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WIII allow customers
make informed
decision; also help
in exports, says
Minister Gadkari

SRONENDRASINGH
New Delhi,June 24
India is to soon set up its own

| testing authority, called Bharat

NCAP,(New Car Assessment Pro-

‘| gramme), which will provide

star ratings to vehicles based on
their crash-test performance.
The government on Friday ap-
proved the draft notification to
introduce Bharat NCAP, a crash
test programme, wherein auto-
mobile manufacturers can send
their vehicles to get the crash-
testratings.

“Ihavenowapproved thedraft
GSR notification to introduce
Bharat NCAP, wherein automo-
biles in India shall be accorded
star ratings based on their per-
formance in crash tests,” Nitin
Gadkari, Minister of Road Trans-
portand Highways, said.

The programme will serveasa
consumer-centric platform al-
lowing customers to opt for safer
cars based on the star ratings.
while promoting healthy com-
petition among original equip-
ment manufacturers (OEMs) to
make safer vehicles, he said.

Sucharatingis ‘extremely cru-
cial' notonly to ensure structural
and passenger safety, but to also
increase the export-worthiness
of Indian automobiles, = he

i added.

Till now, manufacturers have
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6 It will allow
| customers to
opt for safer cars

based on star ratings,

while promoting a
healthy competition
among OEMs to
manufacture safer
vehicles

NITIN GADKARI
Transport Minister

been doing crash tests on a vol-

untary basis in their labs or

would send the vehicles to inde-
pendent agencies (third party)
such as Global NCAP in the UK to
get star ratings.

Selling point
While the Centre’s front offset
test is conducted at 56 kmph,
same as Furopean standards,
Global NCAP doesitat 64 kmph.
Inrecentyears,ithasbecomea
selling point for manufacturers
like: Mahindra & Mahindra
(M&M) and Tata Motors, which
have been sending their vehicles
to-Global NCAP for crash tests
and have got five-star rating for
some of their new products such
astheTataNexonand Punch,and
M&M's XUV300 and XUV700.

‘Safety, a priority’

However, the country’s largest
passenger carmaker, Maruti Su-
zuki India (MSIL), has been fol-
lowing theIndian standardsand
its products like Alto, SPresso,

WagonR and Swift have got poor
ratings at Global NCAP crash
tests. :

In February, MSIL's then MD
and CEO Kenichi Ayukawa had
said, “Global NCAPisan organisa-
tion and not a regulator. The In-
dian and European regulations
are exactly the same in frontal
offset norm, side impact norm
and pedestrian impact norm. In-
dia is at par with Europe in crash
test norms and we are already
there (meeting the norms).”

Although ~ companies - will
come out with structured re-
sponses to the draft rules later,
Shashank Srivastava, Senior Exec-
utive Director (Marketing and
Sales), MSIL, told BusinessLine
that safety has always been their
priority, and will continue to re-
main so. MSIL has its own crash
testing labat the company’s R&D
centrein Rohtak, Haryana.

T

Testing protocol
The testing protocol of Bharat
NCAP will be aligned with global

Bharat NCAP crash test protocol
cleared; vehicles to get star rating

crash test norms factoring in the
existing Indian regulations, al-
lowing OEMsto get theirvehicles
tested at India’s own in-house
testing  facility, Gadkari ' said.
“Bharat NCAP will prove to be a
critical instrument in making
our automobile industry Aat-
manirbhar with the mission of
making India the No. 1 auto-
mobile hub in the world,” he
added.

According to analysts, Bharat
NCAPis clearly a step forward for
India to get on a par with global
automobile standards as India
did not have such rating agen-
cies until now. Agencies like the
Automotive Research Associ-
ation of India (ARAI) and the In-
ternational Centre for Automot-
ive Technology (ICAT) do not
provide star ratings or certifica-
tions on crash tests.

Choosingright product
“The government is clearly aspir-
ational in terms of elevating the
standards for cars in the last few
years.Indiaisthefifth biggestcar
market in the world and the pro-
activeness in terms of bringing
in regulations will force our sup-
pliersand OEMs to make the best
with high standardsin the coun-
try” Puneet- Gupta, Director at
[HS Markit, told BusinessLine.
“Bharat NCAP should help car
buyers easily evaluate safety
standards/features provided by .
manufacturers and ‘make in--|
formed decisions. The fact that
these protocols will be aligned
with global standards will also
benefit exports,” said Vinay
Raghunath, partner and auto-
motive sector leader, EY lndia}.&
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karmakers battle for glory in fast—grovwng compact SUV segment

Hyundai, Maruti,
others roll out
new models;
segment to grow
faster, say experts

SRONENDRASINGH

New Delhi,june 27

The compact sports utility
vehicle (SUV)is going to bea very
competitive segmentin the com-
ing months as there are around
10 models competing with each
other in the market currently,
with companies launching new
as well as full model changes to
the existing ones.

For instance, Hyundai Motor
India (HMIL) recently launched
the all-new Venue and Maruti Su-
zuki India (MSIL) is going to
launch Vitara Brezza on June 30
as a full model change with a
slew of new features. HMIL has
received bookings for more than
8,000 units while MSIL, which

e/

Maruti Suzuki India will launch the latest Vitara Brezza on June 30
with a slew of new features ArpjFiLE PHOTO

had also started bookings for the
new Brezza last week, has re-
ceived bookings for around
10,000 units so far. Both the com-
panies had an order book of
more than 20,000 units of the
previous/existing models of the
vehicles.

Marketsharerise

“The size of the entry SUV seg-
mentwas5 percentin2016when
we launched Brezza (the only

competitor was Ford EcoSport at
that time). It has grown up to 22
per cent by 2021. It is the largest
segmentin theindustry, overtak-
ing the premium hatchback seg-
ment, which used to be 23 per
cent of the overall market for the
last five years,” Shashank Srivast-
ava, Senior Executive Director
(Marketing & Sales), MSIL, told
BusinessLine. The upcoming
Brezza will have more than 30
new features in terms of safety,

technology and comfort. Some
of its features include a sunroof,
which s the firstin the history of
MSIL, a 360-view camera and a
heads-up display as first in the
segment.

Other cars

From just Brezza and Ecosport
(whichisno morein the market)
in2016, the market nowincludes
Hyundai Venue, Kia Sonet, Tata
Nexon and Punch, Mahindra
XUV300, Renault Kiger, Nissan
Magnite and Toyota Urban
Cruiser, competing with each
other.

MSIL has the largest market
share of 20 per cent in the seg-
ment, and the company has sold
around 750 lakh units of the
Brezza till now, Srivastava added.

Driving force

According to Tarun Garg, Dir-
ector-Sales, Marketing & Service
at HMIL, the company has also
soldaround3.25lakh units of the
Venue in the domestic market

Business Line 22" June 2022

since its launch in 2019. He said

the driving force for the compact
SUV is the convenience factor —
whether it is in driving, higher
stance, seating space, functional-
ity —and apart from design and

-looks.

“We have givenalot of import-
ance to design aspect alsp ..
today’s SUVs are looking as good
astheyare functional. And, small
things like sunroof because
today, one in three cars sold is

* with a sunroof as far as Hyundai

is concerned. In India, where
probablyyou can opena sunroof
fora few daysinayear, butthatis
what aspiration is doing ..
people want a car with a sun-
roof,” Garg said.

According to the Society of In-
dian Automobile Manufacturers
(SIAM), in April-May 2022-23, the
compact SUV segment grew by
26 per cent t01,04,553 unitscom-
pared to 83,099 unitsin the year-
ago period.And, it will only grow
in the coming years, said in-
dustryveterans.

LML Electric promoter acquires brand rights
of Contessa, to launch its electric avatar

SWARA] BAGGONKAR

Mumbai, june 21

Yogesh Bhatia, the promoter
of LML Electric, has acquired
the brand rights of yes-
teryear’s popular car brand
Contessa from Hindustan Mo-
tors through a newly-formed
company SG Corporate Mobil-
ity.

While the buyout details of
the transaction were not dis-
closed by either parties, talk-
ing to BusinessLine, Bhatia
said the idea behind the ac-
quisition was to launch the
Contessa in an electric avatar.

“Like we acquired the LML
brand last year we have ac-
quired the Contessa brand
now. We intend to launch
Contessa in an electric form.
We were in discussion to ac-
quire this brand since the
past one year,” Bhatia said.

Earlier today, Hindustan“-

Motors said it executed a
brand transfer agreement
with SG Corporate Mobility in

Contessa was first launched in the early 1980s but got phased out
20 years later in 2002

mid-June, for the transfer of
the Contessa Brand and cer-

- tain related rights. The trans-

fer of the brand shall be effect-
ive upon fulfilment of the
terms and conditions as pre-

scribed . in the  said
agreement.
Forging partnerships

Contessa was a premium
sedan manufactured by

Hindustan Motors which ri-
valled the Maruti Esteem and
Daewoo Cielo. The four-door
sedan was first launched in
the early1980s but got phased
out 20 years later in 2002. Ac-
cording to Bhatia, his com-
pany would be open to for-
ging ' partnerships = for
sourcing electric car techno-
logy and technical know-how
for the Contessa.

“We have been approached
by EV makers outside of India
with regards to Contessa but
we are in no hurry. We are
open for partnerships for this.
We will share appropriate
business plans for the Con-
tessa at a future date because
now our energies are fo-
cussed on launching our LML
electric models which will
happen in September,” Bhatia
added.

“We want to continue with
the legacy of the brand. We
want to revive the connection
people had with the Con-
tessa,” Bhatiaadded

In early 2017, Hindustan
Motors sold brand rights of
its most popular car brand
Ambassador to French auto-
maker PSA (now Stellantis) for
X80 crore. Stellantis, however,
is still to firm up plans for the
Ambassador, while there are
speculations that an electric

version of the car can gV
>

launched.



Auto sector could grow
in double digits in FY23

Analysts saySUVstolead charge in cars, two-wheelers could make strong comeback

SHALLY SETH MOHILE
Mumbai, 16 June

fter negotiating some
Ai@t corners over the

ast three years, India’s
automotive market is poised
for  single-to-double-digit
growth across segments —
from commercial vehicles
(CVs) and tractors, to passenger
vehicles and two-wheelers —
as demand and supply-side
problems even out.

While CVs are expected to
benefit from strong replace-
ment demand, the two-
wheeler and tractor'segments
are expected to gain from a

_ recovery in the rural economy.

PV sales, which have

. remained range bound
{ because of the semiconductor
‘shortage  despite robust
demand, too, are expected to
advance at a fast clip and will
 bethe first to return to the peak
volume levels of financial year
2018-19 (FY19) as automakers
; start sourcing chips from mul-
1 tiple vendors, said Binay Singh,
{ India autos and shared mobil-
1 ity analyst, Morgan Stanley. It
! will be followed by CVs and
two-wheelers, he added.
5 Continuing the recent
trend SUVs (sport utility
) vehxcles) will lead the momen-
tum, said Shashank Srivastava,
x executive director, Maruti
' SuzukiIndia. In thelast couple
- of years, the share of SUVs and
MPVs has risen in the PV seg-

Business Standard 17t June 2022

mShare of passenger carsis
estimated to decline to

‘mShare of SUVs and MPVs in
the overall PV marketis

141,000 units expected tojumptol.émn
=PV sales to surpass FY19 unS N

peak thisyearas chip m Replacement demand could
shortage eases help CV, two-wheeler sales
ment. There hasbeen adecline . 1.6 million tinits m FY23 from

of entry-level hatchbacks and
sedans. In fact, SUV was the
largest segment for the first
time last year, he said.

“This trend is expected this
year as well and subject to no
supply-side constraints the
overall PV market may exceed

the previous best of FYI19.

