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Innovation for greener alternatives

must pick up, PM tells auto industry

Says it is the need of the hour; calls
for a futuristic blueprint for the sector

OUR BUREAU
New Delhi, September 15

Prime Minister Narendra
Modi on Thursday told the
automobile industry to suc-
ceed in innovations for
greener alternatives and de-
velop a ‘futuristic blueprint’
for the sector.

i “It is a need of the hour
that the industry’s innova-
tion for greener alternatives
attains a new momentum,
ensuring the protection and
conservation of environ-
ment, as well as help in mak-
ing India self-reliant,” Modi
said at the 62" Annual Con-
vention of the Society of In-
dian Automobile Manufac-
turers (SIAM).

“I am sure that various
stakeholders gathered at the
convention that include in-
dustry experts, manufactur-
ers and policy makers, will

Business Line

hold vibrant deliberations to
develop a futuristic blueprint
for the automobile sector,”
the PM said in a message to
the industry.

‘Initiatives to empower’
He said ‘Amrit Kaal’ is an op-
portunity to achieve self-suf-
ficiency in every sector and
the automobile industry is
no exception. “Be it PLI
schemes that boost manufac-
turing or encouragement for
electric vehicles (EV) and hy-
brid vehicles or ethanol-blen-
ded petrol, we have taken
many initiatives to further
empower the automobile in-
dustry,” he added.

Speaking at the event, SIAM
President Kenichi Ayukawa
said currently, the industry is
going through a unique
phase. “Some segments have
started to see recovery after

Prime Minister Narendra Modi
the pandemic, while a few are
still struggling. For example,
mass segments like entry-
level cars and two-wheelers
are facing huge reduction in
demand owing to significant
increase in the acquisition
cost,” he said.

25-year target

For segments with good de-
mand, there are sully-side
challenges mainly being the

semiconductor shortage,
said Ayukawa, adding that
over the next 25 years, the in-
dustry will develop multiple
alternative technologies or
energy options which are
closest to carbon net zero
and suit the Indian context.

He said the industry aims
to have a dominant share of
clean energy vehicles on a
life-cycle basis in the next 25
years. “This means a signific-
ant share of all feasible tech-
nologies, including battery
electric, ethanol, flex fuel,
CNG, bio-CNG, hybrid electric
and hydrogen.”

Ayukawa further said that
to achieve such ambitious
target, the industry would re-
quire some key enablers like
having single-minded pur-
suit of competitiveness.

“Second is ease of doing
business. A long-term regu-
latory roadmap for better
planning of investments,
technologies and product de-
velopment,” he added. e
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Exide Industries to invest 6,000 cr
in Lithium-ion cell unit in Karnataka

Our Bureau
Kolkata

Automotive and industrial
battery maker, Exide Indus-
tries, is looking to invest
around 36,000 croretosetupa
12 gigawatt-hour Lithium-ion
cell manufacturing unit in
Karnataka over the next 8-10
years. The first phase of the
plant (6 gigawatt-hour), which
is expected to be completed in
the next 27-30 months, is
likely to entail an investment
of around ¥4,000 crore.
According  to  Subir
Chakraborty, MD and CEO,
Exide, construction work on
the project is likely to com-

mence shortly and the first .

phase will be completed in the
next 27-30 months. The fund-
ing for the project would
mainly come from internal ac-
cruals.

“We are a debt-free com-
pany and have sufficient re-
serves. So we will look at in-
ternal accruals (to fund the

Subir Chakraborty,
MD and CEO, Exide

project) and some bridge loan
facilities from banks as and
when required,” Chakraborty
told media post the company’s
annual general meeting on
Thursday.

TIE UPWITH SVOLT
Under Exide Energy Solutions
Ltd, the company is setting up
the Li-Ton cell manufacturing
facility spread over 80 acres in
Karnataka.

It has entered into a multi-
year technical collaboration
agreement with SVOLT En-

ergy Technology Co Ltd.
(SVOLT), a global technology
company that makes and de-
velops Lithium-ion batteries
and battery systems for EVs
andfor energystorage.

As part of the agreement,
SVOLT is providing Exide an
irrevocablerightandlicenceto
use, exploit, and commercial-
ise necessary technology and
knowhow owned by them for
Li-Ton cell manufacturing in
India. SVOLT'is also providing
the requisite support required
for setting up a new manufac-
turingplant ona turnkeybasis.
“Once the first phase is ready,
we will look at ramping up the
second phase,”he said.

“It is difficult to say what
percentage of the business
Lithium-ion can comprise (in
the future) as the lead acid
business will also be growing.
But once the plant becomes
fully functional, it has the po-
tential to generate ¥10,000-
12,000 crore,” Chakraborty
said.
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Unlike two-wheelers, e-cars may take three”
years to hit inflection point in India: Report

G Balachandar
Chennai

‘Electric vehicles’ is the
buzzword in the automotive
market. Although India’s EV
transition is in the fledgling
phase, there has been a lot of
action in the past few
months, indicating acceler-
ated momentum in EV adop-
tion in the country.

The next two-wheeler to
be bought by a customer will
probably be an electric
product, but the next car to
be bought may not. Because
the two-wheeler industry
crossed the inflection for EV
adoption in 2021, while it is
at least three years away
from the inflection point for
the passenger vehicle seg-
ment, says a report by BNP
Paribas.

“We see FY22 as the year
of accelerated EV adoption
in the two-wheeler segment,
helped by incentives, wider
availability, model launches,

FEWER TAKERS. Though EV penetration among passenger
vehicles has risen over the years, it still stays below 1 per cent emi

arise in crude prices, and im-
proved general awareness,”
said the report.

Presently, the electric
two-wheeler (e2W) market
is driven by new entrants and
Okinawa Autotech has close
to 20 per cent of the volume
market share. Top 10 com-
panies account for more
than 93 per cent of volumes.
Maharashtra tops the States
in e2W sales with a volume
share of nearly 18 per cent,
primarily driven by incent-
ives, followed by Karnataka.

In FY22, EV penetration

in the two-wheeler segment

was 1.9 per cent with a

volume of 2.65 lakh units. -
But in this fiscal, the total

e2W volumes are expected

to touch 6.56 lakh units and

the penetration will cross 4

per cent, said the report.

MILES TO GO

Though the passenger car
market has seen some in-
creased activity on the EV
front, the inflection point is
some time away, revealed
BNP Paribas’ survey. The av-
erage price of passenger

vehicles sold in India is signi-
ﬁcantly below that of other
major global auto markets.
This means it would take
much longer toachieve price
parity between ICE and EV
models in India than in de-
veloped markets.

Also, incentives on elec-
tric PVs in India are lower
than those offered in auto
markets. “We see multiple
model launches by market
leaders and a significant re-
duction in battery costs as
key catalysts to drive the ad-
option of electric PV. We be-
lieve this could take at least
three years,” it said.

Though EV penetration in
the PV segment has in-
creased over the years, it still
stays below 1 per cent. In
FY22, electric PV market
penetration was estimated at
0.5 per cent with a total
volume of 15,873 units. For
FY23, volumes are expected
to increase to about 28,000
units with penetration inch-
ing towards 0.8 per cent/

Kales of CNG- owered Vehicles Take a
Hit as Global Natural Gas Prices Soar

Cos cut productiontargets as pnce difference between CNG and petrol/diesel narrows

SharmisthaMukherjee &
Ashutosh Shyam

New Delhi | Mumbai: The sharp
increase in price of natural gasin
global markets is putting pressu-
re on sales of CNG-driven ve-
hicles in the country, demand for
which soared the lastfew months
amid increasing consumer prefe-
rence for the optlon given high
petroland diesel prices.

