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Steel, auto, textile firms
at heart of PLI job target

Five sectors form core of the govt's aim of generating employment for 6 million

SURAJEET DAS GUPTA
New Delhi, 6 February

he government’s ambitious target

I of generating over 6 million jobs
in five years from the production-
linked incentive (PLI) scheme will hinge
on five of the 14 specified sectors reaching
the magic numbers. s r

The five sectors are textiles, speciality §
steels, white goods such as ACs
and LED TVs, autos and auto compo-
nents and high-tech ., mobile device
manufacturing.

Based on the commitments made by
the companies (on which the government =
has based its targets), these five sectors
will account for 53 per cent of the jobs
that need to be generated through direct
and indirect employment.

More importantly, mobile device man-
ufacturing alone, with 200,000 direct g
jobs and 600,000 indirect jobs, will
account for over 13 per cent of all the
jobs generated from PLI, the highest of
all the sectors.

What is even motre 1nterestmg is that

THE MAGIC NUMBER

the three vendors of just one company,  Sector Total jobs to be created under PLI scheme
Apple, will constitute 8 per cent of the (‘“"“t and indirect, unless otherwise specified)
government’s overall PLIjob farget, based  Mobile devices 200,000 direct; 600,000 indirect
on their promises. 5 — -
The three vendors, Foxconn, wistron  1extile products 750,000 direct
and Pegatron, have made a commitment  Ayto and components 750,000
to generate 60 per cent of the 200,000 - S
direct jobs. Analysts assume that they will White goods - ACs and LED 500,000
also account for a similar percentage of Speciality steels 4 525,000; 68,000 direct
indirect jobs. —
Spliced another way, a fourth of the  Food products 250,000
jobs will come from just two sectors: tex- IT hardware 14%,000; 36.000 direct
tiles and autos and auto components. !

Source: Government announcements
These are expected to generate 150,000

" jobs collectively.
The incremental job gen-
eration has to be seen in the

context of how manufactur-
ing jobs have vanished. The
CMIE data points out that
from employing 51 million
Indians in 2016-17, the man-
ufacturing sector employed
only 27.3 million in 2020-21,
predating the pandemic.

For eligible PLI com-
panies, the commitment to
generate employment is not
a condition for earning their
financial incentives each

According to
estimates by the
indian Cellular
and Electronics
Association, itis
expected that
mobile device
manufacturing
will generate
additional 100K
jobs by the end of
this calendar year

cases) is pegged to incre-
mental investment and
incremental production
value for each year.

The government is
keeping a very close eye on
the commitments. At
least in the mobile device

space, one of the first "

big PLI schemes to take
off, the jobs target given
by companies seems to be
on track.

According to estimates

year. If they fail, the incentives are not by the Indian Cellular and Electronics
withdrawn. The incentive scheme (4 to Association, it is expected that mobile

6 per cent of production value in most device manufacturing will generate

additional jobs of over 100,000 by the end
of this calendar year — half the target by
the second year.

Analysts sound a word of caution over
the targets. They cite an April 2021 press
statement announcing the approval of
the PLI scheme for white goods (ACs and
LED TVs) and saying it will generate
40Q,000 jobs in five years.

But seven months later, in another
press release announcing the number
of players who had applied for the
scheme, direct employment was
pegged at only 44,000, which meant that.
indirect employment would have to be
nine times more if the earlier target was
to be achieved.
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Tata Motors'domestic
biz reports best net sales

Domestic automotive business accounts for 31% of consolidated net sales in Q3

KRISHNA KANT
‘Mumbai, 7 February

continued to outgrow its global

business as it reported its highest
quarterly net sales of around 22,300
crore in the December quarter of
financial year 2021-22 (Q3FY22), a 45 per
cent jump year-on-year (YoY) from
15,390 crore a year.

In comparison, the company’s con-
solidated net sales declined 3.2 per cent
YoY to around ¥72,500 crore, from around
74,900 crore a year ago.

This was also the first quarter when
the company reported profits at its pas-
senger vehicle (PV) division since
QIFY18, when separate numbers were
made available. Before that, the entire
domestic business was a single reporting
segment for the company.

The domestic PV business reported
profits before interest and taxes (PBIT)
of T835 crore in Q3FY22, against aloss of
381 crore a year ago. The commercial
vehicle (CV) segment, however, reported
aloss of ¥77 crore in Q3FY22, against PBIT
0f 350 crore a year ago.

. The domestic automotive division,
which includes the CV and Tata-branded
PV divisions, accounted for 31 per cent

T ata Motors’ domestic business has

of consolidated net sales in Q3FY22, just -

a notch below the decade-high figure of
31.6 per cent in Q2; and up from 20 per
cent in Q3FY21. (See the adjoining chart)

However, on a trailing 12-months
basis, the domestic automotive business
accounted for 26 per cent of the compa-
ny’s consolidated net sales, the highest
since Q3FY13. Tata Motors’ consolidated
business includes its British subsidiary
Jaguar Land Rover (JLR), the domestic
vehicle financing division, besides the
domestic CV and PV divisions.

In contrast, the JLR division, which
still accounts for two-thirds of Tata
Motors’ consolidated net sales, is facing
a slowdown due to semiconductor chip
shortage. JLR’s net sales dropped 18.3 per
cent YoY in Q3FY22 t0¥47900 crore, from
58,600 crore a year ago.

The growth at the company’s domes-
tic business is being driven by its PV divi-
sion, which reported its highest-ever
quarterly revenues of¥8,600 crore in Q3,
a 72 per cent jump YoY. In comparison,
the CV division — that includes buses,
trucks and light CVs — reported revenues

i NefSaIes -Domestic (¥ cr) LHS

2011 2012 | 2013 | 2014 | 2015
Source: Capitaline, Compiled by BS Research Bureau

The historical trend in Tata Motors domestic automotive business

.wﬁz“%%%mgf_%“zsé‘égﬁ :
2016 | 2017

=== Share in Consolidated Net Sales (%) RHS
o R 30.3
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s 0fi%12,316 crore in Q3FY22, up 29.2 per
cent YoY from 9,530 crore a year ago.

The current financial year has so far
been one of the best for Tata Motors’
domestic automotive business, especially

- jts PV segment, since the acquisition of
JLR in 2007. For nearly a decade after
that acquisition, the company’s finances
at the consolidated level were dominated
by the performance of its British subsid-
iary, while the domestic business only
played a marginal role.

For example, between 2013 and 2020,
the domestic business contributed just
17 per cent to Tata Motors’ consolidated
revenue on average and very little to
profits as the company consistently lost
money in its domestic PV business.

Most analysts expect Tata Motors’
domestic business to continue its good
show, driven by a robust demand for its
new range of sports utility vehicles and
first-mover advantage in the electric
vehicle segment.

Tata Capitaland
subsidiary toraise
%1,500-croredebt

DEV CHATTERJEE
Mumbai, 7 February

Tata Capital and its subsidiary, Tata Capital
Financial Services, are planningto raise fresh
debt of%1,500 crore through bonds. The
boards of both companies cleared the
fundraising byissuing non-convertible
debenture$(NCDs) in the lastweek of
January.

Tata Sons has infused 3,500 crore in
Tata Capital in the last five years. Ofthis,
1,000 crore was infused in financial year
2019-20 (FY20) and ¥2,500 crore in FY19. Tata
Sons has notinvested in TCL's equity thus far
inthe currentfiscal. Inthe fresh fundraise, a
bankersaid Tata Capital will raise 1,000
crore while another%500 crore will be raised
by Tata Capital Financial Services.



Top auto firms get approval for PLI scheme

Business Line 12t February 2022

' Axis Clean Mobility, Ola Electric Tech
among new non-automotive investors

|

|

|

OUR BUREAU

New Delhi, February 11

Applications of the top auto
companies such as Ashok Ley-
land, Eicher Motors, Hyundai
Motor India, Kia India,
Mahindra & Mahindra, Tata
Motors, Hero MotoCorp, Bajaj
Auto and TVS Motor have been
approved by the government
under the production linked
incentive (PLI) scheme.

The scheme has received an
overwhelming response with
a proposed investment of
45,016 crore from approved
applicants, the Ministry of
Heavy Industries said in a
statement on Friday.

Applications of other ori-
ginal equipment manufactur-
ers (OEMs) including Suzuki
Motor Gujarat, Ford India, PCA
Automobiles India, Pinnacle
Mobility Solutions and Piaggio

Vehicles have also been ap-
proved by the government.
The Ministry of Heavy Indus-
tries said 20 applicants have
been approved under the
‘Champion OEM Incentive
Scheme’ under the PLI scheme.

Efficient EVs

“Incentive up to 18 per cent, to
encourage industry to make
fresh investments in indigen-
ous supply chain of advanced
automotive technology (AAT)
products. The PLI scheme for
automobile and auto compon-
ents (325,938 crore) and PLI for
ACC(%18,100 crore),along with
Faster Adoption and Manufac-
turing of Hybrid and Electric
Vehicles  (FAME) scheme
(%10,000 crore) will enable In-
dia to leapfrog to an environ-
mentally cleaner, sustainable,
advanced and more efficient

Business Line

electric vehicles (EVs) based
system,” it added.

Atotal of 115 companies had
filed applications under the
PLI scheme for the automobile
and auto component industry,
which was notified on Septem-
ber 23 last year. The scheme
was open for applications till
January 9.

Incentives are applicable
under the scheme for determ-
ined sales of AAT products
(vehicles and components)
manufactured in India from
April 1 this year for a period of
five consecutive years.

‘Some of the new non-auto-
motive investors include Axis
Clean Mobility, Booma Innov-

ative Transport Solutions, Hop
Electric Manufacturing, Ola
Electric Technologies and
Powerhaul Vehicle.

Companies such as Tata Mo-
tors and Ford Motor thanked
the government for the oppor-
tunity to participate in the PLI
scheme. “We are committed to
shape India’s vehicular land-
scape with smart and sustain-
able mobility  solutions,
powered by new age technolo-
gies to address the evolving
needs of both personal and
commercial mobility, and this
opportunity will help us drive
this with even greater vigour,”

a Tata Motors spokesperson
said.

Ford Motor,
stopped manufacturing for
the Indian market, said as Ford
leads customers through the
global electric-vehicle revolu-
tion, itis “exploring the possib-
ility of using a plantin Indiaas
an export base for EV
manufacturing”. /!

which has |
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Launch of Q series

’Audi on road to double-digit growth in 2022

to drive up volumes,

says India head

AYUSHI KAR
Mumbai, February 4

After ending 2021 on a re-,

cord high, Audi expects
double-digit growth in
2022 as well. Head of Audi
India, Balbir Singh Dhillon
told BusinessLine that the
launch of Audi Q7, as well
as other launches slated for
this year will drive up
volumes.

Last year was a particu-
larly good year for the Ger-
man carmaker with an in-
crease in demand in the
luxury car market as well as
Audi’s bullish car launches
driving up sales.

“Last year, we launched
nine new cars in the Indian
market and the aim is to
have many launches this
year as well,” Dhillon said.

st

Demand in the luxury car market set to grow

While it is too early to as-
certain whether Audi will
emulate last year’s sales
growth, Dhillon is certain
that growth this year will
be in double digits, espe-
cially with the launch of
the Q series.

Sales of the Q series were
restarted with the launch
of Audi Q5 in September.
Their sales make up nearly
45 per cent of Audi’s sales
portfolio, said Dhillon. Audi
launched its much anticip-

ated seven-seater SUV at an
ex-showroom price of %80
lakh for the Premium Plus
variant and 88 lakh for the
technology variant.

Auto policy
Audi started manufactur-
ing Q7 at its Aurangabad fa-
cility last month, and is one
of the four models being
manufactured in India, due
to high demand volume.
On the impact of the
Budget on the luxury car in-

dustry, Dhillon said, “while
not much impact will be
seen directly, a lot of auto
policy around battery swap-
ping is focused on two-
,three- wheelers. We are al-
ways grateful for the policy
stability that we need as car
makers.”

Dhillon also believes that
the. investment in
structure will drive up sales
for automobile companies.

On Q7, Dhillon said:,
“There is no better way to

start the year than launch- |

ing a car that has been an
absolute favourite in India.

_The Audi Q7 has been an |

icon of our Q-range for sev-
eral years and we are con-
fident that the latest model
will be as successful with its
new look and upgraded fea-
tures. The Audi Q7’s versat-
ile performance, both on
and off the road, is a key
trait that makes it stand
apart from all others.”

/
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Vehicle wholesales skid 19%in Jan
on Omicron concerns, chip crunch

Sales of passenger
car decline 8%,
two-wheelers dip
21%, SIAM data show

OUR BUREAU
New Delhi, February 11

The total passenger vehicle
(PV) wholesales (dispatches
to dealers) in the domestic
market declined by eight per
cent year-on-year (y-0-y) to
2,54,287 units in January com-
pared with 2,76,554 units in
corresponding month last
year.

According to the monthly
sales data shared by Society
of Indian Automobile Manu-
facturers (SIAM), passenger
car sales declined by 1,26,693
units compared to 153,244
units in the year-ago period.
Similarly, van dispatches de-
clined to 10,632 units (11,816
units).

However, utility vehicle
sales increased five per cent

In the slow lane &
ment/category Jan Jan % /g

o 2022 2021 change ™o [

Total passenger vehicles 2,54287  2,76554 -8 N

Total three-wheelers 24091 26794 10 M

Scooter/scooterette 348704 454556 23 |

Motorcycle/step-throughs  7,43,804  9,16,365  -19 |

Total two-wheelers 11_,_;8.293 1429928 -21

Grand total 1406672 1733276 19

Source: SIAM

t0 1,16,962 units compared to
1,11,494 units.

Total total two-wheeler dis-
patches declined 21 per cent
to 11,28,293 units (14,29,928
units). Three-wheeler whole-
sales dropped to 24,091 units
(26,794 units).

Overall, total dispatches
across categories fell 19 per
cent to 14,06,672 units
(17,33,276 units).

