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SHALLY SETH MOHILE
Mumbai, 29 May

ggregate netsales and

net profits of auto

companies rose 12 per
cent and 15 per cent, respec-
tively, year-on-year in the
quarter-ended March even as
the chip shortage, a steep
increase in raw material
prices, and the demand slow-
‘down facing a few segments
have crimped margins.

Automakers expect mar-
gins to remain under pressure
because the chip shortage is
unlikelyto be resolved anytime
soon and may prevent them
from leveraging scale. -

A persistent inflationary
trend will also continue to
mount pressure.

Even as strong demand in
the passenger vehicle market
may help the industry cross 3.4
million units (last seen FY19)
in FY23, “the semiconductor
situation is still uncertain” and
is a hindrance in tapping the
full - demand ' - potential,
Shailesh Chandra, managing
director, Tata.  Motors
Passenger Vehicles and Tata
Passenger Electric Mobility,
said in a post-earnings investor
call on May 12.

Ajay Seth, chief financial
officer at Maruti Suzuki India,
expressed a similar sentiment.

“Supplies of electronic com-
ponents continue to be unpre-
dictable; they might have some
impact on the production in
FY23 as well.”

Net  sales of Ashok
Leyland, Eicher Motors,
Escorts, Hero MotoCorp,
Mahindra and Mahindra, Tata
Motors (standalone), Maruti
Suzuki, TVS Motor, and Bajaj
Auto increased to about ¥1.054

PRESS REPORTS
ON
AUTOMOTIVE INDUSTRY

Business Standard 30t May 2022

Auto firms ring up higher
net sales, profits in QL

Semiconductor shortage and high commodity prices dent margins

EYE ON THE ROAD

NET SALES (% CR) MARGIN (%)  NET PROFIT (¥ (R)
Companies Q3FY22  QuFY22 Q3FY22 Q4FY22 (Q3FY22 QuFY22
Ashok leyland 6,627 9,882 9.4 9.7 -122 ° 14D
EicherMotors 2,828 ~ 3,140 25.1  29.6 456 610
Escorts 1,984 1,879 15.0 157 19 191
Hero Motocorp 8,013~ 7,497 ' 14.0 129 704 611
M&M 23,594 25,934 22.6 -20.9 1,987 2,237
Tata Motors* 12,259 17,225 9.9 8.1 176 1413
Maruti Suzuki 22,186 © 25,513 “8"';6"' 11.5 -1,042 1,876
TVS Motor (0. 6,597 6,585 11.9 127; 248 277
BajajAuto - 8,806 7,728 21.1 26.2 1,430 1,526
Aggregate 92,895 105,383 1%9 15 6,115 7,883
*Standalone figures Source: Capitaline; compiled by BS Research Bureau
trillion from ¥94,212 crore in Reliance Securities.
the corresponding period a Volume traction, along with

year ago.

They also rose by 134 per
cent quarter-on-quarter, shows
the data from Capitaline.

Though the aggregate mar-
gin of the auto companies
showed a marginal improve-
ment quarter-on-quarter, it fell
to15 per cent from 159 per cent
in the year-ago quarter.

The companies witnessed
decent volumes year-on-year
aswell as quarter-on-quarter in
the fourth quarter of FY22,
aided by improved supplies of
semiconductors, said Mitul
Shah, head of research,

regular price hikes, has result-
ed in revenue growth for the
sector. However, higher com-
modity prices and other costs
affected the operating margins
during the quarter, resulting in
a decline in net profit in the
fourth quarter, he said.

“We expect margin pres-
sure to continue in the first
quarter of 1QFY23, while it
would improve in 2HFY23E,”
said Shah.

The managements of most
companies, during the inves-
tor meets, called out a persist-
ent increase in commodity

prices as a factor that might
impact profitability in the
forthcoming quarters.

Prices of hot-rolled steel
rose, for instance, nearly 92
per.cent and those of cold-
rolled steel were up 77 per
cent in FY22.

“An area of concern is cost
inflation, which is triggered
now by the geopolitical situ-
ation,” said Niranjan Gupta,
chief financial officer, Hero
MotoCorp in the investor call
after the March quarter results.

Hero will navigate inflation-

-ary pressure through price
/increases, cost savings, and

broad-based portfolio growth
including the premiumisation
of certain models it has.

The recent government
move to reduce import duty on
certain raw materials used in
making steel and a surcharge
on exports was expected to cool
steel prices to some extent.

Following recent develop-
ments, some brokerages such
as CLSA have raised the earn-
ings estimates of automakers.
The impact will be seen only
with alag of a quarter.

Meanwhile, two-wheelers,
which have seen a protracted :
slowdown, are showing early :

“signs of recovery. But the over-

all volumes are far from satis-
factory. The reduction in fuel
prices has failed to lift retail
demand so far. Improvement
in cash flows in the rural econ-
omy due to rabi harvesting is
supporting the demand revival
to some extent, wrote Jinesh
Gandhi, analyst at Motilal
Oswal wrote in a recent :
research report. :
The opening of schools
and colleges next month may
add heft to the recovery, he /
wrote. f :




RITWIK SHARMA
New Delhi, 29 May

ohammad Sajid has

been driving city bus-

es in New Delhi for
nearly seven years. Duringsum-
mers, the sweltering heat cou-
pled with the discomfort of driv-
ing a non-air-conditioned bus
and dealing with the odd unruly
passenger can be quite trying,
he says.

Today, however, he is calm
and relaxed at the steering
wheel of one of 150 electric bus-
es flagged off by Delhi Chief
Minister Arvind Kejriwal. The
new fleet was added to Delhi

Transport Corporation (DTC)on

May 24, after the first of two e-
buses were introduced in the
city in January.

Until May 26, the new buses
ran on trial and gave free rides
to commuters, although the ve-
hicles mainly shuttled between
depots as fixed routes were not
yet assigned. When Business
Standardtook aride in the after-
noon, Sajid, along with a condu-
ctor and a bus marshal, was on
the way to the Indraprastha de-
potin central Delhi. A bus with-
out a route number apparently
isn’t the first choice for comm-
uters to hop on, so it ran empty.

The new light-blue bus is
structurally similar to the other
low-floor AC buses that have
been running on compressed
natural gas (CNG) in the city. It
includesfeatures such as emer-
gency safe stop buttons, CCTV
cameras and real-time passen-
ger information system con-
nected to GPS, with pink seats
forwomen and kneeling ramps
for the differently abled. In the
absence of an engine, the
motor-driven bus boasts noise-
lessness. Inside, the only con-
stant sound is that of fans.

The trial has been smooth,
and the bus is well-equipped
with safety mechanisms includ-
ing fire extinguisher, says Sajid

Business Standard 30" May 2022

‘Delhi's green push with
EVs in public transpor

Aride ina newly launched electric bus gives a sense of how one of the world's
most polluted cities lstrymgto clean up itsact

RITWIK SHARMA

ECO-FR ENDLYWHEELS S

E-buses in Delhi: 152; targetby 2023: 2] 000

Range: 120~140 km on single charge; charging

turnaround, max 2 hours

Energy efficiency: An ECO- LIFE e-bus will save
equivalent of1,000 tonnes of carbon dioxide in
‘10 years, says manufacturer JMB Auto

Safety features: Live camera; passenger information
system; emergency safe stop buttons; fire extinguisher;
electro-pneumatic controlled entry doors; fire detection
& suppression system; electronic braking system

while agreeing that the e-bus

based manufacturer, would

would help curb pollution. save an equivalent of around
" The Aam Aadmi Party gov- 1,000 tonnes of carbon dioxide
ermnmentin Delhihasdescribed over 10 years of operation.
the addition of e-buses a mile- JBM Auto has been operat-
stonein the capital’suphillbat- inge-busesinIndiaoverthelast
tleagainstair pollu- g two years, starting
tion, which While the new with Navi Mumbai
vehicularemissions fleet has raised . anq followed by oth-
contribute heavily the number of er cities such as Ah-
to.Accordingtothe buses to over medabad, Benga-
2021 World Air 7200,according  jyn;andJhansiand
Quality Report by 10 estimates, the ;55 in the Andaman
Swiss organisation City requires at and NicobarIslands.
IQAIr, Delhi is the least11,000 buses The DTC sought
most polluted cap- e-buses capable of
ital and the fourth most poll- covering 120140 km on one
uted city in the world. charge, so the vehicles have
While the new fleet has rai-  been customised accordingly.

sed the number of buses to over
7,200, according to estimates,
the city requires at least 11,000
buses to serve its population.

Asthe state government sets
atarget of2,000 new e-buses by
2023, the addition of EV (electric
vehicle) in public transport is
being viewed as beneficial for
all stakeholders.

An ECO-LIFE electric bus,
says JBM Auto, the Gurugram

JBM has also installed chargers,
which can fully charge a bus in

[

a maximum of two hours. On

May 24, three charging depots
were also inaugurated in Delhi.

Asked about safety concerns
in the context of EVs catching
fire in India, an official of JBM
Auto pointed out that the inci-
dents involved two-wheelers
and assured that such threats
were minimal in its e-buses. The

e-buses have safety features
such as battery management,
and fire detection and suppres-
sion systems, with data moni-
tored through a central server.
India’s first electric bus was
flagged off in Bengaluru in Feb-
ruary 2014. While their adoption
has been slow since, e-buses,
like other EVs, are picking up.
Specifically since the Covid-
19 pandemiic, there has been a
paradigm shift to green alterna-
tives and adoption of cleaner
technology, says Puneet Gupta,
director-automotive forecast-
ing, S&P Global. Moreover, he
adds, EV adoption is being aid-
ed by incentives to buyers in
India and across the globe.
Delhi has an aggressive plan
toembrace EVs. Inits EV policy,
for instance, the Delhi govern-
ment has aimed to achieve a
ratio of one EV for every four
vehicles sold in Delhi by 2024.
Jyoti Gulia, founder, JKM
Research, a Gurugram-based
consulting firm, says the shift
of government-owned vehicles
towards electric mobility also
makes economic sense due to
lower ownership cost given that
CNG price, too, has been rising.
She adds that intra-city trav-
elwouldn’t be a challenge for e-
buses as charging infrastructure
isbeingbolstered in the capital.
“Charging stations can be
deployed for e-buses at depots,
unlike for CNG buses that have
to go to fuel pumps for refill.”
For Indian metros and big
cities, many of which are among
the world’s most polluted, EV
in public transport and an over-
all shift to cleaner and greener
mobility is vital. Gupta points
out that the penetration of cars
is only around 30 per thousand
inIndia, which isalsoreliant on
imported oil. “The masses will
continue to depend on public
transport, and e-buses can also
help reduce our dependence on
fuel. So it is a win-win proposi-
tion for everybody.”
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Auto parts sector
all set for E\I shlft

SURAIEET DAS GUPTA
New Delhi, 26 May

to hitch its wagon to the electric vehicle

(EV) revolution. According to a recent sur-
vey by the Automotive Component
Manufacturers Association of India (ACMA),
60 per cent of its 800 members say that they
are ready to supply to EVs, while the rest say
that they will be prepared to do so later this
year, or latest by 2023.