The narrowing price differenti-
albetween CNG and petrol/
dieselhasmade Indian carma-
kers prune their production
target for CNG powered vehicles
by 25-30% for the currentfiscal.
EThaslearntthatIndian carma-
kers arelikely to produce 500,000-
550,000 CNG cars in the ongoing
financial year,compared to
700,000-750,000 vehicles planned
atthe beginning of thefiscal
year. Lower production of CNG
cars may result inpotential
revenue forgone of aboutRs
18,000-20,000 crore ($2.5 billion)
.Salesof CNG vehiclesstood at
261,000 units last fiscal.

“Even as CNG prices increased
the pastfew months, price of
petroland dieselfuel hasremai-

CNG prices may go up

%1215

per |
from Oct1 Iu||n

Under Pressure

Atpresent, CNG costs
775.61 and 80 per kg
in Delhi and Mumbai,
respectively

_ twocities

nedrelatively at similar levels.
Thedifferential in running costs
(between CNG and petrol/diesel)
hasnarrowed. Though the ad-
vantage remains, ithasreduced,
which has started affecting order
inflows to some extent,” Shas-
hank Srivastava, senior ex-
ecutive director (marketingand
sales)at marketleader Maruti
Suzuki told ET. Running costs of
CNG vehicles currently stand at
Rs2.7/km, up from Rs1.6/km
earlier. Those of petrol and
diesel vehicles have reduced to
Rs5/kmfromRs5.3/kminthe
same period.

“There has beenal0-15% impact

for 296.72 and |
- %106.49 in these

on the CNG vehicle bookings
owingtotherisein CNG prices.
Therefore, TTMT’s (Tata Motors)
andMSIL’s (Maruti Suzuki) CNG
vehicles (Celerio/WagonR) are
readily available forconsumers”,
Motilal Oswal Financial Services
said in anote Thursday.
Srivastava informed Maruti
Suzuki has pending bookings for
128,000 CNG vehicles. CNG ve-
hiclesaccountfornearly afifth of
salesat the company. In models,
where the fuel option is avai-
lable, penetration stands at
about35%. “With production
challenges easing up, introduc-
tion of the CNG variant in Swift,

our monthly saleshave
gone up to 32,000 units
now from 26,000 units at
the start of theyear”, said
Srivastava, adding, “But
demand for CNG vehicles
in the industry is more
muted now. If CNG pri-
ces continuetoincrease,
it will have anegative
impact.” Maruti Suzuki
hasplanstosell4-4.5
lakh CNG vehicles in the
ongoingfinancial year.
Come October,demand
and enquiries are likely to be hit if
domestic gas pricesarerevised
upwards as per the current pri-
cingformula basis the inter-
national benchmark which has
seen a surge due to the conflict
between Russia andUkraine. If
domestic gas pricesare hiked as
per the currentmethod, they will
increase by 53% to $10.4 per
mmbtu. CNG prices may goup Rs
12-15 per kgfromOct 1. Atpresent,
CNG costs Rs 75.61and Rs 80 per
kg in Delhi and Mumbai, respec-
tively.Petrol comesfor Rs 96.72
and Rs106.49 in these two cities.
The price differential between
petroland CNG is even closer in
non-metros. .
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Automakers cheer festival
bump but face delivery issues

LONG WAIT. More than 8 lakh passenger vehicles are pendmg delivery

Pea=cmes]
S Ronendra Singh
New Delhi

Despite record bookings and
dispatches, the estimated
backlog  of  passenger
vehicles (PVs) is close t0 8.25
lakh units for the festival
season.

Industry veterans say the
long-waiting  period ~ for
vehicles is pushing custom-
ers, keen on getting a vehicle
during the festival time, to
opt for readily-available vari-
ants even if these vehicles
don’t have the features they
want.

The festival season, start-
ing with Onam and ending
with Diwali, accounts for
close toa third of the sector’s
yearlyrevenues.

GROWING PRODUCTION
“There has been record
growth since July and pro-
duction is also rising, which
means the semi-conductor
shortage situation must have
eased. At Maruti Suzuki it-
self, there is a backlog of 4.45
lakh vehicles till today be-
cause of new launches like
the Brezza, the Grand Vitara

o In Maruti Suzuki itself, there is pending

bookings of 4.45 lakh vehicles
© Hyundai Motor India has close to 1.37 lakh

pendmg customer bookings .

and the Baleno. So, the de-
mand is high... record dis-’
patches are happening and at
the same time the industry
stocks arerising... The estim-
ated pending bookings of the
industry are 8-8.25 lakh
PVs,” Shashank Srivastava,
Senior Executive Officer
(Marketing and  Sales),
Maruti Suzuki India, told
businessline.

In the July-September

quarter, the industry will be
crossing  one-million PV
sales for the first time.
September will see the
highest-ever sales of 3.4-3.5
lakh units. In July, the in-
dustry sold 3.42 lakh units
and in August 3.29 lakh units
in the domestic market.

“In our case, the one-litre
engine vehicles (Alto K10,
WagonR, Celerio and Es-
presso) are selling more and

we have very small waiting
period, because they need
fewer chips. Therefore, we
are seeing increased produc-
tion, increased wholesales
and increased stock build-
up, but at the same increased
pending bookings because
the production is not exactly
in-line with the demand and
that is the big challenge,”
Srivastava said.

According to Myung-sik
Sohn, Chief Sales Officer, Kia
India, the companyis already
growing at 25-30 per cent
thisyear so far and expects to
retain this momentum. He
said the waiting period is av-
eraging four-five months.
“Depending on the variant,
some could go up to seven
months,” he said.

Hyundai Motor India has
close to 1.37 lakh pending
bookings. The recently-
launched Tucson has the
highest waiting period of 10-
12 months followed by the
Creta of three-five months
and between one and three
months for other models.

Though two-wheeler de-
mand is up, it is still tepid
compared with the PV de-

mand. $r g




toTaMo's push

PUNEET WADHWA
New delhi, 29 September

ata Motors (TaMo) stock
I jumped over 3 per cent
in intraday trade on
Thursday, a day after the
company launched the
electric vehicle (EV)
variant of its popular
hatchback, Tiago. It,
however, ended the
day over 1 per cent 4
higher at ¥404 levels
in an overall weak marke..
Most analysts remain bull-
ish on the counter, with those
at Jefferies expecting the stock
to hit ¥650 levels in their best-
case scenario — up nearly 60
per cent from the current
levels. TaMo is offering the EV
with two different battery
packs. The smaller 19.2 kWh
battery pack variants are
offered with a 3.3 kW AC
charger (range: 250km), while

the variants with the larger 24 -

kWh battery pack will come
equipped with a 7.2 kW AC
charger (range: 315 km).

Tiago EV XT model's on-
road price (Mumbai) is around
180,000 higher than the
equivalent ICE version (XT
AMT), which analysts at
Emkay Global estimate implies
a quicker pay-back period of
nearly 31,000-km, or 2-3 years,
based on the monthly usage. In
comparison, the gap between
Nexon EV and ICE was higher
at around¥400,000.

