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EV car makers rev up for 202

Competition in the domestic electric passengervehicle marketwill intensify
in three years as a slew of new models hit the road

SHALLY SETH MOHILE

Mumbai, 1June

ome 2025, the slugfest
‘ for India’s nascent
electric ~ passenger
vehicle market will intensify.
Overadozen electric models,
including pure electric cars or
“born electric” models from
Tata Motors, Mahindra &
Mahindra and Suzuki Motor
Corp’s first electric offering,
are expected to go on sale.

The plans come amid the
government’s aim to have
electric vehicle (EV) sales
accounting for 30 per cent for
private cars by 2030.

In many ways, the year will
mark aninflection point fora
market that has so far seen
the EV goals being realised on
two wheels, not four. Also,
the proposed entry of
automakers like Maruti
Suzuki and Hyundai, among
others in the segment, with
their “mass-market EVs” is set
to intensify competition.

Asof now, in the mass seg-
ment, Tata Motors, with its
models such as the e-Nexon
and the e-Tigor, is driving the
market almost single-hand-
edly. Most of the other models
address the premium end of
the market.

. Tata Motors took the
wraps off its first pure electric
car, the Avinya Concept.
Based on the firm’s third-gen-
eration architecture, the
Avinya will be the basis for a
number of new EVs from the
automaker. The model is
expected to go on sale by 2025.

Tata Passenger Electric

Mobility, the company’s EV
subsidiary, which announced
the takeover of Ford’s Sanand
plant last week, has a plan to
increase EV volumes over
four times — from 19,000
units in FY22 to 80,000 units
by the turn of the current
financial year. It looks to have
EVs accounting for more than
30 per cent of its private vehi-
cle sales by 2030.

Ravi Bhatia, presidentand
director, JATO Dynamics, a
global supplier of automotive
business data, said that while
the market for e-passenger
vehicles will still be in low sin-
gle digits by 2025, somewhere
close to 8 per cent of the over-
all passenger vehicle market,
those on a lookout for a com-
petitively priced battery-pow-
ered car or SUV will have
more choice.

“The shift to electric in pri-
vate vehicles will be gradual,”
said Bhatia. Global supply

iy

ELECTRIC GROWTH GREEN WHEELS
EVsales (2018-2021) ON THE WAY

2022:
[Make [ 2018 | 2019 | 2020 | 2021 Eisiems RN YO
Tata 0| 728 | 3147|175 aMGMotor'smass(¥10-151)
MG 0 0| 1,142| 2,798 E/model(QLofFY23)
Hyundai 0! 22| 23| 1M slataMotorse-Altroz
Audi 0 0 0| 718 Konaelectric(face_—liﬂ)
JﬁazﬂafT g g £ Ez 2023: Mahindra'se-XUV300

ercedes :

2024: Hyundai's first mass EV
BMW 0| 0 11 37 modelandTataMotors'Curw
Mahindra [ 1,418 | 1,004 | 254 29 5q35. Bomelectriccarmodels
Volvo 2| | 10| T fomataMotors,M&Mand
Total 1,440 | 2,07 |4,823 [14,927  SuzukiMotor(orp
Source: Jato Dynamics
chain issues, including the governance) compliant

semiconductor shortage, and
cost inflation mean that man-
ufacturers will find it tough to
drive down costs and bring a
model that s priced below 310
lakh, he said. ;
Amid the need to be
ESG (environment, society,

and do more than just putting
the “foot in the door,” one
will see every other automak-
er entering the space, said
‘Rahul Mishra, partner,
Kearney, a global manage-
ment consulting firm.

“The commodity inflation

and supply chain headwinds
are likely to continue in the
near term and this will mount
pressure on companies and
restrict them from bringing
mass EV models priced below
%10 lakh,” said Mishra.
Mahindra & Mahindra,
which was the first to enter
the market with Reva, is all
set to re-enter the space after
re-crafting the EV strategy in
the personal segment.
~ Using the cricket analogy
with regards to the compa-
ny’s plans in the e-passenger

‘vehicles, Anish Shah, manag-

ing director and CEO,
Mahindra Group, said the

- automaker is currently in
 the first few overs of a Test
* match and that the Reva was

like a “practice match” before

the Test.

“There is a long way to go.
We will have a very strong
range of electric SUVs that we
will bring in. We are confident
that we will have a very strong
position in electric,” he said
at the company’s annual
press meet on May 30.

The same day the compa-
ny also said it would reveal
its “Born EV Vision™ on
August 15 at Mahindra Design
Europe in the UK. As part of
this, three of its upcoming
pure electric concepts are
set to break cover. The first
among these will go on
sale in 2025.

Méanwhile, it would be
launching an electrified ver-
sion of the XUV300 in the
first half of 2023.

These are among some of
the EV models that M&M
plans to introduce as part of
its overall EV strategy as it
seeks to reign supreme in
India’s nascent market where

The Economic Times 13t June 2022
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How Safe Are Tech Systems Like Tesla’s Autopilot? No One Knows

Automakers and technology companies say they are making driving safer, but it’s tough to verify

Tata Motors leads with a
lion’s share. Shah expects EVs
toaccount for half of the total
private vehicle market by the
end of this decade. But ana-
lysts are alot more conserva-
tive in their forecasts.

Nomura Research expects
EVs to account for 15 per cent
of the private vehicle market
by 2030. “The sweet spot is
sub ¥1 million. If OEM:s (orig-
inal equipment manufactur-
ers) can craftit, itisajackpot,”
said Harshvardhan Sharma,
head — auto retail practice at
Nomura Research.

The country’s largest car-
maker, Maruti Suzuki, will
launch multiple electric vehi-
cles models in India as it
seeks to catch up with rivals
and become a leader in the
segment, the company’s new-
ly appointed Managing
Director and CEO Hisashi
Takeuchi said in April.

The company, which
plans to launch its first EV
model in 2025, also intends
to produce EVs from its fac-
tories in the future when the
demand for these cars picks
up in the country. The first
EV will be rolled out from
Suzuki Motors Gujarat plant.
In March this year, Suzuki
Motor Corp announced fresh
investments of 10,440 crore
to manufacture electric vehi-
cles and batteries in Gujarat.

Korean carmaker
Hyundai that sells the Kona
electric sedan, too, is looking
to ride the EV wave. In
December, it said it would
invest%4,000 crore to launch
six battery electric vehicles
by 2028. These EVs will span
different segments like mass
market and mass premium
and will include varied body
types. One among these will
be a mass-market EV expect-
ed before the end 0f 2024 and
will be built locally using an
existing internal combustion
engine-powered platform. /

Cade Metz

Every threemonths, Tesla publishesa
safety report that provides the num-
ber of miles between crashes when
drivers use the company’s driver-as-
sistance system, Autopilot, and the
number of miles between crashes
when they donot.

These figures always show that acci-
dents are less frequent with Autopilot.
But the numbers are misleading. Auto-
pilot is used mainly for highway driv-

IIIIIIIIIIIIIIIIHIIIIIIIl|IIIIIIIIIIlIIIIllIlIlIIIIIIll|lllIIIll|ll|l|llllllllll|illIIll||ll|ll|'ll|llllllllllIllllllllllll!llllilllll

ing; which is generally twice as safe as
driving on city streets, according to the
Department of Transportation. Fewer
crashes may occur with Autopilot
merely because it is used in safer situa-
tions. Tesla has not provided data that
would allow a comparison of Autopi-
lot’s safety on the same kinds of roads.
Neither have other carmakers. Autopi-
lot has been on public roads since 2015.
But publicly available data that relia-
bly measures the safety, of these tech-
nologies is scant. Carmakers and tech
companies are adding more vehicle

featuresthatthey claim improve safety,
but it is difficult to verify these claims.
Allthe while, fatalities on the country’s
highways and streets have been climb-
ing in recent years, reaching a 16-year
high in 2021. It would seem that any ad-
ditional safety provided by tech-

is not offsetting poor decisions by driv-
ers behind the wheel.

Despite its abilities, Autopilot does
not remove responsibility from the
driver. Tesla tells drivers to stay alert
and be ready to take control of the car
at all times. The same is true of Blue-
_Cruise and Super Cruise. But
 the more immediate concern
| is the safety of Autopilot and
other driver-assistance sys-
tems, which are installed on




Business Standard 17t" June 2022

RECO.VERY TRACKER : ;
Higher mobility, vehicle
registrations goup

Railways showed a moderation in freight growth numbers

SACHIN P MAMPATTA &
KRISHNA KANT
Mumbai, 6 June

People stepped out of their
homes more than before with
multiple mobility indicators
showing a rise.

Retail and recreation visits
were higher than the previous
week, shows mobility data
from search engine Google. It
uses anonymised location
data to track peoples’ move-
ments during the pandemic.
Movement is categorised by
the kind of place visited.
Workplace visits trended high-
er for the latest week. Visits to
parks were near their highest
since the pandemic began
(seechart1).

Indians registered more
vehicles than before. There - .
were a total of 395,022 vehicles
registered during the latest
week. This is 8.7 per cent
‘higher than the same period
in 2019. The overall numbers
have trended higher for the
first time in weeks (see chart 2).
Recent weeks have seen lower
registrations than in 2019.

. Power utilities across the
country generated 4,718 mil-
lion units of electricity on aver-
age per day during the week

i ended June5, 2022, based on

. reporting day numbers. It isup
14.6 per cent from 4,119 MUs
generated during the corre-
sponding week in2019. The
generation was up 8 per cent
week-on-week (see chart 3).

People continued to take
flights in steady numbers dur-
: ingthe latest week. An average
of more than 350,000 people
took a domestic flight every
. day, in line with previous
- weeks, with over 2,700
- flights taking off every day
(seechart4).

The Indian Railways’
freight numbers grew at a
- slower rate than before. The
- quantity of goods carried was
up 9.36 per cent compared to
17.71 per cent in the previous

1: PARK VISITS RISING
~ Residential 68.0 90.0
~— Grocery and pharmacy 69.4 60.0
— Workplaces o—L6.L :
= Transit stations ; —128.1
— Retail and recreation : 7[_19 e lal
=== Parks . -30.0
—10.6_60 0
] X 007
: : =90.0
Feb 17,'20 June e 22, s =

Note: Latest update is as of June 1, 2022, based on location data as processed by the
company. The percentage change is compared to a baseline value for the same day of the
week, calculated on a median basis during the 5-week period, Jan 3-Feb 6, 2020. The chart
showsa seven-day rolling average of visits to each category. Residential data refersto
change intime spentathome.

Source: Google LLC“Google COVID-19 Community Mobility Reports”, OurWorld In Data

3: POWER GENERATION TRENDS HIGHER
==F2019 === FY2022

(million units)
4,718 3 4,700

e 1,200
@// /""\ 4119 3700
W\J

3,200

I
lanT June 6

Note: Power generation based on reporting day data (million units, 7-day rolling average)
Source: National Load Despatch Centre

&: STEADY DOMESTICAIR TRAFFIC

== No of passengers # Number of flights
4,00,000_ ~3,200
3,00,000_ _2,400 ,
2,00,000_ 1,600

1,00,000-
0 5

— 800

Jan 9.'22 June 5,'22
Note: Shows 7-day rolling average numbers for domestictraffic based on departing flights and
passengers. Averages have been used whereveran:hwal datawasunavailable.
Source: Ministry of CivuiAvnation

2; IMPROVEMENT IN
VEHICLE REGISTRATIONS

= Vehicle registrationsforweek ending
May29/(in100,000)

+ Vlehicle registrations forweek ending

2

~ June5(in100,000)

2020 2021 2

Note: Based on road transport offices (RT0s)
forwhichVahan data s available.

Source: Ministry of Road Transport and
Highways

5: DROP IN FREIGHT
GROWTH

= (hangevssameweek lastyear
(asof May29,in %)

= (hangevssameweek lastyear
(asofJune5,in%)

17.71

Freight venue
value)

L
Freight loading
(quantity)

Note: Forseven days endingSunday.
Source: Indian Railways

6: LOWER TRAFFIC

CONGESTION IN NEW DELHI
= (hangeintrafficcongestionfrom2019
(asof May30, in percentage points)

+ (hangeintraffic congestionfrom2019
(asofJuneé, in percentage pomts)

Note: Refersto change inMonday (9am)
trafficcongestion. Comparison is made to
2019 levels.

