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With October sales of electric
cars crossing over one lakh
units, consumers seem to be
indicating a strong shift in be-
haviour, showing a marked
preference  for  electric
vehicles. :

A shift in the purchasing
pattern of an electric vehicle
being the ‘only or first car’ has
increased tonearly 70 per cent
from 25 per cent. Earlier, elec-
tricvehicles were bought tobe
usedassecondarycars. .

According to the data avail-
able on the Vahan website that
records vehicle registrations
across the country, 73,560
electric vehicles have been re-
gistered onlyin November, till
the 20th. Between 2018 and
November 2022, - about
17,68,050 electric vehicles
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In behaviour shift, users preferring

electric cars as the first/sole vehicle

THE GREEN OPTION. In India, between 2018 and November
2022, about 17,68,050 electric vehicles were registered

have beenregistered in India.
“People - who are using
Nexon EV as the primary car is
now at 65- 70 per cent,” said
Shailesh Chandra, Managing
Director, Tata Motors Passen-
ger Vehicles Ltd, and Tata Pas-
senger Electric Mobility Ltd,
while speaking at the earning

discussion call for the Septem-
ber quarter.

Tata Motors which recently
launched the most affordable
Tiago EV at an introductory
price of ¥8.49 lakh is witness-
ing an uptick in demand from
north eastern States. “On Ti-
ago EV, we have very strong

demand in Kerala, Maha-
rashtra, Gujarat, NCR, Ra-
jasthan and Telangana. But
now, some states in the East

have started showing interest
in EVs” said Shailesh
Chandra.

The company’s electric
vehicle segment posted its
highest-ever quarterly sales at
more than 12,000, with a mar-
ket share of 87 per cent. Other
automobile makers, including
luxury car makers, have poin-
ted toa shiftin consumer pref-
erence to electric vehicles to
use mainly within city limits.

“There is a positive mo-
mentum in demand and most
buyers we spoke are using the
e-cars within the city. We
launched five electric cars last
year in July and most of them
are presold before they arrive
inIndia,” Balbir Singh Dhillon,
Audi’s India head, had said to

businessline earlier. T

The Economic Times
26th Novembevr72(_)22

/ Toyota rolls

out new age
_ Innova, its
~ 2nd hybrid car

Times News NETWORK

New Delhi: The new age Inno-
vawillsoon beavailableinahy-
brid version. Toyota Kirloskar
Motor on Friday launched its
second hybrid carinIndia, a se-
ven-seat. people-carrier. The
move is part of a broader stra-
tegy toboost the sale of electric
vehiclesin emerging markets.
The Innova HyCross, a hy-
brid version of the multi-pur-
pose vehicle that Toyota alrea-
dy sells in the country, follows
the hybrid Urban Cruiser Hy-
Ryder, which went on sale in
September. The company says
thathybrids make more sense
inmarkets such as India whe-
re infrastructure is not ready
for full-electric vehicles.
Toyota and partner Suzuki
Motor Corp have plans to build
hybrid vehicles in India for do-
mestic sale and export to mar-
ke.ts like Africa, which they
think are best suited for this
technology. The hybrid push,
hpwever, comesamidanaggres-
sive EV push by domesticrivals
—Tata Motors and Mahindra.
The Innova HyCross co-
mes with a self-charging
strong hybrid electric system
with a 2-litre petrol engine
along with an e-drive sequen-
tial'shift system.



Ashutosh R Shyam & Nehal Chaliawala

Mumbai: Electric vehicles (EV) maker Ather
Energy is on course to increase itsrevenues
fivefold year on year this fiscal to 22,000-2,200
crore, riding ona spurt in salesand increased
capacity from a new plant.

Themaker of 450 Pro and 450X electric scoo-
tersislookingto sell between 90,000 and 1,00,000
units in Y23, up more than 300% from sale of
23,000 e-scooters in FY22, people aware of its
planstold ET.

In the first seven months of thisfinancial year;,
the Hero MotoCorp and Sachin Bansal-backed
company sold about 35,480 e-scooters. The month-
ly salesrunrate has exceeded 8,000 units in recent
months and the company is well on its way to
producing and selling around 13,000 unitsa
month by the January-March quarter, people
cited above said.

Ather Energy’s acceleratingsales is visible in its
market share performance. According to Vahan
data maintained by the road transportand high-
waysministry, Ather Energy registered a share
of nearly10% in the e-scooter market in the last
three months, up from 6% at the beginning of the
year.

A detailed questionnaire sent to the Bengaluru-
based company did not elicita response till press
time Wednesday.

Ather Energy had registered a revenue of 408
crore in FY22 from sales volume of around 23,000
units. In the first half of the currentfiscal, ithas
already crossed the annual revenues of previous
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"E-vehicle maker Ather Energy on Road to
Five-fold Revenue Growth in This Fiscal

Coriding on Spurt in sales and increased capacity from a new plant to boost numbers in FY23

Electric Run

Ather’s revenue may hit
000-2,200 crin Fy23

Market share in
e-scooters rose
to 10%in last

© looking tosell %
90,000-1,00,000 units,
up 300% over FY22

» Cosold about
35,480 e-scooters
‘infirst 7 months
of FY23

° Monthly sales run
rate has crossed
8k unlts

‘e May produce &sell
around 13k units a
month by Q4

3 months from
6% at start of
the year

year by registeringa turnover of 515 crore with
gross profit of 740 crore, accordingtoitsfiling
with the Ministry of Corporate Affairs (MCA).
There isalso an incremental business opportu-
nity comingfrom sale of accessoriessuch as
helmets and tyre pressure monitoring systems.
“We are targeting sales volume of 90,000-100,000
for the current fiscal year as demand for the
product continues to remain encouraging and
installed capacity inching up with new plant

getting commissioned,” a senior company official
said on condition of anonymity. “The demand for
Ather’s scooters continues to outstrip supply
despite its premium positioning in the EV seg-
ment,” the person added.

MCA filing of the company shows thatithadan
average selling price of 31.881akh per unitin the
first half of FY23. This even exceeds premium
motorcycle maker Royal Enfield, whose realisa-
tion stood at 71.68lakh per unit in the same period.
Mainstream two-wheeler makers like Hero Mo-
toCorp, Bajaj Auto and TVS Motor had average
realisation of Z61,000-80,000 per unit.

