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Supply shortage, led by semicon.ductors, will impact the auto industry this year and the next

ands Firmly on the Wheel

Sunjay Kapur
R

heauto component industry
has experienced very chal-
lenging business cycles in
the last few years. Auto com-
: ponent suppliers invested

heavily in' new technologies to be
ahead of the introduction of Bharat
Stage VIemission norms in April 2020.
Butthatwasalso the time whenthe Co-
vid-19 pandemic was beginning to
spread in India, and a three-month
long lockdown came into play. Auto
suppliers sustained a quarter of al-
mostnorevenues.

Although the industry saw a sharp
recovery later onaccountof pent-upde-

mand, it soon ran into several supply

side gaps with semiconductor shortage
becoming the biggest hurdle. The auto-
motive manufacturing is so deeply in-
tegrated thata shortfall of asinglecom-
ponent has the potential to bring the
whole assembly line to a halt, directly
impacting the entire supply chain.
Semiconductor shortage has come
atatime when cars are witnessingris-
ingelectronic content, which is driven
by several aspects ranging from com-

petitive bundling of smart connectivi-

ty features to statutory requirements
such as the BS-VI emission norms.
The onset of electrification and hy-

bridisation of vehiclesacross the spec-
trum will further add to the surge in
demand for chips.

Consumption of semiconductors in v

vehicles has already risen from 7% to
10% over the recent past. This is ex-
pected to further rise to 20% over the
next3-5years. Thisisindicative of how
dlsruptlve the automotive industry is
+going to be in the near term. The Auto-
motive Component Manufacturers

Association (ACMA) estimates that

the auto component industry alone
has sustained an opportunity loss of
more than 31,000 crore in 2021, which is
single-handedly attributable to the
persisting chip shortage problem.

‘Bangalored? No, Siliconed

The auto industry has been the worst
hitamongall industries in the ongoing
global chip shortage. This can be par-
tially attributed to the fact that the in-
dustry, which relies heavily on procur-
ingcomponents from the most compet-
itive sources, was never the primary
customer for the chipmakers. Toadd to
that, the chips typically deployed in
carsaren’tthe mostadvanced and, asa
result, are low on margins when com-
pared to the ones used in high-end con-
sumer electronics, medical devices
and other items. That also explains
- wheretheautomotive customers stand
intheprioritylistof the chipmakersas
ﬂxeyexpandandblocktheircapacities.
However, this is rapidly evolving,
thanks to the global transition to elec-
tric and autonomous vehicles. Pro-
longed chip shortage will potentially
hurt the new product pipelines for all
automakers globally at a time when
original equipment manufacturers

Globally, carmakers are signing partnerships with the
chipmakers to secure supplies early. Stellantis has
partnered with Foxconn to create four new chip families
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(OEMs) are in a rush to launch newly
electrified and connected vehicles. In
other words, vehicle manufacturers
who secure adequate chip supplies
early will have a clear upper hand.
Globally, -carmakers are already
signing partnerships with the chip-
makers to secure supplies early. For ex-
ample, Ford has partnered Global-
Foundries to not just secure supply of
chips but to also explore joint develop-
ment of automotive semiconductors.
Similarly; Stellantishas partnered with

Foxconn to create four new families of -

chips that will cover over 80% of their
future semiconductor requirements.
Meanwhile, General Motors(GM)isal-
SO, consohdat:mg core microprocessor
chip purchases into specific families,
aimingtoreduce thenumber of unique
semiconductors it uses by 95%.

The industry appreciates Gol’s ap-
proval of the 76,000 crore incentive |
package to create and ‘support ‘the
semiconductor ecosystem in India.

Semiconductor manufacturing must .
"be a 20-year, public-private partner-

ship (PPP) project as it entails several
billion-dollar worth of investments.
That said, while this would signifi-
cantly contribute to solving the chip

crisis in the long term, the supply A

shortage is expected to continue toim-
pact the component industry in the
near tomidterm.

The auto component industry has
recorded an impressive y-o-y recovery
in H1FY2022. But H2 of this fiscal will
bear the brunt of the persisting semi-
conductor supply challenges. The chip
shortage is expected to linger over the
next fiscal year, too, while gradually
gaining stability every quarter.

Chipped No More

Although close to65% of ACMA mem-
bers are MSMEs, most suppliers are
willingtomakenew investmentsinthe
context of the new production-linked
incentive (PLI) schemes. The funda-
mentals of the automotive component
"“industry are stronger than ever before,
as a lot of large businesses are either
low on debt or debt-free. This under-
lines that the sector has the capacity to
make new investments in capex.
Almost 60% of ACMA executive
committee members are ready to sup-
\ ply competitive products to the bud-
ding electric vehicle (EV) industry.
The remaining 40% say they will be
ready in the next two years.
Even with the challenges ahead, au-
"to component suppliers have only
come out stronger from-the Covid-19
led challenges.

The writer is president, Automotive
Component Manufacturers Association

(ACMA) U/
|



‘Icra lowers
revenue
forecast for
auto parts
industry

PRESS TRUST OF INDIA
New Delhi, 13 January

Rating agency Icra on
Thursday revised downwards
the revenue growth forecast
for the auto components ind-
ustry in the current fiscal year
to 15-17 per cent, citing the
impact of the Omicron wave,
delayed recovery in semicon-
ductors shortage and muted
two-wheelers demand.

_ It, however, said despite
the potential Omicron
Impact the domestic after-
‘market demand is expected
1o grow 8-10 per cent in FY22
‘while exports remain a bright
spot in the Indian auto com-
ponent story with an esti-
mated growth of over 20 per
cent this fiscal year.

“ “The (revenue) growth
forecast for FY2022 has been
revised downward by 200
bps to 15-17 per cent from the
earlier estimates due to the
ongomg Omicron wave,
‘delayed recovery in semi-
conductors and muted two-
wheelers and bus demand,”
Icra assistant vice-president
and sector head Vinutaa S
said in a statement.

Icra expects the “robust
15-17 per. cent revenue
growth” in the ongoing fiscal
year for the Indian auto cor- -
ponent industry to be driven
by domesti¢c OEM, replace-
ment, export volumes and
pass-through of commodity
prices, she added.

The healthy volume
growth would come on a low
base of FY21, Vinutaa said,
adding there could be a
downward bias to Icra’s esti-
mates in case of prolonged
lockdowns or significant
demand slowdown because
of the Omicron wave. Most
domestic original equipment
sub-segments may register
healthy volume growth in
FY2022, albeit, on a low base
of the last fiscal, Icra said,
adding pass-through of com-
modity prices willalso inflate

revenues by 4-5 per cent. /

Business Standard 14t January 2022

Business Standard 14t January 2022

g TeslanotinIndia .

due to challenges .
Wlth govt Musk

ANURAG KOTOKY
13January

Elon Muskhas wanted to sell‘l‘esla
cars in Indid as eatly as 2019. Three
years later, the US electric-vehicle
pioneer isn’t really much closer.
“Still working through a lot of
challenges with the government,”
© Musk said on Twitter Thursday,
‘replying to a user who asked if there
was any update on Tesla’s launch
in the country.

.Tesla, CEO Musk and ' Prime -
Minister Narendra Modl’s administration have been in‘talks for -
years, but disagreements over a local factory and the country’s
import duties of as much as 100 per cent have led to an impasse.
The government has asked the EV maker to ramp up local pro-
curement and share detailed manufacturing plans; Musk has
demanded lower taxes so that Tesla can start off by selling
imported vehicles at a cheaper price in a Budget-conscious
market.

' In’October, an Indian minister said he had asked Tesla to

: av01d selling China-made cars in the country, arid urged the
- automaker to manufacture, sell and export vehicles from a local

factory. India, with a population comparable to China, is a highly
promising market for EV makers, but the country’s roads are
still dominated by cheap, no-frills cars made by the local units
of Suzuki Motor Corp and Hyundai Motor Co

Tesla will also face competition from other foreign players,
including Mercedes-Benz, which announced on Wednesday
that it will roll out a locally assembled EQS — the electric version
ofits flagship S-Class sedan — in India by the fourth quarter.

BLOOMBERG//



Automoblle sales in

SHALLY SETH MOHILE
Mumbai, 14 January

he December quarter (Q3)
sales of automobiles
across all segments in
India, the world’s fifth-
largest market, hit a multi-year low

owing to pandemic-induced fac-

tors, which disrupted both supply
and demand.
A persistent increase in raw

material costs, cotipled with safety.

and emission regulations, jacked up

vehicle prices, particularly hitting 5SS

those at the entry level of the market,
Society of Indian Automobile
Manufacturers (Siam) said on Friday.

The auto industry body expects
the current quarter to be better but
stopped short of sharing any guid-
ance. Sales or despatches to dealers
across all the categories dropped to

. a little more than 1.2 million units

in the quarter against just over 1.4
million in the corresponding period
last year. They were over 1.3 million
units in Q3 2019.

The weak performance this time
has pulled the compound annual
growth rate (CAGR) of each segment
into negative territory.

The CAGR for passenger vehicles
— from the December quarter of
2017 to the December quarter of

Business Standard 15t January 2022
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2022 — is minus 1.1 per cent, for
three-wheelers minus 17.6 per cent,
and for two-wheelers minus 6 per
cent.

“The third quarter was not in
accordance with the expectations

for most of the segments. The festive
season was weak compared to the
past years. Soon after the second
wave, there was an increase in

demand,” said Kenichi Ayukawa, l

president, Siam. Turn to Page 13 b

fNarnolia Securities.

Automobile...

“But the industry fa:ced chal-
lenges'mainly due to supply-

" side issues relating to semicon-
* ductors. For the customers of

entry-level vehicles, the cost
hasseen asignificantincrease
mainly due to increase in the
raw material prices and the
impact of regulations,” said
Ayukawa, in his opening
remarks at the virtual press
conference.

As a result, during the
quarter, passenger vehicle
sales touched the lowest point
in five years, two-wheelers the
bottom in nine years, com-
mercial vehicles (leaving aside
2020) the lowest in five years,
and three-wheelers, the worst
impacted, tanked to the lowest
level in 13 years, said Ayukawa.
Besides the pandemic, a high
cost of ownership, which came
onthe back of rising raw mate-
rial prices and ensuing price
hikes, dented sales, he said.

The industry has been fac-
ing supply-chain issues for
more than a year. Theshortage
is expected to continue as
fresh investment in creating
semiconductor-making units
will take some more time to
come on stream, he said.

Ayukawa said some seg-
ments of the automobile mar-
Kket, like two-wheelers, did
have high inventories.

Three-wheelers had started
recovering but things have
gone into reverse during the
third wave, he said.

Sales in the current quarter
are expected to be better than
in the previous one but will
depend on the way the pan-
demic pans out, said Ayukawa,
steering clear of giving any
firm projections.

Hemal Thakkar, director,
CRISIL Research, said the
Siam data showed that dealers
in passenger vehicles con-
tinued to have lean inventories
and demand continued to out-
pace supply. In the case of two-
wheelers, there is a slowdown

. in demand, resulting in high

inventories at the dealers’ end
despite two continuous
months of correction by the
manufacturers.

“Sales of commercial
vehicles have seen consistent
recovery as economic activ-
ities continue to show
improvement ... However, the
impact of Omicron is some-
thing that needs to be mon-
itored in the coming months,”
he said.
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| DESPITE STRONG DEMAND...

Car Sales Fall 13%in
Dec as Chip Shortage

Hurts Production

' not lnlude Ta

Our Bureau

New Delhi: Passenger vehicle sa-
les in India slid last month despi-
te a strong demand because the
global shortage of semiconduc-
tors continued to impact produc-
tion, even as calendar year sales
breached the 3 million mark for
only the third time in 2021.

As per data from industry body
Society of Indian Automobile
Manufacturers (SIAM), carma-

kers sold 219,421 passenger vehi-

cles in the domestic market in De-
cember, down 13% year on year.
The decline in sales is lower at
around 8% when the numbers of
Tata Motors are included. Tata
. Motors, which has stopped repor-
ting data on a monthly basis to SI-
AM. sold 35,299 passenger vehi-
cleslastmonth:. .

“For the full year 2021, sales of
passenger vehicles in the local
market grew by about 27% to 3.08
million units. Passenger vehicles
sales had previously crossed the
3-million mark in 2017 and 2018.

Automakers in India report
wholesale dispatches from facto-
ries and not retail sales to custo-
mers.

In the financial year third quar-
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- 30,82,421

otors. Domestic sales only
Source : Saciety of Indian Automobile Manufacturers (SIAM)
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ter ended December, passenger
vehicle salesfell 15% year on year
to 761,124 units mainly due to a
global chip shortage that forced
almost all carmakers to cut down
production. 1

Two-wheeler sales in the domes-
tic: market were down 25% to
3,598,299 units in the third quar-
terduetorise inacquisition costs
and continued economic impact -
of the second wave of the pande-
mic inrural markets.

‘For December, two-wheeler sa-
lesfell 11% to 1,006,062 units.

“Quarter-3 sales including tho-
se of the festive season were not
as per expectations,” said Keni-
chi Ayukawa, president of SIAM
and managing director and CEQ
of Maruti Suzuki. “All segments
arestillbehind by many years. In-
dustry is working hard to maxi-
mise production and minimise
the impact of supply constraints
while ensuring safety of people
inthe entire value chain.”

