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. Despite several
speedbreakers, auto
industry hopes to have:
a smoother ride in 2022

GBALACHANDAR

Chennai, December27

As 2021 draws to close, a quick
analysis of the Indian passenger
vehicle (PV) industry indicates
that it will end the calendar year
with a decent volume level des-
pite multiple speedbreakers in-

way of semiconductor shortages
that constrained production.

Given the current trend, the PV
industry is expected to end 2021
with total volume of 3 million
plus units (includes
cars, UVs and vans)
compared to 243
million units in
2020, 2.96 million
units in 2019 and
339 million units in
2018.

“I would say 2021
was a year of mixed
challenges. The cal-
endar year began well with re-
cord volumes in the March
quarter. Though the second wave
was more severe, the supply
chain was less affected. We wit-
nessed a sharp bounce backof de-
mand from June onwards. But
the industry ran into another
challengeregarding the semicon-
ductor shortage issues,” said
Shashank Srivastava, Senior Exec-

- utive Director, Marketing and
Sales, Maruti Suzuki India.

Speedbreakers galore
When the year started, 2021 was

cluding an unexpected shock by

>l ale k.

A
PERSPECTIVE

projected as a strong recovery
year leaving behind the strife cre-
ated bythe pandemicin2020.Un-
fortunately, the second wave in
the middle of 2021 proved to be
brutal for India constricting the
demand.

The PV industry clocked 9 lakh
plus wholesales in Q1 calendar
year 21. But state-wise lockdowns
and related restrictions (unlike
an allindia lockdown in 2020)
led to decline in volumes after
March 2021, and May 2021, which
saw the peak of the second wave
and it reported the lowest PV
volumes. Thereafter, it again
picked up in the months of June
and July 2021, but fell sharply in
the months of August and
September 2021. '
“While demand
was ramping up,
events such as the
earthquake in Ja-
pan, fire at Rene-
sas  Electronics
Corporation - and
lockdown in
Malaysia  negat-
ivelyimpacted the
semiconductor

availability, therefore creating'a .

significant stress in producing
vehicles and meeting the de-
mand," said Shailesh Chandra,
President Passenger Vehicles
Business, Tata Motors.

“Shortage of semiconductors
tothe Tier1and Tier2 suppliers of
OEMs, affected supplies of engine
ECU, keyless entry, ABS systems,
infotainment systems, etc. As a
result, the industry witnessed
one of the worst sales during the
festival months of October and
November this year,” said Rajesh
Menon, Director General, Society

A year of /m
SUV boom @

Passenger vehicles (PVs):~——

Chip shortage, key hurdle in 2021

Domestic sales (in numbers)

January-November

2018 2019 2020 2021
Passenger cars  20,66,174 16 64,721 12, 43 210 13.99.630
Utility vehicles 861,986  8,89,081  7,76,0
vans 190112 148601 91, ;
TotalPVs  31,18272 27,02,403 il’,”ii’,iﬁ”iié;iié"

*BMW, Mercedes, Volvo Auto data are not available and Tata Motors data are

available for Jan-Sep only

of Indian Automobile Manufac-
turers (SIAM). Analysing the chal-
lenges, he describes how the high
container freight charges and its

. shortages were a deterrent for
both imports and exports. “Also,

higher steel prices during the
year putenormous cost pressures
and led to several price increases
across vehicle segments,” he said.

During the January-November

2021 period, total PV volumes
stood at2.76 million unitsas com-
pared to 211 million units in the
same period in 2020 and 2.70 mil-
lion units in 2019. “Despite mul-
tiple challenges, the PV industry
is expected to close the year with
more than 3 million units. Our es-
timate is 3.08 million units for

- 2021,” said Srivastava.

SUVboom

Amid the gloom, the big story has
been the SUV boom, which made
the industry move forward with
some optimism. The continuing
buyers' shift towards SUVs and
numerous SUV launches, packed
with features and better safety
norms, created some excitement
in the market during the year.
“SUVs have seen large offtake

across segments whether it was

the incumbent models or the
new launches in the year and is
expected to rule the sales charts
going forward too,” said Ashim
Sharma, Partner & Group Head
Business Performance Improve-
ment Consulting at Nomura Re-
search Institute.

As a result, the utility vehicle

segment will end 2021 with a re-
cord volume of more than1.2 mil-
lion units, highestever annual
volume in its history. Despite the
increase in prices of vehicles,
sales of SUVs will continue to soar.
There is a huge backlog of SUV or-
ders as every company is battling
to meet the demand on account
of chip shortages.
* Even as the auto industry is
hoping for an early end to chip
shortages amid robust demand
scenario in the domestic market,
there is a sudden concern over
Omicron as the industry fears
thatthe rise of the new Covid vari-
ant may impact supply of chips if
countries that produce semicon-
ductors go into lockdown mode.
The PV industry will be stepping
into 2022 with cautious optim-
ism as it may have to navigate
rough weather for some more
time.
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“China remains largest source of

automotive parts imports: ACMA

Imports from China
grew 72%in H1 of
current fiscal

SRONENDRA SINGH

New Delhi, December 22

China continues to be largest

source of automotive parts im-
ports for the Indian automotive

industry with shipments in the
“first half of the fiscal at $2,;378

million, up 72 per cent over

_ $1378 million in the corres-

ponding period of last year.

In the first half of the last
fiscal, automotive parts im-
ports were down 36 per cent
over $2,160 million in the same
period of the previous year.

According to the latest report
by the Automotive Component
Manufacturers Association of
India (ACMA), components
such as engine parts, drive
transmission and steering, elec-
tricals and electronics were
some of the major items
shipped from China, which ac-
counted for 27 per cent of the
imports.

Top import destinations
‘The other top countries were
Germany (12 per cent), South
Korea (11 per cent), Japan (9 per
cent)and the US (7 per cent).
“As far as semiconductors g0,
we'lll source them from

LSS
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Localisation efforts are on to brin
ACMA said Reuters "7 p oo

wherever we can get them...it's
the need of the hour. I don't
think we're going to be picky in
terms of where we choose to
source them from. And, ori-
ginal equipment manufactur-
ers (OEMs) are predominantly
the ones that source semicon-
ductors. I would imagine that
with the demand that exists
and supplies become a choke
point, we would source them
from whereverwe can get them
from,” Sunjay Kapur, President,
ACMA, told BusinessLine.

He said semiconductor is
separate from other imports
and depends on who the

. vendor is, and it could come

from Taiwan, South Korea,
Europe, Japan or even from the
USOne cannot change the
vendor suddenly because the
applications are built around
them. Kapur said India’s de-
pendency on China will come

g down dependency on impofts,

down in the next few years.

Focus on localisation
“We have worked on a study

. with SIAM (Society of Indian

Automobile  Manufacturers)
and a roadmap for localisation |
in five-seven years’ time. We be- !
lieve that 15-20 per cent of what |
we import, would be localised,”
he said.

A lot of localisation efforts
are already happening and pro- |
grammes like the production '
linked incentive (PLI) schemes ,
for auto and auto components
will create paths for the value |
chain that does not exist or are |
weak right now.

“The impact of the PLI, which
will happen maybe in a year’s
time, will probably make some |
difference. But again, it's for ad-
vanced technologies, not for |
traditional components,” .
Kapur added. ]

e
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Auto component sector turnover up
65%at1.96-lakh crin April- Sept

Increased value- addltlon fast recovery in
external markets contnbuted to growth

OUR BUREAU
New Delhi, December 21
The Automotive Component
Manufacturers Association of
India (ACMA) on Tuesday said
turnover of the industry
stood at %1.96 lakh crore
($26.6 billion) for the April to
September period, a growth
of 65 per cent over the first
half of the previous year.
Though. the performance
of the vehicle industry, dur-
ing the festival season, was
not on expected lines, there
are indications that demand
will improve in the coming
months, ACMA said in the in-
- dustry performance review
for first half (H1) of 202122 .

Govt support
This, together with increased
focus on deep-localisation,
and the recent announce-
ments of production linked
incentive (PLI) schemes for
manufacturing = advanced
chemistry cell (ACC) batteries
and auto and auto compon-
ents industry will facilitate
the creation of automotive
value chain and develop In-
dia into an attractive altern-
ative source of high-end auto
components, it said.

“Despite resurgence of de-

mand for vehlcles, supply
side issues of avallablllty of
semiconductors, increasing
input costs, rising logistics
costs and availability of con-
tainers, among others, con-
tinue to hamper recovery in
the automotive sector. The
auto component industry, in
this backdrop, displayed re-
markable resilience,” Sunjay
Kapur, President, ACMA, said.

Increased value-addition
to meet regulatory compli-
ance, fast recovery in ex-
ternal markets and traction
in the domestic aftermarket
market contributed to the
growth of the sector in the
first-half, he said.

On semiconductor short-
age, Kapur said the industry
‘does not see any quick resol-
ution’ in the foreseeable
future.

Increasing exports

The apex body, representing
the auto component manu-
facturing industry, said ex-
ports grew by 76 per cent to

- 68,746 crore ($9.3 billion) in

the first half of 2021-22 from
39,003 crore ($5.2 billion) in
the corresponding period
last year. Europe accounted
for 31 per cent of exports,

Despite resurgence in demand for vehicles, supply-side issues and
rising input costs continue to hamper automotive sector recovery

while North America and
Asia accounted for 32 per

cent and 25 per cent
respectively.
In the imports, the

turnover grew 71 per cent
from 37,710 crore ($5 bil-
lion) in H12020-21 to 64,310
crore ($8.7 billion) in the first
half of 2021-22.

Asia accounted for 63 per

cent of imports followed by

Europe and North America,
with 29 per cent and 7 per
cent respectively, it said.

Imports from all geograph-
ies ‘witnessed steep increase
reflecting growth in do-
mestic manufacturing activ-
ities, it added.

In the aftermarket seg-
ment, the industry witnessed
a growth of 25 per cent to
38,895 crore ($5.3 billion)
from 31,116 crore ($4.1 bil-

lion), the ACMA report said.

On investment in the ir
dustry, Vinnie Mehta, Dii
ector-General, . ACMA, . sai
there has been not much ir
vestment after 201819 be
cause of factors like globa
downturn, pandemic anc
and other supply side issues.

“Year wise, 2018-19 was th
best for the automotive. in
dustry. Prior to 2018-19, mos
of - the investment woulc
have gone in capacity expan
sion because  year-on-year
the industry was witnessing
growth. Post 201819, for vari
ous reasons, it did not wit
ness any investment, neithe
did we see any new OEM:
coming in. The investmen
kicked in in a different way

like improving efficiency, di

gitisation and investing in
people ‘he said.
/4
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Electric tractors will hit
markets soon, says Gadkari

ri

/

SWARA] BAGGONKAR
Mumbai, December 15

After cars, two-wheelers,
three-wheelers, buses, and
mini trucks, it is the turn of
tractors to go all electric. Min-
ister of Road Trans

he will launch a battery elec-
tric tractorin the coming days
which can bring down the
overall cost of farm produce.
The minister declined to
name the company which is
launching the electric tractor,
stating the launch dates and
formalities are being worked
upon. While electric tractors
will need a Iot of power to do
traditional activities such as
ploughing and tilling,
Gadkari hinted such tractors

ort and
Highways, Nitin Gadkari, said .

Nitin Gadkari, Minister of Road
Transport and Highways

can haul farm produce from
the fields to the market, He
was speaking at the HDFC
Ergo General Insurance EV
Summit held last week.

Economical solution

With the cost of diesel having
crossed T100 per litre in many
parts of the country, the cost
of farm produce has risen sig-

nificantly over the last several
months. Electric tractors,
with'their extremely econom-
ical costs, ‘dre pegged to be-
come the most suited replace-

ment to traditional
diesel-driven tractors.
Punjab-based Sonalika

Tractors is the only tractor
company in India to have
commercially launched an
electric tractor in the market.
Called the Tiger Electric, Sona-
lika' had introduced it in
December 2020 at an intro-
ductory price of %5.99 lakh,
Powered by a 11kW motor and
having a lift capacity of
500kg, the Tiger Electric is
used for spraying, grass cut-
ting, rotavator, and for hay¥
ing a trolley.
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'Chip crunch: Auto parts
firms stare at ¥1K-cr loss

Aftermarket and
exports help keep
the momentum

intact, says ACMA

SHALLY SETH MOHILE
Mumbai, 21 December

he domestic auto com-
I ponent industry does
not expect a respite
from the ongoing shortage of
semiconductors and a persist-
ent inflationary trend in com-
modity prices any time soon.
The two factors, which
affected the industry’s turn-
over in the first half of the
ongoing fiscal year, will con-
tinue to mount pressure on
auto component firms even as
demand, at least in the fore-
seeable future, is expected to
remain strong, said Sunjay
Kapur, the  president,
Automotive Component
Manufacturers Association of
India (ACMA).

“The semiconductor issue,
is not resolved yet. It will take .
some time. This is the sense ,

we are getting seeing the pro-
duction schedules of auto-
makers,” said Kapur.
Automobiles account for just
7-10 per cent of the semicon-
ductor industry. Given the
number of chips that cars are
looking to use, it could go up
to 20 per cent, he said.

The apex body estimates a
revenue loss of 31,000 crore by
the end of fiscal year 2021-22
(FY22) due to chip shortage,
said Vinnie Mehta, the director
general, ACMA. Last week,
ICRA pegged a production loss
of 500,000 units for passenger
vehicle makers, translating
into a financial loss of ¥t,500-

INDUSTRY TURNOVER UP 65;/0

Auto component industry's performance (in ¥cr)
mH1FY20 mH1FY21 mH1FY22

components

supplyto
OEMs

*Excludes imports

" turnover

Source: ACMA

2,000 crore.

The turnover of the auto
component industry
advanced 65 per cent year-on-
year to ¥1.96 trillion ($26.6 bil-
lion) in the first half of the cur-
rent fiscal year. This came
after a year that was marked
by pandemic-induced lock-
downs.

Besides the base effect,
Kapur attributed the rise to
increase in value-addition to
meet regulatory compliance,
fast recovery in external mar-
kets and traction in the
domestic aftermarket.

"Despite: resurgence of
demand for vehicles, supply-
side issues of availability of
semiconductors, increasing
input costs, rising logistics
costs and availability of con-
tainers, among others, con-
tinue to hamper recovery in
the automotive sector," said
Kapur. Against this backdrop,
the auto component industry
displayed remarkable resil-
ience, he added.

Amid a challenging envi-
ronment accentuated by ris-
ing logistic costs, high raw
material prices and chip short-

age, growth in exports and
aftermarket were the silver lin-
ing, said Kapur.

This, coupled with the auto
industry’s increased focus on
deep-localisation, and produc-
tion-linked incentive schemes
recently announced by the
government on Advanced
Chemistry Cell (ACC) Batteries
and Auto & Auto Components
will facilitate the creation of a
state-of-the-art automotive

b value chain. They will also help

develop India into an attractive
alternative source of high-end
auto components, Kapur said.

While exports surged 76
per cent to ¥68.7 trillion ($9.3
billion) while imports rose 71

. per cent to ¥64.3trillion ($8.7

billion) leading to a trade sur-
plus of $600 million.

The aftermarket, estimated
at¥38,895 crore, also witnessed
a steady growth of 25 per cent.
Component sales to original
equipment makers (OEM) in
the domestic market grew 76
per cent to¥1.53 trillion, he said.

Plagued by demand and
supply issues in the two
wheeler and passenger vehicle
segments, automakers have
notbeen able to tap the poten-
tial of the festival season. But
ACMA is cautiously optimistic
of the road ahead as there are
indications that vehicle
demand will improve in the
coming months.

Semiconductor shortage
chipped passenger vehicle
sales (dispatch to dealers) by
19 per cent year-on-year in
November. It dropped to
215,626 units during the
month from 264,898 units in
November 2020. Total two-
wheeler sales declined sharply
by 34 per cent year-on-year to
10,50,616 units amid
weak demand. /
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‘With flex engines, we won't
need petrol cars, says Gadkari

Road Transport
Minister hopes to
replace petrol with
ethanol in the
next two years

SWARA] BAGGONKAR

Mumbai, December 20

Union  Minister  Nitin
Gadkari is hoping to replace
petrol with ethanol in the
next two-three years after
winning assurances from
some of India’s leading auto-
mobile manufacturers who
have promised to introduce
models that will be powered
by ethanol.

Gadkari, who is the minis-
ter for Road Transport and
{ Highways, said at a recent
| event in Mumbai that Bajaj

Auto, TVS Motor Company,
Toyota, Maruti Suzuki and
Hyundai are ready to accom-
modate automobile produc-
tion that can be majorly
powered by ethanol.

Ethanol-powered vehicles
“We have opened three eth-
anol pumps in Pune. The eth-
anol-powered autorickshaw
of Bajaj Auto is ready. We are
bringing out an advisory on
flex engines which allow the
vehicle to run on 100 per
cent petrol or 100 per cent
ethanol. Bajaj and TVS (Mo-
tor Company) have already
made two-wheelers using
this technology.

.“Toyota, Maruti Suzuki
and Hyundai have assured
us that they are ready to
bring flex engine vehicles,”
Gadkari said at the confer-
ence on Investment Oppor-

“Government promotes
350 ethanol-making
factories made from rice.
We have sugar factories
that produce ethanol...’l
believe that in the next
2-3 years, petrol vehicles
will get converted to
ethanol.”

NITIN GADKARI
Road Transport Minister

tunities - Highway, Trans-

port and Logistics.
Chennai-based TVS Motor

Company was the first com-

pany to launch a bike thatis

100 per cent powered by eth-
anol. It had launched the
Apache motorcycle with an
ethanol powered engine in
2019.