Thatsaid, realisation per unitfor EV compani-
esishigherthan ICE playersas EV companies
get FAME subsidy of around ¥50,000-55,000 per
unit thatisincluded in realisation per unit.

Ather Energy has installed capacity of around
1,20,000 units, according to a Jefferies note
released in April 2022. This islikely to increase
t05,00,000 unitsannually when the second plant
isoperational by the end of thismonth. The
firm has invested close to 250 crore in plant and
equipment in the last 30 months, accordingto its
MCA filing.

“The company could break even in the next12-18
months if no further investment islined up in the
medium term and utilisation remains above
70-80%,” said the company official cited above.

Ather Energy reported a loss of 344 crore in
thefirst half of FY23andasimilarlossinthe
previousfiscal, according tothe MCA filing.

The company hasraised $327 million from
equity investors sofar. Thelast round of fun-
ding implied a valuation of around 6,000 crore. /

Business Line 24t November 2022
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Yatti Soni
Bengaluru

EV marker Ather Energy has
inaugurated its second manu-
facturing facility spread across
300,000 sq. fthosur(’I‘amﬂ
Nadu), to help increase the
company’s production capa-
city to 420,000 units per an-
num and bring down delivery
timelines from months to a
couple of days.

At the time of commission-
ing its second plant in 2021,
Ather had committed toinvest
X650 crore over five years. Of
this, it has so far invested 320

crore, Ather also plans to build
athird manufacturing plant by
the end of the next financial
year. However, it is yet to de-
cide on the location of the
plant.

Speaking at the launch of
the new plant, Swapnil Jain,

Co-Founder & CTO of Ather
Energy, said, “Rapid scale-up
is suscepuble to qualityissues,
and delivering safe and reli-
able products to our custom-
ersisourbiggest prioritywhile
creatingavision for the plant.”

LOCAL ECOSYSTEM

Ather’snew manufacturingfa-
cility houses two units - one
dedicated to battery produc-
tion and the other for vehicle
assembly. The batteryunitwill
have five assembly lines and
the vehicle assembly will have
two assembly lines. With a
strong local ecosystem that
has been developed, most of

(Ather invests 3320 ¢rin second manufaéturing plant

the supplier base for Ather En-
ergy is in Tamil Nadu and
neighbouring Karnataka, mak-
ing Hosur an ideal location for
the factory.

Currently, the new plant
produces  500-600 scooters
per day but the company ex-
pects to scale this to 1,200
scooters per day by March.
The plant has the capacity to
employ more than 1100
people directly and over 500
people indirectly.

Ravneet S. Phokela, Chief
Business Officer at Ather En-
ergy, saidthe company expects
to exit this financial year at a
2,400 croreannual runrate.
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As the adoption of battery-
powered vehicles gathers
pace, total electric two-
wheeler volumes (E2W), in-
cluding both high and low-
speed vehicles, are set to
cross one million units this

fiscal, according to the es-

timates of JMK Research.

During H1 FY23, the over-
all E2W sales in India stood
at about 4.56 lakh units,
which was more than twice
the sales in H1 FY22. High-
speed E2Ws accounted for
more than 65 per cent of the
overall E2W sales in H1 of
this fiscal.

‘According to JMK Re-
search estimates, the second
half of the fiscal may see total
E2W sales of about 7.3 lakh
units, -including low and

. high-speed models. But go-

ing forward, the share of low-
speed electric vehicles is ex-
pected to decline as majority

Business Line 19t" November 2022

MONEY FLOW. In H1 FY23; investments to the tune of
3,480 crore flowed into the E2W manufacturing space s.oouserc

of the manufacturers are
moving towards producing
high-speed products due to
new norms.

HIGH-SPEED PRODUCTS
An analysis of new product
launches indicates that 54
new lithium-ion battery-
based E2W models were
launched in India by 31 com-
panies during January-Octo-
ber 2022. Of this, 44 were

high-speed models (top

speed is more than 25

kmph). In terms of max-
imum battery range (the
maximum distance that an
E2W can travel on a single
charge), 16 models with a
range up to 100 km were
launched this calendar year,
while 27 models with a range
of 101-150 km hit the mar-
ket. As many as nine models
with a range of more than

150 km ' were also
introduced.

About 12 electric bikes
were launched during this
period. Their top speeds
range in 65-180 kmph
whereas the maximum bat-
tery range of these e-bikes
varies between 100 km and
200km.

During H1 FY23, Okinawa
emerged the leader with
sales of 53,550 units in the
high-speed E2W market, fol-
lowed by Hero Electric
(49,484 units) and Ola Elec-
tric (48,015 units). The com-
bined high speed model sales
of the top 10 OEMs in H1
FY23 surpassed their FY22
sales. ¢

So far, 85 electric two-
wheelers have been ap-
proved under FAME 2 for the
grant of incentive or subsidy.
But, only 44 E2W models
have active FAME 2 certifica-
tion, while the certification
for the remaining 41 models
has either expired or been
suspended by the

Business Line 29t November 2022

[1T-M students’ Team Raftar unveils first
electric formula racing car, mulls driverless cars

<]
Our Bureau
Chennai

Students of the Indian Insti-
tute of Technology Madras
(IT Madras) on Monday
launched the first electric for-
mula racing car. Built com-
pletely by students of Team
Raftar, the formula car ‘RF23’is
the result of a year-long pro-
cess of design, manufacturing
and testing.

DRIVERLESS CARS

The next step is to work on
autonomous (driverless) cars.
Work on this project will start
next year, IIT Madras Director
V Kamakoti said.

Like RF23, technologies in
the autonomous race car will
be put to various stress tests,
he said. Team Raftar comprises
45 students from ten depart-
ments involving various dis-
ciplines and is one of the com-
petition teams of Centre For
Innovation (CFI) at IIT
Madras. The team looks for-
ward to representing India at
the international level, foster-
ing industry-standard engin-
eering practices and nurturing

Electric 2-wheeler sales . cross | munitsin FY23

government.

To date, 25 States and
Union  Territories  have
either issued draft or imple-
mented their EV policy. Dur-
ing H1, Maharashtra recor-

“ded the highest high-speed

E2W sales at 53,043 units,
followed by = Karnataka
(42,371 units) and Gujarat
(32,414 units).

