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Macro Economic Scenario
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Faster growth in CY2023 and pace to taper during CY2024

• US:

• Economy poised to slow down after stronger than 

expected growth witnessed during the year

• Interest rates near peak, another hike expected 

• Monetary stance to remain tight

• EU

• Pronounced downturn in the labor market could 

push the eurozone economy into a recession. 

• High energy prices keeping the trade surplus lower 

than before

• Key rates may have peaked, but the plateau could 

be lengthy.

• APAC

• China will continue to contain its macroeconomic 

stimulus following a property-driven downturn.

• Cutdown in China growth forecasts

• Weaker global trade and higher interest rates 

exerting pressure on rest of the region

• Rising food and oil prices to keep interest rates high



©
 2

0
2
2
 C

R
IS

IL
 L

td
. 

A
ll 

ri
g

h
ts

 r
e
s
e
rv

e
d
.

Macroeconomic indicators pointing towards a year of stable growth ahead for 

India

P: Projected; CY: Calendar year; PFCE: Private final consumption expenditure

Note: Crude oil prices are for CY, upward revision possible amid OPEC supply cuts

Source: Central Statistics Office, Reserve Bank of India and CRISIL MI&A estimates

Macro Indicators FY15 FY16 FY17 FY18 FY19 FY20 FY21 FY22 FY23 FY24E FY25P

GDP growth (%) 7.4 8.0 8.3 6.8 6.5 3.7 (5.8) 9.1 7.2 6.0 6.9

CAD (as a % of GDP) (1.3) (1.1) (0.7) (1.8) (2.1) (0.9) 0.9 (1.2) (2.0) (1.8)

10-year G-sec yield (%) 7.7 7.5 6.8 7.6 7.5 6.2 6.2 6.8 7.4 7.0 

PFCE growth (%) 6.4 7.9 8.1 6.2 7.1 5.2 (6.0) 7.6 7.5 6.2 6.9

Crude oil ($/barrel/CY) 99.0 52.0 44.0 54.5 71.0 64.0 42.3 70.4 99.8 80-85 75-80

Inflation (CPI) 5.9 4.9 4.5 3.6 3.4 4.8 6.2 5.5 6.8 5.5 4-5
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Passenger Vehicles

6
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Source: SIAM, CRISIL MI&A Consulting

PV industry trends

93%

7%

72%

28%

FY17 E

FY23 E

3.0 million 3.9 million

FY23

3.1 million

25%

75%
51%

45%

UV contribution

49%

51%

FY17 FY22

PV sales

UV growth 14% CAGR 38% y-o-y

• Bolero 

• Nexon

• XUV3oo

• Venue

• Brezza

• Sonet

• Creta

• Grand Vitara

• Ertiga

• Taigun

• Seltos

• Kushaq

• Scorpio

• Alcazar

• XUV7oo

• Innova

• Harrier

• Carens

Perceptible rise in 

preference for AT, 

feature rich, safety tech 

laden vehicles

Penetration 0.6% 1.5%

Industry tilting towards premiumization, feature laden vehicles & electrification

Expanding dominance of UVs Rising preference for AT, tech laden vehicles 

Surge in traction for larger UVs Electrification on the rise

% y-o-y 

growth in 

H1FY24 EV sales 

In thousands

% share of 

automatics

2.1 million

H1 FY24

39%

57%

21% y-o-y
FY23 E

FY17 E

81%

10%
1%

9%

71%

12%

6%

10%

Tata Motors MG Mahindra Others

H1 FY24

FY23

22

59

42

FY22 FY23 H1 FY24

2.3%
18%

24%

Compact UVs Large SUVs

Industry growth 0.1% CAGR 27% y-o-y 7% y-o-y
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Industry to continue its growth momentum in FY24, albeit at a slower pace

E: Estimated; *: Due to estimated pressure on GDP growth, inflation & rate hikes

Source: Industry, CRISIL MI&A

Variables

Income for discretionary spending

Variables

Cost of ownership

Petrol / CNG Vehicles

Diesel vehicles

Interest rates

Discounting

Variables

New model/ facelift launches

Regulations – passenger vehicles

FY21

NF

FY21

N

N

NF

F

N

FY21

N

NF

FY22 

F

FY22

N

NF

NF

N

N

FY22

F

N

FY23

F

FY23

NF

NF

NF

NF

N

FY23

F

N

Variables

Vehicle Supply

FY21

NF

FY22 

NF

FY23

N

Impact on Overall Sales Growth NF F F

FY24 E

F

FY24 E

N

N

N

N

F

FY24 E

F

NF

FY24 E

F

N

FY25 P

F

FY25 P

N

N

N

N

FY25 P

F

N

FY25 P

F

N
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Two wheelers

9
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Rapidly growing EV sales

Source: Ministry of Road Transport and Highways of India (MoRTH), Society of Indian Automobile Manufacturers (SIAM), CRISIL MI&A Consulting

