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”Vehicle registrations in July |

almost

Overtake
June Figures
By A Huge
Margin

Joy.Sengupta@timesgroup.com

Pune: Vehicle registrations in
the Pune and Pimpri Chinch-
wad regional transport offices
(RTO) in July this year narro-
wed gap to a large extent with
the pre-Covid count of July
2019. Besides, the registrations
at both the RTOs in July beat
the previous month numbers
by ahugemargin, indicatinga
healthyrecovery:

Confirming the trend, a
Pune RTO official told TOI,
“The faceless vehicle registra-
tion process, which allows on-
line submission of documents
of new vehicles by showroom
owners, helped in achieving
thehealthy growth.”

The vehicle registrations
in July this year increased by
over 77% of what it was in Ju-
neat the Pune RTO office, whi-
le the July registrations at
PimpriChinchwad RTO incre-
ased by 82% against the pre-
vious month, data from both
theRTO offices revealed.

“The number of vehicles
registered in July this yearare
14% less than the vehicles re-
gistered in July last year at the
PuneRTO office. Thisdifferen-
ceisjust4% at Pimpri Chinch-
wad RTO. If the registrations
continue like this, the num-
bers will go past the pre-Covid
levelsbynextmonth,” another
RTO official said.

Shailesh Bhandari, regio-
nal director of Federation of
Automobile Dealers Associa-
tions in Pune, said while the
overall automobile market
was picking up, two-wheeler
sales were a concern. “Many
offices as well as schools, colle-
ges and other institutions are
still closed. Hence, there is a
problem in the two-wheeler
market,” Bhandari said.

An automobile dealer said
the perception of people to-
wards buying new vehicles

match pre-Covid tally

HEALTHY RECOVERY

li.y,my‘!‘(l HE TREND ]

B Pune RTO vehicle registrations
I Pimpri Chinchwad RTO vehicle registrations

19310

10,796

BUYING PATTERN

ata from the Pune and

Pimpri Chinchwad RTOs
showed that there was a
remarkable change in the
perception of people towards
buying new vehicles. Earlier,
people would wait for a special
moment, an auspicious month,
festival or an occasion, to buy
new vehicles. This trend, however,
has changed after the pandemic
and people are buying vehicles
as per the need than the timing

B Pune RTO
& Pimpri
Chinchwad

(In2021)

May

June July

State looking to increase
charging station count

A transport department official said the sy- -
stem was expected to be similar to the one adop-

Joy.Sengupta@timesgroup.com

Pune: State transport minister Anil Parab on
Tuesday said the state government was plan-
ning to approach petrol pumps and individual
land owners for leasing space to set up charging
stations for electric vehicles, registrations of
which were on a rise in the Pune and Pimpri
Chinchwad areas, especially.

“We are in talks with vehicle manufacturers
anddealersontheissueof chargingstations. We
arealsolookingatapproaching petrol pumpand
individual land owners in cities across the state
to collaborate with them for space required for
setting up charging stations. The manufactu-
rers havealso been asked to takealead and nego-
tiate with them to secure space in exchange of
revenue,” theministersaid.

ted by the telecom sector: “Petrol pumps are the

best place to set up charging stations and talks
can happen with them at the government level = :

orby vehicle manufacturer;” the official said.
Withthesaleof e-vehicles increasingand the

state government recently coming out with a po-
licy on the same, the availability of chargingsta-

tions posesamajor challenge, dealers said.

RTO officials in Pune and Pimpri Chinch- :
wadsaid July had seen thehighestsaleof e-vehi-
cles in 2021. “The registrations are going up and
mostof thevehicles boughtareeither twowhee- :

lersand e-carts}’ a Pune RTO official said.

Amey Pawar, a dealer of electric two-whee-

ler; said the market for e-vehicles was growing,
butlimited charging stations was a concern.

had changed. “Earlier, people
used to wait for a special mo-
ment, an auspicious month,
festival or an occasion, to buy
new vehicles. This trend has
changed after the pandemic,”

thedealersaid.

VK Navrekar, a govern-
ment employee who recently
bought a four-wheeler; said
there was no point in waiting.
“The pandemic has taught us

that every positive moment is
therighttime. We had planned

to buy the car on Ganesh Cha-
turthi, but were wary about :

the threat of restrictions,”
Navrekar said.

/
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TForeign Carmakers Welcome in India
but Must have a Plan for Localisation’

Sharmistha Mukherjee
& Ketan Thakkar

New Delhi | Mumbai: India’s
$46-billion auto component in-
dustry has ‘invited” Tesla to ma-
kepartslocally inresponse to the
American carmaker’s request
for tax concessions on fully im-
ported electric vehicles ahead of
theirlocal launch.

Deepak Jain, president of the
Automotive Component Manu-
facturers Association (ACMA),
said with the government com-
mitting itself to a phased manu-
facturing plan (PMP) and the FA-
ME II (Faster Adoption and Ma-
nufacturing of Electric Vehicles)
Policy, the industry would always
welcome any foreign or domestic
entity inanysegmentas longasit
promotes good value addition
and localisation.

“The government is expected,
as per what it has already anno-
unced in FAME I and FAMEII, to

— gy —

a committed policy toward adop-
ting new-age mobility And we
are very clear that in the PMP, it
should continue tosupport thelo-
calisation of key components,”
Jaintold ET.

“ACMA welcomes all new entri-
es, irrespective of domestic or
global, into the Indian market.
But we appeal that all new ent-
rants must have a good localisa-
tion plan so that the component
industry can flourish within the
ecosystem.”

ACTIONONPLI
Autocompo-
nentindustry
hasurged.

govttocomeupwith

PLIfor electric, elec-

tronic part making

The auto parts industry has ur-
ged the government to come up
quickly with the production-lin-
ked incentive scheme (PLI) for
electric and electronic part ma-
kingin India tofacilitate local so-
urcing by global vehicle makers,
including Tesla.

Last month, Tesla chief Elon
Musk said on micro-blogging plat-
form Twitter thatimport dutieson
vehicles imposed in India are the
highest in any large country, and
that the company can consider set-
tingup afactorylocally if it succe-
eds with imported models.

Musk, who regularly features
on Bloomberg’s index of the ri-
chest on the planet, also said the
duty structure for cars running
ontheelectric powertrainshould
not be out of kilter with India’s
climate-change objectives.

Jain’s comments come at a time
when Tesla’s proposal for a re-
duction in import duty on fully-
built EVs has split the local in-

dustry down the middle. 2]

Business Line 13t August 2021

OURBUREAU

New Delhi, August 12 .
Amidstrising costs and heavy
headwinds, domestic auto-
mobile wholesales in July
grew on a sequential basis
with positive numbers across
segments, according to the
latest monthly data shared by
the Society of Indian Auto-
mobile Manufacturers (SIAM)
on Thursday.

Passenger car sales grew
seven per cent month-on-
month (m-o-m) to 130,080
units in July compared with
1,21,378 units in' June. Utility

. vehicle sales grew 23 per cent

at 1,24,057 units against
1,00,760 units in the previous
month. As a result, total pas-
senger vehicle sales grew 14
per cent to 2,64,442 units,
compared with 2,31,633 units
in June.

In the two-wheeler seg-
ment, motorcycle sales grew

' eight per cent to 837,096 in

July compared to 777,100

Domestic wholesale performance  qnui

Segment/ Sub-segment © July-21 June-21 July-20° % change % change
(MoM)  (YoY)

'Passenger cars 1,30,080 1,21,378 1,02,773 7 26
1,24,057 1,00,760 } 74

Motorcycle
§T1 I YT

Grandtotalof

all categories. . 15,36,269 12,96,807 14,76,861

Source: SIAM

units in June. Scooter sales
grew 51 per cent to 3,66,292
units during the month
against 2,41,689 units in June.

Higher sales in both the cat-
egories pushed the total two-

S

wheeler sales growth up 19
per cent to 12,53,937 units in
July compared to 10,55,777
units in June.

Three-wheeler sales grew
90 per cent to 17,888 units in

“Automobile wholesales improve in July

July compared with 9397
units in the previous month,
the SIAM data showed.

On a year-on-year basis,
wholesale performance im-
proved for most of the cat-
egories ' with double-digit
growth, except the two-
wheeler segment because of
lower sales volume of motor-
cycles.

Facing challenges

Speaking on the July perform-
ance, Rajesh Menon, Director
General, SIAM, said, “Indian
automobile industry contin-
ues to face heavy headwinds
in the form of global semi-,
conductor shortage and steep
rise in commodity prices. On
one hand, the industry is
managing such supply chain
challenges while ensuring
safety of its people, and on the
other hand industry is also
keeping a close eye on the on-
set of a third wave in India
and across the world.” /




OUR BUREAU
New Delhi, August 2

High cost of acquisition
due to a variety of reasons,

and  Services Tax (GST),
which is higher than other
major countries, is slowing
down car demand and un-
less the Centre and States
take steps to reduce taxes,
the industry is unlikely to
experience reasonable
growth, Maruti Suzuki In-
dia (MSIL) said on Monday.

Addressing shareholders
in the company’s Annual
Report for 2020-21, RC Bhar-
gava, Chairman, MSIL, said

The Times of India 9t" August 2021

Dipak.Dash@timesgroup.com

New Delhi: In a; move that
will eliminate the discrepan-
cies in road death data, seven
big states including. Uttar

Pradesh, Tamil Nadu, Rajas--

than, Maharashtra, Madhya
Pradesh and Karnataka have
uploaded real time data of
90,500 road crashes this year
in a central database, named
IRAD. This includes 30,114
road crashes in such crashes.
Chhattisgarh is the latest
to feed live data in the Inte-
grated Road Accident Data-
base (IRAD). The data are up-
loaded as and when any road
crash is recorded in these
states. The government agen-
ciescannowanalysethedaily
month and yearly trends.
Moreover, the causes of such
crashes. are also  recorded
from the spot. The road trans-
port ministry has stepped up

PTI

MOVE TO END DISCREPANCIES

the plan to cover 24 more
statessoon.

The IRAD gains ‘impor-
tance considering that while
the government reports say
that annually 1.5 lakh people
die in road crashes in India,
the World Health Organisa-
tion (WHO) has estimated
this to be around 2.5 1akh in a
vear. Experts have always
raised questions on the data
captured by the police.

-.Lhe data which have been
uploaded till now by the seven
states - indicate a national

/ big states start feeding
live data on road crashes

trend in road crashes. This
shows that more than one-
fourth of the reported crash-
es—27,380 out of 90,500—are
fatal ones and another 22,434
grievous injuries. So far as
the number of persons im-
pacted by the crashes upload-
ed in the IRAD, out of the1.32
lakh victims, 30,144 died and
therest were left injured.

The central database also
maintainsrecordsof the FIRs
filed inderashes and the de-
tails of #how many of the in-
jured actually needed hospi-
talisation. It also classifies
the crashes 'according to
weather - conditions, time,
type of road and junction,
traffic violation and pedestri-
an infrastructure.

“This will address a lot of
issues. Once we have robust
data, we can analyse them fo
take right corrective mea-
sures,” said an official.

Business Line 3 August 2021

Vi

including higher Goods

The cost of acquisition for consumers
has increased, says Chairman, MSIL

the company’s perform-
ance in the next three quar-
ters largely depends on
how effectively all citizens
follow the government’s ad-
vice to get vaccinated and
observe safety protocols.

* Covid-19 effect
“If we can avert the third
wave, or substantially re-
duce its effect, and there are
no further waves, economic
activities and sale of cars
can improve significantly
over what was achieved last
year. In March 2021 we were
quite optimistic about the
outlook for fiscal year (FY)

.

RCBhargava, Chairman,
Maruti Suzuki 3

202122. - The  suddenness
and ferocity of the second
wave of the pandemic was a

surprise to all and led to

lockdowns and restrictions
in most parts of the coun-
try. The first quarter sales
were limited at 3,53,600
units,” Bhargava wrote.

He said the slowing down
in the demand was largely
because the cost of acquisi-
tion by consumers has in-
creased due to various reas-

ons like regulatory changes,

depreciation of the rupee,
increase in cost of raw ma-
terials and taxes imposed
by the State governments.
“The GST on cars, based
on the past rates of excise
duty, is much higher than
the GST (or equivalent) in
all other major countries of
the world,” Bhargava said.
He also said that Suzuki
Motor Corporation Japan is
giving priority to the devel-
opment of technologies
suitable for the Indian mar-
ket, and research and devel-
opment efforts are being ac-

'High tax regime sloWing down car demaﬁd: Maruti’s RC Bhargava

celerated. MSIL would also
be fully involved in this
work and Suzuki’s alliance

with Toyota in Japan would -

prove very valuable for this
effort. {

On electrification and
various green technologies,
Bhargava added, “..I have
no doubt that the large re-
sources that are now being
deployed for technology de-
velopment will lead to
lowering the cost of electric
vehicles (EVs) and reducing
dependence on Lithium,
procurement of = which
poses some strategic issues
of national importance."

Carbon footprint
Kenichi ~Ayukawa, Man-
aging Director and CEO,

said the company is follow-
*g a philosophy of redu-
cing carbon footprint with
every new model introduc-
tion. For further reduction
in CO: emissions, MSIL is ad-
opting a mix of powertrain
technologies based on elec-
trification and CNG, he ad-
ded.

“The company is strongly
committed to reducing car-
bon footprint and has been
working consciously for
many. years, irrespective of
regulatory = requirements.
As measured by the CAFE
(Corporate Average Fuel
Economy) regulation, the
company’s fleet has the
least CO: emission per

vehicle among all car man- |

ufacturers in India,” he said.

1
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1 uly auto retail salespick up to p"ré—Covid levels

With the entire country opening up, demand

across all categories remained high '

OUR BUREAU

New Delhi, August 9

The July automobile retail
salesacrossall categories grew
28 per cent ona monthly basis
to 15,556,777 units against
12,17,151 units in June.

“Auto retails have now star-
ted narrowing the deficit
when compared to pre-Covid
months. With tractor retails
already above pre-Covid levels
during the last month, passen-
ger vehicles for the first time
have  reached the same,’

Vinkesh Gulati, President, Fed-
.eration of Automobile Dealers
‘Associations (FADA), said.

' In the passenger vehicle
(PV). segment, retail sales
stood at 2,61,744 units during
July, agrowth of 42 per centon
a month-on-month (MoM)

P

basis against 1,84,134 units in
June, the latest data shared by

- FADA said on Monday.

Two-wheeler segment

In the two-wheeler (2W) seg- ;

ment, the number of registra-
tions rose to 11,32,611 units in
July, a growth of 22 per cent
compared to 9,30,324 units in
the previous month. Three-
wheeler (3W) sales grew 89 per
cent MoM t0 27,904 units com-
pared with14,732 unitsin June.

Tractor sales grew 58 per
cent at 82,388 units compared
052,261 units in June.

The commercial vehicle
(CV) segment also recorded a
growth of 46 per cent MoM to
52,130 units compared with
35,700 units in June.

With the entire country

Rewving up (in units) ‘
Segment/ category June-21 July-21 % Change

Passenger vehicles  1,84,134 2,61,744 42 M
Two-wheelers 930,324 11,32611 22
Three-whee!g_rs _____ 14,732 27,904 « 89 m
Effﬁ i “lcles *35700 ............. § Zﬁa ........... o

Tars 5060 o8 s :
Total 12,17,151 1556777 28 ﬁ

Source: FADA

now open; July saw robust re-
covery in auto retails as de-
mand across all categories re-
mained high. The low base
effect also continued to play
its part, he said.

With all categories in green,
CVs continued to see increase
in demand specially in me-
dium and heavy commercial
vehicles segment with the gov-
ernment rolling out infra-
structure projects in many
parts of the country, Gulati

said. “PVs witnesses high de-
mand specially with buzz
around new launches and
compact SUV segments. The
waiting period due to supply
side constraints has been per-
sisting for quite a few months
and is now becoming a deep
routed issue = for original
equipment  manufacturers
(OEMs),” he said.

On the other hand, the
global semi-conductor short-
age is now becoming a deep

routed problem for the PV seg-
ment which is nowrabove the
pre-pandemic mark. FADA has
been raising red-flag on de-
mand-supply mis-match, he
said.

Near-term outlook
On the near-term outlook, Gu-
lati said the month of August
began on a positive note as de-
mand and enquiry levels con-
tinued to improve across all
categories. With IMD forecast-
inganormal monsoon during

August-  September period,
sowing operations will pick
up gradually: This will have a
rub off effect on rural sales, es-
pecially in the tractor
segment,

+ But if the Delta variant of
Covid goes out of proportion,
it can be another deterrent
and put brakes on auto retail’s
recovery with India entering
the festival months, he added.

The Economic Times 4t August 2021

ECONOMIC SI.dWDOWN, PANDEMIC REASONS FOR CAUTION: ACMA CHIEF

‘Auto Parts Firms Lost Out.on,
$1-B Investment Opportunity

Sharmistha Mukherjee
& Ketan Thakkar

New Delhi | Mumbai: The auto
component industry has lost $;-
billion of investment opportuni-
ties with the market declipmg by
two consecutive years triggered
by disruptions caused by the eco-
nomic slowdown and the outb}'e-
ak of the coronavirus pandermc_.
The industry had spent a simi-
lar amount which helped the
market expand 14.5% toattain pe-
aksalesof $57billion in FY19, but
has since reported a drop in reve-
nues for two consecutive years by
12% and 3%, respectively to close
at$45.9billion in FY21.
The CAGR (compounded annu-
al growth rate) in the sector

stands ata meagre 4% for the five
year period between 2017-21.

Deepak Jain, president, Automo-
tive Component Manufacturers
Associationsaid, inthelasttwo ye-
ars industry has declined by 15%,
and hence industry has been com-
pelled tooptimise capex.

“The opportunity loss is to the
tune of a billion dollars. Wh1le
the said capex has not gone in ca-
pacity expansion, it has gone to-
wards technology development
over a period of time. The key
challengeremainshowand w.hen
we will be able to have sustained
growth, that will
invite invest-
ment," ad-
ded Jain.

The pre-
sident of

@ rocus on TeCH

While capex has not goneinto
capacity expansion, ithasgone -
towards tech development

DEEPAK JAIN, president,

Automotive Component Manufacturers Association

.

ACMA says if India is to realise
the prime minister’s vision of be-
coming a §5 trillion economy by
FY25, the automotive industry
needs to get investments back on
track and grow at a CAGR of 18-
Dl) . )
1gl/f I were to look at the PM’s vi-
sionof $5trillion economy, $1tril-
lion of manufacturing value-add
needs to be done. Of that, 45-50%
must come from the auto indust-
ry. Fromthatpointof ‘view, we are
talking of very high double-digit
growth of 18-19% CAGR. For us,
we are talking about 4% CAGR
for the last five years, we are ne-
gative for the last two years, how
do you go from reverse gear to
fifth gear directly?”, said Jain.
Auto component makers are
currently operating at 65-70%
of capacity utilisation. With
morethana third of the capaci-

1 ty remaining unutilised and fe-
&«

ars of a third wave, the suste-
nance of investment infutureis
abigchallenge.

“Our concern is slowness of
growth, the opportunityloss. We
lost two years, because it's
structural slowdown, as
well as the Covid im-
pact,” hesaid.




/Firms should create bio-bubbles -

toavoid lockdown: Maha CM

Business Line 3" August 2021

OUR BUREAU

Pune, August 2

Maharashtra Chief Minister
Uddhay  Thackeray, on
Monday, said that industries
in Maharashtra should cre-

ate bio-bubbles ahead of the -

third wave of Covid19 so
that they could continue op-
erations and avoid
lockdowns.

“Industries, especially big
industries, must create bio-
bubblqs. Iunderstand that it
is not going to happen
immediately.

“But on the lines of field
hospitals started by the State
to fight Covid, industries
must create bio-bubbles so
that workers could live there
and avoid contact with the
outside world. The govern-
ment will help industries in
this task,” said Thackeray
while speaking to reporters
in Sangli.

What is a bio-bubble?

A bio-bubble is a safe and se-
cure environment isolated
from the outside world to
minimise the risk of Covid
infection, which permits

Maharashtra Chief Minister
Uddhav Thackeray

only staff to enter the protec-
ted area after testing negat-
ive for Covid. The concept of |
bio-bubble was used during |
IPL matches.