Demand issue

“Sales in the month of Janu-
ary declined' compared to
January 2021, due to both

Omicron related concerns |
and semi-conductor short-

ages. There is clearly a de- |
mand issue for two-wheelers

due to lower rural off-take of

entry level models. Three- |
wheelers continue to be
severely affected due to lower
sales. On the other hand, pas-
senger vehicle segment is un-
able meet the market de- |
mand due to supply side l

challenges resulting sales in
January being even lower
than January 2021” Rajesh 1
Menon, Director-General,
SIAM, said. |

Business Line 9t February 2022

’Electric vehicle battery: Tata Group sits

out PLIscheme over returns worry

However, 10 firms hate responded with
bids for twice the manufacturing capacity

SWARA] BAGGONKAR
Mumbai, February 8
The Tata Group has declined to
participate in the govern-
ment's ¥18,100-crore produc-
tion-linked incentive (PLI)
scheme as it found the return
on the risk involved'
unfavourable, _,

The scheme for advanced
chemistry cell (ACC) battery
storage to achieve manufac-
turing capacity of 50 gigawatt-
hour (GWh) is part of the gov-+
ernment’s efforts to promote
adoption of electric vehicles .
and lower the dependence on
fossil fuel-based transporta--
tion.

“We had considered this ex-
tensively and, when we looked
at the conditions of this partic-

“(RIL :
Global Motors, Ola Electric,

ular PLI, we found that the risk-
return equation was not work-
ing out for us and, therefore,
we decided to stay away from

‘it after having done humong-

ous amount of work,” PB Bal-

*dji, Chief Financial Officer of

Tata Motors, said in a recent
post-earnings conference call
on being asked why the Tata
Group did not participate in

. the scheme.

Last month, the Centre re-
ceived an overwhelming re-

- sponse to the scheme with par-

ticipation from 10 companies
— Reliance New Energy Solar
subsidiary), Hyundai

Mahindra & Mahindra, Larsen
& Toubro, Amara Raja Batter-
es, Exide Industries, Rajesh Ex-

T \/

By

ports, India Power Corpora-
tion, and Lucas-TVS. The bids
were for a capacity of 130 GWh,
more than twice the manufac-
turing capacity to be awarded.

The manufacturing facility
would have to be set up within
two years, while the incentive
would be disbursed over a
period of five years on the sale
of batteries manufactured in
India.

Market leader
Tata Chemicals, the world’s

third largest soda ash produ-
cer, is leading the Tata group’s
charge as far as interest in pro-
ducing EV batteries goes, in-
cluding plans fora lithium-ion
battery production plant in
Gujarat.

Tata Motors has a near-
monopoly in the four-wheeler
EV market in India — with 81
per cent share as of December
31,2021, and sale 0f 10,011 units
during the nine months. With
just two products — Nexon EV
and Tigor EV — the company
has capitalised on the robust
demand for EVs in India, with
an average waiting period of
four months.

Tata Motors plans to have 10
EVs by 2025 in varying ranges,
price points and styles. It vies
to retain its market leadership
even asrivals like Hyundai and
Mahindra & Mahindra rev up
their EV play.
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‘Auto salestoturnthe corner | facingbacklogof

January retail sales
decline 11%y-o0-y

|

| OUR BUREAU

| New Delhi, February 7

' As India gets back on its feet
| post the third wave of
Covid, ‘'the Federation of
Automobile Dealers Associ-
ations (FADA) on Monday
said it expects auto retail
sales will slowly turn
positive.

Semi-conductor shortage
is also showing signs of eas-
ing as many passenger
vehicle (PV) manufacturers
assures better dispatch, it
said. “We hence expect
vehicle availability to im-

changes its outlook from
‘negative - neutral’ to ‘neut-
ral’ for the next couple of
months,” Vinkesh Gulati,
President, FADA, said.

Retail sales

In terms of monthly retail
sales, January continued to
show weak performance as
overall retails on year-on-

prove further. Overall, FADA -

in couple of months: FADA

All India vehicle retail data for Jan'22 (i units ‘
Category Jan-22 Jan-21 % change

Passenger vehicles  2,58,329 2,87,44 10 m |
T elers 10,17,785 '11,75,832 TR 1
Three-wheelers 40449 31, i 1 b

Commercialveficles 67,763
55421

Total
Source: FADA

14,39,747

year basis, fell by around 11
per cent. The latest FADA re-
port said that PV retail sales
declined by 10 per cent Y-0-Y
to 2,58,329 units in January
against 2,87,424 units in cor- -
responding month last year.

Two-wheeler sales also de-
clined by more than 13 per
cent to 10,17,785 units dur-
ing the month.

Tractor sales declined 10
per cent to 55,421 units in
January compared with
61,485 units in the same
month last year.

Three-wheeler sales up
However, three-wheeler
sales rose 30 per cent to

56227
ilif8ane,
16,12,130 -11

40,449 units during the
month  compared with
31,162 units in January last
year.

Commercial vehicles sales
algo grew by more than 20
per cent 67,763 units com-
pared with 56,227 units in
January 2021.

“In spite of good demand,
PV continues to face the
brunt of semi-conductor
shortage resulting in: void
of a healthy inventory. In
the two-wheeler category,
the rural distress coupled
with price rise and omicron
wave played a villain’s role
for this segment,” Gulati

added. /

7-lakh cars due
to chip shortage

OURBUREAU

New Delhi, January 31

Indian car manufacturers
had a cumulative pendency
of over seven lakh orders as of
December 2021 due to semi-
conductor shortage, the Sur-
vey revealed.

With the delay in supply,
the average lead time in the
automobile industry for 2021
has been around 14 weeks
globally. India has also experi-
enced similar trends and as
per Society of Indian Auto-
mobile Manufacturers (SIAM)
data, carmakers sold 2,19,421
passenger vehicles in the do-
mestic market in December
2021, down 13 per cent year-
on-year (YoY).

And, this is not a demand
problem but a supply-side is-
sue, it said. p

The Survey said a report by
investment bank Goldman
Sachs 2021 said the supply
chain. disruptions in the,
semiconductor industry
have spillovers in over 169 in-
dustries. The manufacturing
of semiconductors requires
large amount of capital and
has an average gestation
period of sixnine months.
Moreover, it has a fairly long
production cycle of about 18-
20 weeks.

Among manufactured
goods, however, some sectors
showed strong YoY increase,
including iron and steel, elec-
tronic components and phar- |
maceuticals while others -

such as automotive products
and telecommunications
equipment showed stagna-
tion or decline, reflecting the
recent shortage of semicon-
ductors, the survey said.

Govt push
It also highlighted about the
government’s recent ap- |

proval of an outlay of
76,000 crore for the devel-
opment of semiconductors
and display manufacturing

ecosystem. /
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TaMo net loss narrows
as chip shortage eases

Down to 1,451 crore in December from 4,415 crore in the previous quarter

SHALLY SETH MOHILE
Mumbai, 31January

ata Motors pared its
I consolidated loss
'quarter-on-quarter in
September-December 2021 as
better availability of semicon-
ductors is helping Jaguar Land
Rover (JLR) ramp up produc-
tion, the company said on
Monday.

The Tata group flagship
reported a net loss of 1,451
crore in the quarter ended
December 31,2021. This is nar-
rower when compared with a
¥4,415-crore net loss in the
September quarter.

For the year-ago quarter, it
had posted a net profit of 32,941
crore.

Revenue from operations
during the three-month period
declined 4 per cent year-on-
year (YoY) to 72,229 crore

. against75,653 crore in the cor-
.responding period, the com-
pany said.

“We are seeing all busi-
nesses starting to improve
sequentially. As the semicon-
ductor crisis eases and com-
modity prices stabilise, we

should see astrong Q4 and bey-

ond.” said P B Balaji, group
chief financial officer (group
CFO), Tata Motors, in a post
earnings call.

Notwithstanding all the dis-
ruptions, Tata Motors is opti-
mistic of being a net debt-free
company by 2024, he said.

This will be driven'by a pos-
itive cash flow coupled with
monetisation of non-core
assets and pumping in top-up
equity as and when required,
he said.

“We are confident of getting
there,” said Balaji.

At the end of the third
quarter, Tata Motors automo-
tive net debt stood at ¥60,000
crore, down from364,000 crore
in Q2 of FY22 and 361000 crore
in Q2 of FY21.

Meanwhile, the transforma-
tion programme embarked
upon by the firm a year ago,
delivered £1 billion of value
year-to-date. It isnow expected

Bitda

Source: Company

Ebitda Margin (%)

CONSOLIDATED
EARNINGS

et

Dec20 YoY

change %
. 12,229 75,653.69 -4.5
b TR
D395 11,225 m3h
07102 14.8  -L60bps

to achieve £14 billion of value
in FY22, beating the company’s
target of £1 billion.

Dented by the chip short-
age, JLR’s retail sales declined
37 per cent YoY to 80,126 in the
December quarter. With the
chip supply situation gradually
improving, production vol-
umes jumped 41 per cent to
72,184 units over the second
quarter of FY22. The sequential
improvement reflected in the
earnings.

While the revenue at £4.7
billion, was up 22 per cent
sequentially, a rich product
mix bumped up the EBIT
(earnings before interest and
tax), masking the low volumes.
It reported an EBIT of 1.4 per
cent in the December quarter
of FY22 from a negative 4.7 pei

cent in the previous quarter.

JLR’s order book hita record
of 155,000 units, up 30,000
sequentially, reflecting strong
demand for the New Range
Rover, the company said.

“We believe lower capex
and the government’s stimulus
would support JLR, improving
passenger vehicles’ business
and. focus on cost control
would improve the standalone
margin. Moreover, tight control
on capex and R&D would lower
itsautomotive debt to a greater
extent over the next 2-3 years,”
wrote Mitul Shah, head of
research at Reliance Securities.

Revenue for the India busi-
ness during the quarter rose
43.3 per cent to 32,959 crore
while EBITDA margin fell 350
basis points to 3.3 per cent.

The Economic Times 8t February 2022
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”Auto Retail Remains in Negative Territory in Jan

Registration of vehicles at RTOs fall 11%, but industry hopeful the situation will improve in the coming months

Our Bureau

Mumbai: Retail of automobilessa-
les continued on a downward clip
as semiconductor shortage and po-
or rural sentiment impacted de-
mand, but vehicleretailers remain
hopeful of an improvement in the
coming months.

Registration of vehicles with re-
gional transport offices (RTO),
which is a good proxy for retail sa-
les, declined by 11% year-on-year in
January. Registrations were down
18% compared to the pre-covid
month of January 2020, as per data
from the road transport and high-
ways ministry's VAHAN platform.

Two-wheelers remained the cate-
gory under maximum pressure
with the rural economy being in
disarray. Meartwhile, passenger

vehicle (PV) or car sales took a hit
due to poor availability of semi-
conductor chips despite robust
consumer demand.
Commertcial vehicle, (CV). and :
three-wheeler re-

== gistrations grew
Two-wheelers’ year-on-year, ho-
remainedthe  weveronanexcep-
category tionally low base.
under Compared to the
maximum pre-pandemic pe-
pressurewith  riod, both catego-
therural ries remained in
economy thered.

beingin Data were compi-
disarray led by the Federa-

tionof Automobile
Dealers’ Associations (FADA), alob-
by of vehicle retailers. The data are
incomplete as only 1,379 out of 1,590
RTOs in the country are on the VA-
HAN platform. But they paintanac-

ange ove f‘

-'12.;%. @@@@

In Slow

Lane i

" Passenger vehicles -10.1%
Two-wheelers -13.4% | -20.3%
Commercial vehicles | 20.5% | -9.2%
Three-wheelers 29.8% | -36.6% B
Tractors -9.9% 1.4%

curate picture in terms of trends.
“Auto retail’s weak performance
of -18.4% compared to January
2020 continues to show that India is
yet to recover from the covid effect
which gripped the world two years
ago,” Vinkesh Gulati, the presi-

dentof FADA, said ina statement.
However, Gulati remained hope-
ful of an improvement in the near
term.
“As India gets back on its feet post
the third wave of Covid-19, we expect
thatautoretail will slowly turn posi-

tive. Semiconductor shortageisalso
showing somesignsof easingasma-
ny PV OEMs assure of betterdispat-
ches,” he said. OEM here refers to
original equipment manufacturers,
orautomakers.

The budget announcement by Fi-
nance Minister Nirmala Sithara-
man to construct 25,000 kilometres
of highways in FY23 and other in-
frastructure spending augurs well
for CV sales. Meanwhile, the go-
vernment’s plan for increasing ru-
ral spending may help two-whee-
ler, tractor and entry-level car sa-
les, Gulatisaid.

The average-inventory with car
dealers was about 8-10 days’ worth
at the end of January compared to
the industry norm of holding a
month of inventory. Two-wheeler
dealers had 25-30 days of inventory
onaverage, a FADA survey foun%
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PRESS REPORTS
ON
ELECTRIC VEHICLE
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‘Hero Motocorp, Ather may join hands

for vehicle charglng, sales and export

The two-wheeler
major is set to
debutin the EV
space next month

SWARA] BAGGONKAR

Mumbm,FebruaryH FRis
Hero  MotoCorp, India’s
biggest two-wheeler manufac-
turer, and electric vehicle (EV)
start-up Ather Energy could
work together in areas bey-
ond product development to

tap into each  other’s
strengths as both look to step
up their EV play.

Business areas like develop-
ment of charging infrastruc-
ture, export markets, and
even managing front-end
businesses like vehicle sales
could be explored by both the
companies.

Niranjan Gupta, CFO, Hero
MotoCorp, said, “Both com-
panies are exploring collabor-
ations in the spaces where
there can be synergies. We

The two companies have charted aggressive near-term plans
including new products and expansion of manufacturing footprint

strongly believe that EV is
more about partnerships and
collaboration rather than
competition. This bs a cat-
egory that has to be built and
built under different streams

of revenue and with
optimisation.”
Aggressive growth plans

The Pawan Munjalled Hero
MotoCorp owns over 34.8 per-
cent stake in Bengaluru-based
Ather Energy, which is pro-

moted by Tarun Mehta. Both
companies have operated in-
dependently till date without
tapping into each other’s
strengths.