“A more accurate assess-
ment of the economic effi-
ciency of EVs in comparison to
internal combustion engines
(ICEs) is the total cost of own-
ership (TCO), which includes
purchase cost, running expens-
es, maintenance cost, and
resale value. TCO for Tiago XT
Petrol stands at ¥19.1/km, while
itisslightly higher for Tiago XT
EV at ¥204/km, assuming
monthly usage of1,000kms. In
case of monthly usage of over
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Experts glve thumbsup |

for

EVs

TRAILING FOR NOW
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ON-ROAD PRICES OF AUTOMATIC| VARIANTS | TaMo:INDIA PASSENGER

Make/Model

Hyundaii2o RN B [ 1,015-1,383

Price (¥ '000)

wy polo RSN B 1, 015 - 1107

TataTiago EV:

Mart 8alen R 00

Maruti swit. R 0 819 - 01 2

Hyundaiilo

TataTiago (AR ¥ 701- 836 |

Source:
Jefferies report

VEHICLE VOLUME MIX

Nexon

Source: Jefferies report

1,250kms, TCO will be favor-
able for EV. TCO for EV can
further reduce if we consider
state-level subsidies and FAME
fleet subsidies,” they said.

Analysts at Nomura expect
the Tiago EV to sell 3,000 -
5,000 units per month, and its
overall EV sales to touch
60,000/ 96,000 in financial
years 2023 and 2024 (FY23 and
FY24). Every 1 per cent market
share gain in passenger
vehicles (PVs), they believe, has
the potential to add around 50
billion to Tata Motors’ m-cap.
“We maintain our ‘buy’ rating
and SOTP-based target price of
¥520. The stock is trading at
4.3x FY24 EV/ebitda (enter-
prise value/earnings before
interest tax, depreciation and
amortisation),” wrote Kapil
Singh and Siddhartha Bera of
Nomura in a recent note.

That said, TaMo's EV vol-

ume, analys‘ ts believe, would
be limited l oy capac1ty con-
straints. “Thl target is toreach
over 50,000 | units in FY23 and
over100,000 unitsin FY24. We
expect the ' industry to be
around 150,0/ 00 in FY24, which
would repre; sent marginal EV
penetration « >f only 2 per cent.
Considering capacity con-
-straints, disp: atches of Tiago EV
are expect ed only from
January 202 3,” wrote analysts
at Emkay G lobal in a recent
note, and n 1aintain a target
price 0f 530! on the stock.
Thus far i n2022, TaMo has
been an und lerperformer. The
counter has given a negative
return of 17 per cent as com-
pared to its . closest rivals --
MarutiSuzul iand Mahindra &
Mahindra - vhich have moved
up over 17 pt 3r cent and 48 per
cent, respec :tively. The Nifty
Auto index | 1as rallied around

14 per cent during this period,
ACE Equity data showed.

As their base case, analysts
at Jefferies maintain a price tar-
get of Rs 540 for Tata Motors.
Tata's EV strategy, they believe,
should drive market share
gains for the company as EV
adoption rises in India,
although capacity constraints
might limit its total PV volume
in the near-term. “Tiago EV
offers an attractive proposition,
providing the differentiated
appeal of an EV at a reasonable
price. Tata is also expandingits
EV availability from around 85
to nearly 165 cities as it expects
good acceptance of Tiago EV
in tier-2/3 cities. EVs now form
8 per cent of Tata's India PV
volumes, and we believe Tata
has potential to'gain share as
EV adoption rises,” wrote Nitij
Mangal and Sagar Sahu of
Jefferies in a note. /
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/
Ola Electric announces

international expansion

Yatti Soni
Bengaluru

Ola Electric, has announced
plans to enter international
markets, starting with Nepal.
Following this, the company
plans to enter Latin America,
ASEAN and the EU in the next
phase, increasing the com-
pany’spresenceinuptofivein-
ternational markets.

The company has signed an
MoU with CG Motorsin Nepal
for distributing its Ola scoot-
ers (S1and S1 Pro). The scoot-
ers will be available in Nepal
startingnext quarter.

EVREVOLUTION
Bhavish Aggarwal, Founder
and CEO, Ola, said, “The
global EV revolution so far has
beenlimited tothe Westandto
China. To take the EV revolu-
tion to a human scale, India
will have to be the epicenter of
change. Ola is committed to
| creating the EV paradigm for

RIDING AHEAD; In the seven months after its e-scooter

launch, Ola sold 70,000 units

plans

5 ¢

the rest of the world by build- - world.” In the seven months
inghalf of the vehicles that the - - after its e-scooter launch, Ola
world needsin India. sold 70,000 units even as it has

“Our international expan- . battled consumer backlash for

sion not only means that we

“late deliveries, and EV fire-re-

will as a company be able to  latedincidents.
serve customers in these sim- Earlier this week, the com-
ilar regions, butitisalsotesta-  pany said it has opened 20 ex-

ment to the fact that India will
lead the EV revolution for the

perience stores and plans to
openoverZOObyMarchZOZ}/
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Volvo Cars India Looks to Step
p its Share in the EV Market

Swedish carmaker plahs to sell 900-1,000 EVsin ‘23, eyes 30-33% sales next year

Ketan.Thakkar

BY END OF YEAR

@timesgroup.com

Mumbai: Swedish premium vehi-
cle maker Volvo Cars India is plan-
ning to sell close to 900-1,000 electric
vehicles in 2023, as the traction for
zeroemission vehicles gain speed in
the country. !

Jyoti Malhotra, MD of Volvo Cars

India told ET, there has been a
strong traction for EVs in the mar-
ket place and he expectstocornera
third of his total sales from EVs in
2023 with allocation for EVs rising
from HQ.

A niche player in the mainstream
luxury car sapce, Volvo is aspiring
forahigher share in the EV space.

Globally; Volvo is moving to fully
electricby 2030, with plansof selling
atleast50% of itstotal volumesfrom
EVs by 2025. Malhotra, however, has
set a steeper ambitious target of
80% EV contribution from its total

A

Jyoti Malhotra, MD, Volvo Cars India

sales by 2025.
Because of supply chain chal-

lenges, Volvo was compelled to .

push back the EV entry by a year,
but the positive side of the market
isnowready for quick adoption, be-
lieved Malhotra.

“We were not clear last year, but
now weare. We arealready sold out
for 2022, EVs already have a wai-
ting for 910 months. We are hoping
for higher allocation for 2023 to
bring down the waiting period,” he
added. Malhotra says the market

OlaElectric'sE-Scootersto Enter Nepal

.i_);

©

o

Mumbai: Ola Electric on Thursday announced plans of
sellingits electric scooters in Nepal'by the end of this ye-
ar itsfounder and chief executive Bhavish Aggarwalsa-
idon Twitter Thursday. - § :

The electric scooter maker will also enter Latin Ameri-

ca, ASEAN and European markets soon, he said.

The company has signed a memorandum of understanding with
CGMotors in Nepal for local distribution of its S1and S1 Pro seoo-
ters, Ola Electric said ina statement.—OurBureau

may regain its previous peak of
2018in 2023 and so will Volvo, which
is aiming for a volume of close to
3,000 units in2023.

This calendar year;, Volvo is likely
to end with a growth of 14-15%, ho-
wever that growth is restricted by
lack of supplies, with the waitingpe-
riod running into 4-5months. Witha
full year of availability of the XC40
Recharge and the addition of the

C40 electric coupe in the middle of
next year, which will be assembled,
Malhotra says “I think the potential
ismuchmore and nextyear we want
to sell 30% of our total sales.” On
Wednesday, the company introdu-
ced a 48V mild hybrid version of XC
90, with this Volvo says all its vehi-
cles in India are electrified.

And the push towards greener al-
ternatives will further accelerate. /
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/| ENTRY-LEVEL SCOOTER LIKELY TO BE PRICED BELOW BESTSELLER

HMSI Working on New
EV Line Under Activa

Sharmistha Mukherjee & Ketan Thakkar

New Delhi | Mumbai: The country’s second
largest two-wheeler maker Honda Motorcycle &
Scooter India (HMSI) is looking at riding the EV
wave with the launch of an entry-level product
priced below its best-selling scooter Activa.

