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‘Carmakers look to raise
output by 18% in Q4

Volumes likely to surpass pre- pa ndemlc level as ch|p shortage eases

SHAl.lYSEIH MOHILE
Mumbai, 18 February*

assenger vehicle (PV)
makers are looking to
ramp up production by

an average 18-20 per cent in
the March quarter (Q4) of

financial year 2021-22 (FY22),
compared with Q3, as the

shortage of semiconductor
chips eases.

If the companies stick to
the plan, they're likely to
exceed the pre-Covid volumes
of Q4FY20, according to ana-
lysts' and suppliers' estimates.

“They all are going full
throttle. But production will
still not be optimal and fall
short: by 10-15 per cent,” said
a top official at a component
manufacturer that counts all
the key. PV makers as its
customers.

Market leader Maruti
Suzuki India plans to produce
about 490,000 units in Q4,
against the 432,368 units it
produced in Q3.

“The electronics supply sit-
uation is improving gradually.
The company hopes to
increase production in Q4 of
this financial year. The vol-
umes will be higher than those
of Q3 but short of full capac-
ity,” said Rahul Bharti, execu-
tive director, corporate affairs,
Maruti Suzuki India.

Tata Motors, the third
largest in the pecking order, is
likely to crank out over 120,000
units in Q4, against around
99,000 units in Q3, said a per-
son aware of the company’s
plans. “It may evén exceed the
pre-Covid volumes,” the per-
son said. A query sent to Tata
Motors remained unanswered.

Hyundai, the second
largest by volume, however,
continues to struggle to source
semiconductors and may not
be able to accelerate produc-

p Maruti Suzuki likely to ) Tata Motors eyeing
produce 490,000 over 120,000 units,
unls up13% up20%

) Kia Motors India plans }Mahmdra&Mahlndra s
to enhance output : utgutto be higher
by 20% 10-12%

tion much. This may work in
Tata Motors’ favour and help
it bridge the volume gap with
the Korean carmaker. A
Hyundai spokesperson wasn’t
available for comment.
“Going by the recent
launches and production
plans, we expect the Q4 pro-
duction volumes at the PV
makers to be higher by at least
20 per cent from Q3,” said
Puneet Gupta, director, IHS
Markit—a sales forecast and
market research firm.
Production volumes will in
all likelihood surpass pre-
Covid levels, but the chip
shortage will continue to
haunt firms for another three-

four quarters, he said.

Despite a robust demand
that comes on the back of a
strong preference for personal
mobility, PV sales in India have
remained in the slow lane
owing to a global shortage of
semiconductors. PV sales in
India dropped to 761,000 units
in Q3, compared with 898,000
units a year ago — the lowest
in five years, according to the
Society of Indian Automobile
Manufacturers (Siam).

Kia Motors, the fourth
largest PV maker, too, plans to
go full throttle in the next three
months. It is looking to add a
third shift at its factory and
enhance output by a third, it

said earlier this week. From
the average of around 16,000
units a month, it plans to
increase production by around
20 per cent, said a person
aware of the company’s plans.

Officials at most companies
agree that while the availability
of chips has improved, the
shortage is far from over and
may continue till the second
half of FY23. For now, they
have learnt to work their way
around it.

Mahindra and Mahindra,
for instance, has taken various
measures to address the chal-
lenge, Veejay Nakra, CEO auto-
motive division at the firm,
said in a post-earnings press
conference. It has identified a
new IC (integrated circuit or
chip) source so that it’s able to
create fungibility across its
products and has already start-
ed benefitting from it. It’s also
sourcing ICs from the open
market, to help it create good
reserve stocks.

VY
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Market for three-row,

7-seater SUVs hotsup

SHALLY SETH MOHILE
Mumbai, 15 February

The market for three-row SUVs —
that has been gaining traction among
SUV buyers in India — is set to hot
up further. This is owing to more pas-
senger vehicle makers staking their
claim in the small but fast-expanding
segment with their offerings.

Kia Motors India stirred up the
market further with the roll out of
Carens, its seven-seater offering, on
Tuesday. Kia’s SUVis set to compete
with the Suzuki XL6 and Hyundai

Alcazar, among other models. i
~ Priced competitivelyat¥8.991akh

onwards and going up to%16.99 lakh,
the local arm of the South Korean car
maker is looking to attract buyers,

who are scouting for an affordable

break cover.
Lastweek, Jeep India announced

it will be launching the Meridian, a

seven-seater s1bhng of the brand’s
popular Compass in India.

“The demand was there, but there
wasn't that much of a choice and the
cars which were available in six and
seven-seat options were more func-

Brar, senior VP and head of market-

ing and sales at Kia Motors India.
The overall market (including

mass and luxury models) for seven-

seater SUVs has seen a moderate

growth year-on-year (YoY), according
to JATO Dynamics, which provides
data for analysis of market trends. It
ended the year with 193,619 units

tional. It was not taking care of the (January to N ve{nber) in calendar

aspn'at\onal needs of the consumers, -
which is what we have tried to do
wmhthe Carens,” sadeardeepSmgh

9,524 units in 2020.
“Although the market has almost
been flat, there is a case for personal
family transportation, given joint
families in India. The low-cost mod-
ular platform has helped them price
the model competitively,” said Ravi
Bhatia, president and director at
JATO Dynamics.
The ongoing semiconductor
shortage can lead to delay in deliver-

yet a premium SUV.

Suzuki and Toyota’s C-seg-
ment MPV models, which
will sell under both
Suzuki and Toyota

ies and waiting periods may
“stretch up to six months
unless the third shift of
production begins, said
Bhatia.
The f;
affiliate is betting big
on the Carens and .
envisages
50,000 units in the
first yeal‘ of launch.
Brar |
the segm nt size in
which the model is
posmoned
around 360,000 units .
per annum, accounting
for 12-13 per cent of the SUV market.

i, Hyundai

selling

snmates

to be

Y
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NON AVAILABILITY OF NEW MODELS IN ENTRY LEVEL & SEDAN SEGMENT SLOWS DOWN USED (AR MARKET

Car Repossessions See a Sharp Boom

Lijee.Philip@timesgroup.com

Mumbai: The usually boommg
used car market is facing a serious
demand-supply mismatch. As new
model avallabl_llty Jhas decreased
due to semiconductor 'shortages,
consumers are holding on to their
old vehicles instead of trading
themin. :

Resellers are counting on more

consumer bad news — a rising
number of autorepossessions—to
meet the gap in supply.

“Repossessed car stocks are mig-
ratingtotheused carmarketasthe-
ir defaults get cleared through auc-
tion processes, following which
banks and other financial institu-
tions are offering fresh financing
for these cars,” said Sameer Mal-
hotra, Director and CEO, Shriram
AutomallIndia—aleading pre-ow-
ned vehicles buyer and seller.

The supply is expected to improve
over the next 3-6 months, say auto
finance companies.

Owners’ Pride

USED CAR SALES

3.5m 3.9m 40m

cYy 2020 CY 2021 CY 2022

- Longerusage of carsby | First-time used-cars
existing car owners buyers gone up
leads to shortage of * as high as 60%
used cars

situations and
semiconductor

* Projection ;

“Finance companies had refrai-
ned from repossessing cars during
the last two years. Now the supply
situation of used cars should im-
prove, after exchange programmes
commences and also banks & fi-
nance companies start reposses-
sing vehicles of defaulting consu-
mers, including certain consu-
mers surrendering cars”, mentio-
ned Ramesh Iyer, MD, Mahindra

Finance.

Experts say the acute shortage of
used cars ismainly for fast moving
models, including entry level and
mid-size models such as Swift, Ba-

- leno, i20, Innova, etc. Since high-

end new cars are available off-the-
shelf, their availability on the used
market has not suffered, said a se-
nior official from a Chennai-based
finance company.

Apart from the longer replace-
ment cycle, lower overall demand

. T’G;ecllnlng sales of new
cars due to multiple
_reasons like economic -

shortage leads to ﬂsing
demand for used cars

Higher waiting time period
and rising new car prices
lead to more :
demand .

for

used
cars

for new cars has contributed to the
supply shortage in the pre-owned
market. And in parallel, these
same factors —short supply due to
the semiconductor shortage, ri-
singpricesandlongwaitinglists—
has driven up enquiries and de-
mand from first time buyers for
used cars inthelastCY.

FOR FULL REPORT, GO TO
www.economictimes.com

RERE G
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’Kia Expects India to Produce

Abouth% of its Global Output

Auto co says local ops to grow at 3x global rate on strong demand, new models
India. “With the launch of our fourth

Ketan Thakkar & Ashutosh R Shyam

Mumbai: South Korean automaker Kia
expectsIndia to contribute almost10% to
its global production in 2022, led by
strong demand for its vehicles, introduc-
tion of newmodelslike the Carens and
risingexportdemand.

India, which was among the fastest
growing automobile markets in 2021, is
set tooutperform again in 2022 with sales
for the company expected to grow at
almost three times the globalrate at33%
t0243,000 units, accordingto aninvestor
deck presentation.

Including exports, Kia expects to pro-
duce 300,000-350,000 units this year,
makingitthe quickest automaker in
Indiatoreach thatannual mark. ;-

In 2021, Kia’sfacility at Anantpurin
Andhra Pradesh contributed 8% to
Kia’stotal global output. In 2022, the
shareissettoincreaseto9.5%;a com-
pany executive said.

The company recently started a third
shiftand hired more workers atthe
plant.

In Top Gear
300,000-350,000

Units Kia expects to produce this

vear, including exports

8%
Contribution
from Kia's
Andhra facility
to global

output in 2021

In 2022, share
set to increase to

9.5%,

as per company. |

Kia is witnes-
singahugede-
mand for India-made

vehicles in the domestic market as well
asabroad, said Hardeep Brar;, vice-
president for sales & marketingat Kia

75,000

Current vehicle
bookings

\

product for the Indian market and targe-
ted third shift commencement, we aim to
produce over 300,000 vehicles in CY2022,
includingfor exports,” Brar said, adding
that it would increase the contribution of
India by 1.5 percentage points to the
global output.

The company is already sitting on
pending bookings of 75,000 vehicles,
with waiting periods runninginto 3-6
months. Experts said aggressive pricing
of the Carens is settofurther offera

tailwind to the growing volumes
of the company, but securing

30,000 units.

chipsetsthatarein short

company had secured
bookings of over 19,000
unitsfor the new model,
which hasnow crossed

Interestingly Kia India hasnot

Business Line 28 February 2022
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“Six airbags mandate may hit slow lane
' Auto industry expresses concern over

implementation amid airbag availability,
cost escalation and chip shortage

SWARA] BAGGONKAR

Mumbai, February 27

The government’s proposal to
have cars fitted with six airbags
from October 1, 2022 could run
into rough weather. The auto in-
dustry has expressed doubts
over airbag capacity creation
amid semiconductor shortages
and the ability of car makers to
redesign their cars to fit the pro-
posed six airbags within the spe-
cified timeframe.

A draft notification issued on
January 14 by the Ministry of
Road Transport and Highways
(MoRTH) mandates vehicles of
Mt category (passenger vehicles
up to eight=seater), manufac-
tured from October1to come fit-
ted with six airbags that would
provide safety to its occupants
from frontal and side impact.

Present regulations mandate
carmakers to install two airbags
(one for the driver and the other
for the driver-side passengers)
only.

Carmakers, through the Soci-
ety of Indian Automobile Manu-
facturers, are approaching the
government to explore if the

date for implementation of the
notification can be reconsidered
given a variety of issues ranging
from airbag availability, cost es-
calation and  semiconductor
shortage.

Semiconductor usage
Airbag deployment is controlled
by sensors that are managed by
semiconductors. The worldwide
chip shortage has already led to
production  losses
for carmakers. Anin-
crease in the num-
ber of airbags per
car could lead to a
further increase in
demand for’ semi-
conductors, - which
would further strain
the supply chain.

Rahul Bharti, Executive Dir-
ector, Corporate Planning and
Government Affairs, Maruti Su-
zuki India, said, “We are in dis-
cussions with the Ministry of
Road Transport. It's not just cost.
It's the feasibility also. There’s an
implication for semiconductors.
So, itis a comprehensive topic in
itself”

Maruti Suzuki clarified that it

)

matter with MORTH. -~ " v

is SIAM that is discussing the

No one-size-fits-all

If the notification comes into ef-
fect, notonly will the industryre-
quire three times the airbag sup-
ply, but car manufacturers will
have to redesign the interiors of
vehicles too. As per the notifica-
tion, cars “shall be fitted with
two side/side torso airbags, one

each for the persons occupying

front row outboard seating posi-
tions, and two side-curtain/tube
airbags, one each for the persons
occupying  out-
i board seating
positions”.
s Sunil  Bohra,
4 Group CFO and
5 Executive  Dir-
4 ector, Minda In-
4 dustries, said,
“Representa-
tions to the government are
done because it will need a lot of
changes to the design of the
vehicle, which is time consum-
ing. There is no one-size-fits-all.
You will have to redesign the in-
teriors and the development
cycleis pretty long. Based on this
success, the vendors will be in a
position to expand capacity.”
Minda Industries, with an an-

nual capacity of 1 million, is the
second largest manufacturer of
airbags in India. The company is
ready to expand production but
not before its clients' finalise
their requirements.

“While the government in its
right intentions set October 1as
the date, practically this date will
bevery challenging. Our gut feel-
ing is that it will be 1-2 years be-
fore we have 100 per cent imple-
mentation,” Bohraadded.

Costimpact

While car manufacturers are yet
to arrive at an estimate for cost
escalation due to the addition of
more airbags, market watchers
estimate an increase of 10,000-
15,000 per car. The airbag in-
dustry turnover is expected to
swell to more than 34,000 crore
from around 1,100 crore cur-
rently ' if the notification is
implemented.