The CM said that the gov-
ernment wants industries to
continue operations without
any break and for that the
safety of  workers  is
necessary.

He appealed to business
establishments and offices to
divide the workforce into
shifts to avoid crowds in '

workplaces.
The CM said that the gov-
ernment is not going to take
any decision about restart-
ing Mumbai local trains. X
“It looks difficult to take a
call on local trains. We are re-
laxing some restrictions and
checking the repercussions,”
he said.

The Economic Times 3" August 2021

/ Auto Expo 2022 Deferred

Due to Uncertainties
Surrounding Covid Impact

Ketan.Thakkar
@timesgroup.com

Mumbai: The biennial auto
showinIndia—the Asia’slar-
gest and world’s second lar-
gest automotive show for 2022
edition — that showcases the
future potential of the count-
ry’s automotive industry has
been deferred due to uncerta-
inties surrounding the Co-
vid-19 impact.

This is the first time ever,
the biennial show that invi-
tes an interest of over half a
million visitors in a week-
long event — a stage where
over a couple of dozen vehi-
cle premiers and over 100 ve-
hicles are showcased — has
been delayed. The decision
on the revised dates will be
takenlater in the year.

Over time, the number of
participants have decided to
drop out of the event and the
previous edition witnessed
most of the two-wheeler ma-
kers and commercial vehicle
makers giving the show a
miss on account of high cost
of participation and falling
automotive market.

The show however was resur-
rected by some new players in
the market like Great Wall Mo-
tor, Haima Automobile, MG
Motor amongst a few start ups
and VW Group’s — Volkswa-
genand Skoda Auto whoretur-

ned to the show.

Auto Expo - The Motor
Show 2022 was scheduled
from February 2-9, 2022, at
India Expo Mart in Greater
Noida, by the middle of the
year, majority of the partici-
pant slots are almost finali-
sed. But with therisingcases
and uncertainties around
Covid, majority of the big
participants were hesitant.

The industry body Society of
Indian Automobile Manufac-
turers Association in a state-
mentsaid, safety of exhibitors,
visitors and all stakeholders
involved and present at the ex-

po is the topmost

priority for SI-

AM. Giventheun-

certainty around

how Covid-19 wo-

uld develop in the
coming months, the associa-
tion would need a lead time of
preferably a year for organi-
singthe Auto Expo.

“The Indian Automobile In-
dustry and SIAM recognises
the inherent risks in organi-
sing the Auto Expo due to the
on-going Covid-19 pandemic
and the apprehensions of a
possible third wave. Also Auto
Expo is like a festival of cele-
bration for the Indian Automo-
bile Industry and we look for-
ward to receiving maximum
people withnofear of spread of
infection,” said Rajesh Menon,
director general for STAM. /
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Exide Industries. registered
double-digit growth in'export
of automobile batteries, bank-
ing primarily on new markets
like South Africa and the US,
while consolidating its posi-
tion in existing ones.
Expanding distributor base,
launching products and in-
vesting in strengthening of
brands led to “record growth
in the export market”, the
Kolkata-based company said
in itsannual report.

Exports account for nearly 8
per cent of the turnover. Exide
reported over%10,000 crore in
turnover in- FY21 with 26 per
cent coming from the indus-
trial sector and the remaiping
coming from automotive,
Exports grew in existing
markets like the Middle East,
Africaand the rest of the world
region, while the company
made “significant in-roads in

Sharmistha.Mukherjee
@timesgroup.com

New Delhi: With top automakprs
worldwide embarkingona 'Chm_a
Plus One’ de-riskingjourney, Indi-
a'smotown iseyeing twin localiza-
tion benefits: slashing imports of
critical vehicle content by up to a
fifth in five years, and ensuring a
bigger future share of the global
parts business. p
The Society of Indian Automobi-
le Manufacturers (SIAM) and Au-
tomotive Component Manufac}u-
rers Association (ACMA), with
the help of Ernst & Young, last we-
ek concluded a study that identifi-
ed 12 key components with locali-
sation potential. y
This is aimed at cutting imports
by 15-20%, or 34,400 crore, over a
period of five years.
These items include drive trans-

Business Line 11t August 2021

GCC countries like Saudi Ara-
bia” with the UAE office allow-
ing it to stay connected to
vendors.

South Asian businesses wit-
nessed a “de-growth” with the
pandemic  “slowing down
businesses  (there) ~ signific-
antly”.

In India, despite a slow-
down in auto sales in FY21, the
company entered into tie-ups
with Maruti, Nissan and Tata
Motors with models like New
Maruti Suzuki Swift-ISG, Nis-
san Magnite (Petrol) and Tata
Motors Safari being launched
with ‘Exide-only batteries’. In
India, it has tie-ups with over
75 OEMs.

However, Exide maintains
that “with many players fight-
ing for market share in the
lead acid battery space” its
(market) dominance “will face
some pressure”,

“The (business) outlook will
depend upon the pandemic’s

e

resurgence, which has already
started impacting the recov-
ery process,” it said on the fu-
ture prospects of the segment.

Overall, there was a slow-
down in the industrial battery
segment, especially in the first
half of last fiscal.

Industrial batteries

Exports in the industrial sec-
tor include sale of storage bat-
teries for material handling
equipmentsuch as cranes, pal-
let-trucks ‘and forklifts. With
slowdown in economic activit-

Exide’s punched grid battery manufactur

ing unit at Haldia

ies and border closures across
the globe, exports in the indus-
trial sector continued to be im-
pacted in the first two quarters
of . last year (April to
September).

However, the segment con-
tinued to witness “steady de-
mand”and “clocked double di-
git growth in the second half
of the fiscal” (performing bet-
ter; than the previous year) as
e-commerce  activities  re-
sumed and picked up leading
to'increased demand for stor-
age batteries across devices,

 Exports charge up growth for battery maker Exide Industries

equipment and vehicles being
used in warehouses and for
material handling. The seg-
ment “almost bounced back”
to “match its pre-Covid level
performance”,

The solar battery segment
continues to face challenges
because of financial issues -

‘like increase in module prices

impacting project viabilities
and stalling  construction
activities.

“We can expect decent
growth in the industrial UPS
business while the solar divi-
sion also shows a lot of prom-
ise, with a decent order book
in place. The government
policy to buy only India-made
products with more than 95
per cent raw materials (in the
country) is likely to eliminate
some competition,” it said in
the business outlook adding
that the industrial exports
market “is expected to be un-
der stress in the coming year
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SIAM & ACMA along with Ernst & Young identify 12 key.

mission and steering, engine and
engine components, electricals
and electronic components and
iron and steel, which account _for
more than 75% of auto parts im-
ported into the country. 3
Industry stakeholders said
apart from ensuring a larger
play in the global supply chain,
the exercise will also help redu-
ce dependence on China, whit;h
accounted for 32% of imports in
FY20. Indian automakers and
suppliersimported components
worth ?1.75 lakh crore (exclu-
ding aftermarket component
imports) in the period. i
“The biggest benefit of ‘China
Plus'One’ is that now the whole
world has seen there should not
bé Bverdependence on any one
region,” said a top indqstry ex-

®

COUNTRY-
WISE IMPORT

OF AUTO
COMPONENTS

ubber raw material

components with localisation potential aime

s

Tools, dies and moulds | -

Body, chassis

€9 Vietnam: 4%
@ nwan 3%

Fasteners

Interiors (non-electronic)| 2%
Rubber components

Tyres

£ indonesia: 2%

ecutive. “Thereisa

Auto Cos Pick Key Parts to Focus on in Localisation Drive

d at reducing imports by 15-20% over 5 years

me to ensure, as we smoothly trans-
ition to new mobility, to focus on
creating more value-addition and
localisation. This is to ensure we
arenot import dependent, but grow
our capability asan industry.”

sation opportunities are there,
where we need to invest and grow
our capabilities.”

The study, concluded after exten-
sive interviews with 18 major origi-
nal equipment manufact.urers
(OEMSs) and 42 suppliers, said f.he
industryshould target localisation

of 2:5% across the identified 12

productlines in thefirsttwo

years, and by 17-21% over
the next three years.

b “The coronavirus out-

break has exposed the

\) vulnerabilities of the

supply chains and the

risks of over-depen-

dence on one region.

That’s the biggest le-

arning and opportu-

nity for us going for-

ward,” said a second in-

dustry executive, “Global!y.

there is also a transition in

for localisation, drive transmis-
sion and steering accounts for the
largest share of imports at 22",@,
followed by electricals and engi-
nesat16% and 13%, respectively,

surge in demand for automatic
transmission (AT) in the copn_try.
the share of drive transmission
and steering in auto parts imports
has been rising. About 55% of
such imports happen from China,

due to restrictions imposed by
several countries”.

Investment in subsidiaries
In FY21, the company invested
close to X100 crore across two
of its subsidiaries.

Around 66 crore went into
raising stake to 80 per cent in
its lithium-ion battery making
subsidiary Exide Leclanche En-
ergy Private Limited (called ‘
NexCharge).

Another 35 crore was inves-
ted as capital and other fund-
ing requirements for the up-
coming greenfield facility at
Haldia (West Bengal) of Chlor-
ide Metals Limited (CML), a
secondary smelting & refining
unit that is promoted as a part
of backward integration to
meet the lead and lead alloys
demand of the company. The
Bengal unit — the third after
Puneand Karnataka —is expec-
ted to be operational in FY22

with a capacity of 110,000 ;x}/

Of the 12 components identified

Industry insiders said with the

South Korea and Germany.

The study has held automakers
and suppliers in India can target
localisation of 2-4% in 0-2 years,
and 18-22% in 2-5years across such

cise on (between SIAM and AQ- .
MA) to see what potential locali-

mobility. It is an opportune ti-

productlines.

“Top cop

Times of India 8t August 2021

urges Chakan firms to

seek help against harassment

‘Complain About
Those Forcibly
Taking Contracts’

Sandlp.l)lgh‘e@timesgroup.com

Pune: Pimpri Chinchwad poli-

ce commissioner Krishna Pra-

kash has urged industries in

Chakan to file complaints aga- - .

inst those who use strongarm  unable to help as several com- -

tactics to secure contracts, panies prefer to tackle the pro-
Atarecentmeetingwithre-  blem on their own rather than

presentatives of various units reportingthematter tothe poli-

based in the Chakanindustrial ~ ce, “In many cases, the compa-

belt, Prakash said police were

niesaffected don’teven helppo-

“ Inmany cases, the
companies affect-
eddon’teven help police
withtheinvestigation. On
someoccasions, they
don’tfile FIRs. We have
deployed 60 police per-
sonnelinindustrial areas
Krishna Prakash | pimpri

CHINCHWAD POLICE COMMISSIONER

lice with the investigation. On
some occasions, they don’t file
FIRs,” hetold TOIon Saturday:

Hesaid thepolice will conti-
nue to hold monthly meetings
with industrial units,

Prakash also urged compa-
nies to deploy traffic wardens
in view of the manpower
crunch at the Chakan police
station, as was done in the Hin-
jewadi. IT hub

Prerna Katte, ACP (Cha-
kan), conceded that there were
some local criminal groups
whoareactive in the industrial
areas. “They put pressure on
senior officials of the compani-
es to secure contracts. This le-
adsto crime,” sheadded.

Dilip Batwal, secretaryofa
Chakan industrialassociation,
said, “We are going to form a
committee to deal with issues

pertainingtothehub.”

e
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TaMo Expects
Pent-up Demand
to Brighten Sales
During Festivals

Colines up slew of new offerings; all data points
suggest exponential growth, Says a senior exec

| Pent-up

| demand, rising
TaMo market | personal
share crossed | mobility needs
10% after
9 years

Onam to Diwali a key period for auto industry | Semiconductor

Brighter Prospects

Co planning production of

40,000 units

amonth

| key sales
| drivers

- - | shortage could
A ¥ | play spoilsport
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Auto Cos Likely to
CutVolumesinQ2
Amid Chip Crunch

INSLOW LANE Production likely to fall short by a
lakh units; many tapping open market for parts

Ketan Thakkar
& AshutoshR Shyam

Mumbai: The Indian passenger
vehicle market will make about
100,000 fewer units this quarter;
leading to a loss of about 10,000
crore in revenue, as a global se-
miconductor shortage that has
upset production plans from To-
kyo to Toronto finally takes its
tollon outputlocally.

According to multiple people
cateringto the auto industry; ve-
hicle makers are losing a mini-
mum of 10-15% of volumes in Q2.
That would translate into a volu-

In Reverse Gear
1.71 1aKh erocuction

- target Maruti was compelled to

_ meet for June from 1.99 lakh

| hat are carmakers up to?

O Redesigning products
© Source from the open market |

© CGet into three-way tie-ups
i.e., car maker, tier | vendor

- - and chipset maker -

. Model mix production is skewed

in entry, and mid variants

Nehal Chaliawala &
Ketan Thakkar

Mumbai: Tata Motors, which
has the third biggest share in
India’s car market, expects a 25-
30% uptick in its monthly volu-
mes for the upcoming festival
season that the management
believes might turn out to be
one of the best in recent years
due to pent-up demand and an
increasing consumer preferen-
cefor personal mobility:

To further build the excite-
ment for the festive season that
starts with Onam mid-August,
Tata Motors has lined up a slew
of new offerings, starting with
Tiago NRG. It will be followed
with the all-new mini-SUV ten-
tatively called Hornbill, based
on the HBX concept in Septem-
ber: Separately, there may be se-
veral limited-edition variants of
the Nexon, Harrier and Safari.

“This festive season is going
tobethemotherof all festive se.
asons,” said Rajan Amba, vice
president for sales, marketing
and customer service at Tata
Motors. “There is a huge pent-
up demand. All data points —
customer flow, bookings, enqu-
iries, website visits — suggest
exponential growth.”

The company is preparing
foranevenhigher offtake, and
it is readying a plan to make
about 40,000 units per month
once Hornbill hits the roads
nextmonth.

Onam would be a key indicator
for the industry on the likely de-

mand in the coming months
through to Diwali in November;
said Amba. The recovery after
the second wave has been very
strong and secular and the de-
mand has revived across seg-
ments—and geographies.

The company, however, is
struggling to cope with the shor-
tage of semiconductors. Apart
from getting into three-way ag-
reements with its suppliers and
the chip makers, Tata Motors
has also been sourcing semicon-
ductors from the open market.

The company hashad to adopt
unique ways - like giving only
one electronic key fob at the ti-
meof purchasetothe customer
and giving the second one later,
as per availability, It also laun-
ched a variant of the Tiago
hatchback without a music sy-
stem, since chips needed for the
system are in short supply. The
company may employ this stra-
tegy with othermodels as well.

With sustained demand for its
existing models, Tata Motors
crossed a 10% market share in
the passenger vehicles seg-

“ment for the first time after ni-

ne years in FY22. Its popular
SUV Nexon crossed 10,000 units
insalesforthefirsttime everin
the month of July:

The production plan in the
coming months for Nexon
SUV is in excess of 10,000 to
12,000 units, indicating strong
traction for the brand. Premi-
um SUVs Harrier and Safari
are also delivering monthly
sales of more than 4,000 units
between them. A

+ than expected and it is going to

meloss of up t0100,000 units, Higher concentration of
One of the five people in the  Cchipsetrequirements in the

know said the largest carmaker  top-end s leading to rejig of

Maruti Suzuki was com- ! S

production plan

pelled to revise produc- A
. ‘ )
tion volumes for June

due to the shortage of
parts. For August, it has
again lowered its pro-
duction plan from 1.72
lakhto1.57]akh units.
Mid-July, Kia Motors
had shut its factory g
foraweek formainte-
nance, but the suppli-
estothefacteryhad
continued to stock
up to manage shorta-
ge. MG Motor, the maker of
Hector and Gloster SUV, is tion is heavily skewed in entry,
struggling to push volumes be- and mid variants and a higher
yond 3,500-4,000 units:— not on concentration of chipset requi-
account of lack of demand but rements inthetop-end is leading
shortage of parts. torejigof the production plan.
Thebookingmomentum isstill Due to the shortage, the vehicle
strong at MG, said people aware makers are compelled to source
of the matter. parts from the open market at
Gaurav Vangaal, associate di- higher prices, affecting their
rector at IHS Markit, says if not margins.
for shortage of parts, output in  Carmakers such as Maruti Su-
2021 could have increased a furt- zuki, Hyundai, and Tata Motors
her 5-7 percentage points, from are taking critical measures
the current forecast @f 28% such as directly reaching chip
growth. » manufacturers, buying in the
“The market rebound is better spot market, making design
changes to their vehicles, and
beabigchallenge tosecure supp- tweakingvariants.
lies. We expect Q3 to be the worst Tata Motors said in an analyst
quarter in terms of availability call that while the supply enga-
of parts,” added Vangaal. gement is at the first tier level
Thesituation has compelledve- where the contractual points
hicle makers to redesign pro- are, the company is engaging
ducts, source from the openmar- with semiconductor manufactu-
ket, and get into a three-way tie- rers directly for clear visibility.
up—i.e., car maker-tierIvendor Automakers have been compel-
and chipset maker. ledtoexplorean option of the wi-
Already, the model mix produc- deuseof thestandard chip.
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“Astech evolves, flying

carsget ready totakeoff

DEVANGSHU DATTA
New Delhi, 6 August

Themottoofthe USstate of
NewHampshireis “Live Free
orDie”. Appropriatelyenough,
NHiscurrentlythe only US
stateofferinglegal :
certification for flying cars. But
whilesuchavehiclesounds
likeafigmentofscience
fiction, itcould soon become
perfectlynormaltechnology.
Amonthago, theSlovak
companyXKlein Vision tested
its AirCar prototypelwitha35-
minuteflight between Nitra
and Bratislavaairports. The
AirCar’s160 bhp BMW engine
cantakeitupto2,500 metres,
propellingitthroughtheairat
190 kmph for round trips of
1,000km. Onceitlands, it
takesunder3minutestofold
upthewingsandbecomea
high-performance car. The
production version will have
anevenmore powerful engine.
AirCarisoneofdozensof
flying cars, or drivableaircraft,
ifyou prefer, under develop-
ment. Wikipedialists over30
suchdesignsindevelopment,
or,inafewinstances, already
legally cleared for publicuse.
Apart from AirCar, there’s
Terrafugia Transition, which is
described asa “drivablelight
sportsaircraft”. The Transition
hasbeencleared by America’s
Federal Aviation Admin-
istrationand it canbe used by
someonewithapilot’slicence.
Thistwo-seateraimstomeet
the USNational Highway and
TrafficSafety Administration
drivingsafety standardsby
2022, Meanwhile, Germany’s
Volocopter, istryingto
licenseits VoloCityasan
autonomousairtaxi.
TheDutchcompanyPAL-
V’sLibertyhasbeenapproved
forroadusageinHolland.It’s
passedtheroad vehicletests
andisseekingair certification.