Rajesh Menon, director general
of SIAM, said passenger vehicle
sales in the third quartgr were
largely affected by supply const-
raints while the two-wheeler seg-
ment was majorly impacted due
tosubdued demand. /
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Sohinder Gill, CEO, Hero Electric, speaks on

| the challenges, growth outlook for the sector

Do you see the supply chain
industry gathering pace?

As demand for electric two-
wheelers surge, the supply

“Blectric 2-wheeler industry may see ¥94,000-cr investments in 5 years’

| GBALACHANDAR

Chennai,December 31
The electric vehicle revolution
in the Indian two-wheeler
market has created big
opportunities, and as a result,
the segment has seen the entry
of numerous players. Many of
them are reporting good
progress and are making
additional investments even as
the charging ecosystem is
evolving.

Hero Electric is the largest
electric two-wheeler brand in
the country, and has embarked

.| ona massive expansion plan for

future growth. CEO of the
company Sohinder Gill spoke
about electric two-wheelers,
supply chain industry,
challenges and the growth
outlook. Excerpts:

How would you describe
the electrification in the
two-wheeler segment?

The conscious shift to sustain-  chain has been margin-

How are OEMs ensuring

quality standards in EV

manufacturing?

OEMs have multiple check-
points during the pro-

system used in electric vehicles.
Moreover, the ‘Charging Infra-
structure for Electric Vehicles -
Guidelines and Standard’ states
the role of various stakeholders

checks during the production
process. Moreover, we only use
 the highest quality materials
“and parts to make the vehicle

_ safe for our customers.

of Central and States to ensure

able solutions and increased
fuel prices have fuelled the de-
mand for electric 2Ws in the
country.. The Government's
push towards electrification
with a revised FAME-II subsidy

structure and  State-wide
policies have helped steer the
segment.

At Hero Electric, we have wit-
nessed a hockey stick growth
with upward sales momentum,
which has driven us to expand
production capabilities at our
Ludhiana plant to 5 lakh units,
from 1 lakh. We will manufac-
ture more than 1 million EVs by
2025.

The EV penetration will con-
tinue to grow with the Govern-
ment's aim to have sales penet-
ration of 30 per cent for private
cars, 70 per cent for commercial
vehicles, 40 per cent for buses,
80 per cent for two and three-
wheelers by 2030.

ally strained. But, once
the manufacturing ca-
pacity and other facilit-

ies are in order, the pace QINgE=23VAIAY

will gradually pick up.
So far, there is limited trac-
tion in the EV space. However,
more companies are now in-
vesting in the segment like
manufacturing, infrastructure,
battery/cell ~chemistry, etc.
There is a strong push from the
Government to promote the
production of cell technologies,
components, etc., with PLI and
ACC PLI schemes. Implement-
ing these schemes will ease sup-
ply chain stress aiding growth.

The conscious shift to sustainable
solutions and increased fuel prices

have fuelled the demand for
electric 2Ws in the country.

SOHINDER GILL
CEO, Hero Electric

Ketan.Thakkar@timesgroup.com

Mumbai: Bajaj Auto, the country’s
second-largest motorcycle maker ex-
pects electric vehicles to account for
1520% of the overall two-wheeler
market inthenext4-5years, asitgears
upto build a range of products across
price points and lead the space.

The company has already announ-
ced the setting up of a subsidiary and
thq foundation stone for the 500,000
unit electric vehicle facility was re-
cently put upat Akurdi in Pune.

Rglgesh Sharma, executive director;
Bajaj Auto told ET that the transition
from two-wheelers to EVs has gathe-
red pace but will unfold in a signifi-
cant manner only over a long period
of time. “While it is difficult to preci-
sely predictthepenetration duetothe
multiplicity of variables, we may see
the rate climbing 15% to 20% of the
two-wheeler industry in say 4 to 5 ye-
arsfrom the current1% levels.”

Atpresent, electric vehiclesaccount
for about1.1% of the overall two-whe-
elermarket with sales of 135,000 high-
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duction stages of an
electric two-wheeler
to ensure the quality
of products. These

standards are

defined for product specifica-

tions, process workflows, and

work instruction. It is imperat-
ive to note that EVs have fewer
moving parts, which
means lower main-
tenance costs and
needs. The SAE
standard  has set
the acceptance cri-
teria for the lith-
jum-based re-
chargeable

V]
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v
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NEW FACILITY with 500,000-unit capacity to come up in Pune: co working with KTM on R&D

‘Bajaj Auto to Charge Up 2-wheeler Portfolio,
Expects EVs to Grab15-20% Share in 4-5 Yrs

speed two-wheelers. A 15-20% penet-
ration of F'Y21 market size would me-
an a volume of about 2 million to 3
million units. Yet the excitement in

the marketplace is

= unprecedented,

Thecompany With new players
believes it and a fresh capacity
hasagood | of about 12 million
portfolio units lined up with
across KTM, an investment of
Chetakand over 10,000 crore
Husgvarnato committedfor EVs.
succeedin Sharma said that
this space the developments

y are leading to the
birth of_ anew industry and the dis-
proportionate excitement generated

- isonly tobe expected. Infacf, new ent-

rants and thehigh profilediscussions
willaid the transition of the industry,

“While convenience, freedom from
fuel price hikes, government support
apd new product solutions are dri-
ving the transition, there is conside-
rgt;le ambiguity around product sta-
bility, real-world user experience and
costs which are mitigating this trans-
ition. Hence, we can anticipate that

Bajaj Auto

4700
3521.75 Share Price on BSE ?)
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both formats may coexist for a consi-
derable period,” Sharma said.

Bg_jaj Auto’s managing director
Rajiv Bajaj recently said that going
forward, except for implementing
one state-of-the-art ICE platform
that is currently under develop-
ment, all “our R&D drivetrain reso-
urces are now laser-focused on cre-
ating EV solutions for the future”.

“This alignment reflects our beli-
ef that light electric vehicles for
sustainable urban mobility is an

quality developments

. across the country.
\ At Hero ' Electric,

*  safetyis of utmost

\a-@= " priority that is en-
- i sured by our R&D
team through vari-

What is your growth

outlook for electric
two-wheelers in 2022?
Overall, the electric two-wheeler
segment is projected at 60-70
per cent adoption by 2030 and
80 per cent penetration by
2050.As the sector grows, wean-
ticipate multiple challenges
and opportunities in 2022 like
charging infrastructure, easy
and faster loan approvals, etc.

It will increase in demand
with significantly increased
competition, considering con-
sumers' understanding of the
potential and benefits of mak-
ing the EV switch.

India is the largest two-
wheeler market with 17 per cent
segment space, with 1EV per 125
vehicles. ~ The  segment’s
heightened interest and invest-
ments are estimated at 94,000
crore in the next five years. /

ous

idea whose time may finally have
come,” Bajajhad said.

Bajaj Auto on its part has started
working on a range of products
right from scooters, motorcycles,

* three-wheelers and high-perfor-

mance scooters and motorcycles
for KTM and Husqvarna brands.

Sharma said KTM and Bajaj are
working jointly in several areas of
EV development, including design,
technology and product develop-
ment. Alternatively; its association
with Yulu is also offering critical in-
puts into the last mile two-wheeler
market. “As we do currently, we will
cgntinuo_usly evaluate the opportu-
nities to share platforms too. Qur
alliance with Yulu gives us invalu-
able insights into customer beha-
viour and developments in the sha-
red mobility and delivery space
which will inform our product de-
velopment,” added Sharma.

Bajaj Auto believes that it has a po-
tent portfolio of products right from
Chetak, KTM, Husqvarna amongst
others to succeed in this emerging
space in India and around the wor%
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“Greaves Electric to drlve in new scooter, cargo 3W

Hopes to emerge a strong player in
the last mile transportation segment

G BALACHANDAR

Ehennai, January 4

Leading electric two and
three-wheeler manufacturer
Greaves Electric Mobility, an
arm of Greaves Cotton Ltd,
is working on a new set of
products, which will in-
‘clude a high-speed electric
scooter and an electric
three-wheeler cargo vehicle,
to strengthen its position as
an integrated player in the
last mile transportation seg-
ment.

Two and three-wheelers
make about 84 per cent of
the Indian last mile mobil-
ity segment.

“Our intent has been to be
a strong player in this seg-
ment with a range of elec-
tric two and three-wheelers.
We are now in a good posi-
tion, because we have now
proven product platforms
and the learnings from cus-
tomers. These will only
make us better going for-
ward,” Nagesh A Basavan-

halli, MD and Group CEO
Greaves Cotton Ltd, said at
its electric vehicle manufac-
turing facility at Ranipet,
about 115 km from Chennai.

With the establishment of
its new electric vehicle fact-
ory at Ranipet, which can be
ramped up to produce 1 mil-
lion vehicles a year over
phases from about 120,000
units now, and higher local-
isation levels in its electric
products, strong retail pres-
ence through its Greaves Re-
tail, the company hopes
that it is well-positioned to
benefit from growing ac-
ceptance of electric vehicles
in the country.

Robust demand

Last month, the Greaves
Electric Mobility (erstwhile
Ampere Vehicles Private Ltd)
sold more than 10,000
units, including 9,000+
electric two-wheelers. “Ttie
market demand for our
electric vehicle has been ro-

Abt 70 per cent of the workforce at the Greaves Electric Mobility

factory at Ranipet are women from nearby locations sjoy GHosH

bust. We expect the trend to
continue if there is no big
surge in the third wave of
the pandemic,” said
Basavanhalli.

Ever since the acquisition
of Ampere, our teams have
been able to improve on
product and pricing in the
past 3 years. “When we ac-
quired it was 70 per cent
lead-acid products and the
average selling price was
%35,000. Now, about 80 per
cent is lithium-iron based
and the average selling
price is more than X70,000

by transitioning into the
high-speed  scooter  seg-
ment, which will be our
core,” he added.

Affordable mobility

“We will come out with a
new high-speed scooter and
our positioning will be af-
fordable mobility. Under
this, we will offer high
speed, lithium-battery
powered products. But we
may not play in the subX1
lakh category. More details
about the new products will
be announced in a quarter

or two,” said Basavanhalli.
He also indicated that the
company will soon come out
with a new electric cargo
three-wheeler with a carry-
ing capacity of about 500 kg,
targeting categories such as
e-commerce segment.

E-rickshaw category

Its electric two-wheelers are |
sold under Ampere brand, |

while e-rickshaws are sold
under ELE brand, which was
acquired by Greaves in July
2020. To further strengthen
its 3W business, it picked up
26 per cent in Hyderabad-
based MLR Auto,
makes electric three-wheel-
ers, a few months ago. With
these three categories, the
company hopes to emerge as
a strong player in the last
mile segment.

The company, on Monday,
opened an Ampere Experi-
ence Centre at the Ranipet
factory campus. The move is
part of its objective to
provide a phygital experi-
ence to the prospective buy-
ers of its electric
two-wheelers.

L
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OIa Says Deliveries
~onTrackamid Plaints

e W -

SUUL P UERR T Ry

Sharmistha Mukherjee, Pranav
Balakrishnan & Nehal Chaliawala

NewDelhi | Bengaluru | Mum-
bai: Ride hailing major and elec-
tric vehicle (EV) manufacturer
Ola said it is ramping up produc-
tion operations and ensuring de-
liveries as scheduled, amid alle-
gations from a dealer’s body of
receiving consumer complaints
regardingnon-adherencetocom-
mitted timelines.

“We've pioneered a direct to con-
sumer delivery model and dis-
patched the 4,000 vehicles we had
committed for December. We are
nowfocussingonthedispatcheswe
have committed for January and
February 2022. We are ramping
up our production according-
1y”, Varun Dubey, chief market-
ing officer, Ola Electric Mo-
bility told ET. The firm’s
statement comes at a
time when Indus
try body Federa-
tion of Auto- ,
motive Deal- ‘&
ers’  Associ-
ation (FADA) 4
has said it

several com- §
plaints from

consumers regarding the non-ad-
herence to delivery timelines and
product specifications commit-
ted by Ola Electric Mobility.
Vehicle registration data of Ola
Electric scooters are significantly
lower than the number of deliver-
ies the company claims to have
made so far. As per the road trans-
port and highways ministry’s VA-
HAN dashboard, which main-
tains real-time vehicle registra-
tion data, about 439 Ola Electric
vehicles have been registered in
total as of Thursday morning.

For full report,go to
www.economictimes.com

Nos Mismatch

439 0la EVs registered
" on VAHAN so far

A U T USROS
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SHALLY SETH MOHILE
Mumbai, 12 January

Luxury car market leader
Mercedes-Benz India, will
launch another electricvehicle
(EV) model and assemble it
locally. This will be one of the
10 models the company plans
tointroduce in the current year
asitseeks to fortify its position
in the Indian market, said the
i company's senior executive.

. Itwill launch the EQC, the
i five-seater electric sedan in
India in the fourth quarter of
the current calendar year. It
- currently sells the EQC coupé
¢ here.