Other carmakers
Other automakers including
Maruti Suzuki and Tata Mo-
tors have talked about their
readiness in making room
for high blending of ethanol
in petrol. .
“The government has pro-
moted 350 ethanol-making
factories made from rice. We
havé sugar factories that
produce ethanol. I can as-
sure you that we will not
need petrol cars once flex en-
gines come to the market. I
believe that in the next 2-3

years, petrol vehicles will get
converted to  ethanol,”
Gadkari added. In March this
year, the Road Transport
Ministry notified the in-
crease in the ethanol con-
tent in fuel to 20 per cent

(E20).

The government has tar-
geted 2025-26 for achieving
E20. The current average na-
tionwide content of ethanol
in petrol is around 6 per cent
though it was made mandat-
ory to have 10 per cent (E10)
blending back in 2008. All
cars made after 2008 are E10
compatible.

GSTcut

Last week, the government
reduced the GST rate on eth-
anol meant for blending to 5
per cent from 18 per cent. Be-
fore the reduction in GST
rate, the price of ethanol
stood at around 63 per
litre.

Besides the lower price
ethanol emits 19-48 per cent
less greenhouse gas emis-
sion compared with petrol..

Brazil is the second-largest
producer of ethanol in the
world and its government
has allowed ethanol blend-
ing of up to 25 per cent (E25).

The US is the largest pro-
ducer of ethanol and its gov-
ernment has allowed blend-
ing to the E10 level. i

Carmakers in Brazil have
even developed flex engines
that can run on E25 (25 per
cent ethanol and 75 per cent
gasoline) or Hydrous' eth-
anol (E100) making the
South American country one
of the single-biggest con-
sumers of ethanol used in
powering automobiles. o

Business Standard
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TWESH MISHRA
New Delhi, 30 December

Information
Minister Ashwini Vaishnaw
(pictured) launched the India
Semiconductor Mission on
Wednesday. Speaking to jour-
nalists, Vaishnaw. said com-
panies which are interested
in tapping the ¥76,000-crore
incentives earmarked by the

Centre for development 'of,

semiconductors and display
manufacturing ecosystem in
India can begin applying for
the same from January 1.

“The schemes have been
notified and uploaded on the
website. A portal for the same
has been prepared for receiv-
ing the applications. Come
January 1, 2022, onwards, we
will start receiving the appli-
cations,” Vaishnaw said.

The India Semiconductor
Mission (ISM) is a specialised
and independent business
division within the Digital
India Corporation. It has been
set up with the aim to build a
vibrant semiconductor and
display ecosystem to enable
India’s emergence as a global
hub for electronics manufac-
turing and design.

The mission is authorised
to negotiate with the appli-
cants under the semiconduc-
tor fab scheme and the dis-
play fab scheme. This mission

.has been given the autonomy

to decide the appropriate
technology mix, applications,
node generation, capacity,
among others and propose
the structure and quantum of

Technology - £

Fod v :
Semiconductor
missionlaunched |
byIT minister

fiscal support for the selected
applicants. A fab is short for
fabrication plant where raw
silicon wafers are processed
and turned into integrated
circuits.

These schemes were
among the four notified by the
Ministry of Electronics and
Information Technology on
December 21. A fiscal support
of up to 50 per cent of the proj-
ect cost has been approved for
setting up certain variants of
silicon-based semiconductor
fab in India. According to the
policy notification, the finan-
cial support is for six years :
from the date of approval.
Semiconductor fabs set up in
India will also be eligible fora
purchase preference in pro-
curement of electronic pro-
ducts by the government.

Asupport of up to¥12,000
crores per fab has been ear- :
marked under the scheme for :
setting up display fabs .in
India. This scheme aims at
attracting large investments

in manufacturing TFT LCD or
AMOLED-based display
panels.
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{ Mumbal,December22 .

“We can invest in India if Naren-
dra Modi is here,” said Kenichi
Ayukawa, Managing Director,
Maruti Suzuki, at a pre-Budget
CEO meeting with the Prime
Minister.

Modi and Cabinet Minister
Piyush Goyal hosted the meet-
+ ing with heads of companies
from banking, steel, infrastruc-
- ture, automobiles, telecom,
consumer goods, textiles, re-
newables, hospitality, techno-
logy, healthcare, space and elec-
tronics. ;

“Most foreign investors
around the world like to invest
~ in India because they have con-

fidence in the policy estab-

Maruti targets sale
of 2.5 lakh CNG
vehiclesin FY22 '

GBALACHANDAR

Chennai, December 26

Country’s leading carmaker
Maruti Suzuki India said that
the shift to CNG (compressed
natural gas) models from pet-
rol and diesel variants in the
passenger vehicle (PV)segment
will only gather pace going for-
ward in view of favourable
factors.

The share of CNG models in
PV sales has seen a big jump in
recent months as car buyers
shifted towards the cheaper
CNG fuel alternative due tq the
increased price gap between
CNG fuel and petrol/diesel, as
also a noticeable increase in
gNGreﬁlling stations across In-

ia.

Business Line 23 December 2021

Kenichi Ayukawa; Managing
Director, Maruti Suzuki

lished by Modi. If Modi is here,
we can invest,” Ayukawa said.
TV Narendran, MD and CEO,
Tata Steel; Sanjiv Puri,Chairman
and MD, ITC; Uday Kotak, CEO,
Kotak Mahindra; Preetha Reddy,
Vice-Chairperson, Apollo. Hos-
pitals; and Mallika Srinivasan,
Chairman and MD, TAFE were
among the senior executives

who met Modi. “Prime Minister
Narendra Modi has a grand vis-
ionand ambitions forIndia. The
automotive industry is fully
committed to contributing to
his grand vision by making In-
dia the manufacturing hub for
the world, by increasing ex-
ports and localisation. In addi-
tion to his grand vision, the PLI
scheme and other such policies
will help develop and grow the
industry,” Ayukawa added.

New plant

Maruti Suzuki, the country’s
largest carmaker; has cleared
the decks to set up a new plant
in Haryana, which will be a first
in over15 years. The Delhi-based
company has set aside an in-
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“Customer shift to CNG models
will continue to gather momentum’

Marutisaw an 18% spike in CNG
variants salesin Oct 2021 quarter

“As it makes economic sense
to consider a CNG model vs
diesel or petrol variants, fuel
type has become a major factor
in the purchase of a vehicle.
Even if the petrol/diesel price
were to come down to ¥80/85
per litre level, the running will
still be higher at about %4.50-
4.60 per km (now at ¥5.10 per
km) vs %1.60-1.70 per km for
CNG. Thus, CNG will continue -
to make sense in the event of a

big drop in fuel prices,”
Shashank Srivastava, Senior Ex-
ecutive Director, .Marketing
and Sales; Maruti Suzuki India
Ltd told BusinessLine. '

Increase in sales

Maruti, a leading player in the
sale of CNG models in the PV
segment, has seen the penetra-
tion of CNG variants in its sales
increase to about 18 per centin
Oetober 2021 quarter as com-
pared to 11 per cent in the year-
ago period.

The company, which offers
CNG variants in eight of 15
models , is aiming total CNG
vehicle sales of about 2.5 lakh
units for the current fiscal, up
from1.57lakh units in FY21, -

Better CNG infra

“The total number would be
higher for Fy22 had we not
faced the issue of semiconduct-

"Foreign investors have confidence in
' PM Modi’s policies: Maruti Suzuki MD

vestment of ¥2,200 crore this

financial year, which is part of |

the X18,000-crore investment
plan spread over10 years.

Creation of new capacity by
Maruti Suzuki will lead to new
capacities by its auto parts sup-
pliers and others in the supply
chain network.

Recently, Korean heavy-
weight Hyundai announced a
plan to invest ¥4,000 crore in
India to bring half a dozen elec-
tric cars to the Indian market.
Motor Germany's Volkswagen
Group has committed invest-
ments of over 8,000 crore in
India. SAIC-owned MG Motor
has also promised to pump in
2,500 crore to augment

capacity.

ors, due to which the waiting
period shot up to four
months,” he said.

Apart from the price gap, it is
improved infrastructure for
supplying CNG fuel which is
the bigger driver of CNG
vehicle sales .Thanks to the
Centre’'s continued thrust
there are about 4,000 CNG fuel
stations across 250 cities, up
from 1,400 stations in 150 cities
3-4 years ago.

With CGD network develop-
ment, the total number of CNG
stations will likely increase to
about 8,500 by fiscal 2025 from
3,101 stations in FY21, said Crisil .
Research report. An additional
65 geographical areas of CGD,
to be announced later, will fur-
ther improving connectivity.
The market share of CNG
vehicles increased to 62 per
cent in F¥21 from 0.1 per cent in
FY16. /

v
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/Rolling out flex fuel vehicles in 6 months, an ‘uphill task’

Auto industry may not

even E20 by that time,
SWARA] BAGGONKAR

Mumbai, December 29

Union Minister Nitin

Gadkari’s ambition to have
flex fuel vehicles (FFV) run-
ning on Indian roads within
the next six months appears
to be a tall order, consider-
ing that the automotive in-
dustry would not even move
to E20 by that time, a report
prepared by an expert com-
mittee has stated.

FFVs can run either on 100
per cent petrol or 100 per
cent ethanol or their blends.
Present generation petrol-
powered vehicles can run on
blends to the extent of 10 per
cent ethanol or E10. E20 or
ethanol 20 per cent blending
in a phased manner is slated
to take place only by 2023,

A%

be able to move to
says expert panel report

which has been brought for-
ward from 2025.

“It is possible to roll out
E20 material-compliant
vehicles by April 2022 and
E20 engine-compatible
vehicles by April 2023. How-
ever, considering the supply
of ethanol blended fuel, it is
recommended that these
may be rolled out all across
the country from April 2023.
Vehicles with E20 tuned en-
gines can be rolled out all
across the country from
April 2025,” a report by the
expert committee, formed
under the aegis of NITI Aayog
and Ministry of Petroleum
and Natural Gas, said.

“We have advised auto-
mobile manufacturers in In-
dia to start manufacturing

FFVs and Flex Fuel Strong Hy-
brid Electric Vehicles com-
plying with BS-6 norms in a
time bound manner within a
period of 6 months,” Gadkari
tweeted on December 27.
The report adds that in or-
der to use higher ethanol
blends, the vehicles are sup-
posed to be designed holist-
ically to take care of material

compatibility, engine tuning .

(spark timing) and optimisa-
tion (compression ratio) to
garner the advantage of
higher-octane ethanol
blends.

“However, high compres-
sion ratio engines may face
catastrophic failure due to
engine knocking when oper-
ated with low or nil ethanol
content (i.e. low octane fuel).
Similarly, the vehicles which
are designed for low or nil
content of ethanol in gasol-
ine will result in lower fuel

FFVs can run either on
100 per cent petrol or
100 per cent ethanol or
their blends. E20 or
ethanol 20% blending in
a phased manner is
slated to take place only
by 2023

economy if used with higher
ethanol blends,” the report
clarified.

Customer acceptance

Recommendations of the So-
ciety of Indian Automobile
Manufacturers (SIAM), the
apex lobby body of vehicle

manufacturers, in the same
report, have pointed out that
E100-compatible does not
seem to be feasible for India
since the cost of ownership
and running cost are going
to be very high compared
with regular vehicles.

“It should be noted that
flex fuel vehicles themselves
could be more expensive
than regular vehicles due to
the upgradation of materi-
als, engine parts and fuel sys-
tem. Further, running cost
(due to lower fuel efficiency)
will be higher by more than
30 per cent when run with
E100 fuel. Unless the E100
fuel cost at retail outlets is
made more than 30 per cent
cheaper, customers will not
prefer the fuelfuse for their
vehicle. Customer accept-
ance will be the big chal-
lenge in this case,” SIAM
stated in the report.

Business Line 24th December 2021
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Inflation is a
challenge amidst
tapering demand:
Hero Enterprise chief

RUTAM VORA

Ahmedabad, December 23

The automotive industry is go-
ing through a gut-wrenching
change and only recently it
woke up to the need to change
to electric vehicles, said Sunil
Kant Munjal, Chairman, Hero
Enterprise.

Munjal expressed confidence
over electric vehicles leading
the growth for the automotive
industry. “The automotive in-
dustry is going through a gut
wrenching change at this mo-
ment. The concept of electric
vehicle is not new. It has been
known for 100 years now. But
because there was massive sunk

cost within the industry, large

Sunil Kant Munjal,
~ Chairman, Hero Enterprise

automotive companies did not
feel the need to change. This is
typical of any industry,” Munjal
said adding that EVs have had a
good startin the country.

‘Interesting race’

“These are early days for EVs. We
don't know where it will end up
or which will be the final tech-
nology. Butitwould beaveryin-
teresting race to watch, for sure.
Some initial view was that only
new start-ups would win the
day. Increasingly now people
are saying that large companies

utomobile industry going through a
gut-wrenching change: Sunil Munjal |

have larger resources, and they
have the ability to distribute the
processes,” said Munjal, who de-
livered a lecture on ‘Impact
Leadership: An Indian Story’ as
part of Leadership Lecture
Series organised by the Ashank
Desai Centre for Leadership and
Organisational Development at
IIM Ahmedabad. ‘
On the market scenario dur-
ing and after the Covid-19 pan- |
demic, Munjal said the industry
saw a sharp revival after Covid- '
led demand. After opening up
of economy, the demand spurt |
happened across the board. |
“Public went with a vengeance |
and bought things. Some of |
that has tapered-off, demand |

_for two-wheelers, in particular,

seems to have gone away
again.”

Munjalsaid: “Inflation is com-
ing back, and energy prices, es- |
pecially crude oil prices, are go-

ingup.” /

The cost of flex fuel
vehicles (four-wheelers)
would be higher in the range
of 17000 and ¥25000. The
two-wheeled ~ flex  fuel
vehicles would be costlier in
the range of 5,000 and
12,000 compared to normal
petrol vehicles, according to
SIAM.

While the calorific value of
ethanol is two-third of pet-
rol, according to Gadkari, by
use of better tec&mology eth-
anol’s calorific value can be
brought on par with that of
petrol. |

“There is 50 per cent sav-
ing on cost because of the
price difference between the
two fuels (ethanol and pet-
rol). Ethanol is more envir-
onmentally friendly than
petrol,” Gadkari had said in
an investment conference

held in Mumbai on Decem-
ber 17. /
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“Chip Shortage Just a Speed Breaker for
Indian Auto Cos on the Growth Highway

Indian light vehicle mkt set
to be fastest growing
among top-10 automotive
markets, PV cos to post
highest growth ina decade

. Ketan Thakkar &
AshutoshRShyam

Mumbai: Despite losing almost half

-amillion unitsonaccountof shortage

of semiconductors, Indian light vehi-
clemarket issetto close2021as thefas-
test growing amongst the top-10 auto-
motivemarkets in the world. Thisalso
will be the highest growth posted by
passenger vehicle makersinadecade.

TheIndianlight vehicle market pro-
duction, which includes cars, utility
vehicles, vans and pickup trucks, is
settocloseat4.05million, registering
a growth of 24-25% in 2021, according
toglobal automotive forecasting firm
IHS Markit. The domestic passenger
vehicle salestoo are expected tojump
over 27% to 3.088 million, as per in-
dustry sources.

v

IHS Markit says India is set to over-
take Germany to become the fourth
largest light vehicle producer in the
world, behind Mainland China, US
and Japan in 2021. However, India
may slip back to the 5th largest as
Germany is expected toregain its po-
sition in the coming year once the
supply-chain challenge eases.

Onaccountof alowbase, thegrowth
rate appears rather strong, but in the
ability to standardise semiconductor
chipsandde-riskingits supply chain,
India was better off than many mar-
ketsaround the world. {

Gaurav Vangaal, associate direc-
tor at IHS Markit, says India is the
only country out of six major light
vehicle manufacturers to post
strong double-digit growth backed
by a substantial recovery in the de-
mand parameters. “The shift to-
wards personal mobility ensured

sustenance of demand after the se- ~

cond wave of the pandemic. Thelow
consumption of semiconductors
and proactively using de-content
strategy by introducing lower vari-
ants has helped the Indian market
restart its growth with India LVP
2.0,” added Vangaal.

Production of light vehicles had
seen a marginal growth of 1-2% bet-

FY26: Report

How They Compare
Country/ cY %
B Territory 20212 growth @
Mainland | 5540 |
China 2329 | -03%
us 8.84 2.5% 5
Japan 736 | -51% =
_India 404 | 243% 3
_SouthKorea| 3.40 | -1.8% é
Germany 308 | -165% 3

*Q4 Actuals to be updated; “(m units)

ween 2014 and 2020, said IHS Markit.
The sharp growth in 2021 happened
amid a series of challenges —right
from commodity pricehikes, supply
chain challenges and the second Co-
vid wave that impacted a larger set
of population. :

Shashank Srivastava, senior ED, sa-

Used carmarkettosee11%
CAGRtill

lesand marketingatIHS Markit, says
year 2021 is ending on a strongnote.
“The bounce-back has been
thankfully and surprisingly good,
though admittedly over the small
base of last year. The current de-

" mand-side parameters of enquiri-

es and bookings are strong, but
supply constraintshaveresultedin
some waiting periods and pending
bookings. Maruti Suzuki pending

. bookings are about 2.75 lakh and

there are bookings across the in-
dustry. As the supply scenario im-
proves, we may see improved reta-
ils, though we have to see how the
consumers react to the impending
pricehikes,” added Srivastava.
The industry is currently sitting on
close to 6 lakh units of pending boo-
kings and it has been driven by
high-decibel excitement in the SUV
segment. One of the biggest contri-
butors to the SUV volumes is Ma-
hindra & Mahindra, which made a
strong comeback with the Thar and
the XUV 700.