However, segment-wise the
market structure will change
with greater share of SUVs and
MPVs,” Srivastava told Business
Standard. The share of SUVs
and MPVs in the overall PV
market is expected to jump to

976,000 units in FYIO.
Similarly, the share of pas-
senger cars is estimated to
decline to 141,000 units from
217,000 units over the same
period, he said. “Replacement
will be the key driver in FY23
across all segments of the auto
market, be it passenger:
vehicles, two-wheelers or com-
mercial vehicles,” said Singh.
For instance, PVs, which have
seen strong underlying
demand for several quarters,
are expected to surpass the
FY19 peak of 3.3 million units

some of the global tier-I OEMs

. oneortwo months, said Singh.
| This will gradually trickle down

“investor call that they expect

_ remain a challenge.

_expects the PV industry to

and reach around 3.7 mllhon

units as semiconductor avail-

ability improves, he said.
Semiconductor inventory at

(original equipment manufac-
turers) has now increased to

across the industry and
improve supplies by the second
half of FY23. ;
Car market leader Maruti
Suzuki India’s management
said during the post-earnings

the PV market to end FY23 with
sales of 3.4-3.5 million units.
This despite the company
expecting chip availability to

Others, too, are optimistic
on PVs. According to a recent
note by brokerage Motilal
Oswal, PV volumes are likely to
recover from the low base of
FY21, driven by higher aspira-
tions, improving affordability,
and lower penetration. It

clock a compound annual
growth rate (CAGR) of 15 per
cent in terms of volumes over
FY22-24.

There were somé indica-
‘ tions of this bounce in May as
auto sales increased fourfold
year-on-year (YoY) t01,532,809
units, according to the Society
of Indian  Automobile
Manufacturers (Siam). /

Moreon business-standard.com




hit chip, parts supphes Tata Motors

Business Line 17t" June 2022

Uh“ma@ war, China lockdowns can

Sees JLR sales taking a hitin China; fears
production stoppage in some/all India units

SWARAJ BAGGONKAR

Mumbai, june 16 -

The Russia-Ukraine war has
crippled the supply of semi-
conductors and pushed up
gas prices, while the resur-
gence of Covid-19 has led to
lockdowns in Chinese cities,
all of which could impact
business, warned Tata Mo-
tors in its latest annual
report.

“Full year performance in
FY22 was significantly im-
pacted by the constraint on
production and sales result-
ing from the global chip
shortage. The ongoing sup-
ply challenges are compoun-
ded by the conflict in
Ukraine and China’s Covid
lockdowns. We expect the
global semiconductor short-
age to continue through the
next fiscal year with gradual

improvement,” Tata Motors
pointed out.

While China is one of the
three biggest markets glob-
ally for Tata Motors-owned
British brands Jaguar and
Land Rover, the markets of
Russia and Ukraine represent
just 2.5 per cent of JLR's rev-
enue. However, European
governments are seeking to
reduce energy reliance on
Russia and are restricting im-
ports of oil and gas from Rus-
sia. “This is driving up energy
costs, which could increase
inflationary pressures dur-
ing FY23,” Tata Motors added.

Russia and Ukraine control
global supplies of neon gas
and palladlum which are
used in the production of
semiconductors. Tata Motors
believes that there is a risk of
further escalation of the con-

Business Line 215t June 2022

Stable demand

in vehicle sector
among factors seen
boosting growth

OURBUREAU
Chennai, June 20
Auto parts makers’ revenues
are expected to grow by 810
per cent in FY23, supported by
stable demand in the vehicle
sector and likely easing of
supply ' chain-related  con-
straints in the second half of
the fiscal, according to a re-
- port by rating agency ICRA.
In the last fiscal year, 31auto
component companies with
cumulative revenues of over
%1,75,000 ‘crore had re-
gistered a 23 per cent year-on-
year growth in revenues,
driven by domestic original
equipment  manufacturers
(OEMs),-replacement, export
volumes and pass-through of
commodity prices.

Revenue above estimates

Though the growth came ona
relatively low base of FY21, the
actual revenue expansion was
better than estimates, partly
on account of better-than-ex-

akers’ revenue <
to grow 8:9%this fiscal; ICRA |

pected exports and an in-
crease in realisations to pass
on the impact of higher com-
modity inflation and freight
costs, it said. |
“The estimated revenue 1
growth for the sample in \
FY2022 was constrained by |
factors like semiconductor [
shortage issues, muted two- |
wheeler and tractor demand,
and the impact of geopolitical |
developments on interna- |
tional business. However, the |
industry’s actual revenues |
were supported by healthy ex-
ports and better realisations,” |
said Vinutaa S, Vice President |
and sector head, ICRA.
Hike in production costs
The unprecedented inflation |
in raw material costs and |
freight costs in H2 FY22 (Octo-
ber-March) and the inability
to pass on the same com-
pletely and in a timely man-
ner impacted the profit mar-
gins in the previous fiscal
year. The operating margins
of companies in FY22 were the
lowest in the last five years.
The capex spend of the auto
ancillary sample for FY22 as a
proportion of their operating
income was 5.9 per cent. >

Tata Motors believes that
further escalation of Russia
conflict could bring challenges
to its wider supply chain

flict in FY23 which could
bring challenges to its wider
supply chain.

Lockdowns affect supplies
Recent lockdowns in parts of
China to contain the spread
of Covid-19 are adversely im-
pacting Tata Motors’ supply
chains as its suppliers are un-
able to produce or deliver
products. The company is
also seeing a temporary dip

in demand. The lockdowns
have also led to some tem-
porary closures of dealer-
ships in some regions of
China, which “may have an
adverse impact on our sales
outlook in FY23".

Cash flow issues

“If we are unable to ensure
supply of critical parts from
China for production, we
may be forced to stop pro-
duction in some or all of our
plants, which will have a sig-
nificantly negative impact
on our cash flows. We are wit-

nessing certain supply chain
disruptions as a result of
China lockdowns and dealer-

ship closures, possibly result-

ing in negative EBIT and neg:

ative free cash flows in the
first quarter of FY23 for Jag-

uar Land Rover, while our do-
mestic business is also likely
to witness a negative impact
on financial performance,”
Tata Motors added. I

%

Business Line 30th June 2022

REUTERS

New Delhi, June 29

Japanese chipmaker Renesas
Electronics Corp and Tata Mo-
tors have formed a strategic
| partnership to design, de-
velop and make semicon-
ductor solutions, the firms
said on Wednesday.

Renesas will  collaborate
with Tata Motors on develop-
ing “next- generatxon auto-
motive electronics” to accel-
erate the growth of electric
and connected vehicles, the
companies said in a
|| statement.
| “The collaboration will ac-

celerate our presence in these
areas in India as well as glob-
ally” N Chandrasekaran, the
chairman of Tata holding
company Tata Sons, said.

Areas of collaboration eyed
by the firms include a non-ex-
clusive partnership on emer-
ging automotive technolo-
gies, such as advanced
driver-assistance  systems
(ADAS) as well as wireless net-

-
Japan’s Renesas, Tata Motors
| partner to develop chip solutions

work solutions mcludmg 5G.

Here Renesas will work
with Tata group firm Tejas
Networks to make products
initially destined for India
and  eventually  global
markets.

India is among the coun-
tries racing to subsidise do-
mestic construction of factor-
ies that  turn out
semiconductors and displays
in an effort to minimise sup-
ply risks.India expects the do-
mestic chip market to reach
$63 billion by 2026 from $15
billion in 2020.
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"TaMo may go fully online for car sales

Auto major will have
a platform of its own

SWARA} BAGGONKAR

Mumbai, june 22

Tata Motors is laying the ground
work to explore selling cars en-
tirely online,a move in line with
the broader market trend of re-
tailing the goods digitally. This
would be the biggest transform-
ation for the company on the
salesand distribution front.

click to Drive initiative
The company had received a fa-
vourable response for its ‘Click
to Drive’ initiative launched dur-
ing the peak of the Covid-in-
duced lockdown in 2020. While
this has helped buyers explore
and reserve their preference, the
aim was to reduce the in-person

interactions.

- There will be no physical visit
to the showrooms and buyers
" can carry out the entire transac-
' tion online. From making the
payment for the vehicle to opt-
ingforaloantobuyingtheinsur-
ance and accessories, all transac-
tions will be done online. Buyers
can, however, opt for taking de-
livery at their preferred location
or pickitup personally from the
showroom. While the Tata
Group has promised to sell Tata
cars through its super app Tata
Neu, Tata Motors willalso havea

platform of its own, said asenior
executive of the company.

Speaking to BusinessLine,
Shailesh Chandra, Managing
Director, Tata Motors Passenger
Vehicles and Tata Passenger Elec-
tric Mobility, said, “You can de-
Jiver a lot of showroomlike ex-
perience digitally. Things will
come closer and converge, butit
will happen over a period of
time. There will be a growing
penetration of online purchase.”

While direct to customer sale
of vehicles is not a new concept
in India, as brands, including
MercedesBenz, Citroen, Ola
Electric and Ather Energy have
switched to the digital medium
for sales, it was expected that
others will take some time be-
fore taking the plunge into this
medium.

“There will be some partof the
market which will remain hy-
brid - a few customers who are
more comfortable with experi-
encing the technology - first

~ Business Line 23 June 2022

hand. As they gain confiden-
ce, theywill preferan online buy-
ing experienceand tis then that
" the trend will evolve in the auto-
motiveindustry,” headded.

Timeline
While Chandra did notprovidea
timeline for the launch of online
sales, he did mention that it will
become important to get its
dealer partners onboard before
officiallylaunching the project.
“There will be certain models

" which buyers need not see phys-

icallyor testdrive,becauseinany
case they are seeing many of
them through their friends and
relatives. I would definitely say
(online sales) will happen..not
very far away. Both Tata Neu and
Tata Motors can sell cars to-
gether online,” Chandra added.
While Tata Motors was to getin-
tegrated into Tata Neu before
June-end, Chandra said that it
will happen soon. “We have todo
someworkonthe integration."//

Business Standard 27t June 2022

-yr high

SHALLY SETH MOHILE
Mumbai, 26 June

strong demand for diesel
SUVs has bumped up the
contribution of these vari-
ants to Hyundai Motor India’s sales
to a three-year high, a company top
official told Business Standard.
The local arm of the South
Korean carmaker has benefitted
after some leading manufacturers
— including car market leader
Maruti Suzuki — pulled the plug
on diesel models amid tightening
regulations. !
Hyundai has also gained from
the changing travel preference —
people are frequenting getaways and
taking to the road a lot more than
what they did before the pandemic.

VROOMING AHEAD

Model-wise contribution of diesel
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' This 'trévrlld~h\a's been fuelling ovér:all‘

SUV sales. SUVs outpaced hatch-
backs with a contribution of 41 per
cent to passenger vehicle sales in the

first five months of 2022, The share

A

NS .'
of the latter stood at 35 per cent.

The share of diesel variants in the
overall sales mix at Hyundai rose to
274 per cent in the first five months

of the current calendar year (CY). It

was 26.9 per cent in CY 2019, said -

Tarun Garg, director of sales and
marketing at Hyundai Motor India.

This came even as the contribu-
tion of diesel variants in the passen-

X (in %)
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I 13

ger vehicle market saw a decline
from 32.8 per cent to 19.5 per cent in
the sarne period.

“Diesel models contributed close
to 46 per cent of the overall SUV
sales at Hyundai in the first five -
months of 2022. This is against 40
per cent in the whole of 2021,” said
Garg. The clear strategy with regard
to fuel type — diesel and petrol —
for executive sedans and SUVs as
well as petrol and CNG variants for
the entry-level models has paid off;
he said. ;

The trend is clearly pronounced
in the recently-launched Venue, for
which the company has received
over 27,000 bookings till Saturday;
Of this, the contribution of diesel is
33 per cent, up from 23 per cent for
the outgoing model. /
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‘Why new car safety

ratings are important

SHALLY SETH MOHILE
Mumbai, 29 June

Last week, Road Transport and
Highways Minister Nitin
Gadkari approved the draft noti-
fication for Bharat New Car
Assessment Programme
(BNCAP), asafety rating system
for passenger cars. Once imple-
mented, this will pave the way
for “star ratings” of new car
models sold in India — much
the same way air-conditioners
and a few other consumer appli-
ances get rated based on their
energy efficiency standards.
BNCAP is designed to offer
an assessment of cars’ crash
safety performance based onlab
tests according to the Autom-
otive Industry Standards (AIS).

