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Business Line 17t July 2021

‘Manufacturers, experts bullish on segment
“despite threat of a third Covid wave

- .G BALACHANDAR

b Chennai, July 16

If there’s a SUV product in a
- passenger vehicle (PV). com-
pany’s _ portfolio, then the
probability of it getting in-
~-cluded in the customers ‘de-
cision bucket'is high. The SUV
'segment is turning out to be a
lifeline for PV makers with a

_positive growth outlook this

fiscal as the economy and in-

dustries limp back to nor-
malcy amid the pandemic.

The SUV segment will con-

. tinue to buck the market

trend on the back of robust de-

mand. The segment has been

clocking monthly, volumes,of

_ more than a lakh units for the
- past several months’ (except
lockdown-hit May 2021) and
. the trend is expected to stay or
even gétbetter.
Multiple factors aid the
" growth of SUVs — increasing
need for personal mobility,
- shift in buyers' preference
from sedans to SUVs and
strong order book of vehicle

makers will keep the SUV sales

momentum intact for several -

months.

Market analysts indicate
that the current SUV order
book could last up to festival
season and beyond. But, con-
tinuing  challenges  in
sourcing  semi-conductor
parts may delay the delivery of
vehicles. If there are no major
Jockdowns, the order book is
likely to be strong.

Pending orders
Companies such as Maruti, Hy-
undai, Kia, Mahindra, Tata,

' Toyota, Renault and Nissan

have strong pending orders
for their SUVs, particularly-for
their  recently launched
products. { 1

Market leader Maruti Su-
zuki has more than 70,000
pending customer orders for
its UVs (including SUVs and
MPVs).

“The UV segment is indeed
witnessing a lot of customer
interest over the last few years.

Increasing need for personal mobility and shiftin buyers’

preference will keep the sales momentum intact

Many OEMs have introduced
many new offerings in this
segment keeping it vibrant
and engaging. We are confid-
ent that this segment will con-
tinue to garner customer in-
terest,” Shashank Srivastava,
Senior Executive Director, Mar-
keting and Sales, Maruti Su-
zuki  India’ Ltd, told
BusinessLine.

Maruti sold nearly 230,000
UVs (SUVs & MPVs) in FY21,
while its total UV volumes
stood at more than 60,000
units during April-june 2021
period. Vitara Brezza, despite
being available only in petrol,

holds oneifth of market
share in the entry SUV seg-
ment. Ertiga and XL6 together
hold 70 per cent of the MPV
segment. -

“Since the emergence of the
SUV segment, its growth tra-
jectory has become more or
less immune to external
factors which normally affect
any other car segment or for
that matter any other con-
sumer product. We don’t ex-

pect this segment to slow

down anytime soon. SUV-body
type has become the most
popular type in any price seg-
ment, be it the sub-4 metre or

Business Line 315t July 2021

"FY21 the most challenging year
‘to date; Tata Motors’ Chairman

A year marked by
muted demand,
disruption in output,
supply chain

AYUSHI KAR

Mumbai, july 30

With muted consumer de-
mand and disruption in pro-
duction, supply chain, and re-
tail networks, fiscal year
202021 has been amongst the
most challenging to date, ac-
cording to N Chandrasekaran,

hairman of Tata Motors.

the impact of the pan-
demic recedes globally with
more people getting vaccin-
ated, we expect demand to re-
main strong with consumer
preferences shifting further to-
wards personal mobility. The
supply situation however is ex-

pected to be adversely im-

1 for the next few months

disruptions from

ckdowns in India

luctor shortages

¢ for the auto ip-

12020 quarter was hit by the

‘pending  customer orders

N Chandrasekaran, Chairman

dustry globally which Wail.take
time to work through. This wilk

impact production volumes,

sales, cash flows and margins,”
Chandrasekaran said at the
Tata Motors Annual General
Meeting on Friday,

“We expect the situation will
start to improve in the second
half of FY22 even as the broader
underlying structural capacity

issuesresolve with newcapacit-

ies coming online over the next
1218 months. Some level of
shomges will therefore con-
tinue through to the end of the
yearand beyond,” he added.
Tata Motors saw an overall
decline in volumes by 103 per
€ent to 903,000 units, and a de-
cline inrevenue of 4 percent to

India business

In India business, PVs recorded
the highest annual sales in
eight years, with its market
share now touching double di-
gits. Chandrasekaran attrib-
uted this to a preference for

%25 lakh crore during FY21. Des-
pite an overall con-
traction of 6. per cent, India
business grew by 2 per cent in
volumes and 7 per cent by rev-
enues led by the PV segmen
Tata Motors improved its
margins by 260 bps to ¥6471
crore, while its India business
improved its EBIT margin by
370 bps.

'SUV boom to continue on strong order books

. the mid or large car seg-

ments,” said Suraj Ghosh, As-
sociate Director, Powertrain &
Compliance Forecasts, South
Asia, THS Markit.

UV sales

During Q1 of this fiscal, total
UV sales (including SUVs, MPVs
and MUVs) stood at 286,092
units compared with 224,224
unitsinJune 2019 period (June .

first wave). Share of SUVs in
total PV sales (excluding vans)
increased to 46 per cent now,
from 33 per cent in Q1 of FY20.

“While there have been
good ‘enquiries and healthy

after the lifting of lockdown, it
is difficult to predict the surge
and its likely impact this fiscal.
We believe that the pace of vac-
cination has been picking up
and will play a major role in
spurring consumer senti-
ments. We anticipate SUV sales
to be better in the coming
months, provided that the
pandemic ~ does not pose
newer challenges,” said a
spokesperson for Toyota Kir-
loskar Motor.
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‘Tesla Sops
Call Upsets
Local Auto
Companies

Firms feel incentivising
fully-builtimported EVs
will be contrary to
localisation policy

Sharmistha.Mukherjee
@timesgroup.com

New Delhi: Indian automakers have - :

raised concerns about Tesla seeking
tax concessions on fully-built impor-
tedelectric vehicles (EV)ahead of the-
irlocallaunch.

The world’s most valued car compa-

ny would, however, consider building

afactoryinthecountryif itsucceeded

with imported models, chief executi- -

ve Elon Musk said.
Leading automakers said that at a ti-

‘me when New Delhi has .outlined

stringent localisation norms for EVs,

mcludmg advanced chemistry cells, it

will be a striking devia-
tion if another manu-
facturer gets duty bene-
fits on the entire vehi-

cle, including tyres and :

seats.

Atpresent, “The government has

e

Indiaimposes put very high threshold -

100%import  conditions in most EV-
dutyoncars sthemes for local con-
with cost, tent and the industry is
insurance, . stretching and making-
frellght (CIF)  investments to meet
valueover  these ” the Society of In-
$40,000,and ;) Aytomobile Manu-
o erse facturers (SIAM) told
below that ‘ET inresponse to its qu-

eries. “The government
wants industry to achieve 60% locali-
sation for the advanced chemistry
cell, which is part of the battery. It will

-be a major concern that some manu-
facturers have to localise 60% of the
cell, but others get import duty reduc-
tions on the wholecar.”

SIAM represents allmajor automoti-
ve companies, including the locally-
listed Maruti Suzuki, Tatafotors and
Mahindra & Mahindra.

4.

The Times of India 20t July 2021

Chlp Shortage to Keep Car
Dehvery in the Slow Lane

Nehal.Chaliawala
@timesgroup.com

Mumbai: The long waiting pe-
riods for popular cars may rema-
inanorm well into 2022 as the se-
miconductor shortagefortheau-
tomotive industry causing these
delays won’t be resolved any ti-
mesoon, said some of thelargest
chipmakersand analysts.

Chipmakers globally are wor-
kingovertimeand investinginad-
ditional capacities to bridge the
current shortfall, But new plants
take time to become operational
and it could take as long as two ye-
ars before supply can match the
current demand levels.

“Thedemand shortageis unlik-
ely to resolve in the short-term,”
Vinay Raghunath, partner and
automotive sector leader at EY
Indiatold ET.

“Semiconductor manufactu
ring is a globally intertwined
ecosystem, which makes the
supply chain vulnerable to ma-
croeconomics, geopolitics and
natural blips.”

India completely relies on im-
portsforits semiconductorneeds.
Most of the world’s chip produc-
tion is concentrated in Taiwan
and countries across the world
arelobbying for their automakers
tobe putatthefront of the queue.

Several auto industry executi-
ves have said in public and priva-

tefora thattheir procurement te-
ams were tracking the supply
chain on almost a daily basis not
just for themselves but their di-
rectand indirect vendors too.
“We have worked on alternati-
ves and spot-buying. I think we
are in a reasonable level of cont-
rol for this quarter at least; can't
say beyond this quarter,” Shai-
lesh Chandra, the president of
Tata Motors’ passenger vehicles

IMPORT DEPENDENCE
Indiarelies
onimports
forallits

semiconductor needs

business unit said. “The situa-
tion remains a bit precarious.
Our impact is going to be within
thelimits of what we imagine.”

Earlier this month, the stock of
Tata Motors touched its lower cir-
cuit of 10% after its British subsi-
diary Jaguar Land Roversaid that
its production during the ongoing
quarter could be lower by 50%
than what was planned due to se-
miconductor shortage.

If oneis in the market fora less-
popular or an affordable car
chances are the wait periods wo-
uld be even longer as automa- .
kers divert the semiconductors
available towards the more po-
pular and high-margin models.

“The company will continue to
prioritise production of higher
margin vehicles for the chip
supply available as well as make
chip and product specification
changes where possible to redu-
ce the impact,” Jaguar Land Ro-
versaid ina press statement.

JLR said that the situation may
improve in the second half of
this financial year but it will be
completely resolved only over
the next12-18months, something
which chipmakers concur with.

Taiwan Semiconductor Manu-
facturing Company told Bloom-
berglast week that it worked “dy-
namically with other customers
to reallocate our wafer capacity
to support the worldwide auto-
motive industry.”
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()la, a strong contender for usmg Ford factory Sources

:Ofﬁuals visit Ford
~‘Chennai factory to
- evaluate feasibility
“'for contract

- manufacturing of
its electric cars

SRONENDRA SINGH

New Delhi, July 15

Ola is the latest contender to
visit the Ford India factory in
Tamil Nadu for contract man-
. ufacturing of its yet to be
. launched electric cars.

© According to various
_‘sources in the industry, senior
"“officials of Ola have visited

Ford’s factory in Maraimalai
Nagar, near Chennai, recently,
to evaluate the feasibility of
manufacturing its products.

“Nothing  is
yet...they (Ola) are exploring
the idea right now. Ola may
even acquire the plantas they
have a lot of funds right now
and acquiring makes more
sense than contract manufac-
turing,” a source in the know
told BusinessLine.

Olain the picture

Ford’s Figo Aspire was ready
as an electric car,-but due to
the break- u‘é)ﬂﬁvl ahindra,
they no more can produce EVs
from there and Ola may util-

finalised

Olais already building its
- ‘Futurefactory’ in Chennai

ise -that shopfloor, ‘said ;an- * powertrains for Ranger (pick-

other source.

Recently, many companies
including MG Motor India,
Citroen India, Changan and
Great Wall Motor had also vis-
ited Ford’s plants in Chennai
and Sanand (Gujarat) to eval-
uate the possibilities of pur-

chase or contract manufac-
turing, the sources said.
When contacted a Ford In-
dia spokesperson said, “We
don’t comment on market
speculations  and ' remain
committed to serving our cus-
tomers. India is an important
market for us, with more than
16,000 employees, as well as
bemg a source of our global

up truck on same platform as
the Endeavour).”

“We are continuing to as-
sess our capital allocations in
India and expect to have an
answer on the way forward in
the second half of this year,”
he ‘added. Ola declined to

*

‘company has invested more

comment. Ola is already
building its ‘Futurefactory’ in
Chennai for its electric two-
wheeler.

BusinessLine on July 12 had
reported that Ford Motor is
looking for a new partner in
India, after its joint venture
with Mahindra & Mahindra
ended earlier this year.

Ford Motor, through its
subsidiary Ford India manu-
factures and assembles en-
gines in its two factories. The

than $1billion in each of these
plants. h

The Chennai factory manu-
facturers its SUVs EcoSport
and Endeavour. /

The Economic Times 16 July 2021
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chk Recovery may Keep Demand
for Super Luxury Cars in FastLane

Sharmistha.M@timesgroup.com

New Delhi: Demand for super
luxury cars-tagged upwards of 1
crore - in the local market are ex-
pected togrow in strongdouble di-
gitsin the ongoing calendar year
with businesses recovering on a
fastclip post the second wave.