FY22 proved to be a land-
mark year for E2W manufac-
turing as about %5,768-crore
worth of investments were
made during the year. In H1
of this fiscal, investments to
the tune of 3,480 crore
came into the market

Amid the growing penet-

‘ration of E2Ws in the coun-

try, the market still needs to
overcome several challenges
in terms of the inadequacies
and/or inefficiencies of dif-
ferent support systems re-

_quired in the EV ecosystem

such as retail financing, sup-
ply chain and timely dis-
bursal of government sub-

sidy, it pointed out.
Z

the Formula Bharat event to be
held inJanuary 2023 at the Kari
Motor Speedway in Coim-
batore. It also aims to take this
car to the world’s most presti-
gious Formula Student event,
Formula Student Germany in
the August of 2023 to pit itself

inst the best teams from
around the world, vying for a
place onthe podium.

AMPING UP. V Kamakoti, Director, lIT Madras, with
Team Raftar’s electric race car, in Chennai on Monday euoy GHosH

real-world technical expertise
among engineering students.

For manyyears, theinstitute
has been working on combus-
tion engines. However, there
has been a rapid shift to, and
RF23 is one such initiative in
the change, Kamakoti told
newspersons after unveiling
the car on Monday.

RF23 will provide an oppor-
tunity to fully test the auto-
mobile technology. For in-
stance, the aim is to achieve
100 kmph speed in 4 seconds
and expose the battery techno-

logy to harsh driving condi-
tions. Similarly, the project will
get insights on the battery
technology that will be re-
quxred for passenger cars. This
project will be useful to de-
velop the next level of electric
vehicle technology; he said.
“This car is a platform to de-
velop =~ passenger electric
vehicles,” said  Professor
Satyanarayanan Seshadri of
Applied Mechanics depart-
ment, IIT-Madras and Faculty
Advisor to the RF23 project.
The team will participate in




The Economic Times 18t November 2022
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'Suera Electric Plans E-bike Foray Next Fiscal

E-rickshaw manufacturer looks to launch its 1st product soon, eyes revenue of up to 600 crin FY24

ment with companies such as Zoma-

to, Swiggy urging vendors to go

electric. We seealot of potentialin
these categori-

Director Nitin Kapoor said, “We
want to wait in case thereare any
further changesto the battery
safety norms. We want to

Sharmistha.M
@timesgroup.com

New Delhi: SaeraElectric-which  becompliant with the esascharging
currently manufactures e-ricks- latest norms, post which infrastruc-
haws out of Americanbikemaker we willsend our product ture, swap-
Harley Davidson’sformerassem-  for certification. We will pingnetworks
bly unitinIndia-islookingat - launch commercially our first develop”, said
foraying into the electric two- electric two-wheeler in the Kapoor.
wheeler segment with the launch next3-4months.” Saera Apartfrom
of theirfirst productin the next Electricregistered turnover pro-
financial year. of %147 crore in FY22.

The company - which acquired the SaeraElectric currently
facility in Bawal (Haryana)foran manufactures Mayuri
undisclosed sum last year after brand of e-rickshaws at
Harley Davidson stopped local Bawal. Atalater date,
assembly operations-hasreadieda the company also
product targeting commercial wantstolaunch
operators. Saera will commence electric
homologation once the government four-whee-
issues clarification on the new lersfor
norms pertainingtobatterysafety = commercial
by the end of the year. operations.

With thisforay, the company is “Thereisa
looking at doubling revenues to strong shift
¥550-600 crore in F'Y24, from 3300 togreen
crore expected by the close of this mobility in
fiscal. Saera Electric Managing the B2B seg-

. VARANI SAHLUI

Business Line 29t November 2022

‘Switch Mobility to supply 71

duction and sale of its own pro-
ducts, Saera Electric will shortly
start contract manufacturing
productsfor LML in Bawal. The
company isadditionally in talks
with two other electric vehicle
companies for contract manufac-
turing of two-wheelers at this plant.
SaeraElectric currently has
capacity to produce 200,000 two-
wheelers and 36,000 three-wheelers
perannum at Bawal. Kapoor ex-
pectsaquarter of the company’s
turnover to come in from contract
manufacturing mid-term.
Apartfrom Haryana, Saera
Electrichasaplantat Bhiwadi,
Rajasthan,and has alsoopeneda
small plant on lease at Kosi,

‘\ Uttar Pradesh.

Saera Electric started opera-
tions in Delhi in 2011 with its

m Mayuribrand of e-rickshaws.

The company claims to have
pioneered the concept of
e-rickshaws and made it

popular innorth Indian
marketslike Delhi, Agraand
Nepal.
7/

e-buses to JSW Steel: hire 200

=
Our Bureau
Chennai

Switch Mobility Ltd, the EV
arm of Ashok Leyland, has
bagged an order from JSW
Steel to supply 71 electric
buses for the latter’s employee
transportation, for an undis-
closed sum.

Switch Mobility will own
and oversee entire operations
including setting up of char-
ging infrastructure and re-
quisite maintenance efficacy,

NEW OFFERING. The buses are equipped with highly efficient,
modular batteries with advanced lithium-ion NMC chemistry

overa 12-year contract period.
To ensure effective operations
and services of these electric
buses, Switch is hiring 200
people, saida statement.
“This is the first significant
and largest electric bus order
in the country for employee
transportation, with 71 buses
being delivered to JSW Steel,
for their Vijayanagar plant,” it
added. The first set of electric
buses has been flagged-off by
Sajjan Jindal, CMD, JSW

Group of Companies, and Ma-
hesh Babu, Global CEO,
Switch Mobility Ltd.

IN TALKS

The private bus market in In-
diais one of the key transport-
ation markets in the country
constituting 70 per cent mar-
ket share, of which the private
electric bus market is expec-
ted to be valued at %6,000
crore in the next five years,
said Mahesh Babu. “We are in

talks with more corporates
across the country who are
showing keen interest to join
hands in this sustainable jour-
ney,”he added.

The AC buses include
Switch’s EiV 12 electric bus,
embedded with proprietary,
connected technology solu-
tions, ‘Switch iON’, enabling
remote, real-time diagnostics
and monitoring services and
world-class  digital ~battery
management tools.



Accountfor halfthe
registrations in the
category this year

SURAIEET DAS GUPTA
New Delhi, 21 November

he popular perception that

two-wheelers are leading the

auto industry’s shift to elec-

trification is a myth. It is elec-
tric three-wheelers, led by the prolifer-
ation of the popular e-rickshaws used
for short distances, that account for half
the total registrations in this category
(ICE and electric).