“It’s a product that will
create significant attraction in
the market. We will get a very
good response to the model,”
said Martin Schwenk, manag-

* ingdirectorand chiefexecutive
officer, Mercedes-Benz India.
It (the local assembly) gives
' anindication that the company
is expecting good volumes, he
added.
“There isa good case for the
. model to be locally assembled.
. It's a sedan - a segment we
¢ understand really well. We are
. not talking of some niche seg-
: ment here,” he said.
Though Schwenk was non-
: committal on whether the local
© assembly will enable Merc-
. edes-Benz to price the EQS

© Touted to be the ‘S-Class |
- OfEVs', slated fora Qu launch |

As part of its “product offensive” forindian

customers in2022,

Mercedes-Benz has planned to launch the new S-Class Maybach,
along with other offerings from the AMG stable, in the current year

more competitively than the
EQC, which is priced at ¥1.06
crore (ex-showroom), he said
the local assembly will help in
“mainstreaming luxury EVs”,
. The EQS is the brand’s first
all-electric luxury limousine,
which, as its nomenclature
suggests, is touted to be the ‘S-
Class of EVs'. A
India levies an import duty
of 100 per cent on imported
cars if the cost, insurance, and
freight (CIF) value exceeds
$40,000, or has a petrol or die-
selengine with a displacement
greater than 3,000cc and 2,500
Cc, respectively. For cars that
have a CIF value of less than
$40,000, the duty is 60 per
cent.
Most luxury carmakers

have lined up EV models for
India. They have been lobbying
with the Indian government to
reduce the goods and services
tax on imported EV models.
Schwenk said there has been
o progress on that front yet.

Retaining its leadership
position in the segment for the
seventh.  straight  year,
Mercedes-Benz sold 11,242
units in 2021 - up 42 per cent
year-on-year (YoY). Most of the
other luxury carmakers also
saw the 2021 sales advance at a
brisk pace YoY.

While sales at BMW India
soared 34 per cent to 8,876
units, Audi reported sales of

.32,921 units — up 101 per cent

YoY. The sales came on the
back of a low base 0f 2020;

Customers counter Ola’s
claim on e-scooters dispatch

Mercedes-Benztolaunch EV
model, assemble EQS in India

© German automaker expects
to 'mainstream luxury EVs'

Commentingon the overall
impact of the third wave on the
luxury car segment, Schwenk
said the showroom walk-ins
have not,been impacted sub-
stantially: He expects a sharp
bounce-back in much the same
way after the second wave 6f
Covid-19.

The global shortage of semi-
conductors, which have been
crimping global production, is
unlikely to ease for another six
months or so. “We will have'a
year of shortage in supplies,”
hesaid, adding that the imme-
diate threat is from a business
shutdown. As far as possible,
lockdowns must be avoided, he
pointed out. ;

As part of its “product offen-
sive” for Indian customers in
2022, Mercedes-Benz plans to
launch the new S-Class May-
bach and the EQS, along with
many other offerings from the
AMG stable, in the current year,
A strong demand pull for its
models will help the German
automotive major achieve dou-
ble-digit growth even in the
current year, said Schwenk. *

At the end of 2021,
Mercedes-Benz had an order
book of over 3,000 models,
with a waitlist for some models
being as high as six months.
The GLA, GLC, GLE, GLS, A-
Class, E-Class, and the S-Class

«» are the models on the waitlist. /

Business Line
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YATTISONI
Bengaluru, December31 ‘

Ola electric ' customers have
countered Ola CEO Bhavish Ag-
garwal's claims of e-vehicles dis-
patch that were due for delivery
inDecember.

Multiple customers took to
Twitter to share screenshots of
their order tracking page which
still says that the scooter is get-
ting ready.

"If ALL vehicles are dispatched
then why app|website showing
the status like “Getting your
scooter ready?? Is it an app/web-
site bug? Please let us know the
exact status of our vehicle”
tweeted Chintan ~ Bhatt
(@iamchintanbhatt).

Another customer from Pune,
Amit (@amiti23) said in reply to
Aggarwal's tweet, “Honestly,
what the point of lying? My
vehicle is not even ready as per

our app. Why not just say, we
)t,ried bgsI;, almzst finished, failed

some people, will deliverremain-
ingasearlyaspossibleetc. Saying

we dispatched all, is not right
whenappsaysitisgettingready.”

In addition to this, customers
who have ordered liquid silver
colour Ola scooters said the com-
panyitself hasintimidated them
of delayin deliveries.

"Seems like your team is tak-
ingyou foraride. Gota mail from
@OlaElectric that liquid silver is
behind schedule for December
delivery and delivery date is now
Jan’*" " '10th," ' :;"said’ <t {TSB
(@TheBalaSub) on Twitter.

Heavydemand
The email screenshot shared by
the customers said due to heavy
demand for the liquid silver col-
our scooter, the delivery is run-
ning behind schedule and will
be dispatched by January10.
However, if the customers
want to expedite the dispatch of
theirscooter, theycan pickanyof |
the othernine colours. i
BusinessLine queries sent to
Ola did not elicit a response, till
the time of publication. /



Two-wheelers
continue to
drive volumes

GBALACHANDAR

Chennai, January 5

With record volumes in
December, total registered
electric vehicle sales in India
more- than doubled in 2021
compared t02020 and crossed
the three-lakh mark in 2021,
the highestever  annual
volumes.

The EV segment continued
its sales momentum in Decem-
ber, clocking 50,889 units, up
21 per cent on a sequential
basis and a jump of 240 per
cent year-on-year. This is the
first time that EV registrations
have crossed the 50,000-mark
in a month, according to offi-
cial data from the Union Min-
istry of Road Transport and
Highways.

The total registered EV sales
for the full calendar year 2021
crossed the three-lakh mark
and stood at 311,339 units. In
2020, it stood at about 119,654
units, while the total number
for 2019 was 161,312 units.

The electric two-wheeler
segment continues to drive EV

A

Business Line 6t January 2022

EV sales more than double
in 2021, cross 3-lakh mark

overall high-speed electric two-wheeler sales in December 2021
stood at 24,725 units, up 10 per cent sequentially

volumes in the country. The
overall high-speed electric
two-wheeler sales in Decem-
ber 2021 stood at 24,725 units,
up 10 per cent sequentially
and a whopping 444 per cent
year-on-year.

The total high-speed electric
two-wheeler sales for 2021 are
estimated at 1.37 lakh units, ac-
cording to data compiled by
JMK Research.

Alternative to ICE

“Higher purchase costs of ICE
two-wheelers and fuel prices
have adversely affected the
TCO (total cost of ownership)
equations, compelling pro-
spective buyers to look for al-
ternatives. And electric 2Ws

ra

have timely emerged as the
most competent and compar-
able alternative to ICE 2Ws. So,
the outlook for this disruptive
tech looks bright,” said Suraj
Ghosh, Associate Director,
Powertrain = & Compliance
Forecasts-South  Asia, IHS
Markit.

However, industry analysts
point out that the demand for
electric two-wheelers has to
turn organic before the sub-
sidy schemes run out. Because
at present Central and State
governments’  promotional
programmes have played a vi-
tal role in helping E2Ws
achieve price parity with ICE
vehicles.

The top 10 players - Hero

EV sales race past
3-lakh mark in 2021

Chennai, January 5

With record volumes in December, the
total registered electric vehicle sales in
India more than doubled in 2021
compared t0 2020 and crossed the
three-lakh mark, the highest-ever

annual volumes.

The EV segment’s sales momentum
continued in December, clocking
50,889 units, up 21 per centona
sequential basis and a jump of 240 per
cent year-on-year. This is the first time
that EV registrations have crossed the

50,000-mark in a month, according to

data from the Union Minisfty of Road

Transport and Highways.
The total registered EV sales for
calendar 2021 crossed the three-lakh

mark and stood at 311,339 units. In 2020,

it was 119,654 units, while the number

for 2019 was 161,312 units.

The electric two-wheeler segment
continues to drive EV volumes. The
overall high-speed electric two-wheeler
sales in December stood at 24,725 units,

up 10 per cent sequentiallyand a ‘.

whopping 444 per cent year-on-year. |

Electric, Okinawa Autotech,
Ampere, .Ather, :iPure EV, TVS
Motor, Benling India, Revolt,
Bajaj Auto, Jitendra New EV
Tech — accounted for 94 per
cent of the total registrations
in December. 2021. Also, after a
gap of about seven months,
sales of Okinawa were higher |
than Hero Electric’s volumes
in December 2021,” says JMK
Research.

\Total electric car sales stood
at 2,522 units in December
2021, up 64 per cent over the
previous month and 410 per
cent year-on-year in registra-
tions. Tata Motors was the ma-
jor driver of electric car sales
during the month, accounting
for 93 per cent of the total re-
gistrations in December 2021.

Electric 3W sales
The sales of registered E3Ws
(both passenger and cargo-
type) in December 2021 stood
at 23373 units, a sequential
growth of 29.8 per cent.
Electric two-wheelers and
passenger-type electric three-
wheelers accounted for 903
per cent of total registrations
in December 2021. Electric cars
accounted for 5 per cent, and
cargo electric three-wheelers
held 4.3 per cent. %
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EV start-up Simple Energy to begin
e-scooter deliveries from June

OUR BUREAU

| Bengaluru, January 12

| Electric vehicle (EV): and

clean energy start-up Simple

' Energy, will start the delivery

of its flagship scooter Simple

| One from June.

The company has reported

" a total of 30,000 pre-book-

ings. till date,. for; the EV
scooter priced at %1,09,999

| (ex-showroom). Simple One

offers a driving range of 203
km in Eco mode and a max-
imum range of 236 km in IDC

. for a fully charged battery.

The vehicle can accelerate
from 0 to 40 in less than 2.95
seconds along with a speed

W of up to
. 105km/h,

. the com-
pany said
~in a state-
ment. It
comes
with the
30L. -boot
spdce and features like intu-
itive = smart  dashboard,
among others.

Suhas Rajkumar, Founder
and CEQ, Simple Energy, said,
“We are elated with the mar-
ket response that has been
coming across our way on
Simple One. The technology
used for Simple One will

Suhas Rajkumar,
Founder and CEO

define and enable our future
in this industry.” The electric
scooter will be produced in
phase 1 of the manufacturing
unit located at Hosur, Tamil
Nadu, which will have an an-
nual capacity of up to 1 mil-
lion units.

The factory is currently
getting ready for mass manu-
facturing, and will be opera-
tional in the coming weeks.
The company has also com-
missioned a second plant in
Dharmapuri, - Tamil Naduy,
which will be spread across
600 acres and have a capa- |
city of 12.5 million units

annually. / l
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"HOPhas3100 crto

Expand EV Unit

Eye_s 10 new products over next3yrs !

Sharmistha.M
@timesgro-
up.com .

New Delhi:
HOP Electric
Mobility, a di- 2
versified busi-
ness venture of
Rays Power In-
4ra, is looking at inves-
ting 100 crore over the next
two years to expand manu-
facturing capacity for elec-
tric vehicles.

- The company currently
has a manufacturing unit at
Jaipur with a production ca-
pacity of 50,000 vehicles per
annum, which can be expan-
ded to roll out 100,000 units
every year. HOP Electric

On Target

HOP Electric’s CEO expects

monthly volumesto
~ goupto4,000units

Eyes 50,000 unit
sales inCv2022

| plans to set up
a second ma-
nufacturing
fac111ty, which will take the
total capacity to 500,000
units per year by 2023. The
company is looking at rai-
sing resources to fund its ex-
pansion plans.

To shore up volume¥, the l

company is looking at laun-
ching 10 new products over
thenext three years. /

Business Line
6th January 2022

4’—mobi]ity business:
TVS Motor appoints
Venkat Viswanathan
astechnical advisor |

OUR BUREAU
Chennai, January 5
TVS Motor Company has an-
nounced the appointment of
Professor Venkat Viswanathan |
as Technical Advisor for its Elec-
tric Mobility business as the
leading two and three-wheeler
maker has been accelerating its
electric vehicle focus through
organic and inorganic means.
Viswanathan
brings broad ex-
pertise in en- |
| ergystorageand
g Li-ion batteries,
specifically elec-
tric  vehicles.
Venkat - This association
Viswanathan will  signific-
antly enhance
TVS Motor Company's battery
technology capabilities and
strengthen its commitment to
offer best-in-class green mobil-
ity globally, said a company |
statement.

Professor at CMU.
Viswanathan is an Associate Pro-
fessor of Mechanical Engineer-
ing at Carnegie Mellon Univer-
sity and is a recipient of
numerous awards, including
the National Science Founda-
tion CAREER award, Alfred P.
Sloan Fellow, ONR Young Invest-
igator Award-and MIT Techno-
logy Review Innovators Under
35 Finalist. ,
“l am excited to associate

with TVS Motor Company tobe a
part of their vision to build a
strong EV ecosystem. I look for-
werd to working in great syn-
ergy with the company known
for its pioneering technologies
in future mobility” said
Viswanathan.