With companies posting robust fi-
nancial earnings despite the out-
break of the coronavirus pande-
mic, debtlevels of companiesredu-
cing and stock markets booming,
industry captains, new-age entre-
preneurs, chiefs of small and medi-
um enterprises are going ahead
with high- > I

end vehicles purchases, senior ex-
ecutives of luxury car makers told
ET.Indiaadded onebillionaire eve-
ry 10 days in 2020. The country has
over 250 millionaires, according to
aHurun Researchreport.
“Corporate India has shown one
of the best ever results, in spite of
the pandemic, debt has come down
significantly for many of the com-
panies. Also if youlook at the stock
markets, which is a barometer of
future potential, the expectations
of results are still strong. So with
that sentiment behind, industry
captains, leaders, SMEs, they are
going ahead and purchasing luxu-
ry or super luxury cars without
much of hesitation,
which they used to
o have 1-2 years
back”,

confirmed Santosh Iyer, senior V-P
(sales and marketing) at Mercedes
BenzIndia.

The German luxury car maker,
which has seen sales of its AMG
range of performance cars treble
in the first half of the year, drove
in two more models — AMG E53
and AMG E 63S - priced at %1.02
crore and ¥1.70 crore respectively
(ex-showroom, India) Thursday.

With the country’s well-heeled
displayinganincreased propensi-
ty to spend post the pandemic, the
marketforsuperluxury carsisex-
pected to grow to 2,500-3,000 units
in 2021. Themarketfor superluxu-
ry carspriced, pre-Covid, waslitt-
leover1,000cars.

“Ithink people are now.able to see
how things will shape up. After the
first wave, there were a lot of inhi-
bitions, alotof doubts,alotof theo-
ries going around how things will
shape up post pandemic,. Thistime
(post the second wave) what we are
seeing is recovery is much faster”,
said Sharad Agarwal, head, Lam-
borghini India.

A
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next take-

delivered on e-bikes

\\ride. The rider pays on the

SHALLYSETHMOHILE % %
Mumbai, 27July

Inafew years from now, deliv-
ery executives of e-commerce
firms will be swapping the gas-
guzzling two-wheelers with
modest, low-speed, battery-
operated electric bikes (e-
bikes) to make deliveries
" quicker and quieter.

At least, that’s the plan
Amit Gupta, founder, Yulu
Bikes, is stitching up as he
seeks to offer an affordable
ride to close to a million-plus
gig workers employed by e-
commerce firms for home
delivery services, over the next
few years.

CHARGED UP

® The tech-base mobility service able, affordable last-
provider hasseen70% jumpinits mile mobility solu-

user base

® To deploy a model specifically to

suit gig workers' needs

® Bajaj Auto developing a low- plans to double it by
speed, third-generation -
for Yulu, to be ready nextyear - -, addition _to those

" Plansto double the number ofe-

ould getvour .

out order

basis of time used, but it aver-
agesto10 per kilometre (km).
The whole model, which ;.
allows users the flexibility to
pay as you use - leaving aside
the headache related to own-
ership, including maintenance
and equated monthly instal-
ment - fits in well with the
complex delivery and supply
chain mechanism of e-com- :
merce firms. 3
The technology-based
mobility service provider has
seen the number of monthly
active users increase to
170,000, from 100,000, in
February 2020, and business
grow 2.6x in the same petiod.
The four-year-old
start-up, which began
operations with a

view to offer sustain-

tions through its
e-bicycle, now boasts
of a 10,000-strong
fleet of e-bikes, and

bike the end ofthisyear.In

‘AuSmg the e-blkes for
short commutes, the

blkesto 20,000 by end 0f2621-22 demand from gig

Gupta said close to 80 per
cent of people in India don’t
have a driving licence and not
many can afford atwo-wheeler
since they don’t have the req-
uisite credit history: This is the
white space Yulu is targeting.
E “Yulu hasbeen very instru-

mental in creatinga livelihood
for the marginalised,” says
Gupta, adding the com-
pany has been abe to offer a
mobility solution that plugs
the last mile sustainably. The
user has to simply download
the Yulu application, locate its
e-bike, scan the quick
response code, and start the

' ,,_w ers hasbeen very
uraging.

- The company; in
Which Bajaj Auto has
18 per cent stake, is
now looking to deploy
a model Yulu DEX :
designed specifically ¢
tosuitthe needsofgig
workers. Bajaj is also
developinganew low- :
speed e-bike ground
up for personal users,
looking for a mobility :
solution for the last mile. Itis :
expected to be launched
sometime in 2021-22. Since it
entered the market in 2017,
Yulu has been importing kits
for the bike from China and
Bajaj has been assembling
them at its factory.

The government has been
doling out incentives and tax
exemptions for battery-oper-
ated vehicles. It is part of the
larger objective to reduce
dependence on fossil fuel and
cut carbon emissions. But
Yulu is not a beneficiary of
these incentives owing to the

low speed of e-bikes in its ﬂee%,




Tesla's Elon Musk has urged In-
dia to lower import duties on
electric vehicles even as the
iconic brand is set to be
launched in the country.

Musk in a tweet said, “We
want to do [launch EVs in India]
so, but import duties are the
highest in the world by far of
any large country! Moreover,
clean  energy vehicles are
treated the same as diesel or pet-
rol, which does not seem en-
tirely consistent with the cli-

PRESS REPORTS
ON
ELECTRIC VEHICLE

Business Line 25% July 2021

"Keen on India drive but high import
duty remains a roadblock: Musk

The electric carmaker aims to begin sales in the country this year

mate goals of India.” Tesla had
announced its plans to launch
in India in January. Since then
the company has hired key top
executives to look after local op-
erations.

Tariff relief
“But we are hopeful that there
will beatleasta temporary tariff
relief for electric vehicles. That
would be much appreciated,”
Musk said in another tweet.
Other luxury car makers in-
cluding Audi and Mercedes
have been asking for a lower tax
regime in India. “First you pay

Elon Musk

import duties (100 per cent)
thenyou pay GSTwhich is 48 per
centand then you have registra-
tion tax of another 15 per cent.
So,it’sduties on duties on duties
— multiple layers of ‘duties

which is keeping this sector
vety niche,” Balbir Singh Dhil-
lon, Head of Audi India, told
BusinessLine recently. That is
whyforthe last five-sixyears, the
luxury car market s stuckin the
range of 30,000-40,000 units a

. year, he said.

Former Managing Director of
Mahindra and Mahindra,
Pawan Goenka, came outin sup-
port of Musk's demand. “Tesla
wants areduction in the import
duty. I think the Government
should consider lowering 100
per cent slab to 60 per cent for
electric vehicles.”

Economic Times 27t July 2021

‘Govt Open to Sops if Tesla
Decides to Make inIndia’

Company has approached the government to seek reduced customs duty on its cars

Deepshikha.Sikarwar
@timesgroup.com

New Delhi: India is open to considering
lower import duty and other incentives
for Tesla if the company decided to ma-
nufacture its cars in the country, a se-
nior government official told ET.

Tesla has approached the government
toseekreduced customsduty onitscars,
reasoning that they should be treated as
electric vehicles and not luxury auto-
mobiles.

"We will be open to consider, especially
if they will set upamanufacturingplace
here," said the official, who did not want
to be identified. Any decision on this co-
unt will be sector specifi¢ and not for a
particular company. ‘

Electric vehicles and clean energy ha-
ve been among key focus areas for the
Narendra Modi government, which has
offered multiple incentives to encoura-
ge production of such automobiles in
the country.

The government is also in touch with
large global companies to set up manu-
facturing plants in the country. The go-
odsandservicestax(GST)onelectricve-

hicleshasbeen cutto5% from12% while
that on chargers and charging stations
for electric vehicles has been reduced to
5% from18%.

Additionally, under the FAME-India
scheme, incentives are provided on the
purchase of electric vehicles through
an upfront reduction in their price. In-
come tax deduction of
Rs 1.5 lakh on interest

- paid has alsobeen provi
m:;‘:{;eu':; ded on loans t{iken to
s purchase elgctrlc ve_hl-
dsuoeSUCt m" cles. There is no relief
for imported electric ve-

differentiate ;.05 though

between B
Sl ET had reported: last
d week that Tesla had so-
;‘: aturumn :n ught a 40% import duty
traditional on fully assqmbled elec-
fuels tric carsagainst the cur-

rent rate of 60% appli-
cable on those priced below $40,000 and
100% on those above that threshold. The
company has flagged this issue in a let-
ter to various government ministries
and departments.

The current import duty structure do-
es not differentiate between electric
carsand thosethatrunontraditionalfu-

els. Tesla CEO Elon Musk last week flag-
ged high import duties on EVslevied by
India.

"We wanttodoso, butimportdutiesare
thehighestin the world by far of anylar-
ge country!" he tweeted in reply to a qu-
estion on the India launch. "Moreover,
clean energy vehicles are treated the
same as diesel or petrol, which does not
seem entirely consistent with the clima-
tegoals of India. But we are hopeful that
there will be at least a temporary tariff
relief for electric vehicles. That would
be much appreciated."

About 1% of vehicles sold in India are
electric. /
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Ola’s

Aggarwal ‘strongly

disagrees’ with Musk’s call

Says must build
locally, not just
import vehicles

SANGEETHA CHENGAPPA
Bengaluru, July 27

In a strong comeback to Tesla
founder Elon Musk’s call for
lower duties on imported EVs,
and echoed also by Hyundai
MD S S Kim, Bhavish Aggarwal,
founder of Ola Electric, which s
building the world’s largest
two-wheeler factory in Tamil
Nadu, said he “strongly dis-
agrees with both (their
statements)”.

“Let us have confidence in
our ability to build indigen-
ously and also attract global
OEMs to build in India, not just
import.. We won't be the first
country to do so,” tweeted Ag-
garwal on Tuesday, giving an
early indication of the kind of
resistance Musk’s proposal
might receive from domestic
EVmanufacturers.

‘Highest’ duty

Last week, Tesla founder Elon
Musk said his company wants
tolaunch electric vehicles in In-
dia but said the import duties
are the highest by far for any
large country. “Moreover, clean
energy vehicles are treated the
same as diesel or petrol, which
does not seem entirely consist-
entwith the climate goals of In-
dia,” he had tweeted in re-

| sponse to a question about

launching Tesla cars in India.
Musk is hoping for tempor-

' ary tariff relief for electric

vehicles in India.. Echoing

Bhavish Aggarwal,
Founder, Ola Electric

Musk, Hyundai MD SS Kim said:
“Lower duties will help grow

. the EV market.” Incidentally,

Hyundai Motor Company and
Kia Motors are early investors
in OlaElectric. Hyundai hasalso
invested around $300 million
in Ola Cabs for a 4 per cent
stake.

‘Buildin India’
Echoing the sentiments of Ag-
garwal, Suhas Rajkumar,

Founder-CEO of Simple Energy,
aBengaluru-based electric two-
wheeler manufacturer, said
that ‘Build in India’ is the way
forward for the EVindustry. “Al-
though lowering the import
duty will welcome global play-
ers, the industry needs to take
our nation and talent to a
global standard which will be
possible by supporting ‘build
in India’ and not just reducing
the import duties,” he said.
Hero Electric and Ather Energy,
twootherlarge EVplayers, were
notavailable for comment.
India imposes 100 per cent
Customs duty on fully-built im-
ported cars with CIF (Cost, In-

surance and Freight) value
more than $40,000, and at 60
per cent on those costing less
than the amount.

Twitterati responded vocifer-
ously with, “why wud (sic) such,
a huge country (India) import
cars when it has the resources
to build one. It doesn’t make
sense.”

“If they believe in the India
story, they should invest here.
Can’tbe friends for benefits.”

“Import duties won’t be cut
down just to bring Tesla to In-
dia.”

However, some disagreed

with Aggarwal, tweeting, “It is
very obvious that you'll dis-
agree.. import duties should

definitely be reduced... Also,do- |

mestic capabilities need to be

built... but import duty reduc- |

tion will bring in foreign
brands and increase competi-
tion... Good for the consumer.”

Two weeks ago, when Ola l

Electric opened reservations
foritselectricscooter,Aggarwal
had said that “India has the op-

portunity and potential to be- |

come the world leader in EVs
and at Ola, we are proud to lead
this charge,” making hisaspira-
tions for Ola Electric clear.
Aggarwal's is investing
around 2,500 crore in Ola

Electric. Its ‘Futurefactory’, be- |

ing near Krishnagiri in Tamil

Nadu, is nearing completion.
Inawelcome move for thein-

dustry, the Government has cut

GST on electric vehicles from12

per cent to 5 per cent, and that
on chargers and charging sta-
tions from 18 per cent to 5 per
cent.

b, ~RC SR
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MCCIA lauds EV policy ponits
to improvements needed

Shiladitya.Pandit
@timesgroup.com

Pune: The Mahratta Cham-
ber of Commerce, Industry,
and Agriculture (MCCIA) has
commended the new electric
vehicles (EVs) policy announ-
ced by the state governmentin
anew comparative paper with
similar policies of other sta-
tes, but has also pointed out
unprovementsneeded especi-
ally with regard to develop-
mentof EVs.