Says ACMA president, Sunjay Kapur, “The
investment cycle by auto component com-
panies to prepare, themselves for EVs has
already begun, and is on track. From the
supply side, the EV revolution will give com-
ponent makers a brand new market segment
to operate in. They can supply different kinds
of components like telematics, batteries, and
cater to the requirements of a new ecosystem
which is being created.”

He points out that despite the difference

I ndia’s auto component industry is all set

in the drive train and the fact that EVs are

powered by a battery, many other components
like seats, steering systems, brakes, mirrors
(might have more electronics) are the same in
EVsasthey are in internal combustion engine
(ICE) vehicles.

Giving his assessment of the kind of invest-
ments auto components will need to make to
supply to EVs, Kapur says that the 75 com-
patmies eligible for the auto components pro-
duction-linked incentive (PLI) scheme, have
to invest ¥250 crore each in five years to get
the incentive.

“This means that together, they have to
make a minimum investment of ¥18,600 crore
in five years to build future technologles in
the automobile industry.”

He adds that though the bulk of the money
will be used for EVs, some will go towards
building technology which is currently
imported.

Kapur also points out that to justify the vol-
ume, exports must be given a priority. “To jus-
tify the volume we have to look at the global
market as the Indian piece is still small, espe-
cially in passenger cars. But just like global
trends, we will also grow and we are heading
that way,” he says.

The auto component industry has zeroed
in on certain areas where India can become a
global hub for the manufacturing of EV com-
ponents, says Kapur. These include electric
motors, steering, drive trains, amongst others.
The good news is that there are a lot of oppor-

HOPES & CONCERNS
® 800 auto component companies say

they are ready to supply products
for electricvehicles by 2023

® 75 companies eligible for PLI in
auto components would collectively
have to invest¥18,600 crore in 5 years

® High volumes of production will
lead companies to look at exports,
as domestic market is still small

" Makerszeroed in on certain products
where India can become a global hub

® India, though, is weak in electronics
for EVs . R&D in this space also
remains lacklustre

tunities now as both the US and Europe are
open for the Indian manufacturing industry.

A Key problem, though, is electronics, says
Kapur. “I'think the choke point is electronics
and that is something that we are going to
have to invest in heavily.” He also points out
that one way would be to forge alliances
between the automotive industry and the elec-
tronic industry to see how the former can
localise and reduce its dependence on
imports.

For that to happen, companies have to
invest in technology and research and devel-
opment (R&D). However, the average R&D |
spends by auto component companies in |
India is a mere 0.5 per cent of their total
spends, whereas to ensure localisation and
become global players, it should be over 3 per
cent, says Kapur.
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’Sales of high-end cars, SUVs shiftto ~
top gear as smaller cars get pricier

Premium cars
market share up
5% at 30% , with
38% y-0-y growth

GBALACHANDAR

Chennai,May 16

High-end cars and SUVs carry-
ing a price tag of above %10
lakh reported a five-fold
growth in sales as compared
to lower-priced cars, accord-
ing to a Crisil report.

The key reasons given for
this were the stark difference
in income sentiment of the
target consumers, a sharper
rise in prices of lower-end cars,
fewer options as some manu-
facturers exited the segment,
and a slew of new launches in
high-end models that are at-
tracting more buyers.

In FY22, cars priced above
10 lakh (or the premium seg-

ment) saw 38 per cent year-on--

year growth compared with 7
per cent y-0-y growth for those
with lower prices. Con-
sequently, the market share of
premium cars increased 500

basis points (bps) to 30 per
cent.

In India, lower-priced cars
are bought by first-time users
or those upgrading from used
cars. With the pandemic im-
pacting income sentiment sig-
nificantly for entry-level car
buyers, purchases and up-
grades have been getting post-
poned, it said.

Safety norms

On top of muted income senti-
ment, there has been a 15-20
per cent cumulative increase
in the sticker price of lower-
end cars over the past four fisc-
alsduetoincreased stringency

of safety regulations and the
transition to BS-6 emission

NOrms.

Sales of bestselling low-
priced vehicles such as Maru-
ti's Alto, Swift, Baleno, Vitara
Brezza, Celerio and Dzire; and
Hyundai’s i10 and i20 (which
cumulatively accounted = for
about 56 per cent of the lower-
priced cars sold in FY19) have
been onadecline for three fisc-
als now.

There were only 39 models
of lower-priced cars available
last fiscal against 54 in FYi6.
Additionally, new launches in
the lower-priced cars segment
since FY20 contributed only

about 15 per cent of volume
share within the segment in
FY22. However, the drive was
different for higher-priced
cars. Older best-selling models
such as Hyundai Creta, Maruti
Ertiga and Ciaz, Mahindra
Bolero and Scorpio, Honda
City, Ford Ecosport and Toyota
Innova (which cumulatively
accounted for 68 per cent of
the higher-priced cars sold in
FY19) have witnessed a decline
in sales over time.

Instead, new launches have
outperformed. Though several
models available were stable
at 53-55 per cent, new launches
since FY20 contributed signi-
ficantly to overall sales volume
in the segment. As many as 19
of them racked up 32 per cent
of volume share within
higher-priced cars in FY22.

Consumer preference has
also been gradually shifting
from low-priced models that
did well previously to simil-
arly priced UVs. Some even
prefer buying a used car in a
costlier segment than spend

an equivalent amount for
lower-segment car.
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%Vhy more States want demand-aggregation of e-bus bids

Bulk order enables
bus OEMs quote low
per-km prices for
operating service

M RAMESH

Chennai, May 30

The recently-concluded
tender for 5,450 e-buses —the
country’s largest to date —
has thrown up a pleasant sur-
prise. The cost of running a
bus service has been brought
down to less than 45 per km
for an ebus from %75-90
diesel-powered bus. Tata Mo-
tors bagged a contract for

5,000 buses, Olectra (part of

the Megha Engineering
group) 300 buses, and Vol-
voEicher150.

Some interesting learnings
came out of this tender,
which was completed in
April.

The first is that it is the be-

= g .
Who gets what
Bus type 12m 12m 2Zm 9m 9m
LFAC LFnon-AC SFnon-AC SFAC SFnon-AC Total
T perkm 4799  43.49 4499 4145 3921

Delhi 1,500 1,500
Kolkata 250 4715 575 700 2,000

engaluru 1,500 1,500
Hyderabad 300 300
Surat 150** 150
Total 1,750 1,800 475 125 700 5450

‘m: metres LF: Low Floor SF: Standard Floor

ginning-of-the-end for diesel;
with such cost advantages,
an e-bus is an obvious choice
over a diesel one. Second is

*Olectra **VolvoEicher

the power of the common-
sensical model of ‘demand
aggregation’. The govern:
ment-owned  Convergence

Energy Services (CESL) ag-
gregated the demand for five
cities in five States into a
single tender for 5,450 buses.
The bulk order made it pos-
sible for a bus OEM — in this
case, Tata Motors — to quote
low per-km prices for run-
ning a bus service. (In this
model, the vehicle manufac-
turer itself doubles as a bus
operator, either through a
subsidiary or by
outsourcing.)

More demand
And now, it is learnt that gov-
ernments are keen on an en-
core, only on a much bigger
scale. All stakeholders - NITI
Aayog, the Ministry of Road
Transport and Highways, and
a number of other State gov-
ernments — are asking CESL
for more such tenders.

NITI Aayog is said to be
keen' on getting 150,000 e-
buses on roads as early as

possible The Ministry of Road
Transport and Highways, on
the other hand, is checking if
buses older than ten years
that are owned by State
Transport Undertakings
could be replaced by e-
buses: There are about 70
STUs in the country, and
while it is not clear as to how
many of the buses they run
are older than 10 years, it is
certain that the number is
not less than 35,000.

Capacity concerns
While the emerging volumes
are heartening, the big ques-
tion is whether the country
has enough capacity to pro-
duce these many buses. As-
sembly line capacity exists,
but the supply chain has yet
to gear up; without a robust
supply chain, every major
component would need tobe
imported. -

There are nine electnc bus

manufacturers in the coun-
try — Ashok Leyland, Tata Mo-
tors,  VolvoEicher,  BYD
Company, Olectra Greentech,
JBM Auto, Solaris Bus &
Coach, Deccan Auto and
Zhongtong Bus and Holding
Company. All these put to-
gether can today produce not
more than1,500 business

And this, is the third learn-
ing emerging out of the
tender — domestic manufac-
turing capacity needs to be
ramped up rapidly.

Carbon offsets

Finally, comes the point of
carbon credits — electric
buses can fetch saleable car-
bon offsets, but it is not clear
if there is a move to get the
offsets. It is pertinent to note
that Mahua Acharya, MD &
CEO of CESL, has a back-
ground in dealing with car-
bon credits; she is unlikely to
pass up the opportunity.

Business Line 28t May 2022

’Carmakers may miss June deadline
on launching flex fuel vehicles

Low ethanol
availability poses
challenge; focus
now on meeting
E20 target by 2023

SWARA] BAGGONKAR

Mumbai, May 27

Carmakers will most likely miss
the advisory deadline issued by
the Centre over start of produc-
tion of flex fuel engine vehicles
by June as availability of ethanol
asafuelitselfhasbeenaproblem
for the government.

In December, Minister for
Road Transport & Highways
Nitin Gadkari signed an advisory

urging carmakers to manufac-
ture vehicles with flex fuel en-
gines. These vehicles, which can
potentially run on 100 per cent

petrol or 10 per cent ethanol,
were to get commercially
launched before June-end.

“We have asked the carmakers
to start production of flex fuel
vehicles in the next six months.
Three major players - Toyota, Su-
zuki and Hyundai - have agreed
to manufacture them,” Gadkari
had said in December.