7




{BALACHANDAR
hennai, December 31
021 proved to be a mix of
shock and surprise’ for the
ndian two-wheeler industry.
After a good start for 2021
vith about 25 per cent
rowth in bike and scooter
ales (wholesale) in the
Aarch quarter, the two-
vheeler slipped into a slug-
rish phase in the subsequent
veriod of the year with the
econd wave of the pandemic
ipplying brakes to growth.
spril-November 2021 period
aw a six per cent decline in
rike sales as compared to the
:ame period last year, while
icooter volumes fell 3 per
‘ent.

ey factors
vany factors pulled down
he two-wheeler sales. They
ncluded a dent
n the affordab-
lity and senti-
nents of pro-

‘wo-wheeler g
buyers due to |
-educed discre-
donary income
»n the back of
ob losses,
salary cuts and
higher medical . expenses.
Also, relentless hike in prices
of two wheelers, record high
level of petrol prices along
with uneven monsoons and
delayed harvestimpacted the
revival. Rural-dependent
entry bike segment was
among the worst affected
even as the demand for
premium two wheelers was
relatively better till semicon-

plalpl

ipective A

PRESS REPORTS

ON

TWO-THREE WHEELERS
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T'wo-wheelers will continue to ride the e-wave

\cquisition costs of conventional vehicles
ind higher fuel prices have pushed
yeople in cities towards e-vehicles

ductor - shortage  issue
cropped up.

“Despite stable rural eco-
nomy, there has been little to
no improvement in the in-
come levels and the actual
cash in hand of the rural
folks, perhaps employment
opportunities have ‘been
scarce and uncertain.As ares-
ult, the mass market
sub-125cc segment 2Ws, in-
cluding bikes and scooters,
have seen tremendous de-
cline,” said Suraj Ghosh, Asso-
ciate Director, Powertrain &
Compliance Forecasts-South
Asia, IHS Markit.

Though the two-wheeler
segment may end 2021 with a
marginal growth due to
strong performance in Qi,
the outlook remains challen-
ging as enquiry levels at deal-
erships are low.

“The 2W mar-
ket, which con-
tinues to face de-
mand
headwinds, may
further gointoa
| slump if the
third wave be-
comes a reality,”
said Vinkesh Gu-
lati, President,
Federation - of
Automobile Dealers Associ-
ations (FADA).

The E-wave
Amid this gloom, the E-wave
spelt some cheer. Electrifica-
tion caught on well in the
two-wheeler segment in the
post-second wave period and
sales of electric two wheelers
have been soaring.

“2021 has been disruptive

for the Indian‘automobile in-
dustry marking the begin-
ning of electrification and
the green mobility revolu-
tion. The EV penetration will
continue to grow in the com-
ing years,” says Sohinder Gill,
CEO, Hero Electric, country’s
largest electric two-wheeler
company.

While high acquisition
costs of conventional two-
wheelers and higher fuel
prices pushed people in cities
towards electric vehicles, the
major driver has been the re-
vamp of the Central govern-
ment’s incentive scheme.
Scooter segment has turned
out to be most attractive for
electrification now, though
electric bike ‘models have

also hit the market.
According to rating agency
ICRA, total electric two

volumes crossed the .one-
lakh mark during January-
November 2021 period. Share
of electric scooters touched
high single digit overall

The major driver has been the revamp of the Central government’s incentive scheme |

scooter volumes in Novem-
ber 2021. “The government’s
move to increase the FAME II
subsidy from %10,000/kwh to
%15,000/kwh saw immediate
impact on demand. Addition-
ally, several state government
EV policies have also added to
the benefits and galvanised
deémand,” said Suraj.

New players

Interestingly, the electrifica-
tion journey in the two-
wheeler segment was spear-
headed by new entrants.
Though players like Ola Elec-
tric are struggling for a take-
off after making a huge noise,
other players such as Hero
Electric, Okinawa, Ather, Pure
EV, Ampere and WardWizard
are carving a niche. Gradual
increase in electric two-
wheeler saleshave prompted
a number of new players to
ramp up operations with ad-
ditional investments even as
they continued to join hands
with many players to beef up

e

charging infrastructure
across the country.
“Considering the size of
the two-wheeler marketin In-
dia, it's one of the most im-
portant segments to under-
take the decarbonisation
process across the country.
Customers have shown a pos- |
itive intent towards the elec-
tric two-wheelers,” said Yatin
Gupte, Chairman & Man-
aging Director, WardWizard
Innovations and Mobility
Ltd. ‘
The pace of acceleration
has also driven conventional
segment (internal combus-
tion engine) leaders such as
Hero, TVS Motor and Bajaj to
accelerate  their electric |
vehicle plans with several |
hundred crores of invest-
ments in product develop-
ment and manufacturing.
But challenges abound.
The supply chain of key EV |
components is still heavily |
dependent on imports, espe-

cially for batteries. //
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Export demand helps two-wheeler
companies tide over domestic setback

Last year, Hero MotorCorp, Bajaj Auto
and TVS Motor sold more two-wheelers
outside the country than ever before

SWARA] BAGGONKAR
Mumbai, January 6
Hero MotorCorp, Bajaj Auto
and TVS Motor Company sold
more two-wheelers outside
the country than ever before
after local demand suffered a
setback following incessant
rise in product and fuel
prices. .

These three Indian brands,
which control over 60 per
cent of the domestic two-
wheeler market, have made
inroads not only into devel-
oping markets of Latin Amer-
ica, Asia and Africa butalso in
the developed markets of
Europe, US and Japan.

Like in India, the three
companies compete with
each other in several overseas
markets besides competing
with the traditional heavy-
weights Honda, Suzuki and
Yamaha and some Chinese
companies.

Pulsar’'s dominance
Pune-based Bajaj
Auto, India’s third
largest two-wheeler
producer, sold more
two-wheelers abroad
than within the coun-
try in 2021, a first for
the company. Export
share in Bajaj Auto’s
total sales last year
stood at nearly 56 per
cent against 49.44 per
centin 2020.

The 125cc plus segment
contributed 41 per cent of
two-wheeler volumes during
2021 while its flagship brand
Pulsar achieved its highest
ever export sales as it re-
mained the dominant two-
wheeler brand in Colombia,
Mexico, Argentina, Turkey,
Bangladesh and Egypt. Boxer,
abike brand withdrawn from
India, is the best-selling
brand in key African nations.

While exports of Bajaj Auto
in 2021 grew 32.5 per cent to
2.23 million (1.68 million in
2020), domestic volumes in
comparison grew by only 3.76
per cent in 2021 to 1.78 mil-
lion units (1.72 million in
2020).

Models
by TVS
Chennai-
based TVS ©
Motor

” Bajaj Auto’s flagship
brand Pulsar achieved
highest-ever export sales

Company also expanded its
export market last year, by
selling more than one mil-
lion two-wheelers for the first
time. The maker of Apache
and Jupiter, TVS’s export con-
tribution grew to 34 per cent
in 2021 from 24.44 per cent in
2020, as per data shared by
the company.

Demand from South Asia,
West Africa and Latin Amer-
ica helped TVS to grow ex-
ports by 71 per cent to 1.09

. million units in 2021 (6.43

lakh in 2020). TVS has the
highest number of two-
wheeler brand offerings out-
side of India than within the
country including motor-
cycles, scooters and mopeds.

In fact, TVS has come up
with country or region spe-
cific models. Some of its mod-
els are specific to a country or
region and won't be foundsin
other parts of the world.

On the other hand, do-
mestic demand for TVS re-
mained subdued during

® 2021 The company posted a

growth of 6 per cent with

in 2021 against 1.98 mil-
lion in 2020.

Hero’s thin
export volumes
Hero MotoCorp,
India’s largest
two-wheeler
maker, also
signific-
antly expan-
ded its ex-
port market.
The Dethi-
based company

= sales of 2.11 million units -

has been focussing on ex-
panding its global footprint.
The company even opened
few assembly plants in coun-
tries such as Columbia and
Bangladesh.

Compared to Bajaj Auto
and TVS, Hero’s export
volumes are smaller. The ex-
port share of the Munjal fam-
ily-promoted company grew
to 5.4 per cent in 2021 com-
pared to 3 per cent in 2020.
The company clocked a
growth of 71 per cent in ex- |
port volumes at 2.89 lakh in |
2021 against 1.69 lakh in
2020.

Impact of Covid-19 '
High cost of ownership, bad
rural sentiment, work-from- |
home practice and the latest
threat of Omicron impacted
sales of two-wheelers in India
during December, according |
to the Federation of Auto- |
mobile Dealer - Association
(FADA). |
ICRA, in its report, said: !
“The two-wheeler segment
has been the most impacted,
as affordability and demand
sentiments was hit sharply
by the second wave. The re- |
duced discretionary income |
due to job losses, salary cuts |
andjor Covid-induced med- !
ical expenses, coupled with |
relentless increase in two- ‘
wheeler prices, record high |
petrol rates, uneven mon-
soons and delayed harvest, ‘.
and moderation in financing |
availability, have signific- |
antly impacted the industry’s l

prospects, especially in the |
entry segment.” /



PRESS REPORTS
ON
TRACTORS
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Annual tractor production crosses 1 million,
exports surpass 1 lakh for the 1st timein 2021 |

But production,
sales hit a 20-month
low in December

GBALACHANDAR

Chennai,January9

Despite hitting a 20-month
low in production and do-
mestic sales in December, the
calendar year 2021 proved to
be a record year for the tractor
industry with annual produc-
tion surpassing the one mil-
lion milestone and exports
crossing the one lakh mark for
the first time in history.

Strong domestic sales mo-
mentum in the first half of
2021 and sustained growth in
exports in the past several
months pushed the total do-
mestic tractor production for
2021 to 1,065,280 units, the
highest-ever annual number,
compared with 8,63,125 units
in2020.

Domesticsalesup

Total domestic sales grew 13
per cent at 9,03,724 units in
2021 compared with 8,02,670

Tractor industry performance (i units)

Year Production Domestic  Exports
sales

2021 10,65,280  9,03,724

2020 863,125 8,02,670

2019  7,75,085  7,23,518

2018 897,342  7,89,473
Source: TMA

units in 2020, while exports re-
corded a 61 per cent at1,24,901
units, the highest-ever annual
export volume. In 2020, ex-
ports were 77,378 units.

However, December 2021
saw tractor production and
domestic sales hit a 20-month
low.

Total domestic sales de-
clined 27 per cent at 44,428
units in December 2021 com-
pared with 61,249 units in
December2020.

On a sequential basis,
December volumes plunged
30 per cent compared with

November 2021 sales of 63,783 .

units, data provided by the
Tractor & Mechanisation Asso-
ciation (TMA) show.

1,24,901

7378
80,482
93,988

“This was the fifth month of
subdued tractor sales and can
be attributed to relatively high
base and delayed harvest ow-
ing to uneven and prolonged
monsoons. Accordingly, rural
sentiments have been relat-
ively muted,” said Shamsher
Dewan, Vice-President & Group
Head - Corporate Ratings,
ICRA.

Total production was lower
at 53,527 units during Decem-
ber2021compared with 67,566
units in November 2021 and
91,969 units in December
2020.

However, boom in tractor
exports continued as ship-
ments were higher by 7 per
centat11,186 unitsin December

2021 compared with 10,491
units in December 2020.

Keyfactors
“The de-growth in sales in
December has been on ac-
count of a combination of
factors, including the high
base of last year and both
delayed and very heavyrainfall
in some geographies,” said
Hemant Sikka, President-Farm
Equipment Division,
Mahindra & Mahindra. It re-
ported 21 per cent drop in its
December tractor sales.
Mahindra, the market
leader in tractor, expects a re-

covery in the coming months |

due to good progress of kharif
procurement that has put
money in the hands farmers
and rabi acreage showing
signs of growth over last year.
“We expect a 2-6 per cent de-
cline in tractor sales for
FY2022. However, medium-

term drivers aided by steady |

support to the farming com-
munity and rising mechanisa-
tion remain favourable,” said

Dewan. , /
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ON
WORLD AUTOMOBILES
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“Chips and China: The Auto
Storylines to Watch in 2022

" Semicon shortage may continue in 2022, Chlna s relaxed rules to take effect

Bloomberg

The days after New Year’s are all
about looking ahead, but I have to
start2022 by callingoutan unreal-
ised resolution for 2021.

Tesla’s Germanfactory stillisn’t
up and running, even though
Elon Musk predicted in October

the facility near Berlin would |

churn out Model Ys before the
year was over.

Stellantis on Wednesday an-
nounced deals to develop soft-.
ware with Amazon and sell its
Ram ProMaster electric delivery

vehicle to the online retailer.
Daimler’s

Mercedes-Benz on |
Monday unveiled a battery-pow- .
ered prototype, while Volkswa- .
gen last month allocated some-

velopment. 2022 may well be the
year when traditional automak-
erstry tocatch up in earnest.

Here are some other storylines
towatch out this year:

CHIP CRISIS

The semiconductor shortage that
decimated auto production and
sales last year is poised to stick
around in 2022. Mercedes said

_this week it’s keeping in place a

task forceset up inresponse tothe
bottleneck because it’s expecting
especially limited supply in the

“first half. It expects the situation

to ease toward the end of the year,
butthatwasalsothe predlctlon in
early 2021.

CHINA JOSTLING
This year is also special be-
cause China’s relaxed foreign
ownership rules take effect.
BMW expects to get anod this
quarter from Chinese regula-
tors for its plan to fully consol-
idate its local car-making
joint venture with China’s

Brilliance.