An increase in cost that will be
recovered from the consumer
will likely have an impact on
vehicle demand in the short
term. “(Airbag) capacity is being
ramped up, butat the same time,
thereisastrong thought process
on how this would be executed.
It is a challenge and it’s not easy
to hike capacity so quickly,” said
an executive from Tata Motors.

only been the quickest in terms of volu-
me growth, butalso in terms of revenue
and profitability.




Business Line 16 February 2022

‘Indian carmakers better global

No global
carmaker’s model
sold here has 5-star
ratings so far

GBALACHANDAR
Chennai, February 15

Indian passenger vehicle manu-
facturers continue to stayahead
of their global counterparts in
selling safer cars.

While announcing results of
its latest crash tests conducted
on some of the models sold in
India, Global NCAP, a UK-based
safety and the testing organisa-

aging to see some leading In-
dian manufacturers respond so
well to the #SaferCarsforindia
challenge,but also rather disap-
pointing that major global
brands fall short on safety in In-
dia, whilst comfortably exceed-
ing these requirements in other
global markets.”

5-star safety performance
As part of the #SaferCarsForIn-
dia campaign, Global NCAP,
which has partnered with UN
Road Safety Collaboration, has
been performing independent
crash tests on India-built cars
since 2014. With the latest crash
tests on four models, Global
* NCAP has reached the 50 model
milestone for PVs tested in the
. Indian market.
' “As we pass the #Safer-
CarsforIndia fifty test milestone,
it's important to recognise the
progress .that has been made.
Automakers are rising to the

Business

tion, said, “It has been encour- *

OEMs in oftering safer vehicles

Two Indian PV makers — Tata Motors and Mahindra & Mahindra—
lead in the line-up of safe cars

challenge set by Global, NGAP
with new models increasingly
achieving five-star safety per-
formance.,

For some Indian manufactur-
ers, thishasbecomeamust-have
validation of their commitment
tosafety,” David Ward, President
of the Towards Zero Foundation
said. i

True to his statement, two In=
dian PV makers—Tata Motors
and Mahindra & Mahindra—sell
the highest number of safer cars
in their portfolios. Tata sells
three 5-star - rated vehicles
(Punch, Altroz and Nexon),
while Mahindra offers two 5-star.
rated models (XUV700 and
XUV300). ¢

Also, Tata’s other models such
as Tigor and Tiago models, and
Mahindra’s Thar and Marazzo
have four-star ratings for safety.

No global carmaker’s model
sold in India has secured 5-star
ratings so far.

“I think the strategy of all is
shifting towards safety, and the
aspecttosee will be which of the
two i.e, safer during a crash or
safety features to avoid a crash.

ADAS_ (Advanced Driver Assist-

ance Systems) will receive a big-
ger focus. In premium and lux-
ury vehicles, both will be the
focus.

But in the lower segments,
OEMs will try to achieve a bal-
ance between the two. GNCAP
tests will help in improving
safety across OEMs and vehicle
types, said Ashim Sharma, Part-
ner & Group Head at NRI Con-
sulting & Solutions.

Airbags mandatory

Overall, safer carswill help coun-
tries like India which has the
highest number of fatalities on
the road. Though there have
been several measures initiated
by the Centreto curb accidents,
Global NCAP's crash results have
also helped sensitise OEMs to in-
troduce more safety features in
their models.

Also, the Indian’s govern-
ment’s proposal to make it man-
datory for all new cars to have a
minimum of 6 airbagsacrossall
variants & segments of the
vehicle is seen as a move in the
right direction.

Standard 28t February 2022

Freight rates may see more hike

India closely monitoringsituation: DG Shipping

 SHINEJACOB

B G e NIRRT

into Ukraine has triggered pan-

' ic among Indian- exporters,
 coming as it does after over a year of
' high freight rates and container short-
ages. Freight rates to several ports in
\ India had jumped eight to tenfold last
: yearandaxeal_xeadyon arise in the

j The invasion of Russian forces

lngto cover traffic to the region, trade
', to all;six countries in the region ~
ia; Ukraine, Georgia, Turkey,
Bulgaria, and Romania - may get

lndias monthly exports to these
countries amount to around $1.4 bil-
lion and imports of around $1.6
billion.
hile,

M the Di

General of Shipping said India is
closely monltorlng thesituation. “We

| the costof charterlng a 4 200 TEU
. (20-foot equlvalent unit) has soared
! und $8,000 a day eight

. companies and carriers,
are worried about the spike in crude
prices, and some industry players
expect India to initiate rupee-ruble
trade to ease the impact of the sanc-

| tionsimposed on Russia.

| Indeed, the news appears to be

. grim for the commodities market,

' with at least three merchant ships

. reported to have been damaged in the

» Black Sea. And with insurers hesitat-

ly monitoring the

situadon Interms of container trade,
if you see globally, India is the best-
managed territory, as far as container
or freight movement is concerned.
That is the reason we have seen
growth in exports despite the disrup-
tions,” Amitabh Kumar, DG Shipping,
told Business Standard.

The Federation of Indian Export

' Organisations (FIEO) has already

asked exporters to hold conslgn
ments to the region. “We are worried
about the rise in freight rates in the
last one week. Also, a likely supply
disruption will impact Indian
exporters,” said A Sakthivel, pres-
ident of the FIEO.

The Indian:National Shipowner’s

IN THE LINE OF FIRE
uCountries in the Black Sea
region: Russia, Ukraine, Georgia,
Turkey, Bulgaria, and Romania
=$1.6 billon: India's monthly
imports

u$1.4 billion: India’s

monthly export to these countries
(Dec2021)

w3k per cent: Black Sea's exports
share in global wheat market

Association (INSA) said no Indian
flagged ships are stuck in the Black
Sea at present. “There will be an
impact on freight and business will
have to readjust. There may be a rise
of 2-3 per cent on insurance as war
premium in that region, issuers will
be reluctant to go there. Shipowners

may also have to give additional
reward to the people on board asthey
areriskingtheirlives,” said Anil Devli, .
chief executive ot’ﬂcetoleSA

International Grains Council, the
overall proportion of global wheat
exports taken by the Black Sea region

is maintained at about 34 per cent.
Similarly, in oilseeds, Russia and

{ Ukraine contribute to one-third of

global sunflower exports. A crisis in

the region is expected to impact the

global commodity prices too.
“Markets like the European Union

| and the UK are a cause for concern as
- awar in the region may hit demand

for ‘With crude prices going

up, freight rates are also seeing an
upward curve. There is also concern
about payments from Russia and

Goenka,
Appaml Export Promotion Council

(AEPC).

“In the last eight months, we have
seen fuel rates going up from $350 a
tonne to $749 a tonne. With the

Ukraine crisis, we expect this to cross
$800. This means, smlght away
bunker costs are set to go up,” said J
S Gill, dlrectm

Feeders, one of the world’s lnmst
independent common carrle:s
dian

disruption may hobble the industry,
which is just about recovering from
the pandemic-induced crisis. ~

of X-Press |
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FEELING THE HEAT ,

Auto, Pharma, Oil & Gas May Feel
the Jitters of Ukraine Conflict

Russia’s invasion of Ukraine has impacted markets globally. Even as Indian stock indices staged
a partial recovery from Thursday’s market slump, investors are assessing the direct and indirect
impact of the conflict on sectors and companies. Analysts said companies from the auto, pharma,
oil and gas and paint makers could be impacted the most if the conflict continues. ET takes a look
at sectors and stocks that will be the most impacted. ~Sanam Mirchandani

AUTOMOBILE T T 5 B B pass on the increases. Upstream
Analysts said there \75 SESTTES i 2 companies such as ONGC, GAIL
could be indirect and Oil India could see some :
impact due to supply benefit. Morgan Stanley on Friday

chain disruptions as

5 well as higher com-
modity costs through crude deriv-
atives and metals. “There could be
an indirect impact because of ge-
opolitical instability and increase
in commodity prices from steel,
aluminium, copper, lead, crude
derivatives like plastic and rubber,
etc. Players who have manufac-
turing units in Europe could also
be impacted;” said Jinesh Gandhi,
senior vice president and deputy
head of research at Motilal Oswal.
Europe is dependent on Russia
for a substantial part of its energy
needs and companies operating
in Europe stand to get affected if
there are any supply disruptions,
because of sanctions on Russia.
ICICIdirect said Tata Motors’
subsidiary JLR has manufacturing
base in Europe and JLR derives
40% sales from the European
region, so any geopolitical ramifi-
cations could impact the volume.
Mahindra CIE derives around 49%
sales from European regions with
manufacturing set-up in Europe,
while Apollo Tyres derives 33%

e gy ey g

sales from European regions with
manufacturing facility there. « :

STOCKS THAT COULD BE HIT: -
Mahindra CIE, Bharat Forge,
Motherson Sumi o
PHARMA

ICICIdirect’s head

of research Pankaj

- Pandey said he does

not expect any sig-#

nificant risk to drug
makers besides Dr Reddy's as
their exposure to Russia and the
Commonwealth of Independent
States (CIS) is limited. Russia is not
the major source of raw materials
for pharma companies. Shares of

. Dr Reddy's gained 2% on Friday
tracking the rebound in the mar-
ket but has lost 5% in the last one
month. Russia/CIS accounts for
13% of Dr Reddy'’s revenues and
further currency devaluation due
to sanctions on Russia could raise
currency translation risk, it said.

STOCKS THAT COULD BE HIT:
Dr Reddy’s La
OIL AND GAS
Analysts said higher
crude oil prices
at around $100
per barrel could

. impact oil marketing
companies which are not able to

e e sy Ty

maintained a buy rating on ONGC
with a target price of Rs 263.

STOCKS THAT COULD BE HIT:

there won't be any
ter (January-March) but in the

PAINT COMPANIES
significant impact
on margins in the

first quarter (April-June) there

could be some impact if current

Analysts said
X
fourth quar-
prices sustain. “They use crude

- derivatives, monomer, titanium

dioxide, etc. In the medium to long
term if crude continues to go up,
there will be some impact,” said
Abneesh Roy, vice president-insti-
tutional equities at Edelweiss. Roy
said paint companies could again
opt for price hikes after taking 18-
20% price hike in the last one year.

STOCKS THAT COULD BE HIT:
Asian Paints, Berger Paints,

Kansai Nérolac :

T g e gy
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‘India’s next tryst with

semiconductors -

No significant global player has participated in the first

Pl

round of the investment incentive scheme e

SURAJEET DAS GUPTA
New Delhi, 25 February

ast week, the government

announced the names of

four players who had
shown interest in the first round
of participation in the ambitious
incentive scheme to set up fab
and display fabrication plantsin
the country. Buta closerinspec-
tion of the applications suggests
that the excitement at this sec-
ond attempt to make India a
semiconductor hub may need
to be tempered.

For one, the leading global
semiconductor giants — TSMC,
Samsung, Intel, GlobalFoundries,
Micron or Infineon — were con-
spicuous by their absence. The
Ministry of Electronics and
Information Technology (MeitY)
said talks to rope in some global
bigwigs are on, as a result of
which the deadline has been
extended beyond February 15.

For another, among the four
applicants were two lesser-
known investment companies.
One is Mumbai-based Next Orbit
Ventures, whose founder Sanjay
Jalan claims he will rope in
Indian companies, Navratna
public sector units and technol-
ogy partnersto build a $3-billion
analog chip-making facility in
the first phase, going up to $15
billion when it sets up two more
companies to undertake digital
chips and memory chips.

Jalan says he has tied up with
a technology partner but could
not divulge the name because of
a non-disclosure agreement.
According to MeiTY, the
technology partner is Israeli-
based Tower Semiconductor
that has just a few weeks ago
been bought by Intel.

The second player again is
little-known Singapore-based
IGSS Ventures, which saysitisa
“one stop semiconductor hub”
but its founder Raj Kumar says
he won't talk before March.

Among the other Indian
companies is refining, manufac-
turing and retailing giant Rajesh
Exports, which wantsto go high
tech with forays into electric
vehicles and display fab plants.
Only aluminium-to-energy
major Vedanta announced that

A FAB MARKET
(Total available market

projections based on
nodes for2025)

Total market: $48 billion

Market for foundries within
the total: $8 billion

DOMESTIC CONSUMPTION
OF CHIPS, NODE-WISE
FOR FOUNDRIES
(EXCLUDES IDM)

(consumption figuresin$ bn)
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Source: Semiconductor TAM analysis by
Satya Gupta, former IESA chairman

it has tied up with Foxconn
Technology in a joint venture to
manufacture 28-nanometre
chips. Foxconn will have a 40
per cent stake in the venture.
Vedanta is also scouting for tech-
nology for LCD display units
from LG, Japan Display and
Sharp for its foray into display
fab plant. The investment tag is
a substantial $15 billion.

The four players have cumu-
latively promised to invest $20.5
billion. But the question is
whether they have the ability to
raise funds, get the partners and
the technology (most are still
memorandums of understand-
ing) and the team in place to do
so? Otherwise, the new effort by

the government, which includes
providing incentives that match
what is given globally (30-50 per
centofthe project cost), could go
the way of earlier effortsto create
fab facilities in the country. -

Forinstance, in 2014 the gov-
ernment had offered attractive
incentives and the two players
selected had tied up with
big names. So, Hindustan
Semiconductor Manufacturing
Corporation had partnered with
STMicroelectronics and SilTerra
while Jaypee roped in IBM and
Tower (formerly TowerJazz). But
both Indian companies failed to
even raise 10 per cent of the pro-
posed equity, which was one of
the conditions for the incentives.