WhatisBNCAPandhowiscar
safetycurrently assessed?
BNCAP is the India equivalent
of the Global New Car Assess-
ment Programme (GNCAP).
The UK-based agency promotes
motor vehicle safety and inde-
pendent consumer rating. With
funding from the Bloomberg
Philanthropies and the FIA

:  Foundation, itservesasaninter-

national partnership for coop-
eration among NCAPs, and sup-
ports vehicle rating projects in
Africa, India, Latin Americaand
Southeast Asia.
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In India, it has been rating
cars — both on its own and also
when they are voluntarily sent
by a manufacturer — under the
“Safe Cars for India
Programme” sinice 2014.

“Most important for any
NCAP is operational indepen-
dence. This is essential to retain
public confidence in the test
results,” GNCAP Founder David
Ward told Business Standard.
Also important is
a roadmap proc-
ess, which enables

auto market that currently relies
on GNCAP to get its cars rated,
will have its own framework.
Significantly, it would leave little
room for carmakers that do not
accord importance to the
GNCAPratingsinceitis not ali-
gned to Indian driving conditi-
ons. For instance, car market
leader Maruti Suzuki has for
long maintained that it will
abide only by the government
regulations and not by
parameters set by a
private firm that has

the NCAP to up- “yested interests”.
dateitstest requir-
ements on a roll- HowwillBNCAP
ingbasis, typically 3 work?
every five years, to i The testing will be
anticipate and done by a BNCAP-
lead technology DECODED authorised testing
changes and mar- —  agency. Here’s what
ket trends. “I am the process flowchart
hopeful Bharat NCAP will fol- will look like: the carmaker will
low this approach,” Ward said. submit a popular model
Oncein force, BNCAPwould (defined as the vehicle model,
beapplicableto passengervehi- along with its variants, which

cles with up to eight seats, inc-
luding the driver’s seat, with
gross vehicle weight less than
3.5 tonnes, manufactured or
imported in the country, in
accordance with AIS.

WhyBNCAP?

India has the largest number of
road fatalities in the world. With
BNCAP, the world’s fifth-biggest

has sold at least 30,000 units

. from the date ofits introduction:

in the previous calendar year);
it would also submit the model’s
additional variant voluntarily.
Then, the manufacturer will su-
bmit an application for BNCAP
Star rating to the authority.
Alternatively, the road trans-
port and highways ministry can
also nominate a model based

on market intelligence. The
authority would then notify the
manufacturer for selection of
test vehicles and the testing
agency, respectively. Once the
assessment is done, the agency
will submit the report to the
authority, which would inform
the carmaker about the results
and also publish them on its
website. The manufacturer will
bear the cost of testing. Manu-
facturers will not be able to pro-
pose further modifications,
leading to a retest, and may not
use the star rating or refer to it
until the BNCAP authority has
published the result.

Theratingprocedure?

The star rating methodology will
include performance in full
crash tests, and separate scores
will be awarded on how the vehi-
clebehaves with regardstoadult
occupant protection and child
occupant protection when it is
crashed. The carswill be crashed
tosee the effect when theimpact
is frontal, sideways and with a
pole. The speed at which it will
be crashed will vary from 29
km/hour to 64 kmj/hour,
dependingon the kind of impact
it’s being tested for.

Fitment of safety technolo-
gies such as airbags, ISOFIX
(international standard for
attachment points) for child
safety mounts, crumple zones
etc., and the role they play in
protecting the occupants during
the crash, will also be assessed.

The higher the rating (five
stars), the safer the car.

Howdosafetyratingsimpact
carsales?

While models with good
GNCAP ratings — Mahindra
XUV700 being the latest — have
become atalking point for auto
companies, even bad ratings —
a zero rating for bestselling
models such as the Alto and
Baleno — haven’t had animpact
on their volumes and they con-
tinue to top the sales chart in
their respective segments.

Moreonbusiness-standard.com Ve
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Customers’ preference
shifts to compact SUVs,
larger hatchbacks

SRONENDRA SINGH

New Delhi, June 28

with Maruti Suzuki India saying that it
may be forced to discontinue making
small cars if costs become unviable be-
cause of the Central government's
policies, it could bring down the cur-
tains on an important segment.

It could also- mean MSIL losing out on
market share in the overall Indian car
market, which has already shrunk to 42
per cent from 50 per cent a few years
ago.

The company’s Chairman RC Bhar-
gava said on Monday the company may
stop making small cars if the govern-
ment makes it mandatory to have six air
bags from October 1. Bhargava said the
company anyway does not make much
profits from the sale of small cars.

staring down the barrel?
Trends show that MSIL’s mini or small
cars like the Alto and S-Presso have seen
their sales decline in the last five years.
In 201718, the total sales of mini seg-
ment (Alto, WagonR previous genera-
tion) which used to be 4,27,183 units, de-
clined by more than 50 per cent to
2,11,762 units (Alto, S-Presso in 2021-22.

According to analysts, small cars mar-
ket is likely to exist only till 2027 as buy-
ers shift to bigger, more comfortable
and feature-rich cars, a combination
which one can see in the compact or
premium hatchback or the compact
sports utility vehicles (SUVs), which are
selling like hot cakes.

“For Indians, it was a sub-compact car,

¥ Mini (Alto/ S-Presso)
@ Compact (Baleno, Swift, WaonR,
Celerio, Ignis, Dzire)
- = 1000000
800000
-600000
400000
-200000

Maruti Suzuki India sales trend xy

but they say anything below 10 lakh
doesn’t make sense now... in internal
combustion engine (ICE), we won't see
more small cars now. We may see some
small cars in the electric segment be-
cause bigger size is not profitable yet,”
Puneet Gupta, Director at IHS Markit,
told BusinessLine.

On MSIL’s market share, he agreed
that not only will the industry size
shrink, but overall market share of the
company may also decline by five per
cent.

Meanwhile, MSIL will not be the first
company to stop making cars which are
not viable or profitable in the market.
The second largest car maker Hyundai
Motor India has already stopped mak-
ing Eon a few years ago and the entry-
level Santro recently.

Customer preference

According to Tarun Garg, Director
(Sales, Marketing & Service), Hyundai
Motor India, customers are looking for
more and more from their cars today -
both in terms of features and options,

even the first time buyers.

IS it end of the road for small carsin India? |

i

(in units) g

First time buy- |
ers no more want
to buy a hatch-
back, which is
clearly  evident
from  numbers.
From around 20
per cent first time
buyers for the
compact SUV three
years ago, now it
has become 36 per
cent, Garg said.

Other car

* makers like Honda

Cars India discon-

tinued the Brio, Datsun with RediGo
and General Motors’ with Chevrolet
Beat, while Volkswagen India has
stopped the Polo hatchback. /
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PRESS REPORTS
ON
ELECTRIC VEHICLE
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AIMS TO BECOME THE ‘UTILITY OF THE FUTURE": CEQ

Tata Power Plans to Set Up
Pan India EV Infrain 5 Yis

Kala.Vijayraghavan
@timesgroup.com

Mumbai: Tata Powerhaskicked off an am-
bitious nation-wide plan of settingup elec-
tric vehicle (EV) charging stations from
Northto South, connecting Kashmir to Ka-
nyakumariand from East to West, from Gu-
wahati to Dwarka and Bikaner over next

the next 3-5 years. The move is part of the

company’s transformation programme,
Tata Power 2.0, which focuses on customer
centricity, sustainability, digital so as to
become the ‘utility of the future’ said CEO
Praveer Sinha.

Tata Powerhastied up with OEMs like Ta-
ta Motors under which home charger solu-
tion is provided to each of the vehicle ow-
ner, as part of the vehicle purchase and ne-

- arly15,000 home chargers have been provi-
ded. In addition to this, nearly 2,000 plus
public chargers-are provided in nearly 170
cities including highways between cities
soastoprovideflexibility tousersto topup
their charging, asand when required.

In addition to this fleet charging facilities
is being provided alongwith captive char-
ging for public transportation and buses at
their depot.To deal with range anxiety, we
have also developed an user friendly mobile
Appforlocatingchargingstationsin the citi-
es and highways, which during travel, one
canplan tobook in advance, or charge, asre-
quired. The payments can be made through

@ 11 POWER 20

Wearereinventingourselves tobean agileenergy servi-
cesand solutioncompany offering renewable DOW

PRAVEER SINHA ceo, Tata Powers
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the payment gateway available on the App

The revised strategy for Tata Power 2.0
was developed about three years back to
create aroadmap as also a mindset change
to have more retail focussed businesses
from the earlier purely related business.

“Wearereinventingourselvestobean agile
energy services and solution company offe-
ring renewable power alongwith hybrid so-
lutions provider through effective data ma-
nagement,” said Sinha. :

The new Tata Power is providing consu-
mers with a choice to be responsible in
energy usage and also offering them 24/7
renewable solutions with a combination
of solar -wind -storage and demand side
management by controlling usage of criti-
cal and non critical loads during peak and
off peak periods. of energy availability
through usage of sensors, IOT's and infor-
mation technology. v

Going forward nearly 60% of the business
will be regulated business and 40% will be
market driven businesses.

Tata Power is India’s largest
rated power companies,
present across the enti-
re power value chain
of conventional & re- P
newable energy, po-
werservices,and cus-
tomer solutions inclu-
ding solar rooftop, EV
charging stations, and

home automation.

integ-




Study urges private
sector, govt to
work together to
remove barriers in
raising adoption

PRESS TRUST OF INDIA

Mumbai, june 16

The domestic electric vehicle
(EV)industrywill cross sales of 10
million vehicles by2030, withan
overall adoption rate of more
than 30 per cent across different
vehicle categories, says a study.

Business Line 17t June 2022

‘EV sales may cross 10-m mark by 2030’

| Gy

Study says industry could
attract foreign investments
worth $20 billion by 2030

dia’s electric mobility potential
noted that to attain more than
30 per cent EV adoption, India
will require approximately 800

AccordingtoastudybyArthur ~ GWh of batteries by 2030.
D Little released on Thursday, EV
adoption for passenger vehicles ~ Foreigninvestments

is likely to be just 10 per cent by
the end of the period, amount-
ingtoas percentoftotal EVsales.
The study titled, ‘Unlocking In-

/u(lnTmullll‘-mn.lmunll.nnnuluul|mmmummmuu-u..mmmumumm

In terms of investment, given FDI
inflow of nearly $6 billion in
2021, the industry could attract
further foreign investments of

about $20 billion by 2030, as per
the study.

“Despite the obstacles, India is
one of the largest markets for EVs
in Asia behind only China and
surprisingly, ahead of Japan. We
can build on this position by act-
ing to support product innova-
tion, create reliable charging in-
frastructure, and  provide
subsidies to buyers and addi-
tional incentives to start-ups in-
volved in battery R&D, among
others,” said Barnik Chitran
Maitra, Managing Partner and
CEO, India & South Asia at Arthur
DLittle.

Global powerhouse

If India achieves its true EV po-
tential of 50 per cent electrifica-
tion, every 10th EV sold globally
could be manufactured in India,
making the country a global EV

powerhouse, he said. The study
cites several factors for the low
adoption of passenger EVs, in-
cluding higher upfront costs,
lack of models, dearth of char-
ging infrastructure and low con-
sumer confidence. It recom-
mends that the private sector
and the government work to-
gether to remove the said
barriers.

