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UVs continue to drive overall PV marketin Jan; STAM

=
S Ronendra Singh
New Delhi

With the launch of refreshed
utility vehicles (UVs) like
the XL6, Ertiga and Brezza,
and the all-new Grand Vitara
in the last one year, Maruti
Suzuki has topped UV sales
in January, followed by
M&M and Tata Motors.
According to monthly
sales data released by the So-
ciety of Indian Automobile
Manufacturers (SIAM) and
data collected from compan-
ies, the UV segment contin-
ues to drive the total passen-
gervehicle (PV) market with
most manufacturers posting
higher double digit growth.

DEMAND GROWTH

According to analysts, new
model launches and a
healthy ~ order  backlog
should keep the demand
| steady. However, manufac-
| turers may keep channel in-

Ford to Slash 3,800 Jobs in EU,

Plans to restructure
its EU biz for leaner,
more competitive
cost structure

Paris: US automaker Ford said
Tuesday it would cut 8,800 jobs in
Europe, mostly in Britain and
Germany, as competition in the
electric car sector intensifies.
The company said 2,300 positions
in product development and ad-
ministrative functions would be
slashed in Germany, 1,300 in Bri-
tain and another 200 elsewhere in
Europe over thenext three years.

“These are difficult decisions,
not taken lightly,” said Martin
Sander, general manager of Ford
Model e in Europe. “We recognise

Top 5'UV makers
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ventory under check during
the current quarter due to
upcoming on-board dia-
gnostic (OBD-2) norms
from April.

The total UV segment
grew 28 per cent y-o-y to
1,49,328 units in January do-
mestic wholesales  (dis-
patches to dealers) as
against 1,16,962 units in the
corresponding month last
year, show SIAM data. Simil-

arly, the passenger car seg-
ment grew 8 per centy-o-yto
1,36,931 units (1,26,693

“ units).

Led by the UV segment,
total PV sales grew 17 per
cent y-o-y to 2,98,093 units
(2,54,287).

In the two-wheeler seg-
ment, both scooters and mo-
torcycles grew by low single
digit percentage as the rural
market has not picked up

Domestic wholesale performance
Segment/ Sub-segment Jan-23 Jan-22 % change (y-0-y)
Passenger cars 1,36,931 1,26,693 8
Utility vehicles 1,49,328 1,16,962 28
Total PVs 2,98,093 2,54,287 17
Total three- wheelers 48,903 24,178 102
Scooters 3,76,035 3,61,299 4
Motorcycles 7,711,621 7,43,804 4
Total two- wheelers 11,84,379  11,40,888 4
Grand total 15,331,447  14,19,354 8
Source: SIAM

yet. Total two-wheeler sales
grew 4 per cent y-0-y to
11,84,379 units (11,40,388).
Total three-wheeler sales
more than doubled to 48,903
units (24,178).

MILES TO GO

“Better consumer senti-
ments is driving demand for
PVs. The three-wheeler seg-
ment has gained traction
compared to the past two
years, though they are yet to
reach the pre-Covid levels.
The rate of growth of two-

wheelers in recent years has
not kept pace with the
growth in other segments.
Positive announcements in
the Budget should help con-
tinue the overall mo-
mentum,” Vinod Aggarwal,
President, SIAM, said.

“PVs "again saw the
highest-ever sales in January
and for the first time, it has
crossed the three-million
sales mark in 10 months,
from April to January
period,” Rajesh Menon, Dir-
ector General, SIAM, said. /

The Economic Times 15% February 2023

the uncertainty it creates for our
team, and I assure them we willbe
offering them our full support in
themonths ahead,” Sander said.

The company said the decision
was aimed atrevitalisingits busi-
ness in Europe and competing
profitably with a new line-up of
passenger vehicles.

“The company is taking action
torestructure its business in Eu-
rope, creating a leaner, more
competitive cost structure,”
Ford said.

The company said it was “re-
sponding to rapidly changing
market conditions and a growing
field of electric vehicle competi-
tors entering the market”.

The job cuts in Germany are lo-
wer than the 3,200 layoffs that the
IG Metall union had expected in
January.

The union expressed relief, say-
ing the move “includes cost sa-

Mostly in Ge
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Co to Build $3.5B Battery Factory in Michigan

=

has stirred political controversy. The factory near Marshall, Michigan, will
employ 2,500 workers, Ford said Monday, confirmingaFeb. 10 Bloom-
bergreport. The facility is set to open in 2026 and will produce enough
batteries to power 400,000 EVs a year. Bloomberg

Detroit: Ford Motor is investing $3.5 billion inan electric-
vehicle battery plant in southwest Michigan that it will operate
with technology and support from a Chinese battery maker that

rmany, UK

vingsforthe company and alsosa-
feguards its German sites”.

But a union statement also war-
ned the Ford case “shows that in
an era of increasing digitalisa-
tion and globalisation, it is not
just assembly and production
jobs that could be relocated, but
also those of highly qualified
(workers)”.

Like itsrivals, Ford has invested

heavily in electric vehicles, un-

veiling emission-free versions of
best-selling autos like the

F-series pickup truck. Ford said

its plan to offer an all-electric

fleet in Europe by 2035 was “un-
changed”.

"We are completely reinventing
the Ford brand in Europe. Unapo-
logetically American, outstan-
ding design and connected servi-
ces that will differentiate Ford
and delight our customers in Eu-
rope," Sander said. AFP o
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Scrapped Govt Vehicles to be Replaced

with Green Options, says Gadkan

“our BUI‘GIII

New Delhi: Government vehicles to be
scrapped’ under the Centre’s vehicle
scrappagepohcywﬂbereplacedthhcle-
aner mobility technology vehicles, road -
transport and highways minister Nitin
Gadkari said Tuesday while speaking at.

the 7th'edition of the ET Auto EV Concla- - /555

veinthecity.