Source: TomTom International

week. The money it made 2019. It was down 49 per cent
from carrying these goods was | in New Delhi (see chart 6).
up16.8 per cent, compared to Business Standard tracks
2296 per centin the previous | these indicators asa way of
week (see chart 5). getting a weekly picture of the
Major cities continued to economy. Official government
see lower traffic than was the data is often released with a
norm before the pandemic. lag, Analysts globally have
Monday 9am Mumbaitraffic | been tracking similar indica-
was S0 per cent lower than in tors to see how economies are

. 1

f o Yunvayg AUfipoIJ [Julrld'd‘s‘aq]L
%

affected by multiple waves of
the pandemic, and govern-
ment restrictions imposed to
control its spread.

The Google data is released
with alag. The latest is as of
Junel. The traffic datais as
of Monday 9am on June 6.
All other data is as of
Sunday, June 5.

~
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auto capex

upbyI70K crin5years

SHALLY SETH MOHILE:
Mumbai, 5June

Automobile manufacturers, new and old, as
well as ancillary suppliers are set to spend a
combined ¥70,630.crore overthe next five years
on either entering the electric vehicle segment
or stepping up their presence in it. Data

culled from announcements made by
firms shows India, the world’s fifth
largest automobile market, is
poised to receive one of the biggest |
capex pushes ever to fuel the tran-
sition from internal combustion
engines to electric motors and bat-
teries as part of a green drive.

The EV push, egged on by the govern-
ment’s emphasis on electric mobility to meet
its net zero targets, is expected to yield at least
25 electric vehicles — new ones as well as elec-
trified versions of existing vehicles running on

new investors: start-ups, many of which are
looking to make their presence felt by taking
market shares from incumbents, and private
equity investors, which are awake to opportu-
nities arising out of the changeover.
Pawan Goenka, former managing director
and CEO of Mahindra and Mahindra and now
the chairperson of the government’s
Steering Committee for Advancing
Local Value Add and Exports, says
~ thecurrentspate of investments “is
. the culmination of several years of
efforts, and productlon-lmked
incentives have given it a much-
needed impetus”.
The Narendra Modi-led govern-
ment, looking to reduce the country’s
dependence on fossil fuelsand reduce pollution
out of exhaust pipes, wants electric vehicles to
comprise 30 per cent of privatg cars, 70 percent ]
of commercial vehicles. and 80 percent of two-

internal combustion engines. It also brings in  and three-wheelersby2030.  Turn to Page3 )

POWER- PACKED

(ompanies nned FY3-28  Purpose

Tata Motors Lyears  pTennew models & support ecosystem

Suzuki Motor (orp 5years Plocal production of E-carsand batteries

*Toyota &TKAP ~ NA""blomponentsof EVs } &

Hyundai Motor indi “Syears  bSixEVmodels

*Qla Electric ~__byears  PRamp up of existing capacity

Mahindra “3years  FDevelopmentand manufacturing of EVmodels

HOP Electric 5years  PBoostcapacityand launch new models - ‘

Omega Seiki ~2years  PMegaelectric3-wheeler plant

Okinawa Auto ~2years  PE-motorcyclesand capacity ramp up

Hero Electric “3years  pNewfadiityand amp up ofoverallvolumes

VS Motor Lyears  PFuturetechnologiesand EVs

Ashok Leyland _ 3years  pNew plantforEVs

BajajAuto 5years  PNewfadilityforEVs and development of new EVs

AtherEnergy 5years  PRamp up capacity atits Tamil Nadu plant

Ampere Electric 3years  PRamp up capactiyand new product development

WardWizard ) iByears bli-ion plantand developinfrastructurefor EVs

Tutal 3 : aie 52,030 *Includes investmentin engine parts

;crgnmdpg;l‘tﬁm 17% 2% * Eartoftl}ls I:vestmentAheaxspaeI:te:: z; 725e :oc:::::nles selected underthe PLI scheme
! Source: Companies




OUR BUREAU
New Delhi, June 6

The Russia-Ukraine war con-
tinues to create demand-sup-
ply mismatch delaying the
passenger vehicles (PV) avail-
ability, while the Reserve
Bank of India (RBI) has
warned of more inflation as
the increase in wholesale
prices would lower dispos-
able income hampering auto
sales, the Federation of Auto-
mobile Dealers Associations
(FADA) said on Monday.

FADA continues to remain
cautious on any further recov-
ery in auto sales in the near
term, it said.

Meanwhile, the PV segment
which surpassed May 2019
numbers is witnessing huge
demand and dealers are not
able to fulfil orders due to
supply side constraints. This
hasnotonly led to an increase
in waiting period (ranging

Passenger

Business Line 7t June 2022

‘ngh inflation to hamper auto sales’

FADA cautious on recovery, but healthy
bookings show that demand may stay put

from three months to two
years), but is also keeping the
customers frustrated, the in-
dustry body said.

Healthy bookings and
single-digit cancellation show
that demand may stay put
even when normal supplies
resume in months to come, it
said while sharing the May re-
tail sales numbers.

Robust demand

The CV segment, especially
buses are showing good de-
mand due to re-opening of
educational institutions, it
said.

In its monthly sales report,
FADA said the domestic PV re-
tail sales gone up by 204 per
cent year-on-year (YoY) to
2,63,152 units in May com-
pared to 86,479 units in the
corresponding month last
year. |
Similarly, due to a lower

sales rise on low base ‘

Category May May /ﬁ
2022 2021 change

Passenger _ygt]icles_, 2,63,152 . 86.479 204 ;

Twowheelers 1222954 410871 198 oﬂg

Three-wheelers 525 6% T &

Commercial vehicles 7,607 218 &3

ety 487 16623 216

LI s SN

Source: FADA

base in May 2021 because of
Covid19 second wave, the

* two-wheeler (2W) sales also

reported a growth of 198 per
cent YoY to 12,22,994 units last
month as against 4,10,871
units in May last year.

Lockdown effect

“Indian auto industry during
May 2022 continued its flat-
tish run for the third consec-
utive month. While YoY com-
parison with May 2021 shows
exceptionally healthy growth
rate across all categories, it is
to note that May 2021 was af-
fected by the nation-wide

Business Line 11t" June 2022

lockdown due to Covid,”
Vinkesh Gulati, President,
FADA, said.

The commercial vehicle
(CV) retail sales also grew by
278 per cent YoY to 66,632
units during May as com-
pared with 17,607 units in May
last year.

Three-wheeler (3W) sales
was up six times more at
41,508 units last month
against 5,215 units in the cor-
responding month last year.

Tractor sales grew by over
200 per cent at 52,487 units in
May as compared with 16,623
units in May 2021.

vehicle sales rise

1857%1n May due to base effect

But hike'in repo rates, third-party insurance
premlum may make road bumpy, says SIAM

OURBUREAU
New Delhi, June 10

Total  domestic - passenger
vehicles (PVs) wholesale grew
by 185 per cent year-on-year (y-
0-y) to 2,51,052 units in May; as
compared with 88,045 units in
corresponding month last year.

The low base was due to the
Covid-19 second wave and lock-
down, imposed by various
States.

The two-wheeler sales also
grew by 253 per cent YoY to
12,53,187 . units during the
month against3,54,824 units in
May 2021, the monthly report
shared by Society of Indian
Automobile  Manufacturers
(SIAM) said on Friday.

The total three-wheelers
sales grew exponentially at
28,542 units in May as com-
pared with 1,262 units in same
month last year. However, the
monthly sales of two-wheelers

and three-wheelers are still be-
hind as compared to their sales
yearsago.

“Sales of two-wheelers and
three-wheelers continue to re-
main sluggish in May, as they
are even below of what it was
nine years and 14 years ago, re-
spectively. Sales of passenger
vehicle segment are also still
below 2018 level" Rajesh
Menon, Director General, SIAM
said.

Impact on demand
The recent government inter-
ventions would help in easing
of the supply side challenges,
but the second hike in repo-
rates and increase in third-
party insurance rates, could be-
come more challenging for the
customers, thereby impacting
demand, he added.

The total sales across categor-

iw by 245 per cent YoY to

intop gear
Category May May

o ) 2021 dmge A
Passenger cars 1,24,060 41,536 2
Wiyt s i o
ot Vs s wmus s g
Total threef wheelers 28542 1262 2160 & '
‘Scooter 3,98,099 52,‘4‘09“ 660 P
Moocyde — sissw 29580 18 A B
Total two- wheelers 12.53 187 3,54,824 - 1253
Grand total of ll categories 132,809 444,131 245 m
Source: SIAM
1532,809 units during last segment reported strong

month as compared with
4,44,131 units in May 2021

Gradualimprovement
According to Reliance Securit-
ies, few segments also wit-
nessed month-on-month im-
provement, indicating gradual
improvement in industry
volume. Rural segment also
started witnessing initial recov-
ery ahead of a likely normal
IMONSOoN.

“Scooters and MPV (vans)

growth of 6-7x, while SUV
growthwasrelativelylowat160
per cent due to high base. Over-
allindustry volume would con-
tinue to witness improvement
though at slower pace in com-
ing months. Likely easing on
semiconductor supply would
ramp up production in the
second quarter of this financial
year, while commodity cost in-
flation. would maintain pres-
sure on margins in the first

quarter,” it said. /
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‘Global challenges accelerate future trends in auto sector’

We will get to near-zero net automotive
debt by FY24, says Tata Motors Chairman

SWARA] BAGGONKAR

Mumbai, june 12

Global operational chal-
lenges such as war, semi-
conductor shortages and
the pandemic have fast-
tracked some of the import-
ant future trends of the
global automotive industry,
said N Chandrasekaran,
Chairman, Tata Motors, in
the FY22 annual report of
the company.

Green mobility
While such global chal-
lenges have had a severe im-
pact on businesses, future
trends such as shift to green
mobility, a stronger supply
chain, accelerated digital-
isation and access to global
talent pool, have seen accel-
erated adoption.

“Recent history has been
relentless with the global
pandemic, military conflict,

growing inequality, supply-
chain shortages and more.
Decades of experience has
been squeezed into two
dizzying years. Businesses
have had to cope with this
unprecedented sequence of
events with speed and agil-
ity,” said Chandrasekaran.
“While these changes
have had a serious impact
on businesses and com-
munities, they have also ac-
celerated some important
trends for the future: 1) en-
ergy transition - irrevers-
ible move to green mobil-
ity; 2) supply-chain
transition - rebalancing of
supply chains to become re-
silient; 3) digital transition -
Artificial Intelligence and
Machine Learning becom-
ing mainstream; and 5) tal-
ent transition - coming of
age of the talent cloud - a

N Chandrasekaran, Chairman,
Tata Motors

ent pool that can be ac-

cessed remotely,”
Chandrasekaran further
added.

Vehicle sales

Tata Motors group compris-
ing Jaguar Land Rover (JLR),
Passenger Vehicle (PV) and
Commercial Vehicles (CV)
saw 1.08 million vehicle
sales in FY22, a growth of 20
per cent over FY21 volumes.

‘Despite the margins
being impacted by
supply-chain issues and
runaway commodity
inflation, our India
business ended with
strong free cash

flows of ¥1,879 crore’

were still lower than FY19,
when the group sold 1.27
million units. Revenues dur-
ing FY22 also hit a three-
year high at %2.78-lakh
crore. At the consolidated
level during FY22, Tata Mo-
tors brought down its loss
by 15.6 per cent to 11,309
crore and by 42 per cent to
%1,391 crore at the stan-
dalone level compared to
FY21.

“Despite the margins be-
ing impacted by supply-
chain issues and runaway
commodity inflation, our
India business ended with
strong free cash flows of

mitted to restoring the
profitability of this business
as it returns to competitive
growth and inflation stabil-
ises,” Chandrasekaran
added.

With Tata Motors Group
having three independent
business units - JLR, PV and
CV - it is able to offer differ-
entiated value propositions
to "different customer seg-
ments while leveraging
backend and corporate syn-
ergies.

“This has made Tata Mo-
tors lean, nimble and cus-
tomer-centric. Each of these
businesses are self-sustain-
ing, which gives me the con-
fidence that we will get to
near-zero net automotive
debt by FY24,”
Chandrasekaran added. Tata
Motors’ net automotive
debt shot up by 19 per cent
in FY22 to 48,679 crore,
primarily on account of
working capital.