The MCCIA paper compa-
red the state EV policy with
those announced by other sta-
tes such as Karnataka, Tamil
Nadu, and® Delhi, among
others, with policy proposals
for both supply and demand
: sideeconomics,suchasdirect

" ‘'subvention for buyers of EVs
as well as subsidies for manu-
facturers of EVs and allied
ancillaries and players in the
battery and charging market.

The pohcy mcludes mcentlves for

Vlcforreresentatlon |
AR =7

setting up chargmg facilities

Thepaperspecifically pra-
ised Maharashtra for propo-
sing to implement both supp-
ly and demand verticals, as
well as capping the number of
vehicles that can be incentivi-
sed, which can “nudge” com-
petition among both manu-
facturersandbuyers.

~ The policy also includes
incentives for setting up char-
ging facilities, with additio-
nal incentives to set them up
in rural and underdeveloped

areas of thestate. ¢
“A policy like this is requi-
red when there isamarketfai-
lure, and in the case of EVSs,
the market failed because of |
the costs involved, and so the |
state government had to step |
in and create this policy. The
policy of cappmg the number
of vehicles in each class will
also help in generating com- |
petition among manufactu- |
rers,” said Prashant Girbane, |
director-general, MCCIA.
/
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‘Munjal Family Pact Puts No Curbs
on Hero MotoCorp’s EV Biz Plans’

Source: Pact only restricts it from using conjunctlve term ‘Hero Electric’

Sharmistha.Mukherjee
@timesgroup.com

New Delhi: Differences

Hero MotoCorp has

() WayAhead i

.DO plans to launchiits first
tween two factions of the = EV'in Q4 of this fiscal

P
Munjal family; with a top source /8 \
close to the Pawan Munjal {{ / Hero MotoCorp oMotoCorpentitied
to manufacture and

seem to be brewing be-

branch saying the decade-old
‘Family Agreement’ of the Mun-
jalsdoes not place curbs on Hero
MotoCorp from selling electric
vehicles (EV), nor does it pre-
vent the two-wheeler maker
from using its trademarks in
other product segments.
Pawan Munjal’s nephew Naveen
Munjal(son of Vijay Munjal)whois
at the helm of Hero Electric—said

' hisfamilyhasexclusive ownership

rights of the brand ‘Hero’ for
ecofriendly products and his
businesses will take measures to
protect its rights on the use of the
brand ‘Hero’ onEVs.
“Contrarytotheimpression being
created, Hero MotoCorp is entitled
to manufacture and brand its EVs
as it wants. The family agreement
only restricts Hero MotoCorp from
using the conjunctive term ‘Hero
Electric’ for its products,” the

%ﬂ

brand its EVs as it

source-close
to the Pawan

on the condition
of anonymity. Ac-
cording to him, all
Hero MotoCorp

a dlfferent brand name (such as
Splendor; Passion, XPulse &
Xtreme), and similarly EVs will al-
sohaveadistinctnameand identity:

“As per the family pact of 2010, the
right to own and use the brand
name ‘Hero’ was given to the family
of Shri Brijmohan Lall Munjal.
Certain specific marks such as ‘He-
ro Electric’ & ‘Hero Eco’ were given

wants, says source

to the Vijay Munjal family for spe-
cificgoods,” said the source.

The pact leaves room for internal
competition among the various
family branches in various product
categories to pre-empt stagnation
and foster growth.

ThePawan Munjal-led Hero Moto-
Corpisthemarketleader inICE (In-
ternal Combustion Engine)-en-
abled motorcycles and scooters,
and has recently announced its fo-
ray into the EV segment. It has
formed a joint venture with Tai-
wan-based Gogoro Inc, an EV mak-
er and owner of the world’s largest
battery swapping network. /

4
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“Audi kickstarts EV _] ourney in Ind1a with e-tron SUVs

Luxury carmaker offers complementary
charging at dealershlps th rough 2021

HEMANI SHETH
Mumbai, July 22

German luxury “carmaker
Audi is expecting electric
cars to account for 15 per
cent of its total sales in India
by 2025, according to Balbir
Singh Dhillon, Head of Audi
India.

Audi, on Thursday, kicked
off its electric vehicle jour-
ney in India with the launch
of three new all-electric SUVs
under its e-tron range.

- “What we wish to achieve
by 2025 is 15 per cent of all
the cars that we'll be selling
in India will be electric cars,”
Dhillon said on the sidelines
of the launch.

“This is just the start of
Audi India’s electric journey
and you will hear from us
very, very shortly on our next

_ EV offering,” he said. “There

is a clear road map towards
sustainable mobility and as
Audi India, we are commit-
ted to developing an EV eco-
system. We have agreements
in place that cover aspects,
right from setting up char-
ging infrastructure to end-
of-life battery recycling. The

future is electric and Audi In: -

dia is ready for it,” he further
said.

Globally, Audi is aiming at
eventually becoming an elec-
tric car company. Starting
2026 onwards, the company
will only launch electric cars.

It will continue to sell cars

with Internal Combustion
Engines (ICE) till 2033, Dhil-
lon said. The three all-elec-
tric SUVs, e-tron 50, e-tron 55,
and e-tron Sportback 55 are

priced at ¥99.99 lakh, 116
crore, and <118 crore re-

spectively
ex- showroom)

(all

prices

K}

Charging facmties
Ini a bid to help ramp up the
charging infrastructure in
the country and to help ease
customers’ range anxiety,
Audi will offer a comple-
mentary wall box charger in
addition to the 11IkW port-
able charger that comes
with the car through 2021
Select Audi India dealerships
will be  equipped with ‘a
50kW DC fast charger.

Audi e-tron customers can

‘avail of complementary
charging at any Audi India
dealership through 2021 It
also plans td set up 100 char-
gers across the country in 75
key cities over the next few
months. Customers can find
all the charging stations

_compatible with the
‘myAudiconnect’ app and
plan intercity trips
accordingly.

Waiting period

Talking about the waiting
period for the cars, Dhillon
said, “We already have a cer-

tain number of cars brought .

into the country. So they will
be available immediately if a
customer wants to buy. But if
somebody wants to config-
ure the cars, it takes about
four to six months depend-
ing upon what kind of con-
figuration and some integra-
tion = because of the

semiconductors.” /
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State all set to make electric
vehicles a must for corporates

2030 Target HIGHLIGHTS OF POLICY

To Attain
New Normal

Somit.Sen@timesgroup.com

Mumbai: After the state unve-
iled its Electric Vehicle policy
2021 recently; it has now taken
upon itself the task to make
electric transport the new nor-
mal for corporates by 2030. It
has partnered with an initiati-
ve to boost corporate adoption
of electric vehicles.

“We already have over 110
companies globally that have
pledged 100% electric vehicles
for its fleet by 2030,” said Divya
Sharma, India Executive Di-
rector of Climate Group. “This
includes 11 India-headquarte-
red companies including Bo-

> Full waiver in road tax and
registration fees

» Rebate on property tax for
housing societies setting up
charging stations

will receive concessions enjoyed
by industries in remotest parts of
the state. Like, waiver in
electricity duty, low electricity
tariff, concession in land rates

> Electric vehicle manufacturers

The quantum of
Oe-vehicles among

10%"

new vehicle registrations by 2025

unce, BSES Rajdhani and Ya-
muna, Dalmia Cement, Flip-
kart, JSW Cement, Mindspace
Business Parks REIT, SBI,
Shuttl, Wipro and Zomato
which have made the EV100
commitment with a combined
fleet size of over 2 lakh e-vehi-
cles in next ten years,” she sta-
ted.

Environment minister Aa-
ditya Thackeray said: “The

EV100 partnership aims to bu-
ild a robust demand for green
vehicles and will support fas-
ter uptake of the new policy in
Maharashtra. As the first Indi-
an state to partner with EV100,
we want to take the lead in dri-
ving corporate EV demand
and encourage other states to-
wards catalysing pan India EV
revolution.”

Thackeray added that in-

vesting in a clean transport sy-
stem was an essential part of !
the state climate action plan.
“With the revised policy, we
want to engage early on with
businesses,” hesaid.

Sharma said: “We urge bu-
sinesses in Maharashtra to ut-
ilise the incentives offered by
the state and join EV100 to dri-
ve 100% fleet transition by
2030.”

Maharashtra’s new EV Po-
licy 2021 aims tohave10% batte-
ry-operated electric vehicles in
new registrations by 2025. The
new policy is armed with eco-
nomic incentives to enhance
purchase of ebikes, electric
autos, e-cars/SUVs and elec-
tric commercial vehicles such
as buses, trucks etc. The state
has set targets for electrifying
government vehicles and 15%
of Maharashtra’s state-run ro-
ad transport corporation’s ex- :
istingbusfleet. /

'
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‘Mercedes speeds
up electric shift
‘with$47bn push

CHRISTOPH RAUWALD
22 July

aimler AG’s Mercedes-
D Benz vowed to spend

more than 40 billion
euros ($47 billion) this decade
to electrify its lineup and
defend its position as the
world’s leading luxury-car
maker through a historic indus-
try transformation.
; Mercedes plans to launch
i three new all-electric vehicle
platforms in 2025 and set up
eight battery factories with part-.

by the end of this decade,” CEO
Ola Kallenius said in a state-
ment. “This step marks a pro-
found reallocation of capital.”

After years of criticism for
being late to adopt purely bat-
tery-powered cars, the storied
German manufacturer stepped
up its game with the launch of
! the EQS — the electric version
i ofits flagship S-Class — earlier
; thisygar. The sedan drew praise
from analysts and car reviewers
for blending upscale appeal and
competitive battery range that
challenges models from Tesla.

Mercedes is sticking to its
profitability targetsamid the EV

shift. The company didn’t give
a concrete date for when it will
phase out combustion engines,
saying the pace of the shift
toward EVs will vary widely
across regions. It pledged to be
ready to go all-electric by the
end of the decade where con-
ditions allow. $

Mercedes will make eight
fully electric cars on three con-
tinents next year. It's flanking
the EQS with models including
the compact EQA and plans to
unveil the electric version of its
bestselling E-Classsedan atthe

ners, the company said in a Munich auto show in
strategy update on Thursday. September. Lo
i Mercedes is bet- % Bl The ' Merce-
tingtheluxuryseg- Mercedes said it desbudgetisone
. ment will shift, expectsplug=in ofthelargest that
faster toward bat- hybridand fully  * mai0r automak-
tery cars thanthe  electric cars to ers have annou-
mass  market accountformore  ncedrecentlyfor
because of cus- thanhalfof global ¢jectrification.
tomers’ greater Carsales by 2025 Mercedes
purchasing power. ~said it expects
“Thetippingpointisgetting plug-in hybrid and fully electric
closer and we will be ready as  cars to account for more than
markets switch to electric-only half of global car sales by 2025,

five yearssooner than the com-
pany forecast months ago. By
2039, itaimsto tur its new-car
fleet carbon-neutral.

On Wednesday, Daimler
reiterated that Mercedes is fore-
cast to be more profitable in
2021 than it’s been in years,

thankstostrongdemandanda -

tilt toward high-margin models
that have been prioritised dur-
ing the global semiconductor
shortage. It has projected an
annual return on sales for the
cars and vans division between
10 and 12 per cent, despite the
heavy investment in EVs and
other technology. BI.OOMBER?

7

Business Line 16t July 2021

Ola opens reservation
for e-scooter at 499

First of range of
e-2-wheelers to
roll out of TN plant

OURBUREAU

Bengaluru, July 15

Ola opened pre-bookings for
its electric scooter, keeping the
reservation
amount at 499,
perhaps the low-
estforanyvehicle.
Customers canre- iy
Serve a scooter on '
olaelectric.com
paying a refund-
able 499 de-
posit. Those who
book now will get priority
delivery.

The Ola Scooter is expected
to be priced aggressively to
make it widely accessible. The
price and features are expec-
ted to be out soon.