Financeminister Nirmala Sitharaman
had said while unveiling the union bud-
get that all state and central gover
ment-owned vehicles including buses
owned by transport corporations and -
publicsector undertakings thathave be- |
en on the road for over 15 years would be
scrapped. 2

Gadkari said about 900,000 governmen
vehicles would be replaced by electric or |
alternative fuel vehicles to reduce the co
untry’s crude oilimportbill as well as cut .
down on pollution.

There is also a demand for about 1 mil-

electnc buses as they offer a far superior
operating cost while also reducing pollu-
lion buses which should be converted to uon, he said. “We are plannmg askybus farmers produced locally”

in Bengaluru as a cheaper alternative to
the metro,” headded.

India faces two major challenges pertai-
ningtotheauto industry, hesaid —theim-
port of fossil fuels worth over "17lakh cro-
re and the increasing levels of pollution.
“If we can save fossil fuel imports, we can
make India green and create employ-
ment.

There are about 1 million electrlc vehi-
cles reglstered in India, he said, and the
government is aiming for 10 million units

- by 2030.
;. The minister said two philosophies were

required tomove towards green mob1l1ty

* investment in new technology and avoi-

ding matemaﬂ waste. “Technology is a]l
about convertmg knowledge to weal

"hesaid.

“Convert rice straw, barley to bio bitu-

* men. India requires 80 lakh tonnes of bi-
* tumen out of which 30 lakh tonnes is im-

ported at'the moment,” he said, adding:
“NHAI (National Highways Authority of
India) is ready to buy bio-bitumen from

o



PRESS REPORTS

ON

ELECTRIC VEHICLE

Business Standard 15t February 2023

FAME-II: Centre pushes states
to place more e-bus orders

NITIN KUMAR
New Delhi, 14 February

he ministry of heavy industries (MHI) is push-

ing state governments to place more orders for

electric buses to meet the
target of 7090 under the Faster
Adoption and Manufacturing of
(Hybrid &) Electric Vehicles
(FAME) scheme. The scheme
ends in a year, but the deploy-
ment of e-buses by states under
the plan stands at 31 per cent
(2,232) of the target.

“The ministry has set a target
of deploying around 3,000 buses
by the end of this calendar year,”
a senior ministry official said.

To achieve this year’s target,
the ministry is reaching out to
states like Maharashtra, Uttar

GREEN RIDE

The MHI takes applications from state govern-
ments and issues tenders to electric bus manufac-
turers. States are reluctant because of the high cost.
Each electric bus costs more than Rs 1.2 crore, about
five times that of a diesel one.

The Centre has been pushing
for more electric vehicles as the
transport sector is responsible for
13.5 per cent of India’s energy-
related carbon dioxide emissions,
with road transport accounting
for 90 per cent of the sector’s total
final energy consumption,
according to an International
Energy Agency report published
in 2020.

The FAME scheme provides
subsidy 0f¥20,000 per kWh for e-
buses with a cap of 40 per cent of
the vehicle’s cost and a maximum
ex-factory price limit of %2 crore.

Pradesh, and Karnataka,andhas 7,090 buses: Deployment According to the FAME-II guide-
:()af)%r manafed to get orders for  target under FAME-II 11nes., the agprqmzrggti \?Vl?le ofbat-
1,506 more buses. eryinae-busis 3

' Since the FAME-II’s launch in 6 ,315 buses: Sanctioned A majority of the buses that
April 2019, the ministry has sanc- 3 738 5 7 are sold in the country avail of
tioned 6,315 electric buses to 65 Y buses: Tenders issued FAME subsidy. Under the FAME-
cities/state transport undertak- X 11, the total fund support for buses
ings/state government entities for ﬁ,bzn?azryl;uses. Deployed as of i533,545 crore. FAME-TI primarily

intra-city operations. However, it
has been able to secure state
tenders for just 3,738 buses, Union Minister of State
for Heavy Industries Krishan Pal Gurjar told Lok Sabha
last week.

FAME-TI was launched with an outlay of 310,000
crore for a three-year period, but was extended till
March 2024. “Our targets are not being achieved
because we have to depend on state governments’
orders. They show little interest in buying electric
buses. Some states like Tamil Nadu, Rajasthan,
Madhya Pradesh and Punjab haye shown little interest
in buying electric buses,” the official said.

focuses on supporting electrifica-
tion of public and shared trans-
portation, and aims to support through demand incen-
tive 7090 buses, half a million three-wheelers, 55,000
passenger cars and one million two-wheelers.
Government data shows that under FAME-T, about
278,000 pure EVs were supported with total demand
incentives of ¥343 crore. Under the first phase, 425
electric and hybrid buses were deployed across various
cities with government incentives of about %280 crore.
The government almost doubled the allocation for
FAME-TI in the FY24 Budget to 5,172 crore. Under
the scheme, it has so far spent ¥3,889.94 crore.

TN offers sops
tofirms, users

Tamil Nadu will encourage electric vehicles (EVs)
by offering incentives to manufacturers, customers
and charging-infrastructure providers,
announcinganew policy after seeing investment
interest of around ¥24,000 crore inthe past five
years. Incentives for manufacturersunder the
Tamil Nadu Electric Vehicles Policy 2023 include
100 per cent reimbursement on state goodsand
servicestax (SGST),
investment-or turnover-
based subsidy, and
advanced chemistry cell
subsidy. The state for five
\ years will fully exempt tax
onelectricity purchased

2 from itsdiscom, exempt

¥, ¢ stampdutyandsubsidise
land cost. Inthe past five years, the state hasseen
EV projects with employment potential of 48,000
jobs. Tamil Nadu will gradually make asubstantial
shareofits publictransport EV based. State
transport utilities will be encouragedto electrify
fleetsthrough loan programmes from multilateral
agencies. The state mayincrease theshareof
electricbusesto30 percentofthe fleet

by2030.