“Whether it is charging,
global business or front end,
there are multiple collabora-
tions explored between the
two companies (Hero Moto-
Corp and Ather). Already there
is so much learning that gets
cross-pollinated,” Gupta ad-
ded in a post earnings call.

Business Line 2" February 2022

Both Hero and Ather have
charted aggressive near-term
plans including new products
and expansion of manufactur-
ing footprint.

While Hero is ready to de-
but in the EV space next
month with the launch of an
electric scooter, Ather will
work towards ramping up
production to1million unitsa
year within the next three
years.

Ather is presently proceed-
ing with yet another funding
round which saw the particip-
ation of Hero as well with an
investment of 420 crore.
Hero’s stake in Ather is set to
go up further, but to what ex-
tent will be known only after
the round is concluded, Gupta
said.

Ather delivered 2,825 units
in January but was struggling
to meet demand due to sup-
ply chain challenges. The
company currently has 29 out-
lets across 24 cities with 304
fast-charging points installed.

>

‘A big charge up for electric vehicle industry

Battery swapping to help reduce cost of ownershlp and ease of buylng

GBALACHANDAR

Chennai, February 1

In her ‘green budget’, with a
strong push to meet decarbon-
isation objectives, the Finance
Minister has announced some
much-needed support meas-
ures for electric vehicles (EV) as
the availability of seamless

ging infrastructure is .%
the need of the hour to
aid the EV revolution
in the country. R

While new-age players :
have been driving the EV
market, the budget announce-
ments may lead to the further
active role of start-ups.

Improving user confidence

The government’s proposals
are expected to improve usef
confidence and accelerate EV
adoption as the measures will
address the range anxietyissue,
which is seen as one of the im-
pediments to the mass adop-

tion of electric vehicles. Battery
swapping is expected to help
democratise the buying of EVs
by reducing the cost of owner-
ship and enabling the ease of
buying.
“The government has been
privy to the fact that the way
forward in the mobility sec-

and widespread char- ,e2%%ite.  toristoshifttoEVs.Inter-

. operability standards
* willhelp addressrange
* anxiety issues and bat-
* tery swapping stations

" will be an asset to the
evolving EV ecosystem across

the country,” said Naveen Mun-

jal, Managing Director, Hero

Electric.

Rajesh Jejurikar, - Executive
Director, Auto & Farm Sectors,
Mahindra and
Mahindra, stated that battery
swapping could offer a prac-
tical alternative to increase ad-
option of EVs and “M&M will
work with all stakeholders in
formulating  interoperability

Multiple operating models will continue to compete for a share in
the Indian EV market spanning both privately owned and public
transport system

standards as well as driving in-
novation in the batteryas a ser-
vice business model.”
But,industry experts present
different views on the benefit
of the battery swapping model.
“In any transport system that
moves in a fixed route and

wherein one entity owns the
vehicle as well as the swapping
station the demand manage-
ment of batteries is much
easier. So buses become the
best candidate for this and if
the density of the network in-
creases (e.g. in Taiwan),3W and

2W can also be accommod-
ated,” said Ashim Sharma, Part-
ner & Groyp Head at NRI Con-
sulting & Solutions.

Multiple operating models
Multiple operating models will
continue tocompete forashare
in the Indian EV market span-
ning both privately owned and
public transport systems.

“Battery swapping isamodel
which may initially find trac-
tion in the two & three-wheeler
market, due to the smaller lith-
ium battery sizes and the lower
footprint requirements from
an infrafland bank perspect-
ive,” said Vinay Raghunath,
Partner and Automotive sector
Leader, EY India.

Of course, a lot will, however,
alsodepend on the evolution of
standardisation of the battery,
not only in terms of size but
also in terms of battery
technology.

“Swapping policy will call for

collective efforts by electric
vehicle OEMs to launch models
with interoperable batteries
across their product lines,”
stated Rishabh Jain, Pro-
gramme Lead, CEEW Centre for
Energy Finance.

FM’s announcement to en-
courage ‘Battery or Energy as a
Service' business would throw
up opportunities for start-ups
and mayresultin collaboration
between vehicle manufactur-
ers and battery/service techno-
logy providers to foray into
BaaS (Battery as a Service) to
scale up charging
infrastructure.”

Suhas Rajkumar, CEO &
Founder, Simple Energy, felt
that impetus should be given
on developing safer battery
packsas swapping stations can-
not be applied to direct con-
sumers given the safety aspect
as this will further lead to mak-
ing the ownership of the

vehicle complex. /
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However, overall
EV volumes see
marginal fall

GBALACHANDAR
Chennai, February 3

The year 2022 has started off
well for the electric two-wheeler
industry —which has been driv-
ing overall EV volumes in the
country for several months —as

. the segment maintained a good

growth during January 2022
amid a marginal decline in over-
all EV volumes during the
month:

Total EV registration for Janu-
ary2022reportedadrop of 5 per
cent month-on-month due to
the impact of the Omicron-in-
duced third wave and associ-
ated restrictions. But registra-
tions saw a threefold growth
compared te: January 2021
numbers.

Total EV volumes (all seg-

- ments put together) for January

2022 stood at 48,130 units as

Business Line 4th February 2022

compared to 50,906 units in
December 2021 and 16,214 units
in January 2021, according to of-
ficial data from the Union Min-
istry of Road Transport & High-
ways.

surgein high-speed E2W )
Overall high-speed electric two-
wheeler registrations in January -
2022 increased to 27,563 units “
compared to 24,725 units in .
December 2021, up 11 per centse- .
quentially and a fivefold " in-
crease compared to January
2021 volumes.

“The domestic electric 2W
sales continued to havea dream-
run during this fiscal. In January
2022, high-speed E2Ws saw an 11
per cent m-o-m growth with the
highest-monthly sales for this
fiscal. Meanwhile, the proposed
formulation of a battery swap-
ping policy and interoperability
standards, announced in the
Budget 2022-23, could be game-
changers for faster EV adoption
in the medium term,” said Ro-

Electric scooters make up a bulkof EV sales

han Kanwar Gupta, Vice-Presid-
ent & Sector Head - Corporate
Ratings, ICRALtd.

The top 10 players accounted
for 93 per cent of the total elec-
tric two-wheeler registrations
recorded in January 2022.

Hero Electric remains the
largest player and its electric
two-wheeler registrations dur-
ing the month stood at 7,763
units, followed by Okinawa at
5,611 units and Ampere Vehicles
at 4,218 units. Together, these
three players accounted for a
little over two-thirds of electric

two-wheeler registrations dur-
ing the month.

So far, electric scooters have
been the big lure for the buyers
and make up the bulk of sales.
The coming months will wit-
ness numerous launches, partic-
ularly in the high-speed scooter
segment. A host of new electric

bikes will be introduced as both .

traditional ICE majors such as
Bajaj Auto and new entrants line
up new electric motorcycles.
Total electric car registrations
stood at about 1,460 units in
January 2022, down from 2,522
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""Baj aj Auto readies electric
3-wheeler launch for Q1 FY23

‘Electric two-wheg¢ler sales continue dream run in 2022

units in December 2021. Tata Mo-
tors remains the player in this
segment with more than 90 per
cent of the market share.

3Wsegment

“Electric three-wheeler registra-
tions (both passenger and
cargo-type) in January 2022
stood at about 18,176 units, a se-
quential declineof 22 per centas
compared to 23373 units re-
gistered in December 2021. Butit
grew 71 per cent year-on-year,ac-
cording to JMKResearch.

Meanwhile, some support
measures announced in the
Budget "are expected to give
huge impetus to the electric
vehicle industry as they are
aimed at strengthening the eco-
system for the EVindustry.

The industry has welcomed
plans to formulate battery-
swapping policyand an interop-
erability framework will bring
down the cost of EVs drastically,
increasing the rate of their ad-

option. /

|

Aims at range
to cover cargo
and PV segments

SWARA] BAGGONKAR

Mumbai, February 2

Bajaj Auto, India’s biggest
three-wheeler manufactgugrer
will make its debut in thé
elec;ric three-wheeler space
next quarter to challenge the
dominance of Mahindra &
Mallllindra (M&M).

The Pune-based compan
V{hich has been testing iIth ir%
digenously developed bat-
tery-powered three-wheelers
(commonly  called  as
autorickshaw) for the past
fewyears, said it will launch a
range of electric three-wheel-
ers suited for different ap-
plications.

Speaking  to  analysts
ngesh Sharma, Execuytive'
Director, Bajaj Auto, said,

Rakesh Sharma, Executive
Director, Bajaj Auto

“The three-wheeler develop-
ment is now nearing its final
Phase and we expect putting
it up for approvals by the end
of this fiscal & will will
launch them in the next
quarter.”

Bajaj Auto, which has a 62
per cent share in the fossil
fuel-powered three-wheelers
space, as per SIAM data, had
initially planned to launch
electric three-wheelers two
years ago but due to the dis-
ruption caused by the pan-
demic, the company decided

\

to hold back the launch.

gressively cover the cargo,
the small passenger and

using use our current brand

enormous equity which we
enjoy with the mechanics,
drivers and fleet owners. ,”
Sharma added. :
Bajaj Auto will begin with
fixed battery technology for

* with its three-wheelers. This

“We will have a compre-
hensive range which will pro-

name and try to flow over the

would means that the batter-

ies cannot be taken out for
charging and can neither be
swapped. This is done to keep

the acquisition cost of the |

product down since battery
costs remain high.

The company is, however,
wprking on - battery swap-
ping technology and hopes
to employ it in three-wheel-

ers in future. /

large passenger. We will be -
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V‘Ola’s production claim doesn_’t tall

only 1,102 units sold in January versus
‘rollout’ of almost 1,000/day, says FADA

SWARA] BAGGONKAR

Mumbai, February 9

After ramping up produc-
tion of electric scooters to
1,000 a day in the first week
of January, start-up giant Ola
Electric has managed to sell
just a fraction of that num-
ber during the entire month.

According to auto retail
sales data supplied by the
Federation of Automobile
Dealers Association (FADA),
the Bengaluru-based com-
pany sold just 1,102 electric
scooters in the whole of
January.

The data, sourced in col-
laboration with the Ministry
of Road Transport and High-
ways, is from nearly 87 per
cent of the regional trans-
port offices (RTO).

On January 6, Founder and
CEO  Bhavish /_\garwe‘ll

Business Line 4t February 2022

day’, while announcing the’
opening of the next pur-
chase window for customers.

Ola sells its scooters direct
to customers and does not
have a dealer network.

Delay in deliveries

In January, Ola Electric at-
tributed the low retail num-
bers to the fact that the
vehicles were in transit.
However, according to FADA,
it takes less than 10 days to
deliver a vehicle to be re-
gistered anywhere in India.
As there was no lockdown in
the third pandemic wave,
RTOs have been fully
operational.

A mail seeking . clarifica-
tion on the discrepancy in
production and sales data
sent to Ola Electric remained
unanswered at the time of

Lo ccsiala maine ta nFint

i

The company started deliveries
only in mid-December after a
two-month delay p1i

1,000 production a day) are
not true and I don’t know
why they are blaming the
dispatch. They are saying it
takes 3-4 weeks for dispatch-
ing the vehicles. Normally,
we deliver vehicles within 24
hours to a maximum of
three days once the cus-
tomer makes full payment.
Even if transportation is an
issue, it can be done’in a
maximum of 57 days with
registration taking another
2-3 days. Even where there
are no dispatch issues, they
are not able to show

Business Line
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Bounce records over 10 lakh

‘State’sEV

EV scooter battery swaps

OUR BUREAU

Bengaluru, February 3

Mobility start-up Bounce has
registered more than 10 lakh
battery swaps for electric
scooters on its energy infra-
structure network, Bounce
Infinity.

The Infinity swapping sta-
tions work on similar prin-
ciples to a fuel station.

They have charged batter-
ies that customers can swap
with their near-empty batter-
ies in a few minutes. :

With this infrastructure in
place, customers do not to
wait for the scooter to
charge.

Bounce is amplifying its
battery-swapping networkin
line with its recently
launched consumer electric
scooter, the Bounce Infinity
E1.

The scooter, which was un-
veiled in December, comes
with ‘battery as a service’ op-
tion.

This pushes the running
costs of the scooter down

substantially, by as much as
40 per cent, compared to
conventional scooters.

The Bounce Infinity E1 will
also be offered with a remov-
able battery that can. be
charged by customers.

Vivekananda  Hallakere,
Co-founder & CEO, Bounce,
said, “With the recent Budget

announcement on bringing |
out a robust battery swap- |
ping policy, this is a vindica-

tion of the path that we have |
pioneered for Bounce Infin- |
ity. Government and policy- |

makers have recognised bat- |

tery swapping and {

battery-as-a-service (BaaS) as
the most effective solution to
accelerate EV adopiion in In-
dia by addressing range anxi-
ety.

Bounce has recently
partnered with brands such
as Nobroker, Park+, Ready-
assist, Kitchens@, Hello-
World, Goodbox, etc to set up
infrastructure to support 10

lakh+ scooters in the next 12-
24 months. /

policy driving
sales in Pune’

Shiladitya.Pandit
@timesgroup.com

Pune: The electric two-whee-
ler maker Ather has announ-

ced that more than 10% of its
two-wheeler sales in January
camefrom Pune,

Ather said it sold 842 units
from its experience centre in
Pune, out of the total of the
2,825 units sold all over India in
January 2022. The company ad-
dqd that while part of the “do-
minance” of the Pune market
stemsfromthe pre-eminenceof
the city being one of the largest
two-wheeler markets in the co-
untry, recent factors have also
helped.

“The Maharashtra govern-
ment’s EV policy provided the
initial impetus... Owners can
now break even on their invest-
ment in 18-24 months and save
nearly Rs 2/km in the years af-
ter,” said Ravneet Phokela, chi-
ef business officer of Ather.

with sales’

have received orders for
100,000 units for its SI
model from the time it
opened bookings last year.
The company started deliver-
ies only in mid-December;
after a two-month delay and
six months after'opening the
bookings.