Now, analysts suggest that
the government can replicate the
successful model of getting
Apple Inc and its vendors to
set up a base in India by lever-
aging the Productivity Linked
Incentive scheme to make India
a manufacturing hub for them
asanalternative to China. It can
dosoagain in gettingat least one
global player on its own or in a
tie-up with a deep-pocketed
domestic player to change the
game. It is worth noting that big
groups such as the Tatas are
absent from the initial round
despite announcing plans to
invest in semiconductors.

It is possible, analysts sug-
gest, that India might be a bit
late in attracting the large players
— it should have launched the
initiative when the chip shortage
was peaking. But the four big
chip makers —TSMC, Samsung,
Intel and GlobalFoundries —
have already announced invest-
ments of over $400 billion over
three to four years, to reduce the

global chip shortage.

TSMC, forinstance, is invest-
ing $44 billion this year, which
includes a new plant in Japan.

§ Intel is putting in $7 billion in

Malaysia for a chip and packag-
ing unit apart from setting up
new plants in the US and
Europe. And Samsung, which is

- a large player in India in con-

sumer electronics and mobiles,
has announced plans to invest
$200 billion in the next three

- years for new chip capacity.

The obvious question that is
asked iswhether the Indian mar-
ket is big enough to justify fab
foundry plants. Vedanta says it

' will focus on the 28-nanometre

chips, which account for the
bulkofthe Indian market. It will
also concentrate on fulfilling the
needs of the domestic market.

Industry estimates put the
size of the Indian market at $24

* billion a year, and it is expected

to double by 2025. But for the
three applicants who plan to set
up afoundry plant (they are con-
tract manufacturers like TSMC)
the market is much smaller. Says
Satya Gupta, former India
Electronics and Semiconductor
Association chairman, said, “Out
of this only $4 billion a year is
supplied by foundries and the
rest is with integrated device
manufacturers (IDMs) such as
Samsung and Intel. The market
for foundry players will also dou-
ble but growth of the sub-28-
nanometre chip will be faster.”

He added that for foundries
the 28 nanometre-plus market
would go up from $2 billion to
around $3 billion by 2025. But
with the requirement for more
state-of-the-art chips and high
margin sub-28-nanometre will
grow from only $1 billion to over
$3.6 billion in the same period.

The market could get bigger
if foundry players are able towoo
fabless players like Qualcomm or
Meditek to shift some contract
manufacturing capacity they use
from Taiwan to India. And that
might need the government
coming up with incentives for
fabless players eventually. But,
as Gupta pointed out, no foundry
can do without exports — irre-
spective of the domestic market.
Intheimmediate future, howev-
er, the success of the renewed
new tryst with fab plants will
depend on whether the four play-
ers can deliver the goods. /



PRESS REPORTS

ON

ELECTRIC VEHICLE

Business Standard 23 February 2022

‘0la Electric set to invest
13, 500 crore under _.1I

Pips Ather Energy, which had to compete with Iarger OEMs

SURAJEET DAS GUPTA
New Delhi, 22February

la Electric has committed total
O investments of %3, 500 crore in

five years, much higher than the
minimum investment required for such
firms (32,000 crore) under the produc-
tion-linked incentive (PLI) scheme for
the automobile industry. It is one of six
non-automotive investors that made the
cut for the scheme.

Sources say Ola had announced that
it would invest ¥2,400 crore in the first
phase of its electric two-wheeler plant
with an initial capacity of 2 million and
work started in February-March 2021.
As part of the scheme’s conditions, it
will be able to include a substantial

. chunk of the investment it has already
made in the new plant. That is because
cumulative new domestic investments
starting from April 1, 2021, will be con-
sidered under the scheme.

Ola was also able to take advantage ‘

by applying as a non-automotive
company, defined under the PLI
scheme as companies that have no
revenue from manufacturing of
automobiles as on March 31, 2021.

Ola started selling its scooters only by
the end 0of 2021. And it also met a moder-
ate networth criterion requirement of
only 1,000 crore for non-automotive
players. Ola Electric declined to com-
ment on the issue.

However, its key rival and start-up,
Bengaluru-based Ather Energy (in which
Hero MotoCorp has invested), which had
also applied under the existing two-
wheeler champions category, did not
make it to the list.

While a spokesperson of Ather Energy

declined to comment on the issue, sources
said it has approached the central govern-
ment to ascertain why it was not selected,
as it is the first electric two-wheeler start-
up and has been selling scooters in the
country for over three years.

Some auto players say the PLI scheme
seems to have ignored existing electric
two-wheeler companies by putting in
stiff financial eligibility rules for them,
while making it very easy for non-auto-
motive players.

However, defending the scheme, some
analysts argue that the government’s aim
was to rope in large players who can make

y Lt

CRUX OF THE
; MA1TER
| p0laElectricqualifiedasa
- non-automotive investor
~asithad nosalesason
March 31,2021

.. p Ather Energy had to apply
asanexisting 0EM as it has

¢ --been selling two-wheelers

“for3years

) Existing OEMs have
stricter eligibility criteria
like @ minimum revenue of

! 10,000 crore

p Ather's investor, Hero
MotoCorp, the country's
largest two-wheeler maker,
has made the cut

big investments. Hence, Ather’s investor,
Hero MotoCorp, the largest two-wheeler
maker in the country, has made the cut.

However, since Ather has been mak-
ing electric two-wheelers for three years
now it had to apply as an existing auto
company and was confronted with stiff
eligibility criteria— the company or its
group companies needed to have mini-
mum revenue of 10,000 crore and a
gross block of 3,000 crore.

Under the scheme, non-automotive
companies have been provided incen-
tives that vary from 13-16 per cent,

depending on their sales value.




Business Line 15t February 2022

/Tube Investments to focus on
electric 3-wheelers, tractors

Will keep away from
e-2 wheelers in
clean mobility biz

G BALACHANDAR

Chennai, February 14

¢Murugappa Group has mdxc-,
ated that it has chosen to fo-
cus on three-wheelers and
tractors for electrification
and will stay away from the
electric two-wheeler space as
part of its clean mobility busi-
ness, which will come un-

der TI Clean Mobility Pvt Ltd:

((TCMPL).

' TCMPL has been mcorpor—
ated as a subsidiary of Tube In-
~vestments of India Ltd with
an initial authorised capital
of 10 lakh.

Tube ' Investments has

“uchosen three-wheelers and

tractors as the first and
‘second focus areas for launch-
‘ing electric products as both
the segments are seen as ripe
for disruption.

Vellayan Subbiah, MD,
, Tube Investments

better approach to electric
wehicles is the productive end
»of the spectrum versus the
. consumptive end of the spec-
s»trum. So, the areas we are stay-
ing away from are two-wheel-
ers and passenger cars thatare
more consumptive. We are fo-
cused more on the productive
end of the spectrum where the
vehicleisanassetand earns in-
come for the owner,” said Vel-
layan Subbiah, Managing Dir-
ector of Tube Investments of
India Ltd, during the com-

, ‘Since power is subsidised for

-

- one takes the running costs

He said cost - economics
worked better in the case of
three-wheelers when com-
pared to two-wheelers when
factors such as battery capa-
city, range and cost of the
vehicle were analysed. Also, in
three-wheelers, the owner or
driver of the vehicle will see
much more tangible financial
benefits on month-to-month
basis.

The company sees similar
characteristics in tractors too.

the agriculture segment, if

per day of a diesel tractor, es-
pecially during cultivation, it's
extremely high because of
high fuel price. Hence, the
company sees better econom-
ics of moving to electric tract-
ors. “We think that the cros-
sover point on  both
three-wheeler and tractor is
going to come much before
the crossover point in other
vehicles - that’s between EV

P1 A 11
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/BPCL opens EV charglng statlons

‘on Chennai-Madurai hlghway

Facilities to come up at every 100 km
inside its Iarge formal fuel outlets

BALACHANDAR G

Chennai, February 17

Now, electric car owners can

drive through the Chennai-
\ Tiruchi-Madurai ~ highway
. without worries over availab-

ility of charging stations. Oil-

' major Bharat Petroleum Cor-
poration (BPCL) has set up
what it calls ‘India’s first EV
fast-charging corridor’ under
which it has set up charging
stations every 100 km inside
its large formal fuel outlets
along the highway.

“With 10 charging stations
located on both sides along
the highway, this is the first
chain of EV charging stations
set up on the highways in In-

d1a We have mvested about

1 crore in setting up these

fast-charging stations,” said
PS Ravi, Executive Director In-
Charge - Retail, BPCL.

With top-up charging for
about 30 minutes, electric

cars could get an additional

range of 100150 km.

Other facilities

“The BPCL fuel stations also
house food outlets and other
state-of-the-art amenities for
the people to spend time
during the charging time,”
Ravi said. He explained that
BPCL fuel stations would of-
fer clean and hygienic wash-
rooms for ladies and gentle-

PS Ravi at the launch of the EV
fast-charging corridor in
Chennai on Thursday sijoy GHosH

' men, safe and secure parking

while charging and 24-hour
operations, among others.
Select - fuel stations will
also offer nitrogen-illing
facilities.
These large-format bunks

also house food outlets such.

as McDonald’s, A2B, Cube

‘other regional players.

. would be setting up similar

Stop, Café Coffee Day and

More corridors planned
The first phase launch on
Chennai - Tiruchi - Madurai
highway will be followed up
by key routes that have high
existing motorist traffic and
a propensity for the shift to
electric vehicles.

Ravi indicated that BPCL

EV charging corridors on the
Chennai-Bengaluru express-
way and Coimbatore-Salem-
Chennai highway in the com-
ing months. .

The company has chalked
out plans to set up 600 EV
charging stations by the end .|
of June this year and 1,200 |

stations by the end of nex
fiscal. / |
; / i
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PLANTS TO COME:UP IN PITHAMPUR & PUNE

PinnacleLines up
32,000 croreto
Make E-vehicles

Ketan.Thakkar
@timesgroup.com

Mumbai: Pinnacle Mobility
Solutions, a unit of Pune-ba-
sed Pinnacle Industries, wo-
uld invest 2,000 crore tomake
electric buses and e-mini
trucks to cater to the booming
last-mile mobility space.,

Pinnacle Mobility has erite-

- red into a 74:26 partnership
- with one of Europe’s largest
family-owned enterprises’—
VDL Groep — to cater to this
growing demand. The compa-
ny will set up a 5,000-unit elec-
tric bus manufacturing facili-
ty in Pithampur, Madhya Pra-
desh, and a 15,000-unit plant
for e-mini vehicles in the 12

tonne space in Pune. 4

The company will be hirifig
about1,000 people across two
locations.

It will make a range of 912
metre electric buses and 12
tonne mini-trucks over,the
nexttwo years.

Sudhir Mehta, cha1rman.of
Pinnacle Mobility Solutions,
told ET that electric vehlcles
will be among India’s single
biggest industries by size.
Pinnacle started working on
a grounds up solution with a
unique lego concept that can
be adapted to smaller setups
that don’t need large invest-
ments. The complete pro-
ductrangeisdeveloped in In-
dia with several patentsalre-

ady obtamed and in process,
Mehta said.

Pinnacle intends to use its
JV expertise in building
smart lean factories and ex-
pand intomultiple small ba-
sesacrossthe country. Ithas
created a modular vehicle
platform based on the lego
concept to deliver a better
total cost of ownership, cla-
imsMehta. -

EXPAN§ION PLANS
Cotohire 1,000 peo-

ple;tomake 12

metre e-busesand
1-2T mini-trucksin
the nexttwoyears

“Our intention is to parti-
cipate in democratizing
EVs in the country. One has
todevelop products that are
innovative and affordable,
without subsidy,” Mehta sa-
id. “One doesn’t need large
factoriesto cater tothe mar-
ket; our lego setup can be
adapted in smaller settings.
We willbe comingout witha
range of products and may
partner local STUs to build
scaleatlow cost.”

The company has also been
selected to avail benefits un-
der the government’s pro-
duction linked incentive or

PLIscheme. /
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Tesla’s India manufacturing plan not clear yet: Govt

Can’t encourage a company that is
importing, says Heavy Industry Secy

S RONENDRA SINGH

New Delhi, February 22

It seems the government is
not'in a mood to indulge
Tesla too much on its manu-
facturing plans in India, and
there is a doubt already
about whether Elon Musk is
at all serious about manu-

We have not changed our
stand...from Day 1 we
have been telling them -
(Tesla) to make in India.
ARUN GOEL

Secretary, Mimstryf of Heavy" . !
lndustrles

facturing here. The auto-
maker already has four
manufacturing  facilities
(three in the US and one in
China) and has announced
setting up of two more giga
factories - in Texas and
Berlin.

However, ‘when it comes
to India factory, Musk has
been vocal about need of
government support (tax
cuts) for its operations.

Though, it has already in-
corporated an office “in
Bengaluruy, it may use it for
assembly or a research-and
development centre.

Elon Musk, CEO, Tesla Motors

‘No proposal’

According to a. senior gov-
ernment official, Tesla has
not shared any proposal to
be part of the production
linked  incentive  (PLI)
scheme for automobile and
auto component 1ndustry

\ “We have not changed our

stand...from Day 1 we have

been telling them (Tesla) to
make in India. So logically
why should we encourage a
product which is imported
(import from Tesla China or
anywhere else) and also why
should we encourage such
company?,” Arun Goel, Sec-
retary, Ministry of Heavy In-
dustries, told BusinessLine.
Goel explained that the
government is saying at
least source maximum parts
from here. He said the In-
dian automobile industry is
already producing so many
parts and companies which
are manufacturing here, are
sourcing from here.
. He said Tesla has also not

‘sent any proposal for invest-

ment while many. global

companies have submitted
their proposals and has
crossed government'’s = es-
timated target of ¥42,500
crore.