Forpeople using EV, there will be exemptions
and waivers on road tax, registration chargesand
permit fees. Thisisinadditionto purchaseincen-
tives ranging between5,000 andZ10lakh. Thestate
will develop bus-charginginfrastructure through
budgetaryallocationsand exploring the option of
providingtheinfrastructure asaservice for private
operators. Private buses, school and college vehicles
will be encouraged toswitchto EV. SHINE JACOB/
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'EVregistrations in Jan dip

15% despite (entre push

NITIN KUMAR & SHINE JACOB
New Delhi/Chennai, 7 February

fter seeing a big rise last year, the
A retail market share and sales of
electric vehicles (EVs) fell in
January.
According to industry players, the

declineinsalesis owingtoa halt in FAME-

II (Faster Adoption and Manufacturing of
Hybrid and Electric Vehicles) subsidies,

the rising cost of EVs, and supply-chain

constraints.

This comes after sales touched an all-
time monthly high of 119,483 units in
November.

EV registration in January declined
over 15 per cent to 100,852 units.

Sales in January are lower than those
of December (102,422 units), according to
the data on the Vahan portal of the
Ministry of Road Transport and Highways.

According to the data shared by the
. Federation of Automobile Dealers
Associations (FADA), the EV market share
declined across categories compared to
ICE vehicles. “In two-wheelers, the share
came down from 5.7 per cent in December
to'§ per cent in January. Similarly, the
three-wheeler share declined from 53.3 per
centto 50 per cent, for passenger vehicles
it was from 1.3 per cent to 1 per cent and
for commercial vehicles from 0.3 per cent
to 0.2 per cent,” said Manish Raj Singhania,
President, FADA.

- This decline is despite the government

%
Ll

push for green mobility by doubling its
budgetary allocation for the FAME scheme
and extending Customs duty exemption
for manufacturing lithium-ion batteries.
In terms of the retail sales data shared by
FADA, on a year-on-year basis, they more
than doubled in electric two-wheelers to
64,363 units (115 per cent), while being flat
at 0.2 per cent growth over December 2022.

Ola Electric (18,245), TVS Motor
(10,404), Ather Energy (9,139) and Hero
Electric(6,393) were the top players during
the month. In three-wheelers, sales
declined by 3 per cent over December to
32,911 units and were up by 73 per cent
over January 2022, ‘

‘Sales of commercial EVs were down by

15 per cent over January 2022 and 23 per

cent against December 2022. As regards
passenger vehicles, they were up 116 per
centona year-on-year basis and 11 per cent
on a monthly criterion. Though market

leader Tata Motors saw a 73 per cent

i increase over January 2022, compared to _

December, it saw a 17 per cent dip.

“EV penetration and volume have
largely plateaued across segments in
recent months. Though the reasons are
varied, we believe for two-wheelers, it is
the implgxheﬁtaﬁon of stricter norms; for -

. three-wheelets, it is the absence of the

marketleader; and for passenger vehicles, -
itisthelack of a wide range of model offer-
ings,” said a report by equity research firm |
BNP Paribas. :
Based on the industry data, the sales
of largest barred (their subsidies were
stopped) original equipment manufac-
turers (OEMs) — Okinawa Scooters and -
Hero Electric — declined 51 per cent and
29 per cent, respectively, since November.
Dealers of both electric two-wheeler man-
ufacturers say the decline in sales is due
to price hikes and longer waiting periods.
Amajority of the dealers bearing the brunt
of the Centre’s decisions are from the
stable of Okinawa Scooters and Hero -
Electric because they contribute 83 per

cent of the 243,310 vehicles sold by the 17

excluded OEMs (of the 64 OEMs registered
under FAME II so far ) and 20 per cent in
the total EVs sold in 2022. Subsidies of both
the OEMs were halted in September.

The halt on FAME subsidies led to an
increase in prices of EVs. “The prices of
Okinawa’s electric scooters have seen a_

dealer in Gurugram.

A

%13,000-40,000 increase,” said an Okina%
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EV registrations
dip marginally in Jan,

but up 100% y-0-y

WHAT WORKED. Ather Energy said its growing presence as

well as new features on the scooters contributed to the

company’s increase inisales

=]
G Balachandar
Chennai

The electric vehicle sector has
maintained its monthly sales
momentum at one-lakh plus
units during the firstmonth of
2023 amid a marginal decline
of 2 per cent, compared with
the  previous  month’s
(December 2022) volumes.

This s the fourth consecut-
ive month of EV registrations
clockingover 1 lakh units.

Total EV registrations (all
segments included) in Janu-
ary stood at 100,676 units
compared with 102,457 units
in December 2022 and 50,623
units in January 2022, accord-
i to data on Vahan
Dashboard.

FOCUS: POLICY PUSH'
“January 2023 volumes rep-
resent a 100 per cent increase
over January 2022. While this
rate of growth puts us on the
right track to achieve 1 crore
volumes by 2030 (as estim-
- ated in the latest Economic
Survey), maintaining it will

become challenging as the
base expands. It’s important
to keep the policy push in fo-
cus, particularly ds many
States are yet to notify their
EV policies,” Gagan Sidhu,
Director, CEEW Centre for

Energy  Finance,  told
businessline.
Electric two-wheeler

(E2W) sales reported a mar-
ginal drop at 64,297 units in
the month (64,527 in Decem-
ber). Electric three-wheeler
(E3W) sales stood at 32,912
units (33,951).