The country’s import bill is ex-
pected to come down by almost
$14 billion in 2030, besides creat-
ing 10 million new jobs, said the
report.

The report was launched in
the presence of Pawan Goenka,
industry veteran and former MD
& CEO of M&M; Mahesh Babu of

* Switch Mobility; Chetan Maini of

Sun Mobility; Balbir Singh Dhil-
lon of Audi India; and Rajan Wad-
hera, former SIAM president. /
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VIETNAM AND INDONESIA ALSO ON RADAR

Foxconn Mulls India EV Drive
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India manufacturing plan part of Taiwanese co’s plan to
expand Asian manufacturing supply chain beyond China

sia, they said.

 Last year, Foxconn | It will also use th
“bought a factory in | plant to contra
the US to produce | manufacture for
electric vehicles for | customers like
the North American | hybrid EV brand
marke Fisker

DiaRekhi &BharaniV

Chennai: Taiwanese electronics giar}t
Foxconn is looking at making electric

‘vehicles in India, part of alarger diver-

“sification plan to expand its Asian ma-
nufacturing supply chain beyond Chi-
na, according to people aware of deve-
lopments at the contract phone maker
for Apple.

Foxtron—the company’s EV venture-

'_may consider manufacturing in India
in addition to other locations in South
East Asia such as Vietnam and Indone-

At present, in addition to an exclusive
facility — outside Chennai — manufac-
turing Apple’s phones, Foxconn subsidi-
ary Bharat FIH, formerly known as Ri-
sing Stars Mobile India Private Ltd, ope-
rates another unit nearby, which manu-
factures phones for Chinese brands
including Xiaomi.

"Foxconn has evinced interest as a gro-
up in manufacturing other lines — their
own (and) for their clients — apart from
the phones thatthey currently manufac-
ture," a person in the know who did not
wish tobenamed told ET.

Business Line 24t June 2022
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PRESS TRUST OF INDIA

NewDelhi, June 23

The Bureau of Indian Stand-
ards (BIS) has come out with
performance standards for
electric vehicle (EV) batteries
in order to ensure the safety
of consumers, a senior Con-
sumer Affairs Ministry official
said on Thursday.

BIS, the national standards-
setting body that functions
under the ministry, has pub-
lished the “performance
standards for electronic
vehicle batteries”, the official
said. The standard has been

formulated for lithium-ion
traction battery packs and
systems of electrically-pro-
pelled road vehicles.

Real-life scenarios
According to the official, the

rmance

standards for EV cells

new standard incorporates
test procedure for the basic
characteristic of perform-
ance, reliability and electrical
functionality ~ for battery
packs and system for either
high power or high energy
application.

This has been formulated
considering real-life scenarios
for an EV such as in parking
(battery is not used for an ex-
tended period of time), while
being shipped (stored), oper-
ating at low and high temper-
ature etc.

Electric vehicles operate on

an electric motor and re-
chargeable batteries.

More in the offing

Over the past decade, EVs have
grown in terms of visibility
and availability in the market.
Most EVs use lithium-ion bat-
teries because of their high
power-to-weight ratio. Con-
sidering the safety aspect of
batteries for EVs, the BIS is in
the process of publishing two
more standards related to bat-
teries for various passenger
and goods carrying vehicles,
the official said. P4



Nehal Chaliawala & Twesh Mishra

Mumbai | New Delhi: Companies
availing subsidies under the gov-
ernment's flagship electric vehicles
(EV) promotion scheme are facing
increased scrutiny from the author-
ities after it came to theirnotice that
many manufacturers are providing
misleading information.

EV makers now must produce a
certificate from a CAG Empanelled
chartered accountant verifying the
extent of imported components in
their vehicles before their products
can qualify for subsidies under the
Faster Adoption and Manufactur-

The Economic Times 28t June 2022

"EV Cos Availing Sops Under Indla Face Scrutiny

Certificate from CAG-empanelled CA must on
extent of imported components

ing of Electric and hybrid vehicles
inIndia (FAME-India) scheme.

Scrutiny from certifyingauthorities =

that validate models as compliant un-
der the scheme has also become more
stringent, said people in the know.

The subsidies are disbursed by the
Ministry of Heavy Industries. As per
the FAME-India scheme, companies
availing subsidies must comply with
strict norms around local sourcing of
components for their EVs. These in-
cludekey componentslikemotor, con-
troller, onboard charger; instrument
panel, chassis and wheels, among a
longlistof other components.

The government’s intention is to in-
centivise the development of a local
manufacturing ecosystem through

subsidies, makingIndiaahubfor EVs.

However, many companies wrong-

fully declared imported components
aslocally sourced by routing the im-
ports through local companies who
did little value-addition in India, ac-
cording to multiple people in the

rampant in the electric two-wheeler
market, where most manufacturers
arereliant on Chinese imports, they
said. The subsidies could range
from 15,000-60,000for a two-wheeler.

To put a check, the authorities have
introduced these new measures. “The
goal is to keep a check on companies

that claim made-in-India status for
their products but actually try and
pass off largely imported goods,” ase-
nior heavy industries ministry offi-
cial told ET. “The scrutiny of compa-
nies that claim subsidy under FAME
is an evolving process. We have been
trying to make the procedure for
availing subsidy supportmore robust
astheecosystem evolves.”

If anEV company triestosellanon-
compliant vehicle as a subsidised
one, then they are penalised, and
any subsidy accrued is borne by the
company itself, the official added.

Scrutiny has not just gone up in
terms of the documentation re-
quired to claim subsidies. In some
cases, validating authorities were
also inspecting the premises of the
EV manufacturer and their suppli-
ers before certifying a vehicle com-
pliant with the FAME-Indianorms.

know. The practice is particularly
1

V
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“GM Could Start to Sell Electric

Hummer in Europe Amid Reboot

Move a renewed
push intheregion
after co sold Opel &
Vauxhallin 2017

Bloomberg

New York: General Motors
plans to return to Europe with
battery-powered models star-
ting with the Cadillac brand and
is considering selling the hul-
king Hummer electric vehicle,
according to people familiar
with the matter.

The carmaker may start im-
porting the electric Cadillac Ly-
rig model, which is already on
sale in the US, the people said,
asking not to be identified dis-
cussing confidential delibera-
tions. Broadening GM's offering
would expand its presence in a
market where the company cur-
rently only sells luxury vehicles
and the Corvette sports car in
smallnumbers.

A GM spokesman said no final

decisions had been made.

The move would be a renewed
push in the region after the com-
pany sold its mass-market Opel
and Vauxhall brands in 2017 to
what is now Stellantis NV, follo-
wing two decades of losses.

GM has recently revived the
dormant Hummer brand, star-
ting production of the electric

pickup in December. The name-
plate was controversial among
environmentalists with: the
Hummer H2 model that used
about one gallon of fuel to drive
10miles. The carmakeracquired

Hummer brand from military

contractor AM General in thela-

te1990s, atthe height of the Ame-
rican SUV boom.

High gasoline prices had redu-
ced sales and GM's 2009 bank-
ruptey led the company to stop
production of all Hummers in
2010.

While GM sold the bulk of its
European operations, it conti-
nued to market a limited num-
ber of imported Cadillacmodels
through a Swiss unit. The com-
pany is also considering setting
up a mobility startup in Europe
along with the possibility of tra-
ditional sales.

Europe's new-vehicle sales
slumped for an 11th consecutive
month in May as record infla-
tion and falling consumer confi-
dence joined prolonged supply-
chaindisruptions. A Bloomberg
Intelligence report predicts
shipments will pick up in the se-
cond half of thisyear.

Business Line
215t June 2022

. a
Saera Electric |
starts production |
at Haryanaplant |

PRESSTRUSTOFINDIA \
New Delhi, June 20
Electric vehicle maker Saera ‘
Electric Auto Pvt Ltd \
(SEAPL) has commenced |
production at its Bawal \
plant in Haryana, which it
acquired from American ‘
cult bike maker Harley ‘
Davidson. |

The firm, which first in-
traduced e-rickshaw under
the Mayuri brand, produces |
erickshaws and e-carts at \
the plant, where it has in-
vested over %350 Crore, ‘
SEAPL said in a statement. |

“Our new plant at Bawal, ‘
in addition to our existing
plant at Bhiwadi in Ra- ’
jasthan, will further en-
hance the growth of our
manufacturing  capacity,”
SEAPL Managing Director
Nitin Kapoor said.

He said the new plant has

a production capacity of
two lakh units of electric
two-wheelers and 36,000
units of electric three-

wheelers in a year. |
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EV Co Okinawa Adopts Govt’s
Open Battery Mgmt System

BMS can help ensure enhanced safety, better performance: Amitabh Kant

LijeePhilip &
Pranav Balakrishnan

Bengaluru: Electric vehicle (EV)
maker Okinawa will adopt the go-
vernment’s open battery manage-
ment system (Open-BMS).

Government think-tank Niti Aay-
og, in collaboration with II'Ts, battery
makers, the Department of Science
and Technology, World Resources In-
stitute and other industry bodies, is
coming up with an Open-BMS for
EVs that any manufacturer can
adopt. A spokesperson for Okinawa
told ET that Open-BMS “will impro-
ve the performance of the battery by
knowing the real-time update of the
battery and itscells.” .

An effective BMS can ensure better
performance, driving experience,
and enhanced safety; Amitabh Kant,

Original Equipment Manufacturers,
the industry is happy to explore BMS
which is customised for Indian ope-
rating conditions and has shown ke-

AMITABH KANT

CEO, Niti Aayog
The objective of this pro- 2
jectis todevelop asafer,
robust, and easy-to-cus-
tomise, agile, Open-BMS
for local EV/battery
manufacturers
en interest to join
hand with academia
through the plat-
form,” he said.

Thegovernment
expects the easy

the outgoing CEO of Niti Aayog,told customisation
ET “Asperprimary discussionswith opportunity  of .
e P T T R

this basic BMS version will not only
be vetted by a wider pool of experts
but also reduce pressure on the R&D
units of manufacturers.

“The objective of this project is to

develop a safer; robust, and easy-to-
customise, agile, Open-BMS
forlocalelectricEV/battery
manufacturers toempower
them for developing BMS
solutions specific to Indi-
an conditions,” Kant said. -
Currently, India imports
batteries and other critical
components of EVs.
In India, the EV
market is main-
ly dominated by
electric  two-
and three-whee-
lers.

FORFULL REPORT, GO
| TOowww.econom-
ictimes.com
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"Electric Shift Hit as

Turns EVs Into a Luxury

Inﬂatlon
Item

EVs are becoming affordable only to a limited group of well-off buyers

just 6% ten years ago, according to
Charlie Chesbrough, aseniorecono-
mist at Cox Automotive. With many
buyers priced out of the new-car
market, ever fewer people will be
able to make the switch to electric
and instead keep burning gasoline
foryearstocome.

“It’s clearly a product for the upper
crust,” Chesbrough said in an inter-
view. “It’s going to be a long time be-
fore electric vehicles are the majori-
tyof carson theroad.”

CEOs from General Motors, Ford,

STICKER SHOCK
Additallupand
anelectriccar g
now costs
$61,0000n
averageinUS

Bloomberg

Electric-vehicle prices are going
up at a dizzying pace these days.
Tesla raised prices by as much as
$6,000 per car this week. Rivian
bumped up the ask on its battery-
powered RIT pickup truck in
March, while Ford hiked the
sticker on the Mach-E.

~ Add it all up and an electric car
now costs $61,000 on average, accord-
ing to researcher Edmunds.com.
That’salot of money when the aver-
age new-vehicle price — across all
cars — has inflated to $46,000. And
yetthe buyerskeep coming.