The first in a range of elec-
tric two-wheelers, the scooter
will roll out from the Ola Fu-

turefactory in Tamil Nadu. Ola
Electric is racing to operation-

alise the first phase with 2 mil- |

lion annual capacity, with the
total capacity of 10 million

i

|
|

!

units to be completed next !

year.
“India’s EV revolution be-
gins today as we open reserva-

7 tions for our electric
' scooter, the first in
our range of upcom-
ing EVs. With its in-
credible  perform-
ance, technologyand
design, along with
aggressive pricing, it
will help accelerate
the transition to sus-
tainable mobility. India has the
~_potential to become the world

- leaderin EVs,” said Bhavish Ag-
_-.garwal, Chairman and Group

CEOQ,Ola, in a statement.
The Ola Scooter has already
_ won several awards, including
“the IHS Markit Innovation
“award at CES, and the German
Design Award. S
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Ketan.Thakkar@timesgroup.com

Mumbai: Arch-rivals of yoreare
now frenemies in India. “Welcome
AudiE-Tron toourelectriccar
company,” Mercedes-Benz India
tweeted on Thursday.

Such bonhomie is rare between
Mercedes-Benzand Audi. Inthe
Indian automobile industry; itis
viewed as a significant change of
stance by the two German luxury-car
makers, as they bend backwards to
entice customers to buy electric
vehicles ina country thatisatan
initial stage of putting up charging
infrastructure. Mercedes, in March,
opened its showrooms and charging
infrastructure for the Jaguar I-Pace,
which gave its Britishrivalaccessto
100 charging stations.

These partnerships in an other-
wisefiercely competitive landscape
ensure the automotive ecosystem
grows towards an electric future
with each other's support.

AudiIndia head Balbir Singh
Dhillon said Audi reciprocated the
gesture from Mercedes-Benz, ope-
ningits charging infrastructure to

The Economic Times 26% July 2021

'Luxe Car Cos are Friends in EV Push

After Merc opened showrooms for Jaguar |-Pac, Audi to allow rivals to use its app, too

Plug In & Drive

Mercedes Benz India has opened
up charging infra at 100 outlets

Globally, Mercedes Benz, BMW,
Volkswagen Group & Ford have
formed a JV called lonity

P This union to offer
over 3,200 charging
stations across Europe

all competing carmakers. Users of
any car brand can use the MyAudi
Apptospotacharging infrastruc-
ture. “Electrification isajourney
which we need to walk together
between all OEMs (automakers),"
Dhillon told ET.

Thereareabout1,800 charging
stations inIndia, and the count is
likely to grow multifold in the co-
mingthree years, say industry
players. About 300 fast-chargersare
beingset up in India through an
alliance of private power compani-
es, government agenciesand ve-
hicle makers.

_

T

M&M has approached rivals Tata
Motors, Hyundai, Renault to share
powertrain architecture, parts

Such collaborations are happening
elsewhere as well. In Europe, Mer-
cedes-Benz, BMW Group, Ford
Motor, Hyundai Motor Group and
the Volkswagen Group including its
Audi and Porsche subsidiaries have
formed ajoint venture, called IONI-
TY, tobuild a high-power charging
network for EVs along major high-
ways. About 3,600 fast chargersare
being set up at key locations under
this venture.

Electrification at the top end of the
Indiamarket hasbeen in the spot-
light since Elon Musk announced
hisIndia entry plans for Tesla.

Since then, the largest luxury-car
maker has debuted its electric
offering, the Mercedes-BenzEQC,
which was soon sold out in India for
2021delivery. The Jaguar I-Pace
followed and now Audientered the
fray. Volvo and Porsche are also
likely to bring their offerings in the
coming six months. Over the next
12-24 months, close to a dozen new
electricmodels are expected to hit
theIndianroads.

Itisacaseof morethe merrier
when it comes to electric vehicles
and Mercedes-Benz is exploring
adding new models tothe India
portfolio, said Santosh Iyer, senior
vice-presidentof salesandm
arketingatthelocal unit of the
company.

"More models mean more options
to consumers, and we will
collectively educate the buyers in
theirjourney towards electrifica-
tion. By sharing charging in-
frastructure, we can take away the
anxiety for the prospective buy-
ers," hesaid.

FORFULL REPORT, GO TO
www.economictimes.com
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Ola will roll out 100,000 fast

' Olae-scootertostart at¥85,000; eyes 50% of two-wheel

SURAJEET DAS GUPTA
New Deihi, 18 July

Ola Electric, which opened for
bookings on Saturday and has
netted as many as 100,000 book-
ings on the very first day, is
expected to price its electric
scooter in the range of 2
211 lakh. The price range is one
that accounts for 70 per cent of
conventional, internal combus-
tion engine (ICE) scooter sales in
the

Speaking  with  Business
ng
mnzlm.vmmnubm head of
marketing at Ola Electric, said:
*We are addressing the entire
two-wheeler market in the coun-
try — which is around 21 million
penmmm.Wuecmrmwhy
customers will not shift to electric.
The bulk of the ICE scooter mar-
ket in India is between 85000
and 8.1 lakh on road , and that is
where we will position our range
of slectric scooters.” Dubey says

|

that Ola’s target is to get 50 per
cent or more of the total two-
wheeler market — ICE and EVs.
With a projected capacity of 10
million two-wheelers per annum,

they should be able to grab half '

of this market, he says.

At present, of the total two-
wheeler market of 21 million vehi-
cles per annum, scooters account
for 6.5 million, while the rest is
mostly motorbikes. “We will also
start booking for international
market sales soon, as there is a
large market in southeast Asia,
Europe, amongst others,” says
Dubey. He reckons that the total
global two-wheeler market is
around 60-65 million vehicles.

Asked whether Ola will be able
to compet¢ with the Chinese in
the International arena, Dubey
says, “It's not a zero-sum game.
There will be multiple players
and we want to be one of them.
Our plant capacity accounts for
nearly 15 per cent of the world’s

chargers in over 400 cities in the
country. These chargers can
charge the battery to 50 per cent
in 18 minutes. That apart, the

provide an
1o its EV buyers

use at home.
Ola will Initially address the

company  will
night charger
for

The company on Sunday
announced that it has got book-
ings of over 100,000 (the booking
amount Is 2499 which is refund-
able) for its electric scooter which
will be offered in more than one
model. The scooters will run for
150 kilometres on one full charge
at & maximum speed of 100 km
an hour. The models have three
to four colour chojces. Since it
does not have a large dealer net-

mmwmmmmumy-
total production. So we have
scale”

Dubey says thatto address the

wark, Ola s delivering the prod-
uct at the customer’s doorstep for

challenge of charging the EVs,

test rides.
build its dealer network slowly.

cent of those who booked on the

day continue with their book-

Meh
Ather Energy (funded by PE and
Hero), a key competitor of Ola,
rojects that the market will go
up to 5-6 million vehicles in the
next five years. Ather Energy is
Rs 650 crore to expand

ts plant in Hosur from 110,000
to 500,000 electric scooters per
annnn:bvnmv-l-

a capacity to produce 10 million
vehicles by next year. Earlier, It
had announced that the plant
would achieve 2 million capacity,

by the middle of this year.
Incumbent

The company plansto | be

say that |

fon point for electric two-wheel-
ers has come already and the
price differential be their
Ather 450 Plus electric scooter
and that of an ICE-powered 125
cc conventional scooter s now
only ¥5,000-8000. Besides, buy-
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| "TVS Motor to develop electric
| veh1cles in5-25kW range

l Will introduce

| 2 new vehicles in

| the traditional
segment this fiscal

GBALACHANDAR

Chennai, july 29

| Leading two and three-
wheeler maker TVS Motor
Company said its 500-0dd en-
| gineers are working on devel-
oping electric two- and three-
wheelers across = categories
both for domestic and interna-
tional markets, while out-
lining its FY22 plans which in-
clude launch of two new
products in the traditional
two-wheeler segment.

Ramping up presence

“EV adoption in India is being
accelerated through signific-
ant policy interventions and
rising fuel costs. TVS Motor
Company is aggressively
ramping up to establish its
presence. While we have estab-
lished a separate vertical for
EVs and have committed
1,000 crore in establishing a
dedicated and scalable EV facil-
ity, more than 500 engineers

Venu Srinivasan, Chairman

are working on design and
concepts for launching EV
products ‘both for domestic
and international markets,”
said Venu Srinivasan, Chair-
man, while addressing share-
holdersvirtually. -

He also said though TVS Mo-
tor offered a full range of
products  from mopeds to
premium bikes, ‘there were
some gaps in the mid-to-
premium segment and' the
company will enter those cat-
egories with new launches.

Elaborating on the EV.plan,
Sudarshan Venu, Joint Man-

aging Director, said, the com-

pany was working on a com-
plete range of EVs — from 5kW
to 25 kW —to cover commuter,
premium as well as delivery

&

and shared mobility segments.

“We will have a complete pro- |

file of products for electric two
and three-wheelers,” he added.

To maintain the
mentum, the company plans
to launch two new products
this year. “These will be cus-
tomer delighting products,”
said KN Radhakrishnan, Dir-
ector & Chief Executive Officer,
adding, “we are also planning
tolaunch new products for the
international products, which
have been stable and reportmg
good growth.”

Q1results

The company reported a net
profit of ¥53 crore for the
quarter ended June 30, against
a net loss of X139 crore in the
year ago quarter when its pro-

duction and sales were |
severely impacted due to
Covid-19 lockdown.

Its revenue stood at 3,934
crore compared to 1,432 crore
in June 2020 quarter. It repor-
ted an EBITDA of %274 crore
against negative EBITDA of ¥49
crore a year ago. During Q1, the
company incurred 30 crore
towards Covid-19-related
expenses.

mo- |
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Tesla’s Quarterly
Profit Tops $1Billion

Co now boastsa market value of
roughly $630 billion, far more
than any other automaker and
14 times more than what Tesla
was worth just two years ago

San Ramon, California: Tesla's quarterly
profit has surpassed $1 billion for the first time
thankstotheelectric car pioneer'sability tona-
vigate through a pandemic-driven computer
chipshortagethathascaused majorheadaches
for other automakers.

The financial milestone announced Monday
extended a two-year run of prosperity that has
erased questionsabout Tesla'slong-term viabi-
lity raised during its early years of losses and
production problems.

Teslanow has cemented its position asthelea-
der in the shiftaway from gas-combustion that
isexpectedtomakeiteven more profitablethan
duringitsmostrecentquarter.

The Palo Alto, California, company earned
$1.1billion, or $1.02 per share, in the April-June
period. That wasmore than10timesitsprofitat
the same time last year. Revenue nearly doub-
led from last year to about $12 billion.

Adjusted to exclude one-time times items,
Tesla earned $1.45 a share in the latest quarter,
tasily topping the 94 cents expected by Wall
Street analysts, accordingto FactSet.

Tesla now boasts a market value of roughly $630
billion, far more than any other automaker and 14
timesmore than what the company was worth just
two years ago. Its mercurial CEO, Elon Musk, is
now sitting on the world's third largest fortune at
an estimated $163 billion, according to Forbes ma-
gazine's calculations.

For all its recent success, Tesla's momentum
could still be slowed by a persisting shortage of
chips that have become vital parts in modern
cars. While other major automakershad todra-
matically curtail production during the first
half, Tesla sofar has been able to secure an ade-
quate supply of chips to churn out vehicles at
thefastestrate in itshistory.

In a Monday conference call, Musk said Tesla ke-
ep its manufacturing lines running largely by fin-
ding chips from alternate suppliers and then
scrambling to rewrite some of the software in its
cars to ensure all the technology remained compa-
tible. Although he said things appear to be slightly

Musk Criticises Apple for
Using More Cobalt inIts

Batteries Than Tesla

SAN FRANCISCO TeslaCEOElon

Musk hascriticised Apple,

sayingthe iPhone maker uses

more cobaltinits batteries
thanTesla. Musk said the electric carma-
ker doesnotuses cobaltinits vehicles.
"Teslauses no Cobaltand almostnonein
the nickel-based chemistries. Onaweigh-
ted average basis, we might use 2% Cobalt
compared tosay Apple's100% Cobalt," he
said during the earnings call on Monday.
"There is somehow a misconception that
Teslausealot of Cobalt, but we actually
don't. Apple uses | think almost 100%
Cobaltintheir batteriesincellphonesand
laptops,” he added. 1ans

«approving, Musk described the chip shortage as
still being “quite serious,” making it difficult to
plan for the second half of the year.

“The chip supply is.a governing factor on our
output, Musk said. “Itis out of our hands."