According to Vahan data,
while Ola Electric retained its
leadership position in the
E2W space with total registra-
tions of 18,220 units in Janu-
ary (up from 17,346 units),
TVS Motor Company fol-
lowed suit with total registra-
tions of 10,397 units, up from
9,351 units.

Ather Energy was at the
third spot with sales of 9,129
units, followed by Hero Elec-
tricat 6,392 units and Ampere
Electricat4,366 units.

Electric car sales were mar-
ginallyup atabout 3,000 units.
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India on Volvo Cars’ Radar for Setting up
New EV Manufacg Plant ‘ Global CEO

‘Open to partnering
acompanyinthe
region for contract
manufacturing’

Sharmistha.Mukherjee
@tlmesgroup com

Kiruna (Sweden): With sales of
electric vehicles expected to accele-
rate in the coming year on the back
of development of charging in-
frastructure and price parity with
internal combustion engine veh1
cles, Swedish luxury carmaker Vol-
vo Cars is examining possibilities
to set up anew manufacturing faci-
lity in Asia, outside China.

Volvo Cars global chief executive
officer Jim Rowan said while a final
decision on the location of the new
manufacturingunitforelectriccars
is yet to be taken, India and Southe-
ast Asian countries are among the
contenders. The facility being con-
side ill be utilised to meet do-

EEE=a
Reuters
London

mestic requirements as well as ship
vehicles to other markets globally:
“Weneed tomake sure that we can
feed other countries other than just
India from that location. And then,
therefore, we need to look at the lo-
gistics of that. And also the cost be-
nefits”, explained Rowan, adding:

“But(wearelooking) in Asia, that's °

something that we'relooking at the
moment.” Volvo Cars — which has
firmed up plans to go all electric by
theend of thedecade—isalso open
to collaborating with a partner in
the region for contract manufactu-
ring. Last year; Volvo Cars announ-
ced plans to set up a new manufac-
turing facility in Slovakia to meet
increased demandforitsEVsinEu-
rope and the US.

Rowan said the company believes
that internal combustion engine
and EVs will be at price parity by
2025. Thiswillmake EVsaffordable
for a larger number of customers.
“But you're going to continue to see
the improvements in technology
on battery electric vehicles. Where-
as there is much less investment
that's going into internal combus-
tion engines for obvious reasons.

Jim Rowan, Volvo Cars
global chief executive officer

So, you'll start to see BEV technolo-
gy accelerate and that's going to re-
duce cost and increase range, effec-

tively,” he said. Volvo Cars is loo-

king at introducing one new elec-
tric vehicle every year for the next
fewyearstotap intothe potentialin
this fast-evolving space. Globally;
the company is targeting clocking
half its sales from BEVs by 2025. In
India, the proportion of sales from
electric vehicles will be higher at
about 80% in the same period, albe-

Business Line 7t February 2023

"Nissan set to buy up to 15% stake in
Renault EV unit under new alliance

oron CORPORATION

Nissan and Renault, on
Monday, unveiled details of
their redesigned alliance, with
the Japanese carmaker com-
mitting to buy a stake of up to
15 per cent in Renault’s elec-
tricvehicles unit, Ampere.
The agreement, which also
includes the previously an-
nounced  reduction  of
Renault’s stake in Nissan to
make the two more equal part-
ners, aims to make thealliance
freer and more balanced for
the next 15 years, said
Renault’s CEO Luca de Meo.
The lopsided relationship
between the two car makers,
| which was deeply strained by
the 2018 arrest of its architect
| and former chairman, Carlos
Ghosn, amid financial scandal,
had long been a sotirce of fric-
tion among Nissan execut-
ives. While Renault bailed out

Makoto Uchida, CEO, Nissan
(left), and Luca De Meo, CEO,
Renault, unveil the agreement
in London on Monday reuters

Nissan two decades ago, it is
the smaller automaker by
sales. “I consider that what we
have agreed is a much better
set-up than what we have had
in the last past few years,” de
Meo told a presentation of the
new-look alliance in London.
“We have now a new gov-
ernance scheme that is much
more straightforward, we can

now operate like a normal
company. Seen from Renault,
[it] is about regaining some
strategic  agility =~ without
breaking necessarily the ties
and the synergies that were
existing.”

The size of Nissan’s invest-
ment or even a firm commit-
ment to put money in the EV
unit, Renault’s flagship busi-
ness which is due to be listed
on the market, has so far been
unclear.

FINANCIAL DETAILS
No financial details were dis-
closed on the valuation of the
business on Monday, which
some sources have indicated
could be up to €10 billion. De
Meo said the market would
decide the value of the unit.
The alliance’s junior part-
ner, Mitsubishi Motors, will
also consider investing in
Ampere. The pairhad already
announced - that. - Renault
would reduce its stake in Nis-

it on a lower base. “We've announ-
ced that we will release one brand
new electric car every year for the
nextfew year”, Rowan said.

Volvo Cars India currently sells
the XC40 Recharge in India, which
is priced at Rs 56.90 lakh (ex-sho-
wroom), which has received a
strong response from customers.
The company will drive in a second
electric car - the C40 a- head of the
festive season this year. Volvo Cars
India assembles the XC40 Recharge
atitsplant in Karnataka, India.

Overall, Rowan said different co-
untries are transitioning to e-mobi-
lity at different speeds, predomi-
nantly driven by the pace of deve-
lopment of charging infrastructu-
re. Volvo Cars, however;, has decided
to exit completely the market for in-
ternal combustion engine vehicles
andfocusfully on newer technologi-
es. We think we have a game plan
that allows us to go and do business
successfully. Even if we can serve
some of those markets (where elec-
trification is growing). Then looks
like that's okay with us.”