Consumers unhappy

The company has been fa-
cing consumers’ ire for
delaying the delivery of
vehicles with several taking
to social media to express

“their anger. Some have ap-

proached FADA for help.
With Ola Electric not going
through dealers but supply-
ing to consumers directly, it
has become difficult for
FADA to find a recourse.
However, FADA has sought
the intervention of the Min-
istry of Heavy Industries in
the matter. “We have forwar-
ded the mails to the Heavy
Industries Ministry seeking
their intervention. All we

Times of India
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Atumobile ramps
up manufacturing
capacity; opens
second unit
OURBUREAU

Hyderabad, February 11

Electric ~ vehicles ~ maker

Atumobile Pvt Ltd has set up its
second factory here to expand
manufacturing capacity. With
the new unit, manufacturing ca-
pacity -has' increased from

25,000 per annum to 3,50,000
units per annum. The new
20,000 sq ft unit will be used to
manufacture Atum 1.0, a low-
speed new generation electric
bike, and subsequent models
which - are expected to be
launched, - Vamsi Gaddam,
Founder and Managing Dir-
ector, Atumobile Pvt Ltd, told
newspersons after formal in-
auguration of the facility.

- Citingindustry data, Gaddam
said the electric two-wheeler
market grew 135 per centin 2021
and touched 230 lakh units. In
view of demand for high-speed
variants, Atumobile will launch
Atum1.1witha50-km speed and
Atum 2.0 with a 70-km speed in

afewmonths’ time.
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SWARA] BAGGONKAR' . '
Mumbai, February 3

Tata Motors-owned British lux-
ury brands Jaguar and Land
Rover have said that they are
exploring partnership oppor-
tunities for the future as the
work to make both brands go
fully electric by 2030 intensi-
fies.

Responding to a question
during a post earnings call on
whether JLR (which owns the
two brands) would collabor-
ate with other automakers for
licensing of electric vehicle
platforms, Thierry Bollore,
CEO, Jaguar Land Rover, said,
“Weare being solicited and are
also exploring partnership op-
portunities for the future.”

JLR has developed two new
platforms for the electric
transition. While the MIA
(modular longitudinal archi-
tecture) platform can house

Jaguar Land Rover explores
partnershipsin EV space

{'w‘-.’*: s
K .
i

Thierry Bollore, CEO

hybrid and pure electric
vehicle solutions, the EMA
(electric modular architec-
ture) platform is purely for
electric purposes.

In-house platform
In addition to these platforms,
JLR said it will develop its own
electric platform in-house,
which will be supported by a
£625 million UK government-
backed loan.

Jaguar and Land Rover aim

to offer pure electric power,
nameplate by nameplate, by
2030. By this time, in addition
t0 100 per cent of Jaguar sales,
it is anticipated that around
60 per cent of Land Rovers
sold will be equipped with
zero tailpipe powertrains. Tata
Motors has made commit-

7/

ments of pumping in £2.5 bil-

lion in electrification techno- '

logies and the development of
connected services at JLR.

In 2019, JLR announced a
partnership with German lux-
ury auto giant BMW to jointly
develop electric motors trans-
mission and power
electronics.

JaguarI-Pace is currently the

only fullyelectric model in the |

JLR portfolio. While the first
all-electric Land Rover will hit
the market in 2024, Jaguar is
on track to become an all-elec-
tric luxury brand from 202%
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Ashok Leyland transfers EV biz

/

|

|

to Switch Mobility for X240 crore

Posts X6-cr profit in
Q3 againstI19 cr
loss in the same
quarter last year

OURBUREAU

Chennai, February 11

Leading truck and bus
maker Ashok Leyland has com-
pleted the sale of its electric
vehicle (EV) business to Switch
Mobility ~ Automotive Ltd
(SMAL), its EV arm, for a consid-
eration of ¥240 crore.

“The transfer of EV business
resulted ina profit of €96 crore
for the company and the trans-
fer of EMaaS$ (Electric Mobility-
as-a-Service)  business  is
pending regulatory and other
approvals, according to.a note
filed with the stockexchanges.

In November 2021, the'board

Y| had approved the sale of the EV

Dheeraj Hinduja, Executive
Chairman, Ashok Leyland

business to SWAL and the trans-
fer of EMaa$ business to Ohm
Global Mobility, fellow subsidi-
ary of Ashok Leyland, with ef-
fect from October1,2021.

The electric vehicle business
under Switch continues to ex-
pand. While Switch UK is set-
ting up of manufacturing
plant in Spain, the company
continues to win EV orders
from state transport undertak-
ings in'India. In Q3,'it won an
order to supply 300 electric

“buses to Bangalore Metropol-

itan Transport Corporation. It
is also supplying 40 electric
buses to the Chandigarh Trans-
portUndertaking,

Meanwhile, the Hinduja
flagship has reported a net
profit of X6 crore for the
quarter ended December 31,
2021, when compared with a
net loss of %19 crore in the cor-
responding quarter in the pre-
vious fiscal, helped by excep-
tional items which included
gains through transfer of EV
business. .

Revenue from operations
grew15s per cent to X5,535 crore
as compared to ¥4,814 crore
inthe previous fiscal, helped by
higher sales of trucks on the
back of revival in demand in
the commercial vehicle mar-
ket. Total income stood at
X5,553 crore against 4,848
crore.
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Ford makes U-turn

for electric vehicles

Co Among 20 Players Selected For PLI Mfg
Scheme, Had Announced India Exit Last Yr

Pankaj.Doval@timesgroup.com

New Delhi: After announ-
cing an exit from the Indian
market around the middle of
2021, American auto major
Ford seems to have had a re-
think, and is now planning
its global electric strategy out
of India. The company is
among the 20 automakers,
thatalsoincludes Maruti’s Ja-
panese parent Suzuki’s Guja-
rat subsidiary, who have been
selected for benefits under the
Rs 25,938-crore production-
linked incentive (PLI) scheme
for manufacturing and sel-
lingelectrics.

Ford plans touse one of its
India factories — most pro-
bably the Sanand plant in Gu-
jarat—formakingelectric ve-
hicles with plans to export
100% of the production. The
company, which at the time of
exithad promised atoken pre-
sence in India by selling mar-
que brands such as the Mus-
tang, will also assess whether
theelectric vehicles meant for
exportscanbepushed intothe
Indian market. “We thank the
Indian government for appro-
ving Ford’s proposal under

May Use Guj Plant
> Ford may use Sanand

plant in Gujarat for making
electric vehicles

» Plans to export 100% of
production

> Will also assess whether
EVs for exports can be sold in
Indian market

» 115 companies applied
for government benefits
under scheme for‘Advanced
Automotive Technology
products

the PLIscheme. As Ford leads
customers through global
electric-vehicle revolution,
we're exploring the possibili-
ty of using a plant in India as
an export base for EV manu-
facturing,” the company said.

An official with the mini-
stry of heavy industries told
TOI that Ford had expressed
confidence on India’s elec-
trics focus, and resultant in-
centive schemes. “They have
an export-led strategy, and
our scheme has no bar even if
100% sales are outside the co-
untry. We want the manufac-

turing footprint to grow in In-
dia when it comes to green ve-
hicles and that is the reason
that the company was chosen
for the scheme,” the official
said. At the close of applica-
tions on January 9 this year, a
total of 115 companies had
applied for the government
benefits under the scheme for
Advanced Automotive Tech-
nology (AAT) products — ve-
hicles and components. Win-
ners will now be given two ye-
ars to work on strategy and
products, and incentives will
start getting rolled out from
April 2024 and would be spre-
ad over afive-year period. ¢

Those who have made the
cut are local makers Ashok
Leyland, Eicher Motors, Ma-
hindra & Mahindra, and Tata
Motors, apart from Indian
subsidiaries of Ford, Hyun-
dai, Kia and Peugeot Citroen
Automobiles, and Suzuki.
Pinnacle Mobility Solutions,
a joint venture between local
Pinnacle group and VDL Gro-
ep, Netherlands (which speci-
alises in buses and coaches)
has also been selected in the
‘Champion OEM’ category
forlarger vehicles.
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TVS Motor to charge up electric two-wheeler business

external investor for its NBFC

Plans capacity ramp-up, charging infra
| pacts; eyes investor for its NBFC arm

GBALACHANDAR

Chennai, February 8

TVS Motor Company plans to
expand its electric two-
wheeler capacity and char-
ging infrastructure as the two-
and three-wheeler maker pre-
pares for pan-India sale of its
electric scooter, launch new
products and take its electric
two-wheeler to the global mar-
kets soon.

“Our electric scooter iQube
continues to draw a good re-
sponse. We have more than
6,000 bookings as of now. Des-
pite the challenge in the elec-
tronic parts supply chain, we
have been able to improve pro-
duction and sales month after
month. We are engaged in dis-
cussion with major suppliers

for long-term arrangements
for parts,” said KN Radhakrish-
nan, Director and CEO, TVS Mo-
tor Company, during the com-
pany’s earnings call.

He said iQube was being
sold in 33 cities, and the com-
pany was working on reach-
ing across the country by the

“end of this fiscal. TVS Motor

has sold more than 5,000
units of iQube during this
fiscal. The companyisalso con-
templating launching the
vehicle in  international
markets.

Investments

The company is progressing
on the X1,000-crore invest-
ments in the EV business. The
newly formed EV subsidiary is

Kl\i Radhakrishnan, Director
and CEO, TVS Motor Company

expected to give the company
better flexibility and scale in
the EV segment globally.

“We are creating a capacity
for 10,000 units a month for
electric two-wheelers. We will
scale up this further from Q1 of
next fiscal. We have planned
some aggressive capacity ex-
pansion during next fiscal, he
said. The company is working

on a set of electric products,
targetinga different set of buy-
ers in two- and three-wheeler
segments.

“The next few quarters will
see new electric two-wheelers,
followed by electric three-
wheelers,” he added.

As the company seeks to of-
fer wide and reliable charging
infrastructure for its EV cus-
tomers across India, it is in the
process of entering into part-
nerships with major compan-
iesin the charging infra space,
and hopes its charging infra
partners such as Tata Power
and CESL (Convergence En-
ergy Services Ltd) will substan-
tially enhance customer con-
venience. HEESL has
shortlisted TVS Motor for sup-
plying more than 2,000 elec-
tric three wheelers,” said
Radhakrishnan.

TVS Motor is looking for an

arm, TVS Credit. The book size
of the NBEC is 12,805 crore as
of December 31, 2021, and it is
likely to end the fiscal with a
book size of %14,000-15,000
crore.

“The very good part is in the
last four months we have not
made any provisions towards
NPAs as our collections were
extremely good. As of Decem-
ber 31,2021, the gross NPA was
3.9 per cent against 43 per
cent as of September 2021 and
net NPA was 22 per cent
against 2.75 per cent. It has a
very healthy capital adequacy
ratio of 18.8 per cent,” said K
Gopala Desikan, Chief Finan-
cial Officer, TVS Motor
Company.

Total collections were at
%2,700 crore in December2021
quarter, compared to 2,200
crore in December 2020

quarter, while disbursements
were about 4,000 crore
against 32,800 crore.

“Overall, the performance
has been externally good.
What we are looking for out-
side capital and partners for
value unlocking and future
growth,” he added.

BMW tie-up

Along with BMW, its partner
since 2013 for the develop-
ment and manufacturing of
sub-500cc bikes, TVS Motor
will develop a common plat-
form by mutually tapping the
emerging technologies in the
future mobility space with a
special focus on EV.

This partnership will see the
development of exclusive
products by both the compan-
ies on the common platform
and both will retail their
products globally.
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"Domestic two-wheeler sales dip
217 y-0-y, rise 14% sequentlally

Recovery likely in
coming months

PRESS TRUST OF INDIA
1 Mumbai, February 2
| Domestic two-wheeler sales

witnessed 21 per cent year-on-

© year decline in January, even

as the segment registered a 14
per cent sequential growth in
domestic wholesale volumes,
according to credit ratings
agency ICRA.

The numbers are based on
data released by six major ori-

- ginal equipment manufactur-

' 'han Kanwar Gupta,

ers (OEMs).

Premium segment also hit

The low year-on-year sales
volume in January highlights
the adverse impact of price
hikes, fuel inflation and Omic-
ron-related concerns on con-
sumer sentiments, said Ro-
Vice

Exports remain the silver lining
for the industry i

President and Sector Head -
Corporate Ratings, ICRA.

Noting that supply chain is-
sues in production of
premium motorcycles also
persisted, he said the rein-
statement of localised restric-
tions to contain the third
wave of pandemic con-
strained retail sales and led to
all per cent sequential (14 per
cent y-o-y) fall in volumes, to
10.2 lakh units.

Nonetheless, the industry is
cautiously optimistic about

recovery in coming months,
with easing supply chain con-
straints and spillover impact
from positive announce-
ments on infrastructure
spends and agri-initiatives in
the Union Budget, Gupta said.

Steady demand from
African and Latin America re-
gions continued to be the sil-
ver lining for the industry,
with exports growing 3 per

cent sequentially, according |

to ICRA.
Gupta also noted that the
domestic  electric  two-

wheeler sales continued to
have a dream-run in the April-
January period of FY22, post-

ing a 5x year-on-year growth |

at1.49 lakh unit sales.

* In January 2022, high-speed
e-two wheelers saw a 11 per
cent month-on-month
growth with 27,563 unit sales
(highest monthly sales this
year), he said.

.
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200 Ashok Leyland trucks for
Bangladesh under Gol creditline

OUR BUREAU
Chennai, February 7
Truck and bus maker Ashok
Leyland said that it is supply-
ing 200 trucks to the Gov-
ernment of Bangladesh.
“These trucks" will be a
part of a project from India
under a $2 billion line of
credit announced by Prime
Minister Narendra Modi,” ac-
cording to a statement.
Ashok Leyland had won
the tender floated by the
Bangladesh government for
135 fully-built trucks com-
prising 3T truck, hydraulic
beam lifter and sewerage
sucker which have already
been handed over from In-
dia to the Roads and High-
ways Department ~ of
Bangladesh in the current
fiscal.