Inatelling sign that Tesla isn't immune to the
shortage of chips and other components, the
company disclosed that it will delay the intro-
duction of a highly anticipated semi truck to
some time next year. Ifsoriginal plan was to in-
troduceitthis year. AP

Elon Musk Says he may Skip Future Tesla Earnings Calls

Elon Musk dropped a bit of abombon Tesla Inc.’ searnlngs call: Hewon't
necessarily be doing the quarterly calls going forward. “I will no longer
defaulttodoingearnings call,” Tesla's chigf executive officer said during
the company's second-quarter earnings call Monday. “Obviously I'll do
the annual shareholder meeting, but | think that going forward [ will
most likely not be on earnings calls unless there's something really
importantthat | need to say.” Bloomberg
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‘Bajaj Autotoswap
Stake in KTM for
Holding in Pierer

Our Bureau

Mumbai: Bajaj Auto and Pierer Industrie, its part-
ner in KTM AG, have decided to undergo a share-
swap agreement, at the end of which Bajaj Auto will
become an indirect stakeholder in not only KTM AG |
but also other brands such as Husqvarna, Gas Gas |
and Ramon. |

Bajaj Auto holds 48% stake in KTM AG through its |
fully owned Netherlands-based subsidiary Bajaj Auto |

International Holdings. Pierer Mobili- |
ty AG (PMAG), a Pierer Group compa- |
ny listed on the Zurich and Frankfurt }

"’Q“ exchanges, holds another 51.7% stake |

1N inKTMAG. |
Bajaj Auto will swap a 46.5% stake in
iAo RTM AG for a stake in PTW Holding,
pajajuto | which holds 60% share in PMAG.
anindirect Thus, after the conclusion of the deal, !
stakeholder - Bajaj Auto will become an indirect sta-
innotonly ~ keholder in PMAG, which controlsnot
KTMAGbut just KTM AG but also Husqvarna, Ra-
alsobrands monand Gas Gasbrands.
suchas PTW Holding will relinquish the sta-
Husqvarna  keitgetsinKTM AGfrom Bajaj Autoto
PMAGforfreshsharesin the company.
After completion of this transaction, the sharehol-
ding of PMAG in KTM AG will increase to about
98.2% from 51.7% at present.

The board of Bajaj Auto has granted in-principle
approval to the transaction, the company said in a
press statement late Monday evening.

Itisyettobedetermined how much stake Bajaj Auto
will get in PTW Holding in exchange for its KTM AG
shareholding. The companies are taking the neces-
sary clearances from competition, takeover and
otherrelevant authorities.

In a release by PMAG in Austria, the company said
that it has been informed of the proposed transaction
by its parents Pierer ndustrie and PTW Holding.

“The Pierer Group will continue to maintain sole
control over PIERER Mobility AG,” said PMAG.
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EV makers getting all charged-up

Both industry newcomers and existing auto giants are pulling out all stops to hog a bigger share of the road

PARAN BALAKRISHNAN

THE WIDER ANGLE

t isn't often corporate chieftains

congratulate their competitors on

a bold move forward. But that's

what Mahindra Group Chairman
Anand Mahindra did this week on Twit-
ter. “No matter how this scooter ulti-
mately fares, it is exciting to se¢ courage
& risk-taking being rewarded. The more
entrepreneurs that follow the lead of
@bhash & show no fear of failure, the
more robust Indian innovation will
become..."

The effusive message was for Ola
chairman Bhavish Aggarwal who looks
set to translate a daring dream into real-
ity. He's built what's billed as the world’s
largest two-wheeler factory spread over
500 acres that will one day be able to
produce 10 million vehicles. Ola Electric
hasn't announced a launch date but it's
ambitiously opened bookings for a
scooter that nobody has yet seen. In just
24 hours, it collected 100,000 bookings
from potential buyers who each paid the
modest sum of 499 but who had no
idea what they might get forit.

Aggarwal's move could be called a
publicity stunt—but it’s a necessary one.
Electric vehicles have been revving up
for several years but haven't advanced
torward too far in the Indian market.
There are over 50 companies, mostly as-
piring start-ups, producing EVs. But the
numbers of vehicles on the roads are
still relatively small,

Consider the last six months. Some
29,288 electric two-wheelers were sold
during the period when admittedly the
pandemic tossed the entire automobile
industry’s sales figures asunder. The
number is up sharply from the 25,598
high-speed two-wheelers sold last year.
But by way of cruel comparison, look at
Hero Motors which during the April-
June quarter alone sold 1.02 million

On the fast trackThe e-scooter segment is all set to race forward istocx

scooters and motorcycles. Still, Aggarw-
al's berting EV two-wheelers are the fu-
ture and will blast the old IC-tech bikes
off the road. Phase 1 of the Ola Future-
Factory can produce two million
vehicles and Ola Electric also aims to sell
in sophisticated European markets. On
the cards as well from Ola is a “Hyper-
charger Network” that will have 100,000
charging points over 400 cities.
Aggarwal isn't the only one getting
into high gear. Hero Motors-backed
Ather Energy has been a trendsetter in
the industry and it's now in nine cities
where it's also installing charging
points. Coming up in second place is Ok-
inawa which made its market entry in
2017. Okinawa Founder and Managing
Director Jeetender Sharma calls it “excit-
ing time” for India’s EV firms. He sees
zero-polluting EVs' popularity growing,
thanks to rising fuel bills and growing
environmental “social conscience.”

Gearingup

Itisn'tonly hard-charging industry new-
comers like Ola Electric and Ather En-
ergy thatare out to hog a bigger share of
the road. Also in the EV race are existing
auto giants like TVS, Hero Motors and Ba-
jaj Auto. All now have EVs on the road
and TVS has just announced a new ver-
tical in which it will invest 1,000 crore
to develop EVs.

TVS brought out the iQube last year
and aims to release a high-performance
vehicle based on the Creon concept
vehicle it displayed at the 2018 Auto
Expo. However, the industry giants are

playing a careful game. They spent heav-
ily on switching from BS4 to BS6 and
don’t want to cut into their existing IC-
engine vehicle sales.

Bajaj Auto already has its Chetak
launched last year. Similarly, Hero Moto-
Corp aims to introduce a new vehicle in
early 2022 with Taiwanese company Go-
goro. Hero MotoCorp is looking at
vehicles with fixed and swappable bat-
teries. The world's largest two-wheeler
manufacturer also has a substantal
stake in Ather Energy.

Now, let's swerve away from two-
wheelers. It was always understood EVs
would only boom when the industry’s
big players began barging onto the road.
That's happened in a big way in two-
wheelers but it's also happening in pas-
senger vehicles, The Tatas are the market
leader with the Nexon electric compact
SUV and have sold 5,500 vehicles since
lastyear's launch, again nota huge num-
ber buta future pointer.

The Nexon is ahead of the MG ZS
which sold 250 units in June. (Two other
EVs, the Tata Tigor and the Hyundai
Kona, are badly trailing.) Tata has also
just made the first deliveries of another
EV. the Xpres T, priced at just below %10
lakh targeting mainly fleet-owners. An-
other model, the Altroz, is expected this
year. And the Tata's announced ambi-
tious plans to race ahead in the EV mar-
ket with 10 new vehicles by 2025. Ata dif-
ferent level, Jaguar LandRover also aims
to be totally electric.

The Mahindra Group was one of the
EV early-birds and it's looking at differ-

ent ways to get a firm market grip. This
year, its hopes are mainly pinned on the
eKUVI00 expected later in 2021 The
group's looking at spending ¥3,000
crore on EVs in the coming years. Last
but definitely not least in India’s EV mar-
ket coming of age, Elon Musk-owned
Tesla has registered in India and just
began testing its entry-level Model 3 on
domestic roads.

What's the other factor likely to steer
EVs into the fast lane? Quite simply,
price. The biggest reason for EVs' slow
growth isn't tough to figure: they cost
more than ICengine vehicles and that's
unlikely to change until battery prices
start falling significantly.

But prices are about to reduce, aided
by Central Government Fame Il sub-
sidies extended to 2024. State govern-
ments, too, are adding subsidies to
make buying EVs more manageable
price-wise. Ather Energy says the price of
its cheaper model, the Ather 450 Plus,
could plummet from %1.27 lakh to 1.3
lakh and it's mulling a subX1 lakh
vehicle. Other companies already have
scooters starting from ¥70,000
onwards.

State policy

Maharashtra, meanwhile, is hoping by
2025, EVs will comprise 10 per cent of
new registered vehicles. The State aims
to turn this goal into reality by establish-
ing 2300 charging stations in govern-
ment offices, malls and petrol pumps.
It's also looking at building a Gigafact-
ory to manufacture lithium-ion
batteries.

Other States are moving in similar dir-
ections. Rajasthan’s new EV policy an-
nounced this week will remove State GST
from EVsand also pay lump-sumsto buy-
ers, depending on battery capacity. Gu-
jarat, which has just issued a new EV
policy, will also offer a subsidy of
%20,000 for two-wheelers and up to
150,000 for four-wheelers. Most other
States have similar offerings.

Avendus Capital projects India’s EV
market will likely be a ¥50,000 crore op-
portunity by 2025, with commercial and
two-wheeler segments leading the way.
So, are we on dteb:na]ll(o_:s:ekctric
dream turning into reality? Let’s just say
the electric promised Land is coming
ever closer,
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]/Sonalika Group to invest 200 crore

OURBUREAU
New Delhi, july 20
Farm equipment manufac-
turer Sonalika Group on Tues-
day said it will invest X200
crore to set up a new high-tech
facility at Amb, Himachal Pra-
desh, to roll out advanced
quality harvesters.

The new Amb plant is
* spread across 29 acres and is

designed with multi-stage
. Cathode Electric Deposition
(CED) paint process often seen
at car manufacturing facilit-
ies. '

Established with an invest-
Y ment of %18 crore, the CED
paint process involves 14-stage
treatment process that en-
sures rustfree and longer
- period of the harvester’s per-

‘innew facility i

$ 4 .:-:.

formance, the company said
in a statement. Meanwhile,
Sonalika has also launched

one of the most advanced har~

vesters available in India, the
‘Sonalika Samrat’ at¥25.5 lakh.
The self-propelled harvester is
fully equipped with next-gen
technologies that not just re-
duce the tedious labour tasks

The plant will roll out advanced quality harvesters '

aul

during the harvesting season
but also remain economical,
thereby leading to quick sav-
ings for farmers, it said.

The Sonalika Samrat facilit-
ates operations like reaping,
threshing and winnowing,. It
is designed for farmers to ob-
tain maximum yield with ease
and comfort in operations

n Himachal Pradesh

during harvesting, the com- 5

pany said.

To enhance productivity

“Ournew plantat Amb, HP has /

been installed with world-

class technologies tomanufac- -

ture high-tech harvesters that

significantly increase farmer’s
productivity. ~ Our  latest

launch, the Sonalika Samrat

combine harvester has been
designed to maximise farmer ¢

efficiency during harvesting,”
Raman Mittal, Executive Dir-
ector, Sonalika Group, said.
The new harvester is
powered by a diesel engine
that generates 101 HP power at
2,200 rpm and is coupled with

5-speed constant mesh gear- |

box for smoother operation>
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Rising market share, recovery in local 3-wheeler market should also
support the stock that is trading at slight premiumto its long-term avg

Exports Could Help Bajaj Auto
Outrun Peers in Medium Term

Ashutosh.Shyam
@timesgroup.com

ET Intelligence Group:
Sustained export volumes 4
that helped partially offset a
moderation in sales at ho-
me should help the
stock of Bajaj Auto to
outrun peers in the /8
medium term. Anin-
creasing share of |
earnings from over-
seas should mitigate
the disruptive impact
of India’sincreasing EVfocuson the
company that sells in markets as di-
verseas Africaand Latin America.
The monthly run-rate of exports for
the last 12 months is 13% higher than
in FY20 despite sporadic lockdowns.
In June quarter, the share of two-whe-
elerexports in the total volume rose to
55.3% compared with 47.9% inthepre-
vious quarter. Including three-whee-
lers, the export volumerose to 5% ;
The company has been witnessing
fairly stable demand for vehicles
from Africa, Latin America and the
Middle East. But demand in the Ase-
an and the Philippines continues to
remain soft. It has been able to ex-
pand theshare of higher priced bikes
in the export market. The share of
Pulsar and KTM rose to 26% of ex-
portsinthe June 2021 quarter; compa-
red with 22% in the March quarter.
Bajaj Auto is the market leader in ne-
arly 80% of the markets where it ex-
ports; therefore, it enjoys sizeable pri-
cingpowerandafairbit of understan-
ding of consumer behaviour during

........ e R - 3

1QFY22
Lisi.9.2

economic cycles. As a result, the com-
pany gained 2% and 6% additional ex-
port market shares, respectively, in
two-wheelersand three-wheelers,

In addition, the rupee depreciation
from export earnings helped support
blended margins. Averagerealisation
on export earnings rose to 74.25 to a
dollar in June 2021 quarter against
%72.9 in the March quarter, Total reve-
nue from exports stood at 24,500 crore,
againof 13% sequentially,

Owingtoastrongvolume visibility;
exports are expected to grow 30% in
the current fiscal compared with to-
tal volume growth of 17% in the
same period.