Veejay Ram Nakra, CEO for auto-
motive business, Mahindra & Ma-
hindra, says the demand has been
very strongthroughouttheyearand
the momentum sustained well pos
festive season. :

PEERZADA ABRAR y ' e T
Bengaluru, 27 Décember R ; IN DRI
VING SEAT
o : . : India used car market
Indiaiswitnessinga i i
o e e
Issettosee a compound annual
growth rate (CAGR) of 11 per
cent, with sales of up to 8.3 mil-
lion units by Fy26, according
to consulting firm RedSeer.
For the longest time, the
first-time buyers would go for
new cars, however, with the
pandemic in tow, more people
are opting for used carsasthey
grefer ngs;)l?al mobility. “This FY20 | Fep :
as pavi e way for a bri :
mtgrtim o usedycar ma]-ﬁ](g}s P: Projected Source: RedSeer
said the report. used cars versus that of new i
¢ ; which me
car‘éV\{'lnﬂ: r: rlri;d;lniid pfrrllod pf cars are some of the other cars will beas:)slc;}t}g: g;ro lilsed
i Rt angh emil- growth drivers. car sold, according to arrS; g:,t "
St i (1)) tsr’,ib as Overthe nextfiveyears,the by JM Financial. In the pr |
e grc;wth inS;h ; Illlsed utor pre-owned car market is set to pandemic 2019.-20 (Apriel!: "
el fr-car mqrethandoub'le.to 82million March) fiscal year, theusedr-)car 1
Bl ot r;;m units or .$47 billion in value market stood at’ 4.4 million ’
il es from 4 million or $17 billion in units or $19 billion : di :
n purchase of the fiscal year ended March, toJM Financial’s rep?)crior 5 1!
!
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7All you need to know about flex-fuel vehicles

SWARA] BAGGONKAR
Mumbai, December30
What are flex fuel vehicles?
Flex fuel vehicles (FFV)are cap-
able of running on 100 per
cent petrol or100 per centbio-
ethanol or a combination of
both. Bio-ethanol contains
/less energy per litre than pet-
rol but the calorific value (en-
ergy contained in the fuel) of
bio-ethanol will become on
par with petrol with use of ad-
vanced technology. The gov-
ernment has also advised car-

makers to start making Flex "
Fuel ‘Strong Hybrid Electric

Vehicles (FFSHEV). Such a
vehicle, though yet to be
made widely available in
world markets, essentially
houses an electric motor
which. powers  the vehicle
alongside the traditional pet-
rolengine.

What way are they different
from existing vehicles?

Since an FFV is capable of run-
ning on either petrol or eth-
anol, it will be the first of its

kind 100 per cent dual fuel
vehicle to run on Indian
roads. To be sure, a litre of pet-
rol sold in India has an aver-
age of 8 per cent ethanol con-

creating fuel substitutes like
ethanol, hydrogenand electri-
city. Even a push till the E20
level can resultinsavings of $4
billion per annum, as per es-

tent even though oil timates.Thisispossibleonlyif
marketing ﬂel):-fclllel

companies 2 vehicles are
have clearance BL Explalner made . avail-
to do even 10 able in the

per cent (E10) blending. All
vehicles manufactured in In-
dia are tuned for E10. All exist-
ing vehicles on Indian roads
will not be able to run on
higher ethanol content bey-
ond 10 per cent.

Why is the Indian
government pushing for
FFVs?

Last year (FY21), India’s oil im-
port bill stood at §62.7 billion
whichwas matched injustthe
first seven months (April-Oc-
tober) of this year. To make
matters worse, the rupee is at
its weakest level in last three
financial years. The govern-
ment is desperate to bring

market. Also, FFVs will also
help the government meet its
commitments when it comes
toreducing emission.

To what extent will FFVs help
in cutting emission?

According to a report by the
expert committee formed by
the Ministry of Petroleum and
Natural Gas, by just hitting
E20, carbon monoxide emis-
sions were observed to be 50
per cent lower in two-wheel-
ers and 30 per cent lower in
four-wheelers compared, to
petrol. Hydrocarbons were
lower by 20 per cent. The re-
port also mentioned that E20

blending will resultin dropin '

fuel efficiency by nearly 67

per cent in four-wheelers de-
signed for E0 and calibrated
to E10. -

What has been the auto
industry’s reaction to
government’s policy?
Higher blending of ethanol
will mean higher manufac-
turing costs which translates
to pricier vehicles. Certain
auto parts, especially those
that come in contact with
higher ethanol content, will
have to be replaced with a
compatible product to avoid
COITOSION.

Automotive companies say
that they are ready to move
with government regulations
onethanol blending of E20 by
2025. Government officials
have said that Toyota, Maruti
Suzuki and Hyundai have
agreed to make FFV in India.
Apparently, BajajAutoand TVS
Motor Company have also as-
sured the government of
rolling out three-wheelers
that can be run on 100 per
centethanol.

down the oil import bill by

Z
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“Vehicle recalls hit a five-year high in 2021

Business Line 31st

More than 7 lakh
units recalled over
airbag failure, faulty
emissions, engine
malfunction

SWARA] BAGGONKAR
Mumbai, December 30

Vehicle recalls in India soared
to a five-year high in 2021 with
more than seven lakh units re-
called, which was more than
the total number of recalls
during the previous three
years.

According to data given out
by the Society of Indian Auto-
mobile Manufacturers (SIAM),
four-wheeler and two-wheeler
recalls during 2021 stood at
7,07318 units. The industry
had seen 3,80,615 recalls in
2020, 1,59,992 in 2019 and
1,38,755 in 2018.

The largest number of such
voluntary recalls in a year
happened in 2015 when
slightly over a ‘million units
were recalled. The list does not

include trucks, buses and
three-wheelers.

Royal Enfield tops the table
Eicher Motors, makers of
Royal Enfield bikes, led the list,
recalling over 2.56 lakh units.
Car market leader Maruti Su-
zuki followed with slightly
over1.81lakh recalls in 2021,

The recall of over 50 models
in 2021 covered a wide spec-
trum from Suzuki Gixxer 150
and Royal Enfield Classic 350
bikes to Honda City, Mahindra
Thar, and Maruti Suzuki
Brezza,and even Mercedes CLA
and Porsche Boxter. The reas-
ons were varied such as airbag
failure, faulty emissions, and
engine malfunction.

Though India is the fourth

largest automotive market,
the country got its long
delayed, government-defined
recall policy only in April
thanks to the steps taken by
the Ministry of Road Transport
and Highways.

According to the Central
Motor Vehicle Rules, 2021,
manufacturers can face a pen-
alty of up to ¥ 1 crore depend-
ing on the number of recalls.
Till the end of the last financial
year manufacturers made vol-
untary recalls to replace any
defective part, in line with
SIAM’s voluntary recall policy.
Sometimes testing agencies
like the ARAI that identified an
issue, forcing the manufac-
turer to doa recall.

Recalls in India have been
controlled by manufacturers
themselves in the absence of
any laws and therefore never
attracted any penalty. Com-
pensatior, if any, also was at
the discretion of the
manufacturer.

Due to the absence of a law,
the vehicle owner had little op-

tion beyond highlighting the
issue on social media in the
hope of getting the attention
of the company.

Designated officer

In April this year, the Ministry
of Road Transport and High-
ways appointed Amit Varadan
as the designated officer to
oversee the process of vehicle
recalls. Varadan, an Indian
Railway Traffic Service (IRTS)
officer of 1990 batch, is the
first person to take charge of
the newly created position.

The designated officer has
powers to initiate proceedings
against an auto-maker based
on a report of findings by an
investigation officer, as spe-
cified by the Central
government.

The officer can also issue a
recall notice suo motu, if he
has reasonable grounds to be-
lieve that a motor vehicle is de-
fective, and that the defect ex-
ists in a group of vehicles of
the same design or manufac-

ture. /



Qutlook positive
for 2022 as demand
drivers remain intact

GBALACHANDAR

Chennai, December 28

For the automotive sector, one
segment that revved upin2021
was the truck industry. When
the year began, the CVindustry
was looking forward to a posit-
ive growth phase after two
years of sluggishness, caused
by new axle load norms, credit
crisis, transition to BS-VI fuel
norms and impact of the pan-
demic. The first quarter of 2021
lived up to that hope.

But the second wave of
Covid-19 caused some tempor-
ary disruption in mid-2021
However, recovery in the post-
second wave was stable des-
pite high acquisition cost for
buyers. As the government fo-
cused on reviving the eco-
nomy with massive spends on
infrastructure development,
the truck industry benefited
and sales started moving
northwards.

" “The CV segment has been
showing better  recovery
trends than other vehicle cat-
egories in the past few months,
with sustained double-digit
growth. The medium and
heavy commercial vehicle
(M&HCV) category has beenan
outperformer,” said Satyakam
Arya, Managing Director & CEO

‘Ashok Leyland toen

Partners Shriram

Automalltolaunch

platform for pre-
owned vehicles

SHINE JACOB
i (Chennai, 27 December

Hinduja Group’s flagship com-
mercial vehicle major Ashok
Leyland (AL) on Monday
announced its foray into the
used vehicles business by tying
up with Shriram Automall
India (SAMIL), which connects
pre-owned vehicles and equip-
ment buyers and sellers. The
companies will launch an
exclusive platform for pre-

- owned vehicles.
The phygital (physical plus
}ﬁgital) platform will facilitate

PRESS REPORTS

ON

COMMERCIAL VEHICLE

Business Line 29th December 2021

vy

The commercial vehicle segment has

_'

been showing better

recovery trends than other vehicle categories

of Daimler India Commercial
Vehicles (DICV).

Total volumes
“Total M&HCV volumes are ex-
pected to be in the range of
1.82 lakh units by the end of
2021 If the cur-
rent growth mo-

revival were growth in con-
struction spending, e-com-
merce industry, highway pro-
jects and the industrial sector.
“Growth in the heavy-duty
segment was driven by invest-
ments in infrastructure and
construction. The

light and medium

mentum contin- ﬂﬂ“'ﬂ vehicles sales
ues in 2022, then gained traction on
2023 should be a A the back of de-
strong year for | mand from the
the CV Industry,” =5 | rural economy, fest-
he added. ival season and

Total medium boom in the e-com-
and heavy-duty merce  industry.
truck  volumes Bus operations

(wholesale) stood at about 115
lakh units in 2020 and 2.47
Jakh units in 2019, according to
the Society of Indian Auto-
mobile Manufacturers (SIAM).
The key factors for demand

were the slowest to recover as
work-from-home, travel re-
strictions and school closures
continued due to the pan-
demic,” said a spokesperson
for VE Commercial Vehicles.

E-commerce emerged as a
major driver of CV demand.
With consumers preferring
online shopping in the wake of
the pandemic, the supply
movement led to huge de-
mand for intermediate com-
mercial vehicles (ICVs) and
small commercial vehicles
(SCVs).

ICVs played an important
role in cargo distribution
needs such as e-commerce,
fruits and vegetables, parcel
and logistics, poultry, white
goods, industrial goods, FMCG,
auto parts, beverages, etc.

The ICV boom also wit-
nessed a customer shift to al-
ternative fuel vehicles. With
diesel prices hitting record
highs, demand for CNG trucks
shot up as the price gap for
CNG and diesel widened signi-
ficantly.

“CNG variants in the M&HCV
segment have been received
well by the industry and we ex-
pect the trend to continue as
availability ~ across ~ major
routes and cities improves, SO
will the uptake of these
vehicles,” said Paritosh Gupta,
Senior Analyst, Medium and
Heavy Commercial Vehicle
Forecasting, IHS Markit.

Though the e-commerce
boom drove significant
growth in the SCV segment
(comprising mini-trucks and
pick-ups up to 3.5 tonne gross
vehicle weight), chip shortage
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LTV Y e
exchange, proper disposal and
purchase of old commercial
vehicles. With this foray, Ashok
Leyland aims to streamline the
used-vehicles market by lever-
aging its digital ecosystem,
existing and potential channel
partners in over 100 automalls
spread across the country. The

company aims to bring in more
transparency in this space.
The customers will also
have access to other value-
added services of Ashok
Leyland like iALERT telematics
solution, Driver SAATHI skil-
ling solution, valuation, break-
down services and fuel solu-

tions through various digital
solutions offered by the firm.
“With our aspirations to be
an end-to-end mobility solu-
tions provider, this partnership
will help establish our presence
in the pre-owned commercial
vehicle segment. With our
experience as one of the largest
truck makers, this initiative will
help to debottleneck the eco-
system through a consumer-
centric digital solution, which
will serve as an easy-to-use
touchpoint for our consumers,”
said Sanjay Saraswat, the head
- medium and heavy commer-
cial vehicles, Ashok Leyland.
The company expects that the
initiative will also help it in
implementing the scrappage
policy at the grassroots level.
The company said that
through facilities like an

-exchange, disposal, hybrid, and

erce boom

played a spoilsport in this cat-
egory. |

Positive outlook |
“I believe that the year 2022 |
will see heightened demand |
for heavy trucks from the infra- |
structure sector, mining and

long-haul segments like ce- |
ment and steel. E-commerce |
will continue to be a sunrise |
segment for small and inter- |
mediate commercial vehicle

sales. Overall, I am very bullish |
for the next five years. This will

be an exciting period for the |
CVindustry,” said Arya. ‘

Overall, with good gains |
from this calendar year, the
outlook for 2022 remains pos-
itive and the industry is expec-
ted to repeat the strong
double-digit growth. “Heavy
trucks, particularly in con-
struction applications, will
continue to see good mo-
mentum heading into 2022,”
said Gupta.

But there are some near
term challenges too. The bus
segment will take time to re-
cover. Truck makers have been
under cost pressures owing to
higher prices of commodities
such as steel, aluminium, cop-
per and precious metals, in ad-
dition to production con-
straints due to chip shortage,
particularly for small trucks.
Also, the industry is wary of
the looming threat of the third

Covid wave. /é

terused vehicle biz

special vehicle inspection, the
platform aims to become the
top choice of customers who
are considering exchanging
their vehicles. This will create
an opportunity for Ashok
Leyland to reach many fleets
and single truck owners across
India, it said.

“SAMIL is living on to the
mission to bring innovative dig-
ital solutions to enhance the
customer experience to the
next level” said Sameer
Malhotra, CEO of, Shriram
Automall India. “Through the
OEMs expertise of the
Commercial Vehicle segment
and our Phygital auctions plat-
forms, which includeiover100
Automall network strength
spread across India, we aim to
create all-inclusive mobility
solutions for buyers
sellers,” he said.
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(V sales surge 11% YoY in

Nov on reopening bounce

Pickup in economic activities, low base from lastyear help numbers

SHALLY SETH MOHILE
Mumbai, December3

(CVs) by most manufacturers

rose in the domestic market
in November on account of a
pickup in economic activities and
the low base of last year.

Cumulative sales of the top CV
makers rose 11 per cent to 59,872
units over those in the same period
a year ago.

“Had it not been for the short-
age of CNG kits and semiconduc-
tors, overall sales would have
expanded more,” said Vinod
Aggarwal, managing director and
chief executive, Eicher Motors.

Half the demand in the 5-16-
tonne segment has now shifted to
CNG. This caught the kit makers
unawares, Aggarwal said.

Commenting on the recent cut
in diesel prices and its impact on
transporters’ viability and new
truck purchases, he said the
replacement demand had not been
very strong.

According to him, the trans-
porters’ viability, particularly the
ones that own small fleets, con-

Sales of commercial vehicles

DRIVING FORWARD

(Y makers Nov'20 Novl Y%change
y-oy

Tata Motors 6,28 28295 8

AshokLeyland o7 9364 -ai—

Eicher Motors 3,088 3,184 3

MahindmandMahindm ~ %979 19,029 bl

Total 502 5982 1.8

tinues to be under pressure despite
adiesel price cut.

Diesel prices jumped S0 per
cent in the past 18 months. Fuel
accounts for 60 per cent of the
ownership costs for transporters,
so the freight rates have to go up

Source: Company

by at least 30 per cent to compen-
sate for increase in the fuel prices,
said Aggarwal.

“While the Centre and some
state governments have cut taxes
on diesel, there was a decline in the
movement of freight in November

because of slower industrial activ-
ity. The quantum of freight moved
was flat to negative a month after
the pre-festive buzz in October,”
wrote Hemal Thakkar, director,
CRISIL (Research), in “Freight
Signs”, released by CRISIL
Research on Friday. The CRISIL
PAN India freight index fell to.114
in November from 122 in October.

But transporters are not com-
plaining.

“The diesel price cut has come
as a huge relief. We are now able to
breathe. We were otherwise strug-
gling to make both ends meet. This
was a long-pending demand,” said
Balmalkit Singh, proprietor, Bal
Roadlines.

According to S P Singh, senior
fellow at the Indian Foundation of
Transport Research and Training
(IFTRT), freight rates on key trunk
routes went up by 5-6 per cent
month-on-month in November on
the back of robust factory output.

“November has been the bestin
five years,” he said. This is in con-
trast to a drop in rates one had
expected after the diesel price cut
but good cargo volumes ensured
that the price remained buoyant.

Business Line 10th December 2021

CV ﬁnancmg lookmg up as demand nnproves

GBALACHANDAR

Chennai, December9

Lending for  commercial
vehicles (CVs) is expected to
strengthen as volumes con-
tinue to rise, supported by im-
proving  macro factors,
government thrust on infra-
structure spending and recov-
ery in  demand-- for
replacements.

Driven. by cement, mining
and steel segments, and arisein
freight income, demand for me-
dium and heavy commercial
vehicles has increased and
buoyed fleet utilisation ( 75-80
per cent currently). Though de-
mand from small fleet operat-
ors remained muted, partly due
to non-availability of financing,
it is expected to improve in the
coming months.

