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Quarterly vehicle industry performance – Q2 FY22

Vehicle
segm ent

Dom . Sales 
Q-o-Q 

Q2 21-Q2 22

Exports 
Q-o-Q 

Q2 21-Q2 22

q 81% p 43%

q 85% p 41%

q 94% p 52%

q 11% p 79%

p 44% p 18%

TOTAL q 77% p 37%

Indian automotive domestic sales and exports shrank at an overall CAGR of 1% 
over last 5 years. 

OEM - Dom estic sales and exports | million units

Automotive industry performance overview  
Q2-FY22 

Q2 FY21 Q2 FY22

2.9 Mn

6.6 Mn

-56.4%

Declining consumer activity and demand due to lockdowns.

Downfall in domestic demand following onset of the second wave of COVID-19

Improvement in exports Y-o-Y as other nations weren’t hit particularly hard.

27.125.7

4.1

FY18 FY19

22.3

4.8

FY20

4.2

FY21

4.7

22.5 20.4

27.1

FY17

24.6
3.6

26.0

29.8
31.8

15%
+6% -15%

-9%

Domestic Sales Exports
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Quarterly vehicle industry performance – Q2 FY22

Past
Trends

Going 
Forward

Macro Factors Slide 

Macro Factors Slide 

• Connected and safer vehicles will gain center stage, and become a key purchase criteria 
in the last few months of 2021 as well as during 2022.

• The ongoing semiconductor shortage crisis in expected to impact production numbers of 
CVs, 2Ws and PVs by 15-20% by the end of the calendar year.

• Export numbers are expected to grow further on the back of a swifter return to pre-
COVID-19 conditions in other nations.

• Domestic Sales numbers are expected to bounce back strongly in the next quarter, as 
was seen by the vast improvement in sales during the month of September, wherein a 
gradual return towards normalcy – along with the onset of the festive season – created a  
strong ‘buyer sentiment’ amongst consumers, and saw retail sales of PVs increase by 
17%, CVs by 47%, and 3Ws by over 50%.

Segment-wise Q2 FY 22 Industry PerformanceExecutive SummaryContents

• EV sales surge on the back of subsidies and record-high fuel costs. Two-wheeler EVs 
have witnessed a huge increase in total market share, along with the introduction of 
several new players into the market such as Ola Electric and Piaggio Vehicles.

• Rising raw material prices have hurt exporters and manufacturers’ profit margins.
• Strong agricultural incomes have helped to grow the rural market, thus keeping sales 

and exports of tractors relatively strong despite the onset of the second wave.
• Prioritization of personal mobility over shared mobility will continue until a return to 

normalcy from the COVID-19 pandemic.
• A move towards increased digitization and automation of sales and marketing channels.
• Several OEMs have launched vehicle-as-a-subscription services, which are expected to 

grow in metropolitan areas but will tend to remain a niche segment overall.
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Quarterly vehicle industry performance – Q2 FY22

Sou rce : SIAM, PwC Analysis

PV 
Domestic 

Sales
(Lakhs)

PV 
Exports

(Lakhs)

32.9

FY17 FY20FY18 FY19 FY21

33.8
27.830.5 27.1

+8% +3%

-18%

-2%

FY17 FY18 FY20FY19 FY21

7.6 7.5
6.8 6.8

4.0

-1% -10%
0% -40%

Q2 
FY21

1.6

Q2 
FY22

1.1

+41%

Pa ssenger Cars Ut ility V ehicles(UVs) V a ns

• Sales took a massive hit, as 

low demand levels fueled by 

lockdowns combatted the 

prevailing rise in demand due 

to a shift in preference 

towards personal mobility.

• This was aided by the ongoing 

semiconductor shortage, 

which is expected to deliver 

losses of about 15-20% in 

sales towards manufacturers 

by the end of the year.

• PV exports are up 40% year-

on-year for the 2nd quarter.

• Growing the export business 

has become easier due to 

lower impact of second wave 

in other nations. 

• A weakening rupee, coupled 

with rising input costs –

especially electronics, has hurt 

exporters’ profit margins.

Q2 
FY21

7.4

Q2 
FY22

1.1

-85%

Key Trends
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Market Share Q2 FY22

Maruti Suzuki India 

Ltd
40.48%

Hyundai Motor India 

Ltd
17.27%

Tata Motors Ltd** 11.41%

Mahindra & Mahindra 

Ltd
6.77%

Other 24.07%

Market Share Q2 FY22

Nissan Motor India 

Pvt Ltd
31.56%

Mahindra & 

Mahindra Ltd
26.25%

MG Motor India Pvt 

Ltd
9.45%

Isuzu Motors India 

Pvt Ltd
7.40%

Other 25.34%

Pa ssenger Cars Ut ility V ehicles(UVs) V a ns
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Quarterly vehicle industry performance – Q2 FY22

Sou rce : SIAM, PwC Analysis

2W
Domestic 

Sales
(Lakhs)

2W
Exports

(Lakhs)

FY21FY18FY17 FY19 FY20

175.9
202.0 211.8

174.2
151.2

+15%

+5%

-18%

-13%

FY19FY18FY17 FY20

32.8

FY21

32.8

23.4

35.2

28.2

+20%

+17%

+7%

-7%

Q2 
FY21

Q2 
FY22

7.7

11.1

+43%

Scoot er/Scoot erettee Mot or cy cles/Step- T hroughs Mopeds

• The decline in two-wheeler 

sales is driven predominantly 

by a fall in demand within tier 

2 and tier 3 cities.