EV penetration

1.7% 4.5%

EV OEM split Interest rates rising, fuel prices elevated

On-year growth

Domestic sales

21%

Industry sales still short of pre-Covid levels despite on-year increase

Acquisition cost remains a dampener; speedy acceptance of Evs will continue to challenge ICE manufacturers

Improvement in sales post pandemic low

7% 15% 5% -18%
-13% -10%

63% 63% 64% 64% 66% 65% 63% 63%

32% 33% 32% 32% 30% 29% 30% 30%

5% 4% 4% 4% 4% 3% 3% 3%

0.2% 0.3% 1.7% 4.5% 4.3%

FY17 FY18 FY19 FY20 FY21 FY22 FY23 H1 FY24

Mcycle Scooter Moped EVs

17.6 20.2 21.2 17.5 15.2 13.7 16.3 16.3

5%

231

728

386

FY22 FY23 H1 FY24
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Repo rate 2W interest rate

21%

11%

4%

11%

53%

32%

20%9%

12%

27% OLA

TVS

Bajaj

Ather

Others

FY23

H1FY24
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Growth to continue, at a slightly tapered pace in FY25

NF: Not Favorable, F: Favorable; N: Neutral

E: Estimates P: Projected

Variables

Income for discretionary spending

Variables

Cost of ownership

Interest rates

Discounting

Variables

New model/ facelift launches

Regulations – two-wheeler vehicles

Impact on Overall Sales Growth

FY21

NF

FY21

N

F

FY21

N

NF

NF

FY22 

N

FY22

N

N

FY22

F

N

NF

FY23

F

FY23

NF

NF

N

FY23

F

N

F

FY24E

F

FY24E

N

N

F

FY24E

F

NF

F

FY25P

F

FY25P

N

N

FY25P

F

N

F
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Commercial Vehicles

1

2
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Source: SIAM, CRISIL MI&A

Note: Others include electric, LPG, ethanol and not applicable as per Vahaan

FY23 

Overall SCV industry

423

FY17 FY22
SCV sales

(In Thousands)

FY19

525515324

Includes SCV segment <3.5 tonnage vehicles for goods category

Fuel mix of vehicle registrations for 0 - 7.5T Goods segment

Increase in share for consumer goods in overall SCV BTKM demand

E-commerce and FMCG/FMCD to drive non bulk freight demand going forward

SCV industry trends
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Consumer goods Market load

Small commercial vehicle Industry trends - EV launches to closely watch for 
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Source: SIAM, CRISIL MI&A

ULIMHCV Includes >3.5 tonnage vehicles for goods and entire buses category

>3.5T GVW CV industry trends

Industry tilting towards higher tonnage segments in MAV and Tractor Trailer

Overall Industry trends

Fuel mix of vehicle registrations for 7.5T-12T Goods segment

GVW trend in MAV sales

GVW trend in TT sales

FY23 

293

FY17 FY22FY19

438492390
>3.5T CV sales

(In Thousands)
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ULCV (3.5-7.5T) IMCV (7.5-25T) Cargo + Tippers
HCV (>25T) Cargo + Tippers Tractor Trailer
Buses
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15

Overview of end-use segments - Cargo

Source: CSO, RBI, SIAM and CRISIL estimates 

E: Estimated; P: Projected 

Segments

(% Growth Y-o-Y) 
FY19 FY20 FY21 FY22 FY23 FY24P FY25P

Coal (Production) 7 0 (2) 9 14 5-6 6-7

Core Sectors 

Iron ore (Production) 3 19 (17) 23 3 6-8 6-8

Steel (Consumption) 9 1 (5) 11.4 13.3 7-9 6-7

Cement (Consumption) 12 (3) 1 9 12 10-12 2-4

Roads (Km Constructed / Day)-NHAI 9 11 11 13 13-14 14-15

Port (Traffic) 8.2 2 (5.5) 4.3 8.7 3-6 2-5

Two-wheelers (Domestic sales) 5 (18) (13) (11) 19 10-12 7-9

Discretionary 

Products 

Passenger vehicles (Domestic sales) 3 (18) (2) 13 27 6-8 0-2

Consumer durables (Consumption) 7 5 (17) 12-17 10-13 6-8 8-10

E-retail 35-37 23 13 27 27 20-25 21-26

RMG (Market Size) 6 (2) (24) 23 14 9-11 10-12

Dairy (Production) 7 5 (4) 3 3 3-4 5-6
Non -

Discretionary 

Products 

FMCG 12 5 3.5 13-15 13.3 7-9 

Pharmaceuticals (Market Size) 15 9 13 7-8 12 8-10 9-11
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16