$100 billion to EV and software de-~

i

—
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“Chinato reduce new énergy
vehicle subsidies by 30% in 2022

REUTERS

Beijing, December 31

China will cut its subsidies
on new -energy vehicles
(NEV), such as electric. cars,
| 'by'30 per cent ‘hext year, the
Finance Ministry said on
| Friday.

The Ministry said on its
website the 2022 NEV sub-
sidies policy will terminate
on December 31, 2022, and
NEV will not be ‘subsidised
afterwards.

The ministry had said in
April 2020 that subsidies for
| NEV would be cut from 2020
| t0 2022 by 10 per cent, 20 per

cent and 30 per
respectively.

For NEVs for public trans-
port, subsidies would be cut
by 10 per cent in 2021 and 20
per cent in 2022.

China, the world's biggest
auto market, has set a target
for NEVs, including plug-in
hybrids and hydrogen fuel
cell vehicles,to. make up 20
per cent of auto sales by 2025.

Global automakers such as
Volkswagen AG, GeneralMo-
tors. Co, Toyota Motor Corp
and Tesla Incare ramping up
electric vehicle production in

China.
P

cent,



Hyundal retains top

PRESS REPORTS

ON

COMPANY NEWS

Business Line 3" January 2022

In October, Tata Motors sold more SUVs than
others to emerge as the best-selling brand

SWARA] BAGGONKAR

Mumbai, January 2

Hyundai  Motor . India
emerged the leader in the
sports utility vehicle segment
for the second consecutive
year in 2021.

Hyundai sold 252,586 units
of the Creta, Venue, Tucson,
Kona and Alcazar in 2021and
has pending orders for more
than 100,000 units, 40 per
cent of which are for the flag-
ship Creta.

Tarun Garg, Director (Sales,
Marketing & Service), Hy-
undai Motor India said, “Hy-
undai had sold more than
180,000 SUVs in 2020 and fol-
lowed it up with sales of more
than 252,000 units in 2021,
which is a growth of 40 per
cent” ¥

But while Hyundai main-
tained its grip on the top spot
in the SUV segment, Mumbai-
based Tata Motors raced to
close the gap with the seg-

ment leader. As per data avail-
able till November 2021, Tata
Motors expanded its market
share to14 per cent in the SUV
segment from just under 9
per cent till November 2020.

Best-selling brand

Tata Motors, which sells
Nexon, Punch, Harrier and Sa-
fari in the SUV segment, sold
more SUVs in October than

any other company in India,

to emerge as the best-selling
brand.

Hyundai's share during the
same period came down due
to issues in the supply chain
network. Hyundai’s market

‘share in the SUV segment

closed at 21 per cent from 25.5
per cent clocked by the end of
November 2020.

Like the rest of the in-
dustry, Tata Motors has also
been affected by the shortage
of semiconductors. However,
the severity of the shortage is

VI,
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Hyundai sold 252,586 units of Creta, Venue, Tucson, Kona, Alcazarin 2021

not as negative on produc-
tion asit has been for its rivals
like Maruti Suzuki, Mahindra
& Mahindra, Hyundai and
Renault,

Riding on the continuous
increase in production, Tata
Motors managed to beat Hy-
undai in overall passenger
vehicle sales for the first time
in monthly sales in
December.

SUVs_ have heavily influ-

enced the decision-making
process of the Indian car
buyer in the last few years.

Rise in SUV market share
From 13.5 per cent in 2015, the
share of SUVs in the total pas-
senger vehicles (PV) sales in-
creased to 38 per cent in 2021.
There are 15 large volume
SUVs on sale in India, includ-
ing the Maruti Suzuki Brezza,
Hyundai Creta, Tata Nexon,

The Economic Times 4t January 2022

‘Maruti Suzuki Rules Indian Roads
with Most Number of Bestsellers

Eight models in 2021 Top-10 list; WagonR highest selling car, co’s overall share at around 45%

spot in SUV sales in 2021

Kia Seltos, Sonet, Mahindra
XUV300. “Last year the SUV
share in PVs was 29 per cent
and we were thinking if it had
hit a peak. But in 2021 it has
gone up to 38 per cent.

“We can see this crossing

the 40 per cent mark in 2022. |

Aspects like status, features,
space, design is what is draw-
ing in the consumers,” Garg
added.

Hatchbacks in slow lane
The growth is happening at
the cost of hatchbacks. In
2020, hatchbacks contrib-
uted 47 per cent to total sales,
which crashed to less than 41
per centin 2021.
“Compact

low  hatch

dropped to 8.8 per cent from |

10.9 per cent, compact mid
hatch to 9.7 per cent (11.6 per

cent), compact high hatch to |

103 per cent (11.6 per cent)
and compact premium to 13
per cent to 12 per cent till
November 2021.

Share of sedans too came
down from 11.4 per cent t0 9.6
per cent,” Garg added. é/

67% in2021.

Sharmistha.M@timesgroup.com

New Delhi: Maruti Suzuki conti-
nued to rule Indian roads with
eight of the 10 best-selling models
coming from the company’s stable
in calendar year 2021 — the highest
number in more than a decade.
Sevenoutof thetopl0mostpo-
pular vehicles in the local
market belonged to the
Maruti Suzuki famlly
in 2020. The compa- s
ny's tally in the
best-sellers list sto- §
odat5in2013.
Interestingly, in a co-
‘untry where consumer pre-
ference is swerving towards
SUVs, -Maruti Suzuki WagonR
emergedasthe highestsellingmo-
del with sales of 183,851 units in
2021. In fact, hatchbacks cornered
the top four slots in domestic sales
last year with Maruti Suzuki
Swift clocking in 175,052 units,

In Fast Lane

In the sports utility vehicle seg-
ment-where 43 brands battled it
out for customer attention — Hy-
undai Creta emerged the winner
with sales of 125,437 units in 2021.
Maruti Suzuki Vitara Brezzaand
Tata Nexon too made their way
into the top 10 list with sales of
115,962 units and 108,577 units, re-

Srivastava said “Maruti Suzuki
Vitara Brezza dominated sales in
the entry SUV segment. The mid
SUV segment (where the compa-
ny currently does not have a pro-
duct) dragged down our market
share in the category.” Maruti Su-

Maruti Suzuki | Co plans to have >

Vitara Brezza | four new options WagonR 183,851
d?minatﬁd inthe SUV segment  Swift 175,052

salesinthe | ata price pointof - ? \
entrySUV | #8toz20lakhin SN0 Dokl
. segment | coupleofyears Alto 166,233

7 230 m Creta |125437 spectively.
s 9 DZire 116,222
- Vitara Brezza | 115,962
Maruti's current E i
order backiog ; ECO Vs 114,524
Ertiga 114,408
; Nexon 108,577
Maruti  Suzuki ‘ - :
Baleno  recording SOy,

wholesale of 172,241 units and
Maruti Suzuki Alto 800 bringing
in 166,233 units.

“If you look at the entire year, ex-
cepting the couple of months
which saw disruptions (due to the
second wave), hatchbacks mana-
ged to maintain market share of

45-47% as in the last 5 years. SUVs
are growing at the expense of se-
dans,” said Shashank Srivastava,
senior executive director (marke-
ting and sales) at Maruti Suzuki.
The company commanded a lion’s
share inthe hatchback segmentat

zuki’s market share in SUVsstood
at 12% in 2021. Led by Creta SUV,
Hyundai Motor India consolida-
ted its position as the leader in the

- SUV segment in 2021 for the se-

cond year inarow.

Overall, Maruti Suzuki’s market
share stood at around 45% in
CY2021.
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Popularin Asean,
Latin America,
Africa, West Asia

OUR BUREAU

New Delhi, January 3

The country’s largest passen-
ger vehicle maker, Maruti Su-
zuki India (MSIL) on Monday
said it exported 2,05,450
vehicles in 2021, creating an-
other new record and this is
the highest ever export figure
in any CY by the company.

MSIL started exports of its
vehicles in 1986-87 with the
first large consignment to
Hungary. Today, it exports to
over 100 countries. Till date, it
exported over 2185 lakh
units, the company said in a
statement.

“Maruti Suzuki is dedicated
to government’s vision of
‘Make in India for the'world’.
This milestone reflects the
confidence of customers
around the world in the qual-

Business Line 4t January 2022

At 2.05 lakh cars, Marutl exports hitrecordin 2021

The company exports as many as 15 models pri

iveness of our cars,” Kenichi
Ayukawa, Managing Director
and Chief Executive Officer,
MSIL, said.

Maruti Suzuki's vehicles
are popular with customers
across Latin America, ASEAN,
Africa, West Asia and neigh-
bouring regions, he said.

Currently, the company ex-
portsas many as 15 models in-
cluding the most recent addi-
tions Jimny (Suzuki’s
compact off-roader) and the
all-new Celerio. The top five
exports models in 2021 in-
clude Baleno, Dzire, Swift,

Meanwhile, Kia India said it
registered cumulative sales
of 2,27,844 units in 2021, in-
cluding domestic sales of
1,81,583 units, which is a
growth of 29 per cent year-on-
year (YoY). In CY2021, the com-
pany shipped 46,261 units, a
growth of 23 per cent YoY in
exports. Since the commence-
ment of sales operation in In-
dia, Kia exported 96,242 units,
taking the cumulative sales of
4,5 lakh units in under 2.5
years, the company said.

Kia monthly sales

YoY in December 2021 at 7,797
units as compared with 11,818
units in December 2020.

“We have sold more than
3.7 lakh units since entering
the Indian automotive mar-
ket in August 2019, a remark-
able feat for a new entrant;
not just that, till date, we have
exported to around 90 coun-
tries across the world. Kia In-
dia has always focused on
providing quality after-sales
services to our customers,”
Tae-Jin Park, MD and CEO, Kia
India, said.

The company remains op-
timistic about 2022 with the
aim of full utilisation of the
plant in the year. A successful
launch of the Kia Carens in
the first quarter of 2022 also
remains the company’s focus,
he said.

Kia India foresees supply
chain constraint to continue
in early 2022 but hopes that
semiconductor production
and supply will start improv-

technology,
performance and cost effect-

reliability,
pany added.

Spresso and Brezza, the com-

However, on monthly sales, it
saw a decline of 34 per cent

onwards.

The Economic Times 8t January 2022
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‘Maruti Suzuki Lines Up Blggest
Annual Product Onslaught Ever

Eight new products,
including facelifts, to hit
assembly lines in 18 mths

Ketan Thakkar & Ashutosh R Shyam

Mumbai: After ahiatus of almosttwoand

half years and braving through two waves ,

of Covid-19, Maruti Suzuki, the country's
largest car maker is readying itself with
its biggest annual product onslaught ever.

The maker of Swift and Baleno will be
Iaunching over half a dozen new prod-

‘ucts in one year alone and half of them
willbe inthe fast-growing SUV spaceand
the rest in the core of its own small car
space. An updated product range at Ma-
ruti would mean, its global alliance part-
ner Toyota too would spruceupits portfo-
lioin 2022,

The move will not only help seize lost
market share but also help Maruti Suzu-
ki climb a critical 2 million annual sales
mark whichhasbeenalludingforthelast
few years.

This would mean a second consecutive
year of strong double-digit growth for
the company prov1ded ‘there are no fur-
ther disruptions in semiconductor sup-
plies. A strong Maruti would mean the
Indian market too would be on path to a
strong double-digit growth.

In the first nine months of FY22, the
company has produced 11.64 lakh units,
compared with 9.39 lakh units in the
same period last fiscal.

The company did not offer any specific
comments on the new productlaunches or

- volume growth plans. But in an email re-

sponse, Shashank Srivastava, Sr ED, mar-
keting and sale at Maruti Suzuki said one

-of the key reasons of continued dom-

inance is the strong product portfolio.

“We have been aggressively mapping
customer needs and bringing products
aligned with needs of the customers
across segments. New model develop-
ment and refreshments are a regular
phenomenon with us to keep customers
delighted and part of the Maruti Suzuki
family. Going forward, we will expand

our portfolio across segments mcludmg
SUVs, as pointed out by you it is a grow-
ingsegment.Inthe entry segmentour of-
fering Vitara Brezza enjoys the leader-
ship posmon ever since it was intro-
duced,” added Srivastava.

Accordingtoseveralpeople inthe know,
there are eight new products including
facelifts, refreshes and all new models
which will hit the assembly lines in the
coming 18 months. The biggest excite-
ment will bearound its jointly developed
SUV codenamed YFG with Toyota which
will take on the market leader Hyundai
Creta, there isan allnew Jimny planned,
whlch may wean away some of Mahin-
draTharbuyers and attractive crossover
based on Baleno. There are facelifts and
mid-cycle actions on Baleno, Ertiga,
Wagon R and there is an all new Alto 800
alsoontheanvil.

From a volume perspective, the new
model plays the most pivotal factor for
volume growth that it potentially adds to
10-15% of the incremental volume. His-
torically, the company haslaunched two-
three vehicles in a year that includes
facelift, upgradesand new model launch.