- — -

Driverswillhavetoundergo

urbanoommutes—VTOL

flighttrainingtouseit, capabilityletsitland on roofs,
iftheydon’talreadyhave orinparkinglots.
pilotlicences. Audi-Airbusdisplayed

Alongside boutique engi- their collaborative Pop.Up
neeringoutfits, transportation | NextconceptattheGeneva
majorsarealsointerestedin MotorShowin2017. Thisisto
air-cardevelopment. Ajoint beaself-driving, self-flying, - |
team from BMW, Aston fullyautonomouselectrictaxi. |
Martin, LockheedMartinand | Itusesfourwheelstodriveon
Airbusisworkingonthe thestreets,andaneight-rotor |
AeroMobil. Thisvehicle, unitforVTOL. f
which canalsotransform from Theinterest insuch vehi-
cartoaircraftquickly,hasatop | clesisdrivenbye-commerce [
speed ofabout160 kmphon penetrationandthepopular- |
thegroundand ityofride-hailing, |
250kmphinthe  The interestinsuch Thepandemic }
air.It'salready vehicles is driven hasalsoledtoa
undergone by e-commerce newfocuson [
thousandsof penetration and personal tran- ‘
hoursoftesting the popularity of sport. Commu-
andthefirst ride-hailing. The terswouldliketo |
commercial pandemichasalso = avoidtrafficjams i
versionsareto led to a new focus andthey’rereluc- |
launchin2023. on personal tanttousepublic |

Japanese transport transport forfear |
startup SkyDrive, ofinfection. |
whichisbacked by Toyota, is Evolvingdronetechnologies |
testingitsSD-03,anall-electric | and Aldevelopmentshave
vehicle capable of vertical madeiteasiertodreamup ;
take-offandlanding(VTOL). ambitiousdesigns.
Hyundaiislookingatan Clean, electricautonom- |
electricVTOLair-car.General | ousair-carswith VTOL capa- f
Motors’Cadillac Vertile,which | bilitycouldaltgrhowwelive, |
wasondisplayat CES2021, is workand travetas wellascons-
targetingautilitarianmarket, | umptionpatterns.Urbanplan- !
like the Volocopter. Thesingle ningwould changeradicallyif |
passenger, all-electricVertileis | thesecatchon.Andofcourse, |
anautonomous quad-copter safetynorms mustevolve.
withwheels. It'sdesigned for

SRR

The “firsteditions” of such z
; 2
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" After 5G, Tatas gear up
for chip manufacturmg

Reeba.Zachariah
@timesgroup.com

Mumbai: Days after it anno-
unced its enfry into produc-
tion of 5G network equip-
ment, the Tata Group is gea-
ring up for a play in semicon-
ductor manufacturing. The
movewill pitIndia’slargestin-
: dustrial house against the lik-
¢ “esof Samsung, Intel, Taiwan
Semiconductor and Renesas.

Tatas are placing bets on
hi-tech manufacturing to bo-
ost its fortunes in a post-pan-
demic world. Estimating the
market opportunity of hi-tech
manufacturing of electronics
to be worth $1 trillion, Tata
Groupchairman N Chandra-
sekaransaid theconglomera-
tehassetupabusinesstoseize
the opportunity. He, however,
didn’t elaborate.

The development comes
against the backdrop of gro-
up flagship Tata Motors fa-

&

We have setup a

business to seize
the promise of hi-tech
manufacturmg of electromcs,
precision :
manufacturing,
assembly &
testing and
semiconductors

N Chandrasekaran |

CHAIRMAN, TATA SONS

cing production challenges
duetothe ongoing chip supp-
ly crisis globally:

While the semiconductor
manufacturing hubs are in
East Asia — China and Tai-
wan — India hasbeen encou-
raging companies to set up
chip-fabrication units to ma-
ke the country a production
hub and to reduce auto and
electronics industries’ de-
pendence on China for supp-
lies following the border
skirmisheslastyear.

Chandrasekaran  said

that there will be alterations
to global supply chains,
which are highly dependent :
on China, intheaftermathof :
the pandemic and geopoliti- :
cal changes, and businesses
will have to shift their relian-
ce onto other countries, pro-
viding India with a huge op-
portunity tobecomeasecond
base. “At the Tata Group, we
have already pivoted into
new businesses like electro-
nics manufacturing, 5G net-
work equipmentaswellasse-
miconductors.”

On July 29, Tata Group in-
kedaRs2,923-croredeal tobuy
72% of Tejas Networks, mar-
kingits entry into 5G network
equipment manufacturing.

Itisalso puttingup a mobi-
lephone componentfactoryin
Tamil Nadu. And is now gea-
ring up to manufacture chips,
which are used in products
ranging from CCTV cameras

to5G equipment. /
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charts priority areas to take

advantage of CV demand recovery

GBALACHANDAR

Chennai, August9

The country’s top commer-
cial vehicle maker Tata Mo-

tors said it has worked out
key priority areas this fiscal
to take advantage of the re-
covery in demand, amid con-
tinuing major - challenges
such as commodity price
hike and semiconductor
shortages.

The company said it has
been witnessing a far more
positive sign when com-
pared with the year-ago post-
lockdown phase.

Economy improving

“We are definitely seeing an
improving economic scen-
ario and revival of positive
business sentiments. Freight
availability is' also ' getting
better.

“Trucking industry says
there is cargo to carry now.
The continued government
spending on infra and re-
sumption of construction
activities will drive demand
for trucks. Growth of core
sectors such as cement and
steel will also augur well for

r the industry,” Rajesh” Kaul,

Rajesh Kaul, Vice-President,
Sales & Marketing, CVBU

Vice-President, Sales & Mar-
keting, CVBU, Tata Motors,
told BusinessLine.

Scrappage policy is expec-
ted to give an impetus to CV
industry, while the growth in
e-commerce, driven by in-
crease in online shopping
due to social distancing and
other  restrictions, has
fuelled last-mile transporta-
tion, thereby driving strong
demand for cargo trucks
across small and intermedi-
ate commercial vehicle seg-
ments.

“Also, a good monsoon
and associated impact will
help. So, this time, recovery
in CV industry will be much
stronger than last year des-
pite apprehensions about
possible resurgence of a

third wave,” said Kaul.

volumes have been improv-
ing month-on-month, they

While the CV mdustry(
i
[

are still lower than 2019
levels, as freight availability
is yet to touch H2FY21 levels.
Meanwhile, prices of trucks
have gone up 15-20 per cent
from the BS6 introduction
period last year to now.

BS VI transition

The company is hopeful of |

maintaining the sales mo-
mentum helped by its BS VI
trucks, which, according to
Kaul, not only comply with
new norms but also offer
substantial value in terms of
low-cost operations and
higher fuel efficiency, to en-
sure best-in-class total cost of
ownership for buyers.

The Indian commercial
~ehicle industry reported a

217 per cent decline in FY21 ||

compared to a 30 per cent
fall in FY 2019-20, due to the
Covid-19 pandemic, - lower
freight  utilisation, con-
straints in obtaining finan-
cing and some hesitation to
buynew trucks due to higher
prices of BS VI vehicles.
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US AUtO Par ts CO Dana Eyes
India as Key Export Base

Co has diverted some
of its parts production
from China to India due
to rising trade tensions

Ketan Thakkar
& Nehal Chaliawala

Mumbai: Atatime when automo-
tiveandancillaryfactories are sit-
ting on excess capacity, American
auto components maker Dana sa-
id its Indian facilities were run-
ning 24x7 and it was investing in
expansion of capacity by 15-20%.

Using India as a key base for ex-
ports with almost a third of its
output shipped overseas, the
American company has diverted
some of the critical parts produc-
tion from China to India to pro-
tect itself from the rising tariffs
due to trade tensions between the
USand China.

three years for the Indian auto in-
dustry toregain its previous sales
peak, Gajanan Gandhe, country
head, Dana India, said that the
company was betting on the do-
mestic market returning to doub-
le-digits annual growth in the co-
mingyears.

The company expectsIndia toac-
count for10% of the Dana Group’s
global revenue in the mid-term,
which could translate to a billion
dollars in actual value. The group

While it ay take about two to

is predicting a global revenue of
$9billion for 2021.

“We have now reached a fairly
large scale and India is a signifi-
cant part of our global opera-
tions,” Gandhe told ET. “We don't
have enough capacity. In spite of
Covid, our plans have been run-
ning 24x7.” Gandhe was hired by
the group to implementa “one-Da-

mna” policy which involves having

the same quality and governance
standards at all facilities in India,
includingjoint ventures.

Danaprimarily makesautomoti-
ve parts like axles and other dri-
vetrain components. It recently
set up a dedicated electric vehicle
(EV) drivetrain making the facili-
tyatPuneits18th plant inIndia in-
cluding joint ventures. The new
EV drivetrain plant in Pune was
similar in its technological capa-
bilities to the group’s two other
such plants in Canada and China,
Gandhe said. The company inves-
ted $50 million to increase capaci-
ty across plants in India over the
lasttwoyears.

Vs
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Auto component industry’ sturnover
declines 3%to TS 40 lakh crore inFY21

Sales also dip 3%

.| OUR BUREAU
‘| New Delhi, August 3

The turnover of the automot-
ive component industry
stood at ¥3.40 lakh crore
(8459 billion) for the period

April 2020 to March 2021, re- .

gistering a de-growth of 3 per
cent over the previous year.
This is the second consecut-
ive year of decline in
turnover.

The Indian auto compon-
ent sales to original equip-
ment manufacturers (OEMs),
also declined by three per
cent in the domestic market
to %2.79 lakh crore ($37.7 bil-
lion) compared to the previ-
ous year, the Automotive
Component Manufacturers
Association of India (ACMA)
said in its Industry Perform-
ance Review for the fiscal
year 2020-21released on Tues-
day.

Sales to OEMs in the first
half of 2021 declined 31 per
cent over the first-half of the

| previous year. However, it

witnessed a healthy recovery

in second half 2027, it said.
The apex body said the ex-
ports of auto components
also witnessed degrowth of 8
per cent to 98,000 crore
($13.3 billion) in 2020-21 from

-X1.02 lakh crore ($14.5 bil-

lion) in 2019-20.

Export:market

Europe, which' accounts for
32 per cent of exports, saw a
decline of 4 per cent, while

" the US and Asia, which ac-

count for 30 per cent and 26
per cent of exports, declined
7 per cent and 8 per cent re-
spectively. The key export
items included drive trans-
mission and steering, engine
components, body/ chassis,
suspension and braking.
Slowdown in the domestic

market also reflected on im-
ports of component into In-
dia, the ACMA report said
adding that component im-
ports fell 11 per cent to %1.02
lakh crore ($13.8 billion) in
2020-21 from %1.09 lakh crore
($15.4 billion) in 2019-20. °

Aftermarket segment

In the aftermarket segment,
while the two-wheelers and
passenger vehicles segments
witnessed strong recovery,
revival in the commercial
vehicles segment was less
than expected leading to an
overall decline of 7 per cent.

The turnover of.the after-
market in 2020-21 stood at
X64,524 crore ($8.7 billion)
compared to ¥69.381 crore
($9.8 billion) in the previous
year, it said.

The industry is cautiously
optimistic about growth pro-
spects in the current fiscal
amid various challenges like
an increase in raw material
cost and logistics continuing
to hinder a smooth recovery,
Deepak Jain, President,
ACMA, said.
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PRESS REPORTS

ON

ELECTRIC VEHICLE
Business Standard 12th August 2021

It can change froma sports cartoan eleganttourlng carwuth the push of a button

HANNAH ELLIOTT
T August

Audihasunveiled the firstofan
upcomingtrio of conceptvehicles,
the AudiSkysphere.
Anall-electricroadsterwith
carriage-style doors and oversized
wheels, the Skysphere’s most
notable characteristicisthatitcan
shorten orelongate itswheelbase
with the push of abutton. Skysphere
presages two other concept cars
planned fordebutthis year: The
Grandsphere concept, due out next
month, and the Urbansphere
concept, whichwill debutin2022.
“Thisisthefirst pieceinhowwe
are foreseeingthe future,” said
HenrikWenders, the head of brand
forAudi AG, ataprivate preview of
thevehicle August9atastudioin
Hollywood. “The present is offering
everythingwe need forthe future... .
and we had better hurryup
Newsofthe conceptcomesas
Audireportsitsbest-ever firstsix
monthsinthe52- -year history of the
moderniteration ofthebrand, with
net cash flow between €4.5billion

($5.27billion) to €5.5 billion, up from

The all-el

pt car is the first of three “sphere”

ric Audi Skysphere C :

Audi will in the coming months PHOTO: AUDI
€3.5billionto€4.5billion previously. | €15billiontoelectrificationacrossits
InJuly, parent-company entire fleet, said Hildegard
Volkswagen AG lifted its forecast Wortmann, the member ofthe board
operatingreturntoasmuchasZ5per | of management forsalesand x
cent, thanksin parttobigdouble- marketing for AudiAG. By2025, Audi
digitmarginsat Audi. Closerto will offer 20 different electric cars
home, Audiof America mcreaseqr acrossits global portfolio. Audi’s
deliveriesby 92 per centin Q2 ove hybridsand EVsare already

thesame period in2020. Yearto date

salesin North Americaare up 60 per

cent, Audireported in July.
Meanwhile Audihas committed

profitableand best-sellersin Europe,
Wortmannsaid.

Inthe United States, 30 per cent
of saleswill come from electric

vehiclesby then, aspokesperson
said. The hybrid Q5 already
comprises12per centoftotal Q5
sales. Sotheelectricconceptseries
fitsrightaccordingto plan, shesaid.
“Weare not goingtodothisbyhalf,”
Wortmannsaid. “Wewanttogothe
fullway. We wanttobetheleading
sustainable premiumbrand.”

The variable wheelbase of the

_Skysphere offers ownerstwo options

fortransport: the elegant comfort ofa
longwheel-base grand touring car
and thesportyhandling ofasports
car. When in 5.19-meterlongwheel-

- baseform, the caroperatesonlevel

fourautonomousdriving and offers
maximum, extensive legroom.
Theshortened formshrinksthe
length ofthe carby250mm (nearly 10
inches), lowersitby10mm, and
revealsasteeringwheel, pedals,and
shifting column from underneath
the dashboard. Onlyinshortened
formisthevehicleisdrivablelike
conventionalmodernvehicles.
“I'saboutadifferent way to
travel—notjustgetting fromAtoB
butthespaceinbetween,” said Gael
Buzyn, the head of Audi’s Malibu
DesignLoft, atthe preview. “Asa

Economic Times 11t August 2021

’Audi’s latest concept is an EVthat expands & contracts

designer, Idesign for experiencefirst,
and the car follows.” Buzyn saidsuch
atransformational structure would
never have been feasible onachassis
built forinternal combustion.
“Electrificationisthebest thing that
hashappenedto cardesign,” hesaid.
Anelectricmotorattherearofthe
cardelivers 465kw (623hp) of power
tothe1,800kg(3,968-pound) car. If
tested inreal-world conditions,
acceleration from Omphto 62mph
would be four seconds, accordingto
Audi. Total range in GT modeis
500km, or310 miles, the brand said
innotesaccompanyingthecar,
althoughbrand brass declined tosay
whetheritwould everbe madein
production form.
Theinterior ofthe Skysphereis
oriented tosupportlevel four
autonomousdriving—thelevelat
which drivers can delegate complete
movement responsibility tothe car
without havingtogive any inputslike
handsonthe wheelorfeetonthe
brake. Seats come in microfiber
fabric while eucalyptus wood
accents makeit feel warmand
welcoming, likea privatelounge.
Audiwilldebut the Skyspherein
publicAug. 13 during Monterey Car

Weekin Carmel, Calif. BLOOMBER%

SIAM Opposes Tesla’s Pl 1to Seek Lower Tax for Imported EVs

Suchamove would
make localisation
unviable, itsaysina
presentation to govt

Nehal Chaliawala &
Ketan Thakkar

Mumbai: The Society of Indian Au-
tomobile Manufacturers (SIAM) has
vehemently opposed the proposal by
Tesla to seek concessional duty rates

Pankaj.Doval@timesgroup.com

New Delhi: Pawan Munijal,
chairman of Hero MotoCorp,
hassaid the company isready to
shed its ‘old guard’ stance and
play the startup game — inclu-
dinggettingintothe ‘cash-burn’
customer-subsidy model, if the
need arises —as itlines up new
investments worth thousands
of crores, while being open to
raisefresh funds.

The bold statement by Mun-
jal, a generally reticent busi-
nessman, comes at a time when
the SoftBank-backed Ola Elec-
tric is challenging traditional
two-wheeler players with its
green scooter that claims to ha-
ve garnered one lakh bookings
in just one day (vehicle gets
launched on August15).

R P — gy e

for its imported electric cars, saying
that such a move would make locali-
sation unviable and set a precedent
for others to seek further concessions
on imports. The industry associa-
tion put forward their case in a pre-
sentation made to the Ministry of
Heavy Industries last week, which
the ET has viewed.

The association argued that impor-
ting completely knocked down vehi-
cles through a 30% import slab is pre-
ferential route for most, and if the
Centre does decide to bring down the
slab to 40% for importing EVs, then
there will be no incentive for one tolo-
calise the production forelectric vehi-

cles, say people in the know.

Also, theelectriccarsthat will benefit
from such a concession cater to the
“ultra-rich” who will benefit from lo-
wer prices at a time when the poor in

the country are paying a tax rate of
28% for affordable two-wheelers, SI-
AM said in a presentation to the go-
vernment. It said that such a conces-
sion was against the government’s
emphasis on Make in India and Atma
Nirbhar Bharat’, or self-reliant India.
“What is thé rationale of govern-
mentforegoingtax of 222lakh toa per-
son who can afford to buy a 244 lakh
electric car but not a 66 lakh electric
car when there are lakhs of two-whee-
ler buyers who continue to pay tax in
excess of 28%. There is a steep duty of
10-12% on imports of even raw materi-
als like platinum, rhodium, palladi-
um, in order to make people localise,

The Times of Ind|a 10th August 2021

'Hero bets big on EVs ready for cash-burn

“In case the market is dis-
rupted in amanner that we are
required to do that (engage in
cash-burn) to get into the mar-
ket with pricing where we ha-
ve to become aggressive and
getafairshare, then we willdo
it,” Munjal told TOI when as<
ked whether he isready tolook
beyond traditional business
wisdom and engage in aggres-
sive price one-upmanship.

“We may be the so-called es-
tablished player — the old gu-
ard. Having said that, if and
when it comes to playing the
righttype of game, we willbeco-
me a startup. In many ways
right now, many teams within
the EV programme are wor-
king like startups.” Hero Moto-
Corp is celebrating the 10th an-
niversary of a'solo journey af-

company all our lives

We may be the so—called established player — the

old guard. Having said that, if and when it comes to
playing the right type of game, we will become a startup
In many ways right now, many teams within the
EV programme are working like startups

® Who says that we as a company cannot
bring in funds...Today, we are a debt-free
company. We don't have to be a debt-free
~—PAWAN MUNJAL | Q
CHAIRMAN, HERO MOTOCORP ‘/gy"' p

ter separatingfrom the JV with
Japanese Honda. While Ola
Electricisastartup, it promises
mega investments and a pro-
duction scale of 10 million units
(annually) by next year — capa-
city what the 1985-incorporated
Hero stilldoesn’t have.

Murual remains unfazed
and is ready to ﬁght itout.“Ido

believe the way forward is elec-
tric (and) we cannot be left be-
hind... Wewanttobealeaderin
electrification also, (and) we
want to be a global leader... He-
ro will do whatever it takes to
become theleader:” The compa-
ny; he said, will not shy away
from raising funds to maintain
an aggressive posture. ...

who

so why have lower duties on complete-
ly-builtunits(CBU),” argued an execu-
tiverequestinganonymity:

India currently charges an effective
duty of almost110% on imported elec-
tric cars costing over $40,000 (329.7
lakh). US automaker Tesla is lobbying
for this to be pared down to40% for im-
ported EVs before its India entry.

If the import duty for CBUs of EVs
was reduced to 40%, it would leave litt-
le incentive for firms to invest in local-
ly assembling vehicles from imported
kits, SIAM argued. Called semi-knock-
ed down (SKD) units, cars imported as
kits with their key components pre-as-
sembled attracta 30% duty rate. /

says that we as a company can-
not bring in funds, if and when
required? Today, we are a debt-
free company. We don’t have to
beadebt-free company all ourli-
ves. Is it impossible or difficult
for a Hero MotoCorp to bring in
funds? I believe investors will
come forward to support a com-
pany like Hero MotoCorp.”

Munjal added that Hero
will ensure it keeps making
margins and does not simply
rely on a cash-burn model.
“What we are also doing with
oursupply chainpartnersisto
create a very competitive pro-
duct. Depending on the type of
products and the segments we
get in — yes, to start with, the-
re is a possibility that in one,
there could be a cash-burn and
inthe othermaybenot.”
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Tesla's drive to
make the cut

The iconic EV maker's demand for duty cut on
imported vehicles reopens a longstanding
debate between domestic and foreign
car-makers in an emerging market segment

SHALLY SETH MOHILE
Murmbai, 3 August

lon Musk rarely stays out of contro-
E versy in whatever market he oper-

ates. But the latest one, a request
fora duty cut on Tesla’s iconic electric vehi-
cle (EV), has revealed an old fissure
between automakers in India, with home-
grown manufacturers on ong side and
global manufacturers on the other. The
two have been split on the matter for sev-

eral years. The only thing that has changed -

is the context. Triggered by Tesla lobbying
with the Indian government for an import
duty cut, the debate now centres on EVs.