The product is in the development phase, At-
sushi Ogata, President, HMSI told ET, adding
with a couple of more models scheduled in the
space the company hopes to
clock sales of a million EVs by
2030.

Ogata said, “We have comple-
ted the feasibility study. Our
first electric product is under
development. Weexpect
the market for electric r -
two-wheelers will re- &
ach around 3 million
units by 2030. We
want to bring in
multiple models and  §
have a 30% share in
this category by the
end of thedecade.”

The largest two-whee-
ler maker from Japan
may carry forward the ico-
nic nomenclature of Activa

" inthe EV avatar as well. Apart
from the fixed battery solution, HMSI may opt
fora swappable battery solution. It will be a port-
folio of options right from low powered to high
powered to even alternative for last mile com-
mercial operators, said Ogata.

HMSI is working with supply chain partnersto

m: contentby procuringkey compo-
nenggfor the electric two-wheeler from vendors

in India. HMSI is also considering exporting the
vehicle from India to markets in the Honda Mo-
tor network to build volumes after launch.

Ogata declined to share details of the range
and timeline for the launch of the vehicle. The
first electric two-wheeler will deliver a top
speed of 60 km per hour. He confirmed the ve-
hicle will be positioned below Honda Activa,
which comes tagged between 72,000-75,000
(ex-showroom). The vehicle islikely to hit the
road in FY24, said people in the know.

“With this product, we are targe-
ting customers who are looking at
electric two-wheelers as an additio-
naloption. Itwillbeanaffordablemid-

range product for specific use cases,”

Ogata added. The company is in the
m  process of finalising the facility at

\ which it will manufacture EVs.
)\ A leader in the scooter segment,
HMSI currently rolls out its model
range from four manufacturing
plants — Manesar (Haryana), Ta-
pukara (Rajasthan), Narsapura

(Karnataka) and Vithalapur

(Gujarat).

The decision from HMSI to en-
ter the EV market in India comes
at a time when several mainstre-
am players such as Hero Moto-
Corp, Bajaj Auto, TVS Motor

Company and startups like Ola
Electric have announced aggressive
plans in the segment. In the two-wheeler seg-
ment, companies such as Hero Electric and
Electrotherm have been selling electric scoo-
ters in India for several years now. But sales
haveremainedlowatabout231,378 unitsinthe
lastfinancial year, compared with13.5million
two-wheelers powered by fossil fuels. /

Business Standard 29t September 2022

ElectricPVstakeadecisive

turn towards mass market

SHALLY SETH MOHILE
Mumbai, 28 September

Twenty-one years after the launch
of the two-seater Reva, India gets
its first modern, fully-equipped
electric passenger vehicle (ePV)
priced below the critical threshold
of %10 lakh, Tata Passenger Electric
Mobility, which has set the pace in
this segment, on Wednesday
launched the e-Tiago, whose pric-

ing begins at ¥8.49 lakh, ex-show-!

room.

More than two-thirds of India’s
passenger vehicles market is below
the price point of ¥10 lakh and the
launch of ePVs below it could go a
long way towards attaining the gov-
ernment’s target of having electric
vehicles comprise 30 per cent of the
PV market by 2030. At present, just

about 1 per cent of India’s PV mar- PRELYL
ket of 3 million a year is electric.
This is reminiscent of what hap-
pened with sports utility vehicles
(SUVs), which have been powering
the sales in the PV market of late.

Turn to Page 6 »

Page3 .
TaMolendingarms
‘settodiscussmerger
As part of the Tata group's exercise to
bring synergies across various group
companies, the boards of Tata Motors
Finance Solutions and Tata Motors
Finance are meeting separatelyon

October3to considera planto merge
theirlendingoperations.

Tata Motors MD Shailesh Chandra unveils the
e-Tiago on Wednesday
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EV Battery Makers Likely to Get
More Time to Meet Safety Norms

Lijee.Philip@timesgroup.com

Mumbai: Battery manufacturers may get an
extension of four to five months to meet the
additional safety requirements that the go-
vernment has brought in after several inci-
dentsof electricvehicles catchingfire, twope-
ople in the know said.

The deadline for adopting the new and more

. stringent safety standards currently is Octo-

ber 1. Battery makers and manufacturers of
electric vehicles have been lobbying the go-
vernment toprovide them more time to comp-
1y with the new regulations, saying that they
got only four weeks to implement those since
thenotification came only thismonth.

After several rounds of deliberationsamong
. the government, automakers and battery ma-
" nufacturers, “it is decided in principle fo ex-
tend the deadline”, said a person close to the
development.

The industry has been seeking time till
March 31, 2023, to incorporate the changes as
per the AIS-156 Rev-2requirement and till Au-
gust 31, 2023, to complete the re-homologation

of the battery packs.
But their demand for phase-wise implementa-
tion may not be met, the people
said, as the authorities want
them to adopt the changes much
. ahead of the summer months.
High atmospheric temperature
is seen as one of the reasons for
batteries in electric vehicles get-

ting overheated and catchingfire.

Electric vehicle manufacturers such as Hero
Electric, Tata Motors, Kinetic Green Energy &
Power Solutions and several battery companies
said they needed adequate time to implement
the changes. Given the scope of amendments
proposed, battery packs wouldberequlred toun-

- dergosignificant re-design, re-engineering, vali-

dation and testing, according to them.

Business Line 30t September 2022
Business Line 16t September 2022

Shell to install over 10,000
EV charging points by 2030

Bengaluru to
get first station

OUR BUREAU
Bengaluru, September 15
Energy major Shell on
Thursday - launched its first
electric vehicle (EV) chargers
for the four- and two-wheeler
segments in Bengaluru. The
company plans to set up more
than 10,000 charging points
across the country by 2030.

India is the first market for
Shell to launch chargers for
two-wheelers. Through the re-
charge stations, the company
aims to provide its clients
with comprehensive, safe and
green mobility options.

‘Safe, green solutions’

“Being a solution-driven and
customer-centric  organisa-
tion, we have developed a
world-class offering for elec-

 tric mobility

customers,
drawing upon our global ex-

° pertise and capabilities. This

enables us to provide safe,

. green and integrated mobil-

ity solutions. We are excited to
contribute to the electrifica-
tion of mobility in India by
rolling out the Shell recharge
network and look forward to
serving the rapidly evolving
needs of our customers,” said
Sanjay Varkey, Director, Shell

Mobility India.
Customers will be able to
operate  these  chargers

through the ‘Shell Recharge
India App’, available on both

_ Android and iOS operating
-systems. The app allows users
- to locate the nearest available

charger, pick a charging
method and then make quick
payments, said a release. Addi-
tionally, customers can also
view their charging status on
areal-time basis.

Hero, Zero Motorcyclesin
talks to co-develop e-bikes

(=]
Our Bureau
New Delhi

Hero MotoCorp on
Thursday said it is ﬁnahsq;g\ \
a collaboration agreement
with the  California-based
Zero Motorcycles, with an
equity investment of up to
$60 million in cash consider-
ation. The collaboration will
focus on co-developing, the
company said in a statement,
adding that its stake is expec-
ted to be around 6.4 per cent
onafully diluted basis.

Zero Motorcycles manu-
factures premium electric
motorcycles and power-
trains. “This investment is
not a related party transac-
tion. No promoter/ promoter
group/ group companies
have any interest in the en-
tity in which the investment
is being made,” Hero Moto-
Corp said.