But there’s an underlying problem
here. New cars are already out of re-
ach for more than half of Ameri-
cans, which means EVs are afforda-
ble to a limited group of well-off
buyers only. Some 30% of all new
cars sold last year had a suggested
retail price above $50,000, up from

Toyota and Stellantis wrote to lead-
ers in Congress this week to ask
them to waive limits on the $7,500
federal tax credits.

Despite the recent surge in EV
sales, automakers willneed tosell to
middle-class buyers both to reach
cost-effective scale with batteries
and to make a dent in carbon emis-
sions. That will be tough with $61,000
average sticker prices.




The Economic Times
25th June 2022

/EVStartup

The Economic Times 24t June 2022

‘Ola Electric EV

Mecwin Indiato
Set Up Plantin
Bengaluru

Press Trust of India

Bengaluru: Electric vehicle star-
tupMecwinIndiaon Friday said itis
going to invest %50 crore for setting
up a manufacturing plant here for
EV motors and controllers. The faci-
lity will cater to the demand for indi-
genous mid drive and hub motors
along with controllers from EV Ori-
ginal Equipment Manufacturers in
India, it said in a statement.

The plant, which will become ope-
rational by this year-end, will have
aninitialmanufacturing capacity of
2,000 units per day, it was stated. -

"Asdemand for electric vehicles ta-
kes off in India, the time is right for

~enhancing our manufacturingcapa-
city and contributing to the growth
of the EV segment. We also plan to
gradually scale up capacity as de-
mand rises," Mecwin India's Co-fo-
under and Director Shiva Kumar H
M said. The announcement comes
just months after Mecwin India an-
nounced its foray into the EV retro-
fitting segment with a %1,500-crore
deal with Raipur-based Tatva Gro-
up. As a part of the deal, Mecwin In-
diawillmanufactureand supplyfive
lakh retrofitting kits, which include
motor, controller, lithium-ion batte-
ry,and charger, for different kinds of
vehicles over the next three years to

Tatva Group, the statementadded. /
s i

Sales Slow on

Fires, Glitches

Daily salesdrop to
130-290 over the
past two weeks

Pranav. Balakrishnan
@timesinternet.in

Bengaluru: Ola Electric’s e-scoot-
er sales have moderated to 130-200
unitsaday over the last two weeks
after the company switched from
the multiple-payment window
model to one-time full payment for
thevehicle, twopeople aware ofthe
mattertold ET.

The Softbank Group-backed com-
pany, whichaimstoproduce10mil-
lion scooters a year, had moved to
thenew payment model on May 28.
Earlier, customers could only
make part payments through four
separate windows which opened
onspecific dates.

Several sources told ET that Ola'

10 million

= Scooters delivered:
so far 50,000

« OlaS1Pro reglstratlons
fell from 12,683 in
April to 9,196 in May,
according to complied
by Elara Capital from
Vahan

wasabletosell around 500 scooters
aday for three-four days aftermov-
ing away from the multiple-pay-
ment window model, but sales
have slumped after that.

“The company has also offered
employees around Rs 10,000 dis-
countif they are interested in buy-
ingthe scooter,” a source said, add-
ing that some customers are get-
tingdelivery of theirscoatersin48
hours, which some people say is a
possible sign of a shrinking order
book for Ola.

Ola Electric did not respond to

ET’srequest foracomment.
Experts said that even if Ola

manages tosell1,000scooters g day,

it will add to 365,000 a year, which

‘will be far from the company star-

get.

The company has so far delivered
about 50,000 vehicles.

Before the slowdown in Ola’s
sales, India had reported multiple
fire incidents involving electric

vehicles, including an Ola scooter

catchingfire in March this year.
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PRESS REPORTS
ON
TWO - THREE WHEELERS

Business Standard 18th June 2022

TVS-owned ;
Norton plans

toproduce
e-bikesin UK

- o ey Y

The iconic British motorcycle maker will
work with six UK partnerstodevelop
Fhe product

BLOOMBERG
17June

Norton Motorcycles plans to develop and
build an electric motorcycle in the UK that
it claims will have “racing performance,
touring range and lightweight handling,”
as part of a 30-month project co-funded
by a government program.

The iconic British motorcycle maker,
now owned by TVS Motor, will work with
six UK partners including Delta Cosworth,
HiSpeed as well as the University of
Warwick to develop the product, Norton
said Friday. The project won government
funding from the UK program that assists
automotive companies to develop low-car-
bon products.

The plan, which Norton claims will
create a “significant” number of manufac-
turing and research and development jobs,
is a rare shot in the arm for the UK auto-
motive industry which has grappled with
declining production amid a global shift
towards electric mobility. Last month,
Bloomberg News reported that Jaguar Land
Rover were in talks with Northvolt AB and
SVolt Energy Technology Co. about sup-
plying batteries for a range of EVs it may
assemble in Slovakia.

“We’re confident that project Zero
Emission Norton will eliminate the cur-
rent dispute between a conventional and
electric motorcycle to create EV products
that riders desire,” said Norton Chief
Executive Officer Robert Hentschel in the
statement. ;

Recently, Norton kicked off production
if its V4 1,200-cc flagship sportbike after
subjecting it to an extensive re-engineer-
ing process to iron out several reliability
problems.
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amaha Motor Aims to Ta Demand from Rlch
Bike Enthusiasts, Plans to Brmg R3 & R7

Ketan.Thakkar@timesgroup.com

Mumbai: Japanese two-wheeler ma-
ker Yamaha Motor is looking to ex-
pand its India product line to include
300-700 cc motorcycles, a segment that
isseeingstrongdemand amongthe co-
untry’s upper middle class.

“We are not planning to stop at 150 cc;
the displacement of bikes sold in
India is moving up. We are plan-
ningtoenterthe 300 and 690 cc seg-
mentsinthecomingyears,”
Eishin Chihana, chairman
of Yamaha Motor India, told
ET, adding that the company
islookingatbringing in itsR3
and R7models.

InIndia,the R3and R7 will
compete with the products of
Royal Enfield, KTM and Hus-
gvarna. While the R3 would
be imported as completely
knocked down units, the R7 glo-
bal bases would come as comple-

tely built units. People in the

know said these bikes may hit the ro-

ad inthe nextfew quarters.

Chihana said the younger generation
is more open to premium motorcycles
and different types of two-wheelers, and
Yamaha would like to carve a niche the-
re. “We are aware of the rising adventu-
re flavour, there is an emerging demand
for the off roader segment
as well as bigger scoo-
ters,” he said. “One by one
we are fry-

ingtotarget that. Our intention istocre-
ate our own unique position in this
emergingspace.”

The Indian government has plans of
implementing a regulation to make on-
board diagnostics version 2 mandatory
in 2023, ayearahead of Europe. But vehi-

cle makers, including Yamaha,
have sought more time, saying
they would like to harmonise it

FY22 TALLY
Yamahahad 15%
market sharein
premium bikes
over 150cc

withthe Europeanregula-
tions as implementation
of OBD2 may increase ve-
hicle prices and ‘impact
volumes in an already de-
clining two-wheeler space.

In India, Yamaha had shif-

ted focus to the premium end of the
market in 2018, vacating the mass-
market motorcycle segment. At the

end of FY22, Yamaha had a market sha-

re of 15% in the premium motorcycle
space above 150 cc. It sold a little over
500,000 units during the financial year,
with an overall market share of 3.6%.
The company currently sells premium

motorcycles under the R15 and FZ .

brands,and Fascinoand Aerox scooters.
While Yamaha may begin with impor-
ting the bigger motorcycles into India, it
intends to have a deeper manufacturing
footprint in the country in thefuture.

AccordingtoChihana, inthe group’s
long-term global manufacturing stra-
tegy, India isseen asacritical alterna-
tive to Indonesia to cater to the global
markets of Europe and Japan for mid-
size motorcycles.

“Indonesian plantissettoreach full ca-
pacity. From a business contingency po-
int of view, to encounter an unforeseen
situation of a pandemic or political in-
stability, Yamaha Japan is considering
anIndianfactoryasasecondalternative

‘inthemidtolongterm,” said Chihana.
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Trucking costs likely to zoom

B
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Counting the cost High inflation and low con

RISHI RANJAN KALA

igh inflation and supply
shortages of diesel
threatens to increase
trucking costs. Analysts
point out that if the scenario per-
sists, it could lead to not just an in-
crease in operating expenses, but
will have a cascading effect on the
already high inflation considering
that 70 per cent of diesel is con-
sumed by the transport sector.
Fuel accounts for 45-60 per cent
of atruck’s operating costs. Besides
GST, Excise, VAT, tolls and agricul-
ture cess are other costs, analysts
say. High inflation and low con-
sumer spending have impacted lo-
gistics activity in May. Inflation is
already above the RBI and govern-
ment’s comfort zone, they said.

Diesel shortage

“Trucking rates depend on demand
supply. The off take of agri-com-
modities is happening. Truckers
will carry the load even at high
prices and will pass on the cost to
end-consumers. High inflation and
diesel costs are already a
dampener. Diesel shortage would
mean purchasing fuel at higher
costs in black. It can lead to de-
mand destruction. Major impact
will be on small truck operators,”
said a senior executive from an

Diesel shortage and high inflation will increase operating expenses
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FMCG company. The All-India Mo-
tor Transport Congress (AIMIC),
which represents around 95 lakh
truckers and about 50 lakh bus,
taxicabs and maxicabs, said fuel
shortage is likely to disrupt supply
chains across all sectors.

The government is attributing
theincrease in demand to seasonal
surges due to agricultural activit-
ies, bulk buyers shifting purchases
to petrol pumps, a substantial re-
duction in sales by private firms
and a sudden surge in fuel de-
mand. Though the government is
assuring of sufficient supplies, the
ground reality is quite different,
the AIMTC warned.

The problem is some States have
diesel shortages and have rational-
ised quotas. If the requirement is
more, even then you won't get the
higher quantum. A few days ago,
pumps in Madhya Pradesh, Ra-
jasthan, Maharashtra, Karnataka,
Punjab and Himachal Pradesh
were running dry, said AIMTC Pres-
ident, KS Atwal.

“If the cost is high, then it will be
passed on to consumers. I don't
think prices (logistics) will come
down. Demand is there. Trucking
costs are likely to maintain at May
levels as there is seasonal demand
for agro-commodities,” Atwal said.
The Chief Operating Officer of
Mahindra Logistics (MLL) Trans-

sumer spending have adversely impacted logistics activity in May

)
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portation & Procurement, Sushil
Rathi, said, “In most transporta-
tion contracts, we benchmark fuel
rates and as per changes in fuel
cost, it is only natural for trans-
portation rates to get affected.
Lately, we have observed drastic
changes in fuel rates, which we be-
lieve, will definitely trigger the
value-based threshold.”

Impact of inflation

In the short-term, inflation may
hamper growth, but for a country
like India where there are
heightened manufacturing activit-
ies, Rathi said he does not see
much slowdown.

“Indian Foundation of Transport
Research & Training said freight
rates on grand trunk routes have
already shot up by an average 3-4
per cent m-o-m. The recurrent in-
crease in fuel prices singe into
margins of small and large trans-
porters and will eventually force
them to pass on the hike to their
customers,” he added.

On the scenario for the next
three to six months, Rathi said
trucking capacity enhancement is
happening at a slow pace, thereby
resulting in shortages for specific
truck types. This has already resul-
ted in freight corrections in the
last few months. A case in point is

the car carrier segment. /
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Daimler India may explore

small electric truck space

SWARA] BAGGONKAR

Mumbai, june 28

Chennai-based medium and
heavytruckmaker, DaimlerIndia
Commercial Vehicles (DICV),
could enter the small electric
truck space which may lead to a

development of an allnew | .

vehicle platform.

Thebattery-powered, less than
3.5-tonne load-carrying segment
has caught the interest of major
commercialvehicle manufactur-
ersand start-up companies in In-
dia. Tata - Motors recently
launched the electric version of
its mini truck, Ace, while Ashok
Leyland's subsidiary Switch Mo-
bility is working on an electric
light commercial vehicle.