FY22 also saw the forma-

diverse, inclusive, global tal-

However, FY22 volumes

1,879 crore. We are com-
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tion of two new subsidiar-
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OUTSELLS KOREAN CO IN MAY BY 1,048 UNITS

Tata Motors Inches Closer
to Hyundai in No. 2 Race

Ketan Thakkar & Ashutosh R Shyam

Mumbai: Theracefornumber2position
in thehighly competitive Indian passeng-
ervehicle marketis getting hotter.

A strong demand in the market place
and a relatively better semiconductor so-
urcing is helping Tata Motors inch closer
to Hyundai Motor India for the number
twoposition in the highly competitive In-
dian passenger vehicle market.

Tata Motors, which posted its highest
ever monthly sales at 43,341 units, over-
took Hyundai Motor India in monthly
sales in May, which sold 42,293 units.
This is the second time in the last six
months, Tata Motors has overtaken the
South Koreanrival.

The maneuver that helped Tata Motors
race ahead of Hyundai, was also due to
the maintenance shut down taken by Hy-
undai during the month. The maker of

Creta and Venue is expected to recoup
lostproduction in Juneand July - with an

expected improved supplies of semicon-

ductorstoo, say people in the know.

Tata Motors in a statement said, the
company has delivered its highest ever
monthly sales of 43,341 units since in-
ception — PV and EV domestic combi-
ned. This also was the highest ever
monthly sales of Nexon and also for
Harrier and Safari.

Sales have emerged strong every
month, said Shailesh Chandra, MD of

", Tata Motors Passenger Vehicles Ltd.

“All our products are leaders in their
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Tata Motors

: Hyundai
Jan-22

40,780
Feb-22 39,980
Mar-22 | 42,295
Apr-22 41,590
May-22 43341
YTD total 207,986

respective segments, forminga portfo-
lio that is rich in selections, ranging
from smart trim choices to strong po-
wertrain options, making us the only
OEM catering to customer needs
across petrol, diesel, CNG and EV.
Furthermore, with 70% of our
portfolio focusing on SUVs, we conti-
nue to maintain our position as the
No.1 SUV player in the country, with
the Nexon topping the charts in its ca-
tegory and emerging as the most-sel-
ling SUV,” said Chandra.
While Tata Motors has registered a
growth of over 50-60%, Hyundai Motor
' India has witnessed its sales slip by 10-
15% due to the chip shortage. “Both HMI
plants in Chennai observed the schedu-
Ie:d biannual maintenance shutdownlea-
ding to no production for 6 days in the
month. Thisreduced the vehicle availabi-
lity in themonth, affectingMay sales,” sa-

id Hyundai Motor India ina statement. /
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ies — Tata Motors Passenger
Vehicles (PV) and Tata Pas-
senger Electric Mobility
(EV).

The PV division recorded
its highest-ever domestic
annual sales of 3,70,354
units in FY22. Overall do-
mestic market share in-
creased to 121 per cent
(+390 bps versus FY21) and
further to 13.4 per cent in
Q4 FY22.

EV sales

In EVs, the company re-
gistered its the highest-ever
annual sales of 19,105 units
in FY22 (up 353 per cent
versus FY21) with penetra-
tions touching 7.4 per cent
by Q4 FY22.

“While the near-term out-
look is fluid with multiple
challenges that I outlined
above, the business is tak-
ing the right actions to nav-
igate them, and I am confid-
ent that we will emerge
stronger,” Chandrasekaran
added.
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' Auto industry gearing up for
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improved business sentiments

330,000-crore capexin FY23

factories, output
expansion, ongoing
investments

SWARA] BAGGONKAR

| Mumbai,june 1

Confident of riding a strong de-
mand upcycle, vehicle manufac-
turers and their component
partners will spend more this
year on new capacity creation,
and development of new
products and technologies.

Pertheinitial guidance on cap-
jtal  expenditure  (capex)
provided by some of India’s top
listed automotive and ancillary
companies, ¥30,000 crore is ear-
marked for FY23. The capex
would cover the new factories be-
ing put up by Maruti Suzuki, Tata
Motors, Mahindra & Mahindra;
expansion of output by JK Tyre
and Ceat; and development of
new products and technologies
hyall manufacturers.

Stepping up investments
“We will be stepping up invest-
ments between commercial and
passenger vehicles as also for
electric commercial vehicles.
And, therefore, we expect to see
close to about ¥6,000 crore of
capex spending in FY23," said PB
Balaji, CFO, Tata Motors, in a re-
centconference call.

Last year, the company had
lined up ¥3,500-crore capex. Tata
Motors, which has been operat-
ing at close to peak capacity, is
looking to buy Ford India’s fact-
ory in Gujarat to bring

increases by their auto parts supplying partners

readymade infrastructure on
board, too.

Sitting onan order book equal
to eightmonths of productionat
the current rate, M&M will spend
£2,300 crore for enhancing pro-
duction capacity for the XUV700,
other SUVs and for tractors over
this year and next,

Joining the partyare...
A host of large unlisted entities
including MG Motor, Hyundai,
the Toyota Group, the Volkswa-
gen Group, and start-up electric
vehicle companies such as Hero
Electric, Wardwizard and Ok-
inawa Autotech also have robust
capex plans for the current year,
which would be partly funded
through sale of equity as well.
MG Motor, for example, is Jook-
ing to almost double its produc-
tion this year to around 70,000
units and then nearly doubling
that again next year to 130,000.
Rajeev Chaba, President and
Managing Director, MG Motor In-
dia, said, “We are committed to
launching our fifth car and in-

creasing production capacity to
130,000 unitsa year.”

Capacity stepup by vehicle
makers concurrently will lead to
similar increase by their auto
parts supplying partners. Ac-
cording to rating agency Crisil,
the domestic tyre industry is ex-
pected to increase capex to
¥5,000 crore this fiscal com-
pared to 3,700 crore in the last
financial year.

The increased capex reflects

which was marred for two years
by the pandemic and sub-
sequent supply chain challenges
led’by severe shortages of semi-
conductors.

Dealing with challenges
Rajesh Jejurikar, Executive Dir-
ector, M&M, said, “We are track
ing the semiconductor situation
very closely. It will not be as bad
as it was two years back. New ca
pacities of semiconductors are a
yearaway, soltisgoingto be tight
foreverybody until then.”

The car industry is perhaps sit- |
ting on an aggregate open hook-
ings of 7.5 lakh units, almost hall
of which is held by market leader
Maruti Suzuki. M&M has around
178,000 bookings in hand while |
Tata Motors has over 150,000
bookings.

“We are not expecting entire
semiconductor plants shutting |
down in the foreseeable future,” |
said another top executive of |
carand SUY making company. |
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"“Kia India Will Start Local
Production of EVs in 2025°

El Q8A

Korean auto major Kia, which has
scripted asuccess story inthe Indian
market witharange of SUVs, will
scale upresearchand development
work in the country to locally manu-
facture an electric vehicle in the next
three years. While some automakers
havealready introduced electric

vehicles at the affordable end of the ;

market, the industry isstillata
nascentstage, says Kia India mana-
gingdirector Tae-JinParkinan
interview with Sharmistha Muk-
herjee. Edited excerpts:

Kialndia has registered 355
bookings for EV6, 3.5X more than
planned. Would you introduce
more electricvehicles inthe next
coupleof years?
WearestartingwithEV6 because we
wanttoshow the global best to Indian
customers. We are workingonan
India-centric EV. Local manufacturing
—weare planningin2025. During this
time, we are (also) looking forward
very carefully. As we already mentio-
ned, weare developing the 14 BEVs
globally (for launch by 2027). Among
those, we are looking for the best
options for the Indian market. It is not
finalised (how many and which ve-
hicles will be launched in India).

Charginginfrastructureis
expected to be more widespread
by 2025. Are you looking at

TAE-JIN PARK

MANAGING DIRECTOR, KIA INDIA

Thelndian electric vehicle
' marketis growing very fast.

Tataisanaggressive brand.
But we are examining whichisthe
best model and what would be the
best time for launch

launching amass market EV?

What we cansay isin 2025, we will
start local production of electric
vehicles. We are very carefully
looking at which model is best for the
market here. We are approaching the
market, from premium to mass
(ends). We are confident (right now)
which model is best for India, so we
are very carefully discussing with our
headquarters. It will depend on
Indian infrastructure/charging
systems, mindset of the customers,

competitorsand also of course, on
localization status instocks in India.

Homegrown auto majors suchas
TataMotors have already
introduced affordable EVs and are
registering healthy sales....

The Indian EV market is growing very
fast. Tata isanaggressive brand. But
we are examining which is the best
model and what would be the best
time for launch, The government is
very positive about pushing EVs. We
are exploring localisation possibilities.
0Of course, we can bring in CBUS (comp-
letely builtunits), but it is not the best
option or solution for Indian custo-
mers. That is why even though we will
take some time, we will look carefully.
What is the right time (for launch) and
which model s best (for the market).

Given the pace at whichdemand
for electricvehiclesis evolvingin
theIndian market, whendo you

‘feel we will reach the inflexion

point?

The EV marketin Indiais a very small.
Last year it was below 20,000 units.
This year, looking at the sales trend, it
could bearound 40,000 units. Weare
evaluating the sales trend to determi-
ne agood opportunity for us. Most
OEMsare talking about the year 2025.
This will bea very good time to star-
tingmass production of EVsinIndia
and then it will very aggressively
continue for the next five or 10 years.

/

FORFULLINTERVIEW, GOTO
www.economictimes.com
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‘EV mishaps due to
rush for biz: Bajaj

‘Upstarts and not start-ups have entered the sector’

SHALLY SETH MOHILE
Akurdi, 10 June

n environment that
Apromotes a“mad rush”

to get into the electric
vehicles (EV) business is more
worrying than such two-
wheelers catching fire, said
Rajiv Bajaj, managing director
of Bajaj Auto, on Friday.

Buyers will not be put off by
fires because they can figure
out reliable brands, but the
authorities must not dilute
quality norms, Bajaj told
reporters after the inaugura-
tion of a Chetak Technology’
facility in Akurdi near Pune.

“What concerns me more is
the environment that has pro-
moted this mad gold rush (to
getinto EVs). When the flower
doesn’t bloom, you don’t fix
the flower, you fix the environ-
ment. Why is this happening
in the EV world? Why are
people who have no business
tobeinthe EVs, arein the busi-
ness?

"This must be fixed and
understood. It’s partly the
incentives and partly because
the relevant authorities in the
government have diluted the
norms,” said Bajaj,” referring to
low-speed (up to 50kmph)
vehicles that do not go through
testing or validation.

“Under the guise of low-
speed vehicles, one can bring
any junk from anywhere and
sell it here” he said.

WHAT CONCERNS ME MORE ISTHE ENVIRONMENT

- THAT HAS PROMOTED THIS MAD GOLD RUSH (TO GET
INTO EVS). WHEN THE FLOWER DOESN'T BLOOM, YOU
DONTFIXTHE FLOWER, YOU FIXTHE ENVI RDNMENT

RA IVBA.IA.I Managngurector, BajajAuto ?

“Concerned people have to

reflect on this. As far as the
consumers are concerned, they
are smarter and know how to
make a choice.”

“There is a big carrot out
there in the marketplace inthe
form of FAME and state level
benefits which is just tempting
so many people who have per-
haps failed at everything else
to import some kits and sell
them. Unfortunately, thisisthe
environment that exists. Will it
necessarily colour the indus-
try?1don't think so,” said Bajaj,
referring to an Indian govern-

ment scheme promotmg EVs
"There are so-called EV
makers every day. You call
them start-ups; I call them
upstarts." Without naming any
particular brand, he said he is
amazed that people "With no
R&D, no real purchase experi-
ence in the engineering sense,
and nothing more than just
half an assembly facility are
importing stuff that has not
been validated for the market-
place. "That is perhaps why
you are seeing what you are
seeing —-accidents, mishaps or
fire incidents." /

’
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Mitsubishi
Electric to set
up Pune factory
at 220 crore

PRESS TRUST OF INDIA

New Delhi,june 7

Mitsubishi Electric Corpora-
tion on Tuesday said it will in-
vest about %220 crore (31 bil-
lion yen) in its Indian
subsidiary toset up a new fact-
ory in Maharashtra.