E20 compliance

Carmakers are instead, working
towards meeting the April 2023
deadline of making vehicles ma-
terial-compliant for E20. E20is a
blend of 20 per cent ethanol and
80 per cent petrol. The Centre
has laid down a target of achiev—
ing E20 by2025.

CV Raman, Chief Technology
Officer, Maruti Suzuki India, said,
“Until the last six months, we
were doing 85 per cent (blend-
ing). We have to work on the

technology. We understand the
potential flex fuel has going for-
ward. But this needs to have a
clearroadmap. Availability of the
fuel pan India is veryimportant.”

The government is simultan-

eously promoting ethanol
blending in petrol in an effort to
bring down the fuel import bill.
As per official estimates, even a
push tillE20 canresult in savings
of $4 billion per annum. While

carmakers claim they are ready
to make the switch by the stipu-
lated time, rolling out vehicles

" which can run ‘100 per cent on

ethanol this year itself won’t be
possible.

“There are changes we have to
do with the car; especially in the
powertrain area. This will re-
quire a huge amount of reengin-
eering,” said a senior engineer
from another car brand.

Cutinemissions

According to a teport by the ex-
pert committee formed by the
Ministry of Petroleum and Nat-
ural Gas, carbon monoxide emis-
sions were observed to be 50 per
cent lower in two-wheelers and
30 per cent lower in four-wheel-
ers compared to petrol under
E20.The government hasalsoad-
vised carmakers to make flex fuel
strong hybrid electric vehicles.
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companies go back to drawing board

Many retesting safety norms, production
processes; new launches put on slow lane

SWARA] BAGGONKAR
Mumbai, May 29

Increasing incidents of electric
two-wheelers  exploding or
catching fire across the country
have not only forced companies
to postpone new product
launches, but also made thems
retest their safety standards and
manufacturing processes.

Electric scooters of market
leader Hero Electric and the Hero
MotoCorp-funded start-up com-
pany, Ather Energy, were the
latest to go up in smoke last
week. Earlier, fire incidents were
reported of electric scooters be-
longing to Ola Electric, Benling,
Okinawa and Pure EV.

The Bharat Forge-promoted
Tork Motors has frozen the order-
book of its maiden electric bike
to just1,000 units in the light of
fires and explosions. The com-
pany has appointed an external
agency to do a full retest of the
product before starting its
deliveries.

Amit Kalyani, Deputy Man-
aging Director, Bharat Forge,
said: “We have closed the order
book at 1,000 orders because
after reading all the issues with
safety and fire and explosions
and vehicle going in reverse of
certain products, we've initiated

a full testing regimen, including
outside agency to make sure that
ourproductis completely robust
and will not have any of these is-
sues. So, I believe it is better to
takealittle time but do it right.”

Priced at %1.92 lakh (ex-show-
room), Tork Kratos (which has
the styling of a motorcycle) gen-
erates peak power of 7.5kW, hasa
claimed range of 180km and a
top-speed of 100kmph. Tork has
been developing an e-bike since
2016.

Testrides

The Bengaluru-based start-up
Simple Energy said it will start
test rides of its maiden product
only in July — a staggering 11
monthsafter the company show-
cased its product on August 15
last year.

“Inthelight of recenteventsin
the EV industry, we expect up-
dated guidelines for EVs concern-
ing battery health and overall
vehicle safety. In accordance
with this, we are postponing the
deliveries of Simple ONE. Test
rides for ONE will begin in July
2022,” a note from the company
stated.

Fromaltering product techno-
logy to focussing more on
product safety, electric two-

o
i e

Industry watchers blame the NMC batterie§ for the fires

wheeler makers are going the
whole hog to avoid hurting con-
sumer confidence, especially
since EVs are ata nascent stage in
India, with a penetration level of
just2 percent.

Rahil Gupta, co-founder and
Chief Technology Officer, HOP
Electric Mobility, said: “The fire
incidents have come as a
dampener to the momentum
that EVtwo-wheelers had gained.
We have undertaken backward-
integrationand furtherre-engin-
eered quality standards for test-
ing and validation of battery
packs. We are now testing our
packs in high ambient temperat-
ures moving north to 50 degree
Celsius at high discharge rates.”

NMC batteries
Industry watchers blame the
Nickle, Manganese and Cobalt

(NMC) batteries used in most EVs
for the fires. These batteries are
inherently volatile in nature,
claim experts.

“NMC has proved to be dan-
gerous. Even in China, the gov-
ernment is not promoting NMC.
Last year, China had 300,000
cases of fire, and all of them had
NMC batteries,” said Amit Ku-
mar, Executive Director and CEO,
Benling India.

Benling had lined up a new
product launch in the first week
of April, but the company de-
cided to postpone because it
wanted to launch the product
with lithium ferrophosohate
(LEP) batteries, instead of NMC
batteries. In fact, it wants to
move all its products to LEP bat-
teries progressively from May.
LFP batteries have a much safer
track record compared to NMC.

4
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defects &

lowtestingled to-
EVfires: DRDO

: ARINDAM MAJUMDER & DHRUVAKSH SAHA

i New Delhi, 22 May

¢ The electric scooter fires that made
° news in recent weeks were caused by
* defects in their batteries, including in
the designs of the battery packs and
. modules, says a report by the Defence
Research & Development Organisation.
¢ A person who has seen the report told
- Business Standard
. crept in because electric two-wheeler
{ companies intentionally used lower-
i grade materials to cut costs.

The country aims to increase the
¢ share of electric scooters and motor-
" cycles in total ‘two-wheeler sales to 80
per cent by 2030 from 2 percent now.

. However, consumer sentiment has been
. roiled by the nine reported incidents

. since last year of electric two-wheelers
catching fire, including those by Ola,
Okinawa, Pure EV, Boom Motor and

" Jitendra Electric Vehicles.

In March, the, Ministry of Road
Transport and l—ﬁghways asked the
Centre for Fire, Explosive and
Environment Safety (CFEES) — the fire
science and engineering arm of DRDO
— to investigate the circumstances that

caused the incidents. The CFEES sub-

mitted its report to the ministry last

t week.

“It can be sa1d the incidents were a
result of the low quality of battery cells
and lack of enough testing of battery
packs undervarious temperatures,” said
. the person who has seen the report. The
. CFEES, he said, has suggested strength-
| ening the regulations for EV manufac-
* turers as early as possible.

! From January next year, India will
make it mandatory for EV makers to
comply with a new set of safety stan-
© dards called AIS-156, which are more
: stringent than the AIS-048 standards
©currentlyin force — the onesthat cleared
- allthose vehicles that caught fire.
The AIS-156 enforces higher stan-

edefects may have

® Unitsof e-scooterssold BU/PLIAYS

168,300

FY20 FY21 FY22
218.36% | 155.03%
growth in growth in
FY22 vs FY21 FY22 vs FY20

Data doesn'tinclude Andhra Pradesh, Madhya {
Pradesh , Lakshadweep &Telangana * Source: FADA

dards for all tests, such as those for short
circuit, overcharge, vibration, shock, a}}
nail penetration.

Turn to Page 6 ¥
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| ings will be shared with EV
makers. “We can make a public

tement or take any ai:uon

d quality standards being

and
g adopted byEVmakets

ital ventures SuFin (business-to- |
business marketplace for small |
and medium-sized enterprises) |
and EduTech (e-learning plat- |
form) as part of its strategic plan.
The company will set up a
2.5-megawatt (Mw) data centre | :
plant on a pilot basis shortly. |
Over the next five years, it will
set up a 90 Mw-capacity data |
centre, for which it has signeda \
memorandum of understand-
ing with the Tamil Nadu gov- |
ernment. { |
All these initiatives are | i
intended to help the company | |
attain a revenue of R2.7-3 trillion | |
by FY26, from 14 trillion in
FY21, and ensure an order
inflow of 34 trillion, from ¥1.7
trillion in FY21. The company
hopes to achieve a return on
equity (excluding exceptional
items) of over 18 per cent, from
10 per cent in FY21, by stepping
up payouts to shareholders
through dividends and buy-
backs. “People are our biggest
asset. Engineering and people
skillsets are the most valuable
attributes across all our busi- |
nesses. We will encourage and |
give youngand energetic people |
all possible opportunities to |
grow,” said Subrahmanyan. /

"




SHIIMYMI DuTT discussionsarefocusedona
Kolkata, 24 May 51:49joint venture in which
B : HMshallhave thelargershare.
The country’s first carmaker, Heclarified that the equity
Hindustan Motors, islooking | patterncould bediscussedand
atasecond coming. said: “Wewill evaluate.”
‘Talksareon forajoint Thevehicles will roll out of
venturewithaEuropeanauto | HM’sUttarparaplant (West
company focused onthe Bengal), which declared
electricvehicle (EV)space. A “suspension of work”in2014.
memorandum of The company’s notesto
understanding (MoU)has annual results for FY22
beensignedandduediligence | mentionedthatthe
isexpected tostartshortlyand managementdeclared g
islikelytotake2-3monthsto | “suspensionofwork”atthe'. . |:
donclude. Uttarpara plantwith effect’

Business Standard 25t May 2022
'Hindustan Motors plans toreturntotheroadonEVs

from May 24,2014, due tolow

- 2022 HM initiates discussion with
- European auto-comp'any for EV

used toploughintothe
upcoming EVand
Brii components project.
Shriram Properties for surplus e Compzn;,s o, B
‘land at Uttarpara resultsmentioned thatitwas
2014 It suspends Uttarpara “practically” debt-free, barring
operations : afewliabilitieswhichstand
2017 The firm executes agreement ?{;ﬁ‘;ﬁg:ﬁgﬁg’ga 4
jw'th Peugeot SAto sell the payables, and other liabilities.
5 .Ambassq;jo;vbrggd g Whenthe “suspension of
- - 2021 MoU with Hiranandani | work”wasdeclared there were
group for 100 acres at Uttarpara. | around2,300 employees. As
manyas2,000 wereseparated

in2017and 2018 witha VRS
afterthefirstround failedin
2015. Now, there are about 300