Leading commercial vehicle
makers Tata Motors, Ashok Ley-
land and VE Commercial
Vehicles witnessed good growth
inacross categories.

“Though CV industry was fa-

Recovery in demand for M&HCV
led by higher fleet utilisation

cing headwinds in the recent
past, the road ahead looks
promising. CVindustry is expec-
ted to witness strong growth
driven by infrastructure push, e-
commerce and rural market,”
Girish Wagh, Executive Director,
Tata Motors, said during a re-
cent interaction.

Lending hit

The lending environment for
CVs has been stabilising. While
the crisis in the non-banking
financial companies and, later,

the pandemic had impacted
lending in FY20 and H1 FY2021,
respectively, the situation star-
ted to improve from H2 FY21.

“Our recent channel checks
indicate that challenges such as
lower loan-to-value, higher
turnaround time for loans,
higher rejection rates and in-
terest rates have largely abated
and the financing environment
has turned more conducive,
Nevertheless, this would be
largely for bigger fleet operat-
ors and those with an estab-
lished credit history,” said
Shamsher Dewan, Group Head
and Vice President-Corporate
Sector Ratings, ICRA Ltd.

For smaller players and first-
time buyers without a satisfact-
ory credit history, financing
challenges continue to a large
extent. Especially so since high
fuel prices are impacting the
cash flows of operators: who
cannot pass it on as increased
freight rates.

The vehicle finance industry

is poised for a revival amid a
pickup in macroeconomic
parameters. Underlying sales in
the largest segment of CVs are
likely to grow at 13-18 per cent,
resulting in AUM growth of 810
per cent. 'NBFCs  have
strengthened their share in the
used vehicle segment as a risk-
adjusted return strategy, said a
report by Nirmal Bang.
Auto-focused NBFCs have
seen an increase in net worth
(partially due to capital raise)
and are operating at low lever-
age.  Shriram  Transport,
Mahindra  Finance  and
Cholamandalam have raised
capital in the last two years and
are well capitalised for growth,

the report added.
A leading player in the CV
lending segment, Shriram

Transport has already indicated
that it would end this fiscal with
double-digit growth. Other
leading lenders also witnessed

continued improvement in co
lection efficiencies.
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Electra EV aims double
turnover every year

Ratan Tata-founded firm has seen a10—fold jumpin demand-'-f.‘

SHAllYSETH MOHILE
Mumbai, 23 December

lectra EV, the Ratan Tata-
E founded firm that offers EV

powertrain solutions to Tata
Motors and various other auto-
makers, envisages doubling its turn-
over every financial year on the back
of strong order books, the com-
pany’s top official said.

“Based on the massive demand
we have been seeing from July 2021
onwards, Electra EV aspires to dou-
ble its revenues every financial year
for the next two-three years, from
the FY20 levels,” Samir Yajnik,
executive director, Electra EV, told
Business Standard.

It clocked 115 crore in the finan-
cial year ended March 2020.

The company has seen a 10-fold
jump in demand. Until August,
Electra was making 100-150 EV kits
a month. This had to be ramped up
101,000 units.

“The market has suddenly
become wild. There is demand from

every segment of the automobile .

market — from fleet, personal, two-
wheelers, three-wheelers, and even
off-highway vehicles,” said Yajnik.

However, the availability of
electronic parts and the logistics
issue from China have made it chal-
lenging.

To deal with the supply demand
mismatch, Electra has completely
pre-booked orders for parts like bat-
tery cells it imports for 12 months.

It is also localising more aggres-
sively and working on alternative
solutions if the shortage lasts.

“Our focus in the future will be
stepping up our execution by scaling
up our processes, adding key people,
and enhancing our supply-chain.
We have come a long way on all the
three frongs with initiatives that
were executed during the lean
period.”

The four-year-old Pune-based
start-up supplies critical parts and
aggregates ranging from battery sys-

tems, traction power and control
systems, on-board chargers, and
vehicle control units to auto firms.
More than 25 per cent of the e-four-
wheelers on Indian roads had an
Electra EV powertrain in them in
FY20, the company claims.

The company is looking to invest
significantly in battery localisation
and assembly, system-level simula-
tions, and end-of-line testing of all
its subsystems, he said. It will
explore a combination of debt and
equity for these investments.

With the e-mobility trend sweep-
ing India and other geographies,
Electra has set its sights on global
marKkets for its affordable powertrain
solutions. It sees a raft of auto-
makKers -- both existing and new --
create relevant used cases at afford-
able price points for Indian fleet
operators and individual owners.

“Once our products have been
proven robust and reliable in diffi-
cult tropical conditions in India, we
will be ready to establish a global
footprint, starting with markets with
similar climatic conditions,” said
Yajnik.

In addition to fostering relations
with its customers as partners, it
plans to collaborate with start-up
companies in power electronics.

With its local and affordable
solutions, Electra aims to accelerate
electric mobility in India, Yajnik
said. According to him, the Central
and state governments’ EV policies
are already “playing a massive

role in building the initial
momentum” and to provide the nec-
essary push.

A pull is now coming from the
users in all segments of the EV mar-
ket. This year the market should
multiply from levels in earlier years,
he forecast. After two-wheelers,
four-wheelers are set to take on elec-
trifying their product portfolio.

Encouraged by Tata Motors,
which has taken the lead in the seg-
ment with its e-Nexon and E-Tigor
models and the various state and
central-level subsidies, other car-
makers, including Hyundai Motor
India, MG Motor India, and
Mahindra and Mahindra, have
announced plans to bring affordable
EV models over the next four to five
years.

“It is interesting to note that the
cost of ownership equation for EVs
is lower than that for ICE (internal
combustion engine) vehicles. For
price parity at source, we would pos-
sibly need to wait another two years

or so,” said Yajnik. /




Mahindra Electric toroll out fournew |
models including quadricycle over 3 years

Business Line 17th December 2021

Company expects electric 3-wheelers to
-account for 30% of 3W demand by 2025

- SWARA] BAGGONKAR

Mumbai, December 16 i 7
Mahindra Electric, India’s
biggest  electric  three-
wheeler manufacturer, will
launch at least four new
products, including a
product in a new category
over the next three years, as it
looks to further build on its
leadership position.

New electric three-wheel-
ers for passenger and cargo —
having better range and pay-
load capacity — and an elec-
tric quadricycle are lined up
for launch by the company,
per a top executive.

Suman  Mishra, CEO,
Mahindra Electric Mobility
(MEML), said, “We are plan-
ning to launch 4-5 new
products in the last mile mo-
bility category in the next
three years — different pay-
load, different range and bet-
ter technology.”

This implies the company
may have to increase manu-
facturing capacity at its as-
sembly plant in Bengaluru .

This will benefit
realty sector:
Colliers report

OURBUREAU

New Delhi, December 16

The electric vehicles segment
in India is likely to witness in-
vestment of $12.6 billion
(¥94,000 crore) across the
automotive value chain over
the next five years.

Tamil Nadu is the frontrun-
ner — accounting for 34 per
cent of total planned invest-
ments for EVs — followed by
Andhra Pradesh and Haryana
with a share of 12 per cent and
nine per cent respectively, said
a report by Colliers, a leading
real estate consultant.

The Bengaluru-based com-
pany today launched the
electric Treo, a passenger
electric three-wheeler, in Ma-
harashtra at ¥2.09 lakh (ex-
showroom, Mumbai) post
FAME-II, State and early bird
subsidies.

While the Treo is a fixed
battery  electric  three-
wheeler, the company is
planning a swappable bat-
tery solution to be had in the
next generation of products.

Quadricycle segment

Next year MEML will foray
into the quadricycle segment
with the launch of the Atom
— a four-door commercial
passenger vehicle — to be-
come the second company
after Bajaj Auto to enter the
segment.

“The Atom should be
launched next financial year.
It does not enjoy the FAME
benefits (as of now) and be-
cause of that, we are working
on how to give the right
value proposition to the cus-

o1V

Suman Mishra, CEO, Mahindra
Electric Mobility

tomer. However, it was in-
cluded into the PLI scheme. I
could get the product into
the market much faster if it
gets FAME benefits which
could translate into a sub-
sidy of %1 lakh,” Mishra ad-
ded.

Covid impact

The passenger three-wheeler
segment has been among the
worst Hit of the Indian auto-
motive industry due to the
pandemic.

With offices shut down
and schools closed, the busi-
ness proposition of this seg-
ment collapsed overnight.
But with the gradual normal-
isation of the economy, de-
mand for the three-wheeler
is rising once again.

Business Line 17th December 2021

Indiatosee $12.6bi investment in EVS’

According to the report
‘Electric Mobility in Full Gear’,
the investments are likely to
benefit the real estate sector in
the form of setting up new or
augmenting manufacturing
units, industrial parks and
clusters with a focus on last-
mile delivery by e-commerce
firms, and a government push
for electrification of public
transport.

Land requirements
Currently, 15 States have either

approved or notified EV

policies with six more Statesin
the draft stage. States like
Delhi, Gujarat, Maharashtra
and Meghalaya are focusing
on demand  incentives
whereas southern States and

p Cufrently, 15 Indian States have

either approved or notified EV
policies reuters

Uttar Pradesh are focusing on
manufacturer-based incent-
ives, it said. States like Maha-

“rashtra, Delhi and Gujarat hav-

ing strong demand-side
incentives should have provi-
sions to set up industrial
parks/clusters for EV or manu-
facturing of ancillary compon-
ents with plug-and-play.

‘covered at all ‘compared‘to |

“The = passenger three-
wheeler segment has not re-

the pre-Covid levels. We are
presently at 30 per cent to
those levels. Cargo three-
wheelers are better at 70 per
cent. Hopefully, in the next
year or two, we will see the
numbers back to pre-Covid,”

Mishra added. /

Rising demand

Within the three-wheeler
segment, electric penetra-
tion was quite low last year
but has increased signific-
antly this year. According to
MEML, from 2 per cent last
year, electric three-wheelers
now make up 7 per cent of
the entire three-wheeler de-
mand basket and it is expec-
ted to rise to 30 per cent by
2025.

MEML claims a market
share of 67 per cent in the
electric three-wheeler seg-
ment.

It operates through a net-
work of more than 200 deal-
erships across 450 districts.
It is hoping to increase the
dealership count by 30 per
cent next year. /

“Government’s target of 30
per cent EV sales by 2030 isam-
bitious but achievable. In In-
dia, the transport sector is cur-
rently the  thirdlargest
emitter of CO. EVs can be a
game-changer. The govern-
ment has a conservative scen-
ario of manufacturing 110
GWh of EV batteries by 2030
which can spawn requirement

~ of about 1,300 acres of land

pan-India,” said Ramesh Nair,
CEO - India and MD - Market
Development in Asia, Colliers.

There is also a need to estab-
lish a dedicated EV park that
provides plug and play facilit-
ies, developing and retrofit-

‘ting warehouses for storing

lithium-ion batteries, the re-
portadded.
P d
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| Electric 2-wheeler segment charged up as’
'OEMs, parts-makers invest 320,000 crore

" E2W demand rising on sops, surging cost of
- acquisition of conventional 2-wheelers: ICRA

' Chennai, December 16

. Electric 2-wheeler (E2W) players
_and electric vehicle (EV) com-
ponent makers have committed
a cumulative investment of
more than ¥20,000 crore as the
. shift from ICE (internal combus-
" tion engine) to EV two-wheelers

is picking up pace.

“On the OEM side, invest-
ments of more than 310,000
crore have been committed by

~ electric two-wheeler start-ups
¢ and incumbents over the next
* 37 years. Investments will only
\ increase going forward,” Sham-
sher Dewan, Vice-President &
Group Head, ICRA, said during

i the rating agency’s discussion
| on theautomobile sector.

i
|
1
!

- PLiboost

{ Also, the Centre’s Pii scheme is
. expected to drive more invest-
! ments in the EV and component
i sectors. The demand for E2Ws

has been propelled by a signific-
antincrease in the cost of owner-
ship of conventional two-wheel-
ers on the back of rising fuel
prices and higher acquisiton
cost due to regulatory changes.
Also, the Centre's extension of
subsidy schemes and State gov-
ernments giving sops to EV buy-
ers are encouraging purchase of

electric two-wheelers whose cost
of ownership has come down
significantly.

As a result, sales of electric
two-wheelers have more than
doubled in April-November 2021

Mahindra Electric ready with
three-wheelers, quadricycle

SWARAJ BAGGONKAR

Mumbai, December 16 ]

Mahindra Electric, India’s

biggest electric
_ wheeler manufacturer, will

three-

launch at least four new
products, including one in

~a new category over the

next three years, as it looks

to build on its leadership
position.

The company has lined
up three-wheelers for pas-
senger and cargo — having
berter range and payload
capacity — and a quadri-
cycle, pera top executive.

Details p2
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‘lectric vehicles incentivised under |
FAME II to hit 2-lakh mark this year -

compared to the corresponding
previous period. High-speed
electric two-wheeler sales dur-
ing Hi of this fiscal were higher
than the total volumes of Fy21.
For January-November 2021, ‘
total volumes crossed the one
lakh mark, for the first time ever. ‘\
The share of electric scooters !
touched a high single digit, 7-8
per cent, in the overall scooter
volumes in November.

e apa——. J

EV penetration |
ICRA pegs electric vehicle penet-
ration at 810 per centin the two-
wheeler segment by FY25. But
given the current momentum |
and trends, it could be higher at
1315 per cent by then.

Component makers have cu-
mulatively committed about
10,000 crore in the EV parts eco-
system — by way of joint ven-
tures with global players as also
on their own. “Batteries make up
about 40-per cent of the overall
EV cost and we are stili depend-
ent on imports for this” S
Vinutaa, Assistant Vice-President

& Sector Head, ICRA. -

ol 4

Demand, sale of
EVs on the rise,
say analysts

G BALACHANDAR

Chennai, December 23

The total electric vehicles in-
centivised by the Centre un-
der the FAME Il scheme are ex-
pected to touch 2 lakh by the

end of this month, reflecting,

acceleration in shift from ICE
vehicles to electric products
in the country, led by electric
two-wheelers.

In 2021, about 1.4 lakh elec-
tric vehicles that include 1.19
lakh electric . two-wheelers,
20,042 electric three-wheelers
and 580 electric four-wheel-
ers have been incentivised as
of December 16,amounting to
a total incentive sum of about
%500 crore under Phase-11 of
FAME.

Also, 861 electric buses were
deployed under FAMEII. Over-
all, the total number of elec-
tric vehicles incentivised un-
der the scheme stood at about
1.85 lakh, according to an offi-
cial note.

Industry analysts point out

The revised FAME Il programme led to faster proliferation of electric

vehicles as it enabled lowering of upfront cost

that given the current mo-
mentum for electric vehicles,
in particular electric two-
wheelers, the total number of
incentivised vehicles would
cross the 2 lakh mark by the
end of this month.

Covid pandemic
FAME India II Scheme was re-
designed in June based on ex-
perience particularly during
Covid-19 pandemic and feed-
back from industry and users.
The revised FAME II pro-
gramme led to faster prolifer-
ation of electric vehicles as it
enabled lowering of upfront
cost of electric vehicles.
Demand incentive for elec-
tric two wheelers was in-

creased to ¥15,000/kWh from
%10,000/kWh with maximum
cap increased to 40 per cent
from 20 per cent of the cost of
vehicles. Also, the scheme was
extended for a further period
of two years, that is till March
2024.

“Significant financial in-
centives are being offered for
e2Ws under the Centre’s
FAME-Il scheme and select
state EV policies and the same
have materially altered the
total cost of ownership (TCO)
in favour of EVs and has led to
asurge in demand for the seg-
ment over the past few
months. This has spurred in-
vestments by various start-
ups in the e2W space, and has

also aroused the interest of in- |
cumbent players, who have
announced aggressive plans
to ramp up their portfolio in
this segment,” said Shamsher
Dewan, Vice-President &
Group Head - Corporate Rat- |
ings, ICRA.

After revision of FAME II in
June 2021, the sales of electric
two-wheelers increased to
more than 5,000 per week
from 700 per week in the
earlier period.

Charging infra boost
The Union Ministry of Heavy
Industries has sanctioned
1,576 EV charging stations and
letters of award (LOA) have
been issued across nine ex- |
pressways and 16 highways as
of December 16. Also, LOAs .
have been issued for 35 char-
ging stations in a few cities.
Overall, LOAs have been is-
sued for 1,797 charging sta- |
tions in cities under FAME II.

As of December 16, 104 EV |
charging stations, including |
13 under FAME II, have been
commissioned across cities |

and expressways. /
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%he factory at
Akurdi will produce
5 lakh units per year

OUR BUREAU 5
Mumbai, December 29
Bajaj Auto, India’s third

Jargest two-wheeler manufac-
turer, will set up a dedicated
electric vehicle manufactur-
ing plant at Akurdi, Pune with
an investment of 300 crore.
The company hopes to roll
out the first vehicle from this
anit by June next, 15 years
after the plant last produced a
vehicle.
.~ The new factory will have a
production  capacity  of
5,00,000 units per annum.
Akurdi is also the site of the
original Chetak scooter fact-
ory that made Bajaj Auto a
household name in India.
Auto parts suppliers of Bajaj
Auto will invest 250 crore to
support manufacturing
operations. |

Rajiv Bajaj, Managing Dir-
ector, Bajaj Auto, said, “Going
forward, for the Bajaj portfo-

lio, except for implementing

o/

T'VS Motor, BMW Motorrad supercharge
association with focus on e-mobility

‘Cool, nextgen and
futuristic’ EVs will
cater to urban
youth globally

G BALACHANDAR

Chennai, December 15

After jointly developing, pro-
ducing and marketing high
end bikes in the traditional
ICE segment, India’s leading
two-and three-wheeler manu-
facturer, TVS Motor Company;,
and Germany’s superbike
maker, BMW Motorrad, will

come out with “cool, nextgen
and  futuristic” electric

. vehicles targeted at urban

youth globally.
The two companies on'Wed-

Business Line 30t" December 2021 | B
‘Bajaj Auto to set up I300-crore
electric vehicle plantin Pune

Rajiv Bajaj, MD, Bajaj Auto

one internal combustion en-
gine platform that is cur-
rently under development, all
our R&D drivetrain resources
are now laser-focused on cre-
ating EV solutions for the
future.”