The new two-floor, 15,400
square-metre factory will be
built on 40,000 square metres
of land near Pune. Its subsidi-
ary Mitsubishi Electric India
will manufacture inverters and
other factory automation (FA)
control system products, said a
statement' from the Japanese
manufacturerof electrical and
electronic products.

Operationsby Dec23

To start operations in Decem-
ber 2023, the factory will ex-
pand the company's capabilit-
ies to meet the growing
demand, it added. "The Indian
market is expanding at an an-
nual rate of about 8 per cent
mainly in industries such as
automobiles, food & beverage,
pharmaceuticals, data centres,
. and textiles, with further mar-
ketexpansion expected," itsaig/
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EVs can Ease Range Anxlety: Firms

EV industry seeks policy focus on higher range to sidestep concerns around lower dock availability

Bharani. V@tlmesgroup com

Chennai: Battery swapping for
electric vehicles (EVs) should focus
on higher-range vehicles, as lower
availability of docks initially wo-
uldforce users tomake detoursfora
swap, industrialists said.

This came in respon-
se to a paper by go-
vernment think tank
Niti Aayog. They, ho-
wever, agreed that

swapping was a wel-

Industrialists 5
agreethat  Come move to jump-
swappingis start the afioptlon of
Errii EVs desp1tg funda-
e to meptal_ qugeg.tlons abo-
jump-start ut 1tsx{1ab111ty.
theadoption 1L industry body
of EVs Nasscom, in its re-

sponse to Niti Aayog’s

Draft Battery Swapping Policy, has
recommended that batteries with a
higherrange, atabout80-100kilomet-
swap, should be encouraged to

eet demand to go longer distances

7

Powering Up

NASSCOM:EV riders likely to rush
to a swap dock
due torange

NITIAAY
0Gpushes

“without having to take detours to
find a battery swap dock.” Nasscom,
which has among its members EV
brands such as Ather Energy, has al-
so pointed out that EV riders are lik-
ely to rush to a swap dock due to
“range anxiety”, meaning users co-
uld initiate swap before the battery
runsout.

The budget had outlined a battery

ALTIGREEN SAYS lack of owner-
ship of the battery by the user
will work against battery swap-
ping concept

Experts back
battery

_ swapping

: push

swapping

policy for EVs.
The Niti Aayog pa-
per drives battery swapping asanal-
ternative to charging to reduce
downtime and focuses on light EVs
such as two-wheelers and e-ricks-
haws/e-carts. It also envisages de-
mand-side incentives for buyers and

battery providers. An EV user would
purchase a vehicle withouta battery,
significantly cut upfront costs, and
become a subscriber with a battery
providerand pay regular charges for
battery services throughout the ve-
hicle’slifetime.

Industry representatives, EV ma-
kers and academics have also welco-
med the policy, though they say that
several issues — from interoperabi-
lity of battery packs to pricing to
range predictability—remain.

EV company Altigreen, which suc-
cessfully tested a 150-km drive on its
electric three-wheeler for last-mile
recently, believes the “lack of ow-
nership” of the battery by the user
would work against the battery
swapping concept itself.

Academicsagregthatbattery swap-
ping needs to be promoted even as
charging infrastructure is develo-
ped, inorder tooffer usersadditional
flexibility.

FORFULL REPORT, GO TO
www.economictimes.com

Hero MotoCorp puts off
EV launch to festival season

Supply chain
issues, shortage of
components cause
for further delay

SRONENDRASINGH
New Delhi,June2

- The country’s largest two-

wheeler manufacturer, Hero
MotoCorp, has again delayed
the launch of its electric vehicle
(EV). The vehicle, instead of
rolling out next month, will be
launched during the festival
season, owing to the ongoing
supply chain issue worldwide.
“The ongoing geopolitical
situation hasresulted inenorm-
ous supply chain issues and
shortage of various compon-
ents, including semiconduct-
ors. Keeping customers as the
top-most priority, we, therefore,
feel it would be prudent to un-
veil the first EV product around
the upcoming festival period in-
stead of July as earlier an-
nounced. We are accordingly
gearing up for the launch of

| Vida- powered by Hero-in the

festival season,” ~ Swadesh
Srivastava, Head of Emerging
Mo/b/ility Business Unit (EMBU),

Hero MotoCorp, said in a
statement.

The company had launched
Vida as its EV brand in March.
The company first’s dateline for
the launch was set for March,
which was postponed toJuly1.

Improving sentiment
Meanwhile, the companyrepor-
tedagrowth of192 per centyear-
on-year (y-0y) in its domestic
wholesale (dispatches to deal-

ers) to 4,66,466 units in May
compared with 1,59,561 units in
May 2021. The low base was due
to the Covid restrictionsaround
same month Jastyear.

Volumes in May indicate the
continuously improving con-
sumer sentiment, which the
company expects will continue
in coming months, on the back
of normal monsoon, a decent
Rabi harvest and continued
government policy support,
Hero MotoCorp said.

ot
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Launches new
e-bus EiV12 with
low floor and
standard options

GBALACHANDAR
Chennai, June 14
Switch Mobility, the electric-

vehicle arm of Ashok Leyland, -

said its electric bus strategy
would be based on offering
the lowest TCO (total cost of
ownership) model, backed by
4-key parameters, in order to
make the EVadoption success-
ful, while announcing the
formal introduction of its new
electric bus platform EiVi2.

The company’s electric bus
philosophy will be built upon
achieving the lowest TCO
through light weighting,
modularity, best-in-class bat-
tery pack and state-of-the-art
digital adaptation.

Optimising all factors

“Lower TCO has driven faster
electric vehicle adoption in
three-wheelers. Similarly, we

r'" T T O R I iy

Foxconn’s Electric Vehicle Push

Business Line 15t June 2022

Switch Mobility bets on lowest
cost of ownerhlp model for e-bus

Dheeraj Hinduja (left), Chairman, Switch Mobility, and Mahesh
Babu, CEO, Switch Mobility India, at the launch of new electric
bus platform in Chennai on Tuesday sijoy GHosH

are focusing on TCO for the
electric bus, too. Because the e-
mobility as a service (eMaaS)
model has only 20-22 per cent
cash outflow due to the cost of
the electric bus. There are
many other factors that add
up to100 per cent. So,we don’t
look at the product alone but
focus on optimising charging,

energy, manpower, utilisation
and uptime etc. Our e-buses
today are operating at 98 per
cent uptime (as against the
business case of 95 per cent),
which allows more collections
and revenue. This is how we in-
tend to make EV adoption suc-
cessful,” Mahesh Babu, CEO,
Switch Mobility India told

The Economic Timés 7th June 2022

BusinessLine during a select
discussion. !

The company will offer dif-
ferent business models such
as eMaa$, wet lease, etc., de-
pending on the customer seg-
ment requirements. It plans
to sell its electric buses in in-
tra-city, inter-city, staff and
school transportation and tar-
mac (airport) segments. Butin
the case of STUs (state trans-
port undertakings), it will
have select participation and
may not take part in all STU
tenders.

“Switch Mobility’s unique
positioning is that it can travel
both in premium and value
segments globally with pres-
ence in India, UK, and most re-
cently in Spain. The low-cost
support and engineering sup-
port from the Indian base is
undoubtedly an added ad-
vantage for us,” said Dheeraj
Hinduja, Chairman, Switch
Mobility.

The company will have a
dedicated service network for
providing service support to

N

its electric bus customers. /
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Takes it Back to Memory Lane

Bloomberg

Consider, if you will, ascenario where
Foxconn Technology Group enjoys
margins three times fatter than Apple.
That may be hard to imagine because
the developer of iPhonesis one ofthe
largest companies in the world,
earning close to $100 billion annually;
while the one that makes those de-
vices brings in5% of that. Butthis
was oncethe case. The year was 1996,
and Hon Hai Precision Industry —
Foxconn’sflagship—posted a gross
margin of 31% while Apple delivered
just9.8%. It was a historic low for the
Cupertino company, during Steve
Jobs’s hiatusfrom the business he
founded. It was alsoarecord high for
the Taiwanese electronics manu-
facturer. The roles have since
switched and last year they posted
figures of 42% and 6%, respectively.
Yet Foxconn hasaplan toreverse
its margin decline by going back to
the core business that Terry Gou
started almost 50 years ago, one
that preceded the iPod and
iPhoneand was drivenby a

boom in computers, early games
consoles and even dot-matrix print-
ers. If Gou’s successor; current
Chairman YoungLiu, isright then
today’s electric vehicles might be
akintothe PCsof the1990s—and
could become a catalystfor levels of
profitability not seen in 20 years.

In the mid-1990s, personal comput-
er uptake was booming with con-
sumers, schools and businesses
rushing to install those beige metal
boxes on their desks. Companieslike
Compaq Computer and Dell Com-
puter were growingfast and the
internet was in its nascent phase.
Goufound hisniche early on, devel-
opingand churning out themyriad
small components that connectall
the parts of acomputer—hence the
name Foxconn.
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Tata Motors bags order to supply

10,000 Xpres-T electric sedans

Rough estimates
put the order value
at around 1,000 cr

OURBUREAU

Mumbai, June 6

Tata Motors, India’s largest
electric car maker, has bagged
an order to supply 10,000
Xpres-T electric sedans to BluS-
mart Electric Mobility.

These vehicles are in addi-
tion to the 3,500 Xpres T elec-
tric vehicle order, which was
signed by both the companies
in October last year.

While Tata Motors did not
share the value of the order,
with the Xpres-T price starting
at 9.6 lakh, rough estimates
puts the order value at ¥960-
1,000 crore. Launched in July
last year, the Xpres-T is a com-
mercial variant of the Tata
Tigor EV. -

Shailesh Chandra;, Man-
aging Director, Tata Motors
Passenger Vehicles and Tata
Passenger Electric -Mobility,
said, “It is heartening to see
renowned fleet aggregators
joining the green mobility
wave with us. We are delighted
to continue our association

-

Anmol Singh Jaggi (left), Co-Founder, BluSmart Electric Mobility,

with Shailesh Chandra, Managing Director, Tata Motors Passenger
Vehicles and Tata Passenger Electric Mobility

with BluSmart Electric Mobil-
ityas we deploy10,000 Xpres-T
EVs across the country.”

According to Anmol Singh
Jaggi, Co-Founder, BluSmart
Electric Mobility, “With our
$50 million in Series A fun-
draise, we are supercharged to
rapidly expand across Delhi
NCRand the metrocities. BluS-
mart Electric Mobility has
covered 50 million clean kms
and delivered over 1.6 million
zero-emission rides with an el-
evated customer experience
onits platform.”

XPRES-T electric sedan

The XPREST electric sedan
comes with 2 range options -
213 km and 165 km (ARAI certi-

fied range under test condi-
tions). It packs a battery of 21.5
kWh and 16.5 kWh and can be
charged from 0- 80 per cent in
90 minutes and 110 minutes,
respectively, using fast char-
ging or can also be normally
charged from any 15 A plug
point, which is easily available
and convenient. The car has a
single speed automatic trans-
mission, dual airbags, ABS
with EBD as standard across
variants,

Market share

Tata Motors hasa market share
of 87 per cent in FY22. It has
sold over 25,000 Tata EVs till
date in personal and fleet

A

-segment.
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‘Olain talks with global suppliers’
for $1-b cell manufacturing plant

panies like Diirr and Siemens

“From 1 GWh, plant

‘to expand capacity
“to power 10 million
‘e-scooters annually

PRESS TRUST OF INDIA
+New Delhi, june7
. SoftBank Group-backed Ola
Electricis in talks with multiple
,global suppliers to build a bat-
- tery cell manufacturing plant
‘in India with a capacity of up to
-50-gigawatt  hours (GWh),
sources said. As part of its
i\broader electrification push,
,the firm plans to invest in com-
opanies with advanced cell and
,battery technology,' alongside
- the 50 GWh battery plant.
.+ Over 40 global suppliers are
~ already in Bengaluru to meet
with Ola founderand CEO Bhav-
ish Aggarwal at the company's
headquarters and are also visit-
ing the Ola Futurefactory in
| Krishnagiri, Tamil Nadu this
: week, sources aware of the mat-
! tersaid.
+. OlaElectric needs 40 GWh of
+ battery: capacity to power 10
 million electric scooters annu-
 ally. The remainder will be for

A

s 1V

Bhavish Aggan&al, CEO, Ola

its electric cars, which the com-
pany plans to manufacture in
the future.