At home, the company is expan-
ding its share in the 125cc segment
from improving volume of Pulsar
125¢cc, which received an encoura-
ging response from value-conscious
buyers. The share of Bajaj Auto in
the125ccbike segment roset027% in
June 2021, a gain of 8% from the pre-
vious quarter; while the total share
in the domestic bike segment rose to

VOlUI'I‘_IQ Break-up

(Fig in %)
ey 4QFY21
MOtOI’CVCleS
(Domestic) | 6.5

T
Motorcycles
(Export)

ELLAME
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260 basis points in the same period.

The company plans to further con-
solidate market share with aggressi-
ve product launches in the 125¢cc seg-
ment, retaining dominant position
in the sports segment and providing
innovative offerings in the topend of
theentry-level bike segment.

Volume growth isexpected to gradu-
ally recover from the June quarter,
but margin pressures are likely to re-
main in thefirsthalf due to commodi-
typrices. Thisislikely to weighonthe
grossmargin inthesecond quarter of
FY22. Operating margin fell 260 basis
points sequentially to15.2% in the Ju-
ne quarter. The Street is penciling in
16% and 18% operating profit mar-
gins in FY22 and FY23, respectively,

Bajaj Auto’s stock trades at 19 times
one-year forward earnings, a slight
bremium to long-term average of 17
times. Volume support from exports,
a gradual recovery in the high-mar-
gin domestic three-wheeler market
and a dividend yield of 4% should
support the stock.
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” ‘Pawan Munjal can't
- use Hero tag for EVs’

Nephew Naveen Says Only His Family Has
Right, Violation To Attract Legal Action

Pankaj.Doval@timesgroup.com

New Delhi: In a setback for
the Pawan Munjal-run Hero
MotoCorp, a 2010 family sett-
lement bars the company and
its promoter from using the
popular ‘Hero’ brand name
- foranytypeof electricvehicle
. — two-, three- and four-whee-
ler — as the global rights for
* thegreen technology have be-
enallotted to his family mem-
ber and nephew Naveen Mun-
. jal'sHeroElectric.
: Any violation here “will
: lead to legal action”, Naveen
: told TOI, making it clear that
“only my family has the right
to use the Hero brand for gre-
envehicles”, even though the-
reisnonon-compete/prohibi-
tion on other clan members
who can enter the category
but with a different branding.

Naveen, son of Pawan’s
cousin Vijay Munjal, runs the
HeroElectric two-wheeler bu-
siness since 2007, and said his
family received “global rights
over the Hero brand name in
perpetuity for electrics”, be it
for personal-consumer use, or
the commercial market.

This was done as part of a
larger settlement between va-
rious members of the Munjal
clan, which runs several busi-
nesses under the ubiquitous
‘Hero’ brand name (two-whee-
lers, cycles, insurance, realty,
electric vehicles, components,
education), and has players
such as Sunil Munjal and Pan-
kaj Munjal, besides Pawan
Munjal and Vijay Munjal.

“We have the ownership of
the Hero brand name for elec-

» Legal issues
may dampen
Pawan Munjal’s
plans to use pop- §
ular ‘Hero’ brand
for electrics

» Could be a big sethack

as ‘Hero’ is a trusted brand

in 2Wheelers

» Issue erupts as Ola Electric

i plans massive

A SETBAGK FOR NEW VENTURE

plans aggressive challenge
» Hero Moto will launch
its first electric by
fiscal-end

> Naveen Munjal will

continue ops,

expansion under
‘Hero Electric’
brand

Open to partnership with Hero Moto

New Delhi: Hero Electric MD Naveen Munjal said he remains
“opento anything”, including partnerships within the family, as
he expands his business underHero Electric. “We are opento
partnerships within the family. We are not closed to the idea,”
Naveen said when asked whether he is ready to collaborate with
uncle Pawan Munjal’s Hero Moto. “We have cordial family
relations, and there is no animosity. It’s just that we’ve got to
protect our businessinterests.” tnn

trics and no one else can use it.
There isnoambiguity here. We
canuseitforany typeofvehicle
running on land — two-whee-
lers, three-wheelers, cars, or
commercial vehicles,” Naveen
said, adding that, “If ourrights

are encroached upon, we will ~

takelegal recourse.”

A spokesperson for Pa-
wan’s Hero MotoCorp said,
“Hero MotoCorp remains fully
committed to driving sustaina-
bility and clean mobility; inclu-
ding through electric vehicles,
in India and in our markets
around the world. There is a fa-
mily understanding in place,
which everyone in the Munjal
family is well aware of, and eve-
rything is being done within
the parameters of the under-
standing and the agreement.
The brand names used on the

vehicles even as on date speak
for themselves. The family ag-
reement is crystal clear. Hero
MotoCorp is well aware of its
rights, and has always acted,
and will continue to act based
onthebestlegal advice.”

However, Hero MotoCorp
skirted the question on
whether it can use the ‘Hero’
brand name for its upcoming
EVs. Atatime whenitbraces
for stiff competition from
newcomers such as Ola Elec-
tric, Hero MotoCorp has an-
nounced aggressive invest-
ments in the EV business (it
alsohasafinancial exposure
in startup Ather) and plans
tolaunch its first green vehi-
clethisyear.

However, what branding
will be used by the company
isstillnot clear. /
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’Skoda to scale up presence

to 100 cities in India

' Mumbai, july 27
. Czech automaker Skoda Auto

has improved its network
presence by almost 15 per cent
since the launch of Kushaq
less than a month ago and is
targeting to be present in 100
cities across India by August.
Skoda Auto India will have
more than 170 customer
touchpoints, including sales
and after-sales facilities, by
next month, which will be
ramped up to 225 by next year.

.Driving growth

“Launch of Kushaq was instru-

' mental in driving this growth,

as it infused tremendous con-
fidence . and . excitement
across the dealer fraternity.
There have been more than

. 200 apphcatlons by potential
! partners. This includes-a new

mix of dealers as well as exist-
ingdealers who want to build
on the brand association and
open additional facilities,”

+ Zac Hollis, Brand Director,

Skoda Auto India, told Busi-

, mess Line.

20

Zac Hollis, Brand Director,
Skoda Auto India

According to a press note,
the increased network reach
will also support the brand’s
three-pronged strategies of
launching new products, in-
cluding new services and
building on its promise of
customer-centricity.

Hollis said the newly
launched Kushaq has created
a major boost in sales, with
orders picking up not just for 4
Kushaq but previous models
as well. “New productshelp
drive customer engagement.
As consumers flock to show-
rooms to appraise the ‘new
Kushag, sales for older mod-

els such as Octavia also see a |

boost,” Hollis said.
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"Tata Motors Q1 net loss Narrows to 4,451 cr

JLR hit by chip shortage; product redesign
on to reduce semiconductor dependence

OURBUREAU

Mumbai, july 26

The Tata Motors Group has nar-
rowed its consolidated losses to
%4,450.92 crore in the Afirst
quarter ended June 30, com-
pared to the loss of ¥8,438 crore
reported in the corresponding
previous quarter. The losses are
down 41 per cent compared to
the ¥7,605.40-crore loss repor-
ted in the fourth quarter ended
March31,2021.

The company reported a 107
per cent uptick in revenue from
operations at65,535.38 crore in
the firstquarter (331,481 crore).

JLRsalesskid
Thelossesin the first quarter are
primarily due to a decline in
salesatJaguarLand Rover,which
has been hit by the global short-
age of semiconductors. JLR’s
wholesales dipped by 30,000
\»vehicles during the quarter. “We

expect a wholesale of 65,000
units in the second quarter for
JLR,whichis50 percentless than
the internal target. As a result,
we expect a negative EBIT mar-
gin and cash outflow of £1 bil-
lion,” said PB Balaji, Group CFO.

Tata Motors said thatwhile de-
mand remains strong for JLR,
and passenger and commercial
vehicles in India, the semicon-
ductor issue, commodity infla-
tion and pandemic uncertainty
will continue to have an impact
in the short term. The perform-
ance will improve progressively
starting the second half of the
fiscal year as the supply chain
improves and pandemic comes
under control.

“The business has demon-
strated strong resilience in the
face of adversity and its funda-
mentals are strong, We will re-
main agile to address these chal-
lenges and drive consistent,

Covid woes and dipin JLR sales
have kept Tata Motors in the red

competitive and cash accretive
growth overthemediumtolong

term whilst deleveraging the

business to near-zero automot-
ive debt by FY24,” said a com-
pany statement.

To circumvent the silicon
shortage, higher-margin mod-
els are being prioritised. There is
a long-term design-based effort
to reduce dependence on semi-
conductors and an ongoing ef
fort to increase visibility and
control over future semicon-
ductor supplies, including long-
term contracts, the company
said. Tata Motors’ standalone
numbers reflect the recovery.
The India business reported a
loss of 1,320.74 crore in Q1 com-
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pared toanetloss of ¥2,190 crore
in the year-ago period. The pas-
senger vehicle segment is espe-
cially showing strong growth
momentum with volumes up at
64,600 units — a 343 per cent
ump YoY. The electric vehicle
business (EV - reported the
highest-ever quarterly sales at
1,715 units.

CVdemandsubdued
The Commercial Vehicle (CV) de-
mand continues to - remain
muted albeitreportinga 363 per
cent improvement in volumes
over Q1 of 2019-20, which was
severelyaffected by thefirstlock-
down. But sales are 55 per cent
lower sequentially, too.

The domestic market has so
far not been too affected by the
semiconductor - shortage, but
the situation is being mon-
itored. Balaji believes that recov-
ery will be seen in the domestic
front from the second quarter
while JLR.will start showing
signs of improvement in the
second half of FY22.

/f'

Bharat Forge draws up growth plans for future business segments

e-mobility, defence
and aerospace
among focus areas

GBALACHANDAR

Chennai, july 26

The country’s leading auto
parts maker Bharat Forge has
setambitious growth plans for
emerging business segments
such as e-mobility; defence and
aerospace as the company bets
big on its R&D capabilities and
resilient business model it has
built over the years.

' The X6,336-crore company
said new business verticals

such as emobility, light
weighting,  defence  and
aerospace and  turboma-

chinery have been conceived
keeping in mind the future

growth. In the past few years,
the company has been nurtur-
ing the new business areas by
providing - the right ingredi-
ents —capital to invest in tech-
nology and people and access
to R&D set-up. It has also been
upskilling and = reskilling
people in line with the require-
ments of the future.

“As we go deeper into de-
fence, e-mobility, light-weight
materials and industrial bey-

. ond the existing business, the

challenges will - be different
from what we have faced so far.
It will entail creating a talent
pool with completely new skill
sets and intensifying research

and innovation. It is because of

this that we have put these
businesses under separate
companies which employ a

BN Kalyani, CMD

large number of young engin-

eers having expertise in soft-

ware designing,” BN' Kalyani,
Chairman & Managing Dir-
ector, said in the company’s
latest annual report.

Plans for different verticals

Led by its primary R&D centres -
— Kalyani Centre for Techno-,

logy and Innovation  (KCTI)
and Kalyani Centre for Manu-

P

facturing Innovation (KCMI) —

_manufacturing
~with six factories in India, four

the company continues to lay
- strong emphasis on research
and innovation. It has solid
capabilities

in Europe and two in North
America.

Under the e-mobility ver-
tical, the company aims to

- achieve 56 per cent market

share by 2025 in two-wheeler,
three-wheelerand commercial
vehicle (buses and trucks) seg-
ments. It has devised business
strategies around ‘Making loc-
~ally but selling globally’. In
- FY20, it commenced work for
Iocahsmg electric powertrain

,for intermediate and light
- commercial vehicle (ILCV) and

certain bus segments in India.
In light-weighting business,
“Bharat Forge aims to be a one-

stop shop for all light-weight-
ing requirements. It seeks to
focus on development of
structural parts for customers

| globally across automotive

and industrial sectors. Stricter
emission norms and growing
momentum for EVs will throw
up huge opportunities for
light-weight materials.

In defence, a 10-year-old
business now, the company in-
tends to emerge as a major
product supplier in India and
globally. Its strategy will be to
‘Make in India’ for the world.
InFY21,it completed trials fora
few of its defence logistics
vehicles and in a couple of
otherareas and secured a con-
tract for its Kalyani M4 ar-
moured vehicles from the
Army.
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i Mokt ip ibivesi |
Glamour Xtec’ at 78,900

i| OURBUREAU

New Delhi, july 20

The country’s largest two-
wheeler manufacturer Hero Mo-
|/ toCorp on- Tuesday 'launched
Glamour Xtec’ priced at%78,900
for drum break variant and
83,500 for disc break variant;
| allex-showroom prices, Delhi.
The Glamour Xtec is packed
.| with features such as first-in-seg-
ment Bluetooth connectivity,
turn-by-turn navigation, integ-
rated USB charger along with
side-stand engine cut off, bank
angle sensor and LED headlamp,

the company said in a
statement.