• The ongoing semiconductor 

shortage crisis heavily 

weighed down upon 

production numbers for the 2nd

quarter.

• Bajaj Auto continues to 

remain the market leader in 

exporting 2-wheelers from 

India

• The sharp rise in production  

of two-wheeler EVs in India 

has helped exporters access 

new sectors of the global 

market.

7.7

Q2 
FY21

Q2 
FY22

41.1

-81%

Key Trends
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Market Share Q2 FY22

Hero MotoCorp Ltd 33.20%

Honda Motorcycle & 

Scooter India Pvt Ltd
29.30%

TVS Motor Company 

Ltd
14.57%

Bajaj Auto Ltd 11.87%

Other 11.06%

Market Share Q2 FY22

Bajaj Auto Ltd 48.93%

TVS Motor 

Company Ltd
24.95%

Honda Motorcycle & 

Scooter India Pvt 
Ltd

7.80%

Hero MotoCorp Ltd 6.98%

Other 11.35%

Scoot er/Scoot erettee MopedsMot or cy cles/Step- T hroughs
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Quarterly vehicle industry performance – Q2 FY22

Sou rce : SIAM, PwC Analysis

3W
Domestic 

Sales
(Lakhs)

3W 
Exports

(Lakhs)

FY19FY18FY17 FY20 FY21

5.1
6.4

2.2

7.0
6.4

+24%

+10%

-9%

-66%

FY17 FY18 FY21FY19 FY20

5.7

2.7
3.8

5.0
3.9

+40%

+49%

-12%

-22%

Q2 

FY21

1.0

Q2 

FY22

1.2

+18%

Goods Ca rrierPa ssenger Carrier

• Increased commercial activity, 

and the gradual opening-up of 

educational and official 

institutions towards the latter 

stages of the quarter saw 

sales grow by more than 50% 

Y-o-Y during the month of 

September.

• Short and medium distance 

travel has risen sharply post-

pandemic.

• Bajaj Auto remains the

largest player in this 

segment.

• Rising raw material prices 

have negatively impacted 

profit margins of 

manufacturers. 

Q2 
FY21

Q2 
FY22

1.0
0.7

+44%

Key Trends
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Market Share Q2 FY22

Bajaj Auto Ltd 63.07%

Piaggio Vehicles Pvt 

Ltd
17.01%

Mahindra & Mahindra 

Ltd
11.05%

Atul Auto Ltd 5.81%

Other 3.05%

Market Share Q2 FY22

Bajaj Auto Ltd 57.06%

TVS Motor Company 

Ltd
37.38%

Piaggio Vehicles Pvt 

Ltd
4.32%

Force Motors Ltd 0.73%

Other 0.50%

Pa ssenger Carrier Goods Ca rrier
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Quarterly vehicle industry performance – Q2 FY22

Sou rce : SIAM, PwC Analysis

CV 
Domestic 

Sales
(Lakhs)

CV 
Exports

(Lakhs)

FY21FY20FY17 FY18 FY19

8.6
7.1

10.1

7.2
5.7

+20%

+18%

-29%

-21%

FY20FY17

1.1

FY19FY18 FY21

1.01.0

0.6
0.5

-11% +3%

-39%

-17%

Q2 
FY21

Q2 
FY22

0.23

0.10

+137%

M&HCV
Pa ssenger

LCV
Pa ssenger

M&HCV
Goods

LCV
Goods

• Commercial Vehicle sales had 

almost been completely wiped 

out during the 2nd quarter, on 

account of very low levels of 

industrial activity.

• Shortages of components and 

freight capacity had resulted in 

production disruptions and 

increased costs for certain 

players.

• A ramp up in industrial 

production within global 

economies aided export 

numbers.

• Tata Motors claimed the 

highest share in the exports 

market, trailed by Mahindra 

& Mahindra.