Some of the companies
include Ashok Leyland,
Eicher Motors, Ford India,
Hyundai Motor India, Kia In-
dia, Mahindra & Mahindra,
Suzuki Motor Gujarat and
Tata Motors. ?

In the two| three-wheeler
categories, ‘the companies
include Bajaj Auto, Hero Mo-
toCorp, Piaggio Vehicles and
TVS Motor Company.

Recently, Transport Minis-
ter Nitin Gadkari also had
urged Tesla to make in India

instead of importing its cars
from Chin,. . e

I



SRONENDRA SINGH

New Delhi, February 15

Retail sales of electric vehicles
(EVs)went up by more than160
percentat3,11,350 unitsin 2021,

compared to 1,19,652 units in

2020, driven by two-and
three-wheelers.

Many new companies have
entered EV manufacturing es-
pecially the two-wheeler space.
There are more than 55 com-
panies in the two-wheeler seg-
ment and these include Hero

Electric, Ather Energy, Ampere.

Vehicles, Kinetic Green Energy
& Power Solutions, Okinawa
Autotechand Lectro E-mobility.

Segment wise, the electric

Business Line 16t February 2022

'EV sales across categorles skyrocketed 160%in 2021 -

two-wheeler retail numbers

grew 425 per cent at 1,43,271

units in 2021 against 27,269

' unitsin2020.

*The three-wheeler segment,
grew 74 per cent in 2021 to
1,53,432 units compared with
88,139 units in 2020, according
to the Ministry of Road Trans-

port & Highways' Vahan

database.

More players

" “We have seen an influx of EV

players in the last three-four
years. Some are serious players
with big infrastructure and
othersareassemblersinashed.
With India’s Faster Adoption
and Manufacturing of Hybrid
& Electric Vehicles (FAME)
scheme picking pace, multiple
fly-by-night EV companies have
established shop,” Vinkesh Gu-
lati, President, Federation of
Automobile Dealers Associ-
ations s (FADA)
told BusinessLine.

Business Line 25t February 2022

" EV-maker Euler Motors plans ]
X200-cr capacity expansion

OURBUREAU

~about four months ago at a

Chennai, February 24

Euler Motors, an electric vehicle
manufactuner. plans to invest
X200 crore in capacity expan-’
sion of its recently launched ntothevehiclesbetterloadcapa
electric three-wheeler HiLoad,

The company has a produc-
| tion capacity of 4,000 vehicles
per annum now. Euler Motors
plans to increase it to 35,000
units per annum by the end of
FY23, according to a statement.

The %200-crore investment
will be made over the next 12 - expanding our market foot-
months to develop advanced . print across the country,” said
shopfloors to drive up produc- ~Saurav Kumar, Founder and
tion in its two existing facilities  CEO, Euler Motors.

across Delhi-NCR. The company ~ The company has set a sales
will also set up an automated -  targetof 8,500 units by FY23,
battery line for its patented li- = “We intend to design state-of-

quidcooled  battery  pack « * the-artEVmanufacturing

'+ technology.

- price 0f¥3,49,999, from both in-
stltuﬁonalandretallcustomers
e “Customer response to Hi-
- Load has been excellent, owing
~city, performance and higher re-
turns. HiLoad has been in de-
mand, across segments and
across markets all over the
country since its launch. Our in-
vestments in capacity expan-
sion, are an effort towards ful-

_ filling the growing demand and

facilit-
. fes and build them both for

“Ihenewfadlitywlllsetin- scalabilltyandalsotoensute

dustry benchmarks in green “greater in-house control over
manufacturing and sustainable ~ quality. . To boost our manufac-
processes that speak to the turing output, we are creating
brand ethos,” it said. - an automatic and futuristic

~ shop floor that will set new
Strong demand : benchmarks in the EV space,”
The company sees strong de- said Gaurav Kumar, Head of
mand for its electric three-

: Supply Chain and Manufactur-
wheeler Hiload, launched ing,EulerMotors. =

However; he also said with
the low complexity of EVs com-
pared to internal combustion
engines (ICEs), where majorly
onlyan electric motor with bat-
tery needs to be assembled, or-
ganisations have started im-
porting cheap materialsas well

as panel parts and are appoint- |

ingdealers.
The electric

|
|
|

passenger |

vehicle (PV) segment grew 201 |

percentto12,424 units last year
(against 4,121 units). Tata Mo-
tors said it has sold more than
14,880 vehicles between Janu-

ary 2020 and December 2021. |

MG Motor sold more than
4,000 EVs since 2020.

L.
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"Two-wheeler makers
may be hit hardest

Hiking prices to pass on costs will be hard as volumes fall

RAM PRASAD SAHU
Mumbai, 24 February

The NSE Auto index was among
the top sectoral losers on Thursday
shedding 6.3 per cent. Among the
larger listed players, companies
with a higher exposure.to Eqirope

such as Apollo Tyres (-11.1 percent), - *

Tata Motors (-10.7 per cent),
Motherson Sumi (-7.6 percent),
Balkrishna Industries (-6.7 per cent)
and Bharat Forge (-5.4 per cent)
were the notable losers.

The largest two-wheeler maker,
Hero MotoCorp, fell 6.4 per cent.
The Street is concerned about the
Russia-Ukraine conflict’simpact on
volumes and margins. Within the
auto segments, the two-wheeler
space could feel the pinch of lower
volumes and higher raw material
prices the most, believe analysts.

The sector had reported a
sequential gross margin expan-
sion in the third quarter of finan-
cial year 2021-22 (Q3FY22) after 4-
5 quarters of contraction. Further
improvement could be tough

given record prices of aluminium *

and 10-year high prices for Nickel.
Palladium, a precious metal used
in catalytic converters too, is trad-
ing at a 6-month high.

Say analysts led by Joseph
George of ITIFL Securities in a report
released on February 23, “Two-.
wheelers have higher exposure to
aluminium and precious metals
(which have witnessed the highest
cost escalation). As a result, two-
wheeler makers are more impacted
by recent commodity price move-
ments. We estimate two-wheeler
makers would have to increase
prices by 2-2.5 per cent to fully pass
ontherecentimpact and maintain
gross margins at Q3FY22 level.”

The surge in prices will mean
the quantum of hikes could be
much higher than initial estimates;

ew STATL]

GAINING GROUND

Commodity $itonne. Chg YID(%) Chg 1-Yr (%)
LME nickel 24, 887.0 NN  19.2 28.9
LME copper 9,906.5 HEE 1l 13
China HRC Steel (CNY/tonnes)  £,998.0 M 5.2 10.5
LME aluminum 3,321.0 W 18.4 55.7
Palladium 2,657.0 80 39.5 8.8

YTD: Year-to-date; source: Bloomberg; compiled by BS Research Bureau

SEQUENTIAL GAINS

Change in basis points

Gross margins in % Q3FY22 YoY Qo0
Eicher Motors 40,3 SRR ~130 -210
Hero MotoCorp 29.0 FESSRE -50 130
Bajaj Auto 25.3 EEEE -390 20
TVS Motor _23.7 I -20 -40

under recoveries due to higher
prices till Q3 for the auto sector is
pegged at 3-4 per cent.

The problem is that the domes-
tic two-wheeler makers have
already hiked prices thrice so farin
FY22. The 6-7 per cent price hikes
thisyear comes on the back 6f210-
15 per cent increase last year. This
sharp increase has delayed recov-
ery intwo-wheeler sales during the
current fiscal, any incremental hike
may further delay recoveryin sales,
says CRISIL Ratings.

The surge in crude oil prices,
which is expected to be passed on
by the government, will add to the
incremental costs. Says Varun
Baxi, research analyst at
Prabhudas Lilladher Research,
“Increasing crude prices has a
negative impact on the demand
environment as it increases the
cost of ownership. Historically, we
have seen a negative correlation
between demand and fuel prices.”

This comes amidst a falling
sales graph. The two-wheeler seg-
ment (down 24 per cent year-on-

year in Q3) is expected to see vol-
umes drop 8-10 per cent in FY22,
the first time in a decade that
sales are declining for a third con-
secutive year. i
Says Gautam Shahi, director,
. CRISIL Ratings, “Three consecu-
_ ¥ tive years of decline will take two-
wheeler sales volumes back to the
fiscal 2014 level and it may take
three to four years to reclaim the
peak sales volume of [21 million]
seen in 2019.” Sales in the first
nine months of FY22 were at 10.7
million units. :

Asthe impact on the lower-end
of sales has been the highest, Hero
MotoCorp could be hit the most.
The leader in the entry and execu-
tive segment saw market share
decline 300 basis points (bps) in the
first nine months to 34.9 per cent
and is the only one in the listed
space to have ceded ground.

With analysts expecting com-
modity coststo remain inflated and
volume recovery likely to take
longer, the two-wheeler segment

may be sailing into a perfect storm%
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"Two-wheeler prices rise 16-22% in
2 years; to end fiscal with dip in sales

Manufacturers cite shift to BS-VI norms, spike
in commodity prices as reasons for hike

G BALACHANDAR

Chennai, February 24

A spike in fuel prices and a 16-
22 per cent increase in cost of
of new vehicles were key
factors that led to fall in sales
of two-wheelers in the
country.

Industry analysts and repres-
entatives say the two-wheeler
industry is expected to end
this fiscal with a high single-di-
git decline. For the third year
in a row, the industry will re-
port a fall in annual volumes.

In the post-second Covid
wave period, every segment of
the automotive industry repor-
ted a gradual increase in
volumes. Passenger vehicle
volumes showed a strong re-
vival, but the poor supply of
chip played spoilsport and the
manufacturers are still bat-
tling to improve production.
Sales of commercial vehicles

have been on the rise though * §

there is an increasing shift to
CNG models.

But the two-wheeler seg-
ment has not shown any ro-
bust revival in demand during
this period. Several factors are
cited for the fall in volumes,
but major ones are the higher
prices of two-wheelers and a
huge increase in fuel prices.

A Crisil report said the two-
wheeler industry has increased
prices thrice so far in this
fiscal, resulting in 6-7 per cent
higher prices , adding to the
10-15 per cent increase seen last
fiscal (because of BS-VI norms).

Multiple price hikes

Companies such as Hero Moto-
Corp, Honda, TVS Motor and
Bajaj Auto have all undertaken
multiple price hikes this fisca-
I citing a huge increase in com-
modity prices. Bajaj Auto, the

The two-wheeler segment has
not shown any robust revival
in demand

second-largest motorcycle
manufacturer in India, has ef-
fected a price hike to the tune
of 5 per cent, higher than its
peers, during the nine months
of the current fiscal.

More than half of the motor-
cycle volumes come from the
price-sensitive economy seg-
ment, which is driven by rural
markets.

“The second, third Covid
waves and delayed harvest im-
pacted rural demand for two-
wheelers this fiscal. Besides
higher vehicle and fuel prices
also affected rural demand, un-

like last fiscal, when rural India
was less impacted by the first
Covid wave. This sharp in-
crease in prices has delayed re-
covery in two-wheelers sales
during the current fiscal, any
incremental hike may delay re-
covery in sales further,” said
Anuj Sethi, Senior Director,
Crisil Ratings.

Electric push

While ICE two-wheeler sales
continue to be subdued, an in-
creasing number of two-
wheeler buyers in cities and
big towns are shifting to elec-
tric two-wheelers. The surge in
monthly sales of electric scoot-
ers indicates the growing ac- -
ceptance of electric two-wheel-
ers.

The only silver lining for the
home-grown two-wheeler
makers is the robust demand
for their products in the inter-
national markets such as
Africa and Latin America where
shipments have been on the

rise. /
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Z
INDIA MAY SELL 10 M TRACTORS THIS DECADE: CNH INDUSTRIAL

‘Tractor Salesto Seean
Uptick from Next Year’

Sharmistha.Mukherjee@timesgroup.com

New Delhi: The tractor market, which has
been seeing a decline in sales the past few
months, will see an uptick starting middle of
next year said agri machinery and construc-
tion equipment maker CNH Industrial.
Raunak Varma, managing director; CNH In-
dustrial India, said given low farm mechani-
sation levels, India has the potential to sell
over10million tractors in the ongoing decade.
“Tractor sales have declined the past few
months because of high base and inflation.
Long-term, though, thereisahuge  poten-
tial for growth in the tractor and
farm equipment segment. Inclu-
dingreplacement, the total equip- 4
ment PARC is currently 5 million
units, as compared with the ove-
rall requirement of 16 million
units,” informed Varma.
To be sure, tractor pe-
netration in the count-
ry at about 40% is lo-
wer than many deve-
loping nations.
Tractor  penetra-
tionstandsat60% in
China and 75% in

Brazil. Given the potential in the local mar-
ket, CNH Industrial is working on increa-
sing production capacity for tractors by 60%
t0 80,000 units in the next12-14 months.

Varma added, “Our utilisation level is100%.
Last year, we were constrained by capacity. We
have several launches planned this year. We
are in the process of expanding our capacity
and will be able to produce 65,000 units April
onwards. This would further increase to
80,000 units over the nextone year.”

The company has scheduled for launch
multiple products in the 41-50 HP segment —
which comprises nearly -half the tractors
sold in the local market — to shore up volu-
mes and gain market share. CNH In-

dustrial manufactures trac-
# tors at its facility in Greater
Noida (Uttar Pradesh) and
farm equipment such as har-
vesters, balers in Pune (Ma-
harashtra).
Varma informed tractorsa-
les are likely to decline by
7-8% in the ongoing calen-
dar yeat: But his company
expects to grow sales by a si-

an increase in capacity and
new launches in CY2022.