New contract

Now they have been awar-
ded another lot of 65 truck-
mounted wreckers, a spe-
cialised vehicle to be de-
ployed by the Bangladesh

government for various
highway applications.

“Bangladesh is one of our
key export markets and this
supply further strengthens
our position in the country.
We are enthused by the vari-
ous export facilitation meas-
ures taken by the Indian
Government, and we plan;to
further - increase ' ‘our
volumes and footprint in
overseas markets especially
SAARC, GCC and Africa. Ex-
ports have been a strong fo-
cus for us to de-risk from cyc-
licality in the Indian market,
and this is a significant step
in that direction,” said
Amandeep Singh, Head - In-
ternational Operation,
Ashok Leyland.

Ashok Leyland said it is
one of the leading commer-
cial vehicle brands  in
Bangladesh.

The company also as-
sembles its range of trucks,
buses, and LCVs locally at
IFAD Auto Dhamrai plant in

Bangladesh. /



Domestic sales
' show sequential
rise of 19 per cent

G BALACHANDAR
Chennai, February 9

ments, tractor exports from
India have surpassed the one-
lakh mark for the first time
even as domestic tractor
volumes are on a recovery
mode after moderation in
sales in the past few months.

Total tractor exports stood
at10,490 units as compared to
9,234 units in January 2021
and 11,186 units in December
2021. For the 8" month in a
| row, export volumes were at
10,000+ levels.

During April 2021-january
2022, eXports grew 54 per cent
t0106,957 units against 69,421
units in the same period of
the previous fiscal. The total
value of tractor exports is es-
timated at more than S§1
billion.

1 This is the first time exports

have achieved more than a
| lakh units and it will be a re-
. cord year for tractor exports

with two more months to go
| for this fiscal to end.

With a robust trend.im ship- | ~

PRESS REPORTS
ON
TRACTORS

Business Line 10t February 2022

DurlngApn] ]anuary 2022, exports grew 54 per cent to 106,957 units

The major destinations for
India-made tractors are USA,
Nepal, Bangladesh, Thailand
and Sri Lanka.

Lower volumes
Meanwhile, domestic tractor
sales reported a sequential in-
crease of 19 per cent. Total do-
mestic tractor sales stood at
52,767 units for January 2022
as compared to 44,428 units
in December 2021. But,
volumes were down 33 per
cent when compared with the
January 2021 volume of 78,345
units, according to data
provided by the Tractor &
Mechanisation Association.
The recovery since the
abatement of the second wave
had been healthy for the in-
dustry, with favourable under-

lying demand drivers sup-
porting volumes. There has,
however, been a moderation
in demand over the past few
months, reflected in a double-
digit y-o-y decline in whole-
sale volumes (23 per cent, 27
per cent and 33 per cent de-
cline in monthly sales on a y-
o-y basis in November, Decem-
ber and January).

“The decline is partly on ac-
count of a higher base last
year (aided by pent up de-
mand from the enforced lock-
down in March-April 2020),
inventory correction, and un-
even rainfalls since Septem-
ber 2021 delaying harvest in
some parts of the country,”
said Shamsher Dewan, Vice
President & Group Head - Cor-
porate Ratings, ICRA.

"Tractor eXpOIts Cross 1 lakh mark for first time

Tractor production stood at
72,064 units in January 2022
as compared to 53,527 units in
December 2021 and 96,020
units in January 2021. Robust
exports trend also contrib-
uted to higher production by
OEMs.

Total domestic tractor sales
declined by 3 per cent at 7.17
lakh units when compared
with 7.39 lakh. units during
April  2020-January 2021
period. However, total pro-
duction was higher at 8.42
lakh units as against 7.66 lakh
units.

Boosts sentiment
Government support (in
terms of MSPs), healthy rain-
fall, easy availability of finance
and expected healthy kharif
harvest, continue to support
the sentiment of the farmer
community to an extent.
“Given the high base and re-
cent moderation in demand,
industry volumes are expec-
ted to contract marginally in
the current fiscal (-2 per cent
to -6 per cent forecast for
FY22); downside risk to estim-
ates dependent upon Covid-19
induced disruptions and/or
unseasonal rainfall impacting
rabi harvest,” said Dewan.
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“Trucker blockade
knocks out Ford,
Toyota, GM plants

AGENCIES
10 February

Ford and Toyota on Wednesday both
said they were halting some production
as anti-coronavirus mandate protesters
blocked US-Canada border crossings
that have prompted warnings from
Washington and Ottawa of economic
damage.

General Motors, joining the list of
impacted automakers, said on
Thursday it was forced to cancel two
production shifts at a plant in Michigan.

Many pandemic-weary Western
countries will soon mark two years of
restrictions as copycat protests spread
to Australia, New Zealand and France
now the highly infectious Omicron vari-
ant begins to ease in some places.

The bumper-to-bumper demonstra-
tion entered its fourth day on Thursday
at the Ambassador Bridge connecting
Windsor, Ontario, to Detroit, disrupting
the flow of auto parts and other pro-

ducts back and forth across the border.

The bridge is the busiest US-
Canadian border crossing, carrying 25
per cent of all trade between the two
countries. GM cancelled the second
shift on Wednesday and the first shift
Thursday at its midsize SUV factory
outside Lansing, Michigan.

Toyota said it will not be able to
manufacture anything at three
Canadian plants for the rest of this week
because of parts shortages.

Stellantis, formerly Fiat Chrysler,
said all of its North American factories
were running Thursday, but shortages
because of the blockade forced it to
shorten shifts at several plants.

Protestors blocked the last entrance to
the Ambassador Bridge that connects

Detroit and Windsor PHOTO: REUTERS

Police arrest over 50
anti-vax protesters

‘in New Zealand

Police and anti-vaccine protesters
clashed on the grounds of New Zealand's
parliament on Thursday, with more than
50 arrested after demonstrators who
camped outside the legislature forthree .
days were ordered to move on. Activists
chanted the Maori haka and yelled “hold
the line" as they scuffled with a line of
police moving to clear a makeshift
settlementfrom the lawns of parliament.
Police moved in early Thursday after
taking a hands-off approach to the first
two days of protests, using loudhailérs to
warn a crowd of about150 they faced
arrest unless they left. AGEN(lFS/
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M&M may spin off farm equipment biz

Eyes huge growth opportunities; not
looking to demerge tractor business now

SWARA] BAGGONKAR

Mumbai, February 10

Mahindra & Mahindra, the
market leader in the tractor
segment, may look at spin-
ning off its farm equipment
business in the hope oftap-
ping growth opportunities
in the future. However, the
Mumbai-based company is
not looking at demerging
the tractor business from it-
self at the moment.

Anish Shah, Managing
Director and CEO, Mahindra
Group, said, “We may look at
a spinoff of farm machinery
business because that is one
area where we see huge po-
tential for growth and it
may require a very different
mindset for driving that
growth which can actually
be 10X growth in 3-5 years,
potentially even more. But
that is not finalised as yet.
This is only for farm equip-
ment and farm machinery.
We are not looking of a de-
merger of the farm business
right now.”

Over the years, M&M has
strengthened its position in
the non-tractor, farm equip-
ment and machinery busi-
ness where it makes tractor
implements, harvesters and
rice trans planters in part-
nership with Japanese and
European companies. M&M

has bought controlling
stakes in Turkish companies
for making such equipment
which cater to land prepara-
tion, sowing, crop care, har-
vesting and post harvesting.

M&M also produces and
sells implements like cultiv-
ator, disc harrow, bucket
scrapper, potato planter,
boom sprayer, threshers
and shredder to name a few,
under its own brand. The
Indo-Japanese joint venture
of Mitsubishi-Mahindra
where M&M has 33 per cent
stake, makes power tillers,
mini rotors, horticulture
machines.

Share in revenue

At present, M&M'’s farm
equipment business, which
includes the tractor busi-
ness as well, makes up 29
per cent of the total consol-
idated revenue. While the
farm equipment segment
saw a growth of 2 per cent
during the December 2021
quarter compared to the
same quarter last year, the
company give separate rev-
enue data of its non-tractor
vertical.

The automotive segment,
which houses, SUVs, trucks,
buses and three-wheelers,
generates the highest reven-
ues for M&M, commanding

Anish Shah, Mband CEO,
Mahindra Group

41 per cent of its total con-
solidated revenues. M&M
has a market share of more
than 40 per cent in the do-

mestic tractor market. In
the past, there have been
suggestions from analysts
to M&M to demerge the
farm equipment business
(including tractors) and
make M&M as a purely auto-
motive company.

This would have facilit-
ated value unlocking of the
M&M stock. However, the
tractor business has helped
the company in tiding over
the slump in demand for
passenger vehicles on sev-
eral occasions.

“The more interlocking
things you do it becomes
(that much more) difficult
for competitors to imitate.
If you spin off tractors, you
make somebody happy in
the short term but then you
are like everybody else. You
are a standalone tractor
company. We are not the PE
(private equity) guys, we are
looking at what we have
built overtime,” Anand
Mahindra, Chairman, M&M,
had said in a 2018 annual
analyst meet.

Q3 net grows to 1,351 crore

OUR BUREAU

Mumbai, February 10

Mahindra & Mahindra re-
ported a 150 per cent in-
crease in standalone net
profit in the December
2021 quarter, helped by an
exceptional item pertain-
ing to impairment provi-
sions in the same quarter
last year.

The company posted a
standalone net profit of
%1,350.93 crore for the re-
porting quarter against
¥540.86 crore in the same
quarter last year. M&M had
taken an impairment pro-
vision of %1,213.98 crore in
the quarter ended Decem-
ber, 2020. Standalone rev-
enue from operations for

the reporting quarter
stood at ¥15,238.82 crore, a
growth of 8.41 per cent
against <14,056.54 crore
posted in the same quarter
last year. The company
claims to have a booking
pipeline of 155,000 units.
' Anish Shah, Managing
Director and CEO, M&M,
said, “We have seen im-
proved performance
across multiple businesses.
Our auto business has
done well despite supply
side challenges while our
farm business has shown
market share increase des-
pite a slowdown in the
market.”

Consistent rise in ex-
penses dented marginsy.

Total expenses rose 14 per
cent during the quarter.
The company hiked prices
to offset the input cost

pressure  during  the
quarter.
Chip shortage

M&M suffered a produc-
tion loss of 20,000 units
due to shortage of elec-
tronic control units. The
company said it is creating
a new source for fungibil-
ity as well as reserve stock
of critical chips.

M&M board cleared the
sale of 9.24 acre, which is
part of the land factory
situated at Kandivili, Mum-
bai, to Mahindra Lifespace
Developers for X365 crore.

rd




Expenses jump
33%to 348,666 cr
on rise in-costs

OUR BUREAU
Mumbai, Fcbruaryd
Strong growth in revenues
following robust demand
from the automotive sector
led to more than doubling
of net profit of Tata Steel
during the December 2021
quarter, despite a sharp in-
crease in expenses.

The company posted a
consolidated net profit of
%9,589.16 crore, a growth of
139 per cent, against
%4,010.94 crore in the same
quarter last year.

Total consolidated in-
come grew to 60,842.72
crore, an increase of 44 per

Cautions customers
against retrofitting
with CNG

S RONENDRA SINGH

New Delhi, February 9

The country’s largest passen-
ger vehicle maker Maruti Su-
zuki India (MSIL) said it is
still considering CNG option
for its Nexa channel where it
sells premium vehicles in-
cluding the Baleno, S-Cross,
Ciaz, Ignis and XL6.

“We are open to CNG cars
in Nexa as we have said in the
past also..we are going step-
by-step as we have just
launched the CNG version of
Celerio (sold through Arena)
in January. We now have nine
models in CNG from an over-
all 15 models line-up...so as
we go along, we would like to
do that. We have got the feed-
back from the customers too,
it's only a question of tim-

Business Line 5t February 2022

“Tata Steel net doubles to 9,589 cr
in Q3 on strong demand, revenue

cent, compared to
%42,152.87 crore posted in
the same period last year.
Expenses jumped 33 per
cent to ¥48,666 crore dur-
ing the reporting quarter
following an unabated rise
in raw material costs like
that of coal and an increase
in working capital.

Capex spend
The company spent %2,790
crore on capital expendit-
ure during the quarter and
%6,416 crore during the nine
months. Its gross debt de-
creased to 72,603 crore
with repayments of 17,376
crore during the nine
months ended December,
2021. Net debt declined to
362,869 crore.

TV Narendran, Chief Exec-

TV Narendran, Chief Executive
Officer and MD, Tata Steel

utive Officer and Managing
Director, Tata Steel, said, “In-
dia steel demand has begun
to improve on the back of
continued economic recov-
ery as the third wave of
Covid-19 begins to ebb. We
continue to drive value ac-
cretive growth in our

Business Line 10t February 2022

/Maruti Suzuki considers CNG for Nexa

ing,” Shashank Srivastava,
Senior Executive Director
(Marketing & Sales), MSIL,
told BusinessLine.

MSIL launched the Nexa
channel concept for selling
its premium vehicles start-
ing with Baleno in 2015, but
none of the said vehicles
have ' CNG -option available
till'now, unlike most of the
vehicles it sells through the
Maruti Suzuki Arena outlets.

The company offers CNG
option in cars including Alto,
S-Presso, WagonR, Dzire Tour
(for commercial use), Eeco
and Ertiga.

Future plans
Srivastava said the company
plans to launch “more and
more vehicles in CNG option
because that is something
we are having a great attrac-
tion for being not in diesel”.
However, he also cau-
tioned customers against

Shashank Srivastava

getting vehicles retroﬁtted
with CNG because there are
high risks involved in them.