Sources said the cell battery

plant may cost around $i bil- .

lion (over ¥7,700 crore) and
may be built with an initial ca-
pacity of 1 GWh, which will be
expanded in the future.

To develop entire
ecosystem

Ola Electric, they said, has initi-
ated talks with global suppliers
from Germany, Korea, Japan
and other hubs to fuel its bat
tery manufacturing ambitions.
It currently imports its battery
cells from South Korea. Com-

also seem to be on the list of
suppliers.

The battery cell manufactur-
ing sector is dominated by the
likes of CATL, LG, Energy Solu-

tions, and Panasonic, which |

supply to automakers such as
Teslaand Volkswagen.

Industry experts believe that
one of the world's youngest EV
companies is keen to begin cell
manufacturing by next year.
Aggarwal has already stated
that India can soon replace
China and emerge as the global
hub for electric vehicles (EVs)
Towards this end, Ola plans to
develop:the entire ecosystem-

‘cell and battery tech, global

supply chains, interconnected
as well as autonomous vehicle
technologies.

Ola Electricis the only Indian
auto and EV company that has
been selected by the govern-
ment under its ambitious
%80,000 crore cell PLI scheme
to setup an advanced cell man-
ufacturing factory in 2 years.Its
cell Production Linked Incent-
ive (PLI) bid was for the max-
imum allowed bid capacity of
20GWh.
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BIGGER COS LOOK TO RAISE $100-250 M EACH

PEs to Recharge
Two-wheeler EVs
with $2b Funding

Hero Electric, Ather,
Pure EV, Simple Energy,
TVS Motor, Ivoomi,
Oben tapping PE funds

Ketan Thakkar &
AshutoshRShyam

Mumbai: Electric two-wheeler
makers are tapping global private
equity (PE)fundsto propel their ex-
pansion plans, as the nascent sec-
torlooks set to take off ina big way.

Two-wheeler electric vehicle (EV)
firms as well as ancillary units are
set to raise around $1.5-$2 billion
from PE firms, with nearly half of
this capital already in advanced
stages of discussion for infusion
soon, investment bankers and fo-
unders told ET.

Hero Electric, Ather Energy, Pure
EV, Simple Energy, TVS Motor,
Oben and Ivoomi are likely to wit-
ness private capital inflow, they sa-
id, with the larger firms looking to
raise around $100-250 million each,
while the smaller ones seek about
$30-60million each.

The reach of electric two-whee:
lershas inched up to 4% of the ove-
rall market and two-wheeler EV

makers are seeking to ramp up in-
stalled capacities and expand their
dealer networks. The capital will
mainly go towards this, people in
theknow said.

Hero ‘Electric has lined up Rs
1,500-2,000 crore to set up two green-
field factories in the South and
West. It is, therefore, considering a

- fresh round of funding, having al-

ready got $30 million from UAE-ba-
sed Gulf Islamic Investments last
year.

“The Series B funds were utilized
in capacity expansion, marketing,
new product development; net-
work expansion, building an EV
ecosystem, and R&D,” Naveen
Munjal, managing director of He-
ro Electric, told ET. “As and when
we require. additional funds, we
will raise more capital to continue
fuelling our growth and expansion
targets.”

Hero Electric has targeted an an-
nual capacity of five million units
and has also inked a contract ma-
nufacturing deal with Mahindra &
Mahindra to source vehicles from
thelatter's Pithampur plant.

Suhas Rajkumar, founder and
CEO of Simple Energy, said fund-

* raisingisaprocessthatneverstops

at startups. At last-mile mobility
specialist Yulu, fundraising is ro-
und the corner, said Amit Gupta,
its chief executive.



Registrations drop
over24% in May

compared to April

SURAJEET DAS GUPTA
New Delhi, 31 May

Electricscooter registrations of
eight companies which represent 95
percent of the market have seena
sharp fall of over 24 per cent in May.
They have registered 32,680
electric scooters against 43,098in
April according to VAHAN data
fromthe Ministry of Road
Transportand Highways available
till the evening of 31 May.
Autoanalysts say the fallisa
reflection of the initial pent up
demand in the market for such
vehicles,which was evinced in
huge bookings, being met. The

) Business Standard 1° June 2022
Electricscooter growth stagnates after meteoricrise
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Hero Electric

numbers will become even more
‘realistic’, they say.

The registration numbers in
May have seen Ola Electric cede its
number one position which it

achieved in April to Okinawa. Ola
registration numbers hit 8704, a fall
of over 31 per cent from April.
Okinawa had 8894 registrations
though it too saw a fall of 19 per

cent from April.
Hero Electric has continued its
sharpslide downwards.
AtherEnergy, which recently
received $128 million of fresh

funding from the National
Investment and Infrastructure
Fund and Hero MotoCorp (which
has a 35 per cent equity), saw
registrations rise by 26 per centin
May over the previous month. But
even with the rise, the figure still
stood at only 3110 vehicles.

The numbersdo notincludethose
of Bajaj Autoand TVS which donot
reportitseparatelyon VAHAN site.

Harshvardhan Sharma, head of the
autoretail consulting practicein
Nomura, said pentupdemand seems
tohavebeensatisfied. “Itisthe natural
buoyancy ofthe market whichisat
play nowafterthe fizz,” hesaid.

Sharmamentioned three other
reasons forthe fall: demand hesitation
duetoe-scooters catchingfire, the
chipshortage and supply constraints,
and low demand seasonalityin
thesemonths. Turnto Page19» ¢

/

/Electric...

Electric vehicle makers blame |

the numbers on supply chain
constraints and say that they
can make more ‘vehicles to
meet growing orders butdon’t
have chips and components.
. Ather Energy co-founder
Tarun Mehta said that if the
chip shortage is not exacerbat-
ed further, the industry
should be able to produce
100,000 electric scooters by
the end of the month.
Demand and bookings were
going up, he said.
Ather can make 10,000
vehicles a month to meet

demand but Mehta said it is .

currently using only 30 per
cent of capacity.

Hero Electric declined to
comment on the decline and
Ola Electric did not respond
to queries.

The February and March
figures had prompted analysts
to make ambitious projec-
tions. In February, registra-

tions were up 15 per cent over °

January. In March, they were
up by a staggering 58 per cent
over February.

Based on these figures,
analysts projected that,
despite the chip shortage,
electric scooters would hit 0.7-
0.8 million vehicles at the end
of the calendar year.

This would have represent-
ed an inflexion point for the
industry; it would have rep-
resented a 13 per cent share of
the overall scooter market
(ICE and electric scooters).

Analysts had also estimat-
ed that in 2023electric scoot-
ers would go up to 1.5-2 mil-
lion, marking another
milestone by becoming 10 per
cent of the total two wheeler
market (scooters and
mobikes) which is around 18-
20 million per annum.

This view needs to be
revised. Growth stagnated in
April, although it held on to
March levels. In May, the aver-
age registration of the first five
months of the year stood at
34,700 vehicles per month.

The average monthly fig-
ure the industry needs is over
61,000 in order to reach even
0.6 million for this calendar

year. /
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Dropin electric 2W sales drags total
EV registrations down 9%in May

GBALACHANDAR

Chennai,june5 .

Total registrations of electric ve-
hicles dropped nine per cent in
May on a sequential basis as sales
of electric two-wheelers, a key
driver of overall EV volumes, de-
clined for the second month.

EV registrations in May stood
at 65,813 units compared with
72,519 units in April and 77,245
units in March. In the second
wave of the Covid19 pandemic
that hit in May 2021, total EV re-
gistrations stood at3,311 units,ac-
cording to data on the Vahan
Dashboard.

According to a report by JMK
Research, last month, the overall
high-speed electric two-wheeler
registrations stood at about
39,438 units compared to 49,141
units in April and 49,591 units in
March.

New launches postponed

While electric two-wheeler man-
ufacturers say chip shortages
have hit production, industry

analysts are of the view that the
reports of fires involving electric
two-wheelers may have also
muted the demand, though it is
difficult to quantify. These incid-
ents have also forced manufac-
turers to go back to the drawing
board with many postponing
new launches.

Okinawa sold the highest
number of electric two-wheelers
atabout 9,300 unitsinMay (11,013
in April), followed by Ola Electric,
which also recalled some of its
models after fire incidents, at
about 9,200 units (12,702 unitsin
April). Ampere sold 5,820 electric
two-wheelers in May down from
6,540 units the previous month.

Hero Electric sold about 2,850
units, down from about 6,600
units in April and 13,030 in
March.

Ather Energy was the only
player to see an increase in regis-
trations, at 3,326 units in May
compared to 2,451 units in the
previous month.

“Manufacturers need to take

the onus on themselves to make
EVs a safer option. They need to,
improve R&D, battery perform-
ance, equipment quality, last-
mile recharge, and the overall
customer experience,” said Snig-
dha Parida, Senior Analyst at
GlobalData, a leading data and
analytics company.

carsonahigh

The total electric car registra-
tions in May stood at 3,796 units
compared with 2,659 in April,
witnessing an m-o-m Tise of 43
per cent but a y-oy surge of 15
times. While Tata Motors accoun-
ted for 91 per cent of the total
electric car registrations during
the month, electric car sales by
BYD and Hyundai also saw a
surge, said the JMK Research

report.
Registration of electric three-
wheeler passenger vehicles

totalled 20,788 units and cargo
type vehicles 2,533 a m-o-m in-
crease of about 11 per cent and
937 percent.
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Tractor makers reap crop bounty

SHALLY SETH MOHILE & SANJEEB MUKHERJEE o

PICKING UP

Mumbai/New Delhi, 14 June

eyt ot PACE 24,129
The bounty earned by farmers from the sale of  Domestictractor

wheat in the open market to private traders has . sales (units)

given tractor makers in India one more reason
to cheer.

Farmers used the proceeds from the
windfall to purchase tractors, leading to a
sharp 44 per cent spike year-on-year (YoY)
in the first two months of the April-June
quarter — the highest in four years for the
comparable period — reveals the data from x“«‘
the Tractor and Mechanization Association.

Farmers may have earned an additional
5,994 crore this year. Turn to Page 6 »

Y19 120

Tractor...

They achieved this by selling
their wheat crops to private
traders at higher rates rather
than offering the grain to the
government at the minimum

support price (MSP), according |

to the food ministry.

Tractor  sales in India
increasedto 171,141 unitsin the
first two months of the June

quarter, against 119,031 unitsin

the corresponding months a
year ago. This is the highest
jump in the comparable period
since 2018-19, shows the data
from the tractor industry body.

High food prices and the
forecast of a favourable mon-
soon may set cash registers
ringing at tractor firms in the
months to come, albeit at a
slower pace, said T R Kesavan,
chairperson, Federation of
Indian Chambers of Commerce
& Industry (Ficei) National
Agriculture (Agri) Committee.

An expected decline in the
current month — which comes
on last year’s high base and
expected lower billing at deal-
erships owing to. sufficient
stock, among other factors —
may moderate growth to
around 15 per cent for the June
quarter of 2022-23, said
Kesavan.

“Thereafter, if the monsoon
is good (arriving on time and
leaving on time), it can be high-
er than  the estimates,” he
added. April sales saw a spill-
over effect of a lower billing in

Y21

Note: *June FY23 number is an estimate
Source: Tractor and Mechanization Association

23 |
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TREND IN DOMESTIC:
TRACI'OR SALES

FY22

FYI9

Source: TMA/CRISIL Research

: March. A price increase m early

May: also enhanced volumes.
This is likely to enfeeble billing
inJune, leadingtoa10 per.cent
YoY decline over last June
which was a bumper month,
observed Kesavan.

“The on-ground demand

has been very positive in the
pasttwomonths,” said Hemant

. Sikka, president-farm equip-

ment business, Mahindra &
Mahindra (M&M).

Tractor sales at M&M have
advanced 50 per cent in this
period. This high-paced growth
of 50 per cent will see some
moderation in the next few
months before picking up in
the festival season, he stated.