The electric Chetak is cur-
rently being built at the
Chakan factory in Pune,
which also produces motor-
cycles of LKTM, Husqvarna
and Pulsar. Bajaj believes the
future focus on EVs will help-
put the company on path to
achieve its ambition of being
the market leader in this seg-
ment.

“This alignment reflects
our belief that light electric
vehicles for sustainable urban

mobility is an idea whose
time may finally have come.
Thus, this investment at Ak-
urdi completes the virtuous
cycle of hi-tech R&D compet-
encies, high-efficiency engin-
eering capabilities, world
class supply chain synergies,
and global distribution net-
work which should leapfrog
us into a market leading posi-
tion in EVs in India and over-
seas,” Bajaj added.

Spread over 500,000 sq
feet, the new plant in Akurdi
will have robotic and auto-
mated manufacturing sys-
tems for logistics and mater-
ial handling, fabrication and
painting, assembly and qual-
ity assurance. The plant will
employ around 800
personnel.

These systems have been
designed for flexible product
mix, while keeping in mind
the best worker ergonomics
and maximum process
efficiency.

Akurdi plant
Akurdi, which housed Bajaj
Auto’s first-ever manufactur-

ing plant, last saw a product
roll out in 2007. Spread over
160 acres, the Akurdi plant
currently houses Bajaj Auto’s
research and development
(R&D), corporate centre, and
purchase

operations.

and sales

Krystal was the last scooter

made by Bajaj Auto from the
Akurdi plant before a volun-
tary retirement scheme (VRS)
was offered to workers af-
fected by the shutdown.

Bajaj Auto currently has

only one electric vehicle, the
Chetak, in its line-up. The
company is working on an
electric model

under the
Husqvarna brand as well as
further additions under its
own brand. The long-delayed
electric three-wheeler, which

will mark Bajaj Auto’s entry

into the space, is likely to de-
butin 2022.

In July, Bajaj Auto decided
to set up a wholly-owned sub-
sidiary to tap growth oppor-
tunities in the electric and hy-
brid two-wheeler,
three-wheeler and light four-
wheeler categories. ; i

Business Line 16th December 2021

S

Sudarshan Venu, JMD,
TVS Motor Company

nesday announced that they
are extending the successful
association to future techno-
logies that include electric
mobility.

While the two partners are
accelerating their EV plans,
their association in the ICE
segment will also keep pro-
gressing as a new variant of

the 310 platform will be
launched soon.

“This is the second phase in
our successful cooperation
which will cover multiple
areas, but will really be
centred around the future of
electric urban mobility,” Su-
darshan Venu, Joint Man-
aging Director of TVS Motor
Company; said.

Developing new platforms
The focus will be on develop-
ing new platforms and tech-
nologies on a global scale for
urban mobility with a special
focus on electric products.
Exclusive products for both
companies will be developed
on common platforms, and
the companies will retail their

products globally. The first
product through this cooper-
ation will be unveiled in the
next two years.

TVS Motor Company will
bring in its engineering cap-
abilities in design, manufac-
turing, and supply chain
areas and provide best-in-
class quality and economic
advantage.

“TvVS will be a very import-
ant partner for us in the devel-
opment of future products.
Together we will develop new
platforms and technologies
for both of us for e-mobility
solutions. But our clear ambi-
tion is to strengthen the e-mo-
bility area,” said = Markus
Schramm, Head of BMW

Motorrad. , /



SWARA] BAGGONKAR
Mumbai, December 19
The steady build-up of con-
sumer excitement for electric
vehicles (EV) has not spilled
over to lenders.
According to
manufacturers and
EV buyers, lenders
arereluctanttolend
to this segment cit-

ing  issues of
vehicles’ residual
value.

While the EV seg-
ment is in its in-
fancy, accounting for just 1.3
per cent of the overall auto-
mobile sales in the country,
demand for battery-powered
vehicles is expected to surge.

EV manufacturers will re-
quire help from lenders given
that more than 85 per cent of

Business Line 20th December 2021

/Lenders not excited about financing EVs

all vehicles sold are financed.

Mahua Acharya, Managing
Director, Convergence Energy
Services (CESL), said: “When
the batteries stop (function-
ing) does the loan go bad? We

have also heard of
; large banks saying
that they do not
wish to repossess
an autorickshaw,
which is otherwise
a source of liveli-
hood for the
driver’s family. For
them, it is a reputa-
tional risk for a few lakhs of
rupees. The biggest fear is
there is no surety of the resale
price.”

Delhi-based CESL is a state-
owned company tasked with
procuring EVs for selling or
leasing.

EV sales are projected to
grow at a CAGR of 90 per cent
till 2030. Electric two- and
three-wheelers  are - the
biggest volume generators
presently followed by passen-
ger vehicles.

Govt push .

The government has left no
stone unturned to push EVs —
from tax cuts and loan repay-
ment relief to fiscal incentives
to manufacturers.

The RBI is considering a
proposal from NITI Aayog to
place EV loans under priority
sector lending, which will al-
low the sector to get loans at
lower interest rates.

Suman  Mishra, CEO,
Mahindra Electric Mobility,
said: “The residual value of
the product is not established

EVRE partners with Zyngofor. |

i

|

\
|

parking, charging infra solutions

PRESS TRUST OF INDIA
New Delhi, December 28

Electric vehicle charging ser-

vice provider EVRE on Tues-
day said it has partnered with
EV logistics platform Zyngo
for parking and charging in-

frastructure solutions.

Under the partnership,
EVRE will offer 5,000 char-
ging stations across India
within 24 months, which will
be utilised by Zyngo and

other EV fleet owners, the °

company said in a statement.
Zyngo will use the chargers
to extend its last-mile access
as it looks to leverage in-
creased growth opportunit-
ies through geographical ex-
pansion, while EVRE will
design, manufacture and ex-
ecute the operation and
maintenance of the charging
infrastructure.

First phase

In the first phase, EVRE will
support Zyngo with 500 char-
ging stations. EVRE will lease
the land, provide parking and

| charging infrastructure, op-

erate and maintain, and take
care of the insurance, safety
and security of the hubs, it
added.

Also, Zyngo will integrate
demand aggregation, supply
optimisation, connectivity to

| charging infrastructure, and

help EVRE determine where
to install charging stations

for better utilisation, it
added.

The 5,000 chargers will be
integrated with the rest of the
EV ecosystem across the coun-
try through the EVRE App.
This will enable two and
three-wheeler Zyngo fleet op-
erators with slow and fast un-
manned smart chargers that
are capable of metering,

billing and payment
collection.
New business value

Commenting on the partner-
ship, EVRE Co-Founder and
CEO Krishna K Jasti said the
company aims to increase
new business value through
co-creation with services and
businesses and is looking to
develop an integrated ecosys-
tem for EV fleet owners as well
as EV users across the country.
“Zyngo, with its unique
proposition, is an apt partner
as both the organizations will
mutually benefit from the
cross-utilization of resources
in the EV ecosystem,” Jasti
added. L5

as this segment has not even
completed five years which is
why financiers charge a
higher IRR. So, obviously lim-
ited financing is available in
the market as a whole.”

An EV dealer, on condition
of anonymity, said: “It is easier
for banks to finance petrol|
diesel cars because that’s an
established business model.
But the EV business is not
proven yet and that is why
banks are reluctant.”

But banks say auto loans
are provided on the basis of
the repayment capacity of the
borrower and do not depend
on the vehicle type. “There are
no issues in financing EVs as
loans are a function of a bor-
rower's repayment capacity
and not so much the cost of
the vehicle,” a banker said. /

Business Line
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‘Toyota-Suzukiaffordable EV
to makeIndiadebut by 2025

(2 TO ROLL OUTTI, 000 UNITS EVERY YEAR |2 10 BESOLDIN EUROPEANDTHAILAND ASWELL

SHALLY SETH MOHILE
Mumbai, 16 December

The India subsidiaries of
Suzuki Motor Corporation
and Toyota Motor
Corporation are co-develop-
ing a pure-born electric car
platform in anticipatipn of
the disruption electric
vehicles (EVs) will create
amid an aggressive policy
push by governments of var-
ious countries to meet
decarbonisation targets.
This will be one among a
series of models powered by
alternative powertrain tech-
nologies the companies
plan to launch over the next
five years, said multiple
people aware of the project.
Maruti Suzuki India

/A’/
4 FROM PAGE 1

Toyota-Suzuki...
“The partnership will also help
us enhance market compet-
itiveness and build better cars
and cater to the growing
expectations of the changing
markets,” he added.

Toyota and Suzuki are look-
ing to make close to 114,000
units of the model per year. In
addition to addressing the
Indian market, the model will
also be exported to Europe and
Thailand. The model will sport
the Toyota-Suzuki badge —
much like it does for some of
the internal combustion
engine-powered models.

As part of the global part-
nership stitched between the

ALL CHARGED UP

P To sport the Toyota-Suzuki badge

p Expected to goon
sale by 2025
p Maruti Suzuki il
isthe project |
lead forthe
maiden
offering

(MSIL) will lead the project
for an affordable EV
expected to be ready for an
India launch by late 2024 or
early 2025, said one of the
persons. The company

two Japanese carmakers in
2018, the duo will share models
and technologies for India and
a few other markets. Toyota
sells the rebadged Baleno and
the Vitara Brezza as the Glanza
and the Urban Cruiser, respec-
tively. “Toyota-Suzuki’s entry
into the affordable electric car
segment could mark an inflec-
tion point in a market where
the adoption to battery EVs
has been sluggish, owing to
lack of competitively priced
models and underdeveloped
charging infrastructure,” said
Puneet Gupta, director, IHS

Markit — a sales forecast-and

market research firm. Global-
automakers are planning to
spend more than halfa trillion
dollars on EVs and batteries
through 2030, according to a

floated arequest for quota-
tion among its suppliers a
fortmght ago.

“We have announced the
launch of an EV by 2025.
Development and testing of

Reuters analysis. Toyota Motor
will sell 3.5 million EVs globally
in 2030 and market 30 differ-
ent electric models, the com-
pany announced on ’I‘uesd%

<

| the prototype are on sched-

ule. The manufacturing
plant hasn’t been decided
upon yet. Regarding market
rumours on other aspects,
we do not respond as a pol-
icy,” said a spokesperson for
MSIL.

“The very idea of the alli- -

.ance is to strengthen the

_compem_weness of both our
companies by applying our .
strong points and learning
from each other. From a
long-term perspective, the
partnership is the first step
towards exploring more
opportunities to collaborate
in environment-friendly
and safer vehicles,” said a
spokesperson for Toyota
Kirloskar Motor.

Turn to Page 6
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‘GFCL to make batteries for EVs

OUR BUREAU

Ahmedabad, December 22
Chemicals major Gujarat
Fluorochemicals  Limited
(GFCL) will foray into the bat-
tery business for electric
vehicles.

The company has set up
GFCL EV Products Limited, a
wholly-owned subsidiary for
the purpose.

In a regulatory filing, GFCL

said it has incorporated GFCL

EV Products Limited with its
businéss “yet to commence.”

The company will operate
in the areas of providing
solutions for entire value

chain of all types of batteries,

battery components and
products for electric vehicles
etc.

The new entity has an au-
thorised and paid up capital

of %1,00,000 which is di-
vided into 1,00,000 equity
shares X1 each. Notably, GFCL
has expertise in production |
of fluorospecialities and re-

frigerants. It has two manu- |
facturing sites in Gujarat—at -
Dahej in Bharuch district and
Ranjitnagar in Panchmahal
—and it has one manufactur-
ing site outside India at
Taourirt, Morrocco. /
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” E-vehiclesin
~ Maharashtra
up by 153%

in only 1 year

Somit.Sen@timesgroup.com
<

Mumbai: It’s boom time for
electric vehicles in Mumbai
and Maharashtra. While the
state saw a phenomenal
153% rise innew e-vehiclere-
gistrations in the first nine

months of thefinancial year

2021-2022, the city recorded a

growth of 112% in the same
period, the latest transport

statistics show.

Compared to 9,415 e-vehi-

cles registered in 2020-21, the
numberof registrationssky-
rocketedt023,786 injustnine
months of 202122 (April1to
December 27 this year).The
total e-vehicles registered so
far in Maharashtra is 57,386
and there are indications
that it will cross alakh-mark

in few months, officials said.

The growth in e-vehicles

was also a good 112% in
Mumbai, the statistics sho-
wed. Fromjust48new e-vehi-
cles registered in 2017-18, the
numbers grew to 132 in 2018-
19,642in2019-20and1,442new
registrationsin2020-21.

» Continued on P 8 /

E-vehicles in Maha up by 153% in only 1 year

ELECTRIC VEHICLES IN FAST LANE

»Continued from Page 1

| 22, the registrations have
_._more than doubled at 3,059
new e-cars /e-two wheelers.
The total electric vehicles in
Mumbai now stand at around
6,000. The registrations were
maximum in the island city,
with Tardeo registering 1920
e-cars/scooters sofar.

Anand Surve, who recent-
ly purchased an e-scooter,
says it's convenient to charge
the battery. “Iremove the bat-
tery from the two-wheeler
and take it to my second floor
residence in  Ghatkopar
where I charge it for a few
hours late at night. The next

Ti‘n the nine months of 2021-

day, I just put it back on the
scooter and it gives me good
mileage the entire day.” Also,
fuel expense is around a ru-
pee per km as compared to Rs
6-8 per km for diesel, sources
said.

Among the new registra-
tions were cars and SUVs
with a high range of 300 km
for a single (full) charge and
this was adequate for intra-
city travel and also inter-city.
Over a hundred housing so-
cieties in Mumbai now have
e-charging points within the
complex, with a concessional
rate of Rs 5.50 per unit which
is less than residential power
charges.

Akshay Sawant, whoowns

E-VEHICLE GROWTH OVER RECENT YEARS 3,059
Maharashtra ., © = Mumbai

2021-22"— 23,786 o

(including 2,633 cars, 1.442

19,396 two wheelers) 2

2020-21 — 9,415

(including 1,128 cars, (= o

6,875 two wheelers) | ., 1 opec2ry 201920 202021 202122
2019-20 — 7,400 Total e-vehicles

(including 183 cars, h r

5,479 two wheelers) | Maharas tra B

*(April 1 to Dec 27) Mumbai [ 5,965

an electric car, said there was
a need for more government
subsidies and the cost of e-
cars (and battery) was com-

ing down. “The sales will go
up only if prices of electric
scootersor cars wereatparity

hesuggested.

Transport expert Pranav
Naik, “Our government
needstolookatsustainability
of this system by ensvring
that electricity production is
largely through sustainable
sources and not coal, gas, and
thermal as is the case now.
They should also bolster pub-
lic transport so more people
travel inshared e-vehicles.”

City transport activist
Gaurang Vora welcomed the
growth of e-vehicles, saying
there was visibility "of e-
scooters and e-cars ‘ with
green number plates on the
road. “Eco-friendly modes of
fuel are the need of the hour.

itate more and more usage of
e-vehicles by providing subsi-
dies in its purchase. It will re-
duce pollution to a greater ex-
tent."

A government official
said there were plans for 1500
new EV charging stations
across the Mumbai region,
withatleastonepubliccharg-
ing station in a 3kmx3 km
grid. The state also plans 25%
electrification of intra-city
publictransportandJast mile
delivery vehicles by 2025. Al-
s0,10% of new vehicle regis-
trations will be electric vehi-
clesby 2025, headded.

The BEST, too, has pro-
cured close to 400 electric AC
buses on wet lease this year. /

with diesel/petrol variants,”

The government should facil-
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'2022: Over two dozen new
car models to hlt the road

SHALlYSETH MOHILE
Mumbai, 20 December:

very new year brings
E with it a set of new
wheels across seg-
ments and price ranges, and
2022 willbe no different. The
year that dawns on us in just

about 10-odd days will see I

over two dozen new cars and
SUV. models (including
refreshes and facelifts) hitting
the road as automobile firms
ride the trend of strong pref-
erence for personal mobility.

A raft of new electric cars
in the premium and luxury
segment will also be
launched. This comes after a
year that was marked by pro-

_duction losses due to chip
shortages worldwide:

Not surprisingly, most of
the launches will be aimed at
the SUV segment as automak-
ers feed the buyers’ desire for
roomier vehicles with high
ground clearance and }ugh
seating. More than four in
every 10 passenger | ‘vehicles
sold in India today are SUVs.

The ongoing semiconduc-
tor shortage may, however,
continue to impact the new
launches, say analysts. “Some
of the launches may get
deferred due to the semicon-
ductor shortage, which is
unlikely to get resolved before
the second half 0f2022,” says
Puneet Gupta, director, THS
Markit, a Delhi-headquar-
tered sales forecast and mar-
ket research firm.

" Concurs Rahul Mishra,
partner Kearney: “Owing to
the ongoing chip crisis, com-
panies may not make too
many changes to their prod-
uct plans as they have yet to
fully utilise the sale potential
of the recently launched
models.” He adds that they
may even have to skip the
launch of some variants
and/or trim levels.