“It (retrofitting) is not a
good solution because the
design material of the whole
vehicle, right from the begin-
ning has to be made for CNG.
Whether it is the chassis, the
braking system, weight dis-
tribution or driveability...all
features we have to drive
from the inception of mak-
ing the vehicle (from design
stage). You can’t have a petrol
vehicle and then retrofit
with CNG because those

chosen segments and our
performance in key seg-
ments such as auto was ro-

bust despite the sector be- |

ing impacted by the
semiconductor
Our European operations
continue to perform under-
pinned by strong improve-
ment in realisations.”

In January, Tata Steel Long
Products was declared the
winning bidder for
Neelachal Ispat Nigam. The
company will pay 12,100
crore for the state-run com-
pany. “This will enable us to
significantly ramp up our
long products portfolio and
benefit from the growth in
infrastructure in India and
retail housing growth in

semi urban India,” Tata Steel |

said in a statement

/

factors will not be taken into
account,” he explained.

Past experience

MSIL has been selling CNG
vehicles for over a decade
(since 2010) and in 2021 cal-
endar year, the company sold
around 2.09 lakh CNG cars.
In January alone this year,
the company sold around
30,000 units. In 2020-21, the
company sold 1.63 lakh CNG
cars and in the current finan-
cial year, MSIL expects to sell
between 2.35 lakh and 2.40

lakh CNG cars, Srivastava
added.
The company is the

highest CNG vehicle seller in
the country and companies
like Hyundai Motor India
and Tata Motors are catching
up to the trend. Tata Motors
had recently launched Tiago
iCNG and Tigor iCNG in its
portfolio to catch up to the

trend. /

shortage. |




( Aftermarket business lifts Bosch’s

Business Line 9t February 2022

"Escorts net profit slides
32 per cent to X194 crore

Revenue dips 3%
t0X2,025 crore

OUR BUREAU
New Delhi, February 8
Farm and construction
equipment to  railway
products maker Escorts on
Tuesday reported a consol-
idated net profit of %194
crore for the third quarter
ended December, a decline
of 32 per cent year-on-year
(YoY) compared with %286
crore in the corresponding
period last year.
Consolidated total in-
come also declined by three
per cent at 2,025 crore
(X2,091 crore). The company
said tractor sales were
down 20 per cent at 25,325
units and construction
equipment sales were down
eight per cent at 1,151 units,
“The tractor industry has
now been impacted for two

Nikhil Nanda, Chairman and
Managing Director, Escorts

consecutive quarters due to
high base of last year,
delayed harvest of kharif
Crops owing to late mon-
soon rains this year which
affected the rural cash flows
and the retail demand. Go-
ing forward, we do expect
cash flows to improve with
better Kharif procurement
and positive outlook with
good rabi sowing,” Nikhil
Nanda, Chairman and Man-

aging Director, Escorts, said.

While high inflation re-
mains a concern, the com-
pany hopes macro-eco-
nomic factors will favour
agriculture to boost rural
demand, he said. D {

New product development
“We continue to invest in
new product development
and distribution spread to
offer enhanced reach and
customer experience across
domestic and global mar-
kets. Multiple initiatives in
agriculture and infrastruc-
ture development focus
from government will be
helpfuk in creating oppor-
tunities across our agricul- {
ture, construction and rail-
way portfolio,” Nanda said.
Shares of Escorts closed
at 1,843.30 apiece on the
BSE on Tuesday, up 1.08 per
cent from the previous
close.

Business Line 10t February 2022

OUR BUREAU

Bengaluru, February 9

Bosch Limited, a leading sup-
plier of technology and ser-
vices, posted total revenue

| from operations of 3,109

crore in Q3 FY22, an increase
of 2.6 per cent from 3,030
crore in the same period of
the previous year. The com-
pany attributed the increase

| to growth in aftermarket
| business given that overall

automotive production in In-
dia (excluding two-wheelers)
declined by 12 per cent.

Profit before tax stood at
X336 crore amounting to 10.8
per cent of total revenue from
operations. Profit after tax

| stood at ¥235 crore, that is 7.6

per cent of revenue from op-
erations. Net profit was up
26.4.per cent y-o-y but down

| 57 per cent sequentially.

Soumitra  Bhattacharya,

Soumitra Bhattacharya,
MD, Bosch Ltd

.~

Managing Director, Bosch
Limited and President of the -
Bosch Group in India, told _
BusinessLine that business
had been impacted due to
supply chain issues and the
global semiconductor short-
age. He said there were mar-
gin pressures due to the in-
crease in prices of steel and
aluminium. “It’s been a de-
cent performance under very
difficult supply chain issues
and specially semiconductor

shortage which, I repeat, is an
industry-wide issue, Apart
from aftermarket, our power
tools and powertrain busi-
ness has done well.”

Employee rationalisation
Responding to a question on

. employee rationalisation, he

said, “We did the restructur-
ing in a very Bosch-like way
with some of the best pack-

“ages in the voluntary pro-

gramme. We have done it
with alot of care and concern.

- In summary, personnel costs,

which used to hover around
14 per cent of the turnover, is
down to 10 per cent.”

The company has spent
X750 crore each over the last
two fiscal years on the ration-
alisation  exercise, Bhat-

tacharya added “That's ¥1,500 *

crore. It was not just restruc-
turing, it was redeployment.

Q3 revenue

A

It was reskilling and restruc-
turing. The permanent head-
count today is far better
trained and has more
competencies.”

Over the last two fiscal
years, the headcount at Bosch
has reduced by around 2;500
and it now stands at around
6,000 permanent employees,
the company added.

. Product sales increased by |
3.6 per cent in the third
quarter of FY22, with the after-
‘market division witnessing
an increase of 29 per cent due
to high demand for diesel
products and  strategical
changes in the supply chain
leading to higher sales fulfil-
ment. Outside the mobility
solutions business sector,
Bosch recorded an increase of
11 per cent, mainly due to busi-
ness growth in the building
technologies division.

d




’Sundaram-Clayton to demerge
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/

auto parts biz, issue bonus NCRPS

Reward for shareholders

= Shareholders to get 116 non-convertible redeemable
preference spares for each share held in the company

® The date of maturity will be February 2,2024, or 12 months

Sundaram-Clayton
DCD Pvt Ltd will be
listed on bourses

OURBUREAU

Chennai, February 9
Sundaram-Clayton, an auto
component manufacturer and
holding company of TVS Motor
Company, has proposed a de-
merger of its auto parts manu-
facturing  business,  as
Sundaram-Clayton DCD Pvt
Ltd, and will reward sharehold-
ers with excess cash.

“The excess cash of the com-
pany will be distributed to
shareholders by issuing fully
paid-up listed NCRPS by way of
bonus,” the company said in a
communique to the stock ex-
changes. Tt will issue 116 non-
convertible redeemable prefer-
ence shares (NCRPS) of %10
each foreveryequity share held
in the company.

Assuming the existing num-
ber of equity shares of the com-
pany, an amount of ¥2,346.92
crore will be utilised from gen-
eral reserves|retained earnings

from the date of allotment

= Total bonus issue size works out to ¥2,346.92 crore

for issuance of bonus NCRPS,
under the scheme after the ap-
proval of the National Com-
pany Law Tribunal (NCLT), it
said.

The date of maturity will be
February 2, 2024, or 12 months
from the date of allotment,
whichever is later.

The companysaid it has built
substantial surplus reserves,
from its retained profits. The
surplus reserves are well above
the company’s current and
likely future business needs.
The overall reserves position is
expected to improve further
even after considering cash re-
quirements for company’s
capex programme and work-
ing capital requirements.

Accordingly, the company is
of the view that the excess

funds can be optimally utilised
to reward its shareholders in
such difficult and unpreceden-
ted times. However, in keeping
with the company’s tradition
of conventional cash manage-
ment and being mindful of the
challenging business environ-
ment, the company is of the
view that it would be prudent
to retain liquidity as well
Hence, the company has pro-
posed the issuance of NCRPS,
which will be listed on the BSE
and the NSE.

To unlockvalue

Sundaram-Clayton has pro-
posed to reorganise and se-
gregate the businesses of man-
ufacturing non-ferrous gravity
and pressure die castings from
itsother businessesasitwill en-

Business Line 5t February 2022

/Harsha Engineers aims to
raise X755 crore via IPO

OUR BUREAU

Ahmedabad, February 4

Harsha Engineers Interna-
tional Limited, the
Ahmedabad-based maker of
precision bearing cages, will
raise up to <755 crore
through the initial public of-
fering (IPO). The company has
filed the draft red herring
prospectus (DRHP) with the
regulator.

The offer consists of a fresh
issue of equity shares aggreg-
ating to X455 crore, and offer
for sale of up to %300 crore by
existing shareholders that in-
clude promoters and pro-
moter groups.

The company will utilise
X270 crore for part repay-
ment/pre-payment of loans,

~and

while ¥77.95 crore will be
used for funding capital ex-
penditure requirements to-
wards purchase of ma-
chinery, and up to %7 crore
will be used forinfrastructure
repairs and renovation of the
existing production facilities
general  corporate
proposes.

Founded in 1986 by Harish
Rangwala and Rajendra Shah,
the company had earlier filed
its draft papers with the regu-
lator in August 2018.

The company’s target sec-
tors include automotive, avi-
ation and aerospace, rail-
ways, construction, mining,
renewable energy, agricul-
ture, and other industrial sec-
tors.

7

able an enhanced focus on
each of the businesses and will
further unlock value for the

shareholders.

As part of the overall restruc-
turing exercise, it is also pro-
posed to consolidate promoter
holding entities with the com-
pany by way of merger. The pro-
posed rearrangement scheme
involves the amalgamation of
TVS Holdings Ltd and VS Invest-
ments Pvt Ltd with Sundaram-

Clayton Ltd.
Also, the entire business of
manufacturing  non-ferrous

gravity and pressure die cast-
ings of Sundaram-Clayton and
its related assets and liabilities
are proposed to be demerged
to Sundaram-Clayton DCD Pvt
Ltd. The turnover of the manu-
facturing business was 1,177
crore as of March 31,2021

The equity shares of
Sundaram-Clayton DCD will be
listed on the BSE and the NSE.

From April 1, 2022, Venu
Srinivasan, would continue to
be the Managing Director of
the company designated as
Chairman Emeritus. /
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| Revenue from
operations up at
1,024 crore in Q3

OUR BUREAU
Chennai, February 10
Leading auto parts maker
Sundram Fasteners repor-
ted a 17 per cent drop in its
net profit to X103 crore for
the quarter ended Decem-
ber 31, 2021, compared with
X124 crore in the same
quarter a year ago.

EBITDA for Q3 of this fiscal
was at X180 crore against

crore). Domestic sales were
at 658 crore (X637 crore).
However, the company

maintained the momentum |

in exports as it grew 21 per
cent to 336 crore from %277
crore in Q3 of last fiscal.

EPS down

Profit before tax was at
X138.48 crore (X166 crore).
Earnings per share for the
quarter ended December 31,
2021, amounted to %4.91,
down from %5.91 a year ago.

On a consolidated basis,
the company’s net profit

1 206 crore in stood at 110
December 2020 crore (X144
quarter. EBITDA  the increase in crore). Consolid-
percentage  ON  commodity prices, ~ ated revenue
revenue from op- ¢ well as the grew to 1,208
erations is at17.6  cocts of logistics crore (X1,109
per cent against o4 oehar inputs, crore).

2}11.9 per cent in o4 a significant Forh the i 3

the year-ago months  ende

quarter. Hipact ondngreins _ December 31,
The increase in 2021, the com-

commodity prices, as well
as the costs of logistics and
other inputs, had a signific-
ant impact on the margins
which , was  mitigated
through cost reduction
measures and price support

from customers, said a
statement by Sundram
Fasteners.

Revenue from operations

., stood at 1,024 crore (3942

pany’s standalone net profit
was higher at %336 crore
when compared with 198
crore in the same period a
year ago.

Revenue from operations
grew 52 per cent tp 3,026
crore from 1,986 crore in
the previous fiscal.

The board declared an in-
terim dividend of %6.45 per
share (645 per cent) for FY22,

Sundram Fasteners profit’
falls 17% on cost pressure

Business Line
3" February 2022

/.
Wheels India
posts 72% jump
in Q3 profit

OURBUREAU
Chennai, February 2
Wheels India Itd has reported a
| 72 per cent increase in stan-
dalone net profitat %21 crore for
the December 2021 quarter,
against 12 core in the corres-
ponding quarter of the previous
year. Total revenues grew 57 per
centto1,007 croreagainstI642
crore last year, supported by a
strong growth in exports which
stood at just over 26 per cent of
overall sales at the end of Q3.
“The company has had the

| fifth sequential quarter of
| growth in exports, with good
| growth in Q3 exports across seg-

ments. We expect the growth

| trend in exports to continue. On
| the domestic front, while the

tractor and CV (commercial
vehicles) segment saw a’ slow-
down in November and Decem-
ber, we expect the CV business to
improve in Q4,” said Srivats
Ram, Managing - Director,
Wheels India.
For the nine months ended
December 31, the company re-
ported a net profit of ¥52 crore
against a net loss of %19 crore in
the year-ago period. Total reven-
_ues stood at X2,593 crore (¥1,365
crore).

Business Line

5th February 2022

cdndustry has
* around 20 per cent as last year
“third quarter tecorded steep

MindaCorp |

‘netup41%

atX70 crore

OURBUREAU

New Delhi, February 4

Auto  components  major
Minda® Corporation  (Minda
Corp) on Friday has reported a
consolidated net profit of 70
crore for the third quarter
ended December 31, up 41 per
cent year-on-year (YoY) com-
pared to 49 crore in the cor-
responding period of the previ-
ousyear.

However, overall revenue de-
clined marginally YoY to X738
crore against ¥739 crore in the
same quarter in 2020.