Source: S

HEAVY DUTY R
i Import duty
on cars (in %) §
(ars (BUs* whose (IF**value | 100 ,
ismorethan $40,000 | :

orpetrol engine > 3,000 cc
ordiesel engine> 2,500 cc

Specifications 2

(ars (BUswhose (IFvalue
islessthan $40,000

and petrol engine < 3,000 cc
and diesel engine < 2,500 cc

60

*(BU: Completely Built Unit; **CIF: Cost, insurance and freight

ety o indianAutomobile Manufacturers

Earlier, the arguments were over a

duty cut on internal combustion engine
or ICE-powered cars.

India levies an import duty of 100 per
centonimported carsifthe CIF (cost, insur-
ance and freight) value exceeds $40,000 or
hasa petrol or diesel engine with a displace-
ment of greater than 3,000 cc and 2,500 cc,
respectively. For cars that have a CIF value
oflessthan $40,000, the duty is 60 per cent.
‘Tesla’s EV, which the company plans to start
selling in India from this year, will have a
CIF exceeding $40,000 and will, therefore,
attract'a 100 per cent duty. But the Elon
Musk-founded firm is seekinga duty cut of
60 per cent for this category.

Unsurprisingly, Indian manufacturers
are not in favour of such a sharp cut; they

believe that a duty cut will be in contraven-
tion of the thrust on make-in-India and
affordable EVs through the Faster Adoption
and Manufacturing of Electric Vehicles or
FAME Il incentive scheme.

“The Indian government, throigh FAME
1 eligibility criteria, has set the right direc-
tion for the country to accelerate the adop-
tion of EVs. The eligibility criteria has always
emphasised affordable EVsand localisation

as per the Phased Manufacturing Plan

(PMP). We are sure the government will
remain consistent to the philosophy and
principles of FAMEII,” P B Balaji, chief finan-
cial officer, Tata Motors, told reporters last
week during a post-earnings call.

Tata Motors’ anxiety on the issue is
understandable. The company has an
aggressive plan to tap India’s nascent EV
market. It currently sells the e-Nexon in
the personal mobility segment and targets
afourth ofits total passenger vehicles sales
coming from EVs in the foreseeable future.,
As part of the larger strategy, the Mumbai-
headquartered firm will introduce
10 e-cars before 2025.

But Tesla’s call for an import duty cut
has added heft to the demand of the local
arms of global luxury carmakers who have
been lobbying for alower duty on import-
ed cars. They are, therefore, endorsing
Musk’s proposal.

“A duty cut on imported e-cars will pro-
pel demand and have a trickle-down effect
even on the mass market segment,” said
Santosh Iyer, vice-president - sales and mar-
keting at luxury car market leader,
Mercedes. According to Iyer, for a market

¢ like India that is at a nascent stage in its EV

evolution with underdeveloped charging

2 infrastructure, acutwﬂlhelp manufacturers

test market before going ahead and com-
mitting investments to localisation.

He said the FAME II scheme and other
policy measures such as a lower 5 per cent |
GST on EVsand exemption of road tax and
registration charges have helped lower
e-car prices. But the price point is still high.
Acutwill help pass on the benefit to buyers.
Iyer says this for a reason. The Mercedes

@ EQC costsz1.11 crore on-road in Delhi, while

Audi e-tron costs %1.25 crore. Even MG

i Motors’ ZVS and Hyundai Kona, the EV

offerings from MG Motor India and
Hyundai, have found only a few takers
owing to their very high sticker price.

Balbir Singh Dhillon, head - Audi India,
echoed a view similar to Iyer’s at the virtual
launch of the company’s maiden EV offer-
ing, e-tron, last month. “While a lower GST
on EVs and exemptions help, a duty cut
will help further,” said Dhillon. Audi eyes
15 per cent of its total sales coming from
EVs by 2025.

Pawan Goenka, who recently superan-
nuated from Mahindra and Mahindra and
now heads the, Steering Committee for
Advancing Local Value-Add and Exports, a
joint government-industry panel tasked
with fast-tracking the growth of the Indian
manufacturing sector, suggests a middle
ground. “Teslawants import duty reduction.
Ithink the governmentshould consider low-
ering the 100 per cent slab to 60 per cent
for EVs,” he said in a tweet last week.

Analysts also believe an import duty cut
on EVs will spur growth and help create a
market for high-end vehicles. “Thisisa good
oppo;tumty for India to open its market.
The Gompames here don’t have to compete
amongst themselves but also with other
countries,” said Puneet Gupta, associate
director at IHS Markit, a sales forecasting
and market research firm.

The average middle class Indian aspires
for such models and tends to benchmark
the mass market purchase with the best,
hence a lower duty will help companies
seed the market, says Gupta. Moreover, it
will pave the way for luxury car makers in
India who have seen sales being stuck in
neutral gear since the last decade, to intro-
duce more e-cars. /
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join EV race, 1st

e-bikeby March

ARINDAM MAIUMDER
New Delhi, 13 August

India’s largest two-wheeler
company Hero MotoCorp will
launch its first e-vehicle by
March and it is most likely
going to be an e-scooter. An e-
scooter will help expand the
company’s scooter portfolio in
which it lags behind its rivals
in market share.

“We expect the EV to come
out of the IC-engine-based
scooter category and that plays
to our strength, as it will give a
boost to our scooter market
share, Any EV evolution on the
scooter side will be accretive
to the Hero topline,” Niranjan
Gupta, chief financial officer
at Hero MotoCorp, said.

CEO Pawan  Munjal
recently showcased a pre-pro-
duction prototype of the
upcoming electric scooter at
the company’s 10th anniver-
sary celebrations. The firm is
also ready to take on cash-rich
start-ups that are entering the

EV space, executives said.

“The pace of expansion
will also depend on the infras-
tructure readiness of the coun-
try. If you grow too fast, you
might suddenly be caught
without adequate infrastruc-
ture,” Gupta said, adding over
amedium-term, 50 per cent of
the company’s new capex will
be dedicated to EV. Hero has
an annual capex plan of
around ¥750-1,000 crore.,

Ola, which netted 100,000

& e eo

CFO Niranjan Gupta indicates
Hero MotoCorp will use its
cash balance to take on Ola

bookings on the very first day
last month, is expected to price
its electric scooter in the range
0f¥85,000-%1.1 lakh. The price
range is one that accounts for
70 per cent of conventional,
internal combustion engine
(ICE) scooter sales in India.
“We all know the EV cate-
gory will not be profitable from
Day 1 and it will require a lot
of cash. Hero will be placed in
a better situation simply
because of the size of the pro-
curement, manufacturing and
distribution, which a new
player will have to replicate”
Hero MotoCorp as on
March 31 had cash balance of
2169.22 crore, which it can use
to fight new age start-ups.
“There is a cash-generating
machine from the IC business,
We see electric vehicles to be
incremental to our topline,”
Gupta said, indicating the
healthy cash balance.

Moreon busi ness-standard.com
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More EVs Hit the
Road in 7 Months
than Entire Last Yr

121,170 units sold
across all categories
inJan-July against
119,647in 2020

Lijee.Philip@timesgroup.com

Mumbai: Electric vehicle (EV)
adoption is gaining traction in

the country with more vehicles :

sold in the first seven months
than the whole of 2020.

A positive outreach by manu--

facturers including improved
charging infrastructure along
with price parity with conven-
tionalvehiclesontheback of go-
vernmentincentivesandfalling
battery prices are driving de-
mand for EVs, particularly for
two-and three-wheelersfrom lo-
gistics and ecommerce players,
industry officials said.

Electric vehicle manufacturers
sold 121,170 units across all cate-
gories between January and July
against 119,647 EVs sold in the
whole of last calendar year; data
collated by the government’s Va-
han portal shows.

July recorded the highest
monthly EV sales in the last two
calendar years at 26,157 units.
Thisrepresented1.67% of all ve-
hicle sales sold in the country
acrossall categorieslastmonth.
Share of EVs in overall vehicle
sales has been growing steadily
thisyearfrom1% inJanuary.

“The tide is clearly turning to-
wardsEVs,” said Sulajja Firodia
Motwani, CEO of electric vehi-
cles maker Kinetic Green Ener-
gy & Power Solutions. “The in-
flection point is the price parity
between EV and conventional
engine vehicles, the recent go-
vernment incentives and the fal-
ling battery prices, which is wor-
king in favour of EVs.”

The Kinetic group company is
seeing a lot of traction from

reenDrive
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ecommerce
Govtsops, companies and
fallingbattery ~ logistics 'part-
pricesare ners for electric
driving EV three-wheelers,
demand, Motwani said.
particularlyfor ~ State and cen-
two-and tral govern-
three-wheelers ment incenti-
fromlogistics& Vves have helped
©comm cos bring down on-

road electric ve-

hicle prices on a par with petrol
or diesel-powered vehicles in
many states.

For example, a Kinetic Safar
Jumbo 500 KG pay load three-
wheeler with batteryispricedat
%3 lakh after the subsidy under
the central government’s FA-
ME-II(Faster Adoption and Ma-
nufacturing of Electric Vehi-
cles)scheme. /

‘Huge Savings on Running Coststoo’»» 6
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“*Huge Savings
onRunning
Coststoo’

»>FromPage1 Z

* A similar payload ICE (internal
combustion engine) models like
Piaggio Ape or Bajaj Maxima al-
socost 3 lakh. 5

Now, the operational costof EVs
is much less in comparison as
petrol and diesel prices move
northwards, crossing the 100
mark in some states. »7

8o, in addition to upfront price
parity, there are large savings on
running costtoo,” Motwani'said.

An 8 KWh lithium-ion battery
givesarangeof 100kmpercharge
and the running cost is 40 paise
per km while the running cost of
a similar diesel-powered vehicle
isaround %4perkm, she said.

Several states, including Maha-
rashtra, Tamil Nadu, Karnataka
and Uttar Pradesh, have rolled
out incentivestoencourage mass
adoption of - EVs in recent
months. This hasled toanumber
of electric two-wheeler makers
launchinge-bikesand scootersin
the sub- 270,000 price point. Most
existing electric two-wheelers re-
tail for between 80,000 and 1.4
lakh. Experts said the subsidies

" will increase adoption, encoura-
ge research and development
(R&D) and innovation, and help
in making EVs reach about 10%
of the overall two-wheeler mar-

" ket in five years, up from 1% at
present.

“The Indian market for electric
two-wheelers will hit five million
units in three years as the latest
financial support announced by
the government will no doubt
help'makg e-two-wheelers more
affordable,” said BVR Subbu, an
auto industry veteran who is on
theboard of Ola Electric.
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Plans to add ‘
10,000.Yulu DEX
bikes by December

YATTI SONI
Bengaluru, August 10

Yulu is in talks to raise a $40-
million funding round for its
new gig workers-focussed

i vehicle Yulu DEX. This fund-

ing round will be a mix of
equity and debt, CEO Amit
Gupta told BusinessLine. The
company plans to add 10,000
Yulu ' DEX - bikes ' 'across
Bengaluru, Mumbai, and
Delhi in the first phase, by

. December 2021.

Growing market share

! The company started bike
\ rentals: for gig workers last

yearand claims to have seen a

' great market response. Dur-
. ingIndia’s second Covid wave,
+ Yulu's revenue share from gig
i worker rentals has grown

PRESS REPORTS
ON
TWO-THREE WHEELERS

Business Line 11t August 2021

Yulu’s revenue share from gig worker rentals has grown from
single-digit to almost 20 per cent of the total revenue. 5

from single-digit to almost 20
per cent of the total revenue.
“Quick commerce compan-
ies are getting bigger and
most of these companies re-
quire gig workers to deliver a
product or a service. On the
other hand, there are several
people in India, who are
either looking for  employ-
ment or additional income.
But, theydonothave adriving
licence or a bike to become a
gig worker. So we saw this

white space for someone of-
fering mobility as a service,”
said Gupta.

As compared ‘to Yulu’s
people mobility vehicles, Yulu
DEX will have an added car-
rier witha luggage capacity of
12 kg, better seats, and high-
duty shock absorbers. These
bikes will have a range of 60
km per charge, a maximum
speed of 25 km/hr, and would
not require a driver’s licence
to ride. Each of these new

Business Line 3" August 2021

"Two-wheeler sales
growmarginallyin July |

j But Hero Motocorp
registers 3% decline

OURBUREAU
New Delhi, August 2

‘Bikes for gig workers: Yulu to raise $40 million

bikes ' costs approximately
50,000 to Yulu, which they
rent to gig workers for a daily

fee of %200 along with re- -

fundable security of another
%200. Yulu DEX is said to save
30 per cent costs for gig work-
ers as compared to what they
spend with petrol-powered
vehicles.

Cost-effective vehicle
According to Gupta, a typical
delivery guy uses Yulu for
around 60-70 km. In compar-
ison, if he used a petrol
vehicle for the same distance,
the cost of fuel tself will be
%200. In addition to the fuel
costs, he will also have to pay
the EMI, repair, and mainten-
ance, etc, for that vehicle. So
the notional cost is another
X125-250.

Currently,1,500 out 0f 7,500
Yulu bikes in Bengaluru are
being used by the gig work-
ers.

prrd

cycle: & Scooter India, Bajaj
Auto and TVS Motor have re.
corded positive numbers,

Bajaj Auto' reported mar-

ginal growth with 1,56,232

units against 1,55,640 units in

The two-wheeler industrysaw  Jupe.
a marginal growth in July
.wholesale ' numbers (dis-  TVSMotor

patches  to dealers) on a
monthly basis, some growing
by even double digits. How-
i ever, market leader Hero Mo-
| toCorp reported a decline of 3
| per cent on a month-on.
f month basis.
| Hero MotoCorp  reported
| wholesales of 429,208 units
| during the month against
. 441,536 unitsin June this year.
. However, other manufac.
| turers such as Honda Motor-

Tamil Nadu-based TVS Motor
reported 20 per cent growth
In sales on MoM basis to
175,169 units in July against
1,45,413 units in the previous
month,

Chennai-based ffmotor—
cycles maker Royal Enfield
said it sold 39,290 units in July,
a growth of 10 per cent on a
monthly basis as compared
with 35,815 units in June this
year.

Mixed fortunes
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/At 11,187 units, July tractor exports hit historic hlgh

Industry expects
single-digit
‘growth in FY22

. G BALACHANDAR
Chennai, August 9

The tractor sector bounced

back strongly in July with ex-
ports hitting historic high.
Domestic sales too re-
covered with year-on-year
growth.

~ The tractor industry is
sticking to its growth guid-
ance of single digit for the
current fiscal as the second
half may see some modera-
tion due to high base effect
and reduced replacement
demand. However, the in-
dustry is not seeing any-
thing negative on the
ground so far.

As the pent-up demand re-
mained robust last month,
the total tractor production
stood at 104,308 units, which
was the second highest
monthly production num-

Demand remained buoyantin July as crop sowing operations
gained traction with monsoon picking up pace across the country

ber in this decade. Exports
stood at 11,187 units, which
was  the highest-ever
monthly export number.

Domestic salés

Total domestic tractor sales
stood at 65,216 units in July
compared to 63,137 units in
July 2020 and 45,571 units in
July 2019, according to data
provided by the Tractor &
Mechanisation Association

(TMA).
For the Apl’ll July 2021
period, total  domestic

tractor sales grew 29 per
cent at 2.95 lakh units com-

pared with 2.28 lakh units in
the year ago period, while
exports more than doubled
to 37,847 units compared to
18,316 units in April-July
2020 period. Total tractor
production zoomed to 3.53
lakh units compared to 1.92
lakh units.

“Tractor retails already
above pre-Covid levels in
July. With IMD forecasting a
normal monsoon during Au-
gust-September period, sow-
ing operations will pick up
gradually. This will have a
rub off effect on rural sales
especially in the tractor seg-

ment,” said Vinkesh Gulati,
President, of FADA (Federa-
tion of Automobile Dealers

Associations).
Top tractor maker
Mahindra &  Mahindra

pegged outlook at low to
mid-single digit growth for
the industry for the current
fiscal. The company said
South 'India has been per-
forming better, while mon-
soon has now progressed in
the North and East as well.

Demand bullish

“Demand remained buoyant
in July as crop sowing opera-
tions gained traction with
monsoon picking up pace
across all the regions. Easing
of Covid curbs and robust
farm incomes on account of
record Rabi crop procure-
ment has bode well for the
rural economy. We continue
to stay bullish on tractor de-
mand in the coming months
owing to revival of mon-
soon, hike in MSP of key

Kharif crops an upcoming
festival season,” said Hem-
ant Sikka, President - Farm
Equipment Sector, Mahindra
& Mahindra Ltd.

Escorts, India’s fourth
largest tractor maker, also
maintains tractor industry
growth . outlook for this
fiscal at low to mid-single di-
git level.

Macro factors (monsoon
progress, crop production
and procurement levels, etc)
remain supportive but high
installed base is viewed as a
limiting factor for the in-
dustry, the company man-
agement said at the Q1FY22
conference call.

Frequent price hikes by
tractor makers in order to
pass on raw material price
increases are reported to be
causing a delay in purchase
decision or conversion of en-
quiry into sales. However,
price hikes have not had a
meaningful impact - on
volumes yet. ;

y ol
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Marutisalesatlowestin 6 years

Firm's own production
atadecadal low

KRISHNA KANT
Mumbai, 8 August

Maruti Suzuki is facing its biggest chal-
lenge in nearly two decades thanks to

the ‘economic slowdown and the -
-impact +of+Covid«19:-Its production
declined for the third consecutive year

in financial year 2020-21 (FY21) to an
11-year low, while sales volume con-

tracted for the second yeartothe lowest |

since FY15.

The company manufactured

around 1.08 million vehicles last fis-
‘cal, a decline from 1.17 million the
previous year, and a steeper fall from
its all-time high tally of 1.62 million
reported in FY18.

The company’s net sales were down
for a second year in FY21, while net
profit contracted for the third yearina
row. This is the first time in over two
decades that the company reported
consecutive years of earnings decline.

The company’s books, available
since FY99, show that its net sales
declined only twice — in FYO1 and
FY12. As a result, the company’s finan-
cial ratios declined to their lowest
levels in nearly two decades in FY21.
It reported return on capital employed
(RoCE) of 10.1 per cent in FY21, down
from 14.3 per cent in FY20 and recent
high of 29 per cent in FY17. And, its
return on equity (RoE) declined to 8.6
per cent from 11.8 per cent in FY20
and high of 22.2 per cent in FY17. (See
adjoining charts).

Maruti Suzuki sold around 146 mil-
lion units in FY21, down 6.7 per cent
year-on-year (YoY) and the lowest since
FY17. This included around 30,000 units
of light. commercial vehicles (LCVs), a
market that the company entered in
FY17. Excluding LCVs, passenger
vehicle (PV) sales of 143 million units
was the lowest since FY15, when the

FIRM CUTS PRODUCTION

Historical trend in Maruti Suzuki
production and sales volumes
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company has sold 1.29 million units.
The decline in vehicle production
was, however, much sharper as the

company now outsources a sxgmﬁcant.

part of its sales volume from its parent

- Suzuki Motor owned manufacturing

unit in Gujarat. Own manufacturing
only accounted for around 74 per cent
of total sales volume in FY21, down
from 75 per cent in FY20 and 84 per
cent in FY19. This is likely to decline

further as Suzuki Motor Gujarat has

7,500

PROFIT TAKES A HIT

Maruti Suzuki net profit & return on capital
employed at multl-\year lows
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now raised its production capacity to
750,000 units, equivalent to nearly
half of Maruti Suzuki’s own manufac-

turing capacity.

The company blamed the volume
decline on a structural slowdown in car
sales in India. “It is a matter of some
concern that the rate of growth of car
sales has been steadily declining in the
last decade. During the period 2010-
2015, the compound annual growth rate
of car sales in India dropped f(r'om 129

»

per cent to 59 per cent and in the next
five-year period the growth rate further
declined to 1.3 per cent,” said the com-
pany’s Chairman R C Bhargava
informed shareholders in the annual
report for FY21.

