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Quarterly vehicle industry performance – FY22

This proposal does not constitute a contract to perform services. Final acceptance of this engagement by 
PricewaterhouseCoopers is contingent upon successful completion of PricewaterhouseCoopers' 
acceptance procedures. Any engagement arising out of this proposal will be subject to the execution of our 
formal engagement contract, including our standard terms and conditions and fees and billing rates 
established therein. 

To navigate this report on-screen 
(in pdf format)

From any page – click on the section title in the 
header navigation bar

From this Contents page – click on the title of the 
section or sub-section

From the contents listing on any section divider –
click on the title of the sub-section
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Quarterly vehicle industry performance – FY22

Vehicle
segm ent

Dom . Sales 
Y -o-Y

FY 21 vs. FY22 

Exports 
Y -o-Y

FY21 vs. FY22 

q 11% p 35%

p 13% p 43%

p 26% p 83%

q 6% p 45%

p 19% p 27%

TOTAL q 6% p 36%

Indian automotive domestic sales and exports shrank at an overall CAGR of 6% 
over last 5 years. 

OEM - Dom estic sales and exports | million units

Automotive industry performance overview  
FY22 

Declining consumer demand in rural areas due strong income impact during covid

Sluggish demand in tractors & 2-wheelers; Strong growth in exports

Exports rose significantly due to strong global demand & international market 

focus of OEMs

22.3

4.8

FY20

20.4

4.2

FY21

29.8

FY 22

4.1
23.1

25.7

FY18

27.1

31.8

27.1
24.6

17.5

FY19

5.6

4.7

+6%
-15%

-9%
-6%

ExportsDomestic Sales
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Quarterly vehicle industry performance – FY22

Past
Trends

Going 
Forward

Macro Factors Slide 

Macro Factors Slide 

• Inflationary cost pressures stemming from high commodity costs shall continue well 
into 2022. OEMs may raise prices in a batched manner 

• There is also a threat of cost increases in the PV segment owing to a government 
mandate on installing every passenger vehicle with 6 airbags

• Geopolitical tensions in Russia-Ukraine region along with covid related lockdowns in 
China may result in supply chain woes for components players & auto OEMs. Strong 
demand forecasting coupled with supply chain visibility will be important factors in 
managing supplies

• Acceptability of EVs continues to increase; 2-wheeler segment poised to witness record 
sales numbers in fiscal ’23 competing with ICE 2-wheeler sales in urban areas

• Rise in orders from global passenger vehicle OEMs; EVs to account for 15-20% of 
component makers’ portfolio in the next 3-4 years

• Record-high retail fuel prices globally – caused by supply disruptions – forced the govt. 
to slash taxes on petrol and diesel and triggered renewed interest in EVs.

• Lack of supply in the PV market due to chip shortages and unusually weak demand for 
2Ws meant that India saw its worst festive season in almost a decade.

• Reduced expenditure on marketing during the holiday season by OEMs and retailers due 
to supply chain woes.

• Prioritization of personal mobility over shared mobility will continue until a return to 
normalcy from the COVID-19 pandemic.

• The ongoing semiconductor shortage crisis impacted production numbers of CVs, 2Ws 
and PVs by 15-20% by the end of the previous calendar year and is expected to continue 
to do so in 2022, especially since vehicles are becoming increasingly more reliant on 
semiconductors due to higher electrification.
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Quarterly vehicle industry performance – FY22

Sou rce : SIAM, PwC Analysis

PV 
Domestic 

Sales
(Lakhs)

PV 
Exports

(Lakhs)

FY18 FY20FY19 FY21 FY 22

30.7
33.832.9

27.127.8

+3% -18%

-2%

+13%

FY19FY18 FY20 FY21

7.5

FY 22

6.8 6.8

4.0

5.8

-10%
0% -40%

+43%

Pa ssenger Cars Ut ility V ehicles(UVs) V a ns

• Despite chip shortages, PVs 

recorded growth over previous 

fiscal due to strong demand 

for personal mobility

• The SUV segment continues 

record sales growth as OEMs 

continue to concentrate new 

model launches in this 

segment

• The entry level PV segment 

saw reduced demand as 

customers in this segment 

were more wary of spending

• Strong exports were recorded 

in FY22 as India moves away 

from its reputation of a small 

car manufacturer

• Utility vehicles recorded a 

46% y-o-y increase in exports. 