(The writer was in Sweden on an
invitation from Volvo Cars)

santo 15 per cent fromaround
43 per cent by transferring a
28 per cent stakeintoa French
trust.

To team up for
India projects

Press Trust of India
New Delhi

Renault Group and Nissan plan
will collaborate on several new
vehicle projects, including SUVs
in India, as part of new initiatives
announced by the
Renault-Nissan-Mitsubishi
Alliance.

“For Indiaand export, Renault
Group and Nissan will collaborate
on several new vehicle projects,
including SUVs shared by both
Renaultand Nissan,and a new
Nissan car derived from the
Renault Triber;” said the
Renault-Nissan-Mitsubishi
Alliance in astatement.

-~
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Hero MotoCorp looks
to regain market share
in 125 cc bike segment

GROWTH STRATEGY. Lines up more launches; bullish on EV plans

I
S Ronendra Singh
New Delhi

Two-wheeler manufacturer
Hero MotoCorp said the
company is increasing its
portfolio over the next 18-
24 months to gain market
share, including launching
more 125cc motorcycles,
whose market share came
down to around nine per
cent last quarter from 13-
15 per cent in the earlier
quarters.

“In the 125cc; we have
actually made good pro-
gress with Glamour XTE-
C...it has added to confid-
ence in the market. It has a
tremendous amount of ac-
ceptability we are
strengthening our 125cc
portfolio as we go forward.
The Super Splendor will be
coming in with XTEC and
will be a positive fill up to
the entire portfolio. It’s
also the time for marriages
and we see a great outlook,”
Ranjivit  Singh,  Chief
Growth Officer, Hero Mo-
toCorp, said at an earnings
call on Wednesday.

Going forward, the com-
pany will launch a couple of
models in FY24. The premi-
umisation trend is coming

The
premiumisation
trend is coming
in quite strongly in
Hero’s overall
portfolio and XTEC
“contributes to over
30 per cent in the
overall portfolio

LOSING TRACTION. The share of 125cc motorcycles came

down to around nine per cent last quarter from 13-15 per cent in

the earlier quarters

in quite strongly in Hero’s
overall portfolio and XTEC
contributes to over .30 per
cent in the overall portfo-
lio, he said, adding that it is
helping the company con-
solidate and strengthen
market share in core mar-
kets.

Per latest monthly data
by the Federation of Auto-
mobile Dealers Associ-
ations (FADA), Hero Moto-
Corp’s market share fell to
29.30 per cent in January
compared to 31 per cent in
January 2022.

“In the quarter, we have
done inventory adjust-
ments also,” Niranjan
Gupta, Chief Financial Of-
ficer, Hero MotoCorp, said.

EV PLANS

On electric vehicle plans,
both the senior executives
said the company is going
ahead as planned and new
products will be launched
accordingly, apart from ex-
pansion in new markets.

The company on Tues-
day, reported a 2.41 per
cent rise in consolidated
net profit at X721 crore for
the third quarter ended
December 31, 2022 com-
pared with I704 crore in
the same quarter last fiscal.

MUTED PERFORMANCE
Revenue from operations
stood at 8,118 crore
against 8,013 crore in the
October-December quarter
2021.

Total expenses were at
X7,373 crore, higher than
7,217 crore in the corres-
ponding quarter last fiscal.

Shares of Hero Moto-
Corp settled over one per
cent lower on Wednesday
after  the  company’s
December quarter results
failed to cheer investors.
The stock fell 1.51 per cent
to end at 2,613.65 apiece on
the BSE.

On the NSE, it declined
1.37 per cent to settle at
$2,616.35.
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ﬁéﬁaﬁlt—Nissan mulls investment
ofX5,300 crore in TN over 5 years

BrHwnefled Ayarmad. wpmin Bevevner a@g
5 SLLENG SnE
“KING THE NEXT iy

(From left): V Vlshnu, MD & CEO, TN Industrial Guidance and Export Promotlon Bureau; Guillaume
Cartier, Chairperson for Nissan’s Africa, Middle-East, India, Europe and Oceania region; MK Stalin,
Tamil Nadu CM; Ashwani Gupta, COO, Nissan Motor Corporation; and S Krishnan, Additional Chief

Secretary, TN Industries Department, at the signing of MoU in Chennai on Monday suov crosk

—
G Balachandar
Chennai

Renault and Nissan have an-
nounced their new growth
plans for the Indian market
with an infusion of %5,300-
crore investment over five
years that will see the Indian
operations of the alliance de-
velop, manufacture and sell at
least six new models, includ-
ing two electric vehicles, both
in domestic and export
markets.

The alliance of the French
and Japanese companies on
Monday signed a memor-
andum of understanding
(MoU) with the Tamil Nadu
governmentinthe presence of
Chief Minister MK Stalin.

MAKING FOR WORLD
The biggest transformation in
their Indian operations will be
making localised models for
global markets from now as
against localising global mod-
els earlier, said Ashwani
Gupta, Representative Exec-
utive Officer and Chief Oper-
ating Officer, Nissan Motor
CoLtd.

The six new models —

three for each company — will
be built on common alliance
platforms while retaining the
individual, distinctive proper-
ties of the respective brands.
There will be four new C-seg-
ment SUVs and new A-seg-
ment electric vehicles, which
will be the first EVs for both
Renault and Nissan in India.
The first vehicle is expected to
berolled outin 2025.

After fixing the business op-
erations in core markets like
the US, China, Japan and
Europe, Nissan had been ex-
ploring growth potential in
markets where the brand has
the asset, experience and mar-
ket for future growth poten-
tial. “Being the fastest growing
market, India fits into the
strategy. Also, the success of
‘Magnite’  indicates  the
evolving customers in India.
So, all these factors have
pushed Renault-Nissan to
take this decision, Gupta told
businessline.