The PV industry witnessed its
sharpest demand contraction in thelast
two decades in FY20. The pandemic
worsened the situation, the company
said in its annualreport. According to: i
' Maruti, PV demandin Fy21 just recov:
ered to FY16 levels.

Bhargava attributed this decline to
the rising cost of car acquisition. “The
cost of acquisition by consumers has
increased due to regulatory changes,
rupee depreciation, increase in cost of
raw materials and taxes. The GST on
cars, based on the past rates of excise
duty, is much higher than the GST (or
equivalent) in all other major coun-

_ tries,” hesaid.

And, the current ﬁnancnal year too
ooks challenging for Maruti Suzuki.
Its net salesin Q1 was the lowest in the
last five years, while net profit was the
lowest in nearly nine years. The com-
parison excludes Q1FY21, when sales
were impacted by the nationwide lock-
down. Analysts, however, remain
upbeat on the company. “Maruti
Suzuki (MSIL) reported a weak per-
formance in Q1FY22, weighed by the
impact of the lockdowns on volumes
as well as commodity cost inflation.
‘While commodity inflation would per-
sist in Q2, there are drivers in place for
sustained volume and margin recov-
ery from the second half of FY22,”
write analysts at Motilal Oswal
Financial Services.

“We remain positive on MSIL due
to expectations of a cyclical upturn,
which generally lasts for at least three
years. We expect volumes to improve
to 1.9 million units in FY22E and 2.2
million units in FY23E, driven by the
robust order book, pent-up demand,
improving macros and new product
launches,” write analysts at Emkay
Global Financial Services. /
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M&M eyes pole positionin
core SUV segment in 3 years

M&M'S PASSENGER UV VOLUMES

SHALLY SETH MOHILE
Mumbai, 8 August

Riding high on recent
launches and a pipeline of new
SUVs, Mahindra & Mahindra
(M&M) is eyeing pole position

in the “core SUV” segment in.
three years, a top company

executive said.

The erstwhile market leader '

is in the process of redefining
* whatit considers a core SUV.
“In the next three years, we
are pretty sure that we will be
the No.1 in what we call core
. SUVs. We will put out a formal
definition (of core SUVs) by the
. _nextquarter,” Rajesh Jejurikar,
executive director - farm
.equipment and auto sectors —

at M&M told Business

Standard. It doesn’t only mean
body-on-frame or chassis-
based vehicles, but M&M will
exclude some models in the
.count of what's a core SUV, he
clarified. :

~“Many of the modelsinthe
market today that claim to be
an SUVare not so by any stan-
dards - be it ground clearance
or seating height, among
others. Hence, we are doing
some “re-processing” to arrive
at a definition,” he said.

Mahindra, he pointed out,

is very comfortable with a
- model like XUV300. “If you
compare it with the compet-

& Volume (units)
90,000

higher ground clearance and

seating height which gives‘it
that distinctive positioning. In
the future, we may not go
below that,” said Jejurikar.

- As part of a plan to make a

-strong comebackin a segment

it ruled till recently, M&M
plans to launch nine models

- by2025-26. Four of these —the

XUV700, all new XUV300,
W620, and V201 — will also

 have an electric powertrain

option; two will be pure elec-
tric models and the rest willbe

internal combustion engine-

poweréd ones.

First among these to go on
sale will be the XUV700.
Mahindra plans to take wraps
off'the seven-seater model this
weekend. Much the same way

itive set, itisbigger, better, has it did with the new Thar. The

= Marketshare (%)
' , 40

FY21

Source: Company, Motilal Oswal

Thar has been a huge success
for the company and com-
mands a waiting period of 8 to
10 months. The model was
unveiled on August15lastyear.

Jejurikar’s confidence to be
able to get back in the leader-
ship position stems from
strong bookings of most
models in the company's port-
folio.

While the Thar has an order
book of over 39,000, XUV 300
and Scorpio have over 10,000
and 6,000 bookings, respec-
tively. The Bolero Neo,
launched on July 13, has over
5,500 bookings. The global
shortage of chips, which has
been crippling production at
most of the auto firms, could
be a deterrent in an otherwise
strong outlook the company

21

has.

Considering the uncer-
tainty due to a chip shortage,
it is building a system stock to
prepatre for the festive season.
Inventory is still low at 72 per
cent of what it was in the first
quarter of FY20. The festive
season this year may be a chal-
lenge from the supply point of
view even as demand looks
strong, Jejurikar said during
the post earnings call on
Friday.

In the quarter that ended in
June, Mahindra sold 43,202
units of utility vehicles (UVs)
against 11,942 units in the cor-
responding period of the pre-
vious year. The volumes are,
however, not comparable
owing to last year’s lockdown.
Though the numbers are rising'
month-on-month, it’s still
seme distance away from the
sales performance in 2019
when it sold 56,095 units,
according to Socxé?y of Indian
Automobile Manufacturers.

Its market share in the UV
segment during the quarter
dropped to14.88 per cent from
17.20 per cent in the same
period a year ago. The market
share is not a correct represen-
tation of Mahindra’s position
as it . includes even
crossovers/soft roaders and
cars with SUV-like body style.

More on business-standard.com /
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Strong tractor, utility vehicles

salesdrive upM X

SHALLY SETH MOHILE
Mumbai, 6 August

Robust sales of tractors and
automobiles coupled with last
year’slow base bumped up the
net profit (standalone) of
Mahindra & Mahindra (M&M)
forthe quarterended June, the
company said on Frida‘{ 'I;l;e

however, are not strictly com-
parable owing to last year’s low

INTOP GEAR

M&M SI’AIIDAI.OIIE

PAT before ‘EI i
PAT after EI

Revenue
PAT before El
PAT after El

VOLUMES
Total vehicles sold

Total tractors sold
*El: Exceptional Item

Manufacturing) into M&M,”

Source: Company

: Will measure
social impact

ngorously,
25 Mahinda

Mahindra Group will meas-
ure its social impact as rig-
orously as it measures its

y -

base. Businesses had come to ‘The comy fin. e
a halt in the June quarter of said a research note by ICICI ment st»:ctcl:ran ﬁfx&g;q;ﬁg— paxin gifalitg ltig,gn é?x;:nﬂf
ZDZOduetotheCowld-mduwd Securities. | reportedthehiglmt—everoper— ments, Anand G Mahindra,
national lockdown. g Standalone profit after tax ating profit of ¥1,081 crore for group chairman, said
Rwenge from operationsat  (PAT) for the quarter came in the June quarter while reve- on Friday.
the combined entity jumped at856 crore againsttheexpec- nues stood at 5,319 crore. “On the 75th anniversary
110 per cent Yoy to 1,763 tation of ¥768 crore. This was “Our focus on operational of Mahindra Group, we
crore. However, it was lower due to higher-than-expected efficiency and financial disci- proudly commit that w;ewill
than the xevenue_of 1333815 margins despite lower-than- pline gives us the confidence measure our social impact
crore it reported in Q4 of last expected other income, said that ourcore performance will as rigorously as we measure
ﬁminclal year. the research note. While tractor  continue,” said Anish Shah, our financials. We will com-
’I_’he company's perform- sales more. than tripled to MD & CEO, M&M. pute our social impact,
ance is notstrictly comparable 85,858 units from 26,619 units, The group’s sharp focus on quantify it in ﬁnanciai
on QoQ (qu‘ane.r-on-quarter) dispatches of passenger capital allocation has paid off, terms, and target its
and YoY basis asit hasrestated  vehicles increased by 52 per  he said, pointing out that the  increase,” Mahindra told
its base quarter qumbers pur- cent to 99,127 units from ' groupisthroughwiththe exer- shareholders at the compa-
suant to absorption of MVML 65,1195 units in the year-ago cise of exiting non-core and ny’sannual general meeting -
(Mahindra Vehicle' quarter. ¥ underperforming b}lsmesses on Friday. BS REPORTER
2 i .
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//SUZUKIMOTOR GUJARAT CUTS MANUFACTURING T0 A SINGLE SHIFT

Maruti Reduces Production
Amid Parts, Chip Shortage

Ketan Thakkar
& Ashutosh RShyam

Mumbai: Maruti Suzuki, the co-
untry's largest carmaker's pro-
duction volumes in August, will
behitbecauseof theacuteshorta-
ge of semiconductors. The com-
pany'ssister arm—SuzukiMotor

Gujarat — is streamlmmg pro-

duction from twoshiftstoasingle'
shift for its popular models — Ba-
leno, Swift and Dzire from Wed-
nesday (August4) to August 11.

According to people in the know,
this will lead to a loss of 11,000 to

. 12,000 units or 500-700 crore of re-
venue loss during August.

Not only are these models the
fast-selling models, but the three
models command high-profit
margins.

The production is likely to move
tooneshiftinthe coming week till
the supplies are restored from the
12thof thismonth. .

Maruti Suzukihas been compel-
led to revise production volumes
for June from1.991akh to1.711akh
duetopartsshortage. For August,
the companyhasagainrevised its
production plan from 1.72 lakh to
1.571akh, which islargely duetoa
shortage of semiconductors.

Road Block

Cohasalso revised
production plans
| for Septemberon

Carmaker
could face loss ,
-0f 11,000 to

M Sales volume  Production

The company was, however, able
to meet its production plan for Ju-
1y to almost 99%. The shortage is
expected to persist in September;
too, and the company has also re-
vised its production plansfor Sep-
tember on thelowerside.

In a statement to the Bombay
Stock Exchange, the company sa-
id due to the semiconductor shor-
tage. Its contract manufacturing
associate, Suzuki Motor Gujarat
Private (SMG), is staring at a par-
tialloss of production in August.

“SMG will tentatively not carry
outproductionon the three Satur-
days (August, 7, 14 & 21). In addi-
tion, some of the production lines
may see a temporary reduction
from 2-shift to a single shift wor-

the lower side

king. As the situation is dynamic
and uncertain, the company will
monitor and take a day-to-day de-
cision on models, lines or shifts to
optimize resources for maximum
efficiency;" the statementadded.

The Indian passenger vehicle
hurt cumulatively is set to wit-
ness a hit of close to lakh units in
Q2 of FY22.

The market may Wltness about

.%10,000 crore revenue loss, exten-

ding.the waiting period for high
in-demand models.

It isnot Maruti Suzuki alone. Its
peers, including Hyundai, Tata
Motors, Mahindra & Mahindra,
have been dealing with the shor-
tage and are adopting innovative
ways to source more and produce./
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Financial services
arm’s NPA provisioning
weighs on numbers

OURBUREAU
Mumbai, August 6

Mahindra & Mahindra repor-
ted profit of 424 crore for the
first quarter ended June 30,
compared to a loss of ¥49
crore in the corresponding
period last year. The company
had reported a profit of 1,513
crore in ‘the fourth .quarter
ended March 31.

- The ' company’s consolid-
ated net profit was impacted
by Mahindra & Mahindra Fin-
ancial Services’ NPA provision-
ing of %2,517 crore. MMFSL's
gross NPA is expected to im-
prove during the course of the
year, the company said.

+ ‘Revenue - from ‘operations

Was at 19,171 crore compared *

to 11,969 crore in the first

- quarter last year. Revenue was
at 21,770 crore in the fourth
quarter of FY21.

Financial discipline
Anish Shah, Managing Dir-
ector & CEO, M&M Ltd, said,

M&M posts T424-cr profitin Q1

Anish Shah, MD and CEO

“Our focus on operational effi-
ciency and financial discipline’
gives us the confidence that
our core performance will con-
tinue. Our farm business de-
livered yet another exemplary
quarter result, while our auto
business showed demand re-
covery. Our growth gems are
seeing good momentum and
we will continue our stringent
focus on fiscal discipline.”

M&M operating margin was
at 13.9 per cent despite Covid
challenges and commodity
price increase:

Farm Equipment Segment
(FES) revenue stood at 5,319
crore. The tractor industry wit-
nessed strong demand growth
(39 per cent) during the
quarter. The growth in com-
pany’s volume (48 per cent)
led to highest domestic mar-

>y

ket share in eight quarters
(41.8 per cent). The farm busi-
ness delivered the highest-ever
first quarter profit before in-
terestand taxes (PBIT) ofX1,081
crore

Total vehicles sold aggreg-
ated to 85,858 units in Q1 FY22,
up 190 per cent from 29,619
units sold in Q1 FY21. Total tract-
ors sold rose 52 per cent to
99,127 units in Q1 FY22'from
65,195 units in Q1 FY21.

M&MAGM
Separately, Anand Mahindra
Chairman Mahindra Group,
said on Friday that the com-
pany is working on measuring
the social impact the ‘group
creates ‘as part of its ESG
commitments. i
“On the 75"‘ annlversary of .
proudly cém'lﬁit that we w:ll
measure 'our Social impact as™
rigorously as we measure our
finangials. We will compute
our'social impact, quantify it
in financial terms and target |
its increase,” Mahindra in-
formed shareholders at the
company’s Annual General .,

Meeting. /
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@ero MotoCorp Q1 net declines 72%

OURBUREAU
New Delhi, August 12
The country’s largest two-
wheeler manufacturer Hero
MotoCorp on Thursday repor-
ted a net profit of ¥249 crore for
the first quarter ended June 30,
@ sequential decline of 72 per
cent over net profit of X885
crore recorded during the
fourth quarter of the last finan-
cialyear.

Revenue from operations
also declined by 37 per cent

quarter-on-quarter (Q-0-Q) at

5,503 crore as against 38,690
crore in the previous quarter.

Lockdown impact

The company’s operations and
fnancial results were partially
impacted by the lockdown an-
nounced by various State gov-
ernments during the quarter.
< On May 6, the Board of direct-
ors had recommended a final
dividend of %35 per equity share

(face value of X2 per share) for
the financial year ended March
31, which together with the in-
terim dividend of 370 per share,
hasbeen approved by the share-
holders in the annual general
meeting held on August 4, the
company said in a statement.
On year-on-year (y-0-y) basis,
the company reported net
profit growth of 370 per cent as
against 53 crore in a year ago
period. Similarly, revenue also
grew by 85 per cent yoy

(against 2,969 crore)basis. The

company said it sold 10.25 lakh
units of motorcycles and scoot-
ers durmg the first quarter,
which is decline of 35 per cent
on Q-0-Q basis as compared
with15.68 lakh units in January-
March quarter this year. '
However, on y-o-y basis there
is a growth of 81 per cent over

the correspondmg quarter

(Apriljune) in the previous
fiscal. “The first quarter of this

fiscal has been adversely im-
pacted by Covid-19. Despite the
challenges, Hero MotoCorp
achieved significant growth in
both earnings and profitability
compared to the corresponding
quarter of the previous fiscal.
The companyimproved its mar-
ketshare in the quarter bymore
than 200 bps over the full year
of fiscal year 2021, Niranjan
Gupta, Chief Financial Officer
(CFO), Hero MotoCorp, said.

He said the commodlty costs
cantinyed to rise, thereby im-
pacting the industry margins
adding that the company has
taken judicious and measured
pricing decisions, reducing the
impact on the customers by off-
setting part of the increase
through the accelerated Leap-2
saving programme.

Shares of Hero MotoCorp
closedat%2,782.65apiece on the
BSE on Thursday, down 0.17 per
cent from the previous close.
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‘Motherson Sumi QI profit
down 57% sequentlally

OURBUREAU

New Delhi, August 10

Auto components manufac-
turers Motherson Sumi Sys-
tems Ltd (MSSL) on Tuesday re-
ported a consolidated net
profit of 368 crore for the first

quarter ended June 30, a de-

cline of 57 per cent on a se-
quential basis compared with
848 crore in the fourth
quarter last year.

The company had‘posted a
consolidated net loss ' of
%1,121.60 crore in the same
quarter last fiscal, MSSL said in
a statement.

Consolidated total revenue
from continuing operations
stood at 16,157 crore during
the Apriljune quarter, which
is a decline of 5 per cent on
quarter-on-quarter basis com-
pared with 16,972 crore in the
January-March period.

However, on the yearlybasis,
the revenue almost, doubled -
from 8,348 crore (April-June
2020): !

Production stopagge

During the quarter, the com-
pany said irregular produc-
tion stoppages by original
equipment = manufacturers
(OEMs) globally due to supply
chain constraints impacted its

Vivek Chaand Sehgal, Chairman '

profitability. Revenues were
also impacted in India due to
OEM production shutdown
for the most part of May in the
current quarter, the company
said.

“We have witnessed many
localised and unpredictable
challenges such as lower OEM
production due to unavailabil-
ity of semiconductor chips,
higher commodity and logist-
ics costs, etc in this quarter.
Despite challenging market
conditions, the team has been
able to deliver good results. We
expect these headwinds to
ease in the upcoming quariers
as demand for personal mobil-
ity remains strong,” Vivek
Chaand Sehgal, Chairman,
MSSL, said.

He said the supply chain dis-
ruptions due to semicon-
ductor and other material
shortages globally are likely to

be headwinds for OEM produc-
tion in the near term and are
expected to improve from the

second half of this year.

Group reorganisation

MSSL said its board of direct-
ors had on July 2, approved a
group reorganisation plan
which entailed demerger of
the domestic wiring harness
(DWH) business from it into a
new company Motherson
Sumi Wiring India Ltd

- (MSWIL).

Subsequently, Samvardhana
Motherson International Ltd
(SAMIL) would merge into

. MSSL to consolidate 100 per

cent shareholding in Samvard-
hana Motherson Automotive
Systems Group BV (SMRPBV)as
well as to bring all auto com-
ponent and allied businesses
in SAMIL under MSSL.

MSSL said the demerger of
DWH into MSWIL mieets the
regulatory criteria to be con-

sidered as a discontinued op- —|

eration, hence DWH business
has been disclosed as discon-
tinued operations in consolid-
ated financial results.

Shares of MSSL closed at
22315 apiece on the BSE on
Tuesday, down 336 per cent

from the previous close. /
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"Tata Adv Systems to make
- fan cowls for Boeing 737

Times NEws NETWORK|

: Mumbai: Tata Advanced Sy-
stems will now make fan cowls
for the Boeing 737 aircraft,
strengthening its association

: with the US aerospace major.

:  Tata gave no financial details

: about the procurement cont-

ract from Boeing, but said,it \

will supply 50% of the 737 fan

cowlrequirementsfrom its Hy-

derabad facility from FY25.
Tata has multiple compo-

for instance, it manufactures
floor beams for all Boeing Dre-
amliner aircraft variants at its
Nagpur facility Additionally; it
has a joint venture with the US
company to manufacture fuse-
lagesforits Apachehelicopters.

IN HYD PLANT

““This contract is a signifi-
cantmilestone in our partners-
hip with Boeing,” said Tata Ad-
vanced Systems MD Sukaran
Singh. “Projectslikethese, with
Boeing and other global aero-

space companies, have helped
build the company’s capabiliti-
essuch that today it has the abi-
lity tobuild an entireaircraftor
helicopter at high rate produc-
tion, to global quality; in India.”

Fan cowl doors provide
an aerodynamic surface
over the fan case of the engi-
ne between the inlet and the
thrust reverser and protect
engine mounted compo-
nentsand accessories. There
are two fan cowl doors aro-

nent supply deals with Boeing,

und each engine.

7
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Sona BLW Premsmn
netprofitup37%

OUR BUREAU

New Delhi, August 6
Gurugram-based automot-
ive technology = company
Sona BLW Precision Forgings
(Sona Comstar) on Friday re-
ported a consolidated net
profit of ¥82 crore in the first
quarter ended June 30, a
jump of 36.70 per cent on se-
quential basis, compared to
%60 crore recorded in the
fourth quarter last financial
year.

The company had .repor-
ted a net loss of ¥4.6 lakh in
the Apriljune quarter last
fiscal.

Revenue from operations
However, revenue from oper-
ations during the quarter de-
clined 7 per cent sequentially
to X500 crore against X539
crore in the January-March
quarter.

But, on a year-on-year (YoY)
basis, the revenue jumped
over 223 per cent compared
with 155 crore in the April-
June quarter 2020.