Passenger car exports 

increased by 42%

• Dzire, Baleno, Swift, Seltos & 

Verna were among the top 

export models

Key Trends

April 2022

Market Share FY22

Maruti Suzuki India 

Ltd
43.38%

Hyundai Motor India 

Ltd
15.69%

Tata Motors Ltd 12.16%

Mahindra & 

Mahindra Ltd
7.36%

Other 21.41%

Market Share FY22

Maruti Suzuki India 

Ltd
40.78%

Hyundai Motor India 

Ltd
22.37%

Kia Motors India Pvt 

Ltd
8.80%

Volkswagen India 

Pvt Ltd
7.45%

Other 20.60%
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Quarterly vehicle industry performance – FY22

Sou rce : SIAM, PwC Analysis

2W
Domestic 

Sales
(Lakhs)

2W
Exports

(Lakhs)

FY21FY18 FY19 FY20

202.0 211.8

134.7

174.2
151.2

FY 22

+5% -18%

-13%
-11%

FY18 FY19 FY20 FY21

44.4

32.8
35.2

32.8

FY 22

28.2

+17%
+7% -7%

+36%

Scoot er/Scoot erettee Mot or cy cles/Step- T hroughs Mopeds

• Entry level segments in tier 2 

and tier 3 cities saw major 

sales declines as the rural 

economy still recovers from 

the impact on incomes

• The premium motorcycle 

segment saw shoots of 

demand but was affected by 

supply constraints from ship 

shortages

• Indian OEMs’ deepening 

presence in international 

market has led to healthy 

exports growth

• Motorcycles between 100cc 

to 250cc continue to remain 

favourites among 

international customers

Key Trends

April 2022

Market Share FY22

Hero MotoCorp Ltd 34.50%

Honda Motorcycle & 

Scooter India Pvt 
Ltd

25.80%

TVS Motor 

Company Ltd
15.20%

Bajaj Auto Ltd 12.20%

Other 11.80%

Market Share  FY22

Bajaj Auto Ltd 49.40%

TVS Motor 

Company Ltd
24.50%

Honda Motorcycle & 

Scooter India Pvt 
Ltd

7.50%

Hero MotoCorp Ltd 6.80%

Other 11.80%
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Quarterly vehicle industry performance – FY22

Sou rce : SIAM, PwC Analysis

3W
Domestic 

Sales
(Lakhs)

3W 
Exports

(Lakhs)

FY18 FY 22FY20FY19 FY21

6.46.4
7.0

2.2
2.6

+10%
-9% -66%

+21%

FY18 FY19 FY20 FY21

5.0

3.93.8

5.7

FY 22

5.0

+49%
-12%

-22%
+27%

Pa ssenger Carrier Goods Ca rrier

• While sales recovered by 

21% YoY, sales volume 

remains severely impacted 

as work-from-home & 

localized lockdowns 

interrupted demand for short 

& medium distance travel

• Bajaj Auto continues to 

dominate the exports 

market, followed by TVS.

• Exports increased as major 

international markets for 

3Wh saw limited covid 

impacts

• Rising raw material prices 

have negatively impacted 

profit margins of 

manufacturers, thus leading 

to a hike in prices of exports

Key Trends

April 2022

Market Share Q3 FY22

Bajaj Auto Ltd 61.50%

Piaggio Vehicles Pvt 

Ltd
16.60%

Mahindra & Mahindra 

Ltd
11.50%

Atul Auto Ltd 5.50%

Other 4.90%

Market Share Q3 FY22

Bajaj Auto Ltd 61.30%

TVS Motor Company 

Ltd
32.60%

Piaggio Vehicles Pvt 

Ltd
5.00%

Force Motors Ltd 0.60%

Other 0.50%
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Quarterly vehicle industry performance – FY22

Sou rce : SIAM, PwC Analysis

CV 
Domestic 

Sales
(Lakhs)

CV 
Exports

(Lakhs)

FY18 FY19 FY21FY20 FY 22

8.6

10.1

7.2

5.7

7.2

+18% -29%

-21%
+26%

FY21FY19FY18

1.0

FY20

0.91.0

0.6
0.5

FY 22

+3% -39%

-17%

+83%

LCV
Pa ssenger

M&HCV
Pa ssenger

M&HCV
Goods

LCV
Goods

• A surge in economic activity 

led to a healthy sales growth 

for CV goods manufacturers

• However, work-from-home, 

localized lockdowns & 

continuation of social 

distancing norms have 

severely impacted the CV 

passenger segment

• Rising input prices are 

resulting in increase of retail 

prices

• The recovery in exports was 

driven by LCV Goods 

vehicles as globally, 

economies opened-up post 

the 2nd wave

• Exports for Passenger CVs 

continue struggle due to low 

capacity utilization of 

existing vehicle parc 

internationally

Key Trends

April 2022

Market Share Q3 FY22

Tata Motors Ltd 44.58%

Mahindra & Mahindra 

Ltd
27.42%

Ashok Leyland Ltd 16.37%

VECV-Eicher 6.61%

Other 7.72%

Market Share Q3 FY22

Tata Motors Ltd 37.49%

Mahindra & 

Mahindra Ltd
23.47%

Isuzu Motors India 

Pvt Ltd
13.64%

Ashok Leyland Ltd 11.93%

Other 13.47%
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Quarterly vehicle industry performance – FY22