Gamechanger
“The below 10 tonnes space is
primarily split into two seg-

ments — up to 3.5 tonnes and.

3.5-9 tonnes. The latter is a smal-
ler segment and definitely not
too much of interest to us. But
the up to 3.5 tonne is a large seg-
ment comprising pick up and
small commercial vehicles,”
Satyakam Arya, Managing Dir-
ector and CEO of DICV, told
BusinessLine.

Satyakam Arya, Managing
Director & CEO, Daimler India

“If we get into the 3.5 tonne
segment, it will be (through)

‘electric, because it does not

make sense for a new player to
enter with diesel. And globally,
wedon’toperatein that segment
and we will not invest in diesel
technology there,” Aryaadded.

When asked if DICV is plan-
ning to enter the small commer-
cial vehicle segment with'a new
product, Arya said the company
has to evaluate if their offering
can become a gamechanger,
based on which it will take a
decision.

“Can we bring an offering
which can be a gamechanger in
terms of technology or total cost
of ownership? If we have a good
answer, then definitely, we will
invest,” Arya added. /
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Brakes India see

PRESS REPORTS
ON
COMPANY NEWS

Business Line 25t June 2022

,Bets big on European market; in the process
-of building X100-cr factory near Chennai

WLA(HANDAR

‘anehnai June 24

‘Brakes India, ome of the
largest braking system sup-
pliers and part of the TVS-
Santhanam Group, expects
two-fold growth in domestic
business and a three-fold in-
crease in export business over
the next five years, supported
by capacity expansion, surge
in new orders and launch of a
new range of products.

“On a five-year horizon, we
-expect the domestic business
to grow by 2x and exports will
‘grow by 3x. In the domestic
.market, volume growth will
‘be abigdriver of our business
in addition to new products
and content that we will get
on vehicles. We will introduce
more advanced products
which will result in a high-
value generation,” Sriram
Viji, Managing Director of
Brakes India, told
BusinessLine.

‘Upbeat on exports

;He isalso optimistic about ex-
rt opportunities and for

Brakes India, which has three

hajor businesses — brakes,

Igundry and polymer — ex-

ports would be one of the key
levers for growth, going
forward.

“There is some level of de-
risking global customers are
looking at. We are seeing new
RFQs (requests for quotes)
based on that. But India does
have other challenges. Com-
pared with China, our cost
competitiveness is still an is-
sue. They have commodity
prices that many Indian com-
panies are not able to meet,
while shipping and logistics
from India are not the most
efficient. There is still a little
bit of competitive edge that
India needs to get, he felt.

However, Viji is of the view
that India would improve its
competitiveness. The govern-
ment has made a lot of efforts
to get India there. PLI scheme
will be a good move, while in-
fra development started to
improve quite rapidly, he
added.

Currently, the company’s
exports are in the range of
¥800-900 crore out of the
turnover of 5,000 crore.
However, the total turnover
including its associate com-
panies would be about

Sriram Viji, Managing Director,
Brakes India Bijoy GHOSH

%5,500 crore, of which total
exports  would be - around
1,400 crore.

“Europe is a big focus for us
aswe already do about%1,000
crore of exports of the total
1,400 crore. We will further
strengthen our ' exports to
Europe. We are a big supplier
of safety-critical braking cast-
ings. One in four cars in
Europe will probably have
Brakes India’s castings. We
will look at growing even fur-
ther. Also, we expect new op-
portunities in South-East Asia
due to emerging trade agree-
ments,” he added.

In terms of capacity, it may

s high-growth trajectory
for domestic and export businesses

run out of capacityin the next
couple of years given a fa-
vourable order outlook. The
company is already exploring
further investments in ramp-
ing up the capacity of existing
products. It will also invest in
new product manufacturing.
Itisin the process of building
a new factory at Thervoy
Kandigai near Chennai at an
investment of X100 crore.

New facility

“This is for CV braking sys-
tems where we will have to
make products for which we
have been working with all
CV makers for the past two
years. These products are in
the process of getting valid-
ated. It is also exploring the
capacity increase in other
factories. It has one of the
largest foundry capacity of
1,80,000 tonnes.

With the electric revolu-
tion kicking in, the company
is making investments in cer-
tain -product segments,
which will be impacted by the
EV push, for changeover to
electric. “We have already
started supplying several
parts to EV customers. We
already have a pretty large or-
der from an EV company in
Europe,” he added.

: /
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Sundram Fasteners to invest X750 crore to
ramp up capacity of emergmg businesses

To focus on diversified product range from
EVs to non-autos as opportunities grow

G BALACHANDAR
Chennai, June 29

Leading auto parts maker
Sundram Fasteners proposes
to invest X750 crore, includ-
ing investments under the
PLI scheme, over the next 2-5
years in creating capacity for
defence and wind energy
parts businesses as well as
developing components in
emerging technology
segments.

Many new products intro-
duced by the company have
started growing well, and
Sundram Fasteners is no
longer a “fastener company,
but an “engineering” com-
pany as we keep adding en-
gineering products, Suresh
Krishna, Chairman of Sun-
dram Fasteners, said while
addressing the 59" annual

general meeting of the com-
pany virtually.

EV business

He said the EV market was
growing in a start-stop kind
of mode. It seems like it is
growing and suddenly there
is a break. The EV infrastruc-
ture-related concerns are
also impacting the sales of
EVs. While there are still a lot
of questions about the EV
market, a lot of companies
areworking on solutions
such as hybrid engines, hy-
drogen, etc. “We still don’t
know what will emerge as a
final solution, but we are def-
initely concentrating on EVs.
We have the ability to diver-
sify our engineering expert-
ise,” he added.

Sundram Fasteners

already has orders worth
X150 crore for electric vehicle
products, and it expects or-
ders more than X200 crore
for new EV products. The Sri
City factory to make
products for hybrid and EV
vehicles is expected to
provide a boost to its EV
business.

Arathi Krishna, Managing
Director of the company, had
indicated that going forward
the company would focus on
a diversified product range
from EVs to non-autos, in-
cluding aerospace, defence,
wind, solar, etc., given grow-
ing business opportunities
in these non-auto parts.

As a result of the strategy,
the company sees significant
potential in the wind energy
business and plans to make
additional investments of
%300 crore over the next two
years in ramping up capacity.
It has expanded its range of

e S ! R "«
Suresh Krishna, Chairman,
Sundram Fasteners

fasteners in the wind energy
segment and has also started
exporting them.

Export opportunities
Exports (including subsidi-
ary operations) bring about
35 per cent to the overall rev-
enue of the company. “Export
markets have been a great
boon for enhancing our
topline,” said Suresh Krishna.
As the Atma Nirbhar initi-
atives of the government
provide opportunities for

“Boosting productivity key in

the private players, Sundram
Fasteners is working with the
defence establishments and
is in the process of getting
customer validation for vari-
ous parts. It plans to produce
and supply value-added sub-
assemblies. To grow this busi-
ness, the company plans to
invest more than 100 crore
in the next two years.

The 4,198 crore company
is proposing an investment
of 350 crore under the PLI
scheme for the manufacture
of Advanced Automotive
Technology (AAT) compon-
ents such as powertrain sub-
assemblies  for  electric
vehicles and select Internal
Combustion Engine (ICE)
vehicles. It has secured firm
orders from global OEMs for
the supply of components
under their EV programmes.
The company has already got
approval from the govern-
ment for its PLI investment/

India can emerge
as an alternative
sourcing hub to
China, says Rane
Group’s L Ganesh

GBALACHANDAR
Chennai, june 16

India needs to focus on improv-
ing productivity levels over the
next decade in order to take ad-
vantage of global companies’
China de-risking strategy; said L
Ganesh, chairman of Rane
Group.

“Whatever people call it —
China plus one or China de-risk-
ing—itis areality now.India has
a great opportunity to become
an alternative sourcing hub for
global firms. But we have to con-
tinuously improve ourselves.
We still have a long way to go in
terms of infrastructure and pro-
ductivity,” he told Businessline.

Ganesh is of the view that In-
dia has already achieved global
standards in manufacturing
quality, but what is needed is an
enhancement in ‘productivity
levels. “One of the things we are
doing is continuous productiv-
ity improvements. Of course, we
can’t be complacent. But, we

m:—%:_..;

L Ganesh, Chairman,
Rane Group

need to focus on productivity,
skill in manpower, good quality
management... everything is a
shortage in India. While we have
a big population, good and tal-
ented people are still in short-
age,” he added.

Efficient environment
Incentivising businesses
through PLI and other schemes
is good for large investments
like battery technology, chips,
etc. But more than that, making
the environment efficient will
be essential. “Improving infra-
structure and efficiency will
make doing business easier for
all,” he said, while pointing out
the huge demographic advant-
age of the country.

Ganesh also lauded aggress-
ive measures of various States to
be investor-friendly. “We have

grabbing global opportumtles

observed quicker épprovals for
our new investments in expan-
sion in Tamil Nadu as also in Tel-
angana. Guidance Bureau in
Tamil Nadu and the industry de-
partment in Telangana have
been very responsive and facilit-
ated faster approvals,” he said.

ESG commitment

Ganesh also discussed the grow-
ing commitment towards sus-
tainability under ESG (environ-
mental, social and governance)
journey. “From a mandatory
point of view, the government is
talking about top 1,000 com-
panies for ESG disclosures. But
interestingly, many of our cus-
tomers have proactively been
pushing for that. Recently, we
had to get a certification and
show certain things to Europe’s
largest automaker. Thus, it is
just not the government, global
customers are also driving ESG
goals,” he said.

For Rane Group, the trans-
ition towards sustainability is
key, both from the environment
and cost points of view. “Today,
about 32 per cent of energy
comes from renewables, and
will gradually increase to 40 per
cent as we continue to make in-
vestments in clean energy gen-

eration,” he added. &

Business Line
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TVS Motor plans ‘product offensive’
drive in FY23, bullis

Confident of
sustaining
profitable growth,
says Chairman

GBALACHANDAR
Chennai,june27
Leading two- and three-wheeler
maker, TVS Motor Company,
plans a ‘product offensive’
strategyand strong success story
on the export front in FY23 even
as it is cautiously optimistic
about the growth outlook. “The
company will launch additional
products, including electric
vehicles with outstanding tech-
nologiés;” ( Ralf Dieter - Speth,
Chairman, TVS Motor, said at the
- 30%annual general meeting.

He said the companyis confid-

ent of sustained profitable

Business Line 28t June 2022

Ralf Dieter Speth, Chairman,
TVS Motor Company

growth despite the global chal-
lenges ahead. “We are positive
about the performance of the
scooter segment in FY23. The
scooter market will see signific-
ant demand from the students

and wor}smg W‘_grpen,’"’he said.
Newpremiumbike - & |

The company is also gearing up
to launch a new premium bike.
This will generate a lot of excite-

h on export growth

mentnotjustinindia, butalsoin
international =~ markets, said
Speth. The overall demand in cer-
tain countries is expected to be
impacted due to high fuel and
food prices, while several other
markets that are agro-based and
have surplus crude oil are to
bring good growth. “We have
been growingin the key markets
of Africa ata pace faster than the
industry and we are confident of
maintaining this. Latin Amer-
ican market is a further oppor-
tunity to expand base,” he said.

EVfocus y
In this fiscal, the companywill be
launching.,a., series . of new:
products. The company is also
developing a portfolio: of two-
and three-wheelers in the range
of 5-25kW.

Sudarshan Venu, MD. of TVS

Business Line 30t June 2022

Motor, said the recently
launchedall-newiQubewaswell-
received with over 15,000 book-
ings and the company will ramp
up its presence to more cities.
“We expect the association with
BMW to grow multifold in the
coming years. TVS and BMW are
also working on electric two-
wheelers in the sub15kW plat-
form and the launch date will be
announced at the appropriate
time,” said Venu.