The drought in product launches for
Maruti Suzuki can be gauged from the
factthatbefore thelaunch of new Celerio
in November 2021 it had not introduced a
new model or upgrade for more than 30
months. A tepid presence in the SUV seg-

ment made a big dent on the company’s
market share. '

ing from second quarter

|

|
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acquisition plans postr

Move to simplify
group structure,
align with
‘Vision 2025’

SWARA] BAGGONKAR

Mumbai, January 10

The completion of the 18
month-long mega restructur-
ing exercise at the Sehgal-
family controlled Motherson
Sumi Systems (MSSL) has
paved the way for an organ-
jsation that will accelerate
growth through inorganic
ways.

The restructuring, which
started in July 2020 and has
led to creation of two com-
panies, is done to simplify
group structure as well as
align itself for ‘Vision 2025’
which targets revenues of $36
billion with 40 per cent ROCE.

Motherson Sumi, India’s
largest automotive parts
manufacturing company, has
been the most aggressive of
Indian companies to chart ex-
pansion and growth through
acquisitions over the past sev-

eral years. The company has .

made 27 acquisitions till date
in the automotive sector and
beyond.

Speaking to analysts, Vivek

Business Line 11t January 2022

Motherson Sumi to accelerate

Chaand Sehgal, Chairman,
MSSL, said, “The improved
structure will help us to grow

further, be of more value.to .

the shareholders and create
more synergies. The inor-
ganic opportunities are in-
creasing dramatically. Covid
has carried on for the second
year now. Motherson will get
a lot of opportunities for
acquisition.”

Vision 2025

As per the ‘Group Reorganisa-
tion Plan’ the domestic wir-
ing harness (DWH) has been
demerged from MSSL and is
now in the process of being
listed as a wholly owned sub-
sidiary of MSSL. Samvardhana
Motherson International
(SAMIL), the principal hold-
ing company of the Mother-
son Group, has been merged
into MSSL. Requisite share-

holder and NCLT approval.

have been taken by MSSL for
the process:

Diversifying revenue
streams is a part of the Vision
2025 of MSSL. The company

targets 75 per cent of the rev-.

enue to come from the auto-
motive industry and the rest
from new divisions. :
Asof end September 2021,
the non-automotive business

Vivek Chaand Sehgal,
Chairman, MSSL

made up 0.3 per cent of the
revenue share of MSSL, which
was 35,270 crore. g

In October, MSSL acquired a
controlling stake in CIM
Tools, a company that sup-
plies components to the
aerospace industry, for an en-
terprise value of X 400 crore.

To grow business

Laksh Vaaman Sehgal, Group
Vice-Chairman, MSSL, said,
“The acquisition (of CIM
Tools) showcased that we are
very serious about this and
this was also our first acquisi-
tion which creates a path of
much larger ones to happen
in the future. This will also es-
tablish ourselves as a key sup-
plier with a large aerospace
player. We believe that in the
next five years we can grow
this business substantially
and also deliver 40 per cent

Business Line 11t January 2022
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growth.” Motherson is look-
ing to expand business in
four key non-automotive
areas —, aerospace, logistics,
technology and industrial
solutions and health and
medical. In the logistics
space, the company has 2
joint venture with a Japanese
premium car carrier. It plans
to enter other verticals such
as auto wagon (rail transport-
ation), yard managementand
export logistics.

The technology and indus-
trial solutions segment of
MSSL aims to position itself as
an IT services provider ex-
panding to customers out
side of the Motherson Group
having offices in the UAE,
Spain and Singapore.

In the health and medical
field, MSSL aims to become a
strategic partner for medical
device OEMs, enabling manu-
facturing globally. This will be
done through leveraging the
group’s capabilities across
the value chain along with
three key areas — durable
medical equipment, imaging
systems and in-vitro
diagnostics.

“We have quite large tar-
gets and for that we will be
doing multiple acquisitions,” ;

sehgal added. /

f/Korean EV maker to drive SsangYong out of M&M

L Y 3
' A consortium led by Edison Motor$ agrees
' to buy debt-ridden firm for $254.65 million

OUR BUREAU

Mumbai, January 10

A consortium led by South
Korea’s Edison Motors will ac-
quire a controlling stake in
SsangYong Motor Company,
ending Mahindra &
Mahindra’s ~ fruitless at-
tempts to make the troubled
SUV maker a profitable
buy-out.

A bankruptcy protection
court gave its nod to the con-
sortium, which has agreed to
pump in 305 billion Won

($254.65 million) into the
debt-laden SsangYong

Edison Motors will = be
SYMC'’s fifth owner since its
formation more than seven
decades ago. Since its acquisi-
tion in 2010, SsangYong has
been a troubled unit for M&M
almost every year despite sev-
eral attempts by the latter to
turn it around.

SYMC has been in court re-
ceivership since April of last
year. This was preceded by a
year-long attempt by M&M to

finda buyer%r SYMC. Follow-
ing a hard financial review by
the M&M management in
view of Covid-19, the com-
pany decided against invest-
ing any further in SYMC in
mid-2020. SYMC had sought
infusion of $406 million.
M&M took an impairment hit
of %1,210 crore on the SYMC
investment in the last finan-
cial year.

Losses for 19 quarters

The cash-strapped Korean
company has posted losses
for 19 consecutive quarters
and has been struggling to
stay afloat. It even sold non-

core assets to generate liquid-
ity in 2020, after M&M de-
clined to inject new funds.

Between January and
September 2021, SYMC sales
crashed 21 per cent to 84,496
units compared to the same
period in the previous year. It
posted an operating loss of
238 billion won during the
same period.

EV-maker

Founded in 1998 Edison Mo-
tors is'a 100 per cent electric
vehicle maker. It has so far
built a multi-seater passen-
ger bus and a mini-truck,
both battery powered.

g
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M&M won’t get proceeds from SsangYong sale

The offer made by the Edison-led
consortium is nearly the same as M&M'’s
purchase price inked in late 2010

SWARA] BAGGONKAR
Mumbai, January 12

The proposed sale of the
troubled Korean SUV maker
SsangYong Motor Company
(SYMC) won't fetch its largest
shareholder Mahindra &
Mahindra (M&M) any pro-
ceeds. SYMC has been under a
court-led rehabilitation pro-
cess since December 2020.

Consortium’s offer
M&M has been informed by a
court-appointed receiver
that a consortium led by
South Korean electric. bus
maker Edison Motors Co has
agreed to acquire SYMC for
304.858 billion won (about
%1,882 crore) through a
primary equity investment.
“Subject to a rehabilitation
plan reflecting the terms of
the Edison Motors Co’s in-
vestment being approved at

an interested parties’ meet-
ing of SYMC which is expec-
ted to take place in some
months from now and pursu-
ant to primary investment by
Edison Motors Co. and cer-
tain expected capital restruc-
turing undertaken as part of
the rehabilitation process of
SYMC, the company’s holding
in SYMC will reduce,” M&M
said in a statement.

The Edison-led consortium
has asked for a stake of 95 per
cent in SYMC against their in-
vestment and SYMC has
agreed'to make best efforts to
meet the said request.

While M&M holds 74.65 per
cent in SYMC, the Mumbai-
based company ceased con-
solidating SYMC and its sub-
sidiaries as subsididries from
December 28, 2020.and has
classified it as discontinued
operations. SYMC and its four

Business Line

subsidiaries, however, are
considered as subsidiaries of
M&M under the Companies
Act, 2013.

“The company will not re-
ceive any consideration on
account of the proposed
primary investment being
made by a consortium led by
Edison Motors Co in SYMC,”
M&M clarified.

sale offer

The offer made by the Edison-
led consortium is nearly the
same as M&M'’s purchase
price inked in late 2010. The
Mumbai-based SUV specialist
had paid %2,100 crore ($462
million at the then exchange
rates) for a 70 per cent stake

in SYMC. The SYMC buyout
was the biggest outbound
deal by M&M.

During FY20, M&M wrote
off investments of around
2,000 crore it made in
SsangYong after putting its
entire stake in the Korean
company for sale in February
that year. Also, in April 2020,
M&M announced that it will
not make any further invest-
ments in SYMC and declined
SYMC's request for fund infu-
sion following the business
disruption caused by the
Covid-19 pandemic.

Mahindra and SYMC jointly
developed the X100 platform
which saw the birth of the
Mahindra XUV300 compact
SUV in India and the SsangY-
ong Tivoli in  Korea.
Mahindra also experimented
with launching the Ssangy-
ong SUV under its namesake

“brand.
. The Alturas premium SUV

from Mahindra was a
rebranded SsangYong G4
Rexton.

Times of India

13t January 2022

#Ashok Leyland, Aidrivers ink pact ~

for autonomous vehicle tech

OUR BUREAU
Chennai, January 12
Leading truck and bus maker
Ashok Leyland has entered
into a collaboration with Aid-
rivers for development of Al-
enabled autonomous
vehicles. s

The two companies signed
a Memorandum of Under-
standing (MoU) for long-
term collaboration which
will combine their specialist
knowledge and experience to
push forward together in
this rapidly advancing field,
according to a statement.

As part of the collabora-

tion, Aidrivers will provide
Al-enabled autonomous solu-
tions and Ashok Leyland will
provide vehicle platforms.
The partners will work to-
gether to explore target mar-
kets and opportunities for
cooperation.

More opportunities

“There are clear opportunit-
ies where the skills, re-
sources, reputation and tech-
nical -know-how of both
Aidrivers and Ashok Leyland
can complement each other,
particularly in meeting the
needs of industry for a sus-

tainable future,” Rafiq Swash,

founder and CEO of Aid-

rivers, said.

Tech development

The agreement foresees the
development of autonomous
vehicles, industrial mobility
equipment and  other
autonomous industrial auto-
mation solutions that can de-
liver significant value to fleet
operators, logistics providers
and others. In relation to spe-

.cific_ project opportunities,

the ' MoU encompasses joint
marketing and joint market
access as appropriate. /

11t January 2022

ZF takes ma|or|ty_
stakeinJV

Pune: German auto-compo-

nents manufacturer and OEM

ZF has announced of takinga
majority stakeinitsjointventu-" :
re with the Rane Group, Rane
TRW Steering Systems, for aro
und Rs20crore. \

“This move is aimed at en- ~
hancing the partnership that 3
wehave, withalotof disruption = :
goingoncurrently intheIndian
auto market, and is a win-win
for both of us,” said Harish’ |
Lakshman, vice-chairman of
the Rane Group, told TOL.

KV Suresh, the president of /
7F India, said the move will :
helpinretain capabilities. ™ /
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g Motherson Suml to expand non-autobiz

THE LONG DRIVE We took over CIM Tools asthey

. t their suppliers to grow in
4 Motherson Sumi wants 25% of revenue WAk raUpRLIcTs 1) 8t

this region. We want to grow
S??' from non-automotive areas by 2025 that business and use it as a

ARINDAM MAIUMDER
New Delhi, 13 January

dia’s largest automotive man-
glfactu}'lan‘i company Mother- 7 Segment Target areas launching pad to grow our
son Sumi Systems (MSSL) is - ; : gﬁ:tr:;z?ss %zgglézdfor these
looking to expand business in ; Sy ;ald S

fourkey non-automotiveareas.
ese are aerospace, logistics,

techn and industrial solu- p At motive business. “We already
tions Zilﬁealm Snd medical.  Establishedasanin-house .~ .. have our software company,
“ Accordingto Laksh Vamaan  [Tservices provider. Nowbeing, - ' which has done very well. Now,
Sehgal, group vice-chairman, gvenmd‘mqy&demegwp we want to-open thatup for

SL, diversification into non- 2 external customers as well and
auto segments will help it lev- grow it. It's promising because
erage its strength of global pres- we have seen a lot of our cus-

ence, product design and
development expertise. The

company expects thenewver- thinking about where our
t;ca]sto generate 25 per cent of strength areas are and where
we can make maximum
tics space, the company hasa impact. We found that our
;omt venture with a Japanese strength is in manufacturing
prermum cat darhet \ % %t andsupply chain. So, we want-
. ffWespent thelastfiveyears ed tousethat strength in other

itsrevenue by2025. Inthelogis-

OUR BUREAU

New Delhi, January 3

German luxury car manufac-
turer Audi on Monday said it
sold 3,293 units in 2021, a 101
per cent growth compared to
| the previous year.

The uptick was propelled
by the five electric cars — the
Audi e-tron 50, Audi e-tron 55,
Audi e-tron Sportback 55,
Audi e-tron GT, Audi RS e-tron
GT and the petrol powered Q-
range, along with A-sedans, it
said in a statement.

formance cars sustained
strong demand and a good
order bank for 2022, it said.

was a big year for us, with
nine new models launched,
and marking our entry into
the Indian EV market with

aerospace. These are’
ments where we can use our
expertise that we have devel-
oped in the automotive side,”
said Laksh Vamaan Sehgal.
Motherson recently said it

Business Line 4t January 2022

lectric power: Audi India -
doubles sales to 3,293 units

five electric car launches. We
are currently the only brand
to have five electric cars on of-
fer,” Balbir Singh Dhillon,
Head of Audi India, said.