Overview of end-use segments - Buses

Source: CSO, RBI, SIAM and CRISIL estimates E: Estimated; P: Projected 

Segments

(% Growth Y-o-Y) 
FY19 FY20 FY21 FY22 FY23 FY24P FY25P

Gross School Enrollment 

Buses

K-12 73.4 78 74.5 74.8 75.1 75.4 75.7

Above K-12 22.5 22.5 22.2 23.0 23.4 23.4 23.3

IT Employee Base 4 4 7 14.5 7-9 1-3 2-5

Air Passenger Traffic – Domestic (million 

passengers)
140 142 54 84.7 135 153-163 179

Air Passenger Traffic – International 

(million passengers)
69 66.5 10.4 22.1 60 68-73 80-82

Hotel Room Demand 4 1 (51) 68 55-60 8-12 4-8
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Sector

FY18-

FY22 

CAGR

FY22E

Rs lakh 

crore

FY23E FY24P
FY23E-27P/

FY18-FY22

Source of funds 

(FY23E)

Infrastructure (A) 7% 11.1-11.3 18-22% 12-15% 1.7x

Roads 14% 3.3-3.5 13-15% 12-15% 1.7x

Power 2% 2.2-2.3 30-32% 13-16% 1.8x

Railways 17% 1.9-2.0 33-36% 12-14% 1.9x

Urban infrastructure 21% 1.6-1.7 15-17% 20-25% 2.5x

Other infrastructure -5% 2.0-2.1 3-5% 8-10% 1.1x

Industrial (B) 7% 4.3-4.4 15-17% 12-15% 1.5x

Total investments (A+B) 7% 15.5-15.7 18-20% 12-16% 1.7x

84% 16%

46% 39% 15%

49% 38% 13%

Infra spending to lead capex cycle; industrial capex to accelerate

41% 55% 4%

Note : Other infrastructure include ports, airports, telecom, irrigation, warehousing
E - estimated, P - projected; NIP - National Infrastructure Pipeline
Source: CRISIL MI&A Research

37% 63%

Centre State Private

41% 26% 33%

18% 47% 34%

National Infrastructure Pipeline (NIP) achievement seen at 75% through fiscal 2025 compared with the original target

25% 31% 44%
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Tractors
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Growth in sales of implements raising demand for higher HP tractors

6%-1%9%10%-9%-3%(’000 units)

22%Y-o-y growth 8% -10% 27% - 6% 12%

37%

46%

7%
11% 28%

55%

7%

11%

31-40 hp 41-50 hp

51 hp and above Upto 30 hp

FY16

FY23 

14%

20%

51%

14%

7%

14%

68%

11%

Animal Operated Hand Operated

Power Operated Agri Pumps

FY23

Good reservoir levels aiding crop production

Value-wise contribution of implements Segment-wise contribution of tractors

Improvement in farm income increasing demand for higher HP tractors 

Tractor industry trends

E: Estimated; P: Projected 

Source: Tractor and Mechanization Association (TMA), CRISIL MI&A Consulting

Notes: Storage Status of 143 Reservoirs of the Country

Source: Central Water Commission

Tractor sales

FY16

16%

87%

79%

52%

33%

86%

74%
68%

32%

65%

75%

68% 68%

89%

75%
69%

27%

73%

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

FY 2020 FY 2021 FY 2022 FY 2023 FY 2024

729 787 710
899 842

945

470

FY18 FY19 FY20 FY21 FY22 FY23 H1 FY24

-6%

-4%
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Some improvement expected in tractor sales during FY25

NOTE : ** FY24 assumed neutral assuming normal monsoon, 

Source: CRISIL MI&A

Favorable

Neutral

Not Favorable

Parameters Impact

FY 22 FY23 FY24E FY25P

Farm Income**

-- Crop Prices

-- Crop Output

-- Kharif Output

-- Rabi Output

Non Agri demand Indicators

-- Infrastructure Development

-- Sand Mining

Supply side variables & financing

-- Finance Availability

-- Channel Inventory

-- Player Action
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Uneven rainfall spread expected to impact kharif production; crop prices to 

support farm income

Source: CRISIL MI&A

Kharif production is expected to be 3-5% lower on-year on account of uneven rainfall spread across the country.