The number is based on the latest
data from VAHAN for the calendar year
2022 and shows a sharp uptick.In 2021,
electric three-wheelers accounted for
only 41 per cent of registrations. In 2020,
they accounted for 24 per cent and in
2019 it was a mere 184 per cent of the
total three wheeler market.

There were 290,454 electric three
wheelers which were registered from
January to date and the bulk of the
numbers came from e- rickshaw regis-
tration on Indian roads accounting for
93 per cent of the total share:

The remaining three wheeler
vehicles (such as the Bajaj Auto) are still

PRESS
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Business Standard 22"4 November 2022

3-wheelers take charge in auto
industry’s electrification race

dominated by the petrol version. Out of
their total registration in 2022 of 278,630
vehicles, only a miniscule 7 per cent
are electric.

Companies like Bajaj Auto and
Greaves Cotton in this space are pushing
on the pedal in that they are expected
to launch a variety of models. But it
remains a fragmented market where no
player has a market share of over 10 per
cent. Vivek Singh, MD and group CEO
of Sona Comstar, which stpplies com-
ponentsto electric vehicles, hasabroad
view of the relative speed of conversion
of vehicle segments: from ICE
to electric.

“It might not be glamorous but the
real conversion from ICE to electric has

GREEN DRIVE

M Electric3-wheelers # Total 3-wheelers (ICEand electric)

2020

@

% share of electric three-wheelers

*till date

actually happened in three wheelers,”
said Singh. “We believe that this will be
followed by two wheelers, then electric
buses, and electric LCVs and there is
also a large potential in electric tractors
as they can be very cost-efficient.”

Assisted by bulk buying by some
state public transportation companies,
buses are also seeing a reasonable speed
of conversion to electric. -

Most of the electric buses are in the
heavy passenger vehicle category and
VAHAN data suggests that in this cate-
gory, 18 per cent of total registrations
(electric and ICE) are accounted for by
them. In the calendar year of 2022 to
date, 1,755 electric heavy passenger
vehicles under the buses category were

2021

5 ‘Source:VAHAN
registered out of a total of 9692 (ICE
and electric).

- In fact, after a slow patch, electric
two wheelers have seen a sharp increase
in sales in October during the festival
season. Companies are already talking
of reaching inflexion point for a
quick acceleration.

Electric two wheelers already
account for 4-5 per cent of the total sales
in this category and by 2027, Hero
Electric says it will reach nine million
or nearly half of total two wheelers sold
in the country (ICE and electric).

The segment likely to grow much
more sluggishly is passenger cars where
electric vehicles are currently less than
1per cent of total sales.




CVindustry to grow 20-22 % in FY

=
Aroosa Ahmed
Mumbai

With the automobile in-
dustry witnessing an upu.ck
in demand, the commercial
vehicle industry is also set to
witness a growth of 20 to 22
per cent in FY23.

According to a report by
CareEdge, medium .and
heavy commercial vehicles
are expected to grow by 22-
24 per cent, while hgt_lt com-
mercial vehicles are likely to
growby 10-19 per cent.

VOLUME GROWTH

The CV industry reported a
30.7 per cent volume growth
in FY22, and recorded a

PRESS REPORTS
ON
COMMERCIAL VEHICLE

Business Line 25" November 2022

strong wolume growth of g s

602 per cent y-o-y in
H1FY23, while year-to-date
(YTD) growth (April to Oc-
tober 2022) was recorded at
52.3 per cent y-o-y according
to CareEdge.

BULLISH DEMAND
«pyllish demand would
translate to higher revenues
and overallimproved operat-
ing leverage would result in
improved profitability, sup-
ported by price hikes by ori-
ginal equipment rqanufac—
turers,” said Arti Roy,
Associate Director,
CareEdge. : ;
A decline in raw material
rices is anticipated, “The
H2FY23 margins are expec-

UPTICK. Double-digit growth in sales of medium and heavy
CVs was driven by pick-up in fleet utilisation levels

ted to revive moderately as
compared to H1FY23, with
an expected decline in raw
material prices and the

T

NI s 77 P

raty

Janned price hikes by
I())EMs.” The industry, after
recording  the  highest
volume growth in fiscal 2019

Business Standard 28th November 2022

'VolvoEicher takes bus ride
to post-pandemicrecovery

SHALLY SETH MOHILE
Mumbai, 27 November

Two years after Volvo Eicher Commercial
Vehicles (VECV) acquired the bus business
from Volvo Buses and merged it with itself,
the company says it is well poised to benefit
from the recovery in the segment seen after
the pandemic.

- VECV claims to have one of
the strongest line-ups — from
school buses and ambulances to
intercity luxury coaches. VECV
had acquired the bus business in

VECV says it
has one of the
strongest
line-ups —

(up to 600 km) is gaining traction after the
pandemic, VECV is looking at disrupting
the intercity segment with its fully
(factory)-built intercity luxury coaches,
said Akash Passey, president, bus
business, VECV.
“We are the only manufacturer to offer
fully-built sleeper coaches for the intercity
__ segment. Others sell the chassis
. and the body is made by bus
body builders,” said Passey.
Earlier in August, at annual
transport exposition Prawaas 3.0,

from school the bus division of
2020 for 100 crore. buses and VECV unveiled the next
“The integration has resulted [EFRYNIEIEIR generation Volvo and Eicher

in a lot of synergies and helped RTINS intercity buses.

us to leverage the technology
from Volvo and strengthen our
‘product line-up. It made our customers a

_lot more confident of our capabilities,” said

Vinod Aggarwal, managing director (MD)
and chief executive officer (CEO) of VECV.

The move has helped VECV, which till
2020 was confined to light and medium
duty buses, to also get into the intercity seg-
ment, he added. It competes with Bharat
Benz and Ashok Leyland in the heavy duty
bus segment.

Asthe trend of long-distance road travel

luxury coaches

These include the 15-metre
and 13.5-metre Volvo 9600 inter-
city coaches, and the Eicher 13.5-metre
intercity coach. The new models are the
result of the work the company did during
the pandemic, he said. o

“The bus industry was the worst hit per-
haps because there was no recourse avail-
able to the industry. Some support came in
the form of a three-month moratorium
but that wasn’t enough. It was the worst
phase one would have seen in 20-30 years,”
said Passey.

. CV exports, which declined |

23: CareEdge

since fiscal 2001, went into a
downturn recording a sharp
volume de-growth of around
29.7 per cent and around
20.4 per cent in FY20 and
FY21, respectively.