FIRST LAUNCH
Cost of acquisition or the
price at which the shares are

This involves an equity
investment of up to $60 m

acquired is $10.75 per share
and the percentage of share-
holding will depend upon the
exact contribution by the
company, and the comple-
tion of a fundraise by Zero
Motorcycles. “In  keeping
with its vision ‘Be the Future
of Mobility’, Hero MotoCorp
isaddressing the electric mo-
bility space through a range
of initiatives, and will launch
its first electric product un-
der its emerging mobility
brand Vida, on October 7,” it
added.



in domestic motor

==
G Balachandar
Chennai

As the entry-level motorcycle
segmentreports fragile recov-
ery, two-wheeler-makers are
stepping up focus on bike cat-
egories with higher cubic ca-
pacity (CC), which present
better growth outlook amid
easing supply-chain
constraints.

Though there hasbeen pos-
itive growth in the entry-level
segment this fiscal compared
with the second wave-hit pre-
vious fiscal, the recovery has
notbeen stable.

For instance, the 110 CC
and below category, which ac-
counts for more than 50 per
cent of the motorcycle market
in India, reported a decline in
July, but in August, the
volumes grew. Continuing
weak sentiments among rural
buyers, which account for the
bulk of sales in this category,
impacted volumes in this
category.

PRESS REPORTS

ON

TWO-THREE WHEELERS
Business Line 26t September 2022

Premiumisation gathers pace

Besides,
costs and spike in fuel prices
in this price-sensitive cat-
egory, have also impacted the
demand. -

higher vehicle

HIGH FUEL PRICES

Crisil Research estimates that
two-wheelers’ cost of owner-
ship is expected to increase
6-8 per cent this fiscal due to
price hikes by OEMs to offset
material price increases, in-
terest rate hikes and fuel
costs.

Asaresultof demandissues
in the entry bike segment, the
overall volumes of the bike
market are expected to be 25-

Business Line
16th September 2022

cycle market

26 per cent lower than FY19
levels. However, there has
been a respite for two-
wheeler-makers onaccount of
the shift in customer prefer-
ences, particularly the young
buyers, towards higher CC or
premium bikes. The higher
CCmarkethasseenalotofac-
tion with several launches in
the past few months despite
chip shortages.

The 125 CC-500 CC seg-
ment, which has multiple sub-
segments, has reported an in-
crease of about 27 per cent at
8.5 lakhunits during April-Au-
gust 2022, against 6.7 units in
the year-ago period. Of late,
TVS Motor Company has
been rolling out products in
the higher CC segment, as it
seeks to take advantage of the
‘premiumisation’ trend in the
motorcycle market. In addi-
tiontolaunching newvariants
of its Apache brand, which is
the leader in the 150 CC-200
CC bike category, the com-
pany has also introduced a
newpremiumbike, Ronin.

"Honda Motorcycle & Scooter
to launch multiple EV models

Will target 30% share
if market reaches

30 lakh units,

says CEO Ogata
OURBUREAU

New Delhi, September 15
Country’s second largest two-

wheeler manufacturer, Honda -

Motorcycle and Scooter India
(HMSI), on Thursday said the
company has started actual
drawings of its first electric
scooter, which will be launched
in the next few years, as its sales
have been hit by the EV market
inrecentyears.
“We will launch multiple
models (electric scooters) be-
" cause only one or two models
are not sufficient for various
kinds of customers. The plat-
form is safe, it should be simple
because the internal combus-
tion engine (ICE) of the motor-
cycle segment also has smaller
cc engines and more than

 Atsushi Ogata,
“President, MD & CEO, HMSI

1000c, t0o ... emobility must
be simplified,” Atsushi Ogata,

President, MD & CEO, HMSI, told
reporters here on the sidelines
of the 62" SIAM Annual
Convention.

Turnaround point

On the targetted market share
in the EV segment, Ogata said if
by 2030 the total market
reaches30 lakh units, the target
will be 30 per cent. “The estima-
tion is till 2030 ..if it reaches 3
million units, why not 30 per
cent market share — which
means1million units,” he said.

On market conditions, Ogat:
said the two-wheeler sale
could take around five years t
come back to the peaklevels o
201819, with rural market stil
struggling to recover from th
Covid-19impact.Hesaid saleso
gearless scooters like the Activ
was hit as schools, college
were shut and professional
had to work from home. Alsc
with some other reasons lik
the income of rural household
not going up, there has been
gradual price increase of twc
wheelers over the last few year:
leading toa decline in sales.

However, he noted there ha
been some ' positive . mc
mentum in urban market
since April this year due to th
easing of Covid restrictions. ]
maybe noted that the domesti
two-wheeler wholesales i
201819 stood at 2,44,4236
units, which came down t
1,34,66,412 units in 2021-22. HV

SI'svolumeswere the highest
61,23,877 units in 2018-19. 7
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GREEN MONEY Electric bus makersall set
togeta $3.5 billion business opportunity

GovttoReplaceupto
30,000 Old Buses in
Electrification Drive

Sharmistha Mukherjee
& Ketan Thakkar

New Delhi | Mumbai: The Cent-
re is seeking to replace up to
30,000 diesel-run polluting buses
with electric powertrain vehi-
clesinthenext2-3years, marking
India’s giant leap toward clean
mobility and offering bus ma-
kers a $3.5-billion business op-
portunity. Convergence Energy
Services Limited (CESL) — the
state-run company that handles
theacquisition of EVsfor central
and state government de-
partments — said the
size of the program-
me could expand
more than three-
fold over time.

CESL managing
director Mahua
Acharya told ET
that buses are an
area of the highest
impact, socially
and environmen-
tally, with the poten-
tial to expand the EV
fleet size to about 100,000 units. “It
(100,000 units)is very much doable.
Switching public transport buses
to electric would substantially
help in reducing the crude im-
ports, whichisapriority forthe go-
vernment,” said Acharya.

Inthe meanwhile, the ‘qualified
demand’ is 25,000-30,000 buses.

“We do a depot assessment,
check transformers, study rou-
tes and then aggregate the de-
mand across states to lower costs
through scale,” she said.

Even without incentives, aggre-
gating demand on a gross cost
contractingmodel fromacrosssta-
tes helped realise 27% and 23% lo-
wer ratesforelectric buses compa-
red to diesel-driven and compres-
sed natural gas-run ones in the
tenderfloated by CESL in January
2022. More than 1.6 million buses
ply on the Indian roads every day
— most running on diesel. Of the-
se, thebusesrun by state transport
undertakings (STUs) make up
about 10%. The majority of these
buses operated by STUs are run-

Plug & Drive

Qualified demand is of =z

- 25,000-30,000 buses.
over 1.6 million | Majority .
. busesplyon of them .-
Indian roads  largely run
every day ondiesel

BUSES RUN BY

| STATE

 TRANSPORT

| UNDERTAKINGS

8 JUST MAKE UP
ABOUT 10%

~ Long-term-

_ thereisa,

~ potential ;-
to electrify -
- 100,000
- buses, said -
- CESL

ning into losses. CESL
has ensured a profitable rou-
te for STUs by introducing a gross
cost contract model that not only
ensures a cleaner environment,
butalso viable operations. -

Various streamlining and risk
reduction measures helped en-
hance; competition and led to the
record low prices of %39.21/kilo-
meter for 9-meter e-buses and
T43.49/kilometer for 12-meter
low-floor e-buses (including the
costof charging).

Acharya said while this asset-
light model has made it possible
for ailing STUs to deploy affor-
dably and at scale, challenges do
remain regarding availability of
adequate power supply at depots
for charging buses proposed for
induction. State governments
would have to invest in upgra-
ding grids to ensure adequate lo-
ad for chargingelectric vehicles.