1

milar number on the backof
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Barstow: Hundreds of truckers
and their supporters set off from
southern California .on Wednes-
day ona convoy headed across the
United States towards the capital

‘Washington to protest against

andemicrestrictions.
“Inspired by the demonstrations

“that crippled Canada’s cities for
“weeks, organisers of “The Peo-

Ple's Convoy” want an end tomask
mandates, vaccination require-
‘ments and business shutdowns
tHat are intended to slow the

“march of Covid-19.

“Let's get back to normal,” said
Bryan Brase, whose rig was near
the front of the caravan that had
gathered in the small town of Ade-
lanto, northeast of Los Angeles.

“I think everybody's here for dif-
ferentreasons. butitall hoils down

Protest Inspired by Canada

aconvoy bound for Washington

g i
travelled fromIdaho tojoin theral-
ly. “It’s time for our government to
start understanding that people
wantthat freedom in the Constitu-
tion back.” The caravan, which be-

s
u
i
;

gan Wednesday as a few dozen ve- |

hicles,;was expected to take 11 days
to get fo the Washington, DC area,

arrvivimo nn March & thanah araa.
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“Maruti meeting all safetynorms in India’

Global NCAP.is an
organisation, not
a regulator: CEO

SRONENDRA SINGH

New Delhi, February 23 R
The country’s largest passen-
ger vehicles maker Maruti Su-
zuki India (MSIL) on Wednes-
day said the company meets
all the safety norms under the
Indian regulations and does
not have to meet the require-
ments of independent organ-
isations like Global New Car As-
sessment Programme (NCAP).

On par with Europe

“Global NCAP is an organisa-
tion and not a regulator. In-
dian regulations and
European regulations are ex-
actly the same in frontal offset
norm, side impact norm and
pedestrian impact norm. India
is at par with Europe in crash

|ALPHR 7899 BE&;‘? 949

Maruti Suzuki’s Managing Director & CEO Kenichi Ayukawa at the

launch of the new Baleno in New Delhi on Wednesday i

test norms and we already
meet the norms,” Kenichi Ay-
ukawa, Managing Director
and Chief Executive Officer,
MSIL, said on the sidelines of
the new Baleno launch.
Ayukawa said it is up to the

customer who decides what to
buy.

“The parts| features have
grown in the cars today and
the new Baleno has six air bags
(in the top two trims), high
tensile steel, hill-hold assist,

ABS, EBD and we have given the
flexibility of choice to the cus-
tomer. So we have the best of
both worlds - safety and fea-
tures - all after getting feed-
back from customers,” Ay-
ukawa said.

4 %

On competition

On competitors like Tata Mo-
tors and Mahindra &
Mahindra getting four| five-
star ratings in crash tests at
Global NCAP, Ayukawa said the
market is open and the cus-
tomer decides at the end what
tobuy.

“Itis the customer’s decision
to buythe product ornot.If the
customer feels that the cost is
higher than their expecta-
tions, they wouldn’t buy. De-
cision makers make decisions,
but economically what is feas-
ible is decided by customers,”
he added.

In the past, Maruti’s best

The Economic Times 18t February 2022

selling cars like Alto (zero), S- |
Presso (zero), WagonR (2-start)
and Swift (2-start) have got
poor ratings at Global NCAP in
adult (front row) safety rating.

Only Vitara Brezza (4-star)
and Ertiga (3-star) have better
ratings. However, the recent
launches by Tata Motors like
Punch and Altroz have five-star
ratings, and M&MW'’s XUV300,
XUV700 too have five-star rat-
ings. But, one of its best selling
SUV, Scorpio has a zero rating
from Global NCAP.

The auto major, along with
its vendor partners, has inves-
ted around 1,150 crore in de- |
veloping the new Baleno. MSIL
said it has received bookings
of 25,000 Baleno so far since it
opened for bookings on Febru-
ary 10 and can also be owned
through Maruti Suzuki Sub-
scribe at an  allinclusive
monthly subscription fee
starting from 13,999. 5

)

Honda to Focus on Entry-Level

Sharmistha.M@timesgroup.com

‘New Delhi: Honda Motorcycle &
Scooter (HMSI), which has serip-
ted success in the scooter segment
with the Honda Activa, is looking
to introduce multiple products in
the motoreycle segment to take on
former partner Hero MotoCorp.
The company has concluded a stu-
dy to introduce an entry-level
prgduct, where it has limi-
ted presence, with CD110.
HMSI is also exploring
y options to grow its fo-
otprint in the 150-cc
segment, which isse-
. eing inereased frac-
tionfrom customers.
“Of course, we
~ have low-end mo-
del CD110, but
relatively it’s
very weak com-
pared to our
competitors. It
means we have
nevermatched de-

& MOTOCORP

¥ DOMINATES
8 THE
B MOTORCYCLE
¥ SEGMENT

| WITH MKT

¥ SHARE OF

148
,‘ i

to Catch up with Leader Hero

_selling th;ee out of every.four mo-
‘toreyelés 'ih this category. HMSI's

mand with such kind of customer
groups. So, I had committed to in-
vestigate how to enter this low-
end MC segment. This feasibility
study (is) already done so we are '
going to develop this kind motor- |
cycle in low-end category”, Atsus-
hi Ogata, President, HMSI said in
arecentinteraction.

Sales of 4.2 million units of entry-
level motorcycles (with engine ca-
pacitymorethan 75 ccand less than
equal to110 cc) comprised 56% of all
motorcycles sold in the local mar-
ket in thefirst10months of the ong-
oing financial year. Rival Hero Mo-
toCorp commands a lion’s share

shareinthesegmentstandsatamo-
dest3.6% currently.

The Japaneseé auto major fared
better in 110-125 cc segment, whe-
re it dominates with sales of
924,787 units between April and
January FY22.

Overall, Hero MotoCorp domina-
tes the motorcycle segment with
48% sharetill January FY22.

A



/-/04 VOLUMES SURGING to new highs; co eyes half a millionma

TaMo on Track for Another Rod

Ketan Thakkar and

Ashutosh Shyam

~ X \
Mumbai: The dream run for Tata
Motors' passenger vehicle busi-
ness continues.

After record sales in calendar
2021, the maker of Nexon and Har-
rier SUV is eyeing yet another re-
cord in FY22 fourth quarter at
125,000 units, thanks toa10% risein
semiconductor supplies compared
to the previous quarter.

Arecord Q4 will propel the compa-
ny into operational profits (EBIT)
for the first time in a decade in
FY?22. The company is set to post
over 65% growth in FY22 with volu-
mesof 3.7lakhunits. =~ T % ¢

With a strong tailwind for the
brand and rising booking momen-
tum, Tata Motors has already set
sights on crossing half a million
units annually for FY23.

The company has sounded out its
supply chain partners to gear
themselves up for volumes of
500,000-600,000 units in FY28,

The Economic Times 17t February 2022

which entails a production plan of
50,000 units a month — ahead of

. theStreet’sexpectations.

A quarterly output of 125,000%n Q4
will fetch a turnover of 10,000 crore
and at 5-6 lakh units, turnover may
swell between 240,000 crore to 50,000

croreannually.
) Accordingtoseve-
Thecompany = ral people in the
hassounded  know, the company
outitssupply hasbeenabletoadd
chain the second line at
partnersto its Pune plant and
gearupfor has entered into an
volumes of agreement with JV/
500,000 to partner Fiat India
600,000units to secure higher
JinFY23 | output from the

\ Ranjangaon plant

to cater to higher demand.
At the Sanand factory in Gujarat,
the company is expectinga spike in
output by 30-40% to 18,000 units a

.month by the end of 2022, with

plans of producing petrol-diesel,
CNG and EVs, each accounting for
one-third volume share.

In an email response, a Tata Mo-

tors spokesperson told ET, “Having
overtaken Hyundai Motor India in
December due to shortage of parts
at the South Korean rival’s end al-
beit for a month, Tata Motors is set
to close in further and may overta-
ke Hyundai for the entire financial
year if itisable tomeet itstarget.”
The company will be banking on
the mid-cycle action of Tiago, Ti-

gor, Nexon, Harrier and Safari to
sustain the momentum — in the co-
ming 12-24 months. Already the
new Tiago and Tigor have offered
heft to the volumes with CNG
bringing in incremental numbers.
The MCE version or facelifted ver-
sion of Nexon, Harrier and Safari
planned for mid-2023 which will
meet the upcoming Real Driving

rkinFY23and close inon Hyundaito grab 2nd rank :

PV Sales

Emissions (RDE) norms will ensu-
resustained excitement in the mar-

_ ketplace. Thisis inadditionto EVs.

The exit rate of March 2022 pro-
duction is likely to reach about
50,0002 month, compared with the
average monthly production of
32,962 units in the December 2021
quarter.

The sustenance of 50,000 units a
month of production of Tata Mo-
tors could leapfrog in the pecking
order and could be a tough chal-
lenger for Hyundai.

In the October to December quar-
ter; Tata's PV division had become
the second-largest player in the ut-
ility vehicle space with a market
shareof 18% and totalmarketshare
roseto13%.

It had revenue of 8,600 crore in
the third quarter of FY22 and its
EBIT was justashadebelow thepo- |
sitive mark if one strikes off 200 .,
bps impact from subsidiarisation.

Interestingly, the production tar-
get for FY23 is baked by analysts
tracking the company for their esti-
mate of FY24. /

) AU
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Mé&M looks for partner to tap battery storage PLI scheme

_The company has committed %3,000-cr
Investments in the EV vertical

SWARA] BAGGONKAR

Mumbai, February 14

i Tractor and utility vehicle spe-
cialist Mahindra & Mahindra
(M&M) will explore a partner-
ship arrangement for tapping
the government-announced
production linked incentive
(PLI) scheme on advanced
chemistry cell (ACC) battery
.storage, a top company official
said.

M&M is one of the 10 com-
panies that had placed bids for
the Z18,100-crore ACC PLI

scheme which aims to achieve

a manufacturing capacity of

50 GigaWatt Hour (GWh).
Anish Shah, Managing Dir-

i

ectorand CEO, M&M, said, “It is
very unlikely that we will go
alone in this space. The EV
space has a long way to play
out. We are likely in the first 5-
10 overs in a (cricket) test
match and we are looking at
how the battery technology is
evolving, who the potential
partners are. Once we have
that in place, we will look at
how we take that forward.”
Shah and other senior exec-
utives of the company were
talking to analysts at a post-
earnings conference call.
Rajesh Jejurikar, Executive
Director, Farm and Automot-
ive sectors, M&M, said, “In no

Anish Shah, MD & CEO, M&M

scenario will we be taking ma-
jority control. It is a potential
play that we are considering
but we don’t intend to lead
that.”

Electric PV space
While M&M is the leader in the
organised electric  three-

wheeler market with brands
such as Treo in the cargo and

passenger segment, the com-
pany does not have an in-
house cell and battery manu-
facturing unit. It, however, has®
aggressive plans for the elec-
tric passenger vehicle seg-
ment with launches expected

next year.
M&M  has committed
%3,000-crore investments

over a three-year cycle in the
EV vertical. This includes de-
velopment of electric SUVs,

electric quadricycles and elec-"
tric small and light commer-

cial vehicles. In all, the com-

pany is eyeing 16 EV launches

in seven years.

One of the first will be the
electric version of the XUV300
which will be available in the
third or fourth quarter of FY23.
The electric version of the

KUV100 is also on the cards.
+ Other bidders \.
Last week, the Centre made
public thelist of 20 companies
whose applications were ap-
proved for the Champion OEM
Incentive scheme which is
also a PLI scheme with at
Budgetary outlay of 26,000
crore. M&M also participated
in the scheme.

Reliance New Energy Solar,
Hyundai Global Motors, Ola
Electric, Lucas-TVS, Amara
Raja, Exide Industries, Rajesh
Exports, Larsen and Toubro
and India Power Corporation
were others who participated.

The 10 bids have a collective
capacity of 130 GWh which is
2.6 times the manufacturing
capacity to be awarded.

&
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'Kia Carens packs style with smart pricing

. PAVAN LALL
. Mumbai, 25 February

Kiaisa rare example of a newbie
auto company that has swiftly
ramped up volumes in a short
period of time and also managed

todosoby studymg its cuswmers ;

— fathoming what they want and
designing products around their
requirements rather than presum-
ing they’'d want something that
has worked well overseas.

To think about it, there is no
shortage of overseas aspirants that
landed in India with a hope to
crack one of the largest car mar-
kets in Asia. However, the results
have been less than successful
and most of these entrants have
also beaten a retreat. General
Motors (Chevrolet), Fiat, Harley
Davidson and most recently Ford
are examples. Kia is perhaps the
only entrant to have accelerated
asfastasithas. The company had
sold 177982 units in 2020.
Domestic sales stood at 181,583
units in 2021 as against 140,497
units in the previous year, a

growth of 29 per cent in a tough -

market with supply constraints.
Of course, it always helps to

have the support of an incumbent [

such as sister company Hyundai, |
whose mistakes they can learn
from. To that end, Kia has rolled
outsmartly positioned carsin the
subcontinent starting with SUVs,
and then migratingto large “peo-
ple-mover” UVs that essentially
not only tap growing segments
but also make for good economic
sense. An SUV is almost always
higher,_on. profit margins.t

smaller’ sedinsor‘haml%llaacks‘ban

'If you drive the Carens after a
similar sized vehicle such as the
Kodiagq, the difference is palpable.
The Carens is clearly a car made
by an Asian manufacturer for
Indian roads. Which is to say, it’s
not heavy on kerb weight, some-
thing that Kia keeps mum on (it
does not disclose weight for any
ofits cars) and second, it looks like
acarthat’s built with today’s world
inmind. The light weight basically
means good fuel efficiency and
Kia claims a mileage of around
16 km per litre for petrol and over
20 km for diesel.