Global acquisitions

He said the Norton deal carried
tremendous value and legacy
and TVS was attempting to rein-
vent the brand in a modern way.
After'much ‘efforts, Norton has
started productionandwill soon
reach customers. Norton is also
in the process of developing an
electricsuperbike.

oy

“Tata Motors may look at separate

showrooms for selling

The car-maker has committed to invest
X15,000 crore in the EV space

SWARA] BAGGONKAR
Mumbai,june29

Market leader Tata Motors is con-
templating setting up new
stand-alone EV showrooms,
which could becomeafirstinthe
carindustry.

However, since Tata Motors
hasalimited numberof EV offer-
ings at present, comprising just
two models, the company does

not see an urgent need for a sep-.

arateretail network.

Speaking to BusinessLine,
Shailesh Chandra, Managing Dir-
ector, Tata Motors Passenger
Vehicles and Tata Passenger Elec-
tricMobility; said, “Aftera certain
stage, it might make sense (to

have EV showrooms) when you

have a range of products and
when the demand for EVs has
reached alevelwhereitcaninde-
pendently support a profitable

channel process and where
showrooms can exist on their
own,” ¢

Tata Motors currently offers

the Nexon EV and the Tigor EV
and their derivatives.Ithasinthe
pipeline both budget as well as
premium offerings. These com-
prise Punch EV, Altroz EV, Sierra
EV and final versions of the
Avinya and Curwv. These could
make up the 10 electric vehicles
promised by Tata Motors.

LowEV penetration

For the traditional petrol and
diesel-fired models, Tata Motors
is looking at switching to selling
' cars online soon. The electric car
buying and retailing business is
different. Since EV penetrationin
India is very low, buyers are not
fully accustomed to the work-
ings of an electric vehicle. Most

Tata Motors currently offers
the Nexon EV and the Tigor EV

buyers will need tutoring on crit-
icalaspects of the EV,suchasdriv-
ing behaviour, charging of the
vehicle and its maintenance and
upkeep.

“(Separate showrooms) have
merit going forward and having
dedicated sales executives. At
some stage, we might think
aboutthat.EVshave theirown ex-
perience and explanation,”
Chandraadded.

While Tata Motors set up a sep-
arate EVcompany which evenre-
ceived external funding that
would help accelerate its
product development and pro-

electric

cars

duction plans, many of the com-
pany’s rivals are yet to break
ground on the same despite the
tremendous consumer interest
in EVs. Tata Motors has commit-
ted to investing 15,000 crore in
‘the EVspace.

Global heavyweights such as
Honda, Toyota, Volkswagen,
Renault, and Nissan are yet to
make any major announce-
mentson theirEVplansforIndia.
Maruti Suzuki will not launch its
first EV before 2025, while Hy-
undai will introduce its first
mass-market EV by 2024. Hy-
undai’s sister brand Kia recently
madeadebutintheEVspace,but
in a low volume, premium
segment. .

TataMotorshasamarket share
of more than 85 per cent in the
electric passenger four-wheeler
segment, followed by MG Motor
andHyundai.The Nexon EVisthe
largest-selling electric car in In-
dia and has an average waiting
period of 4-6 months. Vi
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“M&M’s Scorpio N hits the market

Priced atX11.99 lakh,
this is the company’s
biggest launch since
XUVT700 in Sept last

OURBUREAU

Mumbai, June 27

Mahindra & Mahindra (M&M)
on Monday launched the all-
new Scorpio N with prices
starting at X11.99 lakh. Its top-
end variant is priced at ¥19.49
lakh, both prices ex-show-
room. The company has
provided prices for only the
manual variants as of now as
prices of the automatic vari-
ants will be revealed later.
These prices are applicable for
the first 25,000 customers.

No carry forwards

The Scorpio N is built using a
completely new platform and
new engines and does not bor-
Tow any parts or essentials

(From left) Pratap Bose, Chief Designer, Mahindra Group;

R Velusamy, President, Automotive Technology and Product
Development; Rajesh Jejurikar, ED; Veejay Nakra, President,
Automotive Sector, M&M, at the launch in Pune sijoy GHosH

from the current generation
Scorpio, which will continue in
the market, M&M clarified.

The car will be available for
test drives starting July 5 in 30
cities and in rest of the country
by July 15. Its bookings will
open online and offline simul-
taneously on July 30, on a first-
come-first-serve basis. Custom-
ers will get a two weeks’ win-

dow to change their choice
after the first booking is made.
Deliveries will commence in
the forthcoming festive sea-
son. The Scorpio N will come
powered by a choice of two en-
gines (petrol and diesel) and
five model variants and seven
colours. This is the biggest
launch by M&M since XUV700
in September lastyear.

ZA

Business Line 28t June 2022
Escorts Kubota readies mid-term plan

to drive domestlc export growth

G BALACHANDAR
Chennai, June 27
Escorts Kubota Ltd (formerly
Escorts Ltd) is planning to
launch new tractor series,
ramp up the dealer network
and leverage tractor brands
with differentiated position-
ing. This, even as the com-
pany readies mid-term busi-
ness plan (MTBP) FY28 to
provide strategic direction
for growth in domestic and
export businesses, expected
to be finalised by Q3, accord-
ing to the firm’s integrated
annual report 2021-22.

Escorts has now become
Escorts Kubota Ltd following
Japan’s Kubota Corpora-
tion’s acquisition of a stake
in the company. Kubota
owns 44.8 per cent in the
company and is now a joint
promoter.

In its MTBP, the company
will discuss strategic direc-

tion for growth aspiration,.

setting up of a global R&D

Nikhil Nanda, Chairman and
MD, Escorts Kubota

centre, creation of a global
procurement centre, ap-
proach towards carbon neut-
rality, investment in infra-
structure to enable and
execute for the future, di-
gital readiness, products to-
wards farm mechanisation
and capital allocation prin-
ciples, among others.

“We will have three power-
ful brands — Kubota will
stand for premium quality
and technology; Powertrac

will compete in the mass
market with fuel efficiency
and total cost of ownership;
and Farmtrac will continue
to attract productivity-ori-
ented  customers,” said
Nikhil Nanda, Chairman and

4

Managing Director, Escorts |

Kubota Ltd, in the report.
The product range will be

expanded from 11 HP toup to |

120 HP covering all applica-

tion and crop requirements, |
not just for India but also for |

other focus markets globally.

New tractors

The company is also gearing
up to launch'a New Escorts
Tractor "series, which will
consist of new design tract-
ors that ensure their readi-
ness for the 50+ HP emission
norms, expected to be intro-
duced soon. According to
the company, its current
dealer count will be in-
creased by 30-40 per cent
over the next few years. /
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Volvo Group India launches green
casting to build its global engines

The castings use
scrap, alloys and
radioactive-free
raw materials

OURBUREAU

Mumbai, june 23

Volvo Group- in India on
Thursday launched its first
green casting built by Brakes
India that will go into building
its engines, India is one of the
key sources for Volvo Group’s
global casting requirements.

The manufacturing plant
will operate on solar and wind
energy, and will eliminate the
use of diesel with electric ladle
preheater, a solution de-
veloped with Afeco India.

The green castings will in-
clude bearing caps and bearing
housing for select Volvo en-
gines which translates to 8,500
tonnes of CO: reduction for the
Swedish brand. These castings

Sriram Viji (left), MD, Brakes India, and Kamal Bali, President and
MD, Volvo Group in India, at the launch of green castings for Volvo
engines in Naidupet, Andhra Pradesh sijoy GHosH

utilise scrap, alloys and raw ma-
terials which are 100 per cent
free of radioactive material. It
involves recycling of metallic
scrap generated by other in-
dustries to manufacture a us-
able product.

‘Kickstarting revolution’

These castings are certified by
the Confederation of Indian In-
dustry - Green Products and

Services Council. Kamal Bali,
President and Managing Dir-
ector, Volvo Group in India,
said, “India is a home base for
the Volvo Group and we not
only ‘Make in India’ but also
design, process, sell and source
from India to the world. Green
casting has the potential to
kickstart a revolution in the
casting manufacturing process
fora sustainable future.” /
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VENKATESHA BABU
Bengaluru, june 26
Toyota, Kirloskar" Auto Parts
“(TKAP) on Sunday said it has set
up a new eDrive (electrified
component)  manufacturing
line atits plant near Bengaluru.
TKM Vice president Vikram
Gulati, told the BusinessLine
that the new manufacturing
line will cater to local require-
ments and for exports. For the
first time, the e-Drive will be ex-
ported back to Japan and to
other countries on a global
scale. “We believe that with the
| localization of e-Drive, there will
be a higher penetration of elec-
trified mobility including
strong  hybrid electrified
vehicles (SHEV) in the country,”
he said. e-Drive is an Advanced
Automotive Technology (AAT)
| with a high-speed motor and is
notified under the PLIscheme.

Sustainable mobility

At TKAP, this advanced facility
has been set up with high and
stringent quality standards to
produce electrified parts for

manufacturing clean cars. The
annual production capacity is
135,000 units atits Bidadi plant,
enabling a strong supply chain
toward sustainable mobility.
“With the recent MoU
(between Toyota Group- and
Karnataka Government) sign-
ing, our clear objectives are to
usher large-scale investment to
make deeper cuts in carbon
emissions, higher employment
generation, creating local man-
ufacturing hub not only for do-
mestic needs but also for global

markets,” Toyota Kirloskar Mo- |

tor Vice- chairman, Vikram Kir-
loskar said in a statement.
Toyota has so far, cumulat-

ively sold over 20 million electri- |

fied vehicles (EVs) globally. In In-
dia too, TKM introduced hybrid
electric vehicles in the market.
The HEVs which have both a pet-
rol engine and electric power-

train, are extremely environ- |

ment friendly while requiring
no behavioural changes at the
customer’s end. Hybrids can
run 40 per cent of the distance
and 60 per cent of the timeasan

‘Toyota Kirloskar Auto Parts
sets up e-Drive production line

electric vehicle with a petrol en-
gine shut off, as proven in a
study by iCAT, a Government
testing agency. This gives hy-
brids tremendous fuel effi-
ciency and much lower carbon
emissions.

The Phase II of the Toyota
Technical Training Institute
(TTTI) involving the major en-
hancement of skilling infra-
structure from 200 to around
1200 students has also been
launched. It involves an invest-
ment of 700 crore.
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* PLANS RANGE OF TRACTORS IN 25-40 HP CATEGORY

Tractor Maker CNH Targets

Ketan.Thakkar@timesgroup.com

‘Mainstream Market i Indi

Mumbai: Case New Holland, or CNH, aleading
tractor maker from Europe, aims to get into the
mainstream market in India, readying itself to
rival local players Mahindra & Mahindra,
Escortsand TAFE. Aspartof its vision to doub-

le its market share here, CNH has started deve- .

lopingarange of tractors in the 25-40 hp catego-
ry. These new series of tractors will allow CNH
tooffer an entry point to prospective tractor bu-
yers into its brand and widen its range to bring
in incremental buyers.

Raunak Varma, managing director, CNH In-
dustrialIndia, told ET thatforits growthlocally,
the company plans to invest about 1,000 crore
across manufacturing and supplier capacity,
new product development and financial servi-
ces expansion. “By not participating in the core
of the market, we are not doingjustice to the or-
ganisation and shareholders. We are making a
strategic shift to have a tailored portfolio for 25-
50 horsepower range. We are not looking at a
commoditised product, we will come out with
anapplication-specific product,” added Varma.

Havinga presence in the country for over two
decades now, CNH is already profitable with a
turnover of over 6,500 crore. All of its invest-
mentforIndia will be self-funded, said Varma.

Apartfromplayingalargerglobalrole, CNH is
seeking to tap into the growing farm business.