¢ “Initially, the project will Miw e e 5
faunch two-wheelers, and productivity, growing emaker carsis | employeesontherolls. “Their
sibsequently four-wheelers,” | indiscipline, shortageof funds, liability is with usand we will
said Uttam Bose, director, andlackof demand for T R : 3 oy : take care ofthem,” said Bose.
Hindustan Motors. The products; the Pithampurplant | CKBirla’sgrandfather, BM globalautomakersdescended | Shriram Properties for 314 The company noted that
company did notdivulgethe declared layoffwith effect Birla, wasthe firstindigenous | andhastened thedecline.In acre, which wassurplus. Last theaccumulatedlossason
name ofits prospective from December4,2014. The carmaker. By the1970s, it 2017, the Ambassador brand year, the Hiranandani Group March 31,2022, stood at148.55
European partner. Uttarparaplant, whichusedto | enjoyeda75percentmarket | wassoldtoPeugeotSAforI80 | signedanMoUwithHMto crore, againstshare capital of
" Whilediscussionsareonfor | rolloutthe Ambassador,went | share. Theslidestartedwhen | crore. The new HMjoint acquirel00acreforalogistics | ¥104.41crore;its current
ajointventure, Bose did not downhill with the decline of MarutiSuzukilaunched the venture shall utilise the295 and hyperscaledatacentre liabilities alsoexceeded its
ruleoutthe possibility of the theiconicbrand. Modelledon | Maruti800in1983. Between acreat Uttarparaforthe project | park.The capitalinfusionwith | currentassetsindicatingthe
uropean company pickingup | the Morris Oxford,itwasa 1984 and 1991, reports that’sleft withthe company. thedealonlandtransferwith | existenceof material
astakeinthe CKBirla-owned | protractedslideforthe suggestedthatthe . Originally, HM hadabout700 | Hiranandaniwillbesufficient | uncertaintyaboutthe
Hindustan Motors (HM). Ambassadorbrand. Ambassador’s marketshare acreatUttarpara. Butin2007,it | totake care ofthe debt, said company’sability to continue
" Bosesaid currently HM, establishedin1942by | tumbledto20 percent. Then entered intoadeal with Bose. Spare funds could be asgoingconcern.
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BMW to Launch Multiple Models |

to Lead Charge in Electric Space

Luxe carmaker expects
10% of demand to come
from EVs by 2023 end,
says chief of India unit

Sharmistha.M@timesgroup.com

NewDelhi: Germanluxurycar-
maker BMW aims to introduce
multiplemodelstolead the char-
ge in the electric vehicle seg-
ment in the country, said a top
company official.
BMW India President Vikram
Pawah told ET, customer accep-
tance of electric vehicles has be-
en better than expected and the
company expects 10% of its de-
, mand to come from such models

by theend of the next calendar ye-
| an “Electromobility is a new spa-
; cethatlsdevelopmg BMW Group

BMW India president Vikram Pawah

wants to take the lead the charge
in theluxury space,” said he.

BMW India has sold out the al-
located batchesof SUViXandan
all-electric MINI for the year.
The company Thursday laun-
ched a third offering midsize
electric sedan i4 priced at 269.90
lakh (ex-showroom). “I wasreal-
ly surprised by the phenomenal
adoption of electric vehicles.
The two products we launched
earlier sold out in no time,” in-
formed Pawah.

Globally, BMW isset to introduce 25

electric vehicles by 2023. Nearly half

of them-the full electric ones-can be
launched in India, said Pawah, pro-
vided the current incentives conti-

nue and adequate charging infrast-
ructure is set up across the country.
At present, the government levies
GST onelectric vehicles atareduced
rate of 5%. The tax concession needs
to be continued to encourage consu-
mers to transition, and for automa-
kers to plan more products.

Pawah said the adoption of any
new technology in the premium
space is much faster. He said,
“Our customers do not want to
go for a compromise. They want
the latest technology. The way
the trends are, and with the i4
launched today, I expect 10% of
the demand to come from EVs by
the end of next year.”

Pawah said the company eventu-
ally wantstoassembleelectric ve-
hicles in the country but cannot
share a timeline for the same.
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Kia ventures into EV
space, launches EV6

Deliveries from
June; 100 buyers to
get carsin 2022

OUR BUREAU

Hyderabad, May 26

Automobile company Kia
showcased an ‘all-electric’ EV6
car here on Thursday. The
vehicle will be delivered to
100 customers on a first-
come-first-served basis. Im-
ported as a completely built
unit (CBU), the car is sched-
uled to launch in the country
in the first week of June.

Built on Kia’s dedicated EV
platform (the Electric-Global
Modular Platform (E-GMP),
the e-car marks the com-
pany’s foray into the electric
vehicle segment.

Features
The India version of the EV6
‘comes with a 77.4 kWh lith-

Business Line 11t May 2022

Volkswagen,

ium-ion battery pack. On a
single full charge, the car can
travel up to 528 km. It is
claimed that the vehicle can
advance from 0-100 km/h in
just 5.2 seconds.

The Kia EV6 hosts multiple
convenience features includ-
ing Panoramic Dual 31.24 cm
(123") Curved Displays, a Me-
ridian Premium Sound Sys-
tem with 14 Speakers, remote
folding seats,and an Augmen- '
ted Reality (AR) head-up dis-

_play. The car comes equipped

with eight airbags as stand-
ard, along with all-wheel disc
brakes, Electronic Stability
Control (ESC), Vehicle Stabil-
ity Management (VSM), a
Brake Assistant System (BAS),
Emergency Stop Signal (ESS)
and front and rear parking
Sensors.

The car will be available in
India in a choice of five exter-
ior'colours. ' /

M&M sign

feasibility agreement on EVs

SHALLY SETH MOHILE
Mumbai, 19 May

Volkswagen and Mahindra & Mahindra are
exploring the use of Volkswagen’s MEB (mod-
ular electric tool kit) electric.components for
Mahindra’s new “born electric plat-

MEB electric platform and its components allow
car manufacturers to build their portfolio of
electrified vehicles, quickly and cost-effectively.
Mahindra is the first Indian company that will

be using the MEB,,
It presently provides the technology base for
ten electric models from five brands,

form,” Mahindrasaid in astatement The binding including Ford Motor Co. Used to
on Thursday. The two companies supply build approximately 300,000 units
signed a partnering agreement on agreement will  in2021, itis one of the leading electric
Wednesday to evaluate the scope of be negotiated in platforms worldwide, according to
collaboration, the statement said. a constructive the Volkswagen Group website.

The so-called born electric or and legally Mahindra said it intends to equip
pure electric platform is an impor- compliantway its “born electric” platform with MEB
tant pillar of Mahindra's EV strategy -to conclude by electric components such as electtic
asitseeksto markitspresenceinthe the end of2022  motors, battery system components

segment and launch various EV
models at a fast pace starting from 2025.
Mahindra’s agreement with Volkswagen
comes less than six months after Mahindra
brought the curtains down on all kinds of col-
laborations with Ford on December 31, 2021.
Designed as an open vehicle platform, the

and battery cells. The agreement

evaluates the scope of collaboration - it indi-

cates binding rules for the evaluation phase as
well as the non-binding scope of supply.

The binding supply agreement will be nego-

tiated in a continued, constructive and legally

compliant way to conclude by the end 0f 2022.
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Harley-Dawdson
Regains Lead Spot
in High-end Race

Partnership with
Hero MotoCorp
revives the American
co's fortunesin india

Sharmistha.M@timesgroup.com

New Delhi: Iconic American
motorcycle brand Harley-Da-

vidson has regained leadership

in the high-end motorcycle seg-
ment in India, spurred by its
partnership with Hero Moto-
Corp that seems to have revived
itsfortunes in the country.

Despite a challenging market
environmentonaccountof
Covid-19 induced dis-
ruptions, . Harley-Da-
vidson emerged as the
topsellerinthe1,000cc
and above segment,
taking its market share
in the category to 37% in
the previous financial year
(F'Y22), compared to27% in FY21.

According to data from the Socie-
ty of Indian Automobile Manufac-
turers (SIAM), Hero MotoCorp
sold a total of 601 Harley-Davidson
motorcycles in FY22, of which 531
units were in the 1,000cc and above
segment, mostly driven by the Pan
America 1250 Special and Sports-
ter Smotorcycles.

In comparison, only 206 units of
Harley Davidson motorcycles
were sold in the country in the
precedingfiscal year (FY21).

Harley-Davidson "has raced

ahead of Triumph Motorcycles

India, which sold 336 units, India
Kawasaki Motors — 283 units, Su-
zukiMotorcycles India—-233 units
and Honda Motorcycle & Scooter
India (HMSI) with 71 units in
1000cc+ category in FY22.

“Since the time Hero MotoCorp
has taken over the exclusive dis-
tributorship of our products,
therehasbeenalotof demand up-
tick for our entire range, as our
customers are now assured of
sales, service and parts. The com-
pany has also been doing a lot of

In Top Gear

Harley’s market share in
the category rose to 37%
last fiscal, from 27% in FY21

Herosold 601 £
Harley-Davidsons =
in FY22, of which

531 werein g
1,000cc and above
segment

Triumph Motorcycles India
sold 336 units, India Kawasaki
Motors 283 units

In Oct 2020, Hero
MotoCorp took over
the distribution of
Harley-Davidson

customer-connect initiatives
which is helping in driving
sales,” a Harley-Davidson dealer
based in north India told ET on
condition of anonymity.

The market leadership in this
segment comes nearly two years
after Hero MotoCorp, the home-
grown two-wheeler giant, took
charge of the sales and distribu-

tion of the Harley-Davidson

brand in India.

Since then, Hero MotoCorp has
expanded the distribution net-
work of Harley-Davidson to 13
full-fledged dealershipsand10au-
thorized service centres across
the country, exclusively for Har-
ley-Davidson customers.

“Hero MotoCorp has also been ve-
ry proactive in mobilizing the Har-
ley Owners Group (HOG). The com-
pany brought back the much-loved
H.O.G. Rally in India on April 9-10
this year; after a hiatus of two-
years. More than 540 Harley-David-
son riders from across the country
participated in the Western HOG
Rally in Mahabaleshwar;” said a
Harley-Davidson owner who par-
ticipated in the Western HOG rally/

/
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” CO HAS SEEN A DIP IN ITS CORE SCOOTER BIZ OF LATE

HMSI Sees Top-level l'

Exits Across Verticals

Sharmistha Mukherjee
& Ketan Thakkar

New Delhi | Mumbai: Honda Mo-
torcycle and Scooter India (HMSI)
has seen exits of about a half-do-
zen Key executives across sales,
service and logistics functions, in-
cluding YS Guleria, director of sa-
les, marketing and service.