Sou rce : CRISIL, PwC Analysis

Tractors
Domestic 

Sales
(Lakhs)

Tractors
Exports

(Lakhs)

FY18 FY19 FY21FY20

7.17.3 7.9
9.0

FY 22

8.4

+8% -10%

+27%
-6%

FY18 FY20 FY21FY19

0.90.9
0.8

0.9

FY 22

1.3
+7% -17%

+17%

+45%

• Muted buying sentiment in 

rural areas during the latter 

half of the year oversaw a 6% 

drop in sales Y-o-Y

• The demand for heavy duty 

tractors in the 51 hp & above 

segment saw the heaviest 

decrease

• Agricultural production 

remained unaffected by 

COVID-19 lockdowns and 

restrictions, thus allowing 

exports of tractors to grow 

despite covid related 

concerns

• While growth of exports is 

driven by the Upto 30 hp 

segment, volumes are 

predominantly contributed by 

Above 51 hp segment

Key Trends

April 2022

Market Share Q3 FY22

Mahindra & Mahindra 

Ltd.
40.02%

TAFE 17.98%

International 

Tractors Ltd.
12.00%

Escorts Ltd. 10.35%

Other 19.65%

Market Share Q3 FY22

International Tractors 

Ltd.
27.25%

Johndeere 17.58%

TAFE 15.29%

Mahindra & Mahindra 

Ltd.
13.72%

Other 26.16%
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Quarterly vehicle industry performance – FY22

Sou rce : SIAM, PwC Analysis

Domestic 
Sales

Exports

Passenger Vehicles Three Wheelers Two Wheelers

188,837

167,827

148,187

145,167

128,790

124,130Nexon

WagonR

Dzire

Swift

Baleno

Alto

88,151

42,021

30,427

24,856

10,515

9,303

Ape Xtra

Ape Auto

RE

Maxima_Pass

Alfa - Goods

Maxima_Goods

2,665,386

1,708,305

1,165,163

1,101,684

777,044

575,847

CB Shine

Activa

Platina

Splendor

HF Deluxe

Pulsar

48,047

45,332

32,862

31,793

31,099

30,603Vento

Verna

Baleno

Dzire

Swift

Seltos

291,242

162,243

20,746

9,258

6,028

3,234

RE

Maxima_Pass

TVS King 4S

Maxima_Goods

Ape City

Minidor

1,062,612

409,521

167,078

158,633

125,961

117,269

Apache

Boxer

Star City 125

Pulsar

Discover

FZ

April 2022
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This document has been prepared solely for [ACMA] Automotive Component Manufacturers Association of India, being the express addressee to this
document. PwC does not accept or assume any liability, responsibility or duty of care for any use of or reliance on this document by anyone, other than (i)
ACMA, to the extent agreed in the relevant contract for the matter to which this document relates (if any), or (ii) as expressly agreed by PwC in writing in
advance.

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the
information contained in this publication without obtaining specific professional advice. No representation or warranty (express or implied) is given as to the
accuracy or completeness of the information contained in this publication, and, to the extent permitted by law, PwC, its members, employees and agents accept
no liability, and disclaim all responsibility, for the consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in
this publicationor for any decisionbasedonit.

This publication contains certain examples extracted from third party documentation and so being out of context from the original third party documents;
readers should bear this in mind when reading the publication. The copyright in such third party material remains owned by the third parties concerned, and
PwC expresses its appreciation to these companies for having allowed it to include their information in this publication. For a more comprehensive view on
each company’s communication, please read the entire document from which the extracts have been taken. Please note that the inclusion of a company in this
publicationdoes not imply any endorsement of thatcompanyby PwC nor any verification of the accuracy of the information contained in any of the examples.

This publication contains various companies’ forward looking statements, which by their nature involve numerous assumptions, inherent risks and
uncertainties, both general and specific, and risks that predictions, forecasts, projections and other forward looking statements will not be achieved. We caution
readers of this publication not to place undue reliance on these forward looking statements, as a number of important factors could cause actual future results to
differ materially from the plans, objectives, expectations, estimates,and intentionsexpressed in suchforward lookingstatements.

PwC contacts for ACMA KnowledgePartnership
- Kavan Mukhtyar, Partner & Leader-Automotive, PwC India– kavan.mukhtyar@pwc.com/ +912261198735
- Akhilesh Oberoi,ACMA Knowledge Partnership Manager – akhilesh.oberoi@pwc.com/ +911244620724

Disclaimer

© 2022 PricewaterhouseCoopers Private Limited. All rights reserved. In this document, “PwC” refers to PricewaterhouseCoopers Private Limited (a limited
liability company in India),whichis a member firmof PricewaterhouseCoopersInternational Limited,each member firmof whichis a separate legalentity

** This map is not to scale. It i s an indicative ou tline intended for general reference use only. 