“Nissan’s strength is in
SUVs. More than 70 per cent of
Nissan’s global sales come
from SUVs. In India, too, the
SUV market is growing faster
than cars. Going forward, Nis-
san’s intent would be double

the market coverage with the
proposed SUV  launches
across — A, B and C seg-
ments,”he said.

With new product rollout
plans, the alliance expects the
capacity utilisation of the Or-
agadam factory near Chennai,
which will be modernised as
partofthe currentinvestment
programme to produce elec-
tric vehicles, to reach 80 per
cent in the future by selling
both in India and exporting
vehicles, from about 47 per
centnow.

LEARNINGS IN INDIA
With its new experiments —
building the first alliance
plant, setting up the first alli-
ance R&D unit and ropingina
partner for dealer operations
— Nissan had fumbled quite
badlyin the Indian market. On
the product side too, it failed
in creating and sellinga model
to boost its presence and
share. But things appeared to
have worked out with the
launch of SUV Magnite

“We have done all trials and
errorsinthelast15yearsinIn-
dia. Of course, we have learnt
from our experiences,” said
Gupta. /



==
G Balachandar
Chennai

Leading truck and busmaker
Ashok Leyland has said it is
open to partnerships to de-
velop products in the altern-
ative fuel segments. This as
the Hinduja flagship has
pledged to offer alternative
fuel platforms in its product
categories in the next two
years.

While diesel is likely to be
the major fuel for some more
years, some specific seg-
ments in the commercial
vehicle market may demand
trucks and buses, powered by
batteries, LNG, CNG, hydro-
gen ICE and fuel cells in the
near future. However, elec-
tric buses and small electric
trucks will be made and sold
by its EV arm Switch
Mobility.

“For example, customers
want higher tonnage electric

Business Line 3™ February 2023

Ashok Leyland to get alternative “
fuel platforms ready in two years

NEW ROUTE. A chunk of its proposed %2,000-cr investment under PLI will be for productionising electric, Hz tech

The company will be
open to working with
partners as long as
they bring expertise
to develop and offer
products at the right
cost structure in these
segments

DHEERAJ HINDUJA

Executive Chairman,
Ashok Leyland

trucks in port activities. We
want to make sure that al-
ternative' fuel variants are
offered across product cat-
egories in the next 24
months,” Dheeraj Hinduja,
Executive Chairman of Ashok
Leyland, told businessline.

PARTNERSHIP
Hinduja said while the com-
pany had the skill set to de-

velop products powered by
alternative fuel engines, CNG
and electric in particular, it
will be open to working with
partners as long as they bring
expertise to develop and offer
products at the right cost
structure in these segments.
Ashok Leyland has already
tied with some partners in-
cluding Toyota to develop
platforms for hydrogen and

The Economic Times 15t February 2023

DUE DILIGENCE EXERCISE UNDERWAY

TVS EV Co may Get
$350m from ADIA,
Goldman, Carlyle

Unit could become
most-valuable electric
2W co as deal seen at
$3-3.5 b valuation

ArijitBarman, Shally Seth
Mohile & AshutoshR Shyam

Mumbai: Abu Dhabi Invest-
“ment Authority (ADIA), Gold-
man Sachs and Carlyle are in ac-
tive discussions with TVS Motor
Cotoinvest$300-350millioninits
electric vehicle (EV)armata po-
tential $3-3.5 billion valuation,
said people with knowledge of
the matter. If the deal takes place
at this valuation, it will become
the most valuable two-wheeler
EV company in the country. The

current market value of TVS'

Motor is Rs 51,238.15 crore.

Due diligence is currently un-
derway.

TVS had appomted Citi to ma-
nage the capital-raising exerci-
se last year. With its range of
iQube models, TVS has emer-
ged as the second-largest selling
brand in the electric two-whee-

i ler market in volume terms af-

ter Ola Electric.

The TVS Motor board had app-
roved the creation of anew arm
tohouse its electric mobility bu-
siness in October 2021. TVS
Electric Mobility was incorpo-

rated in December asasubsidia-
ry with an investment plan of
Rs1,000 crore.

TVS and ADIA didn’t respond
to queries. Goldman Sachs and
Carlyledeclined to comment.

The deal structure is said to be
broadly similar to that of Tata
Motors EV with TPG’s invest-
ment in that company being
part equity and partly linked to
performance-based milestones.

One of the first legacy manu-
facturers to enter the EV seg-
ment in January 2020, the Ho-
sur-based firm has seen its volu-
mesclimbmonth-on-month. Ba-
jaj Auto, which entered the
market with e-Chetak scooters
around the same time, has
struggled to achieve scale amid
asemiconductor shortage.

TVS is the third-largest two-
wheeler company in terms of
domestic volumes. It sold 10,404
electric two-wheelers in Janua-
ry 2023 against1,157in the corre-
sponding month a year ago. It
expects total e-scooter number;
to cross 100,000 this fiscal yea

fuel cell segments. Hinduja
said a major portion of its
proposed 2,000 crore in-
vestment under the PLI
- scheme would be made in
productionising electric and
hydrogen technologies over
the next fewyears.

GAINING MARKET
Meanwhile, Ashok Leyland
continued to gain market
share in the medium and
heavy commercial vehicle
market. Its market share
stood at 32.6 per cent in Q3 of
this fiscal, a gain of 7.3 per
cent over the same period last
year. “This is the fourth con-
secutive quarter of 30 per
cent plus market share for
Ashok Leyland, supported by
product performance and
network expansion,” he
added.

However, the company is
hoping to regain its dominant
position in the bus segment
with the realignment of its
products in the school bus

category, a weak segment
earlier for the company. It
also hopes to accelerate  its
small truck sales with the
proposed launch of electric
Bada Dost, followed by elec-
tric Dost.