On the retail front, not only
did the company open a new
showroom and workshops,
but also doubled its pre-
owned car facilities in 2021.
“This year is going to be an-
other power-packed year for
Audi India. We will continue
to focus on our Strategy 2025
that focuses on customer

volume, performance and
electric cars, we will continue
to redefine luxury for our cus-

in the country and are confid-
ent of a strong performance
in the months ahead,” Dhil-
lon added. /

her focus area in the non-auto-

the newareas,” said Laksh.

/ Toyota Kirloskar sales jump

72% as demand returns

OUR BUREAU

. Bengalurujanuary 3

Toyota Kirloskar Motor —which
sells ' popular auto products

such as Innova and Fortuner in.
the Indian market — reported

sales 0f 130,768 unitsin 2021 cal-"

endar , a 72 per cent increase~

compared t02020.

Toyota Kirloskar Motor had
sold 76,111 units in domestic
wholesales in CY 2020.

According to V Wiseline
Sigamani, Associate General
Manager (AGM)-Sales and Stra-

returning to pre-Covid times.
Toyota Kirloskar Motor had the
highest customer orders for the

Sigamani added that Crysta
and the Fortuner continue te

dominate their respective seg-"
ments. Legender is said to have

Toyota Kirloskar’s product
refreshments inIMV models
are said to have hit a sweet
spot with customers ReuTers

received tremendous response

The Audi A4,A6,Q2,Q5and  centricity, digitalisation, tegic Marketing, Toyota Kirlos:  from  customers.  Further,
Q8 remain volume sellers for  products and network. With kar Motor, the company is wit-  Toyota  Kirloskar ~ Motor’s
the brand. The RS and S per- our promising portfolio of nessing demand trends  product refreshments in IMV

(innovative international
multi-purpose vehicle) models
are said to have helped retain

“At'over 101 per cent, our sales  tomers,” he said. entire year in December. huge customer interests and
have more than doubled com- “We will have the full orders.
pared to the last year. 2021 strength of our models back Model-wise growth The Toyota Glanza and the

Urban Cruiser recorded sus-
tained sales as they generated
interest in their respective
segments.

tomers wanting the same solu-
tion that we have built for our
verticals like medtech and acquired a majority stake in &&E rnal purposes like ERP
-sego Bengaluru»based CIMTaols: \

CIM Tools is a leading supplier
in the aerospace supply chain.
“We reached out to Boeing and
Airbus to show what we have
done on the automotive side.

rprise resource planning)
and product lifecycle manage-
ment system. We have organic
orders already and customers
are enthused to see us go into

/



Steel companies expect market to stay stablein 2022 »
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With economic activity gradually picking up,
domestic demand saw a recovery last year

SURESH P IYENGAR

Mumbai, January 4

Steel demand in 2022 is expec-
ted to remain buoyant after
hitting an all-time high in2021
despite price pressure. With
economic activity gradually
picking up; domestic steel de-
mand registered a sharp re-
covery last year.

Prices.  also  increased
sharply on the back of high in-
put costs of materials such as
coking coal and iron ore.

Dampened by rain

Although the industry re-
mains hopeful, steel demand,
which started slowing down
during the monsoon in the
September quarter, has not re-
covered fully due to un-
seasonal rain hampering in-
frastructure activities in key
consumption States.

Moreover, the steel demand
from the automobile sector is
yet to bounce back to the pre-
Covid level even as other steel-
consuming sectors such as
white goods, packaging and
real estate are limping back to
normalcy.

Supported by the govern-
ment’s infrastructure push,
the domestic finished steel
consumption is estimated to
grow 16 per cent in 2021, albeit
on a low base and expected to
halve in 2022 depending on

the impact of Omicron and

» subsequent restriction to be

imposed by the government.
With the rising input cost
and falling selling price, profit-

ability of steel companies is ex-:
pected to come under pres-

sure. However, the reduction
in overall debt will lead to
lower interest outgo and cush-
ion the drop in margins to an
extent.

Profits up

Steel companies had managed
to register a rise in September
quarter net profit despite a se-
quential moderation in steel
spreads due to cost pressures,
largely, supported by higher
sales following the recovery in
economic activity post the
second wave, -

Input cost pressures for do-
mestic mills may moderate
somewhat towards the later
part of March quarter, as
seaborne coking coal prices
have declined 20 per cent
from the high of mid-Novem-
ber, the benefit of which
would slowly get reflected in
mill margins after a lag of 23
months.

VR Sharma, Managing Dir-
ector, Jindal Steel and Power,
said steel prices are expected
to remain stable with down-
ward bias till the March
quarter and from there it will

With the rising input cost and falling selling price, profitability of
steel companies is expected to come under pressure ReuTers

depend on sustainability of
domestic demand. Australian
coking prices are expected to
fall from the current $340-350
a tonne to below $300 and the
benefit of it will creep into In-
dia by April, he added.

MSMEs feel the pinch

The sharprise in steel price has
crushed the smallscale user
industries, forcing them to
reach out to the government
for help. Steel prices have gone
up to 70,00075,000 per
tonne from 35,000-40,000
over the past year and pushed
up the working capital re-
quirement of MSMEs by al-
most 70 per cent. Following
the complaint by MSMEs, the
government has directed steel
companies to reduce prices for
small companies.

“Our concerns are with
MSMEs which have been sand-
wiched between original
equipment  manufacturers
and steel producers even

while steel companies are
ready to extend a helping
hand,” he said.

Large OEM (original equip-
ment manufacturers) com-
panies such as Maruti Suzuki,
M&M, Hyundai and Larsen &
Toubro, which get their work
done by MSMEs, should revise
contracted price as soon as
they get the request so that
there is no working capital
strain on  contractors. Any
delay in revision of prices even
for a month will wipe out
many small industries as they
do not have the withholding
power, he added.

Exports outlook

With the domestic demand ex-
pected to hold the fortin 2022,
steel exports are expected to
moderate.

Seshagiri Rao, Joint Man-
aging Director, JSW Steel, said
exports have moderated to
pre-Covid levels with revival of
domestic demand. Govern-

ment spending still remains
the major driver even as there
is some traction in private sec-
tor spending in select sectors.
It is a matter of a few months
before the private sector takes
over, he said.

Ritabrata Ghosh, Assistant
Vice-President, ICRA, said steel
prices went up to an all-time
high in 2021, helping mills re-
port a surge in earnings and
thereby an accelerated pace of
deleveraging.

China led the first leg of the
recovery in global steel mar-
kets during 2020 and the early
part of 2021. However, going
forward, the sustenance of the
upcycle in the second leg
would hinge on the healthy
demand momentum continu-
ing outside of China, he said.

While international steel
prices in 2022 are poised to
settleatlowerlevels compared
102021, the industry’s absolute
profitability metrics are still
expected to remain at healthy
levels in the next12 months, he
added.
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Steel firms eye
higher offtake
fromauto: pce

ISHITAAYAN DUTT
Kolkata, 13 January

Steel companies are expect-

ing an increase in offtake,
from the automobile segrment
in the January-March quarter *

after its muted showing in the
third quarter, led by a weak
festive demand and supply-
side issues.

* While two-wheelers suf-
fered on the back of poor
demand, volumes of pas-
senger vehicles (PVs) suffered

due to supply-side con- .

straints. But according to
steelmakers, going by the cur-
rent trend, Q4 is looking
better in terms of offtake
from the auto segment.

ArcelorMittal  Nippon
Steel India (AM/NS India)
Chief Marketing Officer
Ranjan Dhar said the cues
from the automobile sector
are very positive for the
January to March quarter.

“Indications are that the
schedule is very strong. and
we have been asked to
enhance the allocations,” he
added. The company is
expecting a 15-20 per cent
increase in offtake from the
auto segment in Q4 com-
pared to Q3.

JSW Steel director (com-
mercial & marketing), Jayant
Acharya, said the January-
March quarter looks even
better than Q4 of last year,
“Many of the PVs have a wait-
ing period, which reflects a
good demand,” he said.

“We are seeing demand
from the automobile sector
picking -up. October to
November has seen some
moderation but ° from
December onwards, demand
has improved across CV and
PV,” he said.

In Q2FY22, auto accou-
nted for about 19 per cent of
JSW Steel’s domestic sales.

Itis not clear how soon the
chip shortage will get sorted,
but analysts expect a gradual
easing of constraints. Over a
two-year timeframe, strong
growth is expected from CVs

and PVs.

Steel accounts for about
S0 per cent of a car’s weight;
for two-wheelers, it is lower.
About 90 per cent of the auto
companies’ steel require-
ments are met by Tata Steel,
JSW Steel and AM/NS India.

As far as the share in raw
material cost is concerned,
steel accounts for about eight
per cent of the raw material
cost for cars, seven per cent
intwo-wheelers and nine per
centin CVs.

Auto contracts

Steel companies have settled
contracts with auto com-
panies over November and
December for H2,

Acharya said, “Our con-
tracts with auto companies
have been finalised  in
November/December.”

In flats (hot rolled/cold-
rolled), the increase is ¥9,500-
10,000 a tonne and in longs,
it’s¥4,600-4,700 a tonne. The
increase will be applicable
during October to March
2022,” he added.

Dhar said AM/NS was the
first to settle contracts with
auto companies and also to
revertto the six-month cycle.

Typically, contracts with
auto companies have baen
six-monthly. But companies
moved to quarterly pricing
with a surge in steel prices
over the past year. But steel
prices saw a steep correction
in December and are at a dis-
count to contract prices.

But Dhar pointed out that
in May auto contractual
prices were at 35-40 per cent
discount to spot.
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JSW Steel to Invest Z15,000 crore to
Expand Vijayanagar Facility

Steelmaker aims to mcrease its capauty by 5 mtpa by 2024
ty to18 mtpa by F§121'4 Ar111 ongomdglt
Steely R‘esolve e e
. e completed within12 months.

Our Bureau

Mumbai: JSW Steel on Friday an-

nounced a15,000-crore brownfield 600 4.5 mtpa Union steel minister Ram Chandra
expansion projectatits Vijayna- acres Blast fumace to Prasad Singh laid the foundation stone
gar Steel Works to increase its N Of land to S EStab"ShEd ©  forthenewbmtpa project. He said the
capacity by 5million tonnes per : \N W% beused 350 tonnes - project would help inaugmenting
annum (mtpa) by 2023-24. " forthe - availability of world-class steeland
The expansion will be spread proposed Of two steel melt ~ theprogressive plans of his mmlstry
across600acresand includes (AN e shopstocomeUd JSWsaid ithas received the environ-

establishing a 4.5 mtpa blast mental clearance for the project.
furnace, two steel melt shops s 12 : “We will create new job opportunities
of 350 tonneseach,and5 A ) ‘3‘:‘ ‘s lhe current ~ aswellas generate immense value for
mtpahotstripmillalong / [ me capacity of JSSW = allourstakeholders,” Jindalsaidina
with other allied and auxilia-  Steel plantin statement. “Through the introduction

ry facilities, the company ‘8l Vijayanagar  of artificial intelligence and other
said inamedia statement. D tn o I/W 1 Industry4.0interventionsatthis
“This expansion reiterates 7 pAVE We will create new facility, it willbecome an integral part
our commitment to be a signifi- job opportunities as of our network of digitally connected
cantpartner in buildinga stronger well as generate immense value smartsteelfactories inIndia.”
India through sustainable means,” for all our stakeholders. Through the JSW Steel, as partof itsnextphase of
JSW Group chairman Sajjan Jindal LIEEIME TG EERNGITECEICENLEY  growth, istargetingan overall capaci-
said. U ALEIE GG S MUty of 37.5mtpa in India and the USA by
The JSW Steel plant in Vijayanagar, EQIATTILEGH CENGHEIREGGIE  F'Y25, up from 28 mtpa at present.
Karnataka, is the largest single-loca- our network of digitally connected smart “The brownfield expansion at JSW
tion integrated steel-makingfacility in SCEEREGIEIIDRLGIERE  Steel Vijayanagar Works is part of this

the country with a capacity of 12 mtpa. JINDAL STATEMENT broader target,” the company said in
The company aims to take its capaci- its statement.

o
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Domestic ethanol demand tripled between
2017 and 2021 with consumption at
3 crore litres in the last calendar year: IEA

RISHI RANJAN KALA

New Delhi, January 4

India is on course to race past
China as the world’s third
Jargest ethanol consumer by
2026 as it accelerates  the
transformation towards a
clean energy ecosystem. Eth-
anol demand in India tripled
between 2017 and. 2021 with
consumption expected at 3
crore litres in the last calendar
year, the International Energy
Agency (IEA) said.

“In January 2021, India
brought forward its target of
20 per cent ethanol blending
of gasoline to 2025 from 2030,
and is aiming to start selling
20¢per cent blends in 2023,
the agency said in a report.

IEA added that the country
is supporting ethanol as it
helps reduce oil imports, cut
down air pollution and offers
economic and. employment
opportunities for farmers.

Lifting ethanol demand is also
aligned with its net zero path-
way. India, the world’s third
largest oil importer and con-
sumer; imported petroleum
products worth more than X
1.09-lakh crore in FY21.

‘Impressive progress’

The agency noted that India
made “impressive progress”
in increasing ethanol blend-
ing. In 2017, blending stood at
2 per cent, but by the summer
of 2021 it touched 8 per cent,
putting the:country on track
to achieve 10 per cent blend-
ing this calendar year.