Source: CRISIL MI&A;

Note: CVI- Crop value index, CVI has been indexed to 100 at 2011-12 
Total CVI 

Higher MSP allocation for FY24 and good prices in mandis has maintained the positivity on-ground

Food-grain Crop Production Food-grain CVI (Crop Value Index)

160

175
185

192
188

200
205
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387

447
460 452 442

462 465
443

199 204 196 194 187 183 181

2016-17 2017-18 2018-19 2019-20 2020-21 2021-22E 2022-23P 2023-24 P

Kharif Rabi

87

100

110 112 113

122
128

132

73 75 75
80

75 78 77

2016-17 2017-18 2018-19 2019-20 2020-21 2021-22E 2022-23P 2023-24 P

Kharif Rabi
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How are we seeing things ahead?
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Segment wise festive retail scenario

Segment y-o-y growth in festive retail Post festive dealer stock

Passenger Vehicles Normal

Two Wheelers Below Normal

Commercial Vehicles Normal- Above Normal

Tractors Normal

y-o-y contraction y-o-y growth
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Domestic – Annual forecast

Segment

Volumes Y-o-y growth rate

FY21 FY22 FY23 FY24E FY25P FY21 FY22 FY23 FY24E FY25P

PV (mn) 2.7 3.1 3.9 4.1- 4.3 4.2-4.4 (2)% 13% 27% 6-8% 0-2%

PV-EV 

penetration
0% 0.5% 1.5% 3-4% 4-5%

Two Wheelers 

(mn)
15.1 13.7 16.3 18.1-18.3 19.3-19.7 (13)% (10)% 18% 10-12% 7-9%

TW-EV 

penetration
0% 2% 4.5% 5-6% 7-9%

CV (‘000) 566 731 960 995-1014 915-935 (21)% 29% 34% 4-6% (9)-(7)%

CV-EV 

penetration
0% 0.2% 0.3% 0.5-1% 2-3%

Three Wheelers

(‘000)
217 260 489 760-790 860-880 (66)% 23% 88% 58-61% 12-15%

3W- EV 

penetration
1% 4% 6% 12-15% 18-20%

Tractors (mn) 0.89 0.84 0.94 0.91-0.93 0.92-0.94 27% (6)% 12% (2)- 0% 1-3%

Numbers include EVs
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Thank you
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About CRISIL Limited 

CRISIL is a leading, agile and innovative global analytics company driven by its mission of making markets function better. 

It is India's foremost provider of ratings, data, research, analytics and solutions with a strong track record of growth, culture of innovation, and global footprint.

It has delivered independent opinions, actionable insights, and efficient solutions to over 100,000 customers through businesses that operate from India, the US, the UK, 

Argentina, Poland, China, Hong Kong, UAE and Singapore.

It is majority owned by S&P Global Inc, a leading provider of transparent and independent ratings, benchmarks, analytics and data to the capital and commodity markets 

worldwide.

For more information, visit www.crisil.com

Connect with us: LINKEDIN | TWITTER | YOUTUBE | FACEBOOK | INSTAGRAM

About CRISIL Market Intelligence & Analytics

CRISIL Market Intelligence & Analytics, a division of CRISIL, provides independent research, consulting, risk solutions, and data & analytics. Our informed insights and 

opinions on the economy, industry, capital markets and companies drive impactful decisions for clients across diverse sectors and geographies. 

Our strong benchmarking capabilities, granular grasp of sectors, proprietary analytical frameworks and risk management solutions backed by deep understanding of 

technology integration, make us the partner of choice for public & private organisations, multi-lateral agencies, investors and governments for over three decades.

CRISIL Privacy Notice

CRISIL respects your privacy. We may use your personal information, such as your name, location, contact number and email id to fulfil your request, service your account and 

to provide you with additional information from CRISIL. For further information on CRISIL’s privacy policy please visit www.crisil.com/privacy.

http://www.crisil.com/privacy

	Slide 1
	Slide 2: Contents
	Slide 3: Macro Economic Scenario
	Slide 4: Faster growth in CY2023 and pace to taper during CY2024
	Slide 5: Macroeconomic indicators pointing towards a year of stable growth ahead for India
	Slide 6: Passenger Vehicles
	Slide 7: Industry tilting towards premiumization, feature laden vehicles & electrification
	Slide 8: Industry to continue its growth momentum in FY24, albeit at a slower pace
	Slide 9: Two wheelers
	Slide 10: Industry sales still short of pre-Covid levels despite on-year increase
	Slide 11: Growth to continue, at a slightly tapered pace in FY25
	Slide 12: Commercial Vehicles
	Slide 13: Small commercial vehicle Industry trends - EV launches to closely watch for 
	Slide 14: Industry tilting towards higher tonnage segments in MAV and Tractor Trailer
	Slide 15: Overview of end-use segments - Cargo
	Slide 16: Overview of end-use segments - Buses
	Slide 19: Infra spending to lead capex cycle; industrial capex to accelerate
	Slide 20: Tractors
	Slide 21: Improvement in farm income increasing demand for higher HP tractors 
	Slide 22: Some improvement expected in tractor sales during FY25
	Slide 23: Uneven rainfall spread expected to impact kharif production; crop prices to support farm income
	Slide 34: How are we seeing things ahead?
	Slide 35
	Slide 36
	Slide 37: Thank you
	Slide 38