Apart from Guleria, Pradeep
Pandey, semior vice-president
(customer service), has putinhis
papers, according to people awa-
re of the matter. The latest resig-
nations come after Shekhar MC,
general manager (finished vehi-
cleslogistics), had resigned from
his position in February and joi-
ned Ola Electric Mobility.

HMSI managing director Atsus-
hi Ogata said, “Yadvinder Singh
Guleria has been a part of HMSI
ever since its inception and has
made invaluable contribution in
expanding and accelerating our
business whileleading several cri-
tical functions in the company. He
has cited personal reasons for his

decision, and we wish him the ve-

ry best in his future endeavours.”
The company communicated the
news of Guleria’s resignation to
employeeson Monday evening. He
will exit the company in June.

The exits come at a critical time
when the company is seeing a de-
cline in sales in its core scooter
segment due to rising fuel prices
and shift towards electric power-
train. HMSI will be
entering a mass
market motorcycle
segment as well
electric vehicles in
the next two years
and the absence of seasoned top
executives may hurt the company,
said people in the know.

In May 2020, HMSI had made se-
veral changes to strengthen its
senior leadership team. As part
of this move, Guleria and Vinay
Dhingra were elevated to the
company’s board of directors.

Guleria was assigned additio-
nal charge of customer service,
logistics planning and control,
premium motorcycle business,
brand and communication along
with sales and marketing. /
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TVS Motor to divest entire

stake in Intellicar Telematics |

OUR BUREAU $15
Chennai,May 17
TVS Motor Company has an-
nounced that it will be selling
Intellicar Telematics, to Fabric
10T for T45 crore.

The leading two and three-
wheeler maker had signed the
pact on May 16 with the Intelli-
car’s founders Karan Makhija,
Shunmuga Krishnan, Sidharth
Middela and Fabric IOT to di-
vest its entire shareholding as
per the terms of the agree-
ment, according to a
statement.

The seven-year old Intellicar
Telematics, which provides in-
tegrated IoT (Internet of
Things) solution with fleet
tracking and predictive main-
tenance solutions to a range of
vehicle types, clocked X17.06
crore revenue for the quarter

g

ended March 31, 2022. “This di-
vestment is part of the ongo-
ing value creation initiatives.
Working together with the

founders of each startup, we |

are laser-focused on support-
ing them to execute their Value
Creation Plan (VCP)” said
Rajesh Narasimhan, Director
and CEO of TVS Digital Pte.
Fabric 10T has been recog-
nised as a start-up by the De-
partment for Promotion of In-
dustry and Internal Trade and
is.engaged in the business of
setting up an IoT network in-
frastructure, and platform and
deploying various IoT solu-
tions in the smart city, smart
home spaces, among others
providing energy manage-
ment products, services and in-
frastructure, and future mobil-

ity solutions. //

—
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TRACTORS
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Shift to gas gensets inflates Escorts’ capex

Green Tribunal
order to reduce
pollution adds
%100 cr to capex

SWARA] BAGGONKAR
Mumbai, May 15

Escorts, India’s fourth largest
tractor manufacturer, has
lined up a capital expendit-
ure of ¥350-400 crore for
FY23, against its typical an-
nual spend of 200-250
crore.

Bharat Madan, Group Chief
Financial Officer, Escorts said,
“We are working out our mid-
term business plan, so this
figure could change, but for
now we are going ahead with
this number. Most of it is split
between manufacturing and
product.”

An order passed by the Na-
tional Green Tribunal directs
a switchover to gas-based
gensets from diesel gensets
in view of the rising pollution

Escorts was among the firstin India to showcase an electric tractor

levels in the north. The exec-
utive, in an interaction with
BusinessLine, said that Es-
corts may have to incur a cost
of %100 crore towards this.

Cost pressures

In the last financial year, Ja-
pan’s Kubota Corporation
bought controlling stakes in
Escorts in a ¥9,400-crore deal
to become the joint promoter
and assume part control of
its management. Kubota is

_believed to be preparing a

multi-year blue print for
Escorts.

Following commodity cost
pressure Escorts have in-
creased tractor prices by 10-12
per cent over the last six
quarters.

“The pressure increased
further in the last quarter,
which still needs to be passed
on, and that’s the cost which
will hit us in Q1. Whatever in-
crease we suffered till Decem-
ber has been fully passed on,”
Madan'said.: AR

Escorts saw a fall of 34.5 per
cent in volumes during the
March quarter to 20,272
units. This fall was bigger
than the 25.7 per cent drop in
industry’s volume during the
same quarter. Escorts’ tractor
volumes in April grew 41 per
cent, signalling a revival in
demand which is expected to
be sustained in May and June
given: the forecast of suffi-

~ cient and early onset of rains.

Electric tractors

Escorts was among the firstin
India to showcase an electric
tractor. While this tractor is

_yet to be launched commer-

cially in India, it has been ex-
ported to Europe for some
time. The company is in the
process of finalising the ‘Go
to Market’ plan for electric
tractors for India.

“We got a large order for
electric tractors from the US.
Kubota has also shown in-
terest in sourcing these tract-
ors,” Madan said. ; A

“a
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“Tractor Biz Bounces Back in
April after a Prolonged Lull

Sales grow 41% as

healthy crops boost
cash flows; cos also
ramping producton

Ketan Thakkar & SharmisthaM

Mumbai | New Delhi: After a
prolonged depressed demand, the
tractor segment has posted record
April sales led by higher cash flow
from healthy rabi crops and low
channel inventory.

Tractors makersexpect thismo-
mentum to sustain and are ram-
ping up their monthly produc-
tion schedules by 25-30% for
the next two months
tocatertothisrising
demand.

Salesin Aprilgrew
by a significant 41%
after posting a decli- :
neforeightmonthsinarow.

A senior official of a supplier to
tractor makers said that May pro-
duction schedules are 30% higher
than April and 50% higher than
March from tractor makers, un-

Strong Growth

89,000 5y
units sold by &

tractor cos in April

Tractor makers
target volume

growth of over
20%in Q1

Cos ramp up
production by
25-30% to meet
rising demand

Forecast of a normal monsoon
bodes well for upcoming Kharif
season: Experts

©

el ing the preparedness on

part of companies to be ready to

serve higher demand.

Hemant Sikka, president of
Farm Equipment Business at Ma-
hindra & Mahindra told ET, April

9022 hasbeen thebestever Aprilin
the history of thetractor industry,
with the industry having clocked
over 89,000 units, a new bench-
mark for this period compared to
the previous high of around 66,700
tractors in April 2019.

Sikka expects the momentum to
continue to benefit both the tractor
and rural segment with demand
drivers staying on course. “Rabi
harvesting has progressed - well
across markets. Amidst the ongo-
ing global situation and high ex-
ports of wheat from India, demand
for Indian wheat crop hasbeen very
high leading to farmers receiving
higher prices for the crop in the
open market over MSP. Oilseeds too
arefetching higher prices in the do-
mesticmarket,” he added.

Thetentative productionschedu-
les of tractors makers in the cur-
ent quarter suggest that farm
equipment companies are targe-
ting volume growth of more than
20%. A strong start to the year, wo-
uld mean, the overall tractor mar-
ket could potentially grow by 4-6%
after a 6% drop witnessed in FY22.

Tractor industry = volume
dropped by 6.3% to 8.42 lakh
units in FY22, after growing 26 %
inthe FY21.




‘Ashok Leyland plans ¥2,000-cr
investment under PLIscheme |

PRESS REPORTS
ON
COMPANY NEWS

Business Line 20t May 2022

The Hinduja flagship back in black in
FY22; grabs 30% market share in Q4

G BALACHANDAR

Chennai, May 19

Leading truck and bus
maker Ashok Leyland plans
to invest more than 2,000
crore in alternative fuel seg-
ments over the next five
years under the PLI scheme
for the automobile sector.

“We have qualified for the
PLI scheme. With the expan-
sion in our product range to
electric mobility and hydro-
gen segments, I think the PLI
scheme augurs well for us.
Our proposed investment
will go predominantly into
EVs, and hydrogen and there
will be something in infra-
structure as well,” Dheeraj
Hinduja, Executive Chair-
man, Ashok Leyland, told
BusinessLine on Thursday.

The PLI scheme for the
dutomobile sector has two
parts. The Champion OEM In-
centive Scheme is for battery
electric vehicles and hydro-
gen fuel cell vehicles of all
segments.

The Component Cham-
pion Incentive Scheme is for
advanced automotive tech-
nology components of all
vehicles, CKD/SKD  Kkits,

vehicle aggregates of 2-
wheelers, 3-wheelers, passen-
ger vehicles, commercial
vehicles, and tractors.

“The final amount to be in-
vested over five years under
the PLI scheme will be an-
nounced in a couple of
months,” added Hinduja.

Market share

He also said Ashok Leyland
regained its market share in
the medium and heavy truck
segment and it crossed 30
per cent in March 2022
quarter.

Hinduja further said thata
combination of factors had
helped the Hinduja flagship
to achieve market share
growth. During the peak of
Covid, some of their dealers
in the Northern and Eastern
regions closed down, and
they have renewed more
than 20 dealerships in the
last few months.

“Also, the launch of the
CNG variant of ICV (interme-
diate commercial vehicle) is
another major factor as ICV
is the largest category in the
CV industry teday and
within that CNG variants ac-

Dheeraj Hinduja, E)iéchtive
Chairman, Ashok Leyland

count for 40 per cent of the
volumes. So, the introduc-
tion of the CNG variant in
the ICV segment helped. We
also saw a revival of the MAV
(multi-axle vehicle) segment,
in which Ashok Leyland has
traditionally been strong. All
these factors along with our
product performance con-
tributed to the growth of
our market share,” Hinduja
said.

New launches

Ashok Leyland plans to
launch CNG variants of its
small commercial vehicles
Dost and Bada Dost, Avtar
range as also in the bus seg-
ment in the coming months-

For the quarter ended
March 31, 2022, the com-
pany’s standalone net profit
stood at 901 crore, boosted
by an exceptional income of
%470 crore, as against X241
crore in the year-ago quarter.

“Exceptional gain was on
account of certain adjust-
ments ¢f write-backs and
impairments,” said Gopal
Mahadevan, Whole Time Dir-
ector & Chief Financial Of-
ficer of the company.