VOLUME PEAKS

Shenu Aggarwal, who re-
cently took over as the MD &
CEO, said the company was
hopeful of maintaining about
one-third of the medium and
heavy-duty truck market
share supported by an expan-
ded product portfolio and
strengthening its presence in
some of the regions.

The company manage-
ment said the M&HCV in-
dustry is unlikely to hit the
previous peak (FY19) of
more than 4 lakh units in this
fiscal although growth has
been strong so far. But the in-
dustry could reach those
volume levels during the next
fiscal if the current mo-
mentum is continued.

V

(Ramkrlshna Forgings to clock

X5,000-cr revenue by FY25

Shobha Roy
Kolkata

Ramkrishna Forgings Ltd,
which expects its additional
56,400 tonne capacity to come
on stream by September this
year, is hopeful of growing ata
CAGR of around 25 per cent
and clocking a turnover of
closeto5,000 crore by FY25.
The company, whichhad re-
gistered a turnover of 32,285
crore in FY22, is hopeful of
touching revenues of ¥2,900-
3,000 crore by the end of FY23.
Accordingto the company’s
Wholetime Director and CFO
Lalit Kumar Khetan, the over-
all capacity utilisation is close
to 86 per cent but in some
plants, it is more than 100 per
cent. The increase in demand,
coupled with theadditional ca-
pacity being ‘added, will help
bringin morerevenues.

STEADY DEMAND

“The 56,400-tonne capacity
should come on stream by
September 2023, and then we

are hopeful of touching reven-
ues of close to ¥5,000 crore by
FY25,”said Khetan.

The commercial vehicle
segment has seen steady
growth following the festive
season due to the high fleet
utilisation of fleets resulting
from increased economic and
infrastructure activity. The
momentum is expected to
continue and the market is
predicted to remain strong,
the company said.

It recorded 24 per cent

growth in revenue at ¥752 |

crore in Q3 FY23 and the |

EBITDA margin stood at
around 22 per cent. The com-
pany is hopeful of maintaining
amargin of over 22 per cent.
Ramkrishna Forgings has
been taking steps to diversify
its product portfolio and has
strengthened its foothold in
the EV space. It has recently
acquired a 51 per cent stake in
TSUYO manufacturing. This
will significantly improve its
capabilities and expand the
market share in evolving EV
segment, Khetan said. /
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ORDER BACKLOG with economies of scale offers room to expand margins, grow earnings by 30%

Mahindra Can Outpace Rivals on
Strong Automotive, Tract

Ashutbsh._Sl'nyam@timesgroup.com

ET Intelligence Group: Mahind-
ra & Mahindra may sustain its out-
performance driven by a consistent
improvement in automotive seg-
ment margin and encouraging trac-
tor eycle forthe currentfiscal. A size-
able room for further expansion of
automotive margin with higher eco-
nomies of scale supported by swel-
ling order backlog could help main-
tain earnings growth of more than
30% for the nextfiscal year:

On an absolute basis, the operating
profit of the automotive business
grew about three times to 989 crore
inDecember2022and ithasbeen con-
sistently improving for six quarters
in a row. The dual benefit of margin
expansion and volume growth is a
vindication of its improving auto-
motivefranchise.

The operating profit(EBIT) margin
of the automotive segment of M&M
where it earns revenue from sales of
vehicles such as XUV 700 and Scor-
pio-N nearly doubled in the last year
106.7% inthe December 2022 quarter.
The sales volume of the automotive

The Economic Times
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Source: Company presentation

segment rose 45% year-on-year to
176,094 units aided by price realisa-
tion growth of 5.5%), resulting in the
segment EBIT margin risingto6.7%
in the December quarter, a growth of
50 basis points on a sequential basis.

The EBIT margin sequential
growth for M&M’s automotive seg-
ment has been better than the mar-
ket leader in the December quarter.
The superior volume
growth for the UV
segment catapulted
the company to beco-
me the largest player
in the SUV segment with a market
share of 20.6% in December 2022, up
from15.6% a year ago.

With the pending order book rea-
ching 266,000 units at the end of De-

ET ANALYSIS

cember 2022, the volume growth of
the UV segment is expected to grow
more than 50% in the current fiscal
and more than 20% in FY24. The
monthly orderrate of XUV 700, Scor-
pio and Bolero has been more than
9,000 permonth in the previousquar-
ter. Attractive pricing for the recent-
1y launched electric XUV 400 initial-
lyled into bookings for 15,000 units.
Revenue for the au-
tomotive  segment
could potentially re-
ach 70,000 crore for
the next fiscal from
around 55,000 crore in the current
year and the EBIT margin could im-
prove 150-200 basis points to the 8-
8.5% range. Theautomotive segment
installed capacity would increase to

or Sales

39,000 units per month at the end of
the current fiscal year and 49,000
unitspermonthattheendof thenext
fiscal from 29,000 units currently.

On the tractor segment, the compa-
ny expects industry growth could be
around 10% in the current fiscal
owing to higher spending by the go-
vernmentinthesecond half of FY23,
four years of good monsoon in a row
and improvingterms of tradeforfar-
mers. M&M’s market share in the
tractor segment rose 160 basis points
t041% in December 2022.

It has been able to gain market sha-
re for the tractor business despite
price hikes to pass on raw material
costs as it has been working on pro-
duct differentiation with an aim to
bring newer technologies at affor-
dable prices. For example, Yuvotech
tractors are derived from Yuvo trac-
tors and contribute around 15% of
the total volume. The company sees
huge revenue growth potential from
farm implements, as there is a huge
gap between the tractor market sha-
re and its market share in the farm
implements business. In the first ni-
ne months of FY23, farm imple-
mentsvertical rose40% to 3450 crore.