“India has also increased its
policy commitment. In pur-
suit of its 20 per cent target,
the country has set guaran-
teed prices per litre of ethanol
according to feedstock; estab-
lished financial .support for
new ! ethanol! capacity; re-
leased an ethanol roadmap;

\\\ﬁ

Lifting ethanol demand is
also aligned with India’s
net zero pathway

and is planning to mandate
flex-fuel vehicles that can op-
erate . on - higher ethanol
blends, it pointed out.
However, the target of
achieving 20 per cent blend-
ing of ethanol has “significant
challenges”, IEA said adding
that  “Vehicle compatibility,
greenhouse gas (GHG) and
sustainability criteria, feed-
stock availability, and main-
taining incentives at the right
level will all require dedicated

attention”. “In our accelerated
case, we assume India meets
these challenges and achieves
its 20 per cent blending target

in 2025,” [EA projected.

Compatibility concerns

A large segment of India’s ex-
isting vehicle fleet may have
compatibility issues with fuel
blends above E10. Retrofits are
an option, but the scale of the
undertaking may make that
impractical. Flex-fuel vehicles
or vehicles otherwise compat-
ible with 20 per cent blends
will need to be made available
and consumers will need to be
convinced to purchase them,
IEA explained.

Clear GHG performance re-
quirements and sustainability
criteria will also help ensure
ethanol production reduces
emissions and avoids other
impact. India estimates that
ethanol blending has reduced
its GHG emissions by 19 mil-
lion tonnes of carbon dioxide
equivalent since 2014 and its
ethanol roadmap notes the
need to supplement sugar-

India to surpass China as 3rd largest user

cane, a water-intensive crop,
with less water-intensive feed-
stock, IEA said.

Fixed rates

India is currently guarantee- ~
ing fixed rates for ethanol ac-
cording to the feedstock it is
produced from. In November, |
it increased the incentive
rates by 1-2 per cent to encour-
age production, it added.

“The incentive structure
and funding system will need
to be carefully structured.
Here, too, India can learn from
other examples. Indonesia for
instance has scaled back its
biodiesel blending ambitions
because of high costs, a situ-
ation India would like to
avoid. India may also look to
other models, such as targets
with credit trading, as applied
under the US RES, the agency
suggested.

At present, public sector oil
marketing ~ companies = are
selling 10 per cent ethanol
blended petrol.Similarly 5 per
cent biodiesel is blended as

per availability. /
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SWARA] BAGGONKAR

Mumbai, January4

After electricity, LNG and eth-
anol it’s the turn of hydrogen to
get the nudge from the govern-
mentto be positioned as fuel for
mobility of the future.

Speaking at the inauguration
and foundation stone laying ce-
remony of six national highway
projects in Goa, Nitin Gadkari,
Minister for Road Transportand
Highways said, “Green hydro-
genis the fuel of the future.”

Green hydrogen is produced
by splitting water using electri-
city generated from solar panels
or through wind turbines.
When produced using fossil
fuels, it is not classified as green
hydrogen.

“Toyota has brought a car
from Japan for me which runs
on green hydrogen. [ am going
| to drive it on a pilot (basis) in
Delhi. And the green hydrogen
required to run it will be pro-
cured from the Indian Oil outlet

inFaridabad,” Gadkariadded.
| Hydrogen as a fuel for mobil-

ity is a long-term concept for In-
’dlan automoblle manufactur-

Nitin Gadkari, Minister for Road
Transport and Highways

ers who are currently busy with
electric vehicle technology and
related product development.

‘Zero emission’

Hydrogen is known to be the
cleanest fuel used for powering
vehicles as it has zero tailpipe
emissions. :

India has committed to
spending $200 million over five
toseven years to promote use of
hydrogen, makingit the govern-
ment’s first concrete announce-
ment since Union Budget 2021
that talked about the National
Hydrogen Mission.

This was followed by the
launch of the mission onAuguEt
15 last year where PM Narendra

Green hydrogen is the ‘fuel
of the future’, says Gadkari

Modi said that the govern-
ment’s aim is to make India the
global hub for the production
and export of green hydrogen.

Under NHM the government
is working on Blue Hydrogen,
Hydrogen CNG (H-CNG) and
Green Hydrogen. H-CNG is the
blending of hydrogen with
CNG.

‘Practical option’

Korean automaker Hyundai
was the first company to declare
its intention of getting a hydro-
gen-powered cartoIndia.Iteven
signed a memorandum of un-
derstanding with an Indian
company for the supply of hy-
drogen. However, the company
dropped its plans last year since
there is still no clarity over the
availability = of  hydrogen
throughout India.

Hydrogen can be a practical
option for long-distance
vehicles because of its light
weight and high energy. Hydro-
gen-powered vehicles have a
higher drive range. They con-
sume 50 percent less fuel than
conventional fuels.

Business Line 12t January 2022

OUR BUREAU

New Delhi, January 11

Budget.

(RoDTEP)  rates

search and development.

The Automotive Component
Manufacturers ~ Association
(ACMA), on Tuesday, stressed
the need to ensure a uniform
GST rate of 18 per cent.on all
auto components, in its re-
commendations to govern-
ment for the forthcoming

Theapexbody of theIndian
auto component - industry
also requested the govern-
ment to consider upward vis-
ion of Remission of Duties
and Taxes on Export Products
adopting
measures for enhancing in-
vestments, including for' re-

“The industry has signific-
ant aftermarket operations
thatare plagued by grey oper-
ations and counterfeits due
to the high 28 per cent GST
rate. A moderate rate of 18 per

centwﬂl notonlyaddress this
challenge but will also”en-
hance the tax base through
better compliance,” Sunjay
Kapur, President, ACMA, said.
The RoDTEP scheme was in-
troduced effective January 1,
2021, replacing ' the MEIS
scheme (Merchandise Ex-
ports  Incentive Scheme).
However, the rates notified
for auto components sector
atone per centorlowerarein-
adequate to cover the incid-
ence of unrefunded taxes and
duties borne on export,
products, deterring the com-
petitiveness of Indian auto
component industry, he said.

Other recommendations
Other key recommendations
include: to encourage do-
mestic R&D and testing, to re-
.tain weighted tax deduction
on R&D expenditure, which is
critical. The 2016-17 Budget re-

ACMA seeks uniform GST rate of
18 per cent on all auto.components

duced weighted deduction
benefit from 200 per cent to
150 per cent and further re- |
stricted deduction to 100 per
cent from April1,2020.

ACMA sought provision to
reintroduce investment  al-
lowance at 15 per cent for
manufacturing companies
that invest over %25 crore in
plant and machinery, to mo-
tivate manufacturers to in-
vestin new technologies, spe-

_cifically e-mobility and its

confponentsfancillaries  re-
lated plant and machinery:.

It also voiced suggestions
to ease ‘cost of doing busi-
ness’in India.

“Policy announcements on
PLI scheme for ACC battery,
for auto and auto compon-
ents, and extension of FAME-2
facilitate Indian automotive
sector becoming integral to
global value chains,” Kapur

added. /
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'5%GST on electricity may cause
35,700-crloss to states, Centre

SHREYAJAI
: New Delhi, 3January

goods and services tax (GST) regime
may cause a fiscal hole of 5,780 crore
for both states and the Centre. In a
report commissioned by state-owned
NTPC, a 5 per cent GST rate has been
suggested for electricity.

In ascenario when all existing electric-
ity duties are also subsumed under the
. GST, the losses balloon to 359,000 crore
with the lion's share to be borne by states,
that is, 57,000 crore. °

The report, however, is based on S per
cent GST and partial electricity duties.

The ministry of power and ministry
of finance have been deliberating on
. imposing GST on electricity. NTPC and
¢ the Central Electricity Authority (CEA)
i were mandated to study the impact of
this. The report, prepared by EY and com-
. missioned by NTPC, analysed the impact
of 5 per cent GST on consumers and the

government treasury.

i While coal, which fuels 70 per cent of
India’s electricity supply, is taxed under
the GST regime, electricity generation,
transmission and distribution are
exempted from GST. There isa S per cent
. GST and %400 per tonne GST compen-
sation cess levied on coal along with 14
per cent royalty on basic price. Similarly,
- several components involved in the elec-
tricity supply chain come under various
GST tax slabs.

“Due to GST exemption on outward
supply, power companies (generation
transmission and distribution firms) can-
not avail the ‘input tax credit’ on GST paid

on goods/services procured by them. Thi
results in an increase in power cost for
industrial and commercial consumers,”
said the report,

— In August 2021, NITI Ayog along with.
RMI International, in a report on the power

5% GST LEVY ON ELECTRICITY T

A proposal to bring electricity under the.” .« Sﬁum-\-'\ﬁse cost BANEN fiST cost¥ per unit

0.06 0.09
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Power cost may fall for industrial consumers, says NTPC-commissioned report.
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distribution sector, said, under GST, per
unit cost of power can reduce by “17 paisa
across the power value chain on account
of availability of input tax credit.”

The EY report has supported the
claim, saying GST imposition on electric-
ity would lead to reduction in cost for
consumers, especially industrial and

commercial consumers. EY has esti-
mated a cost reduction of 9 to 12 paisa
for different fuel sources of electricity
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i 5785

On Centre
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“Allowing input tax credit by covering
electricity under GST will reduce the
power tariff cost for industrial and com-
mercial consumers, resulting in low cost

“of production of goods and services.
Accordingly, Indian products would be
acompetitive market,” said the EY report.

However, for the domestic segment,
EY’s report said chargeability of GST will
lead toa per unit increase in tariff, which
the state governments should absorb

and 0.05 to 11 paisa (average 16 paisa)

.across the generation, transmission and

distribution chain of electricity.

While electricity is exempted under
GST, almost all states impose an elec-
tricity duty on consumers. This duty is
higher for high consumption slabs,
which include industrial and commer-
cial consumers. Non-availability of input
tax credit in electricity leads to higher
costs for industries.

through a subsidy. It said this would need
to be done for agricultural consumers as
well. The report also added the amount
of subsidy levied would get set-off by the
revenue earned by a state government on
account of charging GST.

Last year, India Inc, in its Budget rep-
resentation to finance minister Nirmala
Sitharaman, had suggested either bringing
electricity @nder GST or keeping it exempt
from refund of input tax credit. /
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/Each SME loses X67 lakh

OUR BUREAU

.Bengaluru, January 10

The annual average loss from leg-
acy systems dependence is ¥67 lakh

(per SME, annually), according to

an IDC Infobrief commissioned by

‘RazorpayX.

The business banking platform
of Razorpay, RazorpayX, commis-
sioned an IDC Infobrief titled ‘SME

_Banking is Broken: Will India’s

Promising Neobanks Fix it?’, which
surveyed around 200 SMEs across
India. The findingsaare based on the
responses garnered from

ayear due to legacy system’

‘Limited resources, lack
of knowledge main
‘blocks, says report

and improve visibility of overall
business health and identify hic-
cups early on and 55 per cent SMEs
prefer automated approval pro-
cesses for better time management.

Inflection point
Shashank Kumar, Co-founder and
CTO, Razorpay, said, “While the
banking problems faced by small
businesses are many, it’s good to
know that some SMEs are slowly be-
coming aware of how neobanks
can solve their broken banking ex-
perience. This IDC Infobrief com-
missioned by RazorpayX, our neo-
banking platform, attempts to
bring tq light the challenges faced
by SMEs, the enormous time and
money lost, due to de-

quantitative surveys of % pendence on tradi-
20-25 minutes in length” 75 per cent SMEs tional banking pro-
and in-depth research. wish for a cesses.”

reduction in He added that due to
Major challenges time spent on lack of awareness,
Thereportnoted that1in 4 o entry while small businesses aren’t
every 2 businesses agree oo per cent insist able to take full advant-
that limited resources o eed for age of the seamless, in-
and lack of knowledge oo ace and tegrated banking ex-

are the two major roadb-
locks to their digital

faster means for -
loan approvals

perience that neobanks
can offer in managing

transformation  aspira- 4 verificati their business finan-
tions. Over 45 per cent aNCNERIgaron cing and Dbanking
SMESs fear there is a high needs.  °

chance of manual errors because of
the dependence on traditional pro-
cesses. And, over 56 per cent repor-
ted that they wasted time from de-
ploying resources for repetitive
tasks; 44 per cent SMEs complained
of spending significant time (an av-
erage of 1446 hours) on financial
operations and repetitive tasks.
Further, the IDC infobrief added
that 66 per cent SMEs insist on the
need for easier access and faster
means for loan approvals and veri-
fications. 75 per cent SMEs wish for
a reduction in time spent on data
entry when it comes to payroll, 60
per cent SMEs want a unified view
of financial transactions to check

Michael Yeo, Associate Research
Director, IDC Asia/Pacific, said,
“Neobanking is at an inflection
point in India and has reshaped
consumer - expectations of what
their bank can do for them. How-
ever, visibility on what they can do
for businesses is yet to be dis-
covered. SMEs in India are in dire
need for solutions that can auto-
mate their end-to-end financial op-
erations. Neobanks in India are
now developing technology-first
solutions specifically designed for
SME needs in a dynamic and eveg
changing environment that has the

- potential to disrupt the incumbent

business banking in the long mry