It’s good looking, with stylish
design cues, yet it manages to
retainan authenticDNA thathad
cometo be expected of the Korean

badge. High ground clearance, a
wide cabin and tall stance all
mean that the Carens glides over
bad roads with ease and comfort
and an engine performance that
is adequate in terms of the power
of this vehicle.

Inside the cabin, qualityis pre-
mium and similar to what you'd
expect from any top grade car-
maker such as Honda or Toyota
— smart consoles with a good fin-
ish, comfy seatingand otherinter-

{ors that show little or no signs of
cheap material or cost-cutting. Kia
has announced a special introdu-
ctory price for the vehicle starting
from ¥8.99 lakh and going up to
%1699 lakh. It’s a price range that
will make its peer group find the
going get tougher. That’s a warn-
ingfor carssuch as the Tata Safari,
Hyundai Alcazar, Mahindra
Ertiga, Toyota Innova Crista and
Mahindra XUV 700, because the
Kia punches much harder than

Business Line 24t February 2022

Hero’s partner Gogoro gearing up

others in its weight category.

Afterthe Sonet, Seltos and the
Carnival, this new launch by Kia
marKks its expansion into a large
seven-seater category that’s play-
ing in price segments above the
Marutis and the Tatas but below
the German cars that include the
Volkswagens and Skodas. As a
vehicle that is likely to be used in
long cross-country style drives,
the Carens comes equipped with
asuite of safety features that incl-
udes all basics such as antilock br-
aking systems, electronic stability
control and also downbhill brake
control and parking sensors.

There’s alsoasmartair purifier
that supposedly protects against
bacteria and viruses, and auto-
matic air control. And it boasts a
10-inch infotainment screen, dif-
ferent drive modes and, last but
not the least, Bose speakers for
music lovers.

Comfortable, silent, well-insu-
lated from the world outside and
designed for refined performance,
the Carens could be another arrow
inKia’s growing quiver of winners
given its pricing and so long as it
keepsits service and repair quali-
ties on track as volumes grow. /

to power other vehicle makers too

In talks with Foxconn
for production

SWARA] BAGGONKAR
Mumbai, February 23

Taiwan’s Gogoro will not re-
strict itself to supplying bat-
teries only to Hero MotoCorp,
and is keen on bringing more
vehicle makers on board to
expand its battery-as-a-ser-
vice platform.

Two-wheeler maker Hero
MotoCorp has a partnership
with Gogoro to set up battery
swapping stations across In-
dia as well as launch electric
scooters powered by the lat-
ter's batteries.

A top Gogoro official‘said’
the company is working on
three specific areas for the In-
dian market, including set-
ting up a battery manufactur-
ing plant along with
iPhone-maker Foxconn, one
of Taiwan’s biggest compan-
ies, which will help it achieve

Horace Luke, Founder,
Chairman and CEO, Gogoro

economies of scale, and help
India become a manufactur-
ing hub for electric vehicle
batteries. 3

Supplying worldwide
Speaking to = BusinessLine,
Horace Luke, Founder, Chair-

~man and:CEQ, Gogoro, said,

“Gogoro started with a Go-
goro scooter with a Gogoro
network in Taiwan. The plat-
form matured when other
partners came in A similar
situation will happen in In-
dia eventually. The same bat-
teries go into Yamaha, Su-

zuki, Gogoro. We have 10

vehicle makers, having 47

models across Korea, Japan,

China, Taiwan, Indonesia,

Germany, France. The net-

work is designed to be an |
open network.”

Gogoro will open its first
battery swapping station in
New Delhi later this year.

The station will make avail-
able fully-charged batteries
for users in exchange for dis-
charged batteries for a fee.

By the end of the year, Hero
MotoCorp’s first e- two-
wheeler using Gogoro’s bat-
tery technology will mark its
debut. This vehicle will be in-
dependent of Hero Moto-
Corp’s own electric scooter
which it has promised to
launch before March- end.

While Gogoro has its own
range of electric two-wheel-
ers which are on sale in
Taiwan, Luke added that
there are no plans to launch
them in India.
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oves NCLT torecover

12,320 crore from Amtek Auto

Tribunal to hear
the case today

SURESH IVENGAR
Mumbai, February 22
The Ministry of Corporate Af-
fairs has asked the Serious
Fraud Investigation Office
(SFIO) to investigate Amtek
Auto’s books and its dealings
with its group companies.
The Ministry’s decision
was conveyed to ' NCLT
Chandigarh demanding that
the former promoters of
Amtek Auto return 2,320
crore siphoned off from the
company. The MCA’s petition
to the NCLT comes up for
hearing on February 23.

Funds diverted

The MCA said the amount
was allegedly diverted by the
former promoters to per-
sonal entities by way of loans
secured through various

7

banks. The investigations by
SFIO is also likely to examine
?f there were short-comings
in implementing the find-
ings of E&Y’s forensic audit,
In September last year, the
MCA has approached the
Mumbai Bench of the NCLT
against the promoters and
other former directors of
Metalyst Forgings, a listed
subsidiary of Amtek Auto,
seeking an order to attach as-
sets and disgorge the money
of Metalyst Forgings from
the promoter Arvind Dham,
Chief Financial Officer Arun
Kumar Maiti and Sanjiv
Basin among others after dis-
covering questionable finan-
cial transactions for 3,454
crore.

Of this, there were ques-
tionable deals worth 2,320
crore, said sources.

Interestingly, the same res-
olution professional was ap-
pointed to resolve all three

Business Line 25t February 2022 =~
| Jeep lines up three models for India thisyear . |

companies led by the flag-
ship company — Amtek Auto,

Castex Technologies
Metalyst Forgings.

and

Defaulted on payments

Amtek Auto was one the
largest “auto component
players of India with a large
national and global foot
print which supplied ma-
chines forgings and castings
to automotive OEMs. Besides
the flagshig Amtek Auto, the
group companies Castex
Technologies and Metalyst

Forgings had ' borrowed

* 7,500 crore and 33,500

crore while other group
companies had borrowed
over 32,000 crore.

In all, Amtek Group com-
panies  borrowed = over
25,000 crore and defaulted
on payments to banks. They
were taken for insolvency |
proceedings and lenders ap-
pointed the same Resolution
Professional to resolve all
three companies.

Revival plan

Last November, lenders ap-
proved a revival plan submit-
ted by the US-based hedge
fund Deccan Value Investors
for about %2,700 crore.

The Amtek Group owes
more than 13,000 crore to
lenders and was among the
12 debt-laden companies ini-
tially taken to the NCIT as
per Reserve Bank of India’s

direction in 2017. [
|

Rules out driving
in sub-4-meter
SUV for now

SWARA] BAGGONKAR
Mumbai, February 24
Jeep, one of the world’s most

popular SUV brands, will have
three productactions this year,

| including the launch of a new

model and a significantly up-
| graded version of its flagship
| product, both of which will be
. made locally by Stellantis, the
| company formed by the mer-
ger of PSA Group and Fiat
Chrysler.

Jeep Meridian, the seven-

selling model in India, the five-
seater Compass, will go on sale

' in May or June. This will be the
| firstever seven-seat model
l from Jeep in India since its de-

but in 2016. The Meridian,
| which goes into production in
| May with 80 per cent of its

! parts sourced from India, will .

. be offered in three power-
' trains and two trims powered
with diesel engine only.

The Meridian will compete
! with Tata Safari, Mahindra

I

seat version of the Jeep’s best- -

XUV700, Hyundai Alcazar and
MG Hector Plus. While price de-
tails will be disclosed closer to
its launch, the model is expec-
ted to be positioned at a
premium to its competition.

Grand Cherokee

The second attraction from
Jeep will be the all-new Grand
Cherokee, which is also Jeep’s
flagship product in India. The
Grand Cherokee will boast

new architecture, a redone ex-
““compact SUVs that measure

terior design and a restyled in-
terior, The vehicle will come
equipped with a ' 2.0-itre
turbo-petrol powertrain,
paired with 8-speed automatic
‘transmission.

India will be the orily market
“in the world outside North
America to locally assemble
«the Grand Cherokee. The
model will debut in India by
the year-end.

No sub 4-meter Jeep

The final product of the line-up
from Jeep will be the Compass
Trailhawk. However, this will
be the first of the three to goon
sale. The Trailhawk, a derivat-
ive of the Compass, will go on
sale in the first week of March.

Jeep Meridian will éo onsale in May or June. This will be the
first-ever seven-seat model from Jeep in India since its debut

Despite the enthusiasm for

less than 4 meters in India,

- Stellantis has no plans to bring

a sub-4-meter Jeep in India.
However, before the forma-

“tion of Stellantis, Fiat Chrysler

had concrete plans to launcha

“mini Jeep in India to take on

some of the successful models
in that segment, such as the
Tata Nexon, Hyundai Venue,
Maruti Suzuki Brezza and the
Kia Sonet. Jeep believes that
the brand enjoys a premium
positioning” in India, and
therefore it would refrain from
bringing down the entry price
point to benefit from sales
volumes.

Speaking to BusinessLine,
Christian Meunier, CEO, Brand

Jeep, said, “The sub 4-meter
product for India, thatis a true
Jeep, that is cost-competitive
and can make money is my
dream and we are still study-
ing it. It's not like it's never go-
ing to happen but we need to
do it the right way. We are not
going to take a hatchback and
make it look like a Jeep. We
have a lot of potential to be a
strong player in India and we
are building some mo-
mentum with the Meridian.”
While Jeep is pushing for
electrification globally, it cur-
rently has noimmediate plans
to launch them in India. The
brand believes that an electri-
fied powertrain will make the
Jeep even more offroading
than today. /
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’Bharat Forge, arm to acquire

Coimbatore-based JS Autocast

The buy will enable
the auto parts
maker to expand
product portfolio

OUR BUREAU
Mumbai, February 24
Bharat Forge, a leading auto
component player, and its
subsidiary BF Industrial
Solutions (BFISL), on
Thursday announced enter-
ing into a definitive agree-
ment to acquire 100 per
cent of Coimbatore-based JS
Autocast Foundry India for
an undisclosed sum.

Established in 2004, ]S
Auto supplies critical ma-
chined ductile iron castings
for wind,- hydraulic, off-
highway and automotive
applications.

Bharat Forge will acquire
JS Auto for an upfront con-

g

Amit Kalyani, Deputy Managing
Director, Bharat Forge

sideration (based on enter-
prise  valuation adjust-
ments) plus a fixed deferred
payment at the end of the
third year. The closing of the
transaction is subject to cus-
tomary closing conditions.
Amit Kalyani, Deputy
Managing Director, Bharat
Forge, said, “JS Auto will ac-

celerate our diversification
journey and enable in ad-
dressing the decarboniza-
tion ‘opportunity. This ac-
quisition along with the
previous deal in the open
die segment significantly
broadens our presence, cap-
abilities and product offer-
ings in the industrial
space”.

The acquisition shall en-
able Bharat Forge to expand
its product portfolio in the
industrial sector, customer
base and manufacturing
presence in south India.
After completing the acquis-
ition, JS Auto will become a
wholly-owned subsidiary of
BFISL and a step-down subsi- |
diary of Bharat Forge.
© Over the past five years,
the sales of JS Auto has |
grown at a CAGR of 17.7 per |
cent. JS Auto registered sale |
of X259 crore in FY21. /
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’Daimler India inks

pact with CERO

OURBUREAU
Chennai, February 21

footprint and old, polluting
~vehicles from Indian roads,

Truck and bus marker Daimlér - Swhich is the need of the hour.

India Commerc1a1 . Vehicles
(DICV), 22 100 per ¢ent subsidi-
ary of Daimler Truck AG, has
entered into partnership with
CERO, a scrappage and steel re-
cycling facility owned by
Mahindra MSTC Recycling Pvt
Ltd (MMRPL).

The partnership is aimed at
offering hassle-free service to
truckowners,whoseektoscrap
their end of life (ELV) commer-
cial vehicles and replace them
with new BharatBenz trucks.

Eco-friendlyrecycling
CERO is described as an organ-
ised automobile recycling initi-
ative, introduced to reduce car-
bon footprint using
eco-friendly methods of recyc-
ling metals from ELVs, said a
statement.

“Scrappage is an important
step towards reducing carbon

This is an opportunity for cus-
tomers toreplace their old fleet
with new, BSVI BhdratBenz
trucks. We see great potential
for new truck sales with the ef-
fective implementation of the
Scrappage  Policy“  said
Satyakam Arya, Managing Dir-
ector & CEO, DICV.

DICV aims to provide an énd-
to-end solution to customers
for scrapping their old trucks
right from the process of
vehicle valuation up until the
receipt of CoD (Certificate of
Deposit).

“CERO is India’s first govern-
ment authorised recycler for
motor vehicles built on the PPP
model, focused on achieving
zero pollution while vehicle re-
cycling,“ SumitIssar, Managing
Director of Mahindra Inter-
tradem, and Director at MM-
RPL, said.

7
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OUR BUREAU
Chennai, February 23

wheeler maker TVS Motor
Company has announced
that its two-wheeler exports
crossed one million (includ-
ing sales from PT TVS, Indone-
sia) milestone in this fisc-
al. This is the first time the

year.
The key exports include the
TVS Apache series, TVS HLX
series, TVS Raider,and TVS Neo
series. An increase in global
motorcycle sales has signific-
antly contributed to this
achievement, said a company
statement. (Ao

Mobility solutions

“The one million export mark
is a significant milestone for
TVS Motor Company. This fur-
ther underscores our path to-
wards being a global player in
personal mobility solutions.

Leading two and three-

company hasachieved this ex-,
port milestone in a financial.

#TVS Motor’s two-wheeler
€Xports cross 1 million

Sudarshan Venu, Joint MD,
TVS Motor Company

We are excited to continue
building on this momentum
as we expand into newer geo-
graphies  with attractive
products and new first in the

' segment, technology offer-

ings,” said Sudarshan Venu,
Joint Managing Director, TVS
Motor Company.