“Despite - headwinds, we
have delivered robust rev-
enue growth and best-in-class

profitability and return met- |

rics. We continue to make sig-

nificant progress on our stra- -

tegic imperatives of
increasing electrification,

global market share, diversi- |

fication, and product innova-
tion. Our net order book
stands at %14,000 crore as of
June 30, of which 57 per cent
is from EV;” Vivek Vikram
Singh, Managing Director and
Group Chief Executive Officer,
said in a statement.

Shares of Sona BLW closed
atx411.85 apiece on the BSE on

“Friday, up 0.55 per cent from

the previous close. /
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“Skoda sees strong
India sales in July

Shiladitya.Pandit
@timesgroup.com

Pune: Czech automaker
Skoda has said that its July
. sales in India increased by
: triple digits on strong boo-
kingsand interest initsnew
: SUV range Kushaq. The
: firmlookstofacelift its exis-
i ting models in the country
: and introduce a new sedan
by the end of 2021.

Over the same month in
2020, Skoda’s India sales ro-
seby 234%, standing at 3,080

;  cars sold. Sequentially; the
: jump was even higher;, by a
' margin of 820%, with June
seeing 734 units sold. Sko-
da’s new SUV offering Kus-
hagq, priced at a mid-to-pre-
mium range, will be manu-
. factured at Volkswagen-
Skoda’s Chakan plant.

The company has said
thatupto95% of theproduc-
tion of the vehicle has been

localized, which has helped

the firm avoid supply and
import difficulties over the
past year due to the pande-
mic.

“Kushaq was launched
with the vision of substanti-
ally growing our volumes in
India, and it is very encou-
ragingtoseeourplantaking
shape. Despite a challeng-
ing environment, we have
managed to have a really
successful launch, which is
inline with our strategic fo-
cus and volume expecta-
tions,” said Zac Hollis, Sko-
daIndia’sbrand director:,

Skoda said that it was
pushing forward with face-
lift toother models in the In-
dian market, such as the Su-
perbandthe Rapid, and also
designing and possibly
launching a new sedan for
the Indian market by the
end of this year. The compa-
ny will also launch a design
contest for the car in Au-
gust,
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OUR BUREAU

New Delhi, August 9

Hyundai Motor India Ltd
(HMIL) on Monday an-
nounced the introduction of
'N Line' range of sportiness
and fun driving cars for In-
dia.

Hyundai will introduce
the first N Line model for In-
dia next month and it is
most likely the i20 N Line,
which has been seen testing
on the Indian roads.

The N-Line trims are based
on the existing product port-
folio with engines tuned for
performance. They also come
with motorsports inspired
styling as well as sporty
sound note from the ex-
haust.

Hyundai currently sells
the N Line series of cars in
various countries in Europe,
South Korea, US and Russia,

'Hyundai todrive in ‘N Line’
range of sporty cars in India

among others. “As the coun-
try’s leading smart mobility
solutions provider, Hyundai
has been redefining the mo-
bility  landscape = with
products that take customer
aspirations to new heights.
The introduction of our N
Line range to India, will in-
duce sporty experiences like
never before, making every
drives a fun experience with
products that personify ex-
citementand athleticism,”'SS
Kim, Managing Director and
Chief Executive Officer, HMIL
said.

For new age buyers
With N Line, HMIL will con-
tinue to challenige new
boundaries and introduce
new cars that amplify the as-
pirations and personalities
of new age Millennial and
Gen Z buyers, he said.

/7

Business Line 11t August 2021

OURBUREAU
Chennai, August10

Pricol Ltd, a manufacturer of -
‘auto parts and precision engin-

eered products, reported stan-
dalone net profit of X2 crore for
the quarter ended June 30 com-
pared with aloss of 29 crore in
theyear-ago quarter.

Its operational EBITDA stood |

at X33 crore against X2 crore in
the year-ago quarter. Revenue
from operations grew signific-
antly to%293 crore compared to
%104 crore. i

Profit before tax for the June
(quarter stood at ¥4 crore
against I31-crore loss in June
2020 quarter.

“We are going through chal-
lenging times in the automot-
ive industry thanks to the lock-
downs due to the pandemic
compounded byacute shortage

Pricol postsX2-cr PAT in Q1

of electronic components glob-
ally which is taking its toll on
the company’s performance.
Nevertheless, with prudentcost
controland continualnewbusi-
ness wins we are confident of
delivering  above  market
growth rates and maintaining
the bottom lines,” Vikram Mo-
han, Maaging Director, Pricol
Ltd, said in a statement.

“Loss of sales due to potential
further lockdowns and short-
age of electronic components
we believe will continue to im-

_pact the automotive industry
“for a few more quarters. But we

remain bullish about the mid
to long term prospects for our
company due to the new busi-
ness wins, especially in the elec-

tric vehicle (EV) area and |

growth in market share of the
company, he added. 2
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“Sundram Fasteners net profit
soars to X113 crore in Q1

OURBUREAU
! Chennai,August12
Auto parts maker Sundram
', Fasteners reported net profit of
%1255 crore for the quarter
+ ended June 30, compared with
" anet loss of ¥23.48 crore in the
year-ago quarter.
. The EBITDA for Q1 was at
X192.88 crore against I12.99
| crore.The company posted and
' sustained a higher EBITDA per-
' centage on revenue from oper-
' ations at20.5 per cent. This was
" due to stringent cost control
measures and a strong operat-
. ing performance, according to
| astatement.
“Despite  the challenges
' posed by the second wave of
! the pandemic during the first
quarter of FY2022, we managed
' to deliver a strong operating
. performance by judiciously
. planning our manufacturing
| and at the same time ensuring
| the health and safety of our
people,” said Arathi Krishna,

3

Arathi Krishna, MD

Managing Director, Sundram
Fasteners Ltd. Revenue from
operations stood at 938.81
crore (¥276.73 crore).

Domestic sales
Domestic sales were at ¥559.93
crore (132.85 crore). Export
sales rose to 35633 crore
(X135.02 crore).

Finance cost was lower at
%4.17 crore (X7.91 crore) due to

sharp reduction in borrowings .

during the quarter; attribut-
able to the efficient working

capital management and im- |

proved operating
performance.
“The gradual opening up of |

the economy from the second
quarter of FY2021 helped create
an upward trend in demand as
OEMs ramped up their produc-
tion levels. However, the |
second wave of Covid19 did
cause pressure on the automot-
ive sector. This proved to be a
challenge for several OEMs
across the country, forcing
them to cut production or sus-
pend operations temporarily.
Despite this, the cost and effi-
ciency improvement measures
enabled the company to sus-
tain its operating and net mar-
ins,” she added.
gll.(l)sn a consolidated basis, the
company’s net profit stood at
%120.49 croreagainstnetlossof |,
%2543 crore in the year-ago
quarter. Its consolidated rev-
enue grew to 111243 crore

(X37.17crore). .. - /1
|

= e
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"Wheels Indizexpects export

momentum to remain strong

Domestic business ‘ . Wwheels this year,” he added.

4 7z The construction equipment
should recoverin @ - market where Wheels India isa
second half of this supplier of wheels globally too

islikelyto grow this year.

fiscal, says Chairman

OURBUREAU

Chennai, August4

The positive trend for export of
auto parts continues even as
the domestic vehicle market is
inthe process of recovery; said S
Ram, Chairman of Wheels In-
dia.

“The growth in the global
economy and opportunities in
front of the company are likely
to ensure that this positive
trend will continué. While our
export business will grow, the
domestic business should re-
cover in the second half of the
year,” said Ram while address-
ing shareholders at the 62n
AGM,virtually,

“One of the important devel-
opments in FY21 was that the
company had been able to in-
Crease its exports as a percent-
age of its sales to over 25 per
cent,” he added.

Hesaid the passengervehicle
marketwould showreasonable

S Ram, Chairman of
Wheels India 4

growth this year. “The increas-
ing adoption of aluminium
wheels on passenger vehicles
will limit the growth of steel
passenger car wheels. Wheels
India has started production of
cast aluminium wheels at the
new plant in Thervoy Kandigai,
near Chennai and started ex-
port of these wheels to the US
market. Also, we are seeing a
strong demand for forged alu-
minium wheels in export mar-
kets,” headded.

Tractor onstrong ground

The company expects agri
equipment such as tractors to
maintain growth momentum
during this fiscal. “We see an op-
portunity for Wheels India to
grow in its export of tractor

However, air suspension
business had been badly af
fected in FY21 due to the pan-
demic and the reluctance of
people to use mass transport.
“The bus segment’s recovery
would depend to a great extent
on how effectively the third
wave is managed in our coun-
try,” he felt.

Wind energy business
Wheels India has become an
important supplier to the
global wind energy business,
manufacturing a number of
structural components to the
industry.

The company,aleading man-
ufacturer of wheels for trucks,
buses," agricultural  tractors,
constriction equipment, util-
ity vehicles and passenger cars
withan overallannual capacity
of 103 million wheels, has
made significant investments
in new growth areas and hopes
tobenefit from that with the re-
turn to growth this year. /
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@ TV S Automobile may
partnerused-car firms

SHINE JACOB
Chennai, 6 August

After the recent acquisition of
Mapindra First Choice (MFC),
India’s largest automotive aft-
ermarket player TVS Auto-
mobile Solutions (TVS ASPL)
islookingto rope in second car
platforms, such as Mahindra
First Choice Wheels, Spinny,
Cars24, CarWale and CarDe-
kho, for strategic tie-ups, and
integrate them with the firm’s
digital platform KiMobility.

E As part of its expansion

drive under KiMob-

Infosys co-founder Kris
Gopalakrishnan) and SeaLink

Capital Partners  (SCP). -

Through KiMobility, TVS ASL
is looking to capture a larger
marketshare in the $10-billion
automotive  after-market,
which is largely unorganised
through the presence of
500,000 garages, by playing
the role of an aggregator.

“We are talking to a couple
of used car platforms for stra-
tegic partnerships. If any of
our customers wants to sell
their car, they can sell it thro-

ugh their platform

ility, the firmisplan- TVS Automobile and the buyer can

ningtoexpandtoov- Solutions had

come to us for sery-

erseas markets like launched its new ice. But we will not

the UK. The Chen- subsidiary Ki

getinto the used-car

Dai-based firm has, Mobility Selution business; Our objec- |

.said it is already in (an online to
talksmaoouple of offline digital
players in the uséd- platform) in

‘tive is to partner
these platforms that
can use our infras-

car business. TVS November2020 tructure and techn-

ASPL is part of the
$8.5 billion TVS Group.

TVS Automobile Solutions
had launched its new subsidi-
ary Ki Mobility Solution (an
online to offline digital plat-
form) in November 2020, Lat-
er, the new entity raised 85
crore from investors such as
Pratithi Investment Trust (rep-
resented by its trustee and

2022 and 10 million by 2023,

ology,” said G Srini-
vasa Raghavan, MD, TVS
Automobile Solutions.
Currently, KiMobility is
present in 12 cities and has set
a target of expanding to 140
cities in the country by March
2022. It also has plans to exp-
and the customer base from 3
million now to 5.5 million by

A
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A .
Maruti says out
' of chips, may
“temporarily shut
Haryana plants

' SRONENDRASINGH

New Delhi, August4

Maruti Suzuki India (MSIL) has

said that it may soon run out of

semiconductors at the Manesar
and Gurugram plants in Hary-
ana. This may result in the com-
' pany incuring a loss of %1,500-

1,700 crore thismonth.

MSIL on Wednesday said it has

\ been informed by its contract

manufacturer, Suzuki Motor Gu-

jarat Private Limited (SMG), that

i semiconductor production will

; be partially - impacted this

month.

“..wemayrunintodifficultyin

' Haryana plants also.. managing

1 so far, but there is no guarantee

| forany period of time anywhere.

¢ It is such a difficult situation...

the chip (semiconductor) prob-

lem is globally is not likely to dis-

appear in less than six months,”

Maruti chairman RC Bhargava
told BusinessLine.

He said itis not clear howlong '
this situation would last, and till
things improve, = production
across the industry would be af-
fected with temporary shut
downs, too.

! Cutting down on shifts

| SMG has three plants in Gujarat
| that manufacture three best
| selling cars - Baleno, Swift and
| Dzire. The company makes
| around 3,000 cars a dayat each

plant. SMG produced 6.50 lakh
, carslastyear.

“SMG will tentatively not carry
out production on the three Sat- -
urdays (August 7, 14 and 21)..

' Some lines may see temporary
reduction from two to one shift,”
the company said in a filing to

¢ stockexchanges on Wednesday.




Business Standard 13t August 2021

'Vinod Dasariresigns
as Royal Enfield CEO

Eicherdrivesin Q1
profitat¥237cr

SHINE JACOB
Chennai, 12 August

Eicher Motors on Thursday
posted a consolidated net
profit of 237 crore during the
first quarter of 2021-22 (FY22),
compared with a loss of ¥55
crore during the same period
in the preceding financial year
(2020-21, or FY21).

The auto major's total reve-
nue for the April-June period
of FY22 was seen at 31,974 crore,
up 141 per cent, compared with
818 crore in the corresponding
quarter of FY21.

The company announced a
change in its senior leadership,
with Vinod K Dasari stepping
down as chief executive officer
of Royal Enfield — a division
of Eicher Motors — and execu-
tive director (ED) on the board
of Eicher Motors, with effect
from August 13. He will be
replaced by B Govindarajan,
_ who has been the chief oper-
ating officer at Royal Enfield
since 2013. Govindarajan will
be inducted as whole-time

Vinod K Dasari steps down as
CEO of Royal Enfield and
executive director on the
board of Eicher Motors,

with effect from August 13

director on the board and ED-
Royal Enfield, with effect from
August 18.

Dasari is planning to ded-
icate his time to building
affordable and accessible
health care facilities. He had
recently started a not-for-profit
hospital in Chennai.

The rise in Eicher Motors'
profit was largely due to an
increase in sales. Royal Enfield
sold 122,170 motorcycles in the
quarter, an increase of 109 per
cent, from 58,383 motorcycles
sold over the same period last

year. The company's earnings
before interest, tax, deprecia-
tion, and amortisation was
%363 crore, against ¥4 crore in
the same quarter of the pre-
vious financial year.
Siddhartha Lal, managing
director of Eicher Motors, said,
“The second wave did impact
business. In India, our book-

- ings saw an uptick in June, as

local lockdowns and restric-
tions were gradually lifted
across the country. The global
shortage of semiconductors
continues to be a concern, and
is likely to hamper production
for the ongoing quarter, and
possibly through the rest of the
year as well."

Lal said the company will
see an uptick in supply and
production in the upcoming
quarters and the demand situ- :
ation seems promising. The :
company has also lined up a :
capital expenditure plan of :
around %500 crore, similar to
the previous financial year.
Royal Enfield expanded its
presence in international mar-
kets and commenced opera-
tions in Singapore and the g
Netherlands with the launch of
standalone flagship stores. /
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"Ashok Leyland loss narrows to ¥282 cr cr
in Ql; revenue grows to X2;951 crore

| OUR BUREAU

" chennai, August 12

. Hinduja flagship Ashok Ley-
land reported a lower net loss
of %282 crore for the quarter
ended June 30, compared to a
net loss of 3389 crore'in the
corresponding quarter of the
previous year, as the commer-
cial'vehicle industry recovers
from the impact of the
pandemic.

Its revenue grew to 2,951
crore against X651 crore in Q1
of the previous fiscal.

“The industry has seen
signs of volume recoveryin Q1

. FY22 over the same period last
. year, and we expect this trend
/'to continue going forward.
 We have worked to improve
- our businesses and ensured a
' strong focus on reining in
- costs this quarter,” said Vipin
. Sondhi, MD & CEO, Ashok
"Leyland.

While its total income stood

Vipin Sondhi, MD and CEO

at 2,964 crore, its total ex-
penses were at 3,345 crore
(including %2,233 crore raw
material costs and services).

The company’s loss before
exceptional items. and tax
stood at %381 crore against a
loss of X548 crore in the year-
ago quarter.

Volumes picking up

“With our volumes picking up
on account of our versatile
product offerings, our robust
cost initiatives have helped us
improve our bottom line. Rev-

enue from our other busi-
nesses like power solutions,
defence and digital customer
solutions, have also contrib-
uted increasingly, improving

. our revenue potential. We will

continue to -nurture our

growth businesses, while we |
keep our focus on cost initiat- |

ivesand converting the receiv-

ables and inventory to cash,” |

said Gopal Mahadevan, Dir-
ector & CFO, Ashok Leyland.
The conjpany’s total do-
mestic medium and heavy
commercial vehicle volumes

(including trucks and buses) |

stood at 7,860 units against
723 units, while LCV sales grew

to 8,690 units from 2,686 |

units.

“We expect the commercial -

vehicles segment to outper-
form strongly on a low base
and cyclical recovery in FY22,”
said Mitul Shah, Head of Re-
search, Reliance Securities. /




Sees investments of
10,000 cr; win-win
for all, says industry

RUTAM VORA/S RONENDRA SINGH
Ahmedabad/New Delhi, August 13
With the launch today of the
National Automobile Scrap-
page Policy, India moved to a
waste-to-wealth phase in the
automobile sector, with spin-
off benefits for ancillary
industries.

Prime Minister Narendra
Modi, while virtually launch-
ing the policy at an Investor
Summit in Gandhinagar on
Friday, hinted that the policy
would attract fresh invest-
ments worth 10,000 crore
towards the development of
scrapping infrastructure. It
will redefine country’s mobil-
ity and automobile sector, he
said.

“In the 21st Century, India
needs to aim for clean, con-
gestion free, and convenient
mobility that will bring posit-
ive results in the lives of every
citizen. The policy is an im-
portant link to achieve the
circular economy of waste-to-
wealth and energise India’s
auto sector and metal sector
with the principle of reuse,
recycle and recover,” Modi
said.

5% concession

I'he policy incentivises scrap-
ping unht vehicles with tax
concessions and registration
iee waivers, etc., for new pur-

ag

PRESS REPORTS

ON

GOVERNMENT POLICY
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Prime Minister Narendra Modi

chases. Union Transport Min-
ister Nitin Gadkari also hin-
ted that car makers may be
urged to offer 5 per cent con-
cession to those producing a
scrappage certificate of an
old vehicle,

Auto industry veterans
lauded the move, terming
the scrappage policy a pan-
acea that will also generate
jobs in the auto ancillary|
scrappage space.

Girish Wagh, Tata Motors'
Executive Director & Presid-
ent - Commercial Vehicle
Business, termed it a historic
step for the company to parti-
cipate in the vehicle scrap-
ping space. “Appropriate
scrapping of end-oflife
vehicles will have sustained
benefits for the ecosystem
stakeholders and the envir-
onment alike. Tata Motors is
setting up a Registered
Vehicle Scrapping Facility
(RVSF) in Ahmedabad to re-
cycle up to 36,000 vehicles a
year. An MoU for the same
was signed on Friday with the

™

¥ The Kamila

ge policy will redefine

automobile sector: PM Modi

Port on the Kutch coast can be utilised to generate

economic benefits from scrapping of the vehicles from
Bangladesh, Bhutan, Nepal, Myanmar, Maldives and Sri Lanka

® Gujarat Govt signs six MoUs for vehicle scrapping facilities

® Gujarat, currently-an automobile hub, aspires to capitalise on
its existing ecosystem to emerge a vehicle scrapping hub of

the country !
Gujarat Government,” he early adapters, are likely 'to
said. capture a higher share of in-

Renault India CEO & MD .vestments and economic
Venkatram Mamillapalle benefits."

said: “This policy will provide
the much-needed impetus in
countering the old methods
of scrapping, which were
counterproductive. The
(policy) framework augurs
greater investments and will
significantly prune the raw
material cost and support re-
furbishment of sheet metal
recycling.”

Sector analysts, however,
maintained that the effective
implementation of the policy
would depend on the States
that would need to workout
financial incentives such as
waiver of  registration
charges and road tax conces-

sions, as promised in the °

policy.

Terming the policy a win-
win for all stakeholders, Arin-
dam Guha, Partner and
Leader (Government and
Public Services), Deloitte In-
dia, said, “States, which are

By government estimates,
India has about one crore
cars without valid fitness
parameters, adding to the
pollution and fuel costs.

Channelising used materials
The new policy would chan-
nelise the used materials —
copper, aluminium, steel,
rubber and plastic — back
into production. “We aim for
maximum recovery up to 99
per cent. This will increase
availability of materials and
reduce costs by up to 40 per
cent for raw materials,
thereby fuelling India’s comn.
petitiveness globally” s3

Gadkari, add%ng tg’a( :]tj
proved sales globally wi))
fetch spill-over benefits f
the Centre ang States i,
terms of projected GsT earn.
ings 0f%40,000-50,000 crore
and (30.0()()-40'000 Crore
respectively, ;

T
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"Renewable energy capacity touches 1 lakh MW

. MRAMESH

{ Chennai, August 12

i There has been a marked in-

| creasé in new capacity addi-

. tions of wind and solar, partic-
ularly rooftop solar, in the first
quarter of FY21. Total renew-
able energy capacity in' the
country was, as of July 31, a
shade under the 1lakh MW

. mark, which means it could

. have well touched the mark as
of today.

Notably, the achievement in

the three-month period ac-
counts for 50 per cent of the

target for the year.
What stands out starkly is
the performance of the

rooftop solar sector, where the
achievement of 1,924.44 MW is
96.2 per cent of the annual tar-
get.  After languishing for
years, the rooftop solar sub-
segment has perked up, with
total grid-connected installa-
tions at 5,099 MW.

Animesh Damani, Managing

Business Line 13t August 2021

Partner, Artha Energy Re-
sources, a solar consultancy,
says rooftop solar growth is
due to a spike in government
tenders in 2020 and increased
demand from commercial and
industrial (C&I) segment. “We
have also witnessed a surge in
customer confidence towards
the Tooftop solar offerings,
primarily due to the increased
awareness of the cost savings
and environmental impact,”
Damani told BusinessLine.

Net-metering

If the government’s policy on
net-metering is more condu-
cive, India could see rooftop in-
stallations of 5GW annually,
says Damani. Various State gov-
ernments have putrestrictions
on net-metering, affecting
rooftop solar’s viability.

Net metering is the system
of netting-off any sale of sur-
plus energy from a solar plant
against the plant owner’s con-

»

Renewable energy sector performance (nmegawattsj’

April - July
2021
Wind 1,503
Solar - ground mounted 3533
Solar - Rooftop 1,924
Total* 7,356

*includes others such as biomass and smal/ hfdrb

sumption. The safeguard duty
on imports from China has ex-
pired and the 40 per cent basic
customs duty on solar mod-
ules will kick in from April
2022. So, for developers, there
is a duty-free window at the
moment. This is one of the
reasons for the perk-up in solar
installations.

Historic milestone

With these installations, In-
dia’s cumulative renewable en-
€rgy capacity, at 98,882.73 MW,
accounts for 25.2 per cent of
the country’s total energy ca-

pacity, crossing the 25 per cent

Business Line 5t August 2021

Up to
July 31, 2021

39,588
31545
5,099

mark for the first time. This, it
must be pointed out, is not all
of non-fossil fuel energy, be-
causeitdoesn’t count the large
hyrdo capacity, which is an-
other' 46367 MW. Together
with wind and solar, total non-
fossil fuel-based electricity in-
stalled capacity accounts for
37.54 per cent of the total in-
stalled capacity of 3,86,88815
MW.

Itis pertinent to note thatin

the 2015 Paris Agreement, one.

of the three commitments of
India was that by 2030, 40 per
cent of its electricity capacity

would be of non-fo;s?l fuels. é

“Amended Limited Liability Partnership

Act will help start-ups and CAs’

Bill will improve
ease of doing biz

OUR BUREAU
New Delhi, August 4
The Rajya Sabha on Wednes-
day passed the Limited Liab-
ility Partnership (Amend-
ment) - Bill with a brief
debate of 20 minutes,
Asserting that it is a “very
timely Bill”, Finance Minis-
ter Nirmala Sitharaman said
it will help start-ups, profes-
sional limited liability part-

nerships, chartered ac-
countants and cost
accountants.

“All of them will be be-

nefited by ease of doing
business,” Sitharaman said.
The Opposition members
were protesting a discus-
sion on Pegasus Spyware is-
sue during the debate star-
ted at 2 pm on Wednesday.
The Bill will decriminalise
12 offences under the law
and help to improve ease of

'doing ‘business by amend-

ing the Limited Liability
Partnership (LLP) Act, 2008.
Sitharaman said in the
Statement of Objects and
Reasons of the Bill that it

was brought in view of the -

constant endeavour of the
Centre to facilitate greater
ease of living to law abiding

corporates and to decrimin-
alise certain provisions of
the LLP Act.

Amendments
The amendments include
introduction of the concept
of “small limited liability
partnership” in line with
the concept of “small com-
pany” under the Companies
Act, 2013. P p

It also amends cgfrtain sec-
tions of the Act so as to con-
vert offences into civil de-
faults and to convert the
nature - of . punishment
provided in the said sec-
tions from fines to monet-
ary penalties.

A new section 34A will be
inserted to empower the
Centre to prescribe the “Ac-
counting  Standards” or
“Auditing Standards” for a
class or classes of limited li-
ability partnerships.

Section 39, in amended
form, will deal with “com-
pounding of offences” to au-
thorise the Regional Dir-
ector to compound any
offence under this Act
which is punishable with
fine only.

New section 67A em-
powers the Centre to estab-
lish - “Special Courts” for
providing speedy trial of of-
fences under the Act. 1
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New Delhi, August 11

Rates under the government’s
new scheme for remitting in-
put taxes on exports may be fi-
nally notified this week, bring-
ing an end to exporters’ long
waitsince January1this year.
“Probably by Friday (August
13), we should notify the rates
for the Remission of Dutiesand
Taxes on , Export Products
(RODTEP) scheme,” Commerce
Secretary BVR Subrahmanyam
said while speaking at the CII’s
Annual Meeting on Wednesday.
By 202728, goods exports
from the country can touch $1
rillion while services exports
“ould be to the tune of $700 bil-
lion, the Secretary pointed out,
stating that the calculations
wvere based on an analysis car-
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ried out by his Ministry.

The detailed data analysis of
exports, carried out by the
Commerce Ministry, focussed
onabout 31 commodity groups
being exported to roughly 200
countries based on which ex-
port targets have been set, Sub-
rahmanyam said “I guess by
then (2027-28), our economy
would have grown to $5 trillion.
That means 35 per cent of the
economywould be traded. That
puts us at par with the best eco-
nomies of the world like the EU,
the US and Japan,” he pointed
out.

RODTEPScheme ‘

Elaborating on the RoDTEP
Scheme which was notified on
January 1 2021 to replace the
Merchandise Export from India

g

Commerce Secretary said

Scheme, which was incompat-
ible with WTO norms, Subrah-
manyam said it will ensure that
exporters receive refunds on
the embedded taxes and du-
ties, previously
non-recoverable.

The Secretary added that a

‘similarscheme for remission of

input taxes for exporters of tex-
tile products, the Rebate of

RoSCTLis also to be immediately notified by the government,

State and Central Taxes and
Levies (RoSCTL), is also to be im-
mediately notified by the
government.

“It (the schemes) brings in a
good setof incentive for export-

- ers which would be much

higher than what anybody else
gives. So, this should give a big
boost to our export sector,” he
said.
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RoDTEP rates likely to be notified by tomorrow: Secretary

Goods exports may touch $1 trillion and
services exports $700 billion by 2027-28

The five-year Foreign Trade
Policywill cover the Production
Linked Incentive (PLI) Scheme
and is to be notified by the end
of August. Itwill be launched by
mid-September so that export
and manufacturing can be
seamless. India’s exports have
been fluctuating between $290
billionand $330 billion over the
last ten years and the time has
now come to make the big leap,
the Secretary added. For 2021-
22, a target of $400 billion has
been set based on the analysis
carried out by the Commerce
Ministry.

The Secretaryalso stated that
the authorities were working
on promoting ‘Brand India’
that would help establish India
asa global manufacturing hub;
focus wpuld also be on improv-
ing the policies for SEZs by un-
dertaking measures such as de-
notifying the spaces which are
currently empty.

“New foreign trade po‘l.icy to promote

Official says
incentives will be
WTO-compatible

AMITI SEN
New,Delhi, August 11

The new five-year Foreign
Trade Policy, scheduled to be in
place from October this year, is
likely to focus on promoting e-
commerce, geographical in-
dication (GI) products, district
export hubs initiative, special

& development, an official
tracking the development
said.

The new incentives given to
the industry will not be in the
form of direct export sops as
these are disallowed by the
World Trade Organisation.
“The Centre has done away
with some export schemes,
like the Merchandise Export
from India Scheme that are fa-
cing problems at the WTO. The
new initiatives will all be WTO-
compatible,” the official told
BusinessLine.

economic zones, and research.

However, some existing
schemes like the Export Pro-
motion Capital Goods (EPCG)
scheme, which allows export-
ers to import certain capital
goods used in manufacturing
without paying duties subject
to specified export obligation,
could continue despite being
challenged at the WTO.

“Exporters need continuify.
Already the MEIS has been
junked and is being replaced
bya new scheme which is caus-
ing adjustment pains. That is
why an important scheme like
EPCG may be allowed to con-
tinue for some time to help ex-
portersdeal with the changing
situation and ensure that ex-
port targets are met,” the offi-
cialadded.

Export target

Commerce Minister Piyush
Goyal earlier talked about
reaching an export target of $1
trillion in five years which
could be the official goal for
the five-year FIP. With exports
on a high growth track in the

Commerce Ministry set an
export target of $400 b for FY22

on-going fiscal, the Commerce
Ministry has set an ambitious
target of $400 billion for
2021-22.

“The Commerce Ministry is
in consultations with tHe in-
dustryand various export bod-
ies on ways to develop export
capability. E-commerce,. GIs,
district export hub and R&D
are some of the areas where
the government wants to fo-
cus,” the official said.

The district export hubs ini-
tiative will form an important
component of the new FTP un-
der which around 700 districts
will be identified to become
export hubs with a focus on se-
lect products. “The Centre and

e-comm, GIs, district hubs, SEZs, R&D’

States will together address
bottlenecks for exporting
these products, help local pro-
ducers scale-up manufactur-
ing, and find potential buyers
outside India,” the official said.

Mapping of products that
have gained GI tag — a sign
used on products that have a
specific geographical origin
and possess qualities or a repu-
tation that are due to that ori-
gin — and ‘using e-commerce
to market them effectively
within the country and glob-
ally is also likely to feature in
the FIP.

“The FIP will push e-com-
merce in a big way to help pro-
ducers of niche items and GI
products located in various
corners of the country to be
able to market their items to
the world. Thereislikelytobe a
separate chapter for this,” the
official said. The DGFT is look-
ing at various recommenda-
tions such as reducing compli-
ance burden on MSMEs,
among others, according to

the official.
. e
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India Inc Seeks
Clarity Over ITC
on CSR Spends

Allowing input tax
credit will require
changeinlaw, GST
Council'sreview

Deepshikha.Sikarwar
@timesgroup.com

New Delhi: With IndiaIncope-
ning up purse strings during
the pandemic to provide medi-
cal equipment and aid, non-av-
ailability of input tax credit
(ITC) on goods purchased as
part of corporate social re-
sponsibility is again infocus.

Industry has petitioned the fi-
nance ministry on the issue, see-
king clarity on availability of in-
put tax credit on goods purchased
as part of the CSR spending. In-
dustry has pitched for relief argu-
ing that the CSR spending was a
mandatory business expense.

The government is exami-
ning the issue, an official said,
adding that the provision was
clear in terms of non-availabi-
lity of the credit. The govern-
ment could issue a further cla-
rification on the matter, the of-
ficial said, adding that any reli-
ef would require change in the
law and would have to be taken
up by the GST Council.

ITC can be claimed under GST
only if the output supply is taxab-
le.Itcannotbe availed of ongiftsor
free samples. The industry has ar-
gued that these were not free, and

/

Business or.
Responsibili
Input tax credit can be

claimed under GST only if
output supply is taxable

Industry says all CSR
activity mandated by govt
for furtherance of business

WHAT'S THE LAW?

Mandate to spend at least
2% of average net profit
made in preceding three
fiscals on CSR for...

Coswith net NI ES
worth of 500 FEEE: (&
crore or more SglERG)
encourage cos
to spend on
aiding Covid
healthcare

5 4
g

mandated by the government for
furtherance of business.

“CSR activity is an integral
part of business activity of a
company and hence credit needs
tobe allowed on goods and servi-
ces used for that purpose,” said
Bipin Sapra, partner; tax & regu-
latory services, indirect. tax,
Ernst & Young LLPRulings
from the Authority for Advan-
ce Rulings — including the one
in Aprilfrom UP AAR aljowing

Turnover of
1,000 crore
ormore ,

Net profit of
5 crore or
more

input tax credit on CSR'spend J
—haveadded tothe confusim%

........................ Pt ey
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'(Anti-dumping duty on
[ PTFE from Russia to stay

KR SRIVATS

and  outstanding - electrical

New Delhi, August 1

The Finance Ministry has ex-
| tended by one month the
validity of the anti-dumping
duty on ‘Polytetrafluoroethyl-
ene’ (PTEE) imports from Rus-
sia, The anti-dumping duty
will now lapse on November
30 as against October 31 spe-
cified earlier, according to the
revenue department.

The latest move follows the
Directorate General of Trade
Remedies (DGTR) in the Com-
merce Ministry requesting for
further extension of the anti-
dumping duty on PTFE im-
ports from Russia.

PTEE is primarily used in
electrical, electronic, mechan-
ical and chemical industries
for its unique characteristics
like chemical inertness, elec-
trical and thermal insulation

properties over  wide  fre-
quency range.

- It maybe recalled that Fin-
ance Ministry had in June 2016
levied a definitive anti dump-
ing duty of $739.77 per tonne
on PTFE imports| from Russia
for a period of five years. This
dutywas tolapse on June 5 this
year, but was extended to Octo-
ber31after the initiation of the
fourth sunset review investiga-
tions by the DGIR in February
for continued imposition of
anti-dumping duty. The DGTR
had recommended: extension#
of anti dumping duty in thé
wake of initiation of sunset re-
view investigations.

Gujarat  Fluorochemicals
Limited had filed & petition
seeking fourth sunset review
investigation on PTFE imports
from Russia. /
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Govt ‘mulls slashing import
duties on electric vehicles’

_REUTERS

New Delhi, August 9

India is considering slashing
import duties on electric cars
to as low as 40 per cent, two
senior government officials
told Reuters, days after Tesla
Inc’s appeals for a cut polar-

ised the country’s auto
industry.
For imported  electric

vehicles (EVs) with a value of
less than $40,000 — including
the car’s cost, insurance and
freight — the government is
discussing slashing the tax
rate to 40 per cent from 60 per
cent presently, the officials
told Reuters; ; 3
For EVs valued at more than

| $40,000, it is looking at cut-

ting the rate to 60 per cent

| from100 per cent, they said.

“We haven't firmed up the
reduction in duties yet, but
there are discussions that are
ongoing,” one of the officials
said. g

Tesla, in its pitch to the gov-
ernment-— first reported by
Reuters in July — argued that
lowering import duties on EVs
to 40 per cent would make
them more affordable and
boost sales.

Even so, the government is
in favour of a cut if it can see

companies such as Tesla
providing some benefit to the
domestic economy — manu-
facture locally, for example, or
give a firm timeline on when it
would beable to, one of the of-
ficials said.

“Reducing import duties is
nota problem as not many EVs
are imported in the country.
But we need some economic
gain out of that. We also have
to balance the concerns of the
domestic players,” the official
said.

The second official said that
since the duty cut is being con-
sidered only for EVs and not
other categories of imported |
cars, it should not be a concern \
for domestic automakers that |
mainly manufacture afford- !
able gasoline-powered cars. /(

Ay
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Bidensets US goal for clean

carstobe

ARINATTER AND KEITH LAING
5August

S President Joe Biden plansto call

l ' for half of all vehicles sold in the
US to be capable of emissions-free

driving by the end of the decade, an ambji-
tious goal that automakers say can only
be achieved with bigger government
investment in charging stations and

other infrastructure.

Biden will be joined at the White House
Thursday by representatives of Detroit
automakers and the United Automobile
Workers union as he unveils an executive
order establishing the goal for half of all

fuel economy
standardsthrough
the 2026 model-

‘ions

cars sold to be battery-electric, plug-in P Biginvestmentin | ) White House sees

hybrid or fuel cell-powered by 2030,
according to senior administration officials

and a White House fact sheet,

“These new actions — paired with the
investments in the president’s Build Back
Better Agenda — will strengthen American
leadership in clean cars and trucks by

accelerating innovation and manufactur-
ing in the auto sector, bolstering the auto
sector domestic supply chain, and growing
auto jobs with good pay and benefits,” the
White House said in a statement.

Biden will also announce his adminis-
tration is crafting greenhouse gas-reduction
standards and fuel €conomy requirements
for vehicles, including medium-duty and
heavy-duty trucks, according to the White
House. The mandates are a centerpiece of
Biden’s climate plans and mark his admin-
istration’s first major effort to use regula-
tion to stem planet-warming greenhouse
gases. Federal agencies are developing
additional rules targeting methane emis-
sions from oil wells and carbon dioxide

charging stations plan boosting
needed, say domesticjobs and
carmakers supply chain

releases from power plants, after the
Trump administration relaxed require-
ments. Automakers say they are counting
on the government’s help to meet the new
vehicle goals, even as some environmen-
talists said they were not tough enough to
confront ecological distress in the form o
droughts, forest fires and melting arctic
ice. The transportation industry accounts
for the largest share of US greenhotise gas
emissions, according to data from’ the
Environmental Protection Agency.

‘A Dramatic Shift’

“This represents a dramatic shift from the
US market today that can be achieved only
with the timely deployment of the full suite
of electrification policies committed to by
the administration,” Ford Motor Co.,
General Motors Co. and Stellantis NV said

hyalf 012030 sales

US trade deficit
jumpstorecord high
InJuneonstrong
importgrowth
The US trade deficit surged to a record
high in June as efforts by business to
rebuild inventories to meet robust
consumer spending drew in more
imports. The Commerce Department
said on Thursday that the trade gap
increased 6.7 per cent to $75.7 billion
inJune, an all-time high. Economists
polled by Reuters had forecast a
$74.1 billion deficit.
Goods imports rose 1.8 per cent
10 $239.1billion, also a record high.
Exports of goods gained 0.2 per
centto §145.9 billion in June, an all~
time high. REUTERS

in a joint statement. “Our recent product, . |
technology, and investment announce-

f ments highlight our collective commit-

ment to be leaders in the US transition to
electric vehicles.” ; i
UAW President Ray Curry said in a
statement released by the White House
that the effort is needed to “build the |
vehicles of the future.” Electric vehicles i
represented only 2 per cent of passenger-
car sales in 2020, according to an analysis
by BloombergNEF. “We are falling behind
China and Europe as manufacturers pour |
billions into growing their markets ¢
and expanding their manufacturing,”
Curry said. BLOOMBERG |
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Great Wall Motor set to shift some India
investment to Brazil after approval delays

Move follows increased scrutiny on
Chinese investments after border row

REUTERS
New Delhi/Beijing, August 11 3
GreatWall Motor has decided to
re-allocate to Brazil a portion of
its Stbillion investment in In-
dia, as a year-long delay in win-
ninggovernmentapprovalsun-
nerved the Chinese auto maker,
three sources told Reuters.
The re-allocation, wtpch
could range up to $300 mjlhon,
comes as the sources said .tpe
maker of popular sport.-utlhty
vehicles (SUVs) and pick-ups
was close to acquiring a fprrqer
Daimler plant in Brazil to build
cars. Great Wall has also tasked

James Yang, its India president

sincelastyear, with thg Tespons-
ibility of assisting with opera-

tions in the Latin American na-
tion, said the sources, who have
direct knowledge of theé matter.
“Brazil is almost a done deal
it did not make sense to
]a<23p the funds blocked for In-
dia,” said one of the sources.
Great Wall's move is a fallout
of India’s decision in Apri} 2020
to more closely scrutinise in-
vestments' from China, the
sources said, as part of a crack-
down that followed a bor(_ier
clash between the two Asian
iants.
glaTwo months ago, amid the
fanfare of India’s biennial car
" show, Great Wall said it would
invest $1 billion to build cars
there by buying a former Gen-

eral Motors (GM) factory, as well
as making batteries and car
parts. Two of the sources said
the

. re-allocated funds,
budgeted by Great Wall for In-
dia since 2020, would mainly
have been used to buy GM's fact-
ory, a cost that sources had
earlier put at about $300
illion.

m]éreat Wall declined to com-
ment. The Indian government
did notimmediately reply toan
e-mail seekingcomment.

Delayed approvals ;

The step highlights growing
nervousness and impatience
among Chinese investor§, who.
have seen roughly 150 invest-
ment proposals worth more
thafi $2 billion held up by In-
dia’s slow approvals process, ac-
cording to industry estimates. /
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Mumbai: The RBI on Friday
kept key interest rates un-
changed and themonetary po-
licy committee (MPC) vowed
to persist with an easy stance
as long as necessary to revive
and sustain growth and conti-
nue to mitigate the impact of
Covid on the economy.

The decided to keep the po-
licyreporate(therateatwhich
the RBI lends money to com-
mercial banks) unchanged at
4%.Italsoretained the GDPfo-
recast for FY22 at 9.5%, while
raising the inflation forecast
10 5.7%, stating that it expects
the pressure to ease on the pri-
ces front with the arrival of
thekharif cropand the impact
of the supply side measures.
This is the seventh consecuti-
ve meeting when the RBI has
keptratesunchanged.

“The outlook for aggrega-
te demand is improving, but
theunderlying conditions are
still weak. Aggregate supply
is also lagging below pre-pan-
demic levels. While several
steps have been taken to ease
supply constraints, more ne-
eds to be done.The recent in-
flationary pressures are evo-
king concerns; but the cur-

PRESS REPORTS
ON
ECONOMY

Times of India 7t August 2021

RBI sees inflation rising but
holds rates to fuel growth

Retains FY22 GDP Forecast At 9.5% | One MPC Member Dissents

Consumers Optimistic About Future: Survey
Consumer Confidence One year ahead expectations
o Indices compared with current situation
Future o g
May | July fo
expectations 2021 | 2021 | Shange
Economic
Situation | 183 | 48 4
Employment | -13.0 | 0.9 4
Price level | -64.3 | -595 | 4
Income | 27.0 | 306 | 4
Spending | 50.9 | 528 | 4
Consumer
Confidence | 96.4 | 1040 | 4
Index
B f Negative f Positive
A m o meo oo oo~ Sentiments with sentiments with
ErSoccs>cascs>N  signofimpr sign of impr
§§n3§xxg—~3§§§;§g—=‘- compared to last comparedptolast
Source: RBI round round
rent assessment is that these = nurture the nascent and hesi-
pressures are transitory and = tantrecovery;” said Das.
largely driven by adverse The implication for borro-

supply side factors,” RBI go-
vernor ShaktikantDassaid in
hispolicy statement.

“The conduct of monetary
policy during the pandemic
has been geared to maintain
congenial financial conditions
that nurture and rejuvenate
growth. At this stage, therefo-
re, continued policy support
from all sides—fiscal, moneta-
ryandsectoral —isrequired to

wers is that there is not much
scopefor interest rates to come
down, barring some pass-thro-
ugh of earlier cuts by lenders.
The RBI has cut the repo rate
by 250 basis points (100bps = 1
percentage point) since Febru-
ary 2019 and banks have re-
sponded with a 217bps cumula-
tive decline in their weighted
averagelendingrate.

Das said that the country

was in a much better position
thanitwasinJune 2021 butad-
vised caution. “The need of
the hour is not to drop our gu-
ard and to remain vigilant
against any possibility of a
third wave, especially in the
background of rising infec-
tions in certain parts of the
country;” he said.

Announcing the MPC de-
cision, Das said that members
were unanimous on retaining
the repo rate at 4%. However,
onemember, JR Varma, voted
against the proposal to conti-
nuewiththe ‘accommodative’
stance. “The decision of kee-
ping the repo rate unchanged
along with maintaining of ac-
commodative stance is on ex-
pectedlinesaslow-interestra-
tesare critical to an economic
revival,” said S S Mallikarju-
na Rao, MD & CEO, Punjab
National Bank.

Das said that the new vari-
able rate reverse repo, which
could soak up a large part of
liquidity was notareversal of
the accommodative phase. He
said that the policy had to be
nuanced as it had to address
conflicting objectives. On the
action against Mastercard,
Das said that it was to ensure :
compliance with RBI normsa./fs




SHREYA NANDI
New Delhi, 6 August

rime Minister.Narendra -

Modi on Friday spelt

out a strategy to boost
export of goods from India, a
move aimed at lifting a sag-
ging economy amid the out-
break of Covid.

Interacting with the heads
of Indian Missions abroad and
stakeholders of trade and
commerce virtually, Modi
pointed out four factors that
are very important for accel-
erating outward shipments
from India.

These include increasing
domestic ufacturing,
ironing out problems of trans-
port, logistics, need for the
Centre and state governments
to walk shoulder to shoulder
with the exporters and
expanding the international
market for Indian products.

The largeridea of the inter-
action aimed at encouraging
stakeholders towards expand-

ing India’s export potential

Business Standard 7th August 2021

'PM unveils plan to boost exports

Says India needs a seamless, high-quality supply chain and low-cost Ioglstlcs to expand exports

“Considering | “Our exporters doing
thesize of our | businessin different
economy, our = | countries know very well
potential, the ‘how big the impact of
base of our stability is. The decision
manufacturing | taken by India to get rid
and service of retrospective taxation
industry, ithas | shows our commitment,
the potentialto | shows consistency in
grow a lot” policies”

and utilising the local capa-
bilities to fulfil gtobal
demand.

Towards this, the Prime
Minister said there is a need
for diversification -of India’s
export basket as well as iden-

tification of new produects that

can be exported and relevant
markets for such items and
prepare_strategies. for that.

.Currently, India’s export bas-

ket has been dominated by
products like engineering
goods, petroleum products,
gems and jewellery and phar-
maceuticals.

~NARENDRA MODI, Prime Minister

“At present our exports are

about 20 per cent of the GDP.
Considering the size of our
economy, our potential and
the base of our manufacturing
and services industry, it has
the potential to grow a lot
Modisaid.

Robust exports can boost
economic _growth at a time
when private consumption as

well as investment have been

tepid due to the disruption
caused by the pandemic.

The interaction comes ata
time when the Centre has set

a target of $400 billion worth

of merchandise exports in the
current fiscal. India has met
nearly athird of its annual tar-
get in the first four months of
2021-22.

Over the last nine years,
merchandise exports from
India have hovered around
$260-330 billion, with the high-
est ever being $330 billion in
2018-19. July saw the highest
ever merchandise exports at
$35.17 billion. The government
has set up a target of $1 trillion
in 202728 for merchandise
exports and $500  billion

(exports) in the next two years.
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"Modi launches e-RUPI to
give DBT benefits a fillip

ANUP ROY
Mumbai, 2 August

The govemment had ear-
lier said that targets have
been disaggregated via:
regions and countries, com-
modity groups, and export
promotion councils.

Ambassadors and high
commissioners have also
been given targets for their
territory, breaking it up into
various commodity groups.
The government is also work-
ing out detailed strategies for
trade deals, promoting dis-
tricts as export hubs, import
monitoring and using market
intelligence for exporters.

“It is time for a new jour-
ney with new goals for Brand
India. This is the time for us
to establish a new identity of
quality and reliability. We
have to see that there is a nat-
ural demand for high value-
added products from Indiain °
every nook and corner of the
world,” he said.

Besides, the Centre and
states are also trying to
reduce regulatory burden for

exporters. %

Monday launched a digital direct

benefit transfer (DBT) platform
called e-RUPL It aims at making sure that
the money transferred by a user, in this
case the government, is used exactly for
the purpose it is intended to.

PM Modi termed the e-RUPI a “big
reform”, in line with the launch of BHIM-
UPI payment system in December 2016.

The UPI system has changed the pay-
ment landscape in India and become the
preferred mode of payment in many cases.
InJuly alone, UPI registered 3 billion trans-
actions, worth over 36 trillion.

The e-RUPI is a one-time voucher pay-
ment mechanism developed by the
National Payments Corporation of India
(NPCI). It will be used to connect directly
with beneficiaries of the DBT schemes.

To start with, e-RUPI has been
launched to transfer benefit schemes of
the ministry of health.

Instead of crediting the DBT amount
directly to the beneficiary bank account,
through the e-RUPI, an equivalent
amount voucher will be sent directly to
the beneficiary’s mobile phone in the
form of an SMS string, or a QR code. ,

The beneficiary will have to show the
SMS or QR code to specific centres where
it can be redeemed with a code delivered
to the same mobile number.

It will be targeted for a specific purpose

Prime Minister Narendra Modi on

Whatise-RuP?  [RUCHIENRIIOE Where can the e-
- Adigitalvoucher : RUPI be used?
developed by the National For now, only forschemes
Payments Corporation of related to the Ministry of
India(NPC)willbe « Health. Soon, itshould be
transferred directlyto the used widely for other DBT
mobile phone as an SMS schemes of the
stringor QR code. e~RUPI government. However,
userswillbeableto the private sector can also
redeem thevouchersat useitto sponsor welfare
the merchants accepting - schemes.
UPI e-Prepaid Vouchers.. I ,t Ite : ﬁV
. itan alternative

How does it s tf) UPR
work? i ;

. thescan, the beneficiary o, putitis derived from
The beneficiary registered = getsa code on the same UPland uses NPCI
fordirectbenefittransfer ~ numberwhere he/she infrastructure to work. For
(DBT), registered withthe received the original SMS now, e-RUP} is used for
govtusingAadhar, getsan  orQRthatneedtobe DBTschemesinatargeted
SMS/QR code. Letussayfor  shared with the official at manner, in orderto stop
vaccination purposes. The  the health centre for misuse of funds. Itis nota
person can show the redeeming the amount, standalone payment
SMS/QR code atthe and the beneficiary can go system but UPIfora
vaccination centre. After forthe vaccination.

and cannot be used for any other thing.
For example, if the e-RUPI has been sent
to the beneficiary to avail vaccination, it
can be used at the vaccination centre only.
This would ensure that the “money is uti-
lised for the same purpose it is given for,”
Modi said while inaugurating the facility.

Earlier, as the benefit amount used to
get directly credited to the account of the

specificpurpose.

beneficiary, it was possible to withdraw
and use it for, say, consumption purposes.
With the new transfer scheme, that can be
plugged.

However, it is not clear yet what
happens to beneficiaries who do not even
have a basic mobile phone. In such cases,
the DBT scheme may continue for some
more time, said a banker. /
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“ Sebi looks to do away
W1th promoter concept

 Board Gives Nod To Shift To ‘Person In Control’
From ‘Promoter’ As New Age Cos Get Listed

Times NEws NETWORK

Mumbai: With the definition
of a promoter undergoing a
change as a large number of
private equity and venture
fund-led companies are getting
listed on the bourses, Sebi has
decided to do away with this
traditional concept.

The Sebi board on Friday
gave itsnod to start the process
of changing the concept of ‘pro-
moters’to ‘person in control’ or
‘controlling shareholders’ and
asked theregulator topreparea
road map in consultation with
their counterparts. “In recent
years, number of businesses
andnew age companies with di-
versified shareholding and pro-

fessional management that are

cominginto thehstedspaoeare
nonfamily owned and/or do
not have a distinctly identifiab-
le promoter group,” Sebi said.
{ For instance, in the recently
listed Zomato, therearenoiden-
© tifiable promoters, NSE data
: showed. Its early backers like
. InfoEdgeand Alipay (anarmof
: Alibaba of China), Deepinder
: Goyal, the founder as well as
: Uber BV, that sold its food deli-
i very business to it recently; are
: all listed as public sharehol-
;  ders, Traditionally; most of the
¢ bluechips like Reliance Indu-
: stries, TCS, HDFC Bank and se-
: veral others have promoters.

ICICIBank, ITCand L&T.

The board also decided to
halve the 20% lock-in of pro-
moter holding in newly listed
companies to 18 months from
three years and for non-pro-
moters for six months from
oneyear. These will be subject
to some conditions relating to
use of funds raised through
theIPO, Sebisaid.

holdings is a forward-looking
step. “Private equity investors
will welcome the reduction of
the post-IPO lock-in period as
they can get a timely exit”
Anand Lakra, partner, J Sagar
Associates, said. According to
Parekh, this decision also has
thepotentialtoincreaseliquidi-
ty in the market, “as more sha-
res become available for tra-

POST-IPO 20% STAKE LOCK-IN RULE TO BE EASED

> Sebi board on Friday decided

promoter holding in newly listed
cos to 18 months, and to six
months for non-promoters
> The board also gave

the go-ahead to change

the oonoept of ‘promotets

to ‘person in control’, and asked

to halve the lock-in period 0f 20% | Sebi to prepare a road map for it

> In Zomato there are no
identifiable promoters. Its early
y 9 backers like Info Edge and
Alipay, founder Deepinder

Industry experts say both
the decisions are to keep mar-
ket regulations in tune with
the emerging shareholding
scenario in the country. Accor-
ding to Sandeep Parekh, a se-
curities lawyer and former ex-
ecutive director with Sebi, the
concept of promoter is a rigid
one with “almost no interna-
tional parallel”. “Sebi’s deci-
sion to move to the concept of
‘person in control’ isamorere-
alistic, fluid and accurate por-
trayal of who actually controls
the company;” Parekh said.

Securities lawyers also feel
that the reduction in lock-in of

ding”. Lakra also feels that Sebi
could use this opportunity —
the move to change from pro-
moter to person-in-control—to
re-consider the definition of
control itself. To facilitate the
government’s ‘ease of doingbu-
siness’ objective, Sebi on Friday
also scrapped the requirement
of disclosing post-facto nod for
acquisitions between 2-5% sha-
reholding in market infrastruc-
ture institutions. “The stock ex-
changes, clearing corporations
and depositories shall put in
place appropriate mechanism
to ensure compliance with fit
and proper criteria,” Sebi said. /
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(limate alert: Manufacturing
firms list their green goals

Environmentalists say itis time for a more calibrated strategy

SHALLY SETH MOHILE, SHREYA JAI & ADITI DIVEKAR
Mumbai/New Delhi, 10 August

anufacturing companies in India,
particularly the ones that are energy
intensive and score poorly on overall
sensitivity to the environment, will need to have
a much more explicit, calibrated and well-
planned strategy to achieve carbon neutrality
andcutgreenhousegasemmons, environmen-
. talistssay.

The comments come against the backdrop
ofthe United Nations’ Intergovernmental Panel
on Climate Change (IPCC) report, which warns
of extreme climate occurrences and their irre-
versible nature.

Top officials at manufacturing firms claim
they are already working on green goals. “We
have made many commitments in the past,
including carbon neutrality. But we now have
10 specific ESG (Environment, Governance, and
Social) targets. Seven out of these are for the
environment,” said Amit Sinha, president-
Group Strategy at Mahindra and Mahindra, who
also heads the group’s sustainability mandate.
These, he says, include targets on energy pro-
ductivity, use of renewable energy, sending zero
waste to landfills (hope to achieve by 2022), 50
per cent water recyclability (achieved last year)
and tree plantation.

Tata Power was the first power company to
declare a net-zero target for itself. It will make
no new investment in the thermal power sector;
and focus solely on expansion in renewable

energy. “We took a stand last year and will not
make any new investment in coal ourselves or
through our platform Resurgent. We will be net-
zero carbon by 2050,” Praveer Sinha, Tata Power
managing director, said in an earlier interaction
with Business Standard. Tata Power currently
has 2,667 MW renewable capacity and 1,300 MW
is under implementation. It is looking to com-
mission 1,000 MW this year.
“By the end of FY22, we will have more than
40 per cent coming from renewables,” Sinha
had said. The company plansto add nearly 2GW
of new generation capacity through hybrid mod-
els like solar and wind, and solar and storage.
NTPC Limited, India's largest power gener-
atorand a thermal power giant, recently decided
toadd 60 GW of renewable energy capacity con-
sisting of solar and wind power by 2032. This is
equivalent to NTPC's cumulative installed cap-
acity currently. The company’s generation back-
“boneis coal, which is a reason it has not declared
any net-zerotarget. It is looking to blend renew-

able with its existing thermal power at some lo-
cations. NTPC plans to retire existing coal-fired
plants before that timeline, or hive them off.

Meanwhile, executives at JSW Energy said
the company will not add any more thermal
capacity and will focus on renewables. JSW
Energy plans to expand its current renewable
energy capacity of 4.6 GWto 10 GW by FY25and
t020 GW by FY30.

Anumita Roychowdhury, executive director
of research and advocacy at think-tank Centre
for Science and Environment, points out that
the “manufacturing sector will definitely require
avery strong decarbonisation strategy, specially
the energy-intensive ones like automobile,
cement, steel and power. It needs to be backed
by clear targets and mandates and a technology
roadmap so that it gets aligned with reducing
absolute emissions.”

A spokesperson of Ambuja Cements said it
is progressing on its Sustainable Development
Plan 2030, with a sharper focus on climate and
energy. By 2030, it aims to reduce CO2 emissions
and targets to reuse 13.5 million tonnes of waste
and be 13 times water positive. An ITC spokes-
person said the company is pursuing a low car-
bon growth strategy through extensive de-car-
bonisation programmes across its value chain.
Over 41 per cent of ITC’s total energy require-
ments are met from renewable sources such as
biomass, wind and solar, she said. By 2030, it
plansto reduce specific energy consumption by
30 per cent and specific greenhouse gas emission
50 per cent as compared to 2018-19 baseline.
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Mumbai: Rising incidents of ex-
tortion and violence in Auranga-
bad, Maharashtra’s third largest
industrial cluster after Navi Mum-
baiandPune, hasforced several in-
dustries to threaten that they
would reconsider setting up new
unitsinthestateunlessthelawand
order situation was quickly
brought under control.

Businesses in Aurangabad have
been complaining of harassment
and violence for long, but the latest
trigger came after the CEO of Bho-
gale Automotive, Nityanand Bho-
gale, was beaten up by 15-20 people
on August 8. The incident sent
shock waves in Aurangabad. Ni-
tyanand is the brother of well-
known entrepreneur Ram Bho-
gale, the chairman of Bhogale
Group, and a former director of
Nirlep.

“All of us have been trying to get
new investments here. However,
who would want to set up new units

if there is already so much of nui-
sance happening?” asked Ram Bho-
gale when ET reached out to him.

Bhogale said business houses
were facing extortion and violence
in Aurangabad by people who
claim to be connected to social, po-
litical and labour outfits. Lately
these outfits have become quite
brazen.

“Fifteen to 20 people have beaten
up my brother after barging into
the company premises. They were
so brazen that they did this act de-
spite knowing that the CCTV
would record the entire incident,”

‘Industries Face Lawlessness in
Aurangabad, Petltlon Maha Govt

said Bhogale. The arsonists
claimed to be from a political outfit
and wereangry after a worker from
the company was delegated to a dif-
ferent workstation.

The violence in Bhogale Automo-
tive is not an isolated incident. A
day earlier, the HR manager of
Shri Ganesh Coating was beaten
up so badly by unknown men that
he suffered a dislocated shoulder.

Shivprasad Jaju, president of the
Chamber of Marathwada Indus-
tries and Agriculture, that took up
the current incident with the state
government, said business houses
need tobe protected from extortion
and violence. “We are currently
asking all our industries to report
all incidents of extortion and vio-
lence they have faced. We would
submit these complaints to the
state government,” said Jaju.

In September last year, Shashank
Mahajanandhisfather Bharat Ma-
hajan, whorun BR Precision at Wa-
luj in Aurangabad, were beaten up
with iron rods a group of 10-15 peo-
ple whobarged into their company
premises and beat them up.