“In the third quarter;auto in-
dustry continued to be plagued
with challenges in supply
chain, threat from Covid waves
and overall subdued senti-
ments. There was broad-based
impact on all vehicle segments
and the industry declined by
around 10 per cent on quarter-
on-quarter basis.On aYoYbasis,
declined by

pent-up demand and filing of
BSVI inventory during that
period,” Ashok Minda, Chair- |

¢ man and Group Chief Execut-

ive Officer, said.
He said the company’s focus
continues to remain on

~ strengthening its core busi-“

ness. A

7%
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/Bosch toinvest32,000 cr |

in India over next 5 years

VENKATESHA BABU

Bengaluru, February 3

Bosch, a leading supplier of
technology and services, is cel-
ebrating a century of its pres-
ence in India, said it would in-
vest an additional 32,000 crore
over the next five years The in-
vestments would be primarily
inadvanced automotive techno-
logies and digital mobility
space.

The company also launched
its  mobility marketplace,
providingallitsmobility related
assetsunderasingle platform. It
is also working towards improv-
ing the employability of
youths through partner-
ships with Industrial
Training Institutes
(ITIs) and Government
interventions.

Soumitra Bhat-
tacharya, Man-
aging Director
of Bosch Lim-
ited and Presid-
ent of the Bosch MD. Bosch
Group in India, said, “Bosch’s
100-year journey in India is a
testament to the passion, hard
work, and dedication of our as-
sociates. I sincerely thank ouras-
sociates for the part they have
played in this. Bosch India will
remain true to its roots and
evolve, innovate, and spark the
next wave of big-ticket products
and services. We will continue to
pursue this vision for a digital,
sustainable, efficient, self-reli-
ant,and future-ready India.”

Bosch said that it had opened
itsfirstsalesagencyinKolkatain

Soumitra Bhattacharya,

1922. From these beginnings, it
now encompasses 18 manufac-
turing sites and 7 development
and application centers, em-
ploying close to 31,500 associ-
ates. Over the next five years,
Bosch India will invest over
1,000 crore in the localisation
of advanced automotive tech-
nologies, and support At
manirbhar Bharat, the vision of
making India self-reliant.

Indiainvestment plan
Emphasising that it would in-
vest heavily in India to expand
its portfolio close to7 per-
cent of total net sales,
the company pointed
out that this was

R&D team outside Ger-
many. Bosch’s Beyond
Mobility  busi-
ness, the com-
pany said, works
tothehighestin-
ternational
standards of manufacturing,
product, and service quality to
formulate indigenous, afford-
able, and  India-specific
innovations.

Revenue

Boschin Indiagenerated consol-
idated revenue of about ¥17,354
crore (€2.05 billion) in 2020 of
which 10,942 crore (1.29 billion

euros) from third party. In India, ‘
Bosch Limited, the flagship com- |

panyofthe Bosch Group, earned
revenue of over 38386 crore
(€0.99billion)in 2020, itadded.

2

- ,r,, backed by the biggest |
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'TVS Supply Chain
goes for top-level rejig

Dinesh will be
Executive V-C;

‘Ravi Viswanathan

to be MD

OUR BUREAU

Chennai, February 10

TVS Supply Chain Solutions
(TVS SCS), a part of the 15,000-
crore TVS Mobility Group, has
announced the appointment
of Ravi Viswanathan as Man-
aging Director while R Dinesh,
a fourth generation TVS Scion,
would continue to guide the
company in his new role as Ex-
ecutive Vice-Chairman.

The changes are in line with
the company’s commitment
to further integrate its busi-
ness globally and leverage the
growing demand for value-ad-
ded supply chain manage-
ment services in India, said a
company statement.

The company, in its recently
concluded board meeting, ap-
proved the appointments and
announced the changes with
effect from February 7.

“The organisation has a
grand vision and these execut-
ive appointments will help in
realising the organisation’s
potential and help the com-
pany cement its leadership as
a technology-led Global Sup-

R Dinesh, Executive
Vice-Chairman

ply Chain player,” said $ Ma-
halingam, Chairman, TVS Sup-
ply Chain Solutions.

Ravi Viswanathan joined the
company in February 2020 as
Joint Managing Director and
has been working on growing
the business with a specific fo-
cus on technology adoption.

He will continue to drive the
business transformation and
focus on the integration of the
varied capabilities across the
operating geographies of the
company.

Dinesh, the founder of the
company, has been instru-
mental in driving the com-
pany’s strategy and growth. He
will continue to play an active
role in guiding the strategy of
the company and work in
guiding the M&A strategy of
the company. TVS SCS has over
the last two decades made a
string of acquisitions and in-
tegrated these entities effect-
ively, it said. %
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It had commissioned
first such plantin
Rohtak last year

SWARA] BAGGONKAR

Mumbai, February 8

Tata Steel will set up small-sized
factories to make reinforced
steel from scrapped automo-
biles and other products, a top
official of the company said. The
company commissionedits first
such steel recycling plant in Ro-
htak, Haryana last year in part-
nership with Aarti Green Tech, a
build-own-operate partner.

TV Narendran, Managing Dir-
ector and CEO, Tata Steel, said,
“We are talking about setting
up, in the next few months, half
a million or 800,000-tonne
steel plant which will process
scrap steel and convert thatinto
reinforced steel.” ;

While the vehicle scrap yards

| announced by Minister of Road
. Transport and Highway, Nitin

Gadkari, under the scrappage
incentive scheme, is the first
step in the process of scrapping
an automobile, the left-over

TV Narendran, MD and CEO,
Tata Steel

metal, which is the body shell, is
used to make recycled steel.
According to Narendran,
more plants like the one in Ro-
htak are set to come up in other
parts of the country in the next
few years. Such plants can be set
up on an area of 50-100 acre
closer to the recycling unit us-

ingtheelectricarcfurnaceroute .

instead of the conventional
steel plant that requires 3,000
acres. ;

“In the first step the caris sep-

arated from items like seats,

steering, copper wires. We don’t

/Tata Steel to set up mini recyling plants

want to do anything with those
items. We can shred the steel
shell,doa quality checkand sup-
ply. We are the step two of that
process. The scrapped steel facil-
ity itself will be more concen-
trated. We plan to set up one in
the Southand West over the next
fewyears,” Narendran added.

Sourcingscrap

The Rohtak facility would
source scrap from market seg-
ments such as end-oflife
vehicles, obsolete households,
construction and demolition,
industrial etc. through an app
FerroHaat. The scrap is pro-
cessed through = mechanised
equipment and supplied for
downstream steel making. Steel
thus producedentails lower car-
bon emissions, resource con-
sumption and energy

‘utilisation.

. Y
. While Tata Steel did not
provide estimated investments
required for the initiative, typic-
allyaimillion tonne perannum
recycled steel plant requires an

investment of 3,000 crore, as
perindustry estimates. /



Labour Code may Cap Allowances at 75%
of Wages in First Yr, 50% Over Next 3 Yrs

UNDER CONSIDERATION Restoration of th.resho|d on number of employees in an organisation to 100 from proposed 300

Yogima.Sharma@timesgroup.com

New Delhi: The governmentismullinga
high limit on allowances at 75-80% of the
wages of an employee in the first year of
the rollout of the labour code on wages.
This could gradually be brought down to
50% over three years, as specified in the
code, people familiar with the delibera-
tionstold ET.

The other major change under conside-
ration is restoration of the threshold on
the number of employees in an organisa-
tion to 100 from the proposed 300 under
the industrial relations code for seeking
the government’s permission before ret-
renchment or closingdown operations.

The industry has resisted a cap on allo-
wances at 50% of wages reasoning it wo-
uld raise their employee costs.

Under the code, wages include all remu-
neration by way of salaries, allowances
or otherwise and include basic pay, dear-
ness allowance and retaining allowance,
if any; but excludes allgwances such as
house rent allowance, overtime allowan-
ceamongothers.

The code provides that if all these allo-
wances not included in wages together
exceeds one-half, or the per cent so notifi-
ed, the excess amount shall be deemed as
remuneration and added to wages under
thisclause.

Such an increase in wages would requi-
re higher payment to provident fund by
both employer and employees and also
raise gratuity payments. This would re-
duce take-home pay for workers though
they would gain a higher contribution to
retirement savings.

PRESS REPORTS

ON

GOVERNMENT POLICY

The Economic Times 7t February 2022

Revamping Codes

Stiff from May restore i Allow higher
employers, unions employee threshold : allowances at
holding gack roll-'ou‘tj to 100 under IR Code : 70-75% of wages
: SR , —————————— | under Wage Code
Industry fears proposed U< TRV i
changes would put establishments with : It could be
unnecessary pressure up to 300 workers  : brought down to
and increase their can fire without | proposed 50%
employee cost govt permission i over three years

“Government is discussing changes
thatcanbemadetothecodeinviewof the
concerns expressed,” said an official pri-
vy tothedeliberations.

The Code on Wages was passed by the
Parliament in 2019 while the Industrial
Relations Code was approved in Septem-
ber2020.

Though the Rules underall the four codes
passed by parliament wereready by March
2021, they have not vet been implemented
because of stiff resistance from employers
and employees on certain issues.

The industry fears the proposed chang-
es in the code when the economy is still
recovering from the impactof the pande-
mic would put unnecessary pressureand
increase their employee cost.

“This has prompted the Centre to relook
at the necessary changes that can be made
toensure minimum additional liability on
employers, especially now when the pan-
demic has hit the businesses hard,” anot-
her person aware of the deliberationssaid.

The Industrial Relations Code had rai-

sed the threshold for requirement un-
der a standing order, which are rules of
conduct for workmen employed in in-
dustrial establishments, to over 300
workers from the earlier 100 workers.
This would have given more businesses |
freedom to manage their workforce wit-
hout requiring government permission.
Experts say tweaking some of the pro-
visionsmay help the governmenttowin
over the employers and trade unions'
confidence, thus enabling faster imple-
mentation of the Codes which are criti-
cal to the ease of doingbusiness. \
“Phased introduction of capping allo- |
wanees at 50% will help the government
buy-inemployers’ consent for more impor-
tantminimum wageprovisionstokickin,”
labour expert KR Shyam Sundar said.
“Further, redefining the threshold from
300 to 100 will have limited implications
for flexibility for employers but will lar-
gely appease the trade unions,” Sundar
said, adding it will enable the govem//

ment toroll-out all the codes faster.

Business Line 2" February 2022

Prohibitively high taxes on cryptos

The high rates could make millennials shift to equity investments

KUMAR SHANKAR ROY

It is a bittersweet moment for
the estimated 10 crore+ Indi-
ans that own cryptos. With
the Finance Minister announ-
cing a taxation regime for vir-
tual digital assets in the
Union Budget, crypto as-
sets and non-fungible
tokens (NFIs) are no
longer outcasts, but ¢
this deemed recogni-
tion comes at an exor- "
bitant price that is al-
most Shylock-esque!
wonder, the stock market ap-
pears more elated than the
crypto market, which is com-
pelled to swallow this bitter
pill with a smile on its face.

No

What has changed
First, the tax rate for crypto is
30 per cent, which puts it in

the company of speculative
activities — lottery, horse-ra-
cing, card games, gambling,
etc. This will be effective April,
1,2023, ie,, for income earned
from April 1, 2022-March 31,
2023. If you add surcharge
and cess, the effective tax rate

for cryptos can be 34 per

Ife,  centto42.7 percent.

In comparison, you
' pay a much lower tax
* rate on equities and
the long-term capital
gain tax of 10 per cent is
applicable only after your
profit for a year tops %1 lakh,
The high rates of crypto taxes
could eventually lead to more
and more millennials — who
have been early adopters of
cryptos — coming into the
equity fold.
Second, there will be no de-
duction in respect of any ex-

How major cryptocurrencles moved In last 6 months

All in

70,000 - P
= Bitcoin = Ethereum (RHS)
62,000 4440
54,000 3880
46,000 3320
38,000 ¥ 2,760
30,000 ol feb1l 2200
2021 22

penditure (other than cost of
acquisition) or allowance or
set-off of any loss to the as-
sessee under any provision of
the Act while computing in-
come from transfer of such
virtual  digital assets. So,
crypto investors lose. In com-

parison, there are deductions
allowed for certain other in-
vestment incomes. For in-
stance, the amount paid as in-
terest on any monies
borrowed to invest in shares
or mutual funds is allowable
as a deduction. The interest

Business, (\oe .

deduction is limited to 20 per
cent of the gross dividend in-
come received.

Three, for cryptos and NFT
investors, no setoff of any
loss arising from transfer of
virtual digital asset will be al-
lowed against any income
computed under any other
provision of the Income Tax
Act. Also, such loss shall not
be allowed to be carried for-
ward to subsequent assess-
ment years. In case of equit-
ies, there are norms that
allow setoff and carry for-
warding of capital losses,
which is a boon for many in-
vestors,

Four, in order to capture
the transaction details, there
is TDS on payment made in re-
lation to transfer of virtual di-
gital asset at the rate of 1 per
cent of such consideration

4| 2| 26131

above a monetary threshold (
£10,000-50,000 per fiscal).
Gift of virtual digirtal asset is
also proposed to be taxed in
the hands of the recipient,
which closes yet another way
for existing crypto Investors
to escape tax. TDS norms for
virtual digital assets will take
effect from July1,2022.

Five, there seems to be
some confusion in what will
happen to transactions that
people execute in the interim
period before the implement-
ation dates. If crypto in-
vestors want to get out and
avoid high tax rates, there
could be an avalanche of sup-
ply and this could further im-
pact cryptocurrencies such as
Bitcoin, which Is still down
$30,000 from the peak of
$68,000 hit in November
2021



s T

EV

GREEN PUSH Subsidy under -

FAME scheme is projected
atz2,908 crore for FY23

Ashutosh R Shyam & Nehal Chaliawala

Mumbai: In its bid to accelerate the
adoption for less-polluting vehicles in In-
dia, the government has tripled its budge-
tary allocation for the scheme to subsidi-
se the purchase of electric vehicles.
Asperthebudget document, the subsidy
under the Faster Adoption and Manufac-
turing of Hybrid & Electric Vehicles (FA-
ME) for fiscal 2023 is projected at 32,908
crore, or more than three-and-a-half ti-
mes the allocation of 800 crore for the

-~

current financial year and almost nine ti-
mes higher than FY21. Demand for elec-
tric vehicles is already growing and the
government is seeking to accelerate it.
According to data from the government’s
Vahaan portal, India registered 311,000
battery-operated vehicles (BOV) in 2021,
compared

with 119,000
the previous
year. Nearly
95% of the
BOVs registe-
red were two-
and three-
wheelers. In
the first
month of

Subsidy Allocation More than Triples

2022, the number for two-wheelers rose to
27,555 units from 4,936 a year earlier.