The chip shortage will cost
Indian car and SUV compa-
niesan estimated 1,800 crore
t0%2,000 crore and a produc-

NEW YEAR
HEES

’i“NeW gLneratlon Tucson
= lonig 5 (EV).

mGlanza N\
= Urban Crus‘er
m BsegmentSUV

MAHINDRA |

- New generation Scorpio
I(A MOTORS &

m SUViX :
m MINI Cooper electrlc '
li .seda

tion loss of 500,000 units at
the end of FY22, ICRA said
last week.

- While most of the auto
firms are likely to have some-
thing or the other to ignite

buyer interest in the new year,

it is market leader Maruti
Suzuki India that will be the

\‘f;(.' N

per cent in the first

- ket share in the. pas-

Indian

) ISTO(KIREPRESENTATIONAL PICTURE

- the SUV market and start
o\ executing its electric car

busiest with its calendar
packed with new introduc-
tions, say people aware of the
company’s plans. -

In addition to the facelifts
and refreshes, Maruti plans
to introduce the new gener-
ation Suzuki Vitara Brezza,
new Baleno and Alto besides
an all-new SUV that will

rival the Hyundai Creta.

Subsequently, the Toyota
Glanza and Urban:

Cruiser (Suzuki’s rebadged

models) will also get new
generation updates.
Relative inaction in the
SUV segment as compared to
rivals Kia, Hyundai, Tata
Motors and
Mahindra put-pres- .
sure on Maruti’s mar-
ket share. From 48.1

half of FY21, its mar-

senger vehicle seg-,
ment slipped ' to
under 43 per cent in
the first half of FY22;
according to the Society of
Automobile
Manufacturers (Siam).
; Maruti’sshareinthe com-
pact SUV segment, where it
sells the Brezza, has dropped
by 90 basis points to 14.4 per
cent in this segment. At its
peak'in FY2019, the compa-
ny’ssharein thissegment was
354 per cent, according to
brokeragg reports.

Hyundai Motor India, the

B\l person in the know.

Motors,

.of the plans.

_Maruti'’s share
t t
in the compact L’&iﬁiﬁiﬁ Boens

“SUV segment,
‘where it:sells
the Brezza,
has dropped
by 90 basis
‘pointsto
14.4 per cent

- BMW and Audi India, too, will

second largestinthe pecking
order, islikely tolaunch three
new models — a multipur-
pose vehicle, the new gener-
ation Tucson (premium SUV)
and IONIQ 5, an e-car — as it
seeks to fortify its position in

(EV) game plan, says a

{ Also expected are
- refreshesand new mod-
els from Tata Motors, Kia
Mahindra = &
Mahindra and Toyota
Kirloskar Motor India.
Mahindraislikely to take the
wraps off the new generation
Scorpio. Tata Motors, which
has had a busy 2021 with
multiple launches, is expect-
ed tostay clear of completely
new introductions and may
have facelifts or variants of
its new models. In addition
to e-Altroz, it would bring a
CNG version of its existing
models since demand for
CNG models hasseenasharp
jump amid increasing fuel
prices, says a person aware

For luxury carmakers,
launching EV models would
be top priority amid hopes of
a duty cut. “Year 2022 will be

another . one of

Mercedes-Benz,”
says ‘Santosh
Santosh Iyer, vice-
president-salesand
marketin;
Mercedes. The new
calendar year will
* also see enhanced
focus on sub-brands includ-
ing the Maybach, AMG and
EQ (the EV brand), he adds.

add to their EV offerings.
One can expect multiple
EVlaunchesin the passenger
vehicles segment, says
Mishra. While none of them
will be the so-called volume
crunchers, it’sinline with the
foot-in-the-door strategy of

from i

the companies.
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Kia to stay away from sedan &'
hatchbacks, stick to premium

ARINDAM MA.IUMDER
New Delhi, 16 December

South Korean automaker Kia
Corporation will focus on being a
premium brand and stay away from
the entry-level segment that have
sedans and hatchbacks in their line-
up.

Hardeep Singh Brar, the compa-
ny’s India vice-president and h ad
(sales and marketing), said >Us-
tomers have accepted Kia as a pre-
mium brand. In the mass market,
Kia is considered to be the most pre-
mium brand.

“Customers like the features and
are willing to pay. We have con-
sciously decided that if customers
like us as a premium brand, let’s
stick with that. It is a conscious deci-
sion to stay premium and operate in
that segment of the mass market,”
said Brar.

Kia will focus on the sport utility
vehicle (SUV) segment and not look
to enter the sedan and hatchback
space in keeping with its premium

~ image. “We have no plans right now

for a hatchback or sedan. We want .

to stick to recreational vehicles,
where SUVs and multi-purpose
vehicles (MPVs) are present.
Customniers identify Kia as an SUV
maker. We want to make ourselves
stronger in that segment, rather
than spreading ourselves too thin,”
he said.

The company, which currently
?three products in India — the

it thal inspies

World premiere of Kia Carens, in Gurugram, on Thursday PH0TO: PTI

Seltos, the Sonet, and the Carnival
— on Thursday had the global pre-
miere of the Carens. The three-row
crossover Carens from Kia India is
looking to find favour among larger
families who still prefer an SUV-
body type in a vehicle that is loaded
with features.

Explaining the market research
behind launching in the six-
and seven-seater space, Brar said
even smaller families are looking
for more room in the back of the
car, so that they can plan group
trips.

“That is what I think is fuelling
the six- and seven-seater demand.
When you look at some of the SUV
players, they started with a five-

seater and graduated to six- and
seven-seaters,” he said.

MPVs today contribute around 8-
9 per cent. Six- and seven-seaters are
another 5-6 per cent. Overall, the 14-
15-per cent market is moving to the
six- and seven-seater space.

Compressed natural gas (CNG) is
mostly present in the lower end of
the segment. “At our price point,
CNG is not that prevalent,” he said.

Kia is aiming at 30 per cent year-
on-year growth next year asit plans
to increase production by over
75,000 units.

The company has plans to
expand its footprint from 198 cities
with 339 touchpoints to 225 cities

and 400 touchpoints. /
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Passenger vehicle industry hopes to end year on a positive note

SRONENDRASINGH

New Delhi, December 16

Passenger vehicle (PV) sales
have already surpassed ‘the
2020 calendar year numbers
in October this year. The in-
dustry is now Tooking at sur-
passing the 2019 figures and
although the companies
suffered much due to the
semiconductor shortage, they
are hoping for the best in com-
ing months.

They are also posmve about
ending 2021 with similar or
slightly higher sales numbers
compared to 2019, industry
veterans told BusinessLine.

In the 2019 calendar year,
the PV sales were at 29,62,052
units, which ‘dropped to
24,33,464 units in 2020. , How-
ever, this year by November
(January-November), the in-
dustry had already seen sales
0f 27,63,276 units as per the So-
ciety of Indian Automobile
Manufacturers (SIAM) data.

" “The situation seems to be
improving and is better now.

September saw around 40 per
centof our total production at
the plants, in October it was
around 60 per cent, in Novem-
ber it was 82-83 per cent, and
in December too, it should be
85-86 per cent. However, it is
quite dynamic and difficult to
predict when the situation
will become normal ... it is not
just about Maruti Suzuki and
one vendor in India, but all
original equipment manufac-
turers (OEMs) around the
globe,” Shashank Srivastava,
Senior Executive Director
(Marketing & Sales), Maruti Su-

zuki India told BusinessLine.,

‘Hard to predict’
He said the company has an
order book of around 2.50

lakh vehicles currently and if .

the chip shortages issue is re-
solved, then delivery to cus-
tomers would be quicker.
Similarly, Hyundai Motor
India (HMIL) also has an order
book of around one lakh
vehicles at the moment, SS

Inthe 2019 calendar year, PV
sales were at 29,62,052 units,
which dropped to 24,33,464

unitsin 2020°

Kim, Managing Director and
Chief Executive Officer, HMIL,
said.

* “It is quite a dynamic mar-
ket right now. If the supply is-
sues are resolved and stabil-
ised in the coming year, the
industry will see strong
growth. HMIL is expected to
grow by around 20 per cent
this year over the last ,” Kim
said. The company sold
around 4.23 lakh vehicles in
2020.

On new launches, both
companies . said there

 demand

shouldn’t be any effect unless
there is a big drop in produc-
tion levels.

Semiconductor concerns
Tata Motors, which has grown
strong with its electric
vehicles (EVs) line-up this year,
said the company expects the
for ~ passenger
vehicles - both in internal
combustion engine (ICE) and
EVs - to remain strong even as
concerns about supply of
semiconductors and high in-
put costs continue alongside
the uncertainties connected
with the Omicron variant.
“We are taking definitive ac-
tions in the near term to mit-
igate the effects of the said
supply chain impediments
through an agile, mult-
pronged approach to address
supply bottlenecks and drive
our savings programme that
much more efficiently. In par-
allel, we will continue to fur-
ther our future-fit initiatives
of transforming customer ex-

perience digitally
strengthening our leadership
in sustainable .= mobility,”
Shailesh Chandra, President,
Passenger Vehicle Business
Unit, Tata Motors, said.

He said the company was
sure to have a wide appeal
across consumer segments,
which is also reflected in its
market share of 11 per cent
(year to date), up from 7.1 per
cent in the same period last
year. According to analysts,
OEMs are predicting such
product mixes to gain market
share. |

“Automotive companies are
rejuggling the product mix
both at model and variant
level. This will help them cut
on long waiting periods and
convert bookings into sales.In
2022, we think demand will re-
main, strong, however, in-
dustry will still not be close to
2018 volumes due to the chip
crisis,” Puneet Gupta, Director,
Automotive Sales Forecasting
atIHS Markit said. L

ol
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Tata Motors resurrects in UV market
with ‘swift new launch strategy

Mix of SUVs in its portfolio increases to
52%in CY21 against 37%in CY20

'GBALACHANDAR

Chennai, December 24

Tata Motors is expected to end
2021 on a high note having re-
surrected itself in the Utility
Vehicle (UV) segment. With
new launches and a boom in
the SUV market, the brand is
set to secure the third position
by volumes soon in the UV
market..

While the overall passenger
vehicle (PV) industry wit-
nessed a growth of 31 per cent
during  January-November.

. period, the UV segment repor-.

ted a whopping 62 per cent
growth at1.25 million units.
Tata Motors sold 152 lakh
SUVs during January-Novem-
ber period, reporting an in-
crease of 185 per cent vis-a-vis
the same period last year.
Tata’s ‘New Forever’ range
significantly improved the
perception of Tata Motors’
brand over the last 18 months.
The company has seen its NPS
(net promoter score) grow
from 25 in FY20 to 33 in Q3
FY22. (NPS is the difference
between the percentage of

promoters and detractors. For
eg,inabrand survey targeting
100 people, if 60 promote the
brand and 40 are its detract-
ors, the NPS is +20).

“This has led to substantial
improvement in considera-
tion for Tata Motors cars and
consequently an increase in
overall sales. Therefore, the
mix of SUVs in Tata Motors’
portfolio has increased from
37 per cent in CY20 to 52 per
cent in CY21,” Shailesh
Chandra, President Passenger
Vehicles Business, Tata Motors,
told BusinessLine.

In UVs, Tata Motors has one

- of the widest range of

products consisting of sub-
compact SUV (Punch), com-
pact SUVs (Nexon, Nexon EV)
and mid-size SUVs (Harrier
and the New Safari), he added.

Full range
The Tata brand has a full range
from entry-level Punch to Sa-

fari to address all price points .

in the UV segment. The novel
design features and pleasing
aesthetics in new models are

Tata Motors sold 1.52 lakh SUVs during January-November period

being appreciated by the buy-

ers. Also, its portfolio includes .

a higher number of vehicles
with better safety ratings than
competition. “Tata - Motors’
growth in the passenger
vehicle (PV) segment in recent
years is driven by its niche
presence with first-mover ad-
vantage, new launches, and
great  design  language
coupled with competitive
prices. A lot of bells and
whistles, new features, the
latest powertrain, and good
initial quality are also some of
the key factors for Tata’s sales
surge,” said Sanjeev Garg, Prac-
tice Leader-Automotive, Praxis
Global Alliance.

The company’s marketing

campaigns and reinvigorated
dealer network have helped |
promote new models. Sharing
of the platform has enabled
the launch of multiple models
from different segments un-
der a single platform, thereby
reducing the time spent in the
development of new vehicles
and production costs.
However, Tata Motors needs
to speed up the launch of pet-
rol engine variants of its popu-
lar SUVs, the Safari and Harrier.
The gap is a true 4X4 SUV to
compete with Mahindra Thar
and Maruti Suzuki Jimny. But
overall, good job by the car-
maker to resurrect and ad-
dress market needs swiftly, he
added.

Toyota Kirloskar announces
senior leadership changes

‘OURBUREAU

Bengaluru, December 29

TKM said that the new roles
for key resources have been
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aligned and assigned respons-
ibilities so as to drive synergy
and efficiency throughout the
organisation.

Mahesh N Salkar, currently
Executive Vice President, will
be retiring on December 31. He
joined on September 21, 1998,
and served TKM till he became
Senior Vice President for the
customer service group. Since
2015, he has beeh on an assign-
ment at a senior role in Toyota
Motor Asia Pacific, Singapore,
and Toyota Daihatsu Engineer-
ing & Manufacturing, Thail-
and, the company said in a re-
lease. TKM has around 6000
employees in India and sells
popular automobile brands
like Innova and Fortuner. 3

“foyota Kirloskar Motor (TKM),
on Wednesday, announced sev-
éral organisational changes ef-
fectlve January1,2022.
" . Raju B Ketkale will be the
new Executive Vice President -
Manufacturmg, while
Yoshmon Noritake will take
over as Executive Vice Presid-
entand Chief Technical Officer.
Tadashi Asazuma will look
after Sales & Customer Services
as Executive VP, Swapnesh R
‘Maru would be in charge of
TFinance & Administration,
Vlkram Gulati would look after
Corporate Affairs & Gov-
érnance, and Sudeep S Dalvi
‘would act as Senior Vice Presid- .
entand Chief Communication
Officer.



Ketan Thakkar
& AshutoshRShyam,

Mumbai: Maruti Suzuki, the
country'slargest car maker, is
eyeingitsbestquarter inJan-
March F'Y22, as improved chip
supplies may help the company
postahealthy growth quarter on
quarter in Q4.

If the company canattainits
outputtarget, thenitislikely to
postitshighest ever annual
growthrateinadecadeat15%
with volumes of 16.51akh units.
This will be the company’s high-
estvolumes in three years with
the company posting decline for
the previous two financial years. -

Priortothis, the highest growth
. rateposted by the company was in
FY-11at23.5%.Accordingtosever-
al people in the know, the maker of
Balenoand Swift is eyeing output

_ ingof close 3lakh units

The Economic Times 24th December 2021

‘Maruti Hopes for the Best Quarter in Jan-March

Automaker likely to clock its highest-ever annual growth ina decade :mproved chip-supplies may help

of 4.7-4.9lakh units in Jan to
March of 2022. Thiswillbejusta
shade below its highest quarterly
output of 4.921akh delivered by
the company inQ4of F¥2L, ¢ . «
The higher outputiscrit-
ical for the company asitis
sitting onarecord book-

during the month of
December with waiting
period runninginto3-6
months with shortage of
semiconductors impact-
ingsupplies. The booking
numbers are swelling up and
supplies are still staggered which
hashurt the company’s market
share whichslipped below 40%
for several months now.
Inanemail response, Maruti
Suzukispokesperson said "While
there is month onmonth improve-
ment in terms of production
volume, but we remain cautious.

In Fast I.a_ne

MMWSQ‘IUM

llkely to
{ unerate

Our teams are makingall pos-
sible efforts to increase produc-
tionlevels. There are over 280,000
bookings tobe served and we will
strive to bringdown waiting time
for customers.”

Maruti Suzukihasasked ven-
dorstotake proactive action for
high lead time imported child

4.7-4.9 Id(h Illlls

~ amid thlp shortage

|
parts and raw materialsand
keep a safety buffer due to un-
certainty in the currentscena*
rio, said one of the several peo-
ple in the know.

The company islikely to operate
over85-90% capacity in the last
quarter of thefinancialyear,
having witnessed severe supply

crunch in August to November:

With gradual improvement in
suppliesandnew modelslined
up by the company, the next

© financial year may turnouttobe

amongstits best years in terms
of volumes, provided the compa-
ny isable to secure adequate
semiconductors.
Inthefirsteight monthsof the
currentfiscal, Maruti Suzukihas
produced 10.211akh vehicles,
which amounts to a monthly
average of 1.261akh vehicles per
month, Inthe current quarter, the
company has produced 2.80 lakh
unitsand plans toaround 1.51akh
units in December and about4.9
lakh unitsin thelast quarter of
FY22.Inorder toachieve the
current productmn target, the
company is planningto maintain
amonthly productionrun-rate of
1.6lakh in the remainingfour
months of FY22. ﬂ

Business Standard 25t December 2021

“Volvo Eicher sees 69%
surgeinsalesin FY22

SHINE JACOB
Chennai, 24 December

Demand is recovering for

Volvo Eicher Commercial
Vehicles (VECV), which saw
a 69 per cent rise in sales
during the first eight months
this financial year over the
same period in FY21.

Vehicle sales have
climbed to 30,830 in FY22
against 18,200 in the first
eight months of FY21 and are
expected to exceed pre-pan-
demic figures this financial
year.

However, Managing
Director and Chief Executive
Officer Vinod Aggarwal sees
industry recovery in various
segments on a slow track
owing to several reasons,
including the pandemic, ris-
ing fuel prices, input costs,

~ and the chip crisis.

VECV holds a 31 per cent
market share in light and
medium-duty vehicles, 20
per cent in buses, and 7.5 per
cent in the heavy-duty seg-
ments.