“With forecasts of a normal
monsoon for the fourth yearon
the trot, the kharif crop is likely
tosee bumper production. This
will support tractor mdustry
growth in the monthsto come,”
said Sikka. .

Good realisation of the rabi
crop has played a significant
rolein rural recovery. Crop pro-
duction,
notwithstanding, still consti-
tutes around 38 per cent of the
monthly average income of an
agriculture household in rural
areas,, shows the National
Sample Survey Office data,

Prices of most food items
have been ruling above their
state-mandated price or last
year’s levels since the past few:
months, starting with wheat,
which is by far the biggest crop

its ~falling = sharer

right up to cétton- and -\;eggta-
bles. A global break-down in
supply chains due to the .

| Russia-Ukraine stand-off has

only added heft. Shenu
Agarwal, president-agri and
construction ' ‘business at
Escorts Kubota, said the indus-
try is “experiencing favourable
conditions for tractor demand”.

The availability of credit,

“better rural income, and pre-

diction of good monsoon
helped. It was further buoyed
by a jump in wheat prices
because of increased: export
demand in April and May. He
expects the trend to continue
up to the festival months of
September and October /

grown in North India, going
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Investing 400 crore in Mohali pro;ect

SHALLY SETH MOHILE
Mumbai, 12 June

Mahindra & Mahindra (M&M)
is setting up a greenfield trac-
tor plant in Mohali. Fueled by
a strong domestic demand,
the expansion is the first in a
decade by the world’s largest
tractor maker.

In 2012, the company had
set up a facility at Zaheerabad
in Telangana.

The demand for tractors in
the world’s largest market has
seen a sharp 44 per cent jump
year-on-year in the first two
months of 2022-23, after some
moderation in growth in 2021-
22. M&M, which controls 40
per cent of the market, is lead-
ing the growth chart.

“We have grown faster than
the jndustry in the last two
mofths. To further our overall

capacity, we are setting up a
brand new greenfield plant in
Punjab near Mohali. We ar

tractor out of this plant by the
end of this year,” Hemant
Sikka, president, tractor and

farm equipment sector, M & -

M, told Business Standard.
The plant will be 35 kms
from its existing ..unit of
Swaraj Tractors. In the first
phase, it will have a capacity
to make 30,000 tractors per
annum. Mahindra’s current
tractor plants in Maharashtra,
Gujarat, Haryana, and
Telangana are running at 90
per cent capacity utilisation
rate, leaving no room for
further expansion, Sikka said.
While the new facility will

plant and the construction has
been going on in full swing."
We should be getting our first

AIASE)

only feed | the domestic dema-
nd, the units in Zaheerabad
and Nagpur will continue to

address the export demand.:

The move to invest in a new
unit comes at a time when the
company’s market share grew
to 40 per cent in financial year
2021-22 (FY22) from 38.2 per
cent YoY. Its domestic sales for
FY22 declined 2 per cent to
337,052 units in the same
period. M&M’s tractor sales for

¢ DRIVEN BY DEMAND

- ® Demand for tractors has seen an
. upswing fora couple of months now

# Mohali unit to have a capacity of
30,000 units in the first phase

® Tractors to start rolling out by the end
of this year

® Facility to feed domestic demand

the ﬁrst two months of FY23
increased 50 per cent t0 73,558
vumts YOV NN

A splke in minimum sup-
port prices of crops, the fore-
cast of a good monsoon, and
other positive indicators for
the rural eco‘homy boosted
the company s tractor vol-
umes in April and May much
the same way it did for other
manufacturers.

Sikka sounded confident

of the road ahead for the trac-
tor market in India. He sees
the company's newly
launched models like the
YUVO to see a 100 per cent
growth YoY in the coming
months. He expects the trac-
tor industry to end the finan-
cial year with a low single-
digit growth. The forecast
may be revised upwards if the
monsoon turns out to be
good, he said A
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Domestic tractor sales dip
8% sequentially in May

Exports robust;
outlook positive
for current fiscal

GBALACHANDAR
Chennai, June 10

Domestic tractor sales repor-
tedan 8 per centdecline in May
2022 on a sequential basis,
though significantly higher
than May 2021 that was hit by
the second-wave. However, ex-
ports grew both month-on-
month and on a year-on-year
basis.

Total domestic tractor sales
stood at 81,940 units in May
against 89,201 units in April
2022 and 55,609 units in May
2021, . -according ,;to;.data
provided. by the, Tractpr and
Mechanisation Association.

While the tractor industry’s
performance in May was better
than expected, industry ana-
lysts said its sales remained
weak. The wheat export ban
was also cited as a factor re-
sponsible for the slowdown.

“Strong tractor sales growth
in April 2022 was driven by the
expectation of good agricul-
tural crop in the first half of
this fiscal, assuming a normal
monsoon, and an uptick in ag-
ricultural crop exports. But, an

increase in tractor prices and

continuing inflationary
trends,as well as an increase in
interest rates raising the cost
of financing have had a slight
impact on sales in May. That
said, domestic tractor sales in

April-May » 2022 -were ;still.
1gper cent asA

highe; by, 11920
compared Apn -May
2021,” said Anuj Sethi, Senior
Director, Crisil Ratings.

Favourable factors
Given the current trend,
tractor makers are presenting
a positive’ outlook due to fa-
vourable factors such as a con-
sistent increase in MSP, im-
proved rabi crop procurement
and timely arrival of monsoon.
At the moment, OEMs expect
single-digit growth for FY23.
“We expect this growth rate

tomoderate in the second half
of the year, as tractors will turn
costlier, with players further
hiking prices to cover the
higher input costs. Besides,
funding will also become cost-
lier as interest rates are also be-
ing increased again in June
2022. Overall, tractor sale
volumes in FY23 are likely to be
higher than those of FY22, but
moderately lower than the all-
time high of those in FY21. We
expect - volume growth to
range from 0 per cent to 2-3 per
cent in FY23 for the tractor in-
dustry,” said Sethi.

Focal regions
On the upside, tractor exports /
grew to 11,582 units in May
2022-¢ 010 y715 units
in Apﬂ%ﬁ'ﬁ‘ybm units in
May 2021,

The US, Europe and Asia are
likely to remain focal regions
for long-term tractor exports.
Also, with India emerging as
an export hub for relatively
small tractors (3075
horsepower or HP), and with
major companies increasing
focus on international mar-
kets with the launch of 90-120
HP tractors, sustainable export
growth is expected over the

next five years. 7/
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Maruti Gears up for Pole
Position in the SUV Race

Aims to be top SUV seller in 1-1/2 years by launching several models

Ketan Thakkar
& AshutoshRShyam

Mumbai: Maruti Suzuki, the
undisputed leader in India’s
passenger vehicle market, is ai-
ming for the top spot in a seg-
ment where it is not among the
top two: sport utility vehicles.

The company had a market sha-
re of nearly half toalmost97% in
all the other segments of the pas-
senger vehicle industry in fiscal
2022 ended March 31. But in
SUVs, the fastest-growing seg-
ment wheretherivalsareputting
their focus, its share was only
13%.

The Suzuki Motor subsidiary
hasset itself atarget of grabbing
the leadership position in SUVs
over the next 12-18 months by
launching several new products,
said people in the know of its
plans.

The company plans to launch a
new version of the compact SUV
Vitara Brezza, a Hyundai Creta
rival, the Baleno Cross and the
Jimny off-roader to expand its
portfolio. It expects these vehi-
clestobringin incremental sales
of as much as a quarter million
units a year and more than doub-
le its market share in SUVs, and
has told component suppliers
and dealers to be prepared to
handle the volumes, the people
said.

An email sent to the company
remained unanswered at pressti-
me Thursday.

At present, the race in the SUV
space is between Hyundai Motor
and Tata Motors. In the fiscal ye-
arended March 31, 2022, Hyundai

SUV MARKET SHARE (FY22)

Hyundai TaMo Maruti M&M

25% 17%

(*excluding Bolero)
Maruti Suzuki aims to
strategically fill key gaps in its
portfolio to grab leadership
across all segments

It plans to launch a new version
of the compact SUV Vitara
Brezza, a Hyundai Creta rival,
the Baleno Cross and the Jimny
off-roader to expand its portfolio

It expects these vehicles to bring
in incremental sales of as much
as a quarter million units a year
and more than double its market
share in SUVs

SUV INDUSTRY VOLUME & GROWTH
@ Industry SUV volume
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sold about 2,55,000 SUVs in India
with a market share of 25%. Tata
Motorssold1,77,000 SUVsforashare
of 17%. In monthly sales now, the
competition is now more neck-to-
neck. Mahindra & Mahindra had a
9% share (excluding the Bolero) in
FY22, but that increased to 12% in
April, driven by the XUV 700.

The PV market leader now seeks

to disrupt the space. The all new .

Brezza is likely to be launched at
the end of June, followed by the
mid-size SUV torival the Cretaand
the small crossover Baleno Cross,
which is likely to be introduced at
the Auto Expo early 2023. The Jim-
ny (called YWD internally) is lik-
ely to come later. These products
will help Maruti Suzuki fill all key
gaps in its portfolio.

The company plans to double its
SUV production to about 3,00,000
units in the ongoing fiscal year it-
self, the people said. That is more
than double of the 1,34,000 SUVs it
sold infiscal 2022.

About two-thirds of the produc-
tion this fiscal year will be the Brez-
za, while the rest will be the new
mid-size SUV, jointly developed
with Toyota, and a very small num-
ber of the S Cross.

Maruti Suzukihad an SUV market
share of 29% in 2017, primarily due
tothe high popularity of the Brezza.

It lost market share due to increa-
sed competition and the decision to
exitthediesel segment, said Gaurav
Vangaal, associate director at S&P
Global Mobility.

“While CNG and hybrids will ma-
ke up for diesel’s absence, with the
new range of SUVs, one does expect
Maruti to grab the leadership posi-
tion. This willfurther widen the gap
between cars and SUVs,” he said.

“As seen in the past, Maruti will not
only eat into rivals’ share, but also
expand the market.”

Anindustry expertrequestingano-

nymity said the attention of its key
rivals was predominantly in SUVs. Z

FOR FULLREPORT, GO TO
www.economictimes.com

~Escorts may
Put 400 crore
into Capex This
Fiscal Year

Sharmistha.M@timesgroup.com

New Delhi: Enthused by a
plck:up in demand on the back
of rise in economic activity,
agri and construction equip-
ment maker Escorts islooking
to invest%350-400 crore in capi-
tgl expenditure in the ongoing
financial year.

Bharat Madan, group CFO,
Escorts, told ET that outlook
forallthreebusinessverticals
- agri machinery, construc-
tion equipment andrailways -
1s positive in the ongoing fi-
scal as recovery has set in the
market.

The farm sector is seeing so-
me positive tailwinds with
tractor sales as higher cash-
flow from healthy rabi crops
made it easier for farmers to
purchase farm equipment. At
Escorts, tractors sales rose by
more than a fifth to 15,343 units
in the local market till May
FY22, compared to 12,544 units
sold in the year-ago period.

Tractor manufacturers ex-
pect the demand momentum to
pontinue thisfiscal. Escorts se-
es tractors sales
gradually im-
proving, despite
low crop yields
due to extreme
heat conditions
this harvest sea-
son, helped by
better crop reali-
sations and fore-
cast of normal

rainfall.

Outiook for
all3business Industry esti-
verticalsis mates that the
positive... overall tractor
commodity market could
prloest;o:a grow 4-6% in
seem ve FY23.Tractorin-
peakedin dustry volume
May, S:VS had dropped by
g’&url;t;gd 6.4% to 8,42,000
AN ynits in FY22, af-
ter growing26% in FY21.

“In the tractor industry, reco-
very has set in and volume-wi-
se the outlook is positive this fi-
§ca1,” said Madan, adding,
‘Commodity pricestoo seem to
hqve peaked in May. Though, it
wﬂl'take 3-4quarterstorecover
the increase in input costs due
tolageffect.”