TVS Motor Company has
presence across 80 countries
in Africa, South-East Asia, In-
dian sub-continent and Cent-
ral & Latin America and is
seeking to enter more mar-
kets in Europe and North |
America.
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'Royal Enfield Motors’ global
journey gathers momentum

Company expects

supply chain issues
' to ease with new
suppliers coming in

GBALACHANDAR

Chennai, February 16

Royal Enfield Motors, part of
Eicher Motors, has presented a
favourable growth outlook for
both domestic and interna-
tional businesses.

While production con-
straints are expected to ease
gradually in the coming
months with the addition of
new suppliers for semicon-
ductors, international busi-
ness continues to gather mo-
mentum with improving
volumes and share in key
| markets.

New supplier
“Chip shortage has impacted
our operations in Q3. We are
working towards developing
an alternative supply ecosys-
tem to.minimise the effect: We
| have onboarded one more
chip supplier while the third
supplier is in the pipeline. This
will ease supply chain issues,”
B Govindarajan, Executive Dir-
ector, Royal Enfield Motors,
said during the company’s Q3
earnings call.

However, the company sees

“Hero MotoCorp
merges marketing, |
sales functions;
appoints head

OUR BUREAU
New Delhi, February 21
Two-wheeler manufacturer
Hero MotoCorp on Monday
said it has created a new posi-
tion, titled Chief Growth Of-
ficer, integrating the market-
ing, sales and after-sales
functions, and appointed
Ranjivjit Singh for the same.
Singh “has been heading
marketing since 2021, Hero
MotoCorp said in a statement.
#We are now entering anelw
~era .of “opportunities and
“growth, with the world rap-
idly coming out of the corona
virus pandepmic. As we gear up
to further consolidate*-our
leadership by leveraging
these emerging opportunit-
ies, we must stay nimble and
dynamic which requires syn-
ergies between the key cus-
tomer-facing functions of
marketing and sales and
after-sales,” Mike Clarke, Chief
Operating Officer and Chief
Human Resources Officer,
Hero MotoCorp, said. /
, 7

Siddhartha Lal, MD,
Eicher Motors

robust demand with new
launches.

Its new Classic 350 motor-
cycle, launched in September
2021, has seena tremendous re-
sponse and the company has
rolled out more than one lakh
units so far. As a result, its mar-
ket share in the above125cc
segment increased to 27 per
cent in the December quarter
compared to 25 per cent in the
year-ago period. Its market
share in the overall two-
wheeler segment is 9 per cent.

“Consumer preferences for
personal mobility and premi-
umisation continue to drive
demand. With supply chains
issues gradually easing out, we
expect further production
scale soon,” he said.

Mid-size motorcycle

Meanwhile, its strategic trans-
ition from an Indian brand to
a global brand in the mid-size

Business Line 22" February 2022

motorcycle market (above
250cc to 750cc) continues to
show impressive progress.

Stellar growth abroad

“In Q3, not only did we com-
mence CKD operations in Thai-
land, which is a promising
market for us, we also re-
gistered stellar growthininter-
national volumes, which grew
by more than 57 per cent,” said
Siddhartha Lal, Managing Dir-
ector, Eicher Motors.

For April 2021-January 2022
period, the company more
than doubled sale of motor-
cycles outside India at 64,807
units compared to 28,192 units
in the corresponding period of
last year, helped by new
launches and an expanded
network.

In a reflection of its success
in international markets, the
company has hit a market
share of 7.1 per cent and 5 per
cent in Europe and the US re-
spectively, in the mid-size bike
segment.

CKD units
The companyisalsoevaluating
opportunities to set up CKD
units in its priority markets in
the Asia Pacificand Latin Amer-
ican regions.

It currently has CKD units in
Argentina, Colombia and
Thailand.
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'Hero MotoCorp, BPCL
‘tosetup charging infra

Stations to be set
- up across 9 cities

| OURBUREAU

New Delhi, February 22

Hero MotoCorp and Bharat
Petroleum Corporation Lim-
ited (BPCL) on Tuesday said
' they have collaborated to set
up charging  infrastructure
for electric two-wheelers
across the country.

This will be part of Bharat
Petroleum’s focus on new
business segments for sus-
tainable growth. BPCL had
announced ' in September
last year that it is converting
7,000 conventional retail

| outlets into ‘energy stations’

providing multiple fuelling

| options, which will include

EV charging facility.
The two entities will first
establish substantial char-

ging infrastructure at exist-

ing - énergy stations and
broaden the collaboration to
develop - more . synergies
within the EV ecosystem and
adjacent business verticals,
Hero MotoCorp said in a
statement. :

In the first phase, char-
ging stations will be set up
across nine cities starting
with Delhi and Bengaluru,

and the network will be then
expanded = across  the
country.
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forTaMo domes

SHALLY MOHILE & RAM PRASAD SAHU
Mumbai, 21 February

I ata Motors’ domestic business
has seen a reversal of fortune

from the time when broker-
ages had not given credence to the
business in the overall sum-of-the-
parts (SOTP) valuation.

Analysts have now started
assigning it a higher weighting in
the overall valuation, against the
company’s UK subsidiary Jaguar
Land Rover (JLR). The equity value
of the India business -comprising
commercial and passenger vehicles
- now accounts for more than half

the value in the SOTP calculations, .

as opposed to 0-30 per cent two
years ago.

CLSA in May 2020 had assigned
nil value to the India business. "JLR
is the only driver of its valuation; we
assign zero equity value to the India
business: We believe future equity
infusions are also likely to be uti-
lised for loss funding and hence, we
do not attribute any equity value to
itsIndia business," it said in a report.

The stock had slipped to 383 after

TATA MOTORS

POWERING ON

the zero-valuation report. A yearon,
CLSA increased the contribution of
India business to SOTP to 3243 per
share in May 2021, or 53 per cent of
the overall valuation. While the bro-
kerage downgraded the stock earlier
this year in January, the contrib-
ution of  India business after the
downgrade is still at a substantial 63
per cent of the overall equlty\value

JP Morgan, on the other hand,
has an 'Overweight' stance on the
company. “We value the India busi-
ness at %319 per share and JLR at
%310 a share,” wrote Amyn Pirani
and Vaibhav Zutshi of the brokerage
in a report dated February 16.

The brokerage’s bull-case fair
value of %783 per share factors in
TPG's valuation for the India pas-
senger vehicle (electric vehicle seg-
ment) and the management guid-
ance of 10 per cent earnings before
interest and tax at JLR by 2025-26.
While the TPG investment in the
company bumped up valuation of
the domestic business, a sustainable
operational performance of both
passenger and commercial vehicles
lent more heft, bolstering investor

tic biz

confidence.

The turnaround of the busi-
nesses had taken effect before the
company had announced the
investment by the private equity
firm in October 2021. The structural
strengthening of JLR and India
businesses, coupled with the com-
pany staying the course with its

,deleveraglng _targets, » has . also

helped. The upgrades in the past
four quarters are premised on the
fact that a combination of rising
scale at JLR, along with cyclical
uptick in the domestic truck busi-
ness and continued market-share
gains for passenger vehicles, will
drive significant free cash-flow gen-
eration. This may lead to Tata
Motors turning net debt-free by
2023-24. A vast majority of domestic
brokerages havealso been assigning
higher value to the domestic busi-
ness. HDFC Securities, Motilal
Oswal Research, Prabhudas
Lilladher Research, ICICI Direct,
Elara Capital, among others, have
been assigning greater value to the
domestic business for the past three
to four quarters. :

Tata Power, RWE tie
up for wind projects

Tata Power on Monday said it has
collaborated with Germany-based
RWE Renewable GmbH to explore
potential fora joint development of
offshore wind projectsin India. A
corresponding Memorandum of
Understanding (MoU) has been
signed between Tata Power
Renewable Energy Limited and RWE
Renewables GmbH, a statement said.

Pl
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ARenault Kiger,

Honda City,
. others get 4-star
safety rating

OUR BUREAU

Mumbai, February 15

Renault Kiger, Nissan Mag-
nite, Honda City and Honda
Jazz have each scored a four-
star adult occupant safety rat-
ing at the latest Global NCAP
crash tests. Each of the 2022-
produced right-hand drive
cars had two airbags as stand-
ard at the time of their testing
at the speed of 64 km per
hour. ;

Jazz among 10 safest

Based on the ratings, only the -
Jazz_has managed to break
into the list of top 10 safest
cars produced in India. The
list continues to be domin-
ated by Tata Motors and
Mahindra & Mahindra with
eight of their models split
equally between them.

According to the test find-
ings, -the fourth generation
Honda City showed good pro-
tection to the head of driver
and passenger though the
tests concluded that the car’s
bodyshell was unstable and it
was not capable of withstand-
ing further loadings.

The Honda City, however,
did get four-star rating for
child occupant safety making
it the fourth most-safest car
for children.

Compact SUVs Renault Ki-
ger and Nissan Magnite got
similar crash ratings.as the
Honda City. The Kiger’s body-
shell was also rated as un-
stable, but the footwell area
was rated as stable. //
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TaMo wears SUV crown,
bucks chip crisis trend

Companyfirst grabbed pole positionAin October2021 after rollihg outPunch

SHALLY SETH MOHILE
Mumbai, 27 February.,‘ T

he semiconductor shortage has
I chipped at the sales of most passenger
vehicle (BV) makers, but Tata Motors
hasbucked the trend. The Tata group flagship
has sold more sport utility vehicles (SUVs) in
the domestic PV market in the past four
months than any other automotive manufac-
turer, cementing its no.1 spot. It first grabbed
pole position in the SUV segnient in October
2021 after the launch of the Punch — a sub-
compact SUV offering.

Zipping past Hyundai Motor India, which
was the largest until a few months back, Tata
Motors’ SUV sales jumped to 96,833 units
from October 2021 to January 2022, from
37,242 units in the corresponding period last
year. Its market share in the SUV segment
stood at 22 per cent in the December quarter
of 2021-22 (FY22), compared to the fourth
quarter of 2020-21.

The sales comparison with rivals excludes
multi-purpose vehicles, such as Maruti
Suzuki's Ertiga and the XL6, and Toyota
Innova. Year-to-date (April to January), Tata
Motors' share is close to 17 per cent. It envis-
ages ending the financial year with 1920 per
cent, said Rajan Amba, vice-president-sales,
marketing, and customer care, Tata Motors.

Amba is confident that even as Tata
Motors has no new (internal combustion
engine) model lined up in 202223, it will be
able to sustain the current sales momentum
from the line-up of existing models.

“You may say there are no new models,
but we will be coming up with some interest-
ing production interventions as we goalong,”
said Amba.

The company will be able to leverage the
mileage from the Punch launched in the
December quarter, he said, adding that the
‘dark edition’ continues to do well and the
recently launched Kaziranga edition, too, has
been well-received.

India’s PV market is getting sharply
defined, based on body type and price, spawn-
' ing new sub- segments, said analysts. As a
result, many crossover vehicles are being

"PECKING ORDER

SUVsales figures of top makers
B Oct-Jan2021 ® Oct-Jan2022

% dla%

Tata Motors 37,8 157

. 91,527
Hyundai 82 816 9.5
Mahindra =24.3
.Kia =21
Maruti =20

Note: Data doesn’tinclude multi-purpose vehicles but only SUVs
Sources: Society of Indian Automobile Manufacturers,
industry sources

defined as SUVs. Such models meetbasic crit-
eria, such as body type, ground clearance, and
high seating, but fall short on the performance
metrics. SUVs, including crossovers, now
account for 42 per cent of PV sales.

“The high unitsales of the Punch conform

to the trend that customers‘are favourably

inclined due to the price point being attrac-
tive,” he pointed out.

~_ Tata Motors has been reaping the benefits
ofa refreshed product portfolio for some time
now, but it’s the Punch that has helped it cat-
apult to the no.1 position in the segment. With
average monthly sales at 10,000 units, the
small sub-compact SUV — that competes
with the Suzuki Ignis and the Mahindra

KUV100 —has emerged as the latest volume-

spinner for the company.

It has helped the firm gain momentum
month-on-month, with average monthlysales
of SUVs increasing from 10,000
units in the first quarter of FY22 to 13,500 in
the second quarter to over 22,000 in
the third quarter. In January 2022, it sold
28,108 units. Seven out of every 10 PVs sold
by Tata Motors come from SUV.

“There is now a real connection with con-

sumers. That is what will take us through.
Therefore, the next financial year is going to
be as exciting as the current one,” said Amba.

The SUV line-up has seen a lot of traction
around mid- to high-level trims. On average,
the two trims account for 65-70 per cent of
the sales mix, an indication of the growing
acceptance of the brand, he added.

Updating on the semiconductor availabil-
ity, Amba said most manufacturers have reset
their ways and have not let it hobble the indus-
try, atatime when a global chip crunch and a
pandemic-driven parts shortage forced pro-
duction cuts. Automakers have found a way
around to keep their production lines running
— cutting down on the usage of microchips
in their vehicles.

Whether buying computer chips directly
from manufacturers, reconfiguring cars, or
producing them with parts missing, auto-
makers are having to get creative to cope with
the global shortage of semiconductors.