DECLINE IN FY20, FY21 ;
A similar trend was seen in

39.6 per cent in FY20 and
16.6 per cent in FY21 before
recovering by 83.4 per cent
inFY22. :
Further, the report points
out that the growth mo-
mentum in future could be
dampened due to headwinds
like increasing interest COStS,
a slowdown in exports, z}nd
continuing inflation

pressures.
A

S
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/Baiai eyes S-E Asiato take
e-scooter space by storm

Thailand expects 30% of ICE vehicles to be electric by 2030

SURAJEET DAS GUPTA
New Delhi, 16 November

Bajaj Auto is planning to tap the big
opportunity to sell its electric
scooters in the south east Asian mar-
Kketgiven that countries in the region
have announced ambitious targets
for conversion of ICE vehicles to
electric.

Bajaj’s presence in this market in
ICE vehicles has been limited till
now because the region is essentially
a step-through two-wheeler and

scooter market. Bajaj does not have,

products in scooters and step
throughs powered by ICE.
Motorcycles, on the other hand,
which are Bajaj’s mainstay, enjoy
only a niche play with limited sales.
Rakesh Sharma, executive direc-
tor of Bajaj Auto, said, “The transi-

i-tion- to.electric vehicles:is: a big-¢

opportunity, particularly in coun-
tries like Thailand, Vietnam and
Indonesia, driven by the intent of
the government there. For Bajaj, this
will open up a very large market
when it unfolds as we are not able
to participate in it due to our form
factor constraints in ICE vehicles.
With these constraints getting
removed, we can take aim at this
region with an electric vehicle-cen-
tred approach.”

Sharma said governments have
already set up high targets for the
conversion of ICE to electric
vehicles. For instance, Thailand
hopes that 30 per cent of ICE
vehicles will be electric by 2030.
Under a new policy announced in
March, the Thai government aims
to have 1 million electric vehicles on

The only place where Bajaj is
a market leader is in the
Philippines where
A mobikes are also used as
commercial taxis. Bajaj
exports a substantial
10,000 units every
month to the Philippines.
In other nations, Bajaj’s
strategy has been to establish
a beachhead; it has done this in
Malaysia, and is doing it in Thailand.
“We will build the route to mar-
ket and the brand in a gradual way.
We have already established man-
ufacturing in Malaysia mmugh qu; i
partners Modenas which»’ ;
to avail ourselves of* intra-Ase
trade benefits,” said Sharma.
He added that while there is no
Asean-level free trade agreement
(F'I‘A) wn:h Indla, there are bllateral

the road by 2025 and 15 million in
another 10 years.
Vietnam’s target is a100 per cent

Aécérdihgto Sharma, thesouth- ot
east Asian market is the third largest moves ;
after India and China. About 10 mil- towards the
lion ICE two-wheelers are sold per Regional
annum in south east Asia. The Comprehensive
Indian market is around double Economic
the size. However, motorcycles Partnership or

account for only 5-6 of the RECP.
total market, unlike India
where they account for
around 60 per cent of the
overall two wheeler
market.

Bajaj refuses to
let this market
fact — it sells
bikes ' in the
niche category
between 100-
500 cc — con-
strain its goals.
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MM Forgings charts X550-crore

capex for the next two years

i

|

|

{

G Balachandar
Chennai

|

|

|

Auto parts maker MM For-

gings Ltd has chalked out a

total capex of ¥550 crore for

the nexttwoyears for expand-

ing its machining operations

and electric vehicle business,
| amongothers.

The Chennai-
headquartered companyis in-
vesting¥100 crorein the elec-
tric vehicle business. It is tar-
geting to supply products for

< electric 3-wheelers and 4-
wheelers and will also enter
the electric two-wheeler
space. In the EV space, it will

! start with motors and will get
into the supply of gearboxes

* and controllers. The company
has already received orders
for these products.

The money will be spent
largely on testing, prototyp-
ing, batch production, and a
serial production facility. “We

Vidyashankar Krishnan,
Vice-Chairman & MD

will initially set up operations
on a leased property and then
move into our facility,” Vidhy-
ashankar Krishnan, Vice-
Chairman & Managing Dir-
ector, MM Forgings, said dur-
ing the Q2FY23 post-results
conference call.

FUNDING PATTERN

MM Forgings pegs the rev-
enue from EV business at sub-
25 crore during the next

fiscal and may reach 100
crore by FY25. The proposed
overall capex of ¥550 crore
will be funded through a debt
of X250 crore and ¥300 crore
of internal accruals.

A major portion of its
planned capex will gointo ma-
chining and very little is ear-
marked for the capacity in-
crease - from 120,000 tonnes
-t0 130,000 tonnes.

MM Forgings expects its
revenue to touch 32,000 crore
in the next two years suppor-

ted by a buoyant order out- '

look on the back of increasing
momentum for the China+1
strategy and improving busi-

ness prospects in the Indian

market. The company repor-
ted 1,123 crore revenue in
FY22.

won ordersfrom North Amer-
ican firms which are looking
to procure more from India. It
expects to end this fiscal with
about 1,400 crore.

Business Line 22" November 2022
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with 4,000-crore capex, EXports

=
G Balachandar
Chennai

\ . Escorts Kubota Ltd (formerly
Escorts Ltd), aleading manu-
facturer of tractor and other
farm machinery and con-
struction equipment, such as
tractors and harvesters, has

| unveiled its Mid Term Busi- .

ness Plan (MTBP 2023-
2028), in which the key ele-
ments are investments of
about 4,000 crore and in-
creasing exports of .its
products.

in sympathy with the com-
pany’s announcement, the
company’s share price rose

| X164.90 (8.12 per cent), to

. close at ¥2,196. The volumes

| traded werealso higher-1.35

" lakh shares compared with a
- two-week average of 20,000.

' The stock has grown at 24

| per cent CAGR in last five

years from%700in November

On the BSE today, perhaps .

Nikhil Nanda, Chairman &
~ Managing Director, Escorts
Kubota Ltd

2017, vastly outperforming
Nifty Auto, observes ICICI
direct, a retail stock broker.

EYE ON EXPORTS

The management indicated
that Escorts Kubota aspires
to grow its overall revenue by
2.5 times in FY28, up from
9,068 crore in FY22, suppor-
ted by the expansion of its
network,  widening  of
products across® segments,
.and growth in exports.