“The sales of EVshave accelerated post-
FAME-II scheme which brought confi-
derice among government shareholders
to continue the scheme. With time, the ef-
fects will compound and shape consumer
behaviour in a positive direction towards
e-mobility,” said Sohinder Gill, director
general of EV industry lobby group Soci-
ety of Manufacturers of Electric Vehi-
cles. “Taking into cognisance the on-gro-
und impact of FAME-II, yes, the alloca-
tion of 22,900 crore will be utilised in
FY23, with a probability of overshooting
the allocated fiscalamount.”

The industry body said after multiplere-
quests to the government, the FAME-II
scheme was amended to offer higher sub-
sidies. The government has increased the
incentive for electric two-wheelers to
15,000 per kwh from 10,000. Also, the cap
on incentive has been increased to 40% of
the vehicle costfrom 20%.

To be sure, EV demand over the last one
year has gotamajor fillip due tosoaring fu-
el prices.

~ The budget document of FY23 shows

the union government’s total spending
under the FAME policy tobez4,671 crore
between FY19 and FY23.

— With inputsfrom Ketan Thakkar/
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'SEZ 2.0 torevive activities: Comm secy

SHREYA NANDI
New Delhi, 2 February

The government is in the process
of drafting a new legislation for
the next chapter for special
economic zones that will
see more participation of
state governments in creation of
manufacturing hubs in the coun-

try, commerce secretary.
BVR Subhramanyam said ‘.
on Wednesday.

The Centre will take states on

board and will cooperate with

them to enable them to become
. partners in creation of New
Development of Enterprise and
Service Hubs (DESH) or SEZ 2.0.

“We would like states to bring
their estates also on to this so that
when you have single window
clearance, it is single window

clearance for both central and
state-level-clearances, we may
even think of putting the states
on the approval bodies either at
the state level or regional limit.
That’s the direction in which we
are thinking. It's a work in pro-
gress. But I'm sure that this new-
est season will lead to a huge
revival of activity in SEZ in areas

Commerce secretary BVR
Subhramanyam said India
needed large industrial
manufacturing zones, with
world-class infrastructure,
which was digitally-enabled

they will be manufacturing both
for the international market as
well as for the domestic market,”
Subhramanyam told reporters.
_ “What India needs is large
industrial manufacturing zones,
which have high-quality world-

class infrastructure, digitally- .

enabled and highly competitive
in terms of services it provides.

‘These places will become the

manufacturing hubs and we will
recast the SEZ Act in the next
couple of months as the finance
minister said set to actually bring
this system into place,” he said.

Approval on FDI
policy tweak to
facilitate LICIPO

Inter-ministerial
consultation towards
changesin the foreign direct
investmentahead of the
proposed initial public
offering of the Life Insurance
Corporationisinthe last
stages. The industry
departmentwill soon seek
the approval of the cabinet
regardingthe same,
Department for Promotion
of Industry and Internal
Trade Secretary AnuragJain
said. "Hopefully, itshould
happen verysoon," hesaid.
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26,000 reasons why an entrepreneur can land in jail

A report by TeamLease Regtech and ORF
points to how non-compliance with 2 out of
5 provisions for doing business is jailable

OUR BUREAU
New Delhi, February 10
India may have steadily im-
proved its position in the
Ease of Doing Business
global rankings (discontin-
ued by the World Bank
since last year), but a start-
ling revelation in a new re-
port is that there are 26,134
imprisonment clauses in
India’s business laws.
Non-compliance ~ with
two out of five provisions
for doing business can
send an entrepreneur to
jail, says the report titled
Jailed for Doing Business by
TeamLease RegTech, in as-
sociation with think-tank
Observer Research Founda-
tion (ORF).

Burdensome on MSMEs

According to the report,
among the 69,233 unique
compliances that regulate
doing business in India, as
many as 26,134 have im-
prisonment clauses for
non-compliance. Five
States have more than
1,000 imprisonment
clauses in their business

laws — Gujarat (1,469), Pun-
jab  (1,273), Maharashtra
(1,210), Karnataka (1,175)
and Tamil Nadu (1,043).
“Excessive compliances
are especially burdensome
on MSMEs; a typical MSME,
having more than 150 em-
ployees, faces 500-900
compliances that cost Z12-
18 lakh a year,” the report
said. Further, it mentioned
that such regulatory over-
reach impacts not just en-

trepreneurs running for-
profits, but also not-for-
profit institutions. There is
a widening gap between
the goods and services the
country needs and how the
state views the entrepren-
eurs creating them.

Actionable reforms

According to  Manish
Sabharwal, Vice-Chairman
of TeamLease, the excessive
criminalisation of India’s
employer compliance uni-
verse breeds corruption,
blunts formal employment
and poisons justice. “This
report is a wonderful con-

Five States have more than 1,000 imprisonment clauses in their
business laws — Gujarat (1,469), Punjab (1,273 ), Maharashtra
(1,210), Karnataka (1,175) and Tamil Nadu (1,043)1stockpHoTo

MSME:s fired up by the Defence
‘Make in India’ programme

GBALACHANDAR
Chennai, February 6
Unfazed by the disruptions
caused by the Covid19 pan-

demic, Micro, Small .and Me- .

dium Enterprises (MSMEs}-in’
the country have lined up in a
big way to support the indigen-
isation programme of the In-
dian defence forces.

Of the total 81 MoUs (memor-
andum of understandings)
signed by both the Tamil Nadu
and Uttar Pradesh govern-
ments for their Defence Indus-
trial Corridors, 30 agreements
have been signed up with
MSMEs.

“MSMEs are an integral part
for the successful implementa-
tion of both the corridors at-
tracting  investments  in

~ aerospace and defence sector.

In both the defence corridors,
investments have been attrac-
ted from MSMEs and start-ups,

* besides anchor industries and

foreign players,” Ajay Bhatt,
Union Minister of State for De-
fence told Lok Sabha recently.

‘Make in India’ programme

There is a well-intended pref-
erence for MSMEs to be part of
the ‘Make in India’ programme
of Indian defence.,

The government has set up a
Technology Development Fund
(TDF) to encourage the particip-
ation of private players, espe-
cially MSMEs, through the pro-
vision of grants, to create an
eco-system for enhancing cut-
ting-edge technology capabil-
ity for defence applications.

TN units upbeat

Since the latest Budget an-
nouncements will also result in
further opportunities, MSMEs

=

in Tamil Nadu have been gear-
ing up to participate in the
‘Make in India’ programme of
Defence forces.

'V Ramesh Babu, - President,

CODISSIA (Coimbatore District
Small Industries Association),
says that MSMEs in the Coim-
batore region are at the fore-
front of supporting local man-
ufacturing of defence
equipment.

CODISSIA Defence Innova-
tion and Atal Incubation
Centre (CDIIC) has identified
124 products from various de-
fence PSUs thatwill come up for
indigenisation. CDIIC will be
getting into an MoU with de-
fence majors such as BHEL,
BEML, HAL, BDL, AVNL and OLF.
The Union government has is-
sued 556 licenses till December
2021 to the companies for the
manufacturing of defence
items.

Already more than 350 items
have been indigenised through
the manufacturing of local
players supported by MSMEs.

tribution to ideas for ac-
tionable reforms; the gov-
ernment has made a good
start in purging compli-
ances but truly reducing
regulatory cholesterol re-
quires extending that pro-
ject to purging the 26,134
jail provisions for employ-
ers ‘at 'the Centre and
State,” he said.

The report has 10 recom-
mendations to improve
the doing business scen-
ario. Using criminal penal-
ties with restraint and con-
stituting a  regulatory
impact assessment com-
mittee could lay the found-
ation of policy reforma-
tion. It also recommends
rationalising  imprison-
ment clauses.

Samir Saran, President,
Observer Research Founda-
tion, feels this publication
lays the foundation for en-
gaging with and delivering
India’s  third-generation
economic reforms. “I see
this report as a spring-
board for new research
and efforts that are needed
to do away with rules, laws
and codes that hold back
India’s entrepreneurial en-
ergy and its emergence as a
global economic power-
house,” he said.
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MISCELLANEOUS REPORTS

Reeba.Zachariah
@timesgroup.com

Mumbai: Tata Sons has re-
appointed N Chandraseka-
ran as its executive chair-
man for another five years,
ensuring leadership conti-
nuity even as the owner of
one of India’s oldest conglo-
merates syncs itself with the
new business environment.
Its board, which met on Fri-
day, reviewed the last five ye-
ars’ performance of the $103-
billion conglomerate and de-
cided to renew his term,
which ends on February 20.
TOIhadreportedinits Fe-
bruary 11 edition about the
Tata Sons board meeting to
ratify Chandrasekaran’s se-
condinningsasits chairman.
In a statement, Tata Sons
said that chairman emeritus
Ratan Tata, who was a speci-
al invitee to the board mee-
ting, expressed his satisfac-
tion on the “progress and
performance” of the conglo-
merate under Chandraseka-
ran’sleadershipand “recom-
mended his term be renewed
for a further five-year pe-
riod”. Since the Tata Sons
chairman is also the chair-
man of companies promoted
by it, many of them being

Times of India 12t February 2022

Tata Sons retains Chandra
as chairman for 5 more yrs

Move Will Ensure Leadership Continuity At $103Bn Group

SET FOR MARATHON RUN ==

From techie to two-time chairman
Jan 27,1987 | N Chandrasekaran joined
TCS as a software programmer

Sept 6, 2007 | Became COO & ED

Oct 6, 2009 | Promoted to CEO & MD ‘
Oct 25, 2016 | Appointed as Tata Sons director \g
Feb 21, 2017 | Took over as Tata Sons chairman
Feb 11, 2022 | Re-appointed as chairman

\ What Chandra achieved:

» Untangled cross-holding
structure & exited non-core businesses

Titan NS 1,76,219
Tata Steel B 1,05,587
Consumer [ 55,691
Tata Power H 51,481

Source: ETIG database

Top mcap gainers since Chandra took over (Rs cr)

YOU READ IT HERE FIRST

» Reduced Tata Teleservices’
"\ debt; resolved DoCoMo -
dispute and sold consumer
mobile unit to Bharti Airtel
» Increased Tata Sons’ stake
in group cos like TaMo

| Chandra set for 2nd

M&A deals under Chandra
2018 | Bhushan Steel

2019 | Usha Martin Steel
2021 | Bigbasket, IMG,
Tejas Networks

2022 | Air India, Neelachal

term as Tata chcl‘f;‘der |

Board Meets Today To 3

gﬂ‘mssm Mdmon 0f 3 More Directors
————

publicly listed, the develop-
ment reassures investors of
leadership stability and con-
tinuation of Chandraseka-
ran’s business strategy.

The reappointment will
be effective after a majority
of Tata Sons shareholders
support the ordinary resolu-
tion enabling Chandraseka-
ran’s chairmanship continu-
ation and his revised remu-
neration at its annual gene-
ral meeting expected to be

held in August. Chandrase-
karan is one of the country’s
highly paid professional CE-
Os with an annual compen-
sation package exceeding Rs
60 crore. Since Tata Sons is
majorly owned (66% ) by Tata
Trusts, which is chaired by
Ratan Tata, the resolution is
expected to be passed.

A Tata lifer, Chandrase-
karan was appointed chair-
man after Tata Sonsremoved
Cyrus Mistry from the top

"The Times of India dated Feb 11, 2022 I

post following his differen-
ces with Ratan Tata.
-Itinducted Chandraseka-
ran, now 58, as an additional
director on October 25, 2016
and subsequently, designa-
ted him as chairman on Ja-
nuary 12, 2017. A non-Parsi,
he officially took charge as
chairman on February 21,
2017 (until then Tata Sons,
which was founded by Par-
sis, was also led by amember
of the same community). /
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" WFH spurs shift
from blue-collar
jobsinthe US

rI‘he pandemic shift to working

at home has spurred blue-col-
lar Americans — who've largely
been leftout of that trend —to seek
a career change. A new study by
management consulting firm
Oliver Wymans research arm
found that the desire for more
work flexibility was a key motiva-
tion for blue-collar employees to
make the transition. It also said
that almost four out of five who
tried were successful.

“Despite being front and centre
during the spread of Covid-19, the
well-being of Blue-collar workers
took a back seat,” the report said.
“Most clocked hours in person —
putting themselves and their loved
ones at risk — while they watched
their white-collar counterparts mi-
grate to comfortable and safe re-
mote setups, with their jobs and :
pay protected.”

To be sure, any such moves are
on a small scale when measured
against the overall labour force.
Still, they can add to the difficulties
facing US businesses as they try to
fill record numbers of vacant jobs
— more than 10 million as of
November — in a rebounding
economy.

Federal Reserve surveys of man-
ufacturing firms continue to high-
light the shortfall. “Applicants are
trickling in,” one firm told the Kan-
sas City Fed. “Not fast enough to
satisfy current demand.” Econom-
ists point to lagging pay, Covid sick-
ness, a lack of child-care facilities
and early retirements among the
reasons for the squeeze. Career re-
thinks may be another one.

Research by Brad Hershbein, an
economist at the WE Upjohn Insti-
tute for Employment Research,
shows that there was a bigger mi-
gration last year — compared with
2019 —from blue-collar jobs in con-
struction or mining to more office-
based fields.

The Oliver Wyman Forum study
found that the shift from blue- to
white-collar work has been most
pronounced in IT industries, in-
cluding cyber security, and sales.
Respondents to the group’s survey
said they quit because they wanted
more flexible hours and better be-
nefits. “If they'd let me have some
of the flexibility that we see our
white-collar counterparts experi-
encing,” said one participant, “I'd
gladly stay”  sLoomeerc