Profit before exceptional
items and tax stood at 3528
crore as against X277 crore.
Revenue grew 25 per cent to
8,744 crore compared to
%7,000 crore, on the back of
strong growth in truck
volumes.

For the full year FY22, the
company’s net profit stood
at X542 crore, boosted by an
exceptional gain of 51
crore, compared to a net loss
of X314 crore. Profit before
exceptional items and tax
stood at %16 crore against a
loss of 400 crore. Revenue
grew 42 per cent to 321,688
crore compared to 15,301
crore on the back of 42 pér
cent growth in medium and
heavy truck sales volumes,
36 per cent growth in bus
volumes and 38 per cent rise

in export volumes. /
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TaMoto chargeupits EV biz
with Ford Sanand plantbuy

VINAY UMARII & SHALLY SETH MOHILE
Ahmedabad/Mumbai, 30 May

Tata Motors’ subsidiary Tata Passenger
Electric Mobility Ltd (TPEML) on Monday
signed a tripartite memorandum of
understanding (MoU) with Ford India Pvt
Ltd (FIPL) and the Government of Gujarat

for taking over Ford’s passenger vehicle-

manufacturing plant in Sanand.

This will help Tata Motors accelerate
the enhancement of its capacity to make
personal vehicles (PVs) and electric
vehicles (EVs). This unit is adjacent to the
existing manufacturing facility of Tata
Motors’ PV unit in Sanand, which should
help in asmooth transition, said Shailesh
Chandra, managing director, TPEML.

With this, Ford India’s Sanand plant
paves the way for manufacturing EVs.
This will be followed by the signing of the
definitive transaction agreements
between TPEML and FIPL over the next
few weeks, Tata Motors said in the state-
ment.

With a plan to increase the EV vol-
umes over four times from 19,000 units
in FY22 to 80,000 units by the turn of the
current financial year, the TPG Rise
Climate-backed firm targets those will
account for more than 30 per cent of its
passenger vehicle sales by 2030. Earlier
this month, TPEM’s first-born electric
concept, Avinya, broke cover. :

The MoU doesn’t dwell on the price
Tata Motors will pay. Taking into account
the liabilities, including taxes, deprecia-
tion, and wages, analysts estimate it to be
¥600-700 crore.

“Given the fact that the EV plant may
not need so many workers, Tata Motors

The buyout will help Tata Motors
close in on Hyundai Motor India

may have to launch a voluntary retire-
ment scheme. It will also need to com-
pletely re-engineer some parts of the
plant,” said an analyst.

This will help Tata Motors ramp up
EV volumes faster and close in on
Hyundai Motor India.

~ “It’s a win-win for both,” said Puneet
Gupta, director, S&P Global Automotive.

While it gives Ford India a smooth exit
from the state, it will help Tata Motors to
scale up the EV business at an accelerated
pace. In overall volume terms it will help
the company close ranks with Hyundai
Motor India, the second-largest in the
pecking order in the passenger vehicle
market, he said. 5

Aspart of the agreement, Tata Motors
would take over the land, plant building,
machinery, and vehicle assembly from
FIPL, and also all workers employed by
the unit.

The plant offers 3,043 direct jobs and
20,000 indirect jobs.

Ford India’s vehicle assembly plant is
spread across 350 acres while the engine-
manufacturing plant has 110 acres.

Ford India will continue to manufac-
ture engines at the plant, which will be
leased to the company by Tata Motors.
Asaresult, water, electricity, the effluent-

treatment plant, and other utilities will

be commonly used by the two occupants.

TPEML will invest in machinery and
equipment, Tata Motors said.

With the proposed investment, it will
establish an installed capacity of 300,000
units per annum, which will be scalable
to more than 400,000 units.

“We anticipate this to take a few
months -- this MoU for a potential acqui-
sition of this unit,” said Chandra.

The MoU also entails continuing the
state support agreement signed between
the Gujarat government and FIPL in 2011,
which now includes TPEML.

A statement from the chief minister’s
office stated the takeover process was
completed within 90 days due to the
Gujarat government’s “positive approach”
and will help in precluding an unemploy-
ment crisis.

Closure would have led to unemploy-
ment for around 25,000 workers directly
or indirectly. Ancillary units providing
spare patts to the plant would have also
run the risk of shuttering down, it added.

After the discontinuation of Ford’s
passenger cars, workers at the plant were
engaged in manufacturing spare parts for
its cars, apart from engines. The company
had set an internal deadline for the car
plant till March 2022 for manufactuting
spare patts used for replacement under
warranty. . /
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Wheels India charts X155-crore capex

Exports cross
%1,000 crin FY22

OUR BUREAU
Chennai, May 20

Leading auto parts major ‘

Wheels India plans a capex of
155 crore this fiscal as it seeks to
take advantage of strong de-
mand potential in some busi-
ness segments amid a rise in in-
dustrial inflation and
uncertainty caused by the Rus-
sia-Ukraine war.

Srivats Ram, Managing Dir-
ector, Wheels India, said amid

Srivats Ram, MD, Wheels India

challenges by way of unpreced-
ented steel price increases, there
were some milestones. For the
first time, the company’s ex-
ports crossed X1,000-crore mark
in FY22, it recorded X80 crore

profit (against X7 crore in FY21)

.and, posted. revenue, of 3,687
crore (32,212 crore). The board
recommended a dividend of 83

per cent (X83 per share). “This
percentage takes usto pre-Covid
and precommercial vehicle
slowdown period levels,” he
added.

New plant

Earlier this month, the company
opened a new plant at Thervoy
Kandigai near Chennai for ma-
chining of large wind turbine
castings. It has already invested
%75 crore in this site and will in-

vest another %25 crore this
fiscal. :

Srivats Ram said the proposed
investment of 155 crore will be
spent on expansion of construc-
tion equipment fabrication re- -
lated business, = aluminium
wheels, completion of phase'1
investment at the site and some
will be used for maintenance.
He said demand in the CE seg-
ment is extremely strong as
most countries, including India,
have been spending on infra-
structure development in the
post-Covid period as part of eco-
NOMIC recovery measures. P
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Maruti Suzuki Eyes Record
Output of Over 2 m in FY23

Ketan Thakkar &
Ashutosh RShyam

Mumbai: Maruti Suzuki has
targeted 25% growth in volumes
for the ongoing financial year
(F'Y23) to surpass an output of 2
million, itshighesteverinayear.

If the company secures semi-
conductor chips on time and
achieves the target, then it will
be the highest growth posted by
India'slargestcarmakerinover
adecade.

The company will introduce
new products across price po-
ints, from its entry-level hatch-
back to a premium crossover
and a mid-sized sport utility ve-
hicle(SUV), towin back market
share and meet the target.
Apart from adding new models,
Maruti Suzuki will rely on the
CNG offerings in its current
portfolio to achieve incremen-
tal sales growth.

The maker of the Baleno and
Swift hatchbacks is -targeting
production of 2.08 million for
FY23, said several people in the
know. This is 26% higher than
the1.65 million units it delivered
inFY22.

The target production volume
suggeststhatthefirmislookingat
an average production rate of
174,000 vehicles each month.

When contacted by ET, a spoke-
spersonforMarutiSuzukisaidin
an email that the company “can-
not give any guidance on future
volumes ormodel launches.”

Maruti Suzuki has delivered a
compounded annual growth ra-
te (CAGR) of 4% in the last deca-
de. It was only in FYI11 that the
company was able to postamore
than 20% spike in volumes.

The depressed growth rate in

stépping on Gas

i Co has committed over,
Maruti has an
order book of ?5 500 cr
326’000 capex during FY23
AEUEEAE  Co will introduce new products across
CLINEEEGE  price points, rely on current CNG
OCEPAL LGSR offerings for incremental susmm
of sales vols
% Maruti delivered
sookine 1,65 M
momentumis ynitsin .
ustaining despite Fy22

improving output

the last 10 years was duetoa =
spate of disruptions-from an

economicslowdowntoregulato-

ry changes that increased the
prices of entry level cars, its ma-
instay, by 30% - especially in the
lastthree years.

A person who is aware of the
company’s thinking said that
the underlymgdemandhas been
encouragingand has givenit the
confidence to prepare for pro-
duction volumes of 2.08 million
units, though achieving the tar-
get will hinge on improvement
insupply of chips.

‘The company currently has an
order book of 826,000 vehicles,
equivalent tonearly twomonths
of sales volumes. Despite impro-
ving output, the booking mo-
mentum issustaining.

Most of the order bookings ha-
ve been for the newly launched
crossover SUV Ertiga and the
Balenohatchback.

In April, Maruti Suzuki produ-
ced 157,392 vehicles. Its average
monthly output over the last fo-
ur months has touched 162,862

units, ac-
cording to

O stock exchange
filings.

The company is guiding for do-
uble-digit growth in production
of its bread-and-butter models
such as Wagon R, Swift, Baleno,
and Vitara Brezza and expects
upcommg SUV models to bring

‘inincremental volumes.

It has committed toa capital ex-
penditure of over Rs 5,500 crore
during FY23, which will go into
addition of new capacity and
modellaunches.

Maruti’stotal installed capacity
will reach 2.45 million units in
FY23, including existing capaci-
ty in Gurugram, Manesar and its
SMG plant in Gujarat, addition of
250,000 units with the addition of
a C plant in SMG and a further
200,000 units from Toyota’s plant
inBidadi. Marutihasa cross-bad-
ging arrangement with Toyota.

Parent Suzuki Motor Corp had
guided for an atleast11% growth
in output out of India recently: /



Banks on two-year
plan to build

25,000 km road, 22
green expressways

OURBUREAU

Bengaluru,May 19

With the Government fast-
tracking growth in infrastruc-
ture, Tata-Hitachi Construction
Machinery expects to grow 15
per cent annually for the next
three years.

“Achieving this kind of
growthwillbeverygood forus.
We expect some tapering of in-
put cost, which will again be a
positive for the industry itself,”
the company’s managing dir-
ector, Sandeep Singh, told
BusinessLine.

The construction equip-
ment machinery sector’s con-
fidence stems from the Gov-
ernment’s decision to increase
road construction to around
25,000 km in two years and
¥

| Business Line 20t" May 2022
Tata-Hitachi expects higher growth as
govt spends more on infrastructure

build around 22 green express
highways. The production in
the mining sector last fiscal
was around 665 tonnes, which
the Government plans to in-
crease to 1,000 tonnes in the
next two years. The Govern-
ment has also decided to mon-
etise road and Railway assets,
Singh pointed out. He said the
main demand drivers for the
industry are roads, irrigation,
mining and the Railways.