“This cost (of upgrading trans-
formers and cable lines) cannot
besocialised. Anotherimportant
aspect which will help fast-for- .
ward EV adoption is availability
of financial risk mitigation in,
struments,” she said.
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Hero Moto Lines Up New Launches,
Easy Financing In Big Festival Push

PRESS REFRESH To roll out 8 new models,
slew of incentives to suit customer needs

Ready, Set, Go

Hero Moto expects Tremendous penf- To launch Great
record salesin "E‘ up demand seen Indian Festival of
festive season inrural areas

Trust (GIFT)

Plans slew of consumer initiatives such as insurance

benefits, easy financing schemes

wheelers Hero sold in

"","3 ndia between April &

in the year-ago period

Sharmistha.M@timesgroup.com

New Delhi: Hero MotoCorp, the
country’s largest two-wheeler
maker, will soon unleash its big-
gest-yet consumer push by rolling
outatleasteightnewmodelstailo-
red to suit customer require-
ments in specific regional mar-
Kkets, anticipating record demand
in the upcoming festival season.
The festive season will witnessre-
cord retail sales of two-wheelers
this year as “there is a tremendo-
us pentup demand in the market,
particularly in rural areas,” Hero
MotoCorp chief growth officer
Ranjivjit Singh said.

“Almost the entire country has
now opened up tonearnormal af-
ter the coronavirus pandemic,
and this has fuelled aresurgence
in personal mobility need across
most parts of the country,” he
told ET.

To tap into potential demand,
Hero MotoCorp will introduce at
leasteightnew variants, starting
with Xtreme 160R Stealth 2.0 edi-
tion, to be followed by the refres-
hes and new colour schemes of
popular models such as HF Seri-
es, Splendor+ and Glamour. The
Hero Xtreme 160R Stealth 2.0 will
come embedded with “Hero Con-
nect”, a.smart mobility device
that lets riders stay connected
and trace live location. The Hero
Connect app additionally offers
a wide range of alerts, including
geofence alert, speed alert, topp-
lealertand tow-away alert.

2,266,391 1wo-

August this fiscal, up 16.4%

The company has also
lined up. a slew of finan-
cing schemes across product cate-
gories tailored to suit customer re-
quirements in specific markets,
Singh said. “As families prepare
themselves for the normal festive
season after a hiatus of two years,
buyingsentimentsamidst the festi-
vities is already at a high pointand
it is an exciting time for us to be
partof their celebrations,” hesaid.

All consumer-focused initiatives
undertaken by the company will
be driven by an umbrella campa-
ign called ‘Grand Indian Festival of
Trust’ (GIFT), Singh said. This will
remain the company’s annual pro-
gramme for the festival period eve-
ry year, to incentivise and reward
valued customers, he added.

The campaign will start on Mon-
day, the first day of Navratri, and
will run the entire festive period.
HeroMotoCorpwillalsoofferupto
713,500 festive benefits including
insurance, free-maintenance, war-
ranty and zero interest for Hero
scooters as a part of its consumer
activation initiative. «“There will
be a gradual build-up in demand
across industries, especially in the
run-up to Dhanteras, before Diwa-
1i, which is considered an auspicio-
us day to make any new purcha-
ses,” Singh said.

In line with shopping and media
consumption habits of young Indi-
ans, this year’s 360 degree campa-
ign will leverage the strength of
the digital medium, and to maxi-
mise reach and connect with con-
sumer atall touchpoints.

Hero Electricto
Establish 1,200-cr
GreenfieldUnit

Ketan.Thakkar@timesgroup.com

. Mumbai: Hero Electric, India's iargest Zero-

emission two-wheeler maker; has announced it will
set upa greenfield manufacturing unit in Rajast-
han entailing an expenditure of 1,200 crore.

The facility, proposed to be set up in the Salar-

_purindustrial region, will be spread over170

acres and have anannual capacity of 2million
units. It will also accommodate a vendor compa-

~ nythat will investan additional 2400 crore in the
3 facility. Hero Electric aims toreach 5million

units annual capacity by 2025.
The strategiclocation of the plant— being within

- 100km of Delhi airportand close to automotive

clusters in the National Capital Region — will
ensure smooth connectivity and efficient logistics.

Theupcomingfacility will be equipped with
modern equipment, robotics and innovative
technologies. It will utilise sustainable and
renewable resources like solar energy.

Naveen Munjal, managingdirector of Hero
Electric, told ET that the company signed an
agreement with the Rajasthan government
earlier in the month and the facility is likely to
goon stream by the middle of 2023.

- “The demand is robust; we have a substantial
waiting-listand we are resolving the supply
chain challenges,” said Munjal. “We want to be
ready with capacity, asadoption to EVs gains
momentum. The market, I believe, is going to

- move much faster than anyone could imagine.

The awareness is growing, the cost of operation

islower.”
On Road
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Switch Mobility Lines Up
$500 m for Buses, Light CVs

EV co aims to boost
participation in fast
transitioning
zero-emission public
transport market

Ketan Thakkar
& Ashutosh RShyam

Mumbai: Switch Mobility, the elec-
tric vehicle arm of Ashok Leyland,
haslaiddownablueprintthataimsto
create five critical beachheads in In-
dia, the US;the UK, Europe and South
East Asia to participate in fast trans-
itioning zero emission- mass public
transport market.

The Chennai-headquartered bus
specialist plans to invest about $500
million till 2025 in creating this ma-
nufacturing footprint with a capaci-
ty of about two lakh units of zero
emission — buses and light com-
mercial vehicles.

The company has already announ-
ced settingup of a factory in Vallado-
lid in Spain and plans a dedicated EV
plant in India and in the UK in the ne-
ar term and by 2024-2025, it hopes to
set up a plant in North America and
South East Asia. Andy Palmer, CEO
of Switch Mobility, told ET there has
beenasustained shift in favour of cle-
aner public transport around the
worldand Switch aims to be amongst
theleaders in the net-zero EV makers
in the world.

“E}iept China, India is quickly be-

Andy Palmer, CEO, Switch Mobility

coming a much-matured public EV
market and that is great, it puts the
market on the vanguard of the
change.Indiahasapotentialtocreate
scale. Asfor Switch, every busone bu-
ys from us is not only zero emission,
but it is net zero carbon,” added Pal-
mer. Palmer expects consolidation in
the EV space and he said Switch will
be open to alliance partners as it se-
eks to expand its footprint globally,
but added that it is not actively see-
king partnership, beyond a financial
partnership or a fundraising at this
point in time.

The fundraise is round the corner,
Palmer said, but the company is not
inahurry.

“We are at the lastleg. We have been
indiscussion fora while, we wanted a
like minded partner that shares our
vision. It is just a matter of time,” as-
sured Palmer. And once the founda-
tion is set by 2025, then the company
may look atan IPO.

People in the know said Switch Mo-
bility sees itself asa strongalternati-
ve to China’s largest EV maker BYD

that offers accessible cleaner trans-
port solutions in various markets
around the world. Palmer said there
are only two markets in the world —
Chinaand India—that offer volumes
andscale.

If one has an established base with
flexible architecture, both vehicle
and powertrain, it makes for a very
profitable business case, he said.

Switch Mobility is working on four
different vehicle architectures (9-.
and 12-metre bus platforms and LCV
platform for Indiaand the globalmar-
ket), but the commonality between
products meant for India and the glo-
bal market is likely to be about 75%,
which will ensure a competitive cost.

Palmer said he will ramp up capaci-
ty in such a way Switch’s gross profit
pervehicle will remain positive.

“All of our investments have a very
low breakeven point. That will ensu-
re we will remain profitable even if
we are manufacturing 200 units a
month and later when our produc-
tionreaches 10,000 levels,” headded.