In the construction equip-
ment segment too, demand is
expected to increase in healthy
double digits in the ongoing fi-
nancial year on the back of in-
creased government spending
on infrastructure projects,
especially in rural areas. The
industry estimates sales of
construction equipment (do-
mestic sales and exports) to
8row 15-20% in this fiscal, com-

pgred withan 8% fallin the pre-
vious year. Even though ex-
ports grew 60.5% to 7,802 units
in FY22, local sales fell 11.4% to

77,583 units. %
%
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Visteon plans aggressive expansion
to achieve $500-m revenue by 2027

To double software
headcount in India
with 3 new centres

OURBUREAU
Chennai,June 10 <

Visteon,  US-headquartered
global automotive cockpit
electronic systems maker,
plans an aggressive expansion
in India to achieve revenues
close to $500 million by 2027,
up from under $200 million
NOW.

To drive growth and realise
its revenue target in the next 5
years, the company will be put-
ting up anew unitatan invest-
ment of $20 million in the ex-
isting Chennai manufacturing
campus to produce more than
million units (per year) of dis-
play systems.

‘First of its kind’

“Of the 15 manufacturing loca-
tions we have globally, only
Portugal and Mexico produce
(2 million unjts per annum
combined) these display sys-
temsas of now. The new unitin
Chennai will be the third unit
globally and be the first of its
kind for the Indian automot-
ive market. It will start produc-
tion by the middle of next year.
Our expectation is the market
will quickly absorb this capa-
city because of buyer shift to-

Sachin Lawande,
President & CEO, Visteon

wards feature-rich cars,” said
Sachin Lawande, President
and CEO of $3 billion Visteon
Corporation, during an inter-
action with select journalists.

Visteon is also establishing
three new technical centres
across Coimbatore,
Thiruvananthapuram  and
Goa. These centres will double
their present R&D headcount
of under-2000 people (now
spread across Chennai,
Bengaluru and Pune) in the
next few years. Globally, India
accounts for half of the soft-
ware workforce of Visteon,
while in hardware and EVs, In-
dian strength accounts for
one-third.

Aims at localising

The growth plan will also see
the company investing in loc-
alising and developing tech-
nologies and products more

in India, leveraging the local
supply base to make the
products more cost-effective
starting ~ with  displays.
“Presently,about 85 per cent of
the materials are imported
and we aim at localisation to
bring this to 50 per cent,” he
added.

The company, which has
been in India for more than
two decades, is also contem-
plating establishing a new
factory, its second unit, in In-
dia to support its five-year
growth plan. It is looking at a
suitable site for the same.

The multi-pronged expan-
sion is in response to the
bright growth prospects the
company sees in the Indian
passenger vehicle market as
also the evolving buyer pat-
terns - growing appetite
among the car buyers, includ-
ing the first time buyers, to
purchase higher-priced cars in
the range of %10-30 lakh,
which is a big sweet spot for
Visteon as it can leverage some
of the technologies and
products it is building and
bring them to India.

“I am very optimistic about
spending patterns evolving in
India. Even the first-time car
buyers in the country are buy-
ing a car of %10 lakh, which

was not the case a few year,
ago, he said. /
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‘Firm eyes top

spotinexports

SHALLY SETH MOHILE
Akurdi, 10June

Bajaj Auto is looking at a lead-
ership position with regard to
exports of e-two wheelers from
India much the same way it
has done for petrol motor-
cycles. India’s largest exporter
of motorcycles sells its models
in over 70 nations.

Over the next couple of
years, Chetak Technology, its
wholly-owned subsidiary, will
be building a portfolio of elec-
tric two-wheelers.

Rakesh Sharma, executive
director, Bajaj Auto, has been
spearheading Bajaj Auto into
the overseas markets. He is
now busy charting a similar
growth trajectory for Chetak
Technology.

“When we ate deciding on
a new product, it’s like which
all markets we can sell. It's
always a global play. It will be
the same for EVs (electric
vehicles),” said Sharma. There

are enquiries for the model fr-
om Kenya, Mexico, Argentina,
Asean nations, Nepal and

adesh, among others, he
said. Chetak s looking to create
a portfolio of e-two wheeler
models by addressing various
needs and catering to a vivid

customer profile, Sharmasaid .

in an interaction.

The Chetak plant will also
be a key export hub for KTM
and Husqgvarna scooters as
well as motorcycles in the next
two years.

of2-wheelers

On Friday, the company
inaugurated its newly-built EV
manufacturing plantat Pune’s
Akurdi on the birth anniver-
sary of the late Rahul Bajaj.

This inauguration is a
homecoming in many ways
because Akurdi is where the
iconic Chetak scooter was born
inthe1970s. It wenton to rede-
fine mobility for generationsin
India. “We have always joked
that Chetak was his favourite
son; Iwould like toassume that
he is very happy, the way his
birthday is celebrated,” said
RajivBajaj, managing director,
Bajaj Auto, after inaugurating
its only EV factory.

Set up with an investment
0f%300 crore, the plant will get
the benefitof the government’s
production-linked incentive
(PLI) scheme.

Bajaj Auto will invest over
2,000 crore over the next 2-3
years, said Sharma.

Headded that the semicon-
ductor shortage is here to stay’
and he doesn’t see the situ-
ation getting fully resolved for
another two years. In order to
improve supplies, Bajaj was
relying on a few large suppliers.
But now, it is sourced from
multiple suppliers. This should
help the firm in ramping up at
a faster pace.

Sharma said Chetak
Technology is looking at mul-
tiple collaborations, including
taking an equity stake in a
start-up or an established firm
to further its EV ambitions. / !

EV Arm Under its

Roof for Improving Value Chain Efficiency

Automaker seeks NCLT approval for merger of Mahindra Electric Mobility with Mahindra & Mahindra

Mauvlik Vyas & Ketan Thakkar

Mumbai: Mahindra & Mahindra,
;nd1a’s }eading utility vehiclemaker
is seeking approval from National
Company Law Tribunal for amerger
of Mahindra Electric Mobility to it-

self —i.e. Mahindra & Mahindra.

Seeking the tribunal’s approval
for the merger - M&M explained

nessanddevelop arobust EV pro-
duct pipeline for which the pro-
posed consolidation will be criti-
cal. Further, M&M'’s better credit
rating will also provide signifi-
cant savings in finance costs for
funding the investment,” the
company told the tribunal.
According to the group, the propo-
sed merger will bring this entire va-

creasingfocuson EVs.

The company also informed the
tribunal that as of October 31,
2021, Mahindra Electric Mobility
had about 846 unsecured credi-
tors with a collective value of
%485 crore and Mahindra & Ma-
hindra has 43,596 unsecured cre-

chain requirements with the scale
and agility required to meet the in-

e
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Rane (iroup plans I800-cr capex

Bets on revival
in businesses and
surge in exports

G BALACHANDAR

Chennal, June9

Rane Group plans a capex of
%800 crore over the next three
years as the leading auto com-
ponent house expects strong
growth in the near future, sup-
ported by a revival in many
businesses and a surge in ex-
port orders.

The company ended FY22
with the highest-ever revenue
0f ¥5,440 crore,a 31 per cent in-
crease, compared to 4,140
crore in FY21. But FY22 revenue
growth was partially due to
Jow base and inflationary ef-
fect (as a result of commodity
price increases).

Good year for industry

“Fy22 was a good year for the
industry and our group. Pas-
senger car and commercial
vehicle (CV) segments did well.
Despite the semiconductor
shortages, the PV segment
managed a good year, led by a
surge in SUV volumes. CV has
come back strongly after 2-3
years of slow down, supported
by infrastructure spending by
the government and better

MG Motor launches metaverse platform ‘MGverse’

L Ganesh, Chairman and MD,
Rane Holdings sijoy GHOSH

fleet utilisation levels, while
the replacement cycle also
kicked in. Our international
business also did well as ex-
ports grew significantly. This
was the result of efforts we did
in the past 3-4 years, Our plan
to grow the export share inrev-
enue to 25 per cent plus is on
track (22 per cent in FY22). For
the next 2-3 years, our export
orders look good,” L Ganesh,
Chairman of Rane Group, told
BusinessLine.

After going through a tough
phase in FY20 and FY2i, the
Group has returned to a
double-digit growth curve. It
maintained double-digit
growth in topline for five years
till FY19. A couple of issues
pulled down its performance
in the past two years. It had
warranty problems in its NSK

7

joint venture. But, it believes
most of the issues are now
over. US operations have star-
ted to show improvement.

Export strategy
While the Group has seen a re-
vival in the aluminium cast- —
ings business, the revamped
export strategy has yielded res-
ults. Revival of CV business is a
big positive for the company as
value-add per vehicle is much
more than other categories.
Despite several challenges, a
healthy order pipeline for PVs,.
in particular SUVS, is also a
good sign for growth.

“We are targeting to grow at
a CAGR of 1012 per cent for the
next five years,” said Ganesh.

With a surge in domestic as.
well export orders, the com-
pany is looking to expand ca-
pacities across businesses and
has estimated an overall capex’
of about %800 crore for the,
next three years. )

Among others, steering and
seatbelt and airbags busi-
nesses may incur a capex of
%300 crore, friction material
business is expected to spend.
about %120 crore and alu-
minium castings business is to'
incur about 150 crore capex.
Engine Valves' business is to
spend X80-90 crore. /
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| INVESTMENT BY CHINESE CO IN DOUBT

|

Term sheet signed
between the cos
expireson June 30

l Ketan.Thakkar@timesgroup.com

| Mumbai: After waiting more
than two years to obtain go-
vernment approvals for sel-
ling its plant to Chinese car-
maker Great Wall Motor, Ge-
neral Motors has started ex-
ploring plan B.

The approvals are stuck be-
cause of strict FDI screening
by the government of India.

According to several people,
the term sheet agreement for
the sale of the Talegaon plant
between General Motors India
and Great Wall Motor
will expire on June 30
and is unlikely to be
extended. -

Great Wall Motor,
which was exploring
aplan B of its own of
importing models thro-
ugh the completely built unit,

GM India may Drop
Plan to Sell Plantto
Great Wall Motor

in Slow Lane

Great Wall had plans to
import completely built
units, but dropped them'

A

Chinese carmaker’s
plan to invest

$1 billion

in India too may -;
be withdrawn ~

Term sheet between
GM &GreatWall -
Motors extended twice
over last two years

GM claims workers have
been legally settled

billion dollars investment by

has drépped that plan, added China's largest SUV maker in

people, indicating a proposed India,toomay be withdra

A
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New Delhi, june 6
MG Motor on Monday became
the first auto original equip-
ment manufacturer (OEM) in
India, and one of the very few
brands across industries, to
announce its vision of MG-
verse, a metaverse platform.

The platform aims to
provide an immersive experi-
ence to its customers and
stakeholders through mul-
tiple arenas, and will also
combine 'multiple virtual
spaces into a single platform,
the company said in a
statement.

With this, the brand aims to

bring MG fans, customers,
partners and employees. to-
gether to work, play, engage,
collaborate, co-create, social-
ise and shop. It will enable
users to transcend beyond the
restrictions of screens and
distance into a future where
everyone can be present to-
gether to create new possibil-
ities and experience new
things, it said. :

Digital tech

“Digital technologies have ad-
vanced faster than any other
innovation in human history.
MGverse is a step forward
where users can interact with

/4
Gaurav Gupta, Chief
Commercial Officer,
MG Motorindia

visualised data, just like in the
real world. MGverse is our vis-

jon for creating our Meta-

verse, in which we and our
partners will constantly ex-
plore, innovate, improvise,
and develop néw solutions to

consistently enhance the cus-
tomer experience,” Gaurav
Gupta, Chief Commercial Of-
ficer, MG Motor India, said.

The platform will be access-
ible on mobile as well as other
web browsers to engage GenZ
and GenAlpha. MG intends to
make similar experiences
available for VR (virtual real-
ity) headsets, allowing a more
captivating and realistic ex-
perience at home and in deal-
erships.

The platform will be ex-
ecuted in phases, with the
first phase being implemen-
ted during the coming festive
season, the company added.

T




SWARA] BAGGONKAR

Mumbay, June 14

Following a sweep by Tata Mo-
tors of the largest electric bus
tender floated by state-backed
CESL, some competing firms
have matched the L1 bid, while
others have raised questions
about the aggressiveness of the
quote.

Two of the bidders have now
matched the prices quoted by
Tata  Motors, which  had
emerged the L1 bidder for all
the five categories of the tender
floated by Convergence Energy
Services for 5,450 electric buses
valued at over ¥5,000 crore.

VE Commercial Vehicles, the
joint venture between Volvo
and  Eicher. and Olectra
Greentech-backed Fvey Trans,
have matched Tata Motors
priceand stand to get a share of
the total order.

Vinod Aggarwal, Managing
Director and CEO, VE Commer-
cial Vehicles (VECV), said, “The
EV business is of strategic im-
portance to us. There are areas
where we think we can save (on
costs). We can run the buses for
a greater number of kilo-

Business Line 15t June 2022

Competmon charge to match TaMo’s L1 bid prlce

TRIC 15

metres, increase the life of the
battery and benefit from the

PLI  scheme on electro
mobility.”

Ball in STU court

CESL  Managing  Director

Mahua Acharya said, “VECV and
Olectra have agreed to match
the L1 prices. Unlike other
tenders, this is backed by real
demand from STUs (State trans-
port undertakings). | am wait-
ing for cities to tell me that they
have approvals from their re-
spective authorities and are
good to go on the price.”

CESL declared the lowest dis-
covered price fora12-metre bus
at 143.49/km, whereas for a 9-
metre bus it was ¥39.21/km. The
same for a diesel-powered bus
is ¥75/km. The contract term is
for 12 years, with assured 10-

lakh km per bus. However,
Hinduja Group flagship Ashok
Leyland has decided to stay out
of the tender over margin con-
cerns. Speaking to analysts Ex-
ecutive Chairman Dheeraj
Hinduja said, “We have been
operating electric buses for
three years. We understand the
operational costs and the right
pricing mode] for general con-
dition contracts. Since tenders
are long-term agreements, we
want to make sure that they
will be positively adding mar-
gins for us. Some of these
tenders are going on an ag-
gressive basis. We are not parti-
cipating in a price war.”

But Tata Motors claims it can
run the operations profitably
atthe rates quoted. Last month
the company even incorpor-
ated a wholly-owned subsidi-
ary TML Smart City Mobility
Solutions for the urban mass
mobility business under an
own-operate-maintain model,

Girish Wagh, Executive Dir-
ector, Tata Motors, said, “We
have a team of almost 100 who

look at each cost element. We ,

looked at optimising each cost

esla India exec quits after

carmaker holds entry plan

Manuj Khurana had
played a key role in
lobbying with the
govt to reduce
import tax

REUTERS
New Delhi, june 14

Akey executive who was lead-
ing Tesla’s lobbying effort in
India has resigned, weeks
after the US carmaker put on
hold plans to sell electric cars
in the country, according to
sources.

Manuj Khurana, pohcy and
business development exec-
utive at Tesla in India, was
hired in March 2021 and
played a key role in forming a
domestic market-entry plan
for the carmaker in the coun-
try. He lobbied with the
Centre for more thanayearto .«
slash the import tax on elec-
tric cars to 40 per cent from as
high as 100 per cent, a move

"Tesla said would allow it to

test the market with imports
from its production hubs like
China before investing in a

factory. Neither Khurana, the
company’s first employee in
India, nor Tesla responded to
requests for comment. An
email sent to Khurana gener-
ated an automated reply say-
ing the address was no longer
valid and future emails would
not be received.

‘As good as dead’

“Tesla’s plans to launch in In-
dia right now are as good as
dead,” said one of the sources
wishing to remain anonym-
ous, because the resignation
had not yet been made
public.

Tesla Chief Executive Elon
Musk said on Twitter last
month that the company
would not set up manufactur-
ing in any location where it
was not allowed first to sell

_and service cars: The car-

maker has also shifted its fo- |
custo othermarkets in South- |
east Asia, like nickel-rich |
Indonesia, where it is looking |
at a potential battery-related
investment, as well ‘as Thail-
and, where it recently re-
gistered a local unit to sell
cars. 7

element, bringing in efficiency
before being able to come to
the most efficient kind of num-
ber, which we've quoted (in the
tender). We are quite confident
of not just delivering on this,
but also to making money at
these rates.”

Good chance for TaMo
Independent  Analyst  Ma-
hantesh Sabarad said, “CFSL
has long-term plans that envis-
age procuring 50,000 buses
over 10 years. By bidding low
prices, Tata Motors stands a
good chance to grab a major
share of those 50,000 buses
providing a solid base to ab-
sorb associated fixed costs.
High volumes ensure they
cross breakeven volumes com-
fortably. That's one reason why
they could be profitable.”
VECV, Ashok Leyland, Evey
Trans were the bidding com-
panies for the prized CESL
tender in addition to Tata Mo-
tors. Mahindra & Mahindra,
Daimler India Commercial
Vehicles and PMI Electro Mobil-
ity did not participate in the
tender. A

Business Line
15t June 2022
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dia eyes doubling CV

4

‘output to 72,000 units per year

SWARA] BAGGONKAR
Mumbai, June 9
Riding on robust demand and
a strong order book, Daimler
India Commercial Vehicles
(DICV), the biggest European
truck brand in India, will
double its production capacity,
launch new products and grow
its retail reach by a quarter as
the company looks to cash in
on the demand upswing.
Demand for medium and
heavy trucks from segments
like construction, mining and
ecommerce have shown
strong growth in the last many
months causing commercial
vehicle makers to relook at
their production capacities to
capitalise on the growth curve.

Capacity at 36,000 units

Speaking to  BusinessLine,
Satyakam Arya, Managing Dir-
ector and CEO, DICV, said, “We
are Jooking at adding more ca-
pacity to prepare ourselves for
2022, and beyond because we

To de-bottleneck production lines
with minimal capital expenditure

Satyakam Arya,
MD and CEO, DICV

believe the market will con-
tinue to grow. We are ramping
up our supply chain further.
Our current production capa-
City is 36,000 units per annum
and we are very close to ful-
filling that. Our next step is to
reach 72,000 units per
annum.”

This freshly created capacity
which will not entail any major
capital expenditure as it will be
done through a process of de-

(¢ )
industry-first
OUR BUREAU

Chennai, June 2

Truck and bus maker Ashok
Leyland has launched what
it calls an ‘“industry-first”
eightwheel truck — AVIR
2620.

A company statement
says it is the first and only
manufacturer in the coun-
try for a full
range of trucks
based on the lift
axle  techno-
logy, from GVW
off 255" - it
47.5T.

The new
truck can be
operated as a
25.5T (6x2) type with the
lift axle down (offering pay-
load closer to a regular 6x2
MAV truck), and as a 4x2
truck (18.5T GVW) with the
lift axle up (lower fuel and
,r operating cost similar to

4x2) for a light load or par-

~~~~~~

- trip.

bottlenecking of the produc-
tion lines, will get added in the
October-December quarter of
this year. “Inherently we have
the capacity, (therefore) we
have to just add some minor

equipment to debottleneck- -

ing. We willadd manpowerand
shift to two-shift mode for both
of our assembly lines,” Arya
added.

As per data shared by DICV
clocked sales of 14,222units in
2021, which was a growth of 48
percent compared with 9,624
units sold in 2020. An all-time
high of exports of 9,000 units
last year also pushed DICV to
enhance its  production
capacity.

While 2020 was severely hit
by lockdown and Covid19-in-
duced weakness in demand,
2021 has shown a recovery that
was faster than anticipated, ac-
cording to market watchers.

Sales of MHCV doubled

Sales of medium and heavy
commercial vehicles (MHCV)
doubled to 2,00,000 units in
2021 from 1,00,000 in 2020.
This year MHCV sales are expec-

[ Ashok Leyland launches

8-wheel truck

tial load or empty return
“AVIR 2620 with its
unique lift axle configura-
tion offers higher total cost
of ownership (TCO) advant-
age to our customers oper-
ating in e-commerce, parcel
and tanker,” said Sanjeev
Kumar, Head-M&HCV, Ashok

Leyland.
‘ It is equipped with

% Ashok Leyland’s
! 200HP engine with
iGen6 technology,
which
f- promises
¥ petter fluid

efficiency and a
loading span of 24-
32 ft. It will be available
in the cowl and three 3
cabin options: N Cab, U cab,
and M cab. It comes
bundled with digital solu-
tions like i-Alert (advanced
telematics), and remote dia-
gnostics supported by 24x7

ted to go past the pre-Covid
2019 sales of 2,50,000 units.

2022 is continuing with the
same growth trend. The base is
bigger so percentage growth
will be lower. We expect the in-
dustry to finish somewhere
around  3,00,000-3,20,000
this year. However, it will take
2023 or 2024 to reach the all-
time high of 3,80,000 in 2018,”
Arya added.

To keep the demand mo-
mentum high DICV will launch
a series of new products this
year as well as improve its sales
network. During 2020, the
company had announced an
investment of %2,277 crore for
new products and technology.

“We operate in the 10-55
tonne category and we have
products at almost every ton-
nage segment. We will con-
tinue to launch application-fo-
cused products,” Arya added.

For sales network expansion,
the company is preparing to in-
crease the size by more than 25
percent this year compared to
2021 DICV aims at having a
sales network of 300350 this
year up from 275 last year.

Business Line
3rd June 2022

customer assistance, it said/
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Automakers may not meet Oct 1 deadline

Industry feels
defining regulatory
change requires
proper testing,
validation

SWARA] BAGGONKAR
Mumbai, May31
The chances of cars sporting a
minimum of six mandatory
airbags by October 1 this year
looks bleak, as carmakers await
afinal order from the Centre.
Asperthe draftnotification is-
sued in mid-January by the Min-
istry of Road Transport and
Highways (MoRTH), all M1 cat-
egory vehicles (motor vehicle
comprising notmore than eight
seats) manufactured should
have at least six airbags fitted in
defined areas. This decision is

one of the most defining regu-

latory changes after the jump to
BS-VI(Bharat Stage VI) from BS-TV
in2020.The presentregulations
mandate carmakers to install
two airbags (one for the driver
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Tata Punch being subjected to a crash test GLoBALNCA®,

and the other for the driver-side
passengers) only.

Time for testing, validation

Carmakers believe that the noti-
fication is unlikely to be imple-
mented given the sheer volume
of vehicles that will require re-
engineering to accommodate
extra airbags. In addition, time
is needed for testing and valida-
tion. More airbags will also
mean additional semicon-
ductor requirements, as they
are critical for their deployment.

CV Raman, Chief Technology
Officer, Maruti Suzuki India,
said, “You should have a large
base of manufacturing and loc-
alisation of airbags. This is fol-
lowed by integration and engin-
eering toaccommodate themin
the vehicles. And evaluation is
the third important thing since
we have a wide range of
products and variants.”

Maruti Suzuki is India’s
largest carmaker with 15 models
having about 60 variants. Addi-
tional airbags will cost around

15,000-18,000, in addition to
cost of reengineering like
changes made to the seat’s
design or to the headliner above
the doors.

Rajesh Jejurikar, Executive
Director, M&M, said, “There is no
intent statement on this (from
the government). We under-
stand through the dialogues
with SIAM that it is very unlikely
that it will happen in October.
Some of our models will get im-
pacted. All our new generation
models are equipped with six
airbags. We have taken all theac-
tion to be ready but we don’t
think the notificationis going to
come out with October 2022 as
the date.”

SIAMin talks

The Society of Indian Auto-
mobile Manufacturers (SIAM),
autoindustry’s apex lobby body,
has been in dialogue with the
MOoRTH for finding alternatives.

' However, Gadkari,who has been

the biggest advocate of this
movement, has not shown any
inclination of making any

changes to the deadline so far.
“There is a dialogue happening
between SIAM and the ministry.
While intention is there, there is
an understanding that all man-
ufacturers in all their models, to
be able to implement this by Oc-
tober, is not feasible and hence
that conversation is still on toar-
rive at what we can do in a
phased manner,” said another
executive from M&M.

BNCAP adoption

A senior executive from one of
India’s biggest brands said the
government could lay down
protocols for adoption of Bharat
New Car Assessment Pro-
gramme (BNCAP). The BNCAP
will see star rating system used
for defining the safety standards
of avehicle.

“The industry s asking for BN-
CAP and the government is now
acceptingand the protocolis be-
ing laid and in the next six
months, we should be able to
have a protocol and it should be
able to have a structure for that,”
said the executive, /