The company had recently strengthened its
offerings in the 45 and 49.5HP segments. With
entry into the sub-30 horsepower space, CNH
will be present in the entire product range avai-
lable in the country.

Apart from expansion of the portfolio, CNH
has plans of doubling its tractor manufactu-
ring capacity to1lakh units. Already the capa-
city has been expanded to 65,000 units in April;
by the end of 2023, CNH wants to take it up to
75,000 units, before scaling it to 11akh units per
annum, given the fact that India will serve both
the domestic market as well as exports.

e
X

/Ford delays
Chennai factory
closure by
amonth

G BALACHANDAR

Chennai, june 22

US carmaker Ford has
delayed the shutting down
of its Chennai factory by a
month in order to meet its
export orders.

When the company an-
nounced its plans to exit
car manufacturing in India,
it said it would wind down
its production at the Chen-
nai factory by the epd of
June after meeting its ex-
port obligations.

But the recent protest by
a section of workers af-
fected the production
schedules meant for ex- |
ports and, as a result, it has
now extended production
till July end. ‘ ‘

“Keeping disruptions in
mind, the company has de-
cided to extend production
till July 31 and for all em-
ployees continuing to sup-
port production in July, the
company ~ will  protect
wages,” said a communica-

tion from the company.

|
|
1,

Positive response
“pursuant to the employee
cascade on June 9, 2022, tt}e
company received a posit-
ive response, with a vast
number of employees con-
senting to support proc_luc‘
tion in parallel to continu-
ing discussions on the
severance package on offer
(i.e., about 115 days for every
completed year of service).
Over 50 per cent of per-
manent employees have
been supporting produg-
tion since June 14, it
added.

However, for employees
continuing to ke on an 11:
legal protest, a ‘loss of pay
as per the Certified Stand-
ing Orders remains in effect
from June 14, 2022.

“Over 2,000 employees
of Ford’s Chennai factory
went on strike early this
month demanding a better.
severance package.

i
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Steel exports to fall 40% in FY23 Crlsﬂ

PRESS TRUST OF INDIA

New Delhi, June 20

India’s steel exports is expected
to come down by 40 per cent to
12 million tonnes (mt) this
fiscal, owing to duty-related
measures taken by the govern-
ment last month, said ratings
agency Crisil.

“Steel exports will drop 35-40
per cent to10-12 mt this fiscal fol-
lowing the 15 per cent export
duty imposed on several fin-
ished steel products last month.
Exports of iron ore and pellets
will also fall this fiscal, and
lower domestic prices,” the
Crisil research analysis said.

Momentum to continue

Finished steel exports had
reached a record high of 183 mt
in FY22 and so were the prices,
the agency. said on;Monday.
However, it will continue to see
momentum because of the dis-

" ruptions caused by the ongoing

{ Russia-Ukraine conflict. Addi-

tionally, the European Union'’s
move to raise India’s export
quota benefitted domestic

steelmakers, the report said

The duty imposition has driven
prices down as well

But while steel firms enjoyed
fat realisations overseas, do-
mestic demand grew 11 per cent
year-on-year, driving domestic

prices to all-time hlghs Thisled
' to soaring. construction. costs |

and multiple price hikes across
sectors. The hike in export duty
was aimed at curbing this
inflation.

Domestic prices

'Hetal Gandhi, Director, Crisil Re-
search, said: “The duty-driven .

price correction will improve
availability of steel in the do-
mestic market. This will directly
impact the export volume in the

current fiscal. Steelmakers will

attempt to skirt the duties by

ey o g

bumping up exports of alloyed
steel and billets, but that is un-
likely to compensate for the loss
of finished steel exports.”

. The agency further said the
combined export volume of
iron ore and pellets is expected
to see a massive drop from 26
mt last fiscal to 810 mt in the
current one, and bring about a

~ sharp correction in domestic

prices.

Steel prices (ex-factory),
which averaged X77,000 per
tonne in April, had already
cooled off by ¥4,000-5,000 per
tonne in early May in line with
global prices. The duty imposi-
tion has driven prices down fur-
ther, as current prices stand
close to <14,000-15,000 per

- tonne lower than the April peak.

Koustav Mazumdar, Associate
Director, Crisil Research, said:
“Correction in.steel prices was .
already on the cards as global
prices started correcting ... As of
mid-June, prices are already at
¥62,000-64,000 per tonne and
can be expected to trend below
60,000 per tonne by the end.
of the ﬁscal v o

l ¥ i
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=
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Bharanj V & Dia Rekhi

Chennai: A slew of Indian states are
woongoxconntosetup 1tspmposed
electric vehicle factory in their juris-

dictions as the Taiwanese manufac-

turer’s chief executive Young Liu dis-

playedstrong intenttoredoubleitsin-
vestments in the country during his
visit last week in a bid to deepen his
firm’s global supply chain systems,

A seniorbureaucrat who was part of
his state’s delegation that met Liu
said, “it was an opportunity to under-
stand Foxconn’s prioritiesonitsIndia
manufacturing agenda, and their
work plan.” Noting that the Taiwa-
nese major is “looking at a basket of
products; EVs is one among them, ad-
vanced communication equipment i 1s
another; and there are several more,”
hetold ET. “They (Foxconn) also have

@ A s0URCE sAD..

; Kamatakaand
Maharashtradid
haveaproblem
with respectto

political stability, Telangana
seems to bea promising

- state from that perspective

GOVERNMENT POLICY
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States Race to Woo Foxconn as
EV, Chip Fab Plan Take Shape

TN, K'taka, M'rashtra and Gujarat cite manufacturing chops while Telangana looks to break new ground

IntheRace
[ SOURCES SAY...

Tamil Nadu has suggested Fox- '
conn to take overa 350-acre
factory of Ford

Has offered an alternative site
atan EV park in Manallur 2
and Hosur
Telangana has strongly
pushedforplant
manufacturing

~ list of states. I don’t
#” think they will imple-
@ ment all these projects in
" onestate,” headded.

Tamil Nadu, where Foxconn
currently operates manufacturing

units for Apple iPhones and other.

brandslike Xiaomi, has suggested the
Taiwanese major take over a 350-acre
factory due to be shuttered by Ameri-
can car maker Ford, sources said.
Tthasalso offered an alternative site
at an EV park it is developing in Ma-
nallur as well as in Hosur along the
border with Karnataka, they added.

K'taka, M'rashtra
saw controver

siesrecently //'

POLITICALSTABILITY

Telangana seems
_ to be a promi

\ Gujaratis
top prior
ity for
Foxconn

<

T
N
~> )
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1y clear if Foxconnhas
evaluated the Ford factory,
the American carmaker in a
" statement to ET denied “having a
meeting with Foxconn and would re-
frain from commenting on rumour
any further” Foxconn did not re-
spond toqueriesby ET.

AGGRESSIVE PITCHES

People present during Liu’s meet-
ing with Indian state ministers and
bureaucrats said the stream of offi-
cials arriving in Delhi “one after
the other to talk to an investor (Fox-
conn), did not happen even when

Tesla waslookingtoenter India.”

While Maharashtra, Telangana,
and Karnataka had officials visit
Liu on the first day of his India vis-
it, while Tamil Nadu and Gujarat
arrived in Delhi the next day.

A person aware of the develop-
ments is of the view that Foxconn’s
India push is likely to see invest-
ments in more than one destina-
tion, and across products. For ex-
ample, Telangana has strongly ad-
vocated for manufacturing of wear-
abledevices, besides other products
aspartof astrongpitchfromindus-
tries minister KT Rama Rao on
Thursday.

Pointing out that political stabili-

ty is of utmost importance to Fox-
conn, the person said that the “on
thatfront, afew states could fall be-
hind intherace.”
“Karnataka and Maharashtra did
have a problem with respect to (politi-
cal) stability, Telangana seems to be a
promising state from that perspee-
tive,” the source cited above added.

“Gujarat is top priority for Foxconn.
They are investing in multiple things
like wearables, electric vehicles and
so on for which they are looking for
land parcels. All of thiswillbediversi-
fied across more than one state.”

FOR FULLREPORT,GOTO
WWWw.economictimes.com
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Parameswaran Iyer to be NITI Chief

and sanitation de-

our Bureau

New Delhi: The government has named
Parameswaran Iyer the next chief executi-
ve of the NITI Aayog to succeed Amitabh
Kant, whose term ends on June 30.

“Iyer has been appointed for a period of
two years or until further orders, whiche-
ver is earlier, on the same terms and condi-
tions as were applicable in respect of Shri
Amitabh Kant,” the Appointments Com-
mittee of the Cabinet said in a notification
on Friday.

Iyer, an IAS officer of the Uttar Pradesh
cadre, had led the Swachh Bharat Mission
of the government between 2016 and 2020.

He entered the Indian Administrative
Service in 1981 and took voluntary retire-
ment in 2009 to join the water and sanita-
tion initiatives at the World Bank. In 2016,
Iyer returned to India and was appointed
by the government to head the drinking

partment and lead
the Swachh Bharat
Mission. -

Refore joining the
Ministry of Drin-
king Water and Sa-
nitation in 2016, Iy-
erhad worked in Vi-
etnam, China,
Egypt, Lebanon
and Washington for
the World Bank. In
2020, Iyer resigned
from the position and returned to the USto
join the World Bank again.

Kant was appointed as the CEO of the NI-
TI Aayog on February 17, 2016, for two ye-
ars. Since then, he got three extensions to
theterm.

Kant is credited with identifying a long
list of public sector enterprises for disin-
vestmentand asset monetisation.

He was instrumental in drafting the pro-
duction-linked incentive scheme for overa
dozen sectors and the national monetisa-
tion pipeline which has laid a roadmap for
the government over next six years.

Duringhislongstintat NITI Aayog, Kant
spearheaded some of the key programmes
including the government’s electric mobi-
lity mission and the Aspirational Districts
Programme.

In his career spanning almost four deca-
des, Kant has been a key driver behind go-
vernment initiatives like the Incredible In-
dia, Startup India and God’s Own Country.

Regarded as one of India’smost influenti-
al policymakers, Kant played an instru-
mental role in making the government’s
flagship Make in India scheme a success
and popularising digital payments across
the country.

Kant also developed at least half a dozen
parameters, including in education and
health, torank states on these indicators.
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/Improving : -
'Road Safety
can Save

500k Livesa

Year: Lancet

Teena.Thacker@timesgroup.com

New Delhi: Improving road
safety by adopting interven-
tions targetingkey risk factors
like speeding, drunk driving,
lack of helmet, and seatbelt
use could save up to half a mil-
lionlivesayear, asperanewse-
ries published in the Lancet.

An analysis of data from 74
studies in 185 countries esti- -
mates that interventions to
reduce speeding such as in-
frastructure changes and
electronic speed control co-
uld save an estimated 347,258
lives globally each year, whi-
le measures to tackle drunk
driving could save a further
16,304  lives.
Furthermore,
an estimated
121,083 ~and
51,698 lives co-
uld be saved
by  passing
Inindia,the  and enforcing
benefitsof  rules on wea-
increasing ring seatbelts
motorcycle  and motorcy-
heimet cle helmets,
wearingcan respectively.
save5,683 . In India, the
livesayear  henefits of in-

creasing mo-
torcycle helmet wearing can
save 5,683 lives a year. The
largest would be in China
(saving 13,703 lives a year),
Brazil (5,802), that have a
high incidence of motorcy-
clistinjuries.

Likewise, strict implemen-
tation of wearingseatbelt can
save 3204 lives a year in India
and enforcing rules to check
speeding in India could save
20554 lives, the study said.

“New global and country-le-
vel estimates suggest thatrou-
tinely wearinghelmetsand se-
at-belts, obeying speed limits
and avoiding drunk-driving
could save between 347,000
and 540,000 lives worldwide
every year," itsaid. /