Having grabbed an order of over
5,000 electric buses from Chalo,
Switch globally is also expecting to
garner a third of share in the mar-
Kkets of UK, Spain and Portugal, whe-
re the local administrations are pus-
hing for a shifttowards EVs, creating
a potential business of tens of thou-
sands of buses.

In the UK, Spain and Portugal, each
of these countrieshave close t040,000
to 50,000 buses plying and in the co-
ming decade, almost all the vehicles
will transition to EVs and Switch ex-
pects to garner at least a third of its
share, said Palmer. ) /

Tube Investments Banking on
Murugappa Group Cos for EV Biz

Plans to use financing expertise of Cholamandalam Investment, take help
from CG Power and Shanthi Gears to make motors & gearboxes for vehicles

Nehal.Chaliawala@timesgroup.com

Mumbai: Tube Investments of In-
dia (TII)islooking to leverage theex-
pertise of all the companies within
parent Murugappa Group as it sets

an ambitious roadmap for its elec- -

tricvehicles (EV)business.
The financing expertise of Chola-

mandalam Investment & Finance Co

will help the company fund its custo-

mers, TII executive chairman Arun -

‘Murugappan said. Group compani-
es CG Power and Shanthi Gears can
help make motorsand gearboxes for
theelectric vehicles.

“The group has been present for 100

* yearsoh themarketand thatgivesus
better customer understanding,”
Murugappan told ET in an intervi-
ew. “Our high-precision automotive
components go to almost every OEM
(original equipment maker). Our in-
house experience financing com-
mercial vehicles will also come in

handy in driving EV adoption.”

Tube Investments, an automotive
components maker; hasdiversified
into the electric three-wheeler bu-
siness and will next be launching
electric heavy commercial vehi-
cles and tractors. It has plans of in-
vesting up to 1,000 crore in its EV
endeavour.

TII aims to become one of the top-
threeelectric three-wheeler makers
in India over the nexttwo years, Mu-
rugappan said. It currently has the

capacity to make 75,000 units a year.
Its rivals in this space include Ma-

“hindra & Mahindra, Piaggio, Kine-
tic Green and Euler Motors.

For expansion into electric heavy
commercial vehicles (e-HCV) and
electric tractors, TII this year ac-
quired two startups, IPLTech Elec-
tric and Celestial. E-Mobility. The

O VAT companys e-HCV
= is undergoing ho-
Tube mologation at a
Investments  testingagencyand
hasplansto ~  Willbelaunchedin
investupto the last quarter of
21,000 crore thisfinancial year,
initsEV according to M}ll.l

rugappan. The
o launch of the elec-

tric tractor is still some time away,
headded.

Beyond these; itis considering an
entry into a fourth EV segment. It
is studying the market for various
possible options and would also
consider acquisitiozls forthis. /
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" NEW MODELS GENERATE OVER 180,000 BOOKINGS

Brezza, Vitara Help
Maruti Gain More
Space in SUV Mkt

Auto maker's new SUVs
tobringinZ25K cr;

co plans to launch more
cars in this segment

Ketan Thakkar
& AshutoshRShyam

Mumbai: Faced by rising compe-
tition, Maruti Suzuki, the count-
ry's largest carmaker, has mana-
ged to make a significant inroad
with itsnewrange of SUVs.

With an aim to regain
50% market share,
the maker of s
Wagon R and 4
Baleno has §
been able to
generate
over 1.80 lakh
bookings for new
breed of SUVs —i.e Brezza and
Vitara ((50,000 of this have been
delivered), which are
predominantly over 10 lakh —
underscoring the fact that the
brand has been able to generate
acceptance from the upgrader
fraternity.

According to people in the
know, the new Brezza and the
midsize Vitarra is likely to have
blended average prices of nearly
%15 lakh a unit thanks to large
share of booking at the top vari-
ant of Vitara. This translates to
an order book of over 225,000 cro-
re conservatively fornew genera-
tionSUVsalone.

If one were to include Ertiga
and XL6, which too were laun-
ched this financial year, Maruti
Suzuki is sitting on a cumulative
outstanding booking of 2.4 lakh
—whichleads toan order book of
about 235,000 crore.

Shashank Srivastava, senior
ED, sales and marketing, Maru-
ti Suzukitold ET, asa consumer
centric company, Maruti is ex-
tremely mindful of their requi-
rements. “As consumer demand
for SUVs is growing we have in-
troduced new cars in this seg-
ment and will introdu-

Top Gear

over 50-70% -
Share of 1.8 lakh s
booked vehicles in S
premium segment =

2.4 1akh-order 4
bookingincluding (S -
for Ertiga&XL6 M=~y

Value of order book

Z5.66 lakh per unit

selling price in F10f FY23

Indomestic market,
SUV accounted for
10% of total volume
soldin the last
fiscal year

> dia's largest car maker
in the upgraders space. This
will help the company to lift av-
erage realization and value
market share in the passenger
car market.

The company claims the new
breed of SUVsfrom MarutiSuzu-
ki aims to meet specific needs of
Indian buyers —right from tech-
nology, fuel efficiency, perfor-
mance, feature sets, including
value pack, that delivers the mix
of all attributes through new
Brezza and Vitara.

This will help the largest car-
maker double its annual SUV sa-
lestoabout3lakhunits.

Maruti had an average selling
price of ¥6.12 lakh per unit in
the first quarter of FY23 — it
has been risingfor the three qu-
arters in a row mainly led by
cost inflation. To be sure, the av-
erage selling price in the
industry has consistently gone
up in the last few years, led by
material costs increase, regula-

tory. stringency and tax
increases , including other in-
flationary factors.

“Inline with thisand also of our
new portfolio construct our av-
erage selling prices have also go-
neup,” heagreed. /

ce more in the near fu-
ture. The bookings for
our New Brezza and
Grand Vitara have be-
en really encouraging
“ The swelling order
book of Maruti Suzuki
in the higher priced
SUV bracket validates
the acceptability of In-
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6 airbags in car rule
deferred to Oct 2023

Genuine concerns recognlsed say automakers

gg;ﬂgggﬂ;gggfemﬂm : "THOSE CARS WHICH REQUIRE
sl ok MODIFICATIONS TO THE BODY

The government on Thursday deferred until T() ACCOMMODATE THE
October:2023 the implementation of norms
mandating six airbags in all cars, giving the AIRBAGS WI LLTAKEA
industry a one-year extension. LONGER TlME, OTHER
The ministry of road transport and highways
(MoRTH), earlier this year, had made it man- flﬁ\'lf'a ﬁPMBEEF%%':’IEE"
datory for six airbags to be installed in all pas-
* senger cars that can carry up to eight people.:
The rule was to kickin from October 1, 2022. R C BHARGAVA
“Considering the global supply chain con- A(halrman.
straints being faced by the auto industry and ,gMarut' Suzuki
its impact on the macroeconomic scenario, it
has been decided to implement the proposal
mandating a minimum of six airbags in pas-
senger cars (M-1 Category) w.e.f 0lst October -
2023,” Union Road Transport Mimster Nitmy _
Gadkari said. X ‘gro
Manish Singhania, president of Federauon she
of Automobile Dealers Association (FADA) said
" it’s a sense of comfort for the industry which
.struggles with a supply crunch of semiconduc- 'emplqyment T
tors and chips. Even with the 'extended deadline,
. By deferring implementation of the norm, there are concerns over the rule’s impact on
the government has recognised genuine con-  costs, as India is a price-sensitive market.
! : 1 However, consumers have adapted to
- changes provided the benefits outweigh the
: additional costs, Singhania said. “We con-.
: sider this an initial setback, particularly
Union Minister in the entry level category, but over
Nitin Gadkari said time, if customers comprehend and
implementation of the become aware of the benefits, they
norms was deferred, will embrace the change as they
considering the global have in the past when it comes to
supply-chain accepting new technologies.”
constraints being faced Gadkari, until recently, had said
by the industry the government would implement
and its impact the regulation regardless of concerns
_ raised by automakers about the impact
on the cost of manufacturing four-wheelers,
claiming that manufacturers can no longer pri/'

oritise profits over safety.