Escorts Kubota aims to in-
crease contribution of ex-
ports to 15-20 per cent of
total revenue by FY28, up
from about 6.4 per cent In

* FY22. The management said

that even a 5 per cent shift in
total components sourcing
globally to India would mean
about $500 million worth of
potential exports. The com-
pany aims to capture a part of
this potential by FY23.

It aspires to secure a lead-
ership position in India-led
tractor exports while creat-
ing a strategic hub for global
sourcing. The company at
present has five manufactur-

|
|

ing facilities and plans to add ‘

one more.

DEALER NETWORK
It intends to ramp up the

{
|
|
|

dealer footprint by 50 per ;

cent from the current net-
work of about 1,400 (Escorts

has 1,100 and Kubota has 300 |

dealers.
A

|

Recently, the company has '

Times of India

26th November 2022

’KPIT to work
with Renault
in connected

cars tech

Shiladitya.Pandit
@timesgroup.com

Pune: The automotive techno-
logy provider KPIT Technolo-
gies has announced that it has
been chosen by the French glo-
bal auto major Renault as a
strategic software scaling part-
ner in its new connected cars
programme, known in auto in-
dustry parlance as software de-
fined vehicles (SDVs).

While Renault and KPIT :
did not comment on the size of :
the contract in terms of its fi-
nancials, the parties added in a
statement that production un-
der its new SDV programme
will start from 2026.

KPIT has been
chosen as strategic
software scaling
partner in its new
connected cars
programme, known

| as SDVs.The new SDV

| will start from 2026

“The power of software

from KPIT will unlock electrifi-
cation, autonomous driving,
and connected vehicle experi-
ences that will delight Renault
consumers. KPIT will bring
competencies at scale, IP,
an ecosystem of partnerships,
thereby creating long-term
value,” said Kishor Patil, CEO
of KPIT.

“Software is the force be-
hind the transformation of the
automotive industry. KPIT is
recognized as a leading softwa-
re integration partner globally
with multi-domain software
competencies, making them a
strategic scaling partner to us.
Together, we will develop SDV
technology platforms that will
help us maintain market lea-
dership and help the industry
accelerate SDV transforma-
tion,” said Thierry Cammal,
MD of Renault Software Labs
and alliance global vice presi-
dent of Renault Software.

/
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Kiaprofitdown 25%in FY22
astax outgoslamsthebrakes

DEEPAK PATEL & SHALLY SETH MOHILE
New Delhi/Mumbai, 24 November

Kia India, the local arm of the South
Korean carmaker, saw its net profit drop
by a fourth in 2021-22 (FY22) over the year-
ago period, notwithstanding an opera-
tionally strong year. An increase in the
total tax outgo during the year dented the
company’s earnings.

Kiais one of the few unlisted global car-
makers in India that saw a contraction in
profits. It was a year of record net profit
for the India arms of Toyota Motor
Corporation, Honda Motor Company,
Renault SA, Bayerische Motoren Werke AG
(BMW), and Mercedes-Benz, to name a
few.

This was led by a combination of fac-
tors, including strong demand, sharp
increase in car prices on the back of high
input costs, and an improved model mix,
leading toan increase in profits. Stringent
cost curtailment and rationalisation meas-
ures, too, helped.

The narrative at Kia would have been

SPOKE IN THE WHEEL

\ Kia India’s performance since its launch in India

Fa) Y20*| Y2 Y22
Totalincome 10,847.3 | 20,353 25,403.9

193129 24138.5
Net profit 95| 1m8| 854

Domesticunitsales 84,900 | 155,678

*Company launched its first carin India in

August2019
Source: Company

the same, but for the higher tax outgo.

Driven by a sharp jump in deferred
taxes — 22436 crore in FY22, from 232.5
crore in 2020-21 — the company’s total tax
expenses increased to¥454.9 crore in FY22,
from %71.6 crore in the year-ago period.
This crimped net profit for the maker of
the Carnival and the Seltos models by 25.6
per cent t038254 crore in FY22, according
to the financial statements reviewed by
Business Standard.

In contrast to a 25.6 per cent fall in net
profit (profit after tax), the company’s
profit before tax rose by 23.1 per cent fo
1,280 crore in FY22.

Kia India did not respond to queries
sent by Business Standard on its fall in net
profit in FY22. The South Korean automo-
tive major, which rolled out its first Seltos
in the country in August 2019, sold 186,787,

on-year (YoY), in FY22.

The Economic Times
28th November 2022
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Hero Moto-Harley Bikemay

Hit Market in Two Years

New Delhi: A bike jointly de-
veloped by Hero MotoCorp
and Harley-Davidson could
hit the market in the next two
years, according to Hero Mo-
toCorp CFO Niranjan Gupta.
The launch is part of Hero
MotoCorp's plans to streng-
then its position in the premi-
um segment.

The country's largest two-
wheeler maker, which hasle-
adership in the budget bike
segment (100-110cc), is loo-
king to drive in models to
bring in volumes and enhan-
ce profitability in the 160cc
and above space.

“QOver the next two-year ti-
meframe, you will see mo-
dels which are in the volume
segment and the profitable
segment of the premium as
well, including the platform
that we are developing joint-
ly with Harley,” Gupta stated
inananalystcall.

The company is building a
strong pipeline of premium
products and willlaunchmo-
delsinthissegmentevery ye-
ar, headded.

“This will help us build
market share in the premi-
um segment and boost profi-

tability over the medium
term,” Guptanoted.

In October 2020, Hero Moto-
Corp and American brand
Harley-Davidson announ-
ced a partnership for the In-
dian market.

As part of the deal, Hero
MotoCorp will develop and
sell a range of premium mo-
torcycles under the Harley-
Davidson brand name in the
country. It will also take care
of service and partsrequire-
mentsfor Harley bikes.

It also has the mandate to
sell Harley accessories and
general merchandise, riding
gear and apparel through a
network of brand-exclusive
Harley-Davidson dealers
and its existing sales net-
work in the country. s

Elaborating further, Gupta
said the company isfocussing
to grow its Parts, Accessories
and Merchandise (PAM) busi-
ness in the last few quarters.
“The PAM business revenue
for the first half was at 22,300
crore, registering a growth of
45%. The business revenue
now accounts for 13.7% of re-
venue, and we aim to increase
itto15%,” headded. —PTI /

"units domestically, up 20 per cent y7

Business Line 26" November 2022

JLR may cut production in UK
on semiconductor shortage

===
Aroosa Ahmed
Mumbai

Tata Motors’ British luxury
car brand Jaguar Land Rover
(JLR) may look at cutting
production at its UK factor-
ies in Solihull and Halewood,
between January and the end
of March, because of semi-
conductor shortage, per aré-
portin Guardian.