The motorcycleis powered by |

a125cc BS-VI engine with XSens

programmed fuel injection and

is seven per cent more fuel effi-
cient. The engine produces a

_power output of 10.7 BHP @

7500 RPM and torque of 10.6 Nm

@ 6000 RPM. Featuring Hero |

MotoCorp’s revolutionary i3S

(idle start-stop system), together ||
‘with Auto Sail Technology, the |
Glamour Xtec delivers on its. |
brand promise of performance -

and comfort, itsaid.

The motorl |s poWéd by 125¢CBS-VI ine ‘
Business Line 16t July 2021

(Renault India
commences
export of
Kiger toNepal

OURBUREAU

Chennai, july 15

Renault India has com-
menced export of its sub-4
t metre compact SUV Kiger to
| Nepal. : VA

i First batch of 122'Kigers
| have been despatched to
| Nepal where the compact
1 suv will be sold through
l
|

Renault’s distributor =~ Ad-
vanced Automobiles, part of
Vaishal Group which is one
of the largest in Nepal.
Renault has a network of 15
sales and 13 service outlets
across Nepal, according to a
statement
“The commencement of
| Kiger exports has marked_a
! significant milestone in
! Renault’s Make in India jour-
ney, demonstrating the com-
. petence of India’s design, en-
gineering _ gng’
» manufacturing capabilities,
said Venkatram Mamillap-
alle, Country CEO & Man-
aging Director, Renault In?a/
Qperations.
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Tosetupa
wholly-owned
subsidiary to build
EV business

OUR BUREAU
Mumbai, july 22
Bajaj Auto reported a consol-
idated net profitof 1,170
crore in the first quarter
ended June 30, compared to
%395 crore in the correspond-
ing quarter lastyear. The auto
company reported a profit of
%1332 crore in the fourth
quarter of FY21.

The company’s total rev-
enue from operations stood
at 7,386 crore in Q1 against

%3,079 crore in Q1 FY21.

Covid impact

Soumen Ray, CFO, Bajaj Auto
Ltd, said the lockdowns have
been less severe in the second
wave in comparison to the
first wave. Exports remained

-neutral to such effects as the

entire world was not going
through severe effects of the

i pandemic at the same time.

Soumen Ray,
Chief Financial Officer

Ray also maintained that
since the severity of impact
was very different for the first
quarters of FY21and FY22, the
performance of the two quar-
ters  is  not  strictly
comparable.

EBITDA margin for Q1FY22
was 15.6 per cent against 18.1
per cent in Q4FY21, largely
impacted due to the increase
in the cost of raw material.
However, this was partially
offset by higher US dollar
realisation and improved
mix. »

Bajaj Auto also said it will
set up a wholly-owned subsi-
diary to tap growth oppor-

| Bajaj Auto profitat1,170 crin Q1 |

B
Since the severity of
Covid impact was very
different for the first
quarters of Fy21 and
FY22, the performance of
the two quarters is not
strictly comparable.

tunities in-the electric and !
hybrid two-wheeler, three- |

wheeler and light four-

wheeler categories.

Electric platform

Speaking at the annual gen-
eral  meeting), Rakesh
Sharma, Executive Director,

Bajaj Auto, said, “We are eval- |

uating the full spectrum of
possibilities in micro-mobil-
ity to performance motor-
cycles on. the electric plat-
form. Today, the board of
directors has approved the
formation of a 100 percent
subsidiary purely to build
the electric vehicle (EV) busi-
ness. We view the future of
the development of EV in-
dustry as an opportunity and
notas a threat.” /
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AP allots 860 acres in Nellore to
Jindal Steel for 1ntegrated plant

The facility will be
set up at a cost of
7,500 crore

V RISHI KUMAR

Hyderabad, July 15

Jindal Steel Andhra, part of
the OP Jindal Group, has
been allotted 860 acres of
land in Thamminapatnam
_of SPSR Nellore district of
.Andhra Pradesh for setting
up a 7,500 crore, 2.25 met-
ric tonnes per year (MTPA)
‘integrated steel plant.

. The Industries

"and Commerce

Department, in ' spj pfant expects

a  government to employ 2,500
eople directly,

the land to Jin- '1)5 0'())0 people

dal  Steel & "jnirectly over a

period of four years

order, allotted

Power., Gur-
gaon.
The = Andhra
Pradesh Industrial Infra-
structure Corporation
(APIIC) was directed to can-
. cel the land allotment made
in favour of Kinneta Power
_and allot the land for the
proposed steel - plant. The

Proposed plant will make
TMT bars and wire rods

land was cancelled as Kin-
neta Power could not imple-
ment a coal-based thermal
power project at the APIIC
allocated land.

Job creation
). Jindal Steel &
Power proposes
to set up the
plant for manu-
facturing of TMT
bars and wire
rods.
It expects to
provide employ-
ment to 2,500 people dir-
ectly while it plans to em-
ploy 15,000 people
indirectly over a period of
four years.
The group has dominant
presence in steel, power,

mining and infrastructure
sectors with a total steel pro-
duction of 11.6 MTPA and has
expertise in running integ-
rated steel plants in Odisha,
Chhattisgarh "and
Jharkhand.

Approval

As per the Land allotment
Policy, the proposal was ap-
proved by the Secretaries’
Committee which was later
approved by the State Invest-
ment  Promotion  Board
(SIPB) chaired by Chief Min-
ister YS Jagan Mohan Reddy
on June 29, 2021 for allot-
ment of land to JSPL, as per
the rate fixed by the Price
Fixation ~Committee of
APIIC.

However, the developer is
expected to bear the costs of
relief and rehabilitation.

The APIIC, Mangalagiri,
the nodal agency for land al-
location to industries, has
been asked to take necessary
action accordingly and in-
timate the status of the pro-
gress of work done by the
unit from time to time to
the government.

Business Line 28t July 2021

“Steel prices are a concern, hope
- they come down: Minister

RICHA MISHRA
MONIKA YADAV'

New Delhi, july 27
Prices, self-sufficiency in pro-
duction and enhancing con-
sumption are the focus areas
for the new Steel Minister,
Ram Chandra Prasad Singh, a
bureaucrat-turned- politician.
“Steel prices are a matter of
concern and we definitely
hope they come down...” In an

interview - to ~ BusinessLine,

Singh explained that “steelis a

deregulated sector.  Market
forces decide the rate. The gov-
ernment on its own has re-
duced Customs duty.on many
items which we are import-
ing, to improve the supply

side...”
“We are spending more

than X1-lakh crore on import-
ing coking coal and speciality
steel. We hope our latest de-

cision will definitely assist us

in saving our foreign ex-

\change in the days to come,”
lingh said, elaborating on the

IR,

!

The objective is that our
policy of 2017 envisages

steel production of 300 mt

by 2030; we have to see
how this will be achieved

RAM CHANDRA PRASAD SINGH
Union Minister of steel

objectives before himand his
Ministry.

Low consumption

“The second objective is that
our policy of 2017 envisages
production of 300 million
tonnes by 2030, we have to see
how this will be achieved. We
also want that the consump-
tion of steel increases in the
country,” he said.

“We are the second largest
producer in the world, but our
per capita consumption is de-
clining. It is hardly 70 kg and if
you see the rural area this is

around 19 kg,” he added. Ac-
cording to Singh, the scope of
steel in construction activity,
especially housing, is im-
mense. “So we will try to start
an awareness campaign so
that use of steel products is in-
creased in rural areas as well
as steel is a green product and
you can recycle it,” he added.
Calling the latest Produc-
tion-Linked Incentive scheme
as a booster shot; he felt this
will go the long wayin making

the indus more
ol b

self-sufficient.

Full interview on p12
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Cabinet approves 36,322- -crore
PLI scheme for spec1alty steel -

Decision to help
create more than
5,25,000 jobs in
the country

OURBUREAU

New Delhi; July 22

To cut down import depend-
ence and promote the Made-
in-India campaign, the Union
Cabinet on Thursday gave its
nod for a ¥6,322 crore produc-
tion-linked scheme for spe-
cialty steel.

Briefing the media here
after the Cabinet meeting, the
Information and Broadcasting
Minister Anurag Thakur said
this key decision would help
in the creation of more than
5,25,000 jobs in India and at-

tract investment to the tune of
339,625 crore.

Under this scheme around
%25 lakh crore worth of steel
can be manufactured over a
period of five years. He added
that it is a demand-driven
scheme which will fulfil the
country’s need for steel and

create  opportunities  for
export.
Caponincentive

Thakur further explained that
there is a cap on the incentive
that will be provided.

“Per group, it is capped at
%200 crore. So, no company
will get the incentive of more
than %200 crore per year,” he
said.

There are five categories of
this specialty steel which are

Business Line

coated/plated steel products
used in AC, fridge, solar energy
structure etc., high strength|
wear resistant products used
in construction equipment,
and armour bodies, specialty
rails used in high speed rails,
alloy steel wires used in crank-
shaft walls, tyre tracks and

electrical steels used in trans--

formers or electric motors.
Welcoming the move, Man-

315t July 2021

aging Director of Jindal Steel
and Power, Vidya Rattan
Sharma said, “Currently, we ex-
port more than 10 million
tonnes of steel, but also im-
port 5 million tonnes of spe-
cialty steel. This particular in-
centive is for Atmanirbhar
Bharat Abhiyaan and this de-
cision will help to invest in
railway and forging grade of

steel.”
SAIL Chairman Soma Mon-
dal said, “... this significant de-

cision to introduce PLI for the
specialty steel will have far
reaching positive impact on |
the domestic steel industry in |
general and SAIL in specific.
We shall consider the scheme
while deciding our next capex
cycle and product-mix in the

coming times.” /

“Steel demand will be subdued in Sept quarter due to monsoon’

Post September, it is expected to pick up
sharply, says JSW Steel’s Seshagiri Rao

SURESH P IYENGAR
Mumbai, july 30

Having achieved a record profit
0f 5,900 crore in the June
quarter, JSW Steel has set its eye
on next phase of growth. The
upturn in steel prices
has come when
doubling of its Dolvi
plantto 10 MTPA is
close to completion.

Have high steel prices led to
record prices?

More than the high prices, the
profit was driven by complete
turnaround in our overseas
subsidiaries. In the US, last

SETHE

LINTERVIEW,
Seshagiri Rao, Joint Managing
Director, |]SW Steel, spoke to
BusinessLine on the future
outlook. Excerpts:

quarter, we had an EBITDA loss
of ¥322 crore; it turned out to
be %282 crore positive EBITDA.
The Indian subsidiaries con-
tributed 1,145 crore against
%321 crore in the previous
quarter. In all, there
was a swing of ¥825
crore from subsidiary
companies itself. Joint
ventures  chipped-in
another ¥322 crore. Bhushan
Power and Steel has made a
profit ¥745 crore; and %63
crore by Monnet Ispat. In
these, the share of JSW Steel’s
profit was ¥322 crore.

Do you think assets acquired
under IBC will turn around
faster than expected?

In Monnet Ispat, we expected

a turnaround in three years
which ends this September.
The last step for turning the
asset around is currently go-
ingon.

We took over BPSL during
the upturn in steel demand
and it will become profitable
much faster. While the turn-
around of Monnet Ispat will
be delayed by a year, BPSL will
be ahead of our expectations.
We have approached the Su-
preme Court for a quick hear-
ing of the BPSL case and it will

Overall, global demand remains
very strong with money being
spent on
infrastructure by
the government or
energy transition.

SESHAGIRI RAO
Joint MD, JSW Steel

be taken up in the third week
of August.

Do you expect demand to
slow down with monsoon
setting in?

We are expecting the demand
in the September quarter to
be subdued due to the mon-
soon. After September, de-
mand will pick-up sharply.
Like last year, steel demand in-

creased from 12 million
tonnes in June quarter to 24
MT the following quarter. The
monsoon impact will be more
on the construction and infra-
structure side. The demand in
automotive, yellow goods, tin
plates and packaging are do-
ing well compared to the first
wave of Covid.

Will high steel prices
sustain?

We have seen some fall in
prices in July. The series of
steps taken by China has led
steep fall in prices. In the last
one week, China prices have
started moving up. Interest-
ingly, prices in the US and
Europe never came down. Fall
in prices is limited only in
Asia. Both the US and Europe
have built strong restrictions
onimports from China. US has
putimport duty ranging from

25 per cent to 50 per cent on
Chinese imports. Europe has |
levied anti-dumping duty and
imposed quota against all |
other countries. So, exports
cannot happen to these coun-
tries anymore. Overall, global
demand remains very strong

with moneybeingspentonin- |

frastructure by the govern-

ment or energy transition. |
Steel prices are to remain |

strong due to heavy consump-
tion by these two sectors and
cost-push from iron ore and
coking coal.