Gadkari Looks at Tax Sops
to those Scrapping Old CVs

Sharmistha Mukherjee
* &Ketan Thakkar,

New Delhi: The road transport
ministry isexploring possibili-
ties to extend tax concessions
to operators scrapping old,
polluting commercial vehicles
in a bid to clamp down on fuel
consumption and vehicular
pollution. Minister for road,
transport and highways Nitin
Gadkari said he has consulted
with minister for steel Jyotiradi-
tya Scindia regarding putting
forth a proposal to the finance
ministry to consider some con-
cession in GST rates for those
purchasing new commercial ve-
hicles, after scrapping old ones.
“The pollution from one old
truck is equal to the pollution of
15new trucks, so it is imperative
we scrap them. I request vehicle
makers to offer a discount to a
buyer who hasa scrappage certi-
ficate. Alternatively,Iam discus-

sing with the steel ministry to

request the finance ministry to
offer a GST tax benefit on scrap-
pingof vehicles”, said Gadkari.
“There is a potential of using
thecopper, aluminium, steeland
rubbgr scrap, recycling them

Business Line
16t September 2022

_wants to discourage

Irequest vehicle ma-

- kers tooffer adis-
counttoabuyerwhohasa
scrappage certificate. Alter-
natively, |am discussing
with the steel ministry to .
request the finance mini-
stry to offer a GST tax be-
nefitonscrapping of ve-
hicles
NITIN GADKARI

Minister for Road,
Transportand Highways

and using it for self consump-
tion, which can save cost by
30%,” Gadkari said.

The minister said he

sales of petrol and
diesel cars. Gadka-.
ri informed, “Abo-
utzi6lakh croreof ¥
fuel import is a big §

your support in fin- &
dingsolutions of co-
ming out with more
cleaner alterna-
tive  solu-

The minister expressed satis-
faction on the fast growth for
EVsinthe Indian marketand he
informed how all segments have
started showing, significant
growth. Vehicle mjakers should
focus on boosting supplies and
cater to the high demand.

"I encourage you to shift to-
wards ethanol and flex fuels.
The excess production of sugar-
cane can be turned into ethanol
and used by the industry, which
will also bring down the im-
ports,” hesaid.

The focus on alternate green
technologies, coupled with the
ministry’s efforts to reduce logis-
tics costs, will also enable auto
and parts manufacturers to scale
up exports from India. The roads -
ministry has set a target of bring-

ingdown logistic costfrom14%
. t0 10% in the coming two ye-
ars, which willmake the auto-
makers more competitive in

their pricing in internatio-
! nalmarkets. “Iam confident
of the automotive industry’s
capabilities. We should be ab-
le to touch 315 lakh crore in
turnover in the
next five ye-
ars,” said
Gadkari.

The Economic Times
18th September 2022

“Will try to convince FM to give
subsidies for hybrid, CNG vehicles’

Road Transport
Minister says he
will also pitch for
GST benefit on
vehicle scrappage

SRONENDRA SINGH

New Delhi, September 15

Road Transport and Highways
Minister Nitin Gadkari
Thursday said he will pursue
the Finance Ministry to give
some subsidy on hybrid and

CNG vehicles.

“We are trying to -convince
the Finance Minister on this as
the subject comes under her
Ministry only, and we will try
and pursue her again when we
meetin the next few days... ulti-
mately, the Finance Ministry
has to approve such a decision.
And, this a subject of the State
governments,” Gadkari told
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on e 3
Nitin Gadkari, Road Transport &

Highways Minister kKAMAL NARANG

Gadkari said he will also talk to
the Steel Ministry to request
Finance Minister Nirmala
Sitharaman to offer a GST tax
benefit on scrapping of
vehicles. “The pollution from
old trucks is equal to the pollu-
tion of 15 new trucks, so it is im-
perative that we scrap them. I
request vehicle makers to offer
adiscounttoabuyerwho hasa
scrappage certificate,” he said.

BusinessLine on the sidelines of

the 62 SIAM Annual Conven-

tion here.
Speaking  at

the

‘Waste to wealth’
Manufacturers should focus on

event, converting ‘waste to wealth’

and there are over 12 crore
vehicles which are scrappage
worthy,added Gadkari. There is
a potential of using the copper,
aluminium, steel and rubber
scrap, recycling them and us-
ing it for self consumption,
which can save cost by 30 per
cent, he noted. “Convince me or
get convinced by me. We are
with you, we will achieve the
goal of X15-akh crore for the
auto industry in the next five
years,” headded.

To increase the usage of elec-
tric vehicles, the government,
in Budget 202223, had in-
creased its subsidy scheme for
the purchase of EVs. Under the
Faster Adoption and Manufac-
turing of Hybrid and Electric
Vehicles (FAME) scheme, the
government shall provide a
subsidy of up to 2,908 crore, it
had announced. The first phase
began in April 2015, and it las-
ted till 2019. Phase 2, which
began soon after,wassupposed
to end in March this year. How-
ever, the governmenthas exten-
ded the period till March 2024./
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‘RoDTEP to cover more areas soon’

WTO-COMPLIANT BENEFIT. Rates for advance authorisation, SEZ/EOUs likely in December 2022, say sources

Amiti Sen
New Delhi

The government is working
on expanding the coverage of
the Remission of Duties and
Taxes on Exported Products
(RoDTEP) scheme to more
sectors, a person tracking the
matter has said.

RoDTEP, which replaced
the Merchandise Export from
India Scheme (MEIS) from
January 1, 2021 was not ap-
plicable to sectors such as
pharmaceuticals, steel
products, chemicals, and ex-
ports from Special Economic
Zones and Export Oriented
Units.

NEW COMMITTEE

“Late last year, the Centre set
up another committee under
former Union Secretary GK
Pillai to work out RoODTEP
rates for areas and sectors ex-
cluded from the scheme. At a

CRYING FOUL. The US had complained at the WTO against the MEIS scheme, alleging that it was
nothing but an export subsidy

recent presentation made.to
the Board of Trade, the Com-
merce Department assured
that recommendations for
RoDTEP rates for Advance
Authorisation and SEZ/EOU
exports are likely in Decem-
ber,” the source said.

In order to include certain
sectors which were left outat
the time of the introduction
of the scheme, a Cabinet note
is likely to be moved, the BoT
was further informed.

RoDTEP seeks to remit all
duties, taxes, and levies, at

the Central, State, and local
levels, levied on the exported
product, including prior stage
cumulative indirect taxes on
goods and services used in its
production. It also takes into
account indirect duties,
taxes, and levies in respect of

the distribution of exported
products.

RoDTEP rates, ranging
from 0.3 per cent to 4.3 per
cent, are lower than the re-
mission rates under the MEIS
scheme for most items. They
are expected to pass muster
at the WTO as the rates have
been calculated meticulously
and transparently, unlike in
the MEIS scheme.

The US had complained at
the WTO against the MEIS
scheme, alleging that it was
nothing but an export sub-
sidy, and the multilateral
body had ruled in its favour,
saying that the scheme
should be withdrawn.

Industry bodies suchas the
EEPC and Pharmexcil had
been representing to the gov-
ernment to include steel and
pharmaceuticals on  the
grounds that non-remission

of the input taxes was affect-
ing -the sectors’ global
competitiveness.
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