The carmaker said the
semiconductor shortage im-
pacting its production and
deliveries had ‘affected the
September quarter results of
its parent, Tata Motors.

CHINA LOCKDOWNS

JLR presently has an order
book of 2,05,000 units but its
operations have been  af-
fected by the lockdowns in
several cities in China since
March.

Further, recently, Thierry
Bollore steépped down as
CEO, citing personal issues.
Bollore had also pointed to
the impact on the company
of semiconductor and supply
chain issues due to the pan-
demic. However, the com-
pany said that a long-term
agreement is being finalised
for semiconductor supply.

‘STRONG DEMAND’
“We continue to  actively

manage the operational pat-
terns of our manufacturing
plants whilst the industry ex-
perierices - ongoing  global
semiconductor supply chain
disruption. Demand for our
vehicles remains: strong,” a
JLR statement said.

CHIP TIE-UPS

“We expect our performance
to continue improving in the
second half of the year, as
new agreements with semi-
conductor partners take ef-
fect, enabling us to build and
deliver more vehicles to our
clients,” itadded.

JLR’s volumes were con-
strained even as the revenue
was up 36 per cent year-on-
year and 20 per cent quarter-
on-quarter at £5.3 billion in
the September quarter. The
company has reported losses
for seven quarters in a row,
according to Bloomberg data.
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Indiatobe asemiconductor
manufacturing hub: MoSIT

Well prositioned, given the efforts in last 5-6 years, says Chandrasekhar

PEERZADA ABRAR
Bengaluru, 18 November

India is well positioned to
emerge as a major player in
electronics and semiconduc-
tor products manufacturing
as part of the China-Plus-One
diversification strategy, said
Minister of State for
Electronics and IT Rajeev
Chandrasekhar.

China-Plus-One, also
known as Plus One, is a busi-
ness strategy to avoid invest-
ing only in China and diver-
sifying business into other
countries. It started becoming
popular in 2018 and gained
prominence after the Covid
outbreak.

“People around the world
do not want to depend on
China as the only source,”
said Chandrasekhar on
Thursday evening at the
Bengaluru Tech Summit.

He added, “China-Plus-
One diversification is under-
way. India is well positioned,
given the last 5-6 years of
efforts made by the country
in positioning itself as a sig-
nificant player in these global
value chains (GVCs).”

The opportunity is huge
for India as electronics and
semiconductor is a $1.5 tril-
lion industry. However, China

4, WE DO NOTINTENDTO BE

2/ LIKETAIWAN (FOCUSED
ONLYON MANUFACTURING).
WE BELIEVETHAT INDIA'S

OPPORTUNITY SPANS
MANUFACTURING,

PACKAGINGAND DESIGN.

AND INNOVATION

ce

RAJEEV CHANDRASEKHAR Mo, Electronicsand IT

accounts for almost 75 per
cent of it and has dominated
the space for two decades.

The world is looking to
reduce their dependence.
Chandrasekhar said India is
positioned to play a strong
role here.

He said India’s strategy as
a semiconductor nation is
closely tied to its ambitions of
being a major player in the
electronics value chain.

For instance, 66 per cent
of foreign direct investment
(FDI) in electronics manufac-
turing has come to India in
the last three years.
Chandrasekhar added that a

" growing number of countries

and companies are looking at
India as a trusted partner in

manufacturing and design of

electronics products.

Chandrasekhar said that
in 2014, over 92 per cent of all
mobile phones used in the
country were imported, but
today over 97 per cent are
made in India. He said the
country had zero exports in
the electronics manufactur-
ing space in 2014. At present,
the country exports equip-
ment worth 70,000 crore.

The current electronics
industry in India is valued at
$75 billion compared to $10
billion in 2014. The target is
to make it worth $300 billion
by 2025-26, a nearly 26 times
increase in electronics pro-
duction in a decade.

The digitisation of auto-
motive, mobility and comput-
ing — which has accelerated

post-Covid — is also creating

additional demand for semi-
conductors.
Chandrasekhar said
the Centre will invest $30
billion in electronics and
semiconductors. Of this,
$20 billion would be
invested in electronics
manufacturing and
design and $10 billion in
semiconductor manufactur-
ing, research and design. The
investment will help in cre-
ating manufacturing, packag-

ing, verification, design,
research and skill capacities
in the country.

“We do not intend to be
like Taiwan focused (only) on
manufacturing,” said
Chandrasekhar.

He added, “We believe
that India's opportunity spans
manufacturing, packaging
and design and innovation.”

He said a new fab proposal
supported by the central and
state governments would be
placed soon before the coun-
try. It would include packag-
ing. This would cover logic
semiconductors, NAND and
memory.

A semiconductor fab is a
manufacturing plant in
which raw silicon wafers are
turned into integrated cir-
cuits.

Business Line 22" November 2022
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Govt mulling RoODTEP for steel exports: Official

‘Abhishek Law
New Delhi

Inclusion of steel exports un-
der the RoDTEP scheme (Re-
mission of Duties and Taxes
on Export Products) is under
“active consideration”; but

Budgetary : constraints re---

main an issue, a senior Steel
Ministry official told business-
limesir s

The RoDTEP scheme of-
fers refunds against various
embedded taxes to exporters

across sectors such as auto- '«
mobiles and agricultural pro- .

duce.

Accordmg to the official,
the Commerce and Finance
Ministries are looking into

the matter. However, the bot-
tlenecks remain. Inclusion in
the scheme needs approval of
the Finance Ministry as addi-
tional Budgetary provisions
areneeded.

Budgetary allocation  for
RoDTEP 'this  fiscal ~was
¥13,699.40 crore, up 10 per

- cent, as against 12,454 crore
- lastyear. .

PENDING DEMAND
“Yes, steel exports are under

active consideration for in- .

clusionin RoDTEPambit. But
then there s limited scope be-

cause of the Budgetallocation

issués. So ' currently, ‘the
things are on standby. But as
and when Budgetary provi-
sions are made and a new list

is announced, steel could find
amention,” the official said.
Sources say, “substantial
additional Budgetary provi-
“sions” needs to be made to
add steel exports. Inclusion of
steel  exports under ' the
RoDTEP scheme has been a
long-standing demand of the
industry.
Steel exports have been on
a slide since of the begi

. of this fiscal (April onwards)

asrecessionary fears:and geo-
political unrest led to slowing
downofdemand.

In October, (steel) exports
dipped 66 per cent - amongst

' . the highest for this fiscal - to

360,000 tonnes on the back of
~weakened global demand and
pricier offerings when com-

pared to other competing na-
tions. Exports in October
2021 was 1.05 million tonnes,
data available with the Min-
istry of Steel shows.
Sequentially (October vs
September) too exports wit-
nessed a dip of nearly 40 per
cent; which was registered

" across categories that include

non-alloy steel, alloyed and
stainless steel offerings.

For the seven month
period (April to October) ex-
ports dipped S5 per cent year-
on-year to 3.9 mt. Exports in

. the year ago period was 8.8

mt. Meanwhile, imports for

the period rose substantially |

by 14 per cent for the seven-
month-period to 3.15 mt, up
14 per cent. .




“Industry Body Urges

The Economic Times
28th November 2022

RBI to Moderate Pace
of Monetary Tightening

Our Bureau

New Delhi: The Confedera-
tion of Indian Industry (CII)
Sunday asked the Reserve
Bank of India to consider mo-
derating the pace of its mone-
tary tightening ahead of the
forthcoming monetary policy
review, citing challenges ema-
nating from global headwinds.

"Given the headwinds to do-
mestic growth mainly emana-
ting from the global uncertain-
ties, the RBI should consider
moderating the pace of its mo-

' netary tightening from the ear-

lier 50 basis points," the indust-

The Times of India
27th November 2022

rybody said in a statement.

The Monetary Policy Com-
mittee (MPC) will meet Decem-
ber 5-7. According to CII, do-
mestic demand is recovering
well as mirrored by the perfor-
mance of a host of high-frequ-
ency indicators. However, the
prevailing global 'polycrisis' is
likely to impinge on India's

growth prospects too.

While CII is cognisant that
RBI'sinterestrate hikes of 190
basis points so far in this fi-
scal have been warranted to
tame inflationary pressures,
the corporate sector has now q
started to feel its adverse im-

pact, itsaid.

‘Over 15 -yrold
govt vehicles to
be scrapped
from April 2023’

Dipak.Dash@timesgroup.com

New Delhi: Come April 2023,
all vehicles owned by central
and - state governments; in-
cluding buses owned by trans-
port corporations, that are ol-
der than 15 years will have to
be scrapped. The road trans-
port ministry has issued- a
draft notification proposing
this fresh timeline amid luke-
warm response from private
vehicle owners.

While the scrapping of 15
year-plusvehicles willremain
voluntary for personal and
commercial vehicles, it has
been made mandatory for gov-
ernment agencies, including
publicsector units (PSUs)and
autonomous bodies.

Transport minister Nitin
Gadkari said on Friday that
he has approved the proposed
timeline for retiring old gov-
ernment vehicles. He has also
been advocating for modern-
isation of bus fleets run by
state government agencies.

In January 2021, Prime
Minister Narendra Modi had
suggested to the road trans-
port ministry to implement
the policy for scrapping gov-
ernment vehicles from April
2022asitisalow hangingfruit
considering it can be imple-
mented quickly. However, sev-
eral states were not on board
to implement this scheme of
retiring buses run by state
transport corporations in
view of their bad financial
health, TOI has learnt. Sourc-
es said the Centre held discus-
sions recently with states for
faster implementation of the
policy and has asked all states
to give the details of their ve-

hicles which have comple%

15yearssinceregistration.

Busmess Standard 29th November 2022

“RoDTEP credit
doesn’tlapse after
oneyear from
scroll generation”

CHATROOM

TN C RAJAGOPALAN

Wehad made some exports
underthe RoDTEP scheme
more thanoneyearback. We
received the duty creditin
theelectroniccreditledger
butdidnotgeneratethee-
scrip. Now, our ledger shows
the creditbut does notallow
ustomakethe

e-scrip. So, we are unableto
use the duty credit. Isthere
any provision thatsaysthat

i thedutycreditwilllapseif

we donot generatethe
e-scrip within one year?
No. Regulation 4(1) of the
Electronic Duty Credit Ledger
Regulations, 2021, says that
the exporter will have the
option to combine the duty
credits under a particular
scheme, allowed to him in one
or more shipping bills or bills
of export, and to carry forward
the duty creditsto create an e-
scrip for that scheme in the
ledger, customs station-wise
according to the customs sta-
tion of export, within a period
of one year from the date of
generation of the scroll in the
customs automated system.
Provided that if the
exporterdoes not exercise the
option of creating the e-scrip
within a period of one year,
duty credit in each scroll will
be combined customs station-
wise for each scheme and will
be automatically created by
the customs automated sys-
tem as asingle e-scrip for duty
credit for that scheme, for

each customs station, in the
ledger of the exporter.
Regulation 6(2) of the regula-
tions says that the e-scrip will
be valid for a period of one
year from the date of its cre-.
ation in the ledger and any
duty credit in the e-scrip that
remains unutilised at the end
of this period will lapse.
Regulation 6(3) of the reg-
ulations says that such duty
credit in the e-scrip that has
lapsed will not be re-generat-

-ed. So, the Customs automat-

ed system should have auto-
matically created the scrip, if
you did not create the e-scrip
within one year from the date
of generation of the scroll. The
duty credits do not lapse or .
expire within one year of gen-
eration of the scroll. The
unutilised portion of the duty
credits in the e-scrip expires
only after one year of creation
of the e-scrip. What you
observe appeats to be a case
of malfunction of the customs
automated systems software.
You can take it up with the
appropriate authorities.

Weare an Export House and
havereceived ahigh-value
orderfroma company based
inGhana, undera UNIDO
project. Onbehalfofthe
importer, the financingbank
(ANA, Germany) will issue an
“irrevocable confirmation
paymentorder” (ICPO)inthe
exporter’s favour, covering
75 per centofthe purchase
valueinlieu of the LC. This
documentwould also serve
asExhibitBinthe contract.Is
itworkableinIndia?Ifnot,
should we optfora particular
transaction-specificECGC
policy? We want full
payment security.

In my opinion, the ICPO
referred to by you does not
give you full payment security,
as, say, a bank guarantee or
irrevocable LC would give. /