The company sold 32,050
units during the first eight
months of 2019-20.

“During the last four
months of the previous
financial year, we sold over
23,000 units, and even if we
sell the same number this
financial year, we will touch
around: 55,000 against

R e
VECV holds a 31 per cent
market share in light and
medium-duty vehicles

41,260 last financial year,”
Aggarwal said.

VECV is a joint venture
between Volvo Group and
Eicher Motors.

However, he expressed

concern about the rising fuel-

prices, citing that as one of
the reasons affecting a faster
recovery in sales.

Last week, the Society of
Indian Automobile
Manufacturers (STAM) had
elected Aggarwal vice-pres-
ident for 2021-22.

“When our customers are
in pain, that translated back
to OEMs (original equip-
ment manufacturers). In
addition to this, rising input
costs like those of steel are
putting pressure on com-
panies,” Aggarwal added.

He said the ongoing chip
shortage would continue for

some time and the efficiency
of a company would be
proved by smart supply
management.

Interestingly, sales of
buses weighing more than
five tonnes had gone down
from a pre-pandemic peak
of 72,000 to around 12,000
during the last financial
year. During the first eight
months of this financial
year, sales were around 7,500
units. Even if the industry
clocks 12,000 more, it will be
around 20,000 units this
financial year.

“Buses on the heavy-duty
truck platform (15 tonnes
and above) are 18,000-
20,000 at its peak period.
The balance 50,000 is the 5-
15-tonne range. Of those, a
large share of 40 pér cent is
contributed by school buses.
Once schools completely re-
open and the tourism sector
turns normal, the segment
will recover,” he said.

On the other hand, he
expects heavy-duty trucks
(18.5 tonnes and above) to
take another two years for
their recovery.

He said trucks in the 5-16-
tonne range and smaller
commercial vehicles were
likely to touch pre-pandemic
levels. When asked why the
company was not aggressive
on electric bus tenders, he
said, “We are careful in this.”
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‘Tataofficial meets Stalin; ‘visitors’at Sanand

Speculatlon on p055|ble takeover of Ford units by Tata gain tractlon

SHINE JACOB & VINAY UMARII
ChennailAhmedabad, 16 December

Yetanother round of meeting between
Tata Motors and Tamil Nadu Chief
Minister (CM)- M K Stalin on
Wednesday and a team of ‘visitors’ at
Ford India manufacturing unit in
Sanand on Sunday have raised spec-
ulations of a possible takeover of Ford
units by Tata Group.

This comes at a time when even
after three months since the
announcement of the winding-up of
operations, Ford India could not reach
a settlement with the unions regard-
ing a severance package for around
4,000 employees at both units.

A senior Ford India executive said
the company’s priority is on preserv-
ing jobs and the company is in talks
with multiple players. “Talks on sev-

between the CM and a top Tata Group
executive since the closure of the Ford
unit.

On October 7, Tata Group
Chairman N Chandrasekaran had met
the CM. A spokesperson for Tata
Motors refused to comment on the
development, dismissing the Ford
. India talks as ‘market speculation’.
The talks also led to speculations
L that Tata Group may consider some

. juctor assembly and test
2 unit, which was also denied by the
§ company.
: Tata Motors also had plans to set
== e e - upadriving motor training school in
Tam’sGlﬁshWaghwhhTNchlethﬂmrMKsmllnmmnenmLonWednesday the state. At Sanand, Ford had visitors
4 on Sunday, with many speculating
erance package will take some tu'ne ufacturing units at Maraimalai Nagar them to be from Tata Motors. “The
and discussions are on with unions,” inTamil Nadu and Sanand in Gujarat. visitors were shown around the plant,
he clarified. On Wednesday, Tata Motors’ butwe could notascertain which com-

It was on September 9 that Ford Executive Director Girish Wagh met pany they had come from. We have
had announced the closureofitsman-  Stalin. This was the third meeting been demanding that union workers

[~
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EV mobility

willreach

30% by ’25 Mahindra

SHALLY SETH MOHILE
Mumbai, 16 December

Electrification in the last-mile mobﬂ
ity segment (including two- and
three-wheelers) has reached an
inflection point, according to Suman
Mishra, chief executive, Mahmdra
Electric Mobility (MEB). ;

“It was 2 per cent last year ancl 7
per cent this year, and would easlly
reach 30 per cent by 2025 if there are
no major changes,” said Mishra.

She attributed this to Faster
Adoption and Manufacturing of
(Hybrid &) Electric Vehicles IT policy,
which has turned out to be a game-
changer and makes the cost of own-
ership neutral for customers. s

“Now with state subsidies,
increased fuel costs, and the lower
cost of electric vehicles, the cost of
ownership of an electric threp—
wheeler is better than an ICE-pow—
ered three-wheeler.”

To take advantage of the rap‘i‘d
electrification in the last mile,
Mahinch:a has lined up “significant
investment in capacity and pro-
ducts”, she said.

On Thursday, MEB, part of
Mahindra Group, announced the
launch of its electric three-wheeler
Treo in Maharashtra at ¥2.09 lakh
(ex-showroom, Mumbai). The Treo
claims to be the number one electric
three-wheeler auto in India witha67
per cent market share.

‘Mahindra has been selling1,500-

2000 units of the Treo every month, =

It can save an owner up to ¥200,000

EV market to see

f94K-cr investment

in 5 years: Report

Electricvehicle market is likely to
attractinvestments of $94,000 crore
overthe nextfive years and is
expected to generate business
opportunitiesin the real estate sector,
according to a joint report by Colliers
India and Indospace. The report
‘Electric Mobilityin Full Gear' stated
thatthe electricvehicle industryin
India is ata nascent stage but it is
likelyto grow, backed by government
initiatives and a move towards
recognising climate change. Pm

ove,; five years.
> overall ¢

> _is g, -
per - cent of the pre- Covid phase. But
the passenger carrier segment still
lags at 30 per cent of the pre-Covid
phase, said Mishra, Multi
esin the retail e-eqi}ameree segments
have helped i
recover much , she 3
‘ ;Aa.hindra isalso offetingﬂnance
and exchange schemes for the Treo.
* For the first eight months of the
current financial 'year, the electric

4 threg-_wheeler segment has declined
to 64,000 units over 81,000 units in.

the corresponding period last year,
according to the Vahan Dashboard
data of the Ministry of Road

Transport & Highway. /

and other permanent workers be
retained on a priority basis, but we
haven’t heard anything from the man-
agement on the sell-out yet,” said a
union worker at Ford’s Sanand plant.

The Sanand plant has around
2,500 permanent workers, including
nearly 900 union workers, mostly on
the shop floor. The workers are cur-
rently engaged in manufacturing
spare parts for Ford cars, apart from

engines. Chennai Ford Employees
Union President Suresh S said the
workers have not agreed to any settle-
ment on the severance package. “We
are asking the management to bring
in some players, so that'maximum
jobs can be saved,” he said.

Last year, Ford was in talks with
companies like Ola and Mahindra &
Mahindra for contract manufacturing
or for the sale of both factories, the fai-
lure of which led to the closure
announcement. /

- - e
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Hondarelaunches Amaze
withatuckand atweak

PAVAN IAll
Mumbai, 22 December

Over the years, Honda has bur-
nished a reputation for itself
thatsits on three core pillars. Its
carsarereliable, excitingto drive
and will not burn a hole in the
pocket when itcomesto repairs
and maintenance, - :

In the subcontinent where
Honda’s ride over the last two
decades has been a mixed bag
of hits and misses, the Japanese
company that’s famed for its
prowess in engineering has
managed to get at least two
things right every time.

Its most recent launch, the
Amaze —acompact sedan that
is priced competitively and is
perfect for busy cities — looks
like it has been modified since
its last launch in 2018.

With a few tweaks, the
Amaze looks like a brand new
car, something Honda is adept
at .achieving. The front is
stronger, more square-jawed

and bears a strong resemblance
toitseldersibling— the Honda
City. This is a good thing given
that its cost at the entry level is
almost halfofthe City. The reat,
too, has been carved into a more
sculpted and definite shape, giv-
ingthe Amaze a truly sedan-like
identity of its own, a departure
from the old Amaze that looked
too much of a cross between a
hatchback and a sedan.

mst‘omardm Revelse

' Power:66(90)@6000

e

erthanitis owingtoits features
and gadgetry. An infotainment
screen, steering-mounted con-
trols, well-designed air vents,
storage, and compartments for
cups and water bottles are all
thoughtfully in place. The car’s
dashboard is reminiscent of the
Old City or even the Civic. -
However, Honda oughttobe

- focusing on one area to improve

— the gearshift. A manual stick
shift placed in a faux-leather-like

/ZF acquires majority stake in
joint venture with Rane Group

-_— -_ -

Now holds 51%in
Rane TRW Steerlng

OURBUREAU
Chennai, December29 *

ZF, a global technology com-
pany supplying systems for
passenger = cars, commercial
vehicles and industrial techno-
logy, on Wednesday an-
nounced an increase in its
holding in Rane TRW Steering
Systems to become the major-
ity shareholder. Rane TRW
Steering Systems is a 50-50
joint-venture between ZF and
the Rane Group. ZF has now in-
creased its holding to 51 per
cent.

In a press release, ZF said,
“Till date, both partners held
equal shares in the company,
which employs around 3,400
people. In the future, the joint
venture will operate on the

. market under the name ZF

Rane Automotive India. The re-

| naming is reflective of the en-

hanced cooperation between
the partners.”

ZF operations in India are
through three subsidiaries,
four joint venture partners,
and eight engineering centres.
The regional headquarter, ZF

Inside, the Amaze feels larg-

.

Ay

Al\w’\. -

Holger Klein, Member of BOM,
ZF Group

India Pvt. Ltd, is a mult-
product facility based at
Chakan in Pune. It has steadily
grown to18 manufacturing loc-
ations across India. ZF also
provides a wide range of spare
parts for automotive products
from SACHS, LEMFORDER, TRW,
and WABCO with robust ser-
vice support through its ZF Af
termarket division. ZF in India
employs more than 13000
people, including its JV
partners.

“India is a very important
market for ZF, and we want to
grow sustainably here,” Holger

Klein, Member of the Board of |

Management (BOM), ZF Group,
said in the release.

“By acquiring ‘a majority
stake from our long-standing
partner Rane, we aim to fur-

. ther expand both our passen- |

ger carand commercial vehicle
business for our customers in
the Indiaregion,” he added.

The jointventure

The JV'was founded in 1987 by
Rane and TRW to produce
steering systems for commer-
cial vehicles. In 1997, the com-
pany added occupant protec-
tion systems for passenger
cars. With the acquisition of
TRW in 2015, ZF Group became
a co-owner of the company,
which produces steering gears,
airbags and seat belt systemsat |
five locations in India. In 2019,
the two partners opened the
new occupant protection sys-
tems plant in Tiruchi, Tamil
Nadu.

Commenting on the part-
nership, - Harish Lakshman,
Vice-Chairman, Rane Group &
Managing Director, Rane TRW
Steering Systems Pvt. Ltd, said,
“Our relationship with ZF has
gone  from  strength-to-
strength over the past 35 years
and the transferof 1 per cent to
ZF is a major step in taking the
relationship to the next level.
We look forward to bring su-
perior technology matching
the customer requirements. '

P

bag is outdated and could do
with a modern replacement for
at least two reasons: that it feels
light and toy-like; and that it
does not age well and its num-
bers get scratched off easily
with time. In addition, the feel-
ing of being locked into gear is
not substantial.

The seating, both front and
rear, is comfortable, thanks to
ample legroom and high-qual-
ity materials. Honda could,
however, throw in air-con vents
at the back, too.

The car is powered by
Honda’s 1.2L i-VTEC petrol
engine and 1.5L i-DTEC diesel
engine, available in manual
and CVT versions for both
fuel options.

It is key to note that the
Amaze is Honda’s strategic
entry model, specially devel-
oped for the Indian consumer.
Honda claims to have achieved
95 per cent localisation for the
Amaze in terms of local parts
and components, which goes to
say that the cost of ownership
is likely to be more affordable
as compared to its foreign com-
petitors. That's also a reason
why close to half a million cars
have sold since it was first intro-

duced in 2013. /
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‘Amara Raja toinvest €10 min
e-battery maker InoBat Auto

Will get a foothold
in the thriving
European EV
ecosystem

OUR BUREAU
Hyderabad, Dece(n;t-)er 2A9 E
Amara Raja Batteries plans to
invest €10 million in InoBat
Auto AS, an European techno-
logy developer and manufac-
turer of premium innovative
batteries for e-mobility in
Oslo, Norway.

The initial investment will
give Amara Raja a key
foothold in the thriving

- European EV  ecosystem,
where multiple battery giga-
factories are being set up to
support the region’s determ-
ined EV push, including in
the UK.

The investment includes
subscription of 0.04 per cent
stake and convertible loan in
InoBat Auto.

Energy and mobility

This strategic step will “signi-
ficantly enable” Amara Raja,
which laid out its ambitions
in the green technology
space as part of its bold En-

Vikram Gourineni, Executive
Director, Amara Raja Batteries

ergy and Mobility strategy
earlier this year, and provide
itaccess to expertise that will
help deploy the required
technologies for the manu-
facture of batteries for e-mo-
bility applications.

“InoBat has proven its cap-
ability to develop innovative
battery technologies in a
short span of time. Its
“cradle-to-cradle” approach
supports Amara Raja’s own
goals on sustainability and
will help to taper long-term
dependence on the import of
critical raw materials. Com-
bining  our  respective
strengths will give Amara
Raja a foothold in the boom-
ing global EV market,”
Vikram Gourineni, Executive
Director, Amara Raja Batter-
ies, said in a release on Wed-

nesday. Marian Bocek, Chief
Executive Officer of InoBat
Auto, said, “Today’s an-
nouncement is strategically
important for InoBat and its
planned gigafactories across
various parts of Europe. It
shows that unique collabor-
ative partnerships are vital
for driving forward the up-
take of e-mobility solutions
globally, including the emer-
ging markets.”

The investment will open
new R&D avenues for the
company while allowing it to
adapt InoBat’s highly innov-
ative battery technology to
the markets that Amara Raja
already serves.

InoBat specialises in the pi-
oneering research, develop-
ment, manufacture, and pro-
vision of premium |
innovative electric batteries
custom-designed to meet the
specific requirements of cus-
tomers within the automot-
ive, commercial vehicle, mo-
tor-sport, and aerospace
sectors.

It is currently developing a
battery research and devel-
opment centre and produc- |
tion line in Voderady,
Slovakia. .
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Accountlng bodies to get powers-

‘toactagainst errlng ﬁrms

FM introduces Bill
to overhaul
disciplinary
mechanism of the
three institutes

KR SRIVATS

New Delhi, December 17

The government on Friday
moved an amendment Bill to

-empower the three account-

ing bodies — the CA Institute,
the Company Secretaries Insti-
tute and the Cost Accountants
Institute — to take disciplinary
action against erring firms, a
long-pending demand of the
professional bodies.

It, however, diluted the rep-
resentation of the profes-
sional bodies in the composi-
tion of the respective
Disciplinary Committees.

So far, these professional
bodies could only act against
their members and not
against the firms they repres-
ented. The new Bill — The
Chartered Accountants, the
Cost and Works Accountants
and the Company Secretaries (
Amendment) Bill 2021 — intro-
duced in the Lok Sabha by Fin-
ance Minister Nirmala Sithara-
man on Friday requires every
firm to get itself registered
with the Institutes concerned.

The Councils of the Insti-
tutes will have to maintain a

- register of firms with the de-

tails of pendency of any ac-
tionable information or com-
plaint or imposition of
penalty against them. Also, the
Councils are to be empowered

Finance Minister Nirmala Sitharaman outside the Parliament House
in New Delhi on Friday eni

to remove a firm from the Re-
gister of Firms if it has been de-
barred from undertaking any
activity or activities relating to
the profession of a chartered
accountant in practice under
any law or by any competent
court.

For speedy disposal of dis-
ciplinary cases, the Bill spe-
cifies a time limit of 270 days.

Significant change

One of the significant changes
is revamping the composition
of the Disciplinary Committee
and the Board of Discipline—a
move seen by experts as a blow
to the professional institutes
asittakes away their powers to
guide the outcomes in discip-
linary mechanism:

Per the Bill, the Presiding Of-
ficer of the Disciplinary Com-
mittee would be a non-mem-
ber of the Institute, which

would ‘mean ‘that the Presid-
ents of these bodies can no
longer be the Presiding officer.

From the current situation
where the five-member discip-
linary committee includes
three Institute nominees, in-
cluding the President, and two
government nominees, the
Bill moots a shift to two Insti-
tute members and three non-

members including the
Presiding Officer appointed by
the government.

The blow has, however, been
softened by allowing the selec-
tion of the Presiding Officer
from a panel recommended
by the Council of the
Institutes.

What ICAl says

Reacting to the provisions of
the Bill, the Institute of
Chartered Accountants of In-
dia (ICAI) President, Nihar

Jambusaria, told BusinessLine
that the government had, by
and large, considered their re-
commendations. “The amend-
ment Bill will further make
the functioning of the ICAI

" more cohesive and result in

strengthening the corporate
governance and quality of pre-
paration and reporting of key
statutory = documents,” he
added.

Empowering the CA Insti-
tute to take action against the
erring firms, a long-standing
demand of the ICAJ is a pro-
gressive provision, he said.

On the disciplinary commit-
tee revamp, Jambusaria, how-
ever, admitted that this was |
not the best outcome for the
CA Institute and added that
the ICAI has already written to
the Ministry of Corporate Af-
fairs seeking a re-look at the
provision particularly with re-
gard to the composition of
Disciplinary Committee and
the Board of Discipline.