He expécts the shortage to ease by the end
of the current calendar year, Tata Motors has
been able to do some re-engineering in the
product portfolio. This has helped it manoeu-
vre the shortage, he added. / »




. havealso risen signi-

* quarter,

‘Steel prices to remain stable for now’

PRESS REPORTS
ON
RAW MATERIAL

Business Line 17t February 2022

Overall sentiment positive, focus on infra
will bring back demand: Tata Steel CEQ

SWARA] BAGGONKAR

Mumbai, February 16

The government’s continued
thrust on infrastructure
development augurs well for
steel-making companies,
especially for Tata Steel, which
recently added production
capacity through the
acquisition of Neelachal Ispat
Nigam Ltd (NINL). In an
interview to BusinessLine, TV
Narendran, Managing Director
and CEO, Tata Steel, spoke
ahout steel demand, raw
material cost pressure and the
reason for acquiring NINL.
Excerpts:

What has changed for you
from the Q3 of last year?
Steel prices have changed sig-
nificantly. Costs

ficantly but the hike '
in steel price has
more than offset the
increase in costs.
Compared to the previous
the domestic de-

. mand growth was strong but

international markets like
South-East Asian markets
weakened. Consequently, a lot

. of volume of exports markets
- was diverted to Indian mar-

kets, not just by us but by our

. peers as well.

Overall demand has im-

. proved in India but not to the

level expected, Semicon-

. ductor supplies are getting
* better. Production has been
© strong across geographies but
. sales were a bit weaker due to
 market conditions. The in-

- ventory build-up we had in Q3 -

. will be taken care of in Q4.

| How do you see the overall
' demand for steel as

compared to pre-Covid

' times?
+-The demand is already at pre-

Covid level. In fact, if you see
the steel production in India,
we are currently at 30 million
tonne (mt) a quarter, which is
120 mta year. And if I allow for

A
INTERVIEW

exports, we are pretty much at
pre-Covid, wherein we were
producing 104 mt steel.

The Budget put a lot of
focus on infrastructure.
What is your take on
consequent steel demand
and revival of private sector
investment?

Focus on infrastructure will
create jobs in construction
and put more money in
people’s hands thereby boost-
ing consumption. Secondly, it
will create construction activ-
ity which is good for steel de-
mand. Thirdly, the cost out-
side the factory gate dilutes

our competitiveness. As infra--

structure rises, those costs
will get addressed as well.

Private sector in-
vestment has started
to come back and it
has been led by the
steel industry, which
has announced in-
vestments of more than
%1,00,000 crore, far more
than any other industry in the
Indian economy.

How are you dealing with
inflation and what about
dynamic pricing? Are you
looking at that?
In Europe, we started to put a
surcharge on carbon costs be-
cause it fluctuates signific-
antly. Volatility does not help
anybody.

Today coking coal prices are
higher than what steel prices

were three years back. High .

input costs impact cost com-
petitiveness, but if you can
pass on that price rise, then at
least you protect your mar-
gins.

The second part is that it
sucks in a lot of working cap-
ital because the steel industry
imports coal from Australia,
and the cost of coal has tripled
in the last year or two.

But indexed contracts may
be the way forward. The in-
dustry and government must

Private sector investment

has started to come back

and it has been led by the
steel industry

TV NARENDRAN,
MD and CEO, Tata Steel

come forward and restructure
it correctly.

What is coming in the way
of implementing it in India?
The customer should be will-
ing. We did this in Singapore.
Wherever the government
was the customer, and it ap-
pointed a contractor, Tata
Steel dealt directly with con-
tractors. We asked for con-
tracts on a fixed term based
on the index value - if that in-
dex goes up then you pay the
contractor more, if it goes
down you pay less.

How do you see pricing in
future?
Steel prices dropped rapidly

in November and December,

triggered by a significant
drop in.coking coal and iron
ore prices, but prices of both
raw materials have gone up in
the last few weeks. Demand is
returning with focus on infra-
structure and China is man-
aging its own economy.

Overall the sentiment is
more positive than it was four
weeks ago. We expect steel
prices to remain stable over
the next few weeks.

In the first nine months,
Tata Steel repaid 17,376
crore debt and net debt
stands at just under
X63,000 crore. What further
de-leveraging plans do you"
have?

We wanted to bring net debt

b

to EBIDTA to below 1, and we
have done it. Net debt would
have gone down significantly
but 12,100 crore (due to NINL
acquisition) was added to the
debt.

Having a net debt to EBIDTA
is a prudent target, rather
than looking at absolute debt
target. The India business
been  profitable, generated
cash anbd is growing. The
European business is able to
stand on its own.

Experts say NINL is an
expensive buy. How will
NINL bring value to your
long steel business?

NINL has high strategic and
operational value. Our exist-

" ing sites like Kalinganagar

and Miramandali allow us to
grow in flat products. What
we missed was a site for long
products, which will continue
to grow in India because of fo-
cus on infrastructure.

NINL is a 2,500 acre site and
is located across the road
from our Kalinganagar site.
We can easily go to 5 mt in
stage1,and to 10 mt in stage 2.
Basically, in Kalinganagar it-
self where we have 6,000
acres, we can build 25 mt. That
gives us tremendous oppor-
tunities to drive cost compet-
itiveness for both long and
flat products.

NINL also has 100 mt iron
ore, for which the lease is valid
till 2067. Our existing iron ore
mines are up for renewal in
2030 and have. enough iron
ore for the medium term fu-
ture. The strategic value of
NINL to Tata Steel is much
higher than the others.

What is the capex plan for
Tata Steel?

We have just completed the
due diligence and will talk
about NINL capex plans after
we have more access. Roads
and railway tracks are already
there at NINL, so the cost of
building a 4-5 mt capacity will
be far, far less. For Tata Steel,
our guidance for capex is
%10,000-12,000 crore a year
and that will continue.

|
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“New CSR mandate to increase

compliance burden for India Inc

Centre rolls out new 11-page form
for comprehensive data collation

KR SRIVATS
New Delhi, February 13
The Centre has now mandated
Corporate India to furnish a
comprehensive report on its
corporate social responsibil-
ity (CSR) activities, specifying
a 11-page form (CSR-2) for the
purpose. It is expected to give
the government a compre-
hensive picture of the CSR
funds spent and activities car-
riedouge » '~ it

“This form should be submit-
ted to the Registrar of Com-
panies for the preceding fin-
ancial year (2020-21) and
onwards, the Ministry of Cor-
porate Affairs (MCA) has said.
For the information related to
FY20-21, the CSR-2 has to be
submitted by the end of
March 2022.

Mixed reaction

This move has evoked mixed
reaction from corporates and
legal experts with some con-
tending that it would end up
increasing the compliance
burden of corporates. Some of
the disclosures now man-
dated under CSR-2 are already
being disclosed under the
main directors’ report form-
ing part of the annual report,
they noted.

Some corporate observers,
however, felt that the informa-
tion trove on CSR — on the
back of CSR-2 — could come in

handy for the CSR department
in the MCA to undertake data
mining and analytics so that
improved policies could be
rolled out on this front.

Form CSR-2, amongst other
things, requires certain com-
panies to report on matters
such as the constitution of the
CSR committee, its meetings,
whether or not the company
has disclosed on its website
details about its CSR.commit-
tee, CSR policy and approved
CSR projects.

Also, the company is re-
quired to confirm whether an
impact assessment of CSR pro-
jects has been carried out in
pursuance of the Companies
(CSR Policy) Rules, 2014. Under
the report, the company is
also required to submit de-
tailed information around its
investment in CSR projects
and the quantum of funds
that has remained unspent.

Maneet Pal Singh, Partner,
IP Pasricha & Co, said this new
form would result in greater
transparency in CSR expendit-
ure by corporates but will in-
crease the compliance burden
of companies.

“We believe the action taken
by the MCA is effective, but in
future, efforts should be made
by the MCA to acquire max-
imum information with min-
imum increase in compli-
ances”, Singh said. Pritika

Experts say such steps
are not in sync with the
macro-level focus of the
government to improve
the ease of doing
business

A v
Kumar, Founder & counsel,
Cornellia Chambers, said this
is an impactful amendment
that will improve the manner
in which corporate social re-
sponsibility as a concept is be-
ing managed across India.
This amendment will also
help impact-driven organisa-
tions find synergy with com-
panies whose CSR objectives
are aligned to theirs. This
amendment is a step in the
right direction, she said.

Snigdhaneel Satpathy, Part-
ner, Saraf and Partners, said
the existing framework under
the CSR rules already oblig-
ates a company to file a de-
tailed report of its CSR activit-
ies, to be annexed to the board
report.

“In this context, the recent
decision to introduce a separ-
ate reporting requirement of
CSR activities being under-
taken by companies to be an-
nexed to the financial state-

ments, appears unnecessary
and is precisely the type or ir-
ritant which increases compli-
ance burden, adding to the
cost of doing business. Such
steps are not in sync with the
overall objective of the gov-
ernment...the macro-level fo-
cus, bid to improve the ease of
doing business and the gen-
eral push towards simplified
reporting requirements,” Sat-
pathy said.

Prasenjit Chakravarti, Part-
ner, Khaitan & Co said that
given that companies are
already aware of the broad
level of disclosures expected
from them in CSR via the |
already amended rules, they
should not find it too arduous
to adhere to the requirement
of preparing and submitting
Form CSR-2.

CSRspending

The Companies Act 2013 re-
quires companies with a net
worth of ¥500 crore of more,
or turnover of 1,000 crore or
more or a net profit of 35
crore or more during the im-
mediately preceding three |
years to spend 2 per cent of
their average net profit on CSR
activities. ‘

It maybe recalled that India

Inc’s (1,619 companies) CSR
spend for FY20-21 fell sharply
to ¥8,828.11 crore, much lower
than the cumulative spends of
%20,150.27 crore (25,099 com-
panies)in FY19 and ¥24,688.66

crore (22,531 companies) in, |
20, /.




The Economic Times 4t" February 2022

“From April 1, GST e-invoice mandatory
for businesses with X20-crore turnover

Standardisation and inter-operability to
reduce disputes, cut processing costs

SHISHIR SINHA
New Delhi; February 25

The threshold of issuing GST
e-invoice (electronic invoice)
has been lowered to Z20-
crore turnover from <50
crore earlier by the Central
Board of Indirect Taxes and
Custom (CBIC) .

By the new rule, which is
to kick in from April 1, busi-
nesses with turnover of 320
crore or more will have to is-
sue e-invoices. If the invoice
is not valid, not only the re-
cipeint cannot claim Input
Tax Credit (ITC) but will also
face a penalty.

Simplifying norms

Experts say this amendment
seems to be to dovetailed to
the government’s digital eco-

nomy agenda. Bipin Sapra,
Tax Partner with EY India,
said: “By making it mandat-
ory for all assesses whose
turnover is more than 20
crore to issue e-invoices, the
government has expanded
the compliance automation
to a larger set of taxpayers,
which will not only simplify
compliance but also plug
revenue leakages on account
of input tax credit frauds.”
E-invoices are formatted to
be machine-readable, with
B2B invoices authenticated
electronically by the Goods &
Services Tax Network for fur-
ther use on the common GST
portal. Under the electronic
invoicing system, an identi-
fication number is issued
against every invoice by the

Invoice Registration Portal
(IRP) managed by the GSTN.

standardised format
The government has already

tion and inter-operability
leading to reduction in dis-
putes, improve payment
cycles, - reduction of* pro-
cessing costs and thereby im-

made it clear that the new proving overall business
mandate will not add finan- efficiency.

cial burden on businesses as Businesses use various ac-
GSTN has empanelled seven counting/billing  software
accounting generating  and
and billing storing invoices in
software E their own elec-

products_ that
provide basic
accounting
and billing
system free-

tronic formats. E-
invoicing aims at
machine-readabil-
ity and uniform in-
terpretation. To en-

of-cost  to
small taxpayers.

Several advantages

Tax officials say e-invoice has
advantages such as auto-re-
porting of invoices into GST
return and auto-generation
of e-way bill. E-invoicing will
also facilitate standardisa-

Y sure
inter-operability of e-in-
voices across the GST eco-sys-
tem, an invoice standard is a
must. By this, e-invoices gen-
erated by one software can
be read by any other soft-
ware, thereby eliminating
the need of fresh/manual

data entry. 7
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/Niti may Launch Electric Vehicle
Battery Swapping Policy Soon

They can switch

between fuels and
charge the battery
at home

4

Lijee.Philip@timesgroup.com

Mumbai: Public policy think tank Niti
Agyog plans to roll out a ‘battery swap-
ping policy’ - which will give electric ve-
hicle buyers an option not to own its bat-
tery thereby bringing down the upfront
cost and fast-tracking EV adoption — in
thenext3-4months. ;

“I am confident that electric vehicles will
be cheaper than ICE engine vehicles in the
near future,” Niti Aayog chief executive
Amitabh Kantsaid. :

The proposed policy will introduce dis-
ruptive business models such as battery
as a service (BaaS), leasing, ete. so that
electric two-wheeler and three-wheeler
customers need not own the battery,
which is about 50% of the total vehicle

. cost, bringing down the upfront vehicle

man of Sun Mobility, a Bengaluru-ba-
sed company engaged in developing
and operating energy infrastructure
for electric mobility. 3

The battery swapping policy needs to
be implemented in the next 2-3 months
to scale up EV ecosystem and give a
pushtoadoption of EVsin the country,
Mainisaid.

“The customer should be given the flexibi-
lity and both options (fixed and swappable)
should co-exist,” he said.

Aayog’'s Kantsaid the focus in the initi*
al nhace will he 0 cater +n lioht alaniws: A

L EEREAEINT. - S A R

segments.”

Aayog held the first pre-draft stake-
holder discussion for he proposed poli-
cy earlier this month, where partici-
pants included vehicle OEMs , battery
OEMs, financiers, think tanks, multi-
modal agencies, and independent ex-
pertsand consultants.

Sulajja Firodia Motwani, CEO of elec-
tric two and three-wheeler maker Kine-
tic Green Energy & Power Solutions, sa-
idthatafterthe Fame-2and state incenti-
ves to bringdown EV prices and the per-
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