Rising input costs

Singh said the construction
equipment industry was
earlier selling about 96,000
units with revenue of around
$7 billion, and it would regain
that level in a couple of years.
According to a Boston Consult-
ing Group report, India will be
the second-largest producer of
construction equipment by
2030, with revenues growing
to $25 billion and sales touch-
ing3 lakh units, leading to gen-
eration of 30 lakh new jobs.

Sandeep Singh, MD,
Tata Hitachi Construction
Machinery Company

Hg, however, added that the in-
dustry is constrained by rising
input costs, which have
pushed up the project cost. The
increase in fuel and steel

prices, and the rising inflation’ -

are added pressures. The input
costhas gone up by 45 per cent,
but the industry has not been
able to pass it on to the cus-
tomer. The overall industry de-
clined by 8 per cent last fiscal,
especially in the wheeled

equipment segment, Singh
said.

Government projects
Singh said the Government is

committed to increasing in- |

vestment in the infrastructure
sector with the Prime Minis-

ter's Office and the respective

chief ministers monitoring the
progress of projects closely. For
example, ¥60,000 crore has
been allocated for the Jal-Jivan
project to provide safe and ad-
equate drinking water to every

fl
\

|

home by 2024. There are also |

plans to construct four major
and several smaller airports
across the country, which will
again drive demand for con-
struction equipment.

As far as road construction is
concerned, Union Minister for
Road Transport and Highways
Nitin Gadkari has seta target of
50 km per day; Singh says even
35km per daywill be enoughto
lift the construction equip-
ment industry.

The Economic Times 20t May 2022
/ TARGETS €2B OF PARTS SOURCING FROM INDIA

Auto Tech Co ZF Group Aims
to Double Exports from India

Ketan.Thakkar
@timesgroup.com

Mumbai: As part of its Refresh
India strategy plan, €38-billion
ZF Group planstodoubleits com-
ponent sourcing from India to
€2 billion as part of its China-
plus strategy to ensure reliable
supplies. Besides boosting ex-
ports, the expanding Indian
market will help ZF quadruple

its local revenues to €3 billion by ¢

the end of the decade, makmg it
among the fastest growing aar-
kets for ZF, Holger Klein, mem-

ber of the boa;;d of management,

and head of India and Asia Paci-
ficregion, ZF, told ET.

Kleinsaid, India hasalot of tail-
wind, “much deserved” after the
crisis for a couple of years.

“Everybody is back, energy is

. high, people are trying to catch
up with what they missed over
the last few years and it is quite
visibleinthebusinesstoo,” Klein
said. “India will become the most
dynamiceconomy in the world —
in terms of GDP growth — and
ZF has all enablers in place to
participate in this growth.”

Having a presence in the count-

Big Bets

.N'

(uh|
The company
expects to grow ata
compounded annual
growth rate of

20%

To participate

Expects Indiato - |

beamongstthe | intheentire

fastest growing = value chain of
markets | EVinindia

ryforclosetosixdecades, the pre-
sence of ZF was “very fragmen-
ted,” said Klein, hence India was
carved out as an independent re-
gion a few years ago to empower
thelocal management to take qu-
ick decisions and the results are
quite visible under the ‘One ZF
approach’.

' ‘?

“We doubled down on India se-
veral years back and we have se-
en a 20% compounded annual
growth rate and we aim to quad-
ruple ourbusinessin the country
in the coming decade to about €3
billion," he asserted.

ZF Group believes the industry
isfacingathreefold transforma-
tion — from e-mobility, autono-
mous mobility and the rising
role of software on wheels —
and these transformations are
playing out in India too. The va-
lue chain is getting restructured
and ZF has aligned to this trans-
ition in India with local R&D set
up, a base for software
exports and also
partsexports.

“There is a clear
roadmap to accele-
rate localization
and use India for
sourcing and deve-
lopment capabilities
for the global markets. |
We learnt it a hard way over |
the last few years to diversify the
supply chain amid disruption.
Earlier it was like clockwork; to-
day, one doesn’t want to be too de-
pendent on one source; in this II?/,

dia gains,” he explained.

S
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ET Intelligence Group: After tra-
ding inanarrow range for the past
three months, the stock of Bharat
Forge may gain momentum follo-
wingarecovery in the heavy truck
segment in the domestic and over-
seas markets and a sustained or-
der flow from the electric vehicles
(EV)makers.

The Pune-based company expects
the commercial vehicles (CV) volu-
mes at the sector level in the first
quarter of the currentfiscal year to
reach the peak of 98,000 units — se-
en in the last quarter of FY17. The
optimism is on account of arecove-
ry in the domestic truck volume

The Economlc Tlmes 19th May 2022
/IMPROVING DEMAND in local and overseas markets to boost top line and put its stock back in focus

Bharat Forge may Gain Speed with
Peak CV Orders and EV Traction

Stock Price & PE Trends
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The domestic CV revenue grew by
14% year-on-year to ¥253 crore in
the March 2022 quarter taking the
full-year revenue to 741 crore,
which accounted for 12% of the

amid rising freight company’s revenue.
rates, increasing Analysts expect the
utilisation, which Izl-‘ AN ALVSIS domestic CV reve-
has touched 80% —  |[_—_— nue to surpass

a threshold where
new sales pick up—and the govern-
ment’s push for infrastructure,
which boosts CV demand.

The company’s domestic medium
and heavy commercial vehicles
(MHCV)volumeisexpected togrow
by over 25% for FY23 on top of the
49% increase in FY22 on a low base.

Z1,000 crore in F'Y23.

Ontheexportfront,theUSand EU
markets have shown improving de-
mand with production slots filled
for the next 12 -15 months. In the
March 2022 quarter, the overseas
CV volume was impacted by lower
Class8truck sales—a gauge for he-
avy trucks in North America—due

to chip shortage. The company’s
overseas CV revenue is likely to
grow in double digits in FY23. It ex-
pects strong revenue and cash flow
growth, given the ramp-up of itsUS
subsidiary, which has an order bo-
ok of $150 million for steel and alu-
minium forgings.

Back home, the company received
new orders worth 1,000 crore in
FY22 across the automotive and in-
dustrial segments, with nearly half
of the orders from the EV segment.
The company’s EV vertical has secu-
redanorder fromaglobal EV compa-
ny for the supply of aluminium cas-
tings and amaiden order from an In-
dian company for the supply of DC-

DC converters. The total EV order
book is over 1,500 crore.

Bharat Forge’s revenue from
non-auto segments in the domes-
ticand export marketsrose by 50 %
and 116% year-on-year in the
March 2022 quarter given a higher
contribution from the oil and gas
segment amid rising crude oil pri-
ces, and higher defence orders in
the domestic market. The non-au-
to revenue was nearly 40% of the
company’s total revenues in the
March 2022 quarter.

Revenue of the oiland gas vertical
rosetoz720 crore in FY22 compared
with %140 crore in FY21. The compa-
ny expects the division’s revenue
contribution to remain stable with
players turning more financially
disciplined and focusing on profita-
bility. The rig count in North Ame-
rica has been inching up which au-
gurs well. In the domestic defence
segment, it has secured orders for
artillery guns, and a ramp-up in
production is expected from the
nextfiscal year.

Thestock tradesata16% discountto
thelong-term average price-earnings
(P/E) multiple of 29.6. The valuation
discount is expected to narrow given
the improving demand scenario. /
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' ‘Bharat Forge can supply |

100 artillery gunsa year’

SWARA] BAGGONKAR
Mumbai, May 29
Bharat Forge says the process of
finalapproval followed by formal
ordering for the indigenous Ad-
vanced Towed Artillery Gun Sys-
tem (ATAGS)is expected to gather
steam in the coming months.
Bharat Forge, will be one of the
two gun manufacturers for the
Indian Army.

The Pune-based auto parts:

maker is ready to supply 100
ATAGS in the first year before
doubling its capacity at later
stages, a senior executive of
Bharat Forge told analysts. Tata
Advanced Systems (TASL) is the
other manufacturing entity in
this venture.

ATAGS is on the list of weapons
are banned from imports to
boost local manufacturing of
critical defence goods.

Amit Kalyani, Deputy Man-
aging Director, Bharat Forge said,
“We expect that this whole order-
ing process to pick up steam and
get completed in this financial
year. On capacity, I think in our

first year, we will have about 100
guns. And after that, we will in-
creaseto200 ayear.”

Towards the end of April, the
Defence Research Development
Organisation completed the fir-
ing trials of the ATAGS at
Pokhran, Rajasthan and last year
high-altitude trials were done.
The towed artillery gun (155mmx
52 Calibre) has a firing range of
more than 48 km, making it one
of the best in the world. Each of
these guns, which will become
the mainstay of the Indian Army,
is expected to cost X15-22 crore.
While the initial order will be for |
150 guns, the ensuing orders of
nearly 1,600, represents a busi-
ness opportunity of around
24,000 crore-%35,000 crore.

“The investment made by us so
far has been about %250 crore. |
Butthisis only the investment for
the gun-making; the machining,
forging, heat treatment, steel
making, all that was already in |
place. So, we're leveraging the |
group capabilities,” Kalyani |
added. ’ {
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SHALLY SETH MOHILE
Mumbai, 27 May

Undeterred by the fire incidents involv-
ing its scooters, Okinawa Autotech.is
charging ahead with an aggressive invest-
ment plan. It seeks to make the most of
the burgeoning demand\for electric two-
wheelers in India.

Jeetender Sharma, founder and
managing director, Okinawa Autotech,
said his company will invest 1,200
crore-%¥1,500 crore over the next two
years. This includes ¥1,000 crore in the
joint venture (JV) with Tacita, an Italian
e-two wheeler maker. Okinawa has 51
per cent stake in the JV.

Meanwhile, Okinawa is also in talks
with private equity firms to raise around
%500 crore.

It plans to end the current
financial year with 250,000 to
300,000 e-scooter sales
agalnst 85,000 units 2021-22.
“It will expand its dealer net-
work to 650 from the
current 500 units.