‘We would prefer the cur-
rent composition of 3+2 (three
Institute members and two
government nominees) to
continue instead of the pro-
posed 243 formula (two Insti-
tute nominees and three non-
Institute members). Even if
thisis not acceptable, it would
be better if government does a
rethink on the presiding of-

ficer being a non-member of
the institute. The Presiding Of-

ficer has to be a member of the
institute and a chartered ac-
countant for the disciplinary
mechanism to work effi-
ciently,” he added. /
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‘Budget should ensure tax, policy stability: India Inc tells FM

Industry wants government to continue
the thrust on growth and reforms

OURBUREAU
New Delhi, December 16
Corporate India on Thursday
urged Finance Minister Nirmala
Sitharaman to ensure that the
upcoming Union Budget 2022-
23 maintained tax stability and
continued the thruston growth
and reforms. Such an approach
was needed to help firmly en-
trench the nascent signs of re-
covery being currently seen in
private investments, TV Naren-
dran, CII President told the Fin-
ance Minister at the virtual pre-
Budget consultation held with
industry captains.
I/~ Assocham President Vineet
Agarwal suggested the intro-
duction of Vivad Se Vishwas
type scheme for customs, tele-
com, mining, power and other
sectors. The settlement of the
pending cases in these sectors
will add some revenue to the
Government as well as unleash

huge positive gain in investor
sentiments, Agarwal added.

Unified registration
In a separate pre-Budget meet-
ing that Sitharaman had with
heads of financial sector in-
dustry and financial sector reg-
ulators,  financial  sector
honchosurged the government
to introduce the concept of a
single unified nation level regis-
tration for goods and services
tax. Currently, financial services
providers have to take GST regis-
tration separately in each of the
State where they provide ser-
vices and this was making com-
pliance complex and onerous
for the service providers, they
added. |

This meeting wasattended by
SBI 'Chairman Dinesh Kumar
Khara, Uday Kotak, MD and CEO,
Kotak Mahindra Bank, Rakesh
Singh, Group Head — Invest-

FM Nirmala Sitharaman

ment Banking, Private Banking,
Capital Markets and Financial
Institutions at HDFC Bank,
Sandeep Bakshi, MD and CEO of
ICICI Bank, BSE MD and CEO
Ashish Chauhan and Nilesh
Shah, Kotak Mahindra Asset
Management Company. Also
present were SEBI Chairman
Ajay Tyagiand PFRDA Chairman
Supratim Bandyopadhyay. The
NBFC sector was represented by
Muthoot Finance MD George Al-
exander Muthoot and Finance
Industry Development Council
Director Raman Aggarwal.

Raman Aggarwal said, “If

- NBECs are to be regulated like

banks, then the typical ‘NBFC
model of lending would suffer
which shall impact lending to
the unbanked/underbanked
segment of the society. Flexibil-
ity is the key that is required
primarily from these borrow-
er's perspective.”

He also highlighted that the
RBI had lately reworked the reg-
ulatory framework for NBFCs
with the prime objective of har-
monising it with that of banks,
“Regulation and development
mustgo hand in handand there
is an urgent need to bring har-
monisation in related to taxa-
tion and recovery, too,” Aggar-
wal told BusinessLine, adding
that this was conveyed at the
pre-Budget meeting.

ClI President Narendran said
that the government, through
enhanced infrastructure spend-
ing, should continue to support
growth.

“Infrastructure sector with a
multiplier impact on rest of the

economy requires interven-
tions specially to improve and
diversify sources of financing.
In this context, it is suggested
that the government should
consider developing the muni-
cipal bond market so that
urban local bodies can raise
funds for investing in infra-
structure,” Narendran said.

In addition, it is recommen-
ded that the government
should consider replacing bank
guarantees with surety bonds
to encourage private sector par-
ticipation in the infra space, he
added.

Technology Commission
To encourage greater techno-
logy adoption in the economy,
CII suggested the setting up of
an - overarching Technology
Commission of India to co-
ordinate, integrate, synergise
and manage all technology re-
lated strategy, funding, policy,
deployment and public private
partnerships.

For meeting India’s commit-

ments at COP26, the upcoming
Budget could look at announ-
cing the creation of a Central
Agency to work out strategies to
address issues  pertaining to
technology creation, acquisi-
tion and adoption and also fin-
ancing at a mammoth scale,
Narendran added. Announce-
ment of Green Procurement
Policy and encouraging adop-
tion of hydrogen as an alternat-
ive fuel through extending in-
vestment  allowance  for
installation of electrolysers
could also be explored in the

Budget, he suggested.
Sz
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100% invoice matching mandatory
from Jan 1 to claim input tax credit

Finance Ministry notification disallows
GST assessees from availing 5% additional
ITC provided under earlier rules

SHISHIR SINHA
New Delhi, December 23
The Finance Ministry has noti-
fied January1,2022, as the date
for making 100 per cent in-
voice matching mandatory
under the Goods & Services Tax
(GST) regime.

This means an assessee will
get input tax credit (ITC) only
to the extent of invoices
matched.

For each and every assessee,
the system calculates ITC
based on returns filed by her/
his supplier. This helps to curb
overstating ITC and taking un-
due benefits.

Earlier, the rules allowed as-
sessees to take 10 per cent addi-
tional ITC, without supporting

2

invoices, which was later re-.

duced to 5 percent.

Now with this notification,
this 5 per cent provision will
not be applicable from Janu-
ary 1, and 100 per cent invoice

matching will come into place.

An amendment in the Fin-
ance Act, 2021, which inserts a
new clause in Section 16, deals
with eligibility and conditions
for taking ITC. There are four
conditions for ITC to be cred-
ited for an assessee.

Eligibility criteria
First, he should have a tax in-
voice or debit note issued by a
registered supplier or such
other tax-paying document;
second, he must have received
the goods or services or both;
third, tax should have been
paid on the supply, and,
fourth, a return must have
been filed. ;
Now, after the first condi-
tion, another clause has been
added which says “the details
of the invoice or debit note re-
ferred to in clause (a) has been
furnished by the supplier in
the statement of outward sup-

Earlier rules allowed an assessee to take 10 per cent additional ITC,
without supporting invoices, which was later reduced to 5 per cent

plies and such details have
been communicated to the re-
cipientof such invoice or debit
note in the manner specified
under Section 37." This addi-
tion will come into effect from

January1.

Relevance of rule

According to Smita Singh,
partner at S&A Law Offices,
with the amendment, Rule 36
(4) that allowed recipient to
avail of ITC with respect to in-
voices seems to lose its relev-

ance since the recipient will
not be able to avail ITC if the
same is not reflected in the re-
cipient’s GSTR-2A[2B.

Another question that re-
mains post the amendment is
whether Rule 36(4) of the CGST
Rules will be allowed to oper-
ate since the department may
tryto limitavailment of ITC for
invoices which have been
uploaded.

“Further, it is not possible
for a recipient who is fully
compliant in filing its return,

to ensure that the suppliers
are filing their returns on
time. This may overburden
genuine taxpayers with over
restrictive provisions of Sec-
tion 16 especially in the MSME
and SME sectors,” she said.

‘Statutory support’

Rajat Mohan, Senior Partner
with AMRG & Associates, said
this change will make it man-
datory, for every taxpayer to
claim the tax credit only when
the supplier reports such spe-
cific invoices in GSTR-1.

“Currently, a similar condi-
tion specified in delegated le-
gislation is not taken seriously
by numerous taxpayers on
technical grounds, due to
which non-compliance of this
pomt is being litigated in sev-
eral high courts.

“With this change, underly-
ing restriction on ITC will have
statutory support, making the
same invincible. Though this
change is not a retrospective
amendment in law it is expec-
ted that the current litigation
will be decided in favour of tax-

payers,” he said. /
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EAC-PM Calls for
Unified Labour Law

Yogima.Sharma
@timesgroup.com

New Delhi: The Economic Ad-
visory Council to the PM (EAC-
PM)has backed a unified labour
code, much on the lines of the
Bangladesh Labour Act of 2006,
saying that the labour reforms
undertaken in form of four Co-
des did not take a comprehensi-
ve view of all labour laws and

had only standardised and stre- .

amlined the existing statutes
without addressing definitio-
nal inconsistencies. The EAC-
PM has called for further simpli-
fying of the labour laws and cal-
led for other alternative policy
efforts to boost employment ge-
neration and industrial growth.

Theunion labour ministryhad
amalgamated 29 central labour
laws into four Codes. These in-
clude the Code on Wages, 2019,
the Code on Social Security;, 2020,
the Industrial Relations Code,
2020 and the Occupational Safe-
ty, Health and Working Condi-
tions Code, 2020. These are yet to
benotified.

“A ‘single unified labour law’
or reforms aimed at all sectors
andnatureof jobs would create
a supportive business environ-
ment for the urban economy.
This would allow the service
sector and the new-age urban
economy to truly take off,” the
EAC-PM said in its report on
state-level labour reforms in
India, submitted to the Prime
Minister’s Office earlier.

Wider consultations with all
the stakeholders may also be so-
ught in thatdirection, it added.

The report, prepared at the re-
quest of the PMO to examine the
imphct of state-level labour law
reforms on employment and eco-
nomicgrowth, has calledforane-
ed to focus on urban areas, given
their significance from a natio-
nal income as well as overall

Labour Reform
EAC-PM says comprehen-
- sive view missing "
Definitional inconsistencies

Single labour law like the
Bangladesh Labour Act, 2006

Alternate policy measures
to boost employment,
economic growth
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investment | =——
4] Simplifying o

laws and PN
procedures x4

employment standpoint.

“The report comes out ata cru-
cial time as the nation is coping
with the Covid crisis and boos-
ting employment has become
more vital than ever before,” Bi-
bek Debroy, chairman of the
EAC-PM, had said in thereport.

The EAC-PM is of the view
thatlabour law reforms, though
important, are not a magic bul-
let to boost employment genera-
tion, address the high degree of
informality or even boost in-
dustrial growth, and has ques-
tioned a need for spending poli-
tical capital on some labour law
reforms, which are not enough
for employment generation.

FORFULLREPORT,GOTO
www.economictimes.co
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SEMICONDUCTOR PLI SCHEME

Industry welcomes
Cabinet approval

SRONENDRA SINGH
New Delhi, December16
The Indian _electronics in-
dustry and associations have
welcomed the Cabinet ap-
proval of 76,000 crore
productlinked incentive (PLI)
scheme for semiconductors
on Wednesday, under which
incentives worth %23 lakh
crorewillbegiven.
“Thiswill enable India to be-
come an electronics hub and
encourage corporates to start
manufacturing in India.Itisa
big step to bring India on the
world map of the semicon-
ductorsindustryasitwill pave

the path for the industry to’
e horizon of re-

broader (q1

00

aging Director, NXP India,
said.

The issues like sudden
surge in demand of semicon-

!

" breaking move shall lay

ductorswillalso beaddressed,
he said, adding that the move
willalsomake the Indianman-
ufacturers globally competit-
ivetoattractinvestmentinthe
areas of core competency and
cutting-edge technology.

This strategic and path-

foundations to a much
needed indigenous and integ-
rated electronics design and
manufacturing  ecosystem
whichisthebedrockofanyde-
veloped economy in the di-
gitaland Industry 4.0 era, said
Baba Kalyani, Chairman and
Managing Director, Bharat
Forge.

0; . This will now _setin-
- search, ' manufacturing and - HIOCE 1‘1';?-
exporty’ ‘Sanjay Gupta, Mans\

tion a longer-term process-to

~transform India into aminney-

ation-driven economy with fo-
cus on high-end capability,

skills and value-creatior; here
inIndia,” he said. /
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E-auto permits: SC junks Baj

PRESS TRUST OF INDIA

New Delhi,December 15

The Supreme Court on Wednes-
day dismissed a plea by Bajaj
Auto against the Delhi govern-
ment’s decision to issue 4,261
new permits only to e-autos. It
said that Delhi residents are
badly affected by air pollution, a
part of which is contributed by
vehicles.

. ‘Discriminatory decision’

The Transport Department of
Delhi government had invited
online applications for registra-
tion of 4,261 new permits for e-
autorickshaws. Bajaj Auto had
moved the apex court with the
claim that the advertisement
was -arbitrary and discriminat-
ory to manufacturers of existing
CNG three-seater auto rickshaws
(TSR).

“The decision restricts market
opportunities to one class of
vehicles over another , without
rational basis or intelligible dif-
ferentia,” the pleasaid.

A bench headed by Justice L
Nageswara Rao and comprising

, \
There is a continuous process of
replacement of old CNG autos

Justices BR Gavai and BV
Nagarathna said even though
CNG auto rickshaws are BSVI
compliant, thereisstill some car-
bon emission. The advertise-
ment issued by the Delhi
government is in conformity
with FAMEIL scheme and the
Electric Vehicle policy 2020.

“Residents of Delhi are badly
affected by the air pollution, un-
doubtedlya part of which is con-
tributed by vehicles. Even
though CNGautosare BS-VIcom-
pliant, there is still some carbon
emission,” the bench said.

“We also do not agree that the
fundamental right of the applic-
ant (Bajaj Auto) is violated.
Amendment to Motor Vehicles

aj Auto plea

Act cannot be read to mean that
addition of e-autos on the road
can be done over and above one
lakh autos,” itadded.

‘Decarbonise transport’
The Delhi government opposed
the plea filed byBajajAuto on the

‘grounds that CNG auto rick-

shaws cannot be compared to e-
autos. It said there is a proposal
to switch to electricvehicleswith
a view to decarbonise the trans-
port sector. The AAP government
also referred to the FAMEII
scheme and the Electric Vehicle
Policy2020.

92,000 CNG auto rickshaws
have already been registered in
Delhi and there is a continuous
process of replacement of old
CNG auto rickshaws, the Delhi
government said.

Advocate ADN Rao, amicus
curiae in the case, submitted
that the application deserves to
be dismissed as amendments
made to the Motor Vehicles Act
and Central Motor Vehicle Rules
only relate to payment of regis-
tration fees. /
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With 87% jump, Pune region

leads in direct tax mop-up

Net collection grows
61% to X9.45-lakh cr,
beating mop-up

of pre-Covid years

SHISHIR SINHA

New Delhi, December 17

Pune region led the surge in
net direct tax collection re-
cording a growth of over 87
per cent during the April 1-
December 16, 2021 period.
Overall, net collections surged
to over 39.45-lakh crore,
which is 61.per cent higher
than the mop-up during the
corresponding period of FY21.
It is also 40 per cent over the
collection in the correspond-
ing periods of FY20 and FY19.

Direct taxes comprise
mainly personal income tax"
and corporation tax. Net col-
lection means gross collection
minus refund. Budget 22 es-
timated the direct tax collec-
tions at X11.08-lakh crore, that
is, an increase of ¥2.03-lakh
crore over the Revised Estim-
ate of 2020-21. Direct taxes are
estimated to constitute 49.97
per cent of the gross tax reven-
ues in 2021-22.

The nation has been divided
into 18 regions for adminis-
trative purpose. From the col-
lection point of view, Mumbai
contributes maximum, fol-
lowed by Bengaluru, Delhi
and Chennai. Officials said
that out of 18, ten regions
showed ' a growth rate

| between 60 per cent and 87

per cent while for the remain-
ing, growth rate was 34.5- 60
per cent. Guwahati region re-

Net direct tax collection: Top regions

(April 1-Dec 16)

Region 2020-21 | 2021-22 |[Growth
(in¥ crore) (%)
“Pune 26,791.60 | 50,273.40 | 87.6
Mumbai  |1,50,724.90 | 2,72,312.40 | 80.7
Kanpur 9,200.20 | 16,380.70 | 78.0
Ahmedabad | 22,428.10 | 39,288.00 | 75.2
Chennai 31,384.90 | 53,196.90 | 69.5
Nagpur 2,903.80 | 481850 | 65.9
Hyderabad | 29,945.60 | 49,492.90 | 65.3
Kochi 6,504.40 | 10,726.60 | 64.9
Bhopal 9,111.00 | 14,592.80 | 60.2
Delhi 65,734.10 | 1,05,243.50 | 60.1

Source: Government officials

corded the lowest growth of
34.5 per cent.

Third instalment |

Net direct tax collection got a
boost from the third instal-
ment of advance tax that fell
due on December 15. An im-
provement in advance tax col-
lection suggests an economy
ON recovery.

According to a Finance Min-
istry statement, the total ad-
vance tax collection after the
third instalment reached
X4.60-lakh  crore against
X2.99-lakh crore in the previ-
ous fiscal, a growth of 53.5 per
cent. It is also 44 per cent and
50 per cent higher than the
mop-up in FY20 and FY19,
respectively.

Total advance tax related to
personal income tax jumped
to around Xii-lakh crore
while three instalments of ad-
vance corporate tax fetched
over 3.49-lakh crore.

Overall collection up
The jump in advance tax col-
lection boosted the overall

numbers-as gross collection
from April till date topped
X10.80-lakh  crore against
X7.33-lakh crore in the corres-
ponding period of FY21, show-
ing an increase of over 47 per
cent.

Advance tax is the income-
tax paid in advance for the in-
come earned in a particular
financial year. Per Section 208
of the Income Tax Act, 1961,
everyperson whose estimated
tax liability for the year is
more than or equal t0%10,000
isliable to pay advance tax, ex-
cluding citizens above the age
of 60 with no income from
business or profession.

The advance tax is payable
in four instalments by the 15th
day of June, September,

_ December and March. Fifteen

per cent of the advance tax is
payable on or before June 15.
By September 15, it should be
45 per cent minus the amount
already paid. By December 15,
75 per cent and the balance by
March 15. Non-payment of ad-
vance tax will invite penal

interest. /