Will you go slow on Odisha
greenfield project?

We will look at it once the |
Dolvi expansion is completed.

We have applied for environ-
ment clearance. We expect to
get all the clearance and get
the land transferred to us by
end of this fiscal. /
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‘Local procurement
for defence to see
6% hike this year

64% defence cap|ta| budget for buys from domesticfirms

AJAI SHUKLA
New Delhi, 19July

!I\he Ministry of Defence
(MoD) has earmarked
64 per cent of the
defence capital budget for this
year for acquisitions from
domestic companies, the
MoD said in Parliament on
Monday.

This is an increase of six
per cent from the last finan-
cial year, which was the first
time a distinction was overtly
made between domestic and
overseas defence expenditure.

“In line with the govern-
ment’s initiative of
‘Atmanirbhar Bharat’, it has
been decided to earmark an
amount of ¥71,438 crore for
domestic capital procurement
out of the total allocation of
¥111,463 crore for capital
acquisition,” said the MoD in
a written reply to a question
from a member.

The figure of 371,438 crore
that the MoD has earmarked
for domestic capital procure-
ment does not actually go in
full to domestic firms. For
example, when the MoD
signed a contract in January
with Hindustan Aefonautics
(HAL,) worth 45,696 crore for
83 Tejas Mark 1A fighter air-
craft, just about half that fig-
ure would be spent in India.

The MoD also stated:
“During last three financial
years, i.e. 2018-19 to 2020-21,
102 contracts have been
signed with Indian vendors
for capital procurement of
defence equipment such as

aircrafts, missiles, tanks, bul-
let proof jackets, guns, navy
vessels, radars, and networks,
etc.”

In that same period, “The
government has accorded
Acceptance of Necessity (AoN)
to 119 defence proposals, worth
215,690 crore approximately,
under the various categories of
capital acquisition, which pro-
mote domestic manufacturing
as per the Defence Acquisition
Procedure (DAP),” stated the
MoD.

The DAP categories that
promote domestic manufac-
turing are: Buy (Indian —
Indian Designed, Developed
and Manufactured)”, “Buy
(Indian)”, “Buy and Make
(Indian)”, “Buy and Make”,

“Strategic Partnership
Model”, and “Make” cate-
gories.

Amongst the indigenous
defence projects the govern-
ment laid claim to were: The
155 mm Dhanush artillery
gun, the Tejas Light Combat
Aircraft, Akash surface to air

&

missile system, Scorpene sub-
marine, the destroyer INS
Chennai, and the anti-subma-
rine warfare (ASW) corvette.
Many of these procurements
originated well before the ten-
ancy of this government.

The MoD also laid claim to
the “SRIJAN” portal that it
launched on August 14, 2020,
to promote indigenisation of
spares and components. “As
on date, 10,929 items, which
were earlier imported, have
been displayed on the portal
for indigenisation. The Indian
industry has shown interest
for 2,890 displayed items so
far. Defence public sector
undertakings (DPSUSs) and
Ordnance Factory Board
(OFB) are interacting with
these industries to facilitate
indigenisation,” said the MoD.

“1,776 components and
spares have been indigenised
in 2020-2as a result of efforts
by DPSUs, OFB, and service
headquarters, via their own
processes of indigenisation,”

stated the MoD in its reply. /
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Larger package will
spur demand,
investment, exports
and jobs, it says

OURBUREAU
New Delhi, july27

The Industry Standing Com-
mittee of Parliament, headed
by TRS leader K Keshava Rao,
asked the Centre to immedi-
ately come out with a larger
support package to boost the
economy.

The panel, noting the im-
portance of Ministry of Micro,
Small and Medium Enterprises
(MSMEs) in the employment
generation, demanded the
Centre to draft a new employ-
ment policy to address the
growingrateofjobloss. -

~ Thereportof the panel, titled

Government reviewing if anti-dumping duties
on steel wire rods from China canbe withdrawn

Business Line 28t July 2021

"MSMEs need more support, speedy
relief: Parliamentary panel to Centre

‘Impact of Covid-19 Pandemic on
MSME Sector and Mitigation
Strategy Adopted to Counter It,
pertaining to the MSMEs, ob-
served that the Atmanirbhar
stimulus package announced
by the Centre for the economic
revival is “inadequate”. It said
the measures adopted under
the scheme were more of loan
offering and long-term meas-
ures instead of improving the
cash flow to generate demand
forimmediate relief.

Covidimpact

The second wave of Covid-19
ripped through the economy
even more vigorously than the
initial outbreak, the report said
and asked the Centre to issue a
larger economic package that
is “aimed at bolstering de-
mand, investment, exportsand
employment generation to

The panel report said that

the second Covid wave
“ripped the economy even
more vigorously” than the first

‘help the economy, including
MSMEs to recover from the
pandemic fall-out”.

Expressing concern over the
grim situation of the small en-
terprises, the panel wanted the
Centre to ensure liquidity sup-
port to keep businesses run-
ningand generate jobs.

It also criticised the MSME
Ministry for not conducting

Business Line 31t July 2021

Domestic industry fears dumping
will resume if duties are withdrawn

AMITISEN producers namely, RINL, SAIL
New Delhi,july 30 and JSW Steel Limited have
Thegovernmenthasinitiateda  provided the prescribed in-
sunset review investigationon  formation in the application.
continuing imposition of anti-  Further, Tata Steel Long
dumping duties on steel wire Products Limited and Jindal
rods originating from China. Steel and Power Limited have
This follows concerns raised  supported the application,”
by the domestic industry, in-  the notification stated.
cluding SAIL and RINL, about Anti-dumping duties are im-
possible recurrence of dump-  posed when it is conclusively
ingoftheitemsoncedutiesare  proved thata particularitem is
withdrawn. being exported ata price lower
In a gazette notification put  than what is prevailing in the

up on July 28, the Directorate
General of Trade Remedies
(DGTR), under the Commerce
& Industry Ministry, has said

domestic market of the ex-
porterand is leading to disrup-
tion in the domestic market,
injuring the local producers.

that it had initiated a review as

the domestic industry has
provided prima facie evidence
substantiating the likelihood
of continuation or recurrence
of dumping and injury to do-
mestic producers in case the
anti-dumping duties were al-
lowed to lapse. “The domestic

Duties to lapse this year

Preliminary anti-dumping du-
ties on steel wire rods from
China were first imposed in
November 2016. After detailed
investigation, definitive anti-
dumping duties of $546 per
tonne were imposed in Octo-

ber 2017 for five years from
when preliminary duties were
imposed. The anti-dumping
duties would, therefore, lapse

this year-end if they are not

renewed.

“There is prima facie evid-
ence of likelihood of continu-
ation/recurrence of dumping
and injury to the domestic in-
dustry in the event of cessation
of duty, considering the
volume and price of imports of
subject 1

cities in :

subject country, existence of
trade remedial measures im-
posed by ‘other countries
againstthe subject country, po-
tential trade diversion, price at-
tractiveness of Indian market
and on of basic custom
duty by India on imports of

any intensive studies to ascei-
tain the actual losses suffered
by the sector due to the pan-
demic. It called for a detailed
study to make an assessment of
the losses suffered and to chalk
out an effective plan for revival
of the sector. ‘

‘New policy needed’

“A new National Employment
Policymaybe considered along
with exploring the feasibility of
establishing a National Elec-
tronic Employment Exchange
and building a skill-based data-
base to provide employmentto
the skilled manpower in their
area of expertise. Besides, the
Ministry should facilitate the
MSMEs to scale up their capa-
city building and technical
know-how through extensive
training and up-skilling pro-
grammes,” the report said.

product under consideration,”
according to the notification.
Steel wire rods, made from
both alloy or non-alloy steel,
are used in many applications
and sectors such asautomotive
components, welding elec-
trodes, springs, wire mesh,
fasteners including nuts and
bolts, nails, railway sleepers,
general engineering, binding
wires for construction in-
dustry,armoured cablesetc.
The sunset |
review investig-
ation will un-
dertake likeli-
hood |
of  dumping
and injury. ‘A
period of in-
vestigation of
18 months from
October 1, 2019 to March 31
2021, has been

products, have been given 30
days to give their submissions
on the matter.
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India still a challenging
place to do business: US

State Department cites protectionism, procurement rules as reasons

PRESS TRUST OF INDIA
New Delhi, 22July

do business, the US has said, urging it

to foster an attractive and reliable
investment climate by reducing barriers
toinvestment and minimising the bureau-
cratic hurdles.

The State Department, in areport 2021
Investment Climate Statements: India’
released on Wednesday, said India
“remains a challenging place to do busi-
ness” and also referred to the removal of
the special constitutional status from the
state of Jammu and Kashmir (J&K) and
the passage of the Citizenship
Amendment Act (CAA).

“New protectionist measures, includ-
ing increased tariffs, procurement rules
that limit competitive choices, sanitary
and phytosanitary measures not based on
science, and Indian-specific standards not
aligned with international standards,
effectively closed off producers from glob-
al supply chains and restricted the expan-
sion in bilateral trade,” the report said.

The report said that the National

I ndia “remains a challenging place” to

Democratic Alliance (NDA) government's
first 100 days of its second term were
marked by two “controversial” decisions.

India maintains that CAA was its
“internal matter” and that “no foreign par-
ty has any locus standi on issues pertain-
ing to India's sovereignty”. The State
Department report said that protests fol-
lowed the enactment of the CAA but end-
ed with the onset of Covid-19 in
March 2020 and the imposition of a strict
national lockdown.

“The management of Covid-19 became
the dominant issue, including the drop in
economic activity and by December 2020,

economic activity started to show signs of
positive growth.

“The BJP-led government has faced
some criticism for its response to the
recent surge in Covid-19 cases,” it said.

The State Department said that in
response to the economic challenges cre-
ated by the pandemic and the resulting
national lockdown, India enacted exten-
sive social welfare and economic stimulus
programmes and increased spending on
infrastructure and public health.

“The government also adopted produc-
tion-linked incentives to promote manu-
facturing in pharmaceuticals, automo-
biles, and other sectors. These measures
helped India recover from an approxi-
mately eight per cent fall in GDP between
April 2020 and March 2021, with positive
growth returning by January 2021,” it said.

Noting that the Indian government
continued to actively court foreign invest-
ment, the report said that in the wake of
Covid-19, India enacted ambitious struc-
tural economic reforms, including new
labour codes and landmark agricultural
sector reforms, that should help attract
private and foreign direct investment.
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Reserve Bank of India working towards
implementing digital currencies in phases

OUR BUREAU

Mumbai, July 22 '

The time for introduction of
central bank digital curren-
cies (CBDCs) is possibly near,
with the Reserve Bank of India
(RBI) currently working to-
wards a phased implementa-
tion strategy and examining
use cases which could be im-
plemented with little or no
disruption, according to
Deputy Governor T Rabi
Sankar.

Referring to countries gen-
erally implementing specific
purpose CBDCs in the whole-
sale and retail segments,
Sankar observed that going
forward, after studying the
impact of these models,
launch of general purpose CB-
DCs will be evaluated.

A CBDC is the legal tender

issued by a central bank in a
digital form. Itis the same asa
fiat currency and is exchange-
able one-to-one with the fiat
currency. Only its form is dif-
ferent.

Some key issues under ex-
amination by the RBI relate to
the scope of CBDCs - whether
they should be used in retail
payments or also in wholesale
payments; the underlying
technology — whether it
should be a distributed ledger

or a centralised ledger, for in-
stance, and whether the
choice of technology should
vary according to use cases,
the Deputy Governor said.

Further, the validation
mechanism — whether token-
based or account-based distri-
bution  architecture = —
whether direct issuance by
the RBI or through banks; de-
gree of anonymity etc., are
also being examined.

However, conducting pilots
in wholesale and retail seg-
ments may be a possibility in
near future.

Benefits and risks

At a webinar organised by
New Delhi-based Vidhi Centre
for Legal Policy, Sankar em-
phasised that introduction of
CBDC has the potential to

provide significant benefits
such as reduced dependency
on cash, higher seigniorage
due to lower transaction

costs, reduced settlement
risk.
“Introduction of CBDC

would possibly lead to a more
robust, efficient, trusted, reg-
ulated and legal tender-based
payments option,” he said.
The Deputy Governor cau-
tioned that there are associ-
ated risks, no doubt, but they
need to be carefully evaluated
against the potential benefits.
He underscored that it
would be the RBI's endeavour,
as we move forward in the dir-
ection of India’s CBDC, to take
the necessary steps, which
would reiterate the leader-

ship position of India in pay-
ment systems. /
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