“Audi Expects India Sales to
Morethan Triplein 2 years’

India’s luxury car

market to touch
100k units over

10 yrs: Top official

Shally Seth.Mohile
@timesgroup.com

said.

Balbir Singh Dhillon, head Audi
India said all the initiatives ta-
ken by the company during the
pandemic for a sustainable
growth in the market has started
paying off and there won’t be any
looking back now.

“We looked inwards and under-
took aholistic approach,” he said
alluding to strengthening the de-
alernetwork and takingthe “bold
decision” of exiting the diesel

Mumbai: Audi AG expectstheIn-
dia subsidiary to more than tri-
pleitssales volumesover the next
couple of years on back of multi-
ple model new launches, better
availability of semiconductors
globally and a strong demand for
luxury cars, Andre Konsbruck,
VP sales overseas, Audi AG, told
ET. )

Led by a fast- paced growth in
the years to come, Konsbruck al-
soexpectsIndia’sluxury carmar-
ket—which has remained range
bound in the past decade — to to-
uch 100,000-unit mark over the
next10 years.

“We will do at least 14,000 units
in the next couple of years (in In-
dia) if the market remains stable
and the economic growth conti-
nues,” Konsbruck said. Audi In-
dia delivered 4,187 units in 2022,
up27% year-on-year.

Currently, Audi is not compe-
tinginthefullrange of the premi-
um market because it exited the
diesel segment which accounts
for 40% of the premium market,

Andre Konsbruck, VP
sales overseas, Audi AG

he said. This, he believes, is any-
way set to change with electrifi-
cation trend. “Diesel will disap-
pear gradually, its share has alre-
adyhalvedfromthehighof 80%,”
hesaid.

As a run up to BSVI emission
norms which took effect from 1
April 2020, Audi pulled the plug
on diesel cars in India even as its
rivals Mercedes and BMW conti-
nue to sell diesel variants. It has
beenfocusingon petroland batte-
ry electric vehicle (BEV).Accor-
ding to Konsbruck, Audi’s cur-.
rent volume is constrained by
supplies.

“It’snot thereal startingbase as
we could have done much more.
Dealers are asking for more,” he

segment and strengthening the
processes and systems.

For the Volkswagen Group com-
pany which entered India’s luxu-
ry car market in 2009, the innings
have been nothing short of a rol-
ler coaster ride. It delivered
10,857 cars in 2014 and a record
11,192 units in 2015.

Subsequently, it lost the pole po-
sition to Mercedes India and
BMW India and its sales started
tumbling from 2016 touching the
low of 1693 units in 2020.

The high paced growth Audi
now expects will be particularly
led by the high-end C and D seg-
ments of the luxury car market,
said Singh. The pandemic has re-
ally given a thrust to luxury go-
ods across all product categories
said Konsbruck and high end mo-
delshavebeenaclear beneficiary
of thetrend.

The model launch plans for In-
dia in 2023 includes the Q3 Sport-
back, top-of-the-line Q8 e-tron
and face lifts of two to three more
models.

g
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Centre Scraps Import Duty on
AutomobilesBrougwI)t‘for Testing

Sharmistha.Mukherjee
@timesgroup.com

Manesar: In a bid to encourage fo-
reign automakers to test their ve-
hicles in India, the Centre has deci-
ded toremove import duty on auto-
mobiles broughtinfortestingatits
agencies such as International
Center for Automotive Technology
(iCAT) and Automotive Research
Association of India (ARAI).

Foreign automakers have to pay a
high importduty of 252% on the ve-
hicles they bring into the country
for testing.

Minister for heavy industries Ma-
hendra Nath Pandey on Saturday
said the move will make vehicle
testing competitive and will sup-
port the development of a testing
hubinIndia.

Hisremark cameatamedia inter-
action on the sidelines of an expo-
sition on clean mobility at iCAT in
Manesar.

The revision in customs duty on
vehicles brought in for testing to
India has been made in the Finan-
ce Bill that was presented on Fe-
bruaryl.

\ ,x;‘ o4
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“Vehicle testing is done in some
select countries. Indian testing
agenciesalready have the capabili-
ty totest vehicles as per internatio-
nal standards,” said Pandey. “In-
ternational automakers can now
bring in vehicles for testing in In-
dia and avail of exemption on im-
portduties.”

Pandey said automakers mostly
test their vehicles in the UK, Ja-
pan, Korea, China and Taiwan.

The exemption of import duty
will enable carmakers to introdu-
ceadvanced technologies in the co-
untry at reduced costs and also
support development of India as
an attractive destination for tes-
ting and certification of vehicles

for the other markets.

“This firstly helps in reducing
the cost for OEMs (original equip-
ment manufacturers) evaluating
new CBUs (completely built
units) in India, specially the high
cost ones,” said Ravi Bhatia, Pre-
sident at consultancy firm Jato
Dynamics. “Secondly, it will ma-
ke India a possible attractive des-
tination to test and certify vehi-
cles not only against Indian stan-
dards but also standards in other
markets.”

The government has four vehicle
testing centres--iCAT (Manesar),
ARAI (Pune), GARC (Global Auto-
motive Research Center, Oraga-
dam) and National Automotive
Test Tracks (NATRAX, Pitham-
pur)—under its Rs15,000-crore Na-
tional Automotive Testing and
R&D Infrastructure Project (NAT-
RIP).

“Given the pace of introduction
of regulatory norms in India, it is
importantthat testingagenciesset
up adequate capacity to avoid
backlogs,” said a senior industry
executive. India is set to transition
to the second phase of BSVI stan-
dards from later this year. /
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