Q2 
FY22

1.7

Q2 
FY21

0.1

-94%

Key Trends
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M&HCV
Pa ssenger

M&HCV
Goods

LCV
Goods

LCV
Pa ssenger

Market Share Q2 FY22

Tata Motors Ltd 46.67%

Mahindra & Mahindra 

Ltd
21.64%

Ashok Leyland Ltd 15.23%

Maruti Suzuki India 

Ltd
5.21%

Other 11.25%

Market Share Q2 FY22

Tata Motors Ltd 37.88%

Mahindra & Mahindra 

Ltd
24.39%

Isuzu Motors India Pvt 

Ltd
12.88%

VECV-Eicher 9.76%

Other 15.10%
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Quarterly vehicle industry performance – Q2 FY22

Sou rce : CRISIL, PwC Analysis

Tractors
Domestic 

Sales
(Lakhs)

Tractors
Exports

(Lakhs)

FY21FY17

7.3

FY18 FY19

6.0

FY20

7.9 7.1
9.0

+22%

+8%

-10%

+27%

0.9

FY17 FY18 FY21FY19 FY20

0.9
0.8

0.9

0.8

+9%
+7%

-17%

+17%

Q2 
FY21

0.3

Q2 
FY22

0.6

+79%

• Tractor sales remain solid as a 

result of a persisting strong 

rural economy – agricultural 

production remains unaffected 

amid state-imposed 

lockdowns. 

• The rise in Minimum Support 

Price (MSP) has improved 

farmer incomes and thus, has 

kept demand for tractors 

strong.

• Tractor exports have grown 

as agricultural production 

had previously remained 

unaffected by COVID-19 

lockdowns and restrictions 

globally.

• Along with this, other nations 

weren’t affected as much as 

India was by the second 

wave of COVID-19, allowing 

for an almost 80% growth in 

exports.

Q2 
FY21

Q2 
FY22

2.12.4

-11%

YTD

YTD

Key Trends
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Market Share Q2 FY22

Mahindra & Mahindra 

Ltd.
40.12%

TAFE 18.19%

International Tractors 

Ltd.
11.90%

Escorts Ltd. 8.96%

Other 20.83%

Market Share Q2 FY22

International Tractors 

Ltd.
25.04%

Johndeere 17.96%

TAFE 17.66%

New Holland India 13.72%

Other 25.62%
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Quarterly vehicle industry performance – Q2 FY22

Sou rce : SIAM, PwC Analysis

Domestic 
Sales

Exports

Passenger Vehicles Three Wheelers Two Wheelers

80,284

76,485

74,340

71,282

63,721

54,157

WagonR

Baleno

Swift

Alto

Creta

VITARA BREZZA

31,105

27,542

10,855

7,482

3,303

3,037

RE

Treo

Alfa

Maxima

Ape Auto

Ape Xtra

1,327,745

833,925

579,554

554,391

374,536

283,724

CB Shine

Splendor

Activa

HF Deluxe

Pulsar

Platina

23,406

16,800

16,797

15,706

15,382

15,130

Vento

Verna

Baleno

DZIRE

Creta

FORD ECOSPORT

150,827

83,260

11,090

8,392

1,624

420

Maxima

RE

Minidor

TVS King 4S

Ape City

Minidor

616,170

215,212

204,049

171,773

95,041

91,008

STAR CITY 125

STAR CITY

Pulsar

Boxer

Apache

CT
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This document has been prepared solely for [ACMA] Automotive Component Manufacturers Association of India, being the express addressee to this
document. PwC does not accept or assume any liability, responsibility or duty of care for any use of or reliance on this document by anyone, other than (i)
ACMA, to the extent agreed in the relevant contract for the matter to which this document relates (if any), or (ii) as expressly agreed by PwC in writing in
advance.

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the
information contained in this publication without obtaining specific professional advice. No representation or warranty (express or implied) is given as to the
accuracy or completeness of the information contained in this publication, and, to the extent permitted by law, PwC, its members, employees and agents accept
no liability, and disclaim all responsibility, for the consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in
this publicationor for any decisionbasedonit.

This publication contains certain examples extracted from third party documentation and so being out of context from the original third party documents;
readers should bear this in mind when reading the publication. The copyright in such third party material remains owned by the third parties concerned, and
PwC expresses its appreciation to these companies for having allowed it to include their information in this publication. For a more comprehensive view on
each company’s communication, please read the entire document from which the extracts have been taken. Please note that the inclusion of a company in this
publicationdoes not imply any endorsement of thatcompanyby PwC nor any verification of the accuracy of the information contained in any of the examples.

This publication contains various companies’ forward looking statements, which by their nature involve numerous assumptions, inherent risks and
uncertainties, both general and specific, and risks that predictions, forecasts, projections and other forward looking statements will not be achieved. We caution
readers of this publication not to place undue reliance on these forward looking statements, as a number of important factors could cause actual future results to
differ materially from the plans, objectives, expectations, estimates,and intentionsexpressed in suchforward lookingstatements.

PwC contacts for ACMA KnowledgePartnership
- Kavan Mukhtyar, Partner & Leader-Automotive, PwC India- kavan.mukhtyar@pwc.com/ +912261198735
- SomnathChatterjee, ACMA Knowledge Partnership Manager –somnath.chatterjee@pwc.com/ +911244620724

Disclaimer

© 2021 PricewaterhouseCoopers Private Limited. All rights reserved. In this document, “PwC” refers to PricewaterhouseCoopers Private Limited (a limited
liability company in India),whichis a member firmof PricewaterhouseCoopersInternational Limited,each member firmof whichis a separate legalentity
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