“It’s alearning curve for all
of us. We have been in the
marKket for over five years now and have

; “sold close t0 200,000 units. One or two
Q:Odd fire cases shouldn’t be held against
Q<uS, said Sharma.,
fi He claims that the pace of bookings

“for the company has remained

unchanged and the average monthly

OKINAWA AUTOTECH
HAS RECALLED 3,215
OF ITS PRAISE PRO
SCOOTERS LAST
MONTH FOLLOWING
THE REPETITIVE
FIRE INCIDENTS

run rate has been steady at 12,000 to
15,000 units.
“As a responsible brand, we recalled
the scooters and revisited
the entire process. We are
accelerating efforts to
educate the customers on
charging and usage of the
vehicle,” he said.

On whether the com-
pany has got the report
submitted by the expert
committee to the govern-
ment on fire incidents, he said, so far,
“there’s no formal report shared by the
government with the company.”

The Gurugram-based firm, the sec-
ond largest in India’s nascent e-two
wheeler market, has seen at least two
incidents of fire involving its models in

Okinawa to invest31,500 crin 2yrs

CHARTING AHEAD

® To increase e-scooter units to
250,000 to 300,000 by
FY23-end from 85,000 now

| To expand the dealer
network t0.650 by the
end of'FY23 from 500 now

® To diversify into e-motorcycle
with TACITA

® |n talks with private equity
funds to raise ¥500 crore

a span of six months.

Following the repetitive fire incidents,
Okinawa Autotech recalled 3,215 of its
Praise Pro scooters last month, becoming
the first e-two wheeler maker to do so.

The partnership with the Italian firm
will give Okinawa a technical edge to
come out with better products, said
Sharma. The JV with Tacita will make
scooters as well motorcycles.

Tacita will design and develop the
models at its headquarters in Italy.

Okinawa, on the other hand, will work
on development of the powertrain, bat-
tery packs and battery management sys-
tem with the Italian team in India.

The first models of the JV — which
include a scooter and a high-end per- .
formance motorcycle — will roll out
in 2023.

Business Line 21St May 2022
Hyundal to launch all-new Tucson

Has sold over

7 million units
globally since its
launch in 2004

OUR BUREAU

New Delhi, May 20

Hyundai Motor India (HMIL)
onFridaysaiditissettolaunch
the all-new Tucson sports util-
ity vehicle (SUV), with the
fourth generation model, in
the second half of this calen-
dar year (CY). The Tucson is Hy-
undai’s global best-selling SUV
brand, with over seven-million
units sold globally since its
launch in 2004

“As India’s No1SUV brand of
CY2020 and CY2021, Hyundai is
geared up to induce customer.
delight and excitement with
the introduction of our global
best-seller all-new Tucson. Hy-
undai has been the pioneer of
many technological firsts and
all-new Tucson is set to thrill

SUV buyers with intelligent
technology, futuristic design,
unmatched safety and smart
innovations,” Unsoo Kim, Man-
aging Director and Chief Exec-
utive Officer, HMIL, said.

Advanced features
With a bold and dynamic ap-
peal and advanced features,
all-new Tucson will captivate
the aspirations of customers
in India, he said.

The all-new Tucson is crafted
to meet and exceed the aspira-

tions of new age luxury
seekers and those who actively
embrace the integration- of
most advanced global techno-
logies, .stunning - modern
design and enthralling per-
formance in their lifestyles,
Kim said.

“With over 50 prestigious
global: accolades' since 2010,
Tucson stands as the most dy-
namic, innovative, and super
performing SUV 'from Hy-
undai’s remarkable and versat-
ile product line-up,” he added

7
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M&M to launch electric version
of XUV300 SUV by end of FY23

Will also invest
1,900 crtill FY24
to create additional
production capacity

| SWARA] BAGGONKAR

Mumbai, May 30
Mahindra & Mahindra (M&M)

| plans to launch an electric ver-

i sion of XUV300 SUV in the Janu-

ary-March quarter of the current
financial year. At 4.2 meters in
length, the electric version will
be longer than the current ICE-
powered XUV300.

Besides, the company will in-
vest 1,900 crore till FY24 for cre-
ation of additional production
capacity for XUV700 and other
models in an effort to reduce the
waiting period, which has
stretched to two years on certain
models. The company, however,
did not specify the additional ca-
pacity that will be created.

Largest SUV player

M&M claims to be sitting on an
order book of 1,78,000 units, in--
cluding 78,000 for the XUV700.
However, the company is able to
meetonlyhalf of the demand for

segments between FY22 and FY24

the model. Rajesh Jejurikar, Exec-
utive Director, M&M, said the ad-
ditional capacity will help the
company in becoming the
largest player in the SUV seg-
ment by 2025. M&M is also plan-
ning to launch the all-new Scor-
pio on June 27 with its
production already kicking off.
According to Jejurikar, the com-
pany is aiming for a better sup-
ply-demand ratio for this vehicle
compared to that of XUV700.
M&M has lined up a capital ex-
penditure of 17,000 crore
across segments between FY22
and FY24. This includes 1,900
crore for the automotive seg-
ment. M&M's total additional
capex between FY22 and FY24 is

M&M has lined up a capital expenditure 0f%17,000 crore across

Ak

3,300 crore for automotive (in-
cluding EV) and farm equip-
ment, taking the total capex for
the two segments to 15300
crore for the same period.

Electric vehicle

Inaddition to new generationin-
ternal = combustion engine-
powered vehicles, M&M is simul-
taneously working on electric
vehicles. The company will un-
veil its EV vision in mid-August
which will include models based
on born-electric platforms.

The company joined hands
with Volkswagen for sourcing
critical components like electric
motors, battery system compon-
entsand battery cells. A
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AGOOD FIT for auto component maker as it can leverage Maxwell's energy storage technologies for 2- & 4-wheelers

Endurance’s EV Path Clear

Ashutosh.Shyam
@timesgroup.com

ET Intelligence Group: Enduran-
ce Technologies’ acquisition of
Maxwell Energy paves the way for
theautoancillary company toenter
the fast-growing electric vehicles
(EV) segment. This should allay in-
vestors’ concerns over Enduran-
ce’s lack of EV exposure until now.
Maxwell, a subsidiary of UK-based
Ton Energy provides battery mana-
gement systemsfor EVs.
Aurangabad-based Endurance will
pay 51% of the total consideration of
2310 crore upfront while the rest will
be paid as a variable annual pay-out
dependent on the financial perfor-
mance between FY23and FY27.
Maxwell, based in Mumbai, has fo-
cused on designing and developing

acquisition is a good fit for Endu-
rance. The latter will set up a sepa-
rate R&D lab in Chakan to develop

Revenue Trends

8000 =

crore)

more products with the help of
Maxwell in the segments of telema-
tics, high voltage battery manage-
ment systems for four-wheelers
and commercial vehicles and em-
bedded electronics.

This would expand the addressab-
le market for Endurance. It won or-
ders worth 2740 crore in the past fi-
scal year. Currently, it has received
inquiries worth 22,080 crore from
various automakers.

Despite lower two-wheeler volume
in the domestic market, the revenue

advanced electronics targeting mo-
bility and energy storage solutions.
Its revenue is expected to increase
two-fold to 240 crore in FY23 from the
previous year. Ithasa cumulative or-

e— o Fndurance grew by 15% to 37,459
der book of 2150 crore from the do- crore on account of higher isa-
mestic and export markets. A large tion following price revision, market
chunk of theorderbook isfromIndi- ~sharegaininalloy wheelsand brakes
a’sleading two-wheeler EVmakers.  and ramp-up in volumes of ABS to

Despite its small size, Maxwell's two-wheeler makers. India accounts

with Maxwell Buy

for 72% of the company’s total reve-
nue, while the balance is from Euro-
pean operations.

The company has started ABS
supplies to Bajaj Auto and Royal
Enfield. It expects toreach the peak
annual capacity of four lakh units
by September 2022. The company is
the only supplier of the entire as-
sembly with ABS units in India. Gi-
ven the company’s plans to expand
existingcapacitiesof discsand bra-
kes, and new product launches,
analysts expect FY23 revenue to
grow by nearly 20% with a margin
expansion of 800 basis points.

The stock has lost nearly 23% sin-
cethebeginning of January 2022. It
trades at 25 times one year forward
earnings, compared with a long-
term average of 28 times. The valu-
ation discount may narrow given
the company’s bright prospects.
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MSEDCL to ready its EV charger
network app ‘In just a few weeks’

Ie photo

Shiladitya.Pandit
@timesgroup.com

Pune: The director of pro-
jectsatthe Maharashtra State
Electricity Distribution Com-
pany Limited (MSEDCL),
Prasad Reshme, said during
an electric vehicle and allied
infrastructure summit in the
city on Friday that the state
power distribution utility’s
EV charger grid mapping app
isclosetorollout.

He said original equip-
ment manufacturers (OEMs)
and tier-I suppliers say that a
clear vision for mandates in
sustainable mobility is requi-
red for manufacturers to see
returns on investment (Rol).

The summit was organi-
sed by the clean mobility plat-
form EMobility+, with hund-
reds of stakeholders atten-
ding, including auto OEMs,
supplier of manufacturing
and internet of things (IOT)
solutions to OEMs and tier-I

Over 500 charglng connections have been provnded till date

manufacturers, as well as ma-
nufacturers and aggregators
of charging stations, both of
commercial and domestically
deployable varieties.

“We have set up an inde-
pendent portal for potential
charging station operators to
apply for a connection for the
same, and around 500-550 con-
nections have already been

provided by MSEDCL, which
isthe nodal agency to help de-
ploy charging stations in Ma-
harashtra. In case of any issu-
es, we have also set up a cen-
tral desk and a toll-free num-
ber for any clarifications. We
are also rolling out a mobile
app that will integrate all
chargers in the state, which is
almost complete, and it sho-

uld be ready in a few weeks. I
will appeal to all EV charging
providers and stations to sha-
re that information and be vi-
sible on the app, and we shall
share that' data with the
Union government as well, as
pertheguidelines,” said Resh-
me, as part of a panel on char-
ging infrastructure.

At another panel to dis-
cuss the state of developinga
sustainable ecosystem for the
manufacture of EVs, OEMs
and component manufactu-
rers said that despite strides
inEVadoption,lackof vision,
including the future of de-
mand and supply side incenti-
ves as well as changing man-
dates, are compounding diffi-
culties for them.

Automotive software pro-
viders also said thatrecent in-
cidents of EV breakdowns
and fires possibly have to do
with inadequate quality cont-
rol, and the need to get ahead

of themarket